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Message from the Chairman of the Board of Directors

‡π◊ËÕß®“°ªï∑’Ëºà“π¡“ª√–‡∑»‰∑¬¡’§«“¡‡®√‘≠∑“ß¥â“π

‡»√…∞°‘®‡ªìπÕ¬à“ß¡“° ∑”„Àâ∏ÿ√°‘® ◊ËÕ‚¶…≥“¡’Õ—µ√“°“√‡®√‘≠

‡µ‘∫‚µ‡æ‘Ë¡¢÷Èπ ‚¥¬‡©æ“– ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¡’Õ—µ√“

°“√‡µ‘∫‚µ‡æ‘Ë¡¢÷ÈπÕ¬à“ßµàÕ‡π◊ËÕß ª√–°Õ∫°—∫∫√‘…—∑¡“ ‡µÕ√å ·Õ¥

®”°—¥ (¡À“™π) ¡’°“√æ—≤π“ª√—∫µ—«Õ¬Ÿà‡ ¡Õ∑—Èß¥â“π°“√

 √â“ß √√§å·≈–∫√‘°“√  àßº≈„Àâ„πªï∑’Ëºà“π¡“∫√‘…—∑œ ¡’º≈

ª√–°Õ∫°“√‡ªìπ∑’Ëπà“æÕ„®

 ”À√—∫„πªï 2548 π’È ∫√‘…—∑œ ¬—ß§ß¡ÿàß¡—Ëπ∑’Ë®–æ—≤π“

·≈–√—°…“§ÿ≥¿“æº≈ß“π §«∫§Ÿà‰ª°—∫°“√∫√‘°“√∑’Ë‡ªìπ‡≈‘» √«¡

∂÷ß°“√æ—≤π“∑√—æ¬“°√∫ÿ§≈„Àâ‡ªìπºŸâ¡’§«“¡√Ÿâ§«“¡ “¡“√∂

 Ÿà°“√π”æ“∫√‘…—∑„Àâª√– ∫§«“¡ ”‡√Á®µ“¡‡ªÑ“À¡“¬∑’Ë°”Àπ¥‰«â

∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ‰¥âπ”·π«∑“ß

°“√ªØ‘∫—µ‘ß“π∑’Ë¥’∑’Ë ÿ¥¢Õß∫√‘…—∑™—Èππ”∑—Ë«‚≈° ¡“ª√–¬ÿ°µå„™â

‡æ◊ËÕæ—≤π“„Àâ∫√‘…—∑œ  “¡“√∂√—°…“§«“¡‡ªìπºŸâπ”„πª√–‡∑»‰¥â

¥â«¬æ≈—ß§«“¡√à«¡¡◊ÕÕ¬à“ß∑ÿà¡‡∑ ∑—Èß·√ß°“¬ ·√ß„® ¢Õß

∫ÿ§≈“°√∑ÿ°∑à“π „π°“√„Àâ∫√‘°“√Õ¬à“ß¡’§ÿ≥¿“æ µ√ßµàÕ§«“¡

µâÕß°“√¢Õß≈Ÿ°§â“ ·≈–ª√—∫ª√ÿßº≈‘µ¿—≥±å‚¥¬„™â‡∑§‚π‚≈¬’·≈–

π«—µ°√√¡„À¡àÊ Õ’°∑—Èß§”π÷ß∂÷ß°“√ √â“ß √√§åº≈ß“π„Àâ‡°‘¥

ª√–‚¬™πåµàÕ —ß§¡ ¥â«¬°“√¡’ à«π√à«¡°—∫¿“§√—∞„π°“√‡º¬·æ√à

¢âÕ¡Ÿ≈∑’Ë‡ªìπª√–‚¬™πå ·≈–æ—≤π“ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬

„Àâ‡ªìπ Street Furniture ∑’Ëª√–¥—∫µ°·µàß‡¡◊Õß„Àâ‡°‘¥§«“¡ «¬ß“¡

„ππ“¡¢Õßª√–∏“π°√√¡°“√∫√‘…—∑œ º¡¢Õ¢Õ∫§ÿ≥ºŸâ

∂◊ÕÀÿâπ∑ÿ°∑à“π ≈Ÿ°§â“ §Ÿà§â“ Àπà«¬ß“πµà“ßÊ ∑—Èß¿“§√—∞·≈–‡Õ°™π

‡ªìπÕ¬à“ß¬‘Ëß ∑’Ë‰¥â„Àâ§«“¡‰«â«“ß„®„™â∫√‘°“√ ◊ËÕ‚¶…≥“ ·≈–

„Àâ°“√ π—∫ πÿπ∫√‘…—∑œ ¥â«¬¥’‡ ¡Õ¡“ æ√âÕ¡∑—Èß¢Õ¢Õ∫§ÿ≥

∫ÿ§≈“°√∑ÿ°∑à“π∑’ËªØ‘∫—µ‘ß“π¥â«¬§«“¡µ—Èß„®®√‘ß ®π∫√‘…—∑œ ª√– ∫

º≈ ”‡√Á®‡ªìπÕ¬à“ß¥’ º¡¢Õ¬◊π¬—π«à“ ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥

(¡À“™π) ®–¡’°“√‡®√‘≠‡µ‘∫‚µ‡æ‘Ë¡¢÷Èπ  “¡“√∂„Àâ∫√‘°“√„π ‘Ëß∑’Ë¥’

∑’Ë ÿ¥·°à≈Ÿ°§â“ ·≈– “¡“√∂ √â“ß§«“¡‡™◊ËÕ¡—Ëπ„Àâ‡°‘¥¢÷Èπ®π‡ªìπ∑’Ë

¬Õ¡√—∫Õ¬à“ß¬“«π“π„π«ß°“√ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬

√.µ.µ. ‡°√’¬ß»—°¥‘Ï   ‚≈À–™“≈–

ª√–∏“π°√√¡°“√∫√‘…—∑

 “√®“°ª√–∏“π°√√¡°“√∫√‘…—∑

2 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



During the past year, Thai economy was growing continually. As a

result the growth rate of  Media and Advertising business, especially in

ùOut of Home Mediaû also increasing. In order to grasp this business

opportunity, Master Ad Public Company Limited has improved itself

in both area of creativity and service rendered.  As a result,  the company

had  a distinctive financial result last year.

For the year 2005,  the company is aimed to develop and

maintain its performance, as well as the excellence  in rendering service.

The company also realized in the importance of developing its human

resource's skill and ability in order to bring in achievement to the

organization's goal.

Master Ad Public Company Limited has applied the most efficient

working standard of the world's leading organizations worldwide in order

to pertain the leader position in Thailand.  The key factors that lead to this

success were the cooperation and sacrifice of every staff member to offer

the quality service and satisfy the need of customer as well as the

improvement of products through technology and innovation.  Moreover,

the company also emphasizes on social concern by cooperates with the

government sector to relay the useful information via ùout of home mediaû

of which developing into the çStreet Furnitureé as a city decorative.

On behalf of the President and CEO,  I would like to thank the

shareholders, customers, business partner, and other public and private

organization that have confidence in our media service and always give

the warm support to the company.  And also,  we appreciate our team staff

that  work very hard for the success of the company.  I would like to give

the promise that Master Ad Public Company Limited will grow continually,

offer the best service to the customer and lastly,  building the trustworthy

to be accepted in the ùOut of Home Mediaû  for so long.

Pol. Sub.L.T. Kriengsak Lohachala

Chairman of the Board
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Message from the President & CEO
 “√®“°ª√–∏“π°√√¡°“√∫√‘À“√

„πªï 2547 ∑’Ëºà“π¡“ ∂◊Õ‡ªìπÕ’°Àπ÷Ëßªï∑’Ë∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ª√– ∫§«“¡ ”‡√Á®

„π°“√¥”‡π‘π°‘®°“√·≈–∫√‘À“√®—¥°“√ ‡π◊ËÕß®“°∫√‘…—∑œ ¡’Õ—µ√“°“√‡®√‘≠‡µ‘∫‚µ∑“ß¥â“π √“¬‰¥â‡æ‘Ë¡¢÷Èπ√âÕ¬≈–

43 ®“°ªï 2546

ªí®®ÿ∫—π ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¡’Õ—µ√“°“√‡®√‘≠‡µ‘∫‚µ∑’Ë Ÿß¢÷ÈπÕ¬à“ßµàÕ‡π◊ËÕß ¥â«¬

§ÿ≥ ¡∫—µ‘‚¥¥‡¥àπ∑’Ë “¡“√∂ √â“ß°“√ ◊ËÕ “√‰¥âÕ¬à“ß¡’ª√– ‘∑∏‘¿“æµ√ß°≈ÿà¡‡ªÑ“À¡“¬ ∫√‘…—∑œ

®÷ß¡’°“√¢¬“¬°“√¥”‡π‘πß“π‰ª Ÿà°“√æ—≤π“‡∑§‚π‚≈¬’∑’Ë∑—π ¡—¬¡“ª√–¬ÿ°µå„™â ‡æ◊ËÕ‡æ‘Ë¡§ÿ≥¿“æ¢Õß ◊ËÕ‚¶…≥“

°“√¢¬“¬®ÿ¥µ‘¥µ—Èß„À¡àÊ ‡æ◊ËÕ√Õß√—∫§«“¡µâÕß°“√∑“ß°“√µ≈“¥¢Õß≈Ÿ°§â“ °“√¢¬“¬∏ÿ√°‘®Õ◊ËπÊ ∑’Ë‡°’Ë¬«‡π◊ËÕß°—∫

 ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬Õ¬à“ß§√∫«ß®√ √«¡∑—Èß°“√®—¥°‘®°√√¡°√–™—∫§«“¡ —¡æ—π∏å°—∫≈Ÿ°§â“Õ¬à“ß

µàÕ‡π◊ËÕß ‡æ◊ËÕº≈—°¥—π„Àâ∫√‘…—∑¡’ à«π·∫àß∑“ß°“√µ≈“¥„π°≈ÿà¡∏ÿ√°‘®ª√–‡¿∑π’È¡“°¢÷Èπ¥â«¬‡™àπ°—π

∫√‘…—∑œ æ¬“¬“¡µ≈Õ¥¡“∑’Ë®–æ—≤π“§ÿ≥¿“æ°“√∫√‘°“√„Àâ≈Ÿ°§â“‡°‘¥§«“¡æ÷ßæÕ„®¡“°∑’Ë ÿ¥

¥â«¬°“√π”‡∑§‚π‚≈¬’∑’Ë∑—π ¡—¬‡¢â“¡“ª√—∫ª√—∫ª√ÿß√–∫∫°“√º≈‘µß“π ¡’§«“¡µ√ßµàÕ‡«≈“ Õ’°∑—Èß

¡’°“√æ—≤π“∑√—æ¬“°√∫ÿ§§≈„Àâ¡’ª√– ‘∑∏‘¿“æ ‡æ◊ËÕ„Àâ Õ¥§≈âÕß°—∫§à“π‘¬¡¢Õß∫√‘…—∑œ

ç∑’Ë‡ªïò¬¡ ‰ª¥â«¬§«“¡‡ªìπ‡≈‘»∑“ß¥â“π§«“¡§‘¥ √â“ß √√§å ·≈–∫√‘°“√∑’Ë¡’„Àâ·°à≈Ÿ°§â“

‡æ◊ËÕ„Àâ≈Ÿ°§â“ ¡’§«“¡‡™◊ËÕ¡—Ëπ«à“ ‰¥â√—∫∫√‘°“√„π ‘Ëß∑’Ë¥’∑’Ë ÿ¥∑’Ë¡’Õ¬Ÿà ¥â«¬∑’¡ß“π

∑’Ë¡’§ÿ≥¿“æ ·≈– §«“¡√—∫º‘¥™Õ∫ Ÿß ÿ¥é

       ∑ÿ°º≈ß“π°“√ √â“ß √√§å¢Õß ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

‡ªìπ ‘Ëß∑’Ë· ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡æ√âÕ¡∑’Ë®–¥”‡π‘πß“πÕ¬à“ß¡’ª√– ‘∑∏‘¿“æ

·≈–¡ÿàß¡—Ëπ Ÿà‡ªÑ“À¡“¬∑’Ëµ—Èß‰«â§◊Õ°â“«µàÕ‰ª Ÿà§«“¡‡ªìπºŸâπ”¥â“π  ◊ËÕ‚¶…≥“

¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„π√–¥—∫‡Õ‡™’¬ ·≈–√—°…“§«“¡‡ªìπºŸâπ”„πª√–‡∑»µ≈Õ¥‰ª

πæ¥≈   µ—≥»≈“√—°…å

ª√–∏“π°√√¡°“√∫√‘À“√

4 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



Year 2004 was a very successful year  for  Master Ad Public Company

Limited as can be shown by the financial result that the revenue had the growth

rate of  43%  compared to the year 2003.

At present  the out of home media is growing continually.  Its distinctive

feature is to attracting the attention of anticipated Target Groups effectively.  As a

result,  the company is trying to expand its range of products through technology

improving. This aims at increasing the media quality and expanding location for

media installation to satisfy the various demands of different customer. Furthermore,

the Company also expanding to the complete range of other  related business  as

well as arranging the event to improve customer relation continually.  The business

is operating under the objective of increasing its market share in this industry.

The company is attempting to develop the quality of services rendered,

purposefully aims at maximizing customer satisfaction.  Thus, the new technology

is always brought into the production system.  As a result, every assigned works

will be completed ed on time. The company also emphasized on Human

Resources development in order to increase the quality of our team staff.  All of

these relate to the company value The creator of quality media and service, and

ensure customer that they will receive the best service by the qualified and high

responsible staff.

Every pieces of idea create from Master Ad Public Company Limited

represent its operation efficiency and the strong attention to reach the objective

which is being the leader in but of home media in Asia and pertaining the number

one in Thailand.

Mr. Noppadon Tansalarak

President & CEO
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Board of Directors

1. §ÿ≥ª“√‡¡»√å √—™‰™¬∫ÿ≠ °√√¡°“√

Mr. Parames Rachjaibun Directors

2. §ÿ≥π¿“æ√ ‰°√æ“ππ∑å °√√¡°“√

Ms. Napaporn Kraipanon Directors

3. §ÿ≥∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ °√√¡°“√

Mr. Tawat Meeprasertskul Directors

4. √.µ.µ. ‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ª√–∏“π°√√¡°“√∫√‘…—∑

Pol.Sub.Lt.Kriengsak Lohachala Chairman

5. §ÿ≥πæ¥≈ µ—≥»≈“√—°… ª√–∏“π°√√¡°“√∫√‘À“√

Mr. Noppadon Tansalarak President & CEO

6. §ÿ≥æ‘‡™…∞ ¡≥’√—µπ–æ√ °√√¡°“√

Mr. Piched Maneerattanaporn Directors

7. §ÿ≥«‘™‘µ ¥‘≈°«‘≈“» °√√¡°“√

Mr. Vichit Dilokvilas Directors

8. §ÿ≥ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ °√√¡°“√

Mr. Prasert Virasathienpornkul Directors

§≥–°√√¡°“√∫√‘…—∑
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§à“π‘¬¡

ç∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ‡ªïò¬¡‰ª

¥â«¬§«“¡‡ªìπ‡≈‘»∑“ß¥â“π§«“¡§‘¥ √â“ß √√§å  ·≈–∫√‘°“√∑’Ë¡’„Àâ

·°à≈Ÿ°§â“ ‡æ◊ËÕ„Àâ≈Ÿ°§â“¡’§«“¡‡™◊ËÕ¡—Ëπ«à“ ‰¥â√—∫∫√‘°“√„π ‘Ëß∑’Ë¥’

∑’Ë ÿ¥∑’Ë¡’Õ¬Ÿà ¥â«¬∑’¡ß“π∑’Ë¡’§ÿ≥¿“æ  ·≈–§«“¡√—∫º‘¥™Õ∫ Ÿß ÿ¥é

«‘ —¬∑—»πå
ç‡ªìπºŸâπ”¢Õß‡Õ‡™’¬„πÕÿµ “À°√√¡ ◊ËÕ‚¶…≥“¿“¬

πÕ°∑’ËÕ¬ŸàÕ“»—¬·≈–∫—π‡∑‘ß ∑’Ë¡’π«—µ°√√¡ ·≈–‡∑§‚π‚≈¬’∑—π ¡—¬

„πªï 2010é

¿“√°‘®
1. π”·π«∑“ßªØ‘∫—µ‘∑’Ë¥’∑’Ë ÿ¥¢Õß∫√‘…—∑™—Èππ”∑—Ë«‚≈°¡“ª√–¬ÿ°µå

„™â·≈–√—°…“§«“¡‡ªìπºŸâπ”„πª√–‡∑»

2. ∫√‘…—∑®–µâÕß¡’Õ—µ√“°“√‡®√‘≠‡µ‘∫‚µ‡æ‘Ë¡¢÷Èπ∑ÿ°ªï

3. ‡æ‘Ë¡§ÿ≥§à“„Àâ·°à≈Ÿ°§â“ ‚¥¬°“√ª√—∫ª√ÿßº≈‘µ¿—≥±å¥â«¬°“√

π”‡∑§‚π‚≈¬’ ·≈–π«—µ°√√¡„À¡àÊ ¡“ª√–¬ÿ°µå„™â ‡πâπ°“√

∫√‘°“√∑’Ë¡’§ÿ≥¿“æÕ¬à“ßµàÕ‡π◊ËÕßµ“¡§«“¡µâÕß°“√¢Õß≈Ÿ°§â“

‡æ◊ËÕ√—°…“∞“π≈Ÿ°§â“‡°à“·≈–¢¬“¬∞“π≈Ÿ°§â“„À¡à

4. ‡æ‘Ë¡§ÿ≥§à“„Àâ°—∫ —ß§¡·≈–ª√–‡∑»™“µ‘  ‚¥¬°“√®â“ßß“π  °“√

 àßÕÕ°  ·≈–°“√æ—≤π“ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„Àâ‡ªìπ

Street  Furniture ∑’Ë¡’ à«π„π°“√µ°·µàß‡¡◊Õß„Àâ «¬ß“¡

Õ¬à“ßÀπ÷Ëß

5. ‡ªìπ»Ÿπ¬å°≈“ß‡§√◊Õ¢à“¬ ¢âÕ¡Ÿ≈ ¢à“« “√∑“ß∏ÿ√°‘® ◊ËÕ‚¶…≥“

¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬

6. √‘‡√‘Ë¡§«“¡§‘¥ √â“ß √√§åµà“ßÊ ‡æ◊ËÕ„Àâ‡°‘¥¡Ÿ≈§à“ Ÿß ÿ¥°—∫≈Ÿ°§â“

¢Õß∫√‘…—∑

7.  √â“ßµ√“ ‘π§â“·≈–¿“æ≈—°…≥å„Àâ‡ªìπ∑’Ë√Ÿâ®—°Õ¬à“ß°«â“ß¢«“ß

8. æ—≤π“∑√—æ¬“°√¡πÿ…¬åÕ¬à“ßµàÕ‡π◊ËÕß  Õ—ππ”‰ª Ÿà°“√æ—≤π“

µπ‡Õß·≈–Õß§å°√·Ààß°“√‡√’¬π√Ÿâ

ª√—™≠“

çÕß§å°√·π«Àπâ“ ¡ÿàß‡πâπæ—≤π“  √â“ß √√§å§ÿ≥§à“ √—°…“

∫√‘°“√é

π‚¬∫“¬§ÿ≥¿“æ
„Àâ§«“¡æ÷ßæÕ„® Ÿß ÿ¥·°à≈Ÿ°§â“ ¥â«¬°“√π”‡∑§‚π‚≈¬’

‡¢â“¡“ª√–¬ÿ°µå„™â°—∫ ◊ËÕµà“ßÊ ¢Õß∫√‘…—∑œ √«¡∑—Èß °“√¬÷¥∂◊Õ„π

°“√„Àâ∫√‘°“√∑’Ë¡’§ÿ≥¿“æÕ¬à“ßµàÕ‡π◊ËÕß  µ“¡§«“¡µâÕß°“√·≈–

‡Àπ◊Õ§«“¡§“¥À¡“¬¢Õß≈Ÿ°§â“Õ¬à“ß¡’ª√– ‘∑∏‘º≈ ·≈–

ª√– ‘∑∏‘¿“æ ¥â«¬π‚¬∫“¬§ÿ≥¿“æ∑’Ë«à“

ç √â“ß √√§å ◊ËÕ ¬÷¥∂◊Õ§ÿ≥¿“æé

Value
Master Ad Company Limited by our qualitative with

the most responsibility teamwork provides the best creative

idea and services for customers.

Vision
To be a leader of out of Home Media and enter-

tainment industry in Asia with innovation and state-of-art

technology in 2010.

Mission
1.) To apply the best operating approaches from other

leading companies worldwide for our company and

maintain the company as a leader in our country.

2.) The company will continually increase its growth rate

every year.

3.) Value added to customers by product development from

new technology and innovation. In addition, the company

would continually concentrate in good quality services

according to customers' needs as for maintaining old

customer base as well as expanding new one.

4.) Value added to our society and country by employment,

exporting, and outdoor advertising media development to

become a Street Furniture which absolutely decorates

our city in a part.

5.) To be a center of out of Home Media business informa-

tion network.

6.) To be creative as to generate the best value for our

customers.

7.) To create brand and image as to be well known world-

wide.

8.) To develop our human resources continually that leads to

self development and learning organization.

Philosophy
Forefront Organization, Development Concentration,

Value Creation & Maintain Service

Quality Policy
To provide the most customer satisfaction by using

and applying technology for various company media,

including engaging good quality services continually and

efficiency according to customersû needs or more than

customers' expectation with the following policy :

çMedia Creation & Quality Engagementé

Annual Report 2004 Master Ad Public Company Limited 9
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™◊ËÕ∫√‘…—∑ : ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

Company Name : Master Ad Public Co., Ltd.

∑ÿπ®¥∑–‡∫’¬π : 125,000,000.-  ∫“∑

Registered Capital : 125  million Baht

≈—°…≥–°“√ª√–°Õ∫∏ÿ√°‘® : „Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘µ ◊ËÕªÑ“¬‚¶…≥“ ·≈–∫—π‡∑‘ß

Type of Business : Providing advertisement services through the supply of

Advertisement Billboards and engagement in the filed of

Entertainment

∑’Ëµ—Èß ”π—°ß“π„À≠à : ‡≈¢∑’Ë 24/10 ™—Èπ 3-6 Õ“§“√·≈π¥’È-¡“ ‡µÕ√å ´Õ¬≈“¥æ√â“« 19

∂ππ≈“¥æ√â“« ·¢«ß®Õ¡æ≈ ‡¢µ®µÿ®—°√ °√ÿß‡∑æ¡À“π§√  10900

Headquarter Office : 24/10 Level 3-6 Landy Master Tower, Soi Ladprao19,

Ladprao Road, Jompol, Jatujak, Bangkok 10900

‡≈¢∑–‡∫’¬π∫√‘…—∑ : 40854600012

Business License : 40854600012

®”π«πæπ—°ß“π¢Õß∫√‘…—∑ : 104 §π

Number of Employees : 104 persons

Home Page : http://www.masterad.com

‚∑√»—æ∑å : 0 2938 3388

Telephone : 0 2938 3388

‚∑√ “√ : 0 2938 3488

Fax : 0 2938 3488

ºŸâ Õ∫∫—≠™’ : ∫®°.·°√π∑å ∏Õπµ—π

Auditor : Grant Thornton Company Limited

∑’Ëµ—Èß : ™—Èπ 18 Õ“§“√·§ªªîµÕ≈∑“«‡«Õ√å  ÕÕ≈ ’́´—Ëπ‡æ≈ 

87/1 ∂.«‘∑¬ÿ °√ÿß‡∑æœ 10330

Location : Level 18,  Capital Tower All Season Place

87/1Wireless Road,  Bangkok 10330

‚∑√»—æ∑å : 0 2654 3330

Telephone : 0 2654 3330

‚∑√ “√ : 0 2985 4449

Fax : 0 2985 4449

General Information

™◊ËÕ·≈–∑’Ëµ—Èß∫√‘…—∑
Name and Location of Company

¢âÕ¡Ÿ≈∑—Ë«‰ª¢Õß∫√‘…—∑
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º≈°“√¥”‡π‘πß“π
√“¬‰¥â®“°°“√¢“¬·≈–∫√‘°“√  288,937,622 374,911,590 530,044 ,236
√“¬‰¥âÕ◊Ëπ 5,383,927 4,904,513 11,697,150
 à«π·∫àß°”‰√µ“¡«‘∏’ à«π‰¥â‡ ’¬ 1,216,586 - 114,499

µâπ∑ÿπ·≈–§à“„™â®à“¬
µâπ∑ÿπ®“°°“√¢“¬·≈–∫√‘°“√ 194,955,069 168,972,136 251,852,408
§à“„™â®à“¬„π°“√¢“¬·≈–∫√‘À“√ 66,189,710 82,338,512 142,716,428
 à«π‰¥â‡ ’¬„π¢“¥∑ÿπ ÿ∑∏‘¢Õß∫√‘…—∑√à«¡ - 110,173 -

¥Õ°‡∫’È¬®à“¬ 3,787,111 3,811,320 1,879,601
¿“…’‡ß‘π‰¥âπ‘µ‘∫ÿ§§≈ 13,233,747 42,362,334 39,669,737
°”‰√ ÿ∑∏‘ 16,622,775 65,085,033 84,552,059
∞“π–°“√‡ß‘π
√«¡ ‘π∑√—æ¬å 251,257,115 543,255,553 606,848,811

√«¡Àπ’È ‘π 129,008,434 146,700,411 166,059,512

√«¡ à«π¢ÕßºŸâ∂◊ÕÀÿâπ 110,791,026 367,960,892 402,512,951
√«¡ à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬ 11,457,655 28,594,250 38,276,348

Õ—µ√“ à«π∑“ß°“√‡ß‘π
Õ—µ√“ à«π ¿“æ§≈àÕß 2.03 2.94 1.79
Õ—µ√“°”‰√¢—Èπµâπ 32.53% 54.93% 52.48%
Õ—µ√“º≈µÕ∫·∑πºŸâ∂◊ÕÀÿâπ (fully diluted) 13.60% 16.41% 19.18%
Õ—µ√“º≈µÕ∫·∑π®“° ‘π∑√—æ¬å 6.62% 11.98% 13.93%
Õ—µ√“ à«πÀπ’È ‘πµàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπ 1.06 0.37 0.38

ß∫°“√‡ß‘π√«¡    2545 2546  2547

¢âÕ¡Ÿ≈∑“ß°“√‡ß‘π‚¥¬ √ÿª¢Õß∫√‘…—∑
(Àπà«¬ : ∫“∑)
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 ‘π∑√—æ¬å√«¡ / Total Assets



Revenue from sales and services  288,937,622 374,911,590 530,044 ,236
Other revenues 5,383,927 4,904,513 11,697,150
Equity in net profits associated company 1,216,586 - 114,499

Cost and expenses
Cost of sales and services 194,955,069 168,972,136 251,852,408
Selling and Administrative expense 66,189,710 82,338,512 142,716,428
Equity in net loss of subsidiary and - 110,173 -
associated company

Interest Expense 3,787,111 3,811,320 1,879,601
Income tax 13,233,747 42,362,334 39,669,737
Net income 16,622,775 65,085,033 84,552,059
Finanicial Status
Total Asset 251,257,115 543,255,553 606,848,811

Total Liability 129,008,434 146,700,411 166,059,512

Total Shareholdersû equity 110,791,026 367,960,892 402,512,951
Minormity intest in subsidiary company 11,457,655 28,594,250 38,276,348

Ratio Analysis
Liquidity Ratio 2.03 2.94 1.79
Initial Profit Ratio 32.53% 54.93% 52.48%
Return on Equity (ROE) (Fully diluted) 13.60% 16.41% 19.18%
Return on Asset or ROA 6.62% 11.98% 13.93%
Debt Equity Ratio 1.06 0.37 0.38

Operating Result 2002 2003  2004

Financial Data for the year 2004
Consolidated financial statement

(Unit : Baht)
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1. ª√–«—µ‘§«“¡‡ªìπ¡“·≈–æ—≤π“°“√∑’Ë ”§—≠

ª√–«—µ‘§«“¡‡ªìπ¡“

∫√‘…—∑‡√‘Ë¡¥”‡π‘πß“π‚¥¬°“√®—¥µ—Èß ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ „πªï 2531 ‚¥¬π“¬πæ¥≈

µ—≥»≈“√—°…å ¥â«¬∑ÿπ®¥∑–‡∫’¬π 600,000 ∫“∑ µàÕ¡“„πªï 2532 ¡’°“√™—°™«πºŸâ√à«¡∑ÿπÕ’° 2 ∑à“π §◊Õ

π“¬æ‘‡™…∞ ¡≥’√—µπ–æ√ ·≈–π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ ·≈–‡√‘Ë¡¥”‡π‘π∏ÿ√°‘®‚¥¬¡’ºŸâ∫√‘À“√ß“πÀ≈—° 3 ∑à“π

∫√‘…—∑¡’«—µ∂ÿª√– ß§å‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘µ ◊ËÕªÑ“¬‚¶…≥“·≈–∫—π‡∑‘ß ‚¥¬¡ÿàß‡πâπß“π

‚¶…≥“∑’Ë„™â ◊ËÕªÑ“¬‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ (Out of Home Media) ́ ÷Ëß ‘π§â“¢Õß∫√‘…—∑„π™à«ß·√°§◊Õ

 ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard

§«“¡‡ªìπ¡“¢Õß∫√‘…—∑ “¡“√∂ √ÿª‰¥âæÕ —ß‡¢ª¥—ßπ’È

ªï 2536 π”‡∑§‚π‚≈¬’°“√¢—∫‡§≈◊ËÕπ¢ÕßÕÿª°√≥å‡æ◊ËÕ„Àâ 1 ªÑ“¬‚¶…≥“ “¡“√∂

· ¥ß¿“æπ‘Ëß‰¥â 3 ¿“æ ·≈–°”Àπ¥∑‘»∑“ß°“√æ≈‘°¿“æ‰¥âµ“¡µâÕß°“√

‡™àπ æ≈‘°®“°´â“¬‰ª¢«“À√◊Õ®“°∫π¡“≈à“ß„π ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑

Trivision ́ ÷Ëß¡’∑—Èß¢π“¥„À≠à·≈–¢π“¥‡≈Á°µ“¡°“√„™âß“π·≈– ∂“π∑’Ëµ‘¥µ—Èß

ªï 2537 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–·≈â«‡ªìπ 3,000,000 ∫“∑ π”

‡∑§‚π‚≈¬’∑“ß«‘»«°√√¡¡“ª√–¬ÿ°µå„™â°—∫∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑

Billboard ‚¥¬¥”‡π‘π°“√°àÕ √â“ß‚§√ß √â“ß„π√Ÿª·∫∫‡ “‡¥’Ë¬« (Mono Pole)

·≈– ‡ “§Ÿà (Double Pole) ·∑π‚§√ß √â“ß·∫∫∂—°„¬·¡ß¡ÿ¡ (Steel Truss)

ªï 2538 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–‡ªìπ 6,000,000 ∫“∑

ªï 2539 √à«¡≈ß∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥

®“°ª√–‡∑»¡“‡≈‡™’¬ ‡æ◊ËÕ®—¥µ—Èß∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬)

®”°—¥ „π°“√≈ß∑ÿπ‡√‘Ë¡·√° ∫√‘…—∑∂◊ÕÀÿâπ„π —¥ à«π√âÕ¬≈– 40 ‚¥¬‡ªìπ°“√

∂◊Õ§√ÕßÀÿâπ‡æ◊ËÕ ”√Õß°“√°√–®“¬„Àâ·°àºŸâ√à«¡≈ß∑ÿπ√“¬Àπ÷Ëß ·≈–¿“¬À≈—ß

‰¥â¡’°“√°√–®“¬Àÿâπ„π à«ππ—ÈπÕÕ° ∑”„Àâ∫√‘…—∑‡À≈◊Õ‡ß‘π≈ß∑ÿπ„π —¥ à«π

√âÕ¬≈– 27.78 §‘¥‡ªìπ‡ß‘π≈ß∑ÿπ 1.67 ≈â“π∫“∑ °“√√à«¡∑ÿπ®—¥µ—Èß∫√‘…—∑

Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ ¡’«—µ∂ÿª√– ß§å‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®

√—∫º≈‘µ¿“æ„π√–∫∫§Õ¡æ‘«‡µÕ√åÕ‘ß§å‡®Á∑ ‡æ◊ËÕ„™â ”À√—∫ß“πº≈‘µ ◊ËÕªÑ“¬

‚¶…≥“∑—Èß¿“¬πÕ°·≈–¿“¬„πÕ“§“√À≈“¬√Ÿª·∫∫

√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥ ºŸâº≈‘µ ◊ËÕ

ªÑ“¬‚¶…≥“™—Èππ”®“°ª√–‡∑»Õ—ß°ƒ… ‡æ◊ËÕ®—¥µ—Èß∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å

¡Õ√å ®”°—¥ ‚¥¬∫√‘…—∑∂◊ÕÀÿâπ„π —¥ à«π√âÕ¬≈– 51 §‘¥‡ªìπ‡ß‘π≈ß∑ÿπ 10.20

≈â“π∫“∑ ¡’«—µ∂ÿª√– ß§å‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®º≈‘µ ◊ËÕªÑ“¬‚¶…≥“∑’Ë¡’¢π“¥

≈—°…≥–°“√ª√–°Õ∫∏ÿ√°‘®
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1. Background & Important Developments.

History & Background

The Company first entered its business operations following the establishment and

registration of the Master Ad Company in B.E. 2531 by Mr. Noppadon Tansalarak, who registered

the company with a registered capital of 600,000 baht. Later, in B.E. 2532 two other investors were

invited to join in this joint investment venture, namely Mr. Piched Maneerattanaporn and Mr.Tawat

Meeprasertskul, and hence the company began itûs business operations with three top Management

Executives, and the Companys main business objectives were to provide advertisement services

through the supply of Advertisement Billboards and also engagement in the field of entertainment,

with special emphasis placed on the Advertising Market by use of the ùOut of Home Mediaû and the

first products offered by the Company were (stationary) Advertising Billboards.

The Companyûs History of Development

In 1993 The importation of the Trivision Technology which enables 1 Adver-

tising Billboard to display 3 separate Billboard Surfaces for different

Pictorial & Wordings, and the Billboardûs advertising surfaces could

be rotated in whichever direction as required, i.e., vertically revolving

clockwise or anti-clockwise and/or horizontally revolving upwards or

downwards. The Trivision Board is available in both large and small

sizes in accordance to customer requirement and availability of space

for installation of the billboard.

In 1994 Increasing the Registered Capital with 3,000,000 baht of paid up

capital. Importing technology on Trivision Display System and

applying such technology to local advertising business requirements

in terms of billboard advertising, by first constructing Mono Pole and

Double Pole steel structures in replacement of the Steel Truss

Construction.

In 1995 Increasing the Registered Capital with 6,000,000 baht of paid up

capital.

In 1996 Entering into a joint investment venture with the Malaysia-based Ink

Jet Image (M) SDN BHD Co., Ltd. in order to establish the Ink Jet

Images (Thailand) Co., Ltd. and in the initial stage the Company

Annual Report 2004 Master Ad Public Company Limited 15
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‡≈Á°µË”°«à“ 60 µ“√“ß‡¡µ√ ∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥

‡ªìπ∫√‘…—∑Àπ÷Ëß„π∫√‘…—∑ºŸâπ”„π∏ÿ√°‘® Out of Home Media  ”À√—∫

ª√–‡∑»„π·∂∫¬ÿ‚√ª ‚¥¬¡’ ”π—°ß“π„À≠à∑’Ëª√–‡∑»Õ—ß°ƒ… ¥”‡π‘π

∏ÿ√°‘®∑—Èß„π à«π¢Õß Out of Home Media, Radio ·≈– Entertainments

ªï 2539-2544 ¢¬“¬°“√¥”‡π‘π∏ÿ√°‘®‰ª¬—ß ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑Õ◊ËπÊ ‡æ◊ËÕ‡æ‘Ë¡∑“ß

‡≈◊Õ°„Àâ°—∫≈Ÿ°§â“ ‡™àπ  ◊ËÕªÑ“¬‚¶…≥“ Dyna Vision, Focus Display, City

vision, Balloon, Airship  ‡ªìπµâπ

ªï 2545 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–·≈â«‡ªìπ 100,000,000 ∫“∑

‡√‘Ë¡π”√–∫∫∫√‘À“√§ÿ≥¿“æ ISO 9001 : 2000 ‡¢â“¡“„™â„π°“√∫√‘À“√

ß“π ·≈–‰¥â√—∫°“√√—∫√Õß¡“µ√∞“π ISO 9001 : 2000 ®“° ∂“∫—π United

Registrar of Systems Limited (URS) ª√–‡∑»Õ—ß°ƒ…‡ªìπ√“¬·√° ·≈–

‡ªìπ√“¬‡¥’¬«„πªí®®ÿ∫—π ”À√—∫∫√‘…—∑∑’Ë¥”‡π‘π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“„π

ª√–‡∑»‰∑¬ ¿“¬„µâ ‚≈·°π«à“     ç √â“ß √√§å ◊ËÕ¬÷¥∂◊Õ§ÿ≥¿“æé

ªï 2546 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π‡ªìπ 125,000,000 ∫“∑ ·≈–∑”°“√·ª√ ¿“æ‡ªìπ

∫√‘…—∑¡À“™π ‡æ◊ËÕ‡µ√’¬¡æ√âÕ¡„π°“√‡ πÕ¢“¬À≈—°∑√—æ¬åµàÕª√–™“™π

∑—Ë«‰ª ·≈–π”∫√‘…—∑‡¢â“®¥∑–‡∫’¬π„πµ≈“¥À≈—°∑√—æ¬å MAI

√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ª√–‡∑» «’‡¥π

‡æ◊ËÕ®—¥µ—Èß∫√‘…—∑ ¡“‚°â ‰√∑å ́ “¬πå ®”°—¥ ¡’∑ÿπ®¥∑–‡∫’¬π 5 ≈â“π∫“∑ „π

°“√≈ß∑ÿπ∫√‘…—∑∂◊ÕÀÿâπ„π —¥ à«π√âÕ¬≈– 80 °“√√à«¡∑ÿπ®—¥µ—Èß∫√‘…—∑ ¡“

‚°â ‰√∑å ́ “¬πå ®”°—¥ ¡’«—µ∂ÿª√– ß§å‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®„π°“√º≈‘µÕÿª°√≥å

‰µ√«‘™—Ëπ  ‚¥¬ àßº≈ª√–‚¬™πå„Àâ∫√‘…—∑ ¡“ ‡µÕ√å·Õ¥ ®”°—¥ (¡À“™π)

 “¡“√∂≈¥µâπ∑ÿπ®“°°“√π”‡¢â“°≈‰°°“√¢—∫À¡ÿπ√–∫∫‰µ√«‘™—Ëπ®“°

µà“ßª√–‡∑»‰¥â∂÷ß 50% √«¡∑—Èß‡ªìπ°“√‡æ‘Ë¡ à«π·∫àß°“√µ≈“¥ ·≈–‡æ‘Ë¡

 —¥ à«π√“¬‰¥â¢Õß∫√‘…—∑

°“√´◊ÈÕÀÿâπ¢Õß∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ ‚¥¬‡¢â“‰ª∂◊ÕÀÿâπ„π

 —¥ à«π 48.87% º≈ª√–‚¬™πå∑’Ë‰¥â√—∫®“°°“√‡¢â“‰ª∂◊ÕÀÿâπ §◊Õ°“√„™â

ª√–‚¬™πå®“°‚§√ß°“√„À¡à∑’Ëµ—ÈßÕ¬Ÿà∫√‘‡«≥ª“°´Õ¬≈“¥æ√â“« 19  „π

‡√◊ËÕß§à“‡™à“∑’ËµË”°«à“µ≈“¥ °“√√à«¡≈ß∑ÿπ„π∫√‘…—∑ ‡∑§ Õ– ≈ÿ§  ®”°—¥ ‚¥¬

‡¢â“‰ª∂◊ÕÀÿâπ„π —¥ à«π 25 %  ¥â«¬§«“¡™”π“≠¢Õß∫√‘…—∑œ ‡Õß ª√–°Õ∫

°—∫§«“¡™”π“≠¢Õß ∫√‘…—∑  “¡“√∂Õ‘π‚ø ¡’‡¥’¬ ®”°—¥  ·≈–∫√‘…—∑ ·¡™

™‘Ëß  µŸ¥‘‚Õ ®”°—¥ (¡À“™π) ®–∑”„Àâ∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ‡ªìπºŸâπ”

 ◊ËÕ‚¶…≥“·≈–  ENTERTAINMENTS  „πÕπ“§µµàÕ‰ª

ªï 2547 √à«¡≈ß∑ÿπ°—∫ ∫√‘…—∑ √«¬™—¬ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ °√ÿäª ®”°—¥ ª√–‡∑»

 “∏“√≥√—∞ª√–™“™π®’π ‡æ◊ËÕ®—¥µ—Èß ∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡µÕ√å

‡π™—Ëπ·π≈ ®”°—¥ ¡’∑ÿπ®¥∑–‡∫’¬π 10 ≈â“πÀ¬«π À√◊Õª√–¡“≥ 50

≈â“π∫“∑ ‚¥¬ ∫√‘…—∑ √«¬™—¬ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ °√ÿäª ®”°—¥ ∂◊ÕÀÿâπ 55%

§‘¥‡ªìπ ¡Ÿ≈§à“ 27.5 ≈â“π∫“∑ (5.5 ≈â“πÀ¬«π) ·≈–∫√‘…—∑ ¡“ ‡µÕ√å

·Õ¥

16 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



held 40 per cent equity, by holding the equity shares for the purpose

of disbursing shares to a certain individual investor, later the held

shares were disbursed among other investors, which left the

Company with 27.78 per cent equity valued at 1.67 million baht.

The joint investment venture to establish the Ink Jet Images

(Thailand) Co., Ltd. was aimed at providing services in the

production of advertising pictorials by use of the Computer Ink Jet

System, commonly used for the production of multiple design

advertising billboards for both indoor and outdoor applications.

Entering into a joint investment venture with the Clear Channel

International Co., Ltd. a leading U.K.-based producer and

manufacturer of advertising billboards, to establish the Master & More

Co., Ltd. in which the Company holds 51 per cent equity valued at

10.20 million baht, with the objective to engage in production and

manufacture of advertising billboards which are smaller than 60 square

meters. The Clear Channel International Co., Ltd. is a leading

producer of Out of Home Media in Europe having its Head Office in

the United Kingdom, and is engaged in the businesses of Out of

Home Media, Radio and Entertainment.

In 1996 - 2001 Expanding the Companyûs business to cover other advertising media

materials/systems in order to increase the choice of advertising

media for Customers, i.e., Dyna Vision, Focus Display, City Vision,

Balloon, Airship etc.

In 2002 Increasing the registered capital to 100,000,000 baht worth of paid

up capital.

Beginning the introduction of quality control systems, i.e., ISO 9001

: 2000 is adopted for improvement of the Management System, and

the Company was first awarded the ISO 9001 : 2000 from the

United Kingdom-based United registered of Systems Limited (URS),

and is the only company in Thailand engaged in the business of

providing the  ùOut of Home Mediaû to be awarded the mentioned ISO

Certification, with the official slogan that says: çMedia Creation &

Quality Engagementé

In 2003 Increasing the registered investment capital to 125,000,000 baht

of paid up capital, and the inevitable transformation of the private

company into a Public Company, and in preparation of offering

Company Shares to the general public, and to register and list the

company on the Market For Alternative Investment (MAI)

Annual Report 2004 Master Ad Public Company Limited 17



®”°—¥ (¡À“™π) ∂◊ÕÀÿâπ 45% §‘¥‡ªìπ¡Ÿ≈§à“ 22.5 ≈â“π∫“∑ (4.5 ≈â“π

À¬«π)  ∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥ ®—¥µ—Èß¢÷Èπ

‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘® ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ „πª√–‡∑» “∏“√≥√—∞

ª√–™“™π®’π ‚¥¬®–„Àâ∫√‘°“√‡™à“æ◊Èπ∑’Ë ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬

ª√–‡¿∑µà“ßÊ °“√º≈‘µ™‘Èπß“π‚¶…≥“ °“√º≈‘µ ◊ËÕ‚¶…≥“ ·≈–°“√¢“¬

Õÿª°√≥å ◊ËÕ‚¶…≥“µà“ßÊ (Õ¬Ÿà√–À«à“ß¥”‡π‘π°“√®—¥µ—Èß)

2. ¿“æ√«¡°“√ª√–°Õ∫∏ÿ√°‘®¢Õß°≈ÿà¡∫√‘…—∑

‚§√ß √â“ß°“√∂◊ÕÀÿâπ¢Õß∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å·Õ¥ ®”°—¥ (¡À“™π)

∫√‘…—∑ ¡“ ‡µÕ√å
·Õπ¥å ¡Õ√å ®”°—¥

∫√‘…—∑ ¡“‚°â
‰√∑å´“¬πå ®”°—¥

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª
‡¡π∑å ®”°—¥

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§
®”°—¥

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡® 
(ª√–‡∑»‰∑¬) ®”°—¥

∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â
Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥

∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘µß“π ◊ËÕªÑ“¬‚¶…≥“ ¥â«¬ ◊ËÕªÑ“¬‚¶…≥“∑’Ë¡’

¢π“¥„À≠à ªí®®ÿ∫—π√“¬‰¥âÀ≈—°¡“®“°°“√„Àâ∫√‘°“√‡™à“ ◊ËÕªÑ“¬‚¶…≥“ ·≈– °“√√—∫®â“ßº≈‘µß“π‚¶…≥“

‚¥¬¡’°“√·∫àß‡ªìπ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑µà“ßÊ ‡™àπ Billboard, Trivision, Dyna Vision, Focus Display,

Rota Graphics, Airship ·≈– Balloon

πÕ°®“°π’È∫√‘…—∑Õ¬Ÿà√–À«à“ß°“√‡√‘Ë¡¥”‡π‘π∏ÿ√°‘®¥Ÿ·≈º≈ª√–‚¬™πå„Àâ·°àπ—°°’Ã“Õ’°¥â«¬ ‚¥¬

ªí®®ÿ∫—π∫√‘…—∑‡ªìπºŸâ¥Ÿ·≈ ‘∑∏‘ª√–‚¬™πå„π°“√‚¶…≥“ª√–™“ —¡æ—π∏å ‘π§â“∫π‡§√◊ËÕß·µàß°“¬¢Õß·∑¡¡“√’π

∏π ÿ°“πµå (TAMMY) √«¡∑—Èß„π°√≥’∑’Ë≈Ÿ°§â“ π„®„Àâ·∑¡¡“√’π‡ªìπµ—«·∑π„π°“√‚¶…≥“

ª√–™“ —¡æ—π∏å ‘π§â“µà“ßÊ „πª√–‡∑»‰∑¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘µß“π ◊ËÕªÑ“¬‚¶…≥“‡™àπ‡¥’¬«°—∫∫√‘…—∑ ·µà

¡ÿàß‡πâπ°“√„™â ◊ËÕªÑ“¬‚¶…≥“∑’Ë¡’¢π“¥‡≈Á° ‡™àπ City Vision, BTS City Vision, Grip Light, Pillars, Adshel,

·≈– Siam Square Media ‡ªìπµâπ ∫√‘…—∑‰¥â√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥

ºŸâº≈‘µ ◊ËÕªÑ“¬‚¶…≥“™—Èππ”®“°ª√–‡∑»Õ—ß°ƒ…∑’Ë¡’ª√– ∫°“√≥å„π°“√¥”‡π‘π∏ÿ√°‘®¡“‡ªìπ‡«≈“π“π °“√

√à«¡∑ÿπ¥—ß°≈à“«∑”„Àâ∫√‘…—∑‡√’¬π√Ÿâ·π«∑“ß„π°“√æ—≤π“·≈–∫√‘À“√ ◊ËÕªÑ“¬‚¶…≥“ °“√π”‡ πÕ ◊ËÕªÑ“¬

‚¶…≥“√Ÿª·∫∫„À¡àÊ ·≈– °“√π”‡∑§‚π‚≈¬’√Ÿª·∫∫µà“ßÊ ¡“ª√—∫ª√ÿß·≈–‡ √‘¡ √â“ßª√– ‘∑∏‘¿“æ„Àâ°—∫

 ◊ËÕªÑ“¬‚¶…≥“∑’Ë∫√‘…—∑¡’ Õ’°∑—Èß¬—ß π—∫ πÿπ·π«§‘¥„π°“√«“ß‡§√◊Õ¢à“¬ª√–™“ —¡æ—π∏åºà“π ◊ËÕªÑ“¬‚¶…≥“

·≈– æ—≤π“√–∫∫°“√¥”‡π‘πß“π¢Õß∫√‘…—∑„Àâ¡’§«“¡‡ªìπ “°≈‡æ‘Ë¡¢÷Èπ

67.5 %

33.33 %

80.00 % 48.87 % 25.00 %

45.00 %
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Entering into a joint investment venture with the RITE SIGN INM

Sweden AB., based in Sweden, in order to establish the MACO Rite

Sign Co., Ltd. with a registered capital of 5 million baht.  In this joint

investment venture, the Company holds 80 percent of the equity.

Entry into the joint investment to establish the MACO RITE SIGN Co.,

Ltd. was for the purpose of engaging in the business of manufacturing

parts and components of the Trivision System, by transferring the

benefits deriving thereof to the Master Ad Public Co., Ltd. enabling

the Company to reduce expenditure by 50% for importation of Trivision

Rotation Drive System, the move also enabled the Company to increase

its market share as well as increasing the Companyûs income.

Acquirement of shares in the Landy Development Co., Ltd. in which

the Company bought up 48.87% of equity, which enabled the Company

to acquire the new facilities located in front of Soi Lad Prao 19, and

which reduced the Companyûs rent to a level below market prices.

Entry into a joint investment in the TAKE A LOOK Co., Ltd. in which

the Company holds 25% of equity, this based upon the experience of

the Company incorporated with the skills and experience of the Samart

Info Media Co., Ltd. and the Matching Studio Public Co., Ltd. enabled

the TAKE A LOOK Co., Ltd. to be the first to introduce the media

advertising and Entertainment Systems to be introduced to the

market in the near future.

In 2004 Entering into a joint investment venture with Ruaychai International

Group Company Limited, based in China, in order to establish Beijing

Ruaychai Maco International Company Limited with a registered

capital of 10 million Yuan approximately 50 million baht.  In this joint

venture, the compay holds 55 percent of the equity at the value of of

27.5 million baht (5.5 million Yuan).  And Master Ad (Public) Co.,

Ltd. Holds 45 percent at the value of 22.5 million baht (4.5 million

Yuan).  Beijing Ruaychai Maco International Company Limited was

established for the purpose of operating in the ùOut of Home Mediaû

business in China.  The service rendered included leasing various

kinds of out of home advertisment and Media, Advertisement and

Media Production and sellling a variety of advertisement and media

eqipment., (During to conduction an established)

Annual Report 2004 Master Ad Public Company Limited 19



∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®‡°’Ë¬«°—∫ß“πº≈‘µ¿“æ‚¶…≥“¥â«¬√–∫∫§Õ¡æ‘«‡µÕ√å Õ‘ß§å‡®Á∑ ªí®®ÿ∫—π

¡’‡§√◊ËÕßº≈‘µ¿“æ‚¶…≥“·≈–ß“πæ‘¡æå 3 ¢π“¥ §◊Õ ‡§√◊ËÕß Vutek Printer 180 Dpi  ‡§√◊ËÕß Salsa Printer

300 Dpi ·≈– Vutek Printer 300-720 Dpi ´÷Ëß “¡“√∂æ‘¡æå¿“æ‚¶…≥“∫π«— ¥ÿ 3 ª√–‡¿∑ §◊Õ

� ∫π‰«π‘≈ (Vinyl) ´÷Ëß‡ªìπæ≈“ µ‘°º ¡°—∫ “√ª√–°Õ∫Õ◊ËπÊ ‡æ◊ËÕ‡æ‘Ë¡§«“¡¬◊¥À¬ÿàπ ∑”„Àâ

 “¡“√∂√—∫·√ß¥÷ß ·≈–¡’§«“¡·¢Áß·√ß‡æ‘Ë¡¢÷Èπ ‡À¡“– ”À√—∫¿“æ∫π ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑

Billboard

� ∫π Sticker Vinyl ‡À¡“– ”À√—∫ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision

� ∫π Sticker Vinyl ·∫∫√Ÿæ√ÿπ ‡À¡“– ”À√—∫°“√µ‘¥µ—Èßß“πæ‘¡æå∫πæ◊Èπ°√–®° ‡™àπ ºπ—ßÕ“§“√

∑’Ë‡ªìπ°√–®° ª√–µŸ°√–®° ‡ªìπµâπ

∫√‘…—∑‰¥â√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥ Àπ÷Ëß„πºŸâπ”

°“√º≈‘µ¿“ææ‘¡æå√–∫∫Õ‘ß§å‡®Á∑®“°ª√–‡∑»¡“‡≈‡™’¬ °“√√à«¡∑ÿπ¥—ß°≈à“«∑”„Àâ∫√‘…—∑‡√’¬π√Ÿâ‡∑§‚π‚≈¬’

·≈–·π«∑“ß„π°“√¥”‡π‘π∏ÿ√°‘®°“√æ‘¡æå¿“æ√–∫∫Õ‘ß§å‡®Á∑ Õ“®°≈à“«‰¥â«à“ „πªï 2539 ∫√‘…—∑‡ªìπÀπ÷Ëß

„πºŸâ„Àâ∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“√“¬·√°Ê ∑’Ëπ”‡∑§‚π‚≈¬’°“√æ‘¡æå¿“æ√–∫∫Õ‘ß§å‡®Á∑¡“„™âº≈‘µ¿“æ∫π ◊ËÕ

ªÑ“¬‚¶…≥“ ÷́Ëß∑”„Àâß“π‚¶…≥“¢Õß∫√‘…—∑¡’§«“¡ «¬ß“¡  ¡®√‘ß ·≈– √â“ß¿“æ≈—°…≥å∑’Ë¥’„Àâ·°àµ—«

 ‘π§â“¢Õß≈Ÿ°§â“∑’Ë¡“„™â∫√‘°“√

∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®„π°“√º≈‘µ‡°’Ë¬«°—∫Õÿª°√≥å Trivision  ‡æ◊ËÕ àß„Àâ∫√‘…—∑ ¡“ ‡µÕ√å·Õ¥

®”°—¥ (¡À“™π) ·≈–∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ‡æ◊ËÕ„™âß“π·≈–®—¥®”Àπà“¬µàÕ‚¥¬∫√‘…—∑

®–√—∫º‘¥™Õ∫„π°“√®—¥®”Àπà“¬„πµ≈“¥‡Õ‡™’¬ ÕÕ ‡µ√‡≈’¬  ·≈–π‘«´’·≈π¥å  ”À√—∫∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ

‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ®–√—∫º‘¥™Õ∫„π à«πµ≈“¥„πÕ‡¡√‘°“ ¬ÿ‚√ª ·≈–µ–«—πÕÕ°°≈“ß „π°“√≈ß∑ÿπ„π∫√‘…—∑

¡“‚°â ‰√∑å ´“¬πå ®”°—¥ ∑”„Àâ∫√‘…—∑‰¥â√—∫ª√–‚¬™πåÕ¬à“ß¡“°‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß°“√∑’Ë∫√‘…—∑ “¡“√∂≈¥

µâπ∑ÿπ®“°°“√π”‡¢â“°≈‰°°“√¢—∫À¡ÿπ√–∫∫ Trivision  ®“°µà“ßª√–‡∑»∂÷ß 50 % ´÷Ëß®–‡ªìπ°“√≈¥

µâπ∑ÿπ„π à«π¢Õß¿“…’π”‡¢â“ §à“∫√‘°“√¢π àß ·≈–§à“ª√–°—π¿—¬ ·≈–Õ’°∑—Èß∑”„Àâ∫√‘…—∑‰¥â√—∫‚Õ°“ ∑“ß

∏ÿ√°‘®„π°“√‰¥â ‘∑∏‘Ï„π°“√®”Àπà“¬Õÿª°√≥å Trivision ·µà‡æ’¬ßºŸâ‡¥’¬«

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π°“√∏ÿ√°‘®‡°’Ë¬«°—∫°“√„Àâ∫√‘°“√‡™à“Õ“§“√ ”π—°ß“π ‡π◊ËÕß®“°ºŸâ∂◊ÕÀÿâπ‡¥‘¡

®–‡≈‘°¥”‡π‘π°“√∫√‘À“√µ÷° ·≈–¢“¬„ÀâºŸâ∂◊ÕÀÿâπ√“¬„À¡à∫√‘À“√·∑π ´÷Ëß®–∑”„Àâ∫√‘…—∑œ ‰¥â√—∫º≈°√–∑∫

‡ªìπÕ¬à“ß¡“°  ∑“ß∫√‘…—∑œ®÷ßæ‘®“√≥“·≈â«‡ÀÁπ ¡§«√‡¢â“‰ª´◊ÈÕÀÿâπ„π ∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥

¥’°«à“∑’Ë®–¡’°“√‡ª≈’Ë¬πºŸâ∂◊ÕÀÿâπ™ÿ¥„À¡à  ́ ÷Ëß®–∑”„Àâ∫√‘…—∑‰¥â√—∫º≈ª√–‚¬™πå¡“°°«à“  ‡π◊ËÕß®“° ∫√‘…—∑ ·≈π

¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥  ¡’‚§√ß°“√∑’Ë®– √â“ßÕ“§“√ ”π—°ß“π„À¡à µ—ÈßÕ¬Ÿà√‘¡∂ππ≈“¥æ√â“« ́ Õ¬≈“¥æ√â“«

19 ´÷Ëß∫√‘…—∑œ ‡Õß°Á°”≈—ßµâÕß°“√À“ ∂“π∑’Ë‡æ◊ËÕ¢¬“¬∑’Ë∑”°“√ ‡æ√“–ªí®®ÿ∫—π ∂“π∑’Ë‡√‘Ë¡§—∫·§∫ ‰¡àæÕ

 ”À√—∫°“√¢¬“¬µ—«¢Õß°‘®°“√  ∫√‘…—∑œæ‘®“√≥“·≈â«‡ÀÁπ«à“°“√≈ß∑ÿπ∑’Ë ∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥

®–∑”„Àâ∫√‘…—∑œ ‰¥â√—∫ª√–‚¬™πå ”À√—∫Õ“§“√„À¡à„π‡√◊ËÕß§à“‡™à“∑’ËµË”°«à“√“§“µ≈“¥ ÷́Ëßµ°Õ¬Ÿà∑’Ë

√“§“§à“‡™à“ª√–¡“≥ 200-250 ∫“∑µàÕµ“√“ß‡¡µ√ „π¢≥–∑’Ë√“§“„π∫√‘‡«≥æ◊Èπ∑’Ë„°≈â‡§’¬ßÕ¬Ÿà∑’Ë 400 ∫“∑

µàÕµ“√“ß‡¡µ√

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

®—¥µ—Èß¢÷Èπ‡æ◊ËÕ∑”∏ÿ√°‘®‡°’Ë¬«°—∫ ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥– Õ‘‡≈Á§∑√Õπ‘§ å  ‡√’¬°«à“  LED Bill Board

´÷Ëß¡’¢π“¥„À≠à∑’Ë ÿ¥„π‡Õ‡ ’́¬µ–«—πÕÕ°‡©’¬ß„µâ¥â«¬¢π“¥ 131 µ“√“ß‡¡µ√ µ‘¥µ—Èß ≥ ¡°√“§¡ 2547 ·≈–

¡’·ºπ®–¢¬“¬‡ªìπ 3 ®Õ ¿“¬„πªï 2547 ∫√‘…—∑ œ ‰¥â√à«¡≈ß∑ÿπ°—∫ ∫√‘…—∑  “¡“√∂ Õ‘π‚ø¡’‡¥’¬ ®”°—¥

·≈– ∫√‘…—∑ ·¡™™‘Ëß  µŸ¥‘‚Õ ®”°—¥ (¡À“™π ) „π°“√®—¥µ—Èß∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ¥â«¬§«“¡™”π“≠¢Õß∫√‘…—∑œ‡Õß
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2. Overall Perspective of the Business Operations Engaged by the Group of Companies.
Shareholding Structure of the Company & Affiliated Companies

MASTER AD PUBLIC COMPANY LIMITED

Master &
More Co., Ltd.

Maco Rite Sign
Co., Ltd.

Landy Development
Co., Ltd.

TAKE A LOOK
Co., Ltd.

Ink Jet Images
(Thailand) Co., Ltd.

Beijing Ruoychai Maco
International Co., Ltd.

67.5 %

33.33 %

80.00 % 48.87 % 25.00 %

45.00 %

Master Ad Public Company Limited
This company was established with the objective of engaging in the business of rendering

services and accepting hire contracts to produce and install Advertising Billboards by using larger

sized billboards, presently the companyûs main source of income is generated by rendering services

in leasing Advertising Billboards and accepting Hire Contracts to produce advertising billboards, by

offering a number of services and types of advertising billboards, including Billboard, Trivision, Dyna

Vision, Focus Display, Rota Graphics, Airship and Balloon.

Apart from this the company is just beginning to engage in the business of looking after the

interests of athletes, whereby presently the company is responsible for looking after the interest and

benefits deriving from advertising and public relations works for promoting and marketing of various

products, which are displayed on the athletic garments worn by Tamarine Tanasukarn. The

company also acting as representative agent for Tamarine when customers show interest to hire her

to be presentor of their various products.

Master & More Company Limited
This company was established with the objective to engage in the business of

manufacturing advertising billboards, similar to the Companyûs business activities, but places

special emphasis on dealing with small sized advertising media, i.e., City Vision, BTS City Vision,

Grip Light, Pillars, Adshel and Siam Square Media etc.

The Company had entered into a joint investment venture with Clear Channel International

Co., Ltd. a leading manufacturer and distributor of advertising media billboards based in the United

Kingdom, a company highly experienced in the business for many years.  The co-investment

venture had given the Company the knowledge of how and in which direction the Out of Home

Media is developing in both business and technology, enabling the Company to introduce new

advertising material as well as importing new technology and adapting such technology to suit local

demands in Thailand, which has improved the Companyûs range of products, and the Company was

among the first to promote and market the concept of offering customers a network of advertising

billboards located in prime locations, as well as up grading the company's performance to international

standards.
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ª√–°Õ∫°—∫§«“¡™”π“≠¢Õß∫√‘…—∑  “¡“√∂ Õ‘π‚ø¡’‡¥’¬ ®”°—¥  ·≈–  ∫√‘…—∑ ·¡™™‘Ëß  µŸ¥‘‚Õ ®”°—¥

(¡À“™π) ®–∑”„Àâ∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ‡ªìπºŸâπ”„π ◊ËÕ‚¶…≥“ ·≈– ENTERTAINMENTS „π

Õπ“§µµàÕ‰ª ´÷‡ªìπ‚Õ°“ ¥’∑’Ë∫√‘…—∑®–‡¢â“√à«¡≈ß∑ÿπ°—∫∫√‘…—∑∑’ËÕ¬Ÿà„π∏ÿ√°‘®„°≈â‡§’¬ß°—π ‡ªìπ°“√‡æ‘Ë¡™àÕß

∑“ß°“√‚¶…≥“„Àâ°—∫∫√‘…—∑œ ·≈–‡ªìπ°“√ √â“ß √√§å ◊ËÕ‚¶…≥“„Àâ°—∫∫√‘…—∑‡Õß

∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥

®—¥µ—Èß¢÷Èπ ‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®„Àâ∫√‘°“√ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„πª√–‡∑» “∏“√≥√—∞

ª√–™“™π®’π ‚¥¬°“√„Àâ‡™à“æ◊Èπ∑’Ë ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ª√–‡¿∑µà“ßÊ °“√º≈‘µ™‘Èπß“π‚¶…≥“

°“√º≈‘µ ◊ËÕ‚¶…≥“ ·≈–°“√¢“¬Õÿª°√≥å ◊ËÕ‚¶…≥“µà“ßÊ ÷́Ëß°“√√à«¡≈ß∑ÿπ°àÕµ—Èß∫√‘…—∑„πª√–‡∑»®’π

§√—Èßπ’È‡æ◊ËÕ‡ªìπ°“√‡æ‘Ë¡ —¥ à«π√“¬‰¥â„Àâ°—∫∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ¡“°¬‘Ëß¢÷Èπ ·≈–¬—ß∂◊Õ

‡ªìπ°â“« ”§—≠„π°“√¢¬“¬µ≈“¥ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¢Õß ¡“ ‡µÕ√å ·Õ¥ ÕÕ° Ÿà¿Ÿ¡‘¿“§‡Õ‡™’¬

´÷Ëß‡ªìπ‡ªÑ“À¡“¬ ”§—≠¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ∑’ËµâÕß°“√®–‡ªìπÕ—π¥—∫Àπ÷Ëß„π∏ÿ√°‘® ◊ËÕ‚¶…≥“

¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„π¿Ÿ¡‘¿“§‡Õ‡™’¬ ¿“¬„π√–¬–‡«≈“ 5 ªï

‚§√ß √â“ß√“¬‰¥â
‚§√ß √â“ß√“¬‰¥â¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

(Àπà«¬ : ≈â“π∫“∑)

√“¬‰¥â°“√„Àâ∫√‘°“√/º≈‘µ ◊ËÕªÑ“¬‚¶…≥“ 288.94 97.76 374.91 98.71 530.04 97.82

� §à“«à“®â“ßº≈‘µ ◊ËÕ

� §à“∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“

√“¬‰¥âÕ◊ËπÊ 6.60 2.24 4.90 1.29 11.81 2.18

√«¡√“¬‰¥â 295.54 100.00 379.81 100.00 541.85 100.00

   2545 2546  2547

¡Ÿ≈§à“ % ¡Ÿ≈§à“ % ¡Ÿ≈§à“ %

‚¥¬ “¡“√∂·∫àß —¥ à«π√“¬‰¥â¢Õß∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬‰¥â¥—ßπ’È:

               2545 2546  2547

¡Ÿ≈§à“ % ¡Ÿ≈§à“ % ¡Ÿ≈§à“ %

∫√‘…—∑ ( ◊ËÕªÑ“¬¢π“¥„À≠à°«à“ 60 µ√¡.) 212.95 72.06 263.60 69.42 403.16 74.40

∫√‘…—∑¬àÕ¬ ( ◊ËÕªÑ“¬¢π“¥‡≈Á°°«à“ 60 µ√¡.) 82.58 27.94 116.14 30.58 138.69 25.60

√«¡√“¬‰¥â 295.53 100.00 379.74 100.00 541.75 100.00

 ◊ËÕªÑ“¬‚¶…≥“∑’Ë‡ªìπ√“¬‰¥âÀ≈—°¢Õß∫√‘…—∑ §◊Õ  ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision, Billiboard, BTS City

Vision, Railway Billboard ·≈– àßÕÕ° ÷́Ëß “¡“√∂ √ÿª —¥ à«π√“¬‰¥â¢Õß ◊ËÕªÑ“¬‚¶…≥“ 5 ª√–‡¿∑µàÕ

√“¬‰¥â√«¡‰¥â¥—ßπ’È

ªï 2545 ªï 2546  ªï 2547

 —¥ à«π√“¬‰¥â¢Õß ◊ËÕªÑ“¬‚¶…≥“À≈—° 80.36% 80.00% 81.07%

µàÕ √“¬‰¥â√«¡

„π°“√∑” —≠≠“∑’Ë≈Ÿ°§â“„™â∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑ ‚¥¬ à«π„À≠à®–¡’Õ“¬ÿ —≠≠“ª√–¡“≥ 6 ‡¥◊Õπ

∂÷ß 1 ªï

(Àπà«¬ : ≈â“π∫“∑)
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Ink Jet Images (Thailand) Company Limited
This juristic person was established for the purpose of engaging in the business of

producing advertising photographs or pictorials by using the Ink Jet Computer System.  Presently

this company has 3 sizes of machines for producing advertising pictures and for the production of

print jobs, namely the Vutek Printer 180 Dpi and the Salsa Printer 300 and 600 Dpi and Vutek

Printer 300-720 Dpi which are capable of printing advertising pictorials on three different type of

materials as follows:

� On Vinyl which is plastic mixed with other aggregates to increase flexibility enabling the

material to stand up to a certain amount of stress, and which also strengthens the said

material which makes it suitable for use with outdoor advertising Billboards.

� On Sticker Vinyl which is most suited for use with the Trivision Advertising Billboards.

� On punctured Sticker Vinyl (Vinyl sheet punctured with holes) which is suited for print

jobs to be pasted on window displays, i.e., glass wall of buildings, glass doors etc.

The Company had entered into a joint investment venture with the Inkjet Images (M) SDN

BHD Co., Ltd. a leading producer of Inkjet Imaging Products from Malaysia.  This engagement had

provided the Company with knowledge of the current technology and business operations engaged

by Inkjet Imaging.  It could be stated that in 1996 the Company was among the first firms to render

services in providing advertising media, which uses the Inkjet Imaging technique to produce

advertising pictorials to be pasted up on billboards. This has up graded company performance and

quality because all its advertising pictures were beautiful, attractive and realistic which in turn

created a good image for the customerûs products.

MACO Rite Sign Company Limited
This company was registered with the objective of producing and manufacturing parts and

components of the Trivision System in order to supply such parts and components to the Company,

while Rite Sign ONM Sweden AB., will be responsible for marketing the products in the United

States and the European Union member countries, as well as handling the Middle East market.

Pertaining to its investment in the Maco Rite Sign Co., Ltd. had given the Company many benefits,

including the fact that the Company is able to marginally reduce its expenses on the importation of

parts, components and power drive units of the Trivision System from overseas, this reduction in

expenditure  is a much as 50% or the original importation expenditure, which invariably reduces the

Company's expense on import tax and duties, transportation costs, insurance fees, beside the fact

that the Company has greatly benefited from the fact that it has been granted Sole Distributorship in

Thailand of the Trivision Advertisement Billboards.

Landy Development Co., Ltd.
This company was established with the aim of engaging in the business of let leasing of

office building and facilities, due to the fact that the original owner had wished to terminate their

leasing business and was in the process of selling the said business to a group of new shareholders

who will manage the business.  This situation had posed high risks to the Company, therefore the

Company had deemed it necessary to purchase the shares which were offered for sale of the

Property Leasing Company, namely the Landy Development Co., Ltd.   which  was  considered  a
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better choice for protecting the Companyûs security than allowing the shares to fall into the hands of

the new shareholders.  Also, the Landy Development Co., Ltd. had plans to construct a new building

in front of Lad Prao Soi 19, and at that time the Company was also looking for more office space for

expanding itûs Head Office, because the original office was beginning to prove too small for the

Companyûs operations, and so it was that the Companyûs Board of Directors had considered the

options and came to the conclusion that the best choice was to buy into the Landy Development Co.,

Ltd. which would give the Company maximum security in terms of securing its place of business as

the rent agreed upon is lower than the average prevailing market prices which in fact costs between

200-250 baht per square meter whole the market price in adjacent areas was as high as 400 baht

per square meter.

TAKE A LOOK Co., Ltd.
This company was established with the objective of engaging in the business of let leasing

of Electronic Advertising Billboards, known as the LED Board, of which our largest product measures

131 square meters, being the largest Electronic Advertising Billboard in south eath Asia.  This

device was first commercially installed in January 2004, and three additional billboards will be installed

in this same year.

Pertaining to the establishment of the TAKE A LOOK Co., Ltd. the Company entered into

a co-investment venture with the Samart Info Media Co., Ltd. the Matching Studio Public Co., Ltd.

and with the Companyûs own experience added to the experience of the two mentioned co-investment

companies, the TAKE A LOOK Co., Ltd. will become among the leading local companies offering the

LED Board & Entertainment to the local market in the future/  This was considered a good opportunity

for the Company to co-invest with other companies engaged in similar business ventures in order

to increase the variety of choices and range of advertising products for the Company.

Beijing Rualychai Maco Intenational Company Limited.
The company was established the objective of engaging in the business of out of home

media advertising in China. The service rendered include leasing various kinds of out of home Media

and media Advertisement and Media Production and selling a variety of advertisement and media

equipment. Which a joint investment venture bases in China this time increase a proportion income

with Master Ad Public Company Limited and expansion for market to be a leader on out of home

advertising of Master Ad and entertainment industry in Asia. Thisûs target within five years.
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Income from Service/Production of 288.94 97.76 374.91 98.71 530.04 97.82

Advertising Billboards:

� Hire Fee for Production of Media

� Service Fee for Ad Billdoards

Other Income 6.60 2.24 4.90 1.29 11.81 2.18

Total Income 295.54 100.00 379.81 100.00 541.85 100.00

   2002 2003  2004

Value % Value % Value %

Income Generating Source of Company & Affiliated Firms can be differentiated as follows:

2002 2003  2004

Value % Value % Value %

Company (Large Board 60 sq.m.) 212.95 72.06 263.60 69.42 403.16 74.40

Aff. Firm (Small Board 60 sq.m) 82.58 27.94 116.14 30.58 138.69 25.60

Total Income 295.53 100.00 379.74 100.00 541.75 100.00

The Companyûs Major Income Generators are ad Boards which include Trivision, Billiboard,

BTS City Vision. Railway Billboard and export The proportion income of the 5 types of Media

compared to Total Income is as follows:

2002 2003 2004

Income ratio between major income 80.36% 80.00% 81.07%

earning Ad Billboards compared to

Total Income.

The majority of the Advertising Billboard Sevice Contracts entered by the Company with its

customers have Lease Period of between 6 months to 1 year.

(Unit : Mil. Baht)

Income Structure.
Income Structure of the Master Ad Public Co., Ltd. and Affiliated Firms.

(Unit : Mil. Baht)
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∏ÿ√°‘®„Àâ∫√‘°“√ ·≈–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“

1. ≈—°…≥–º≈‘µ¿—≥±åÀ√◊Õ∫√‘°“√

≈—°…≥–º≈‘µ¿—≥±å¢Õß∫√‘…—∑ §◊Õ  ◊ËÕªÑ“¬‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ (Out of Home Media) ∑’Ë

¡’§«“¡À≈“°À≈“¬∑—Èß¥â“π√Ÿª·∫∫ ¢π“¥  ∂“π∑’Ëµ‘¥µ—Èß ·≈– ‡∑§π‘§„π°“√π”‡ πÕ ‡æ◊ËÕ„Àâ “¡“√∂

 πÕß§«“¡µâÕß°“√  ”À√—∫°≈ÿà¡≈Ÿ°§â“‡ªÑ“À¡“¬∑’Ë·µ°µà“ß°—π ‚¥¬¡’®ÿ¥µ‘¥µ—Èß§√Õ∫§≈ÿ¡æ◊Èπ∑’Ë∑—Èß„π¬à“π

∏ÿ√°‘®·≈–·À≈àß™ÿ¡™π ∑—Èß„π‡¢µ°√ÿß‡∑æ¡À“π§√ ·≈–µà“ß®—ßÀ«—¥

„π°“√ª√–°Õ∫∏ÿ√°‘®¡’√“¬‰¥â 2 √Ÿª·∫∫ §◊Õ °“√„Àâ‡™à“ ◊ËÕªÑ“¬‚¶…≥“ ·≈–°“√√—∫®â“ßº≈‘µ

ß“π‚¶…≥“ ´÷Ëß‚¥¬ à«π„À≠à≈Ÿ°§â“∑’ËµâÕß°“√„™â ◊ËÕ‚¶…≥“¢Õß∫√‘…—∑µâÕß„Àâ∫√‘…—∑‡ªìπºŸâº≈‘µ¿“æ

‚¶…≥“¥â«¬

°“√¥”‡π‘π∏ÿ√°‘® ¥”‡π‘πß“π‚¥¬∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈– ∫√‘…—∑ ¡“ ‡µÕ√å

·Õπ¥å ¡Õ√å ®”°—¥ ‚¥¬¡’°“√·∫àß¢Õ∫‡¢µ¢Õß°“√¥”‡π‘π∏ÿ√°‘® ®“°¢π“¥æ◊Èπ∑’Ë¢Õß ◊ËÕªÑ“¬‚¶…≥“‡ªìπÀ≈—°

∫√‘…—∑®–¡ÿàß‡πâπº≈‘µ ◊ËÕªÑ“¬‚¶…≥“¢π“¥„À≠à „™âæ◊Èπ∑’Ë¡“°°«à“ 60 µ“√“ß‡¡µ√ „π¢≥–∑’Ë ∫√‘…—∑ ¡“ ‡µÕ√å

·Õπ¥å ¡Õ√å ®”°—¥®–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“¢π“¥‡≈Á°∑’Ë„™âæ◊Èπ∑’ËµË”°«à“ 60 µ“√“ß‡¡µ√

 ◊ËÕªÑ“¬‚¶…≥“·µà≈–ª√–‡¿∑¢Õß∫√‘…—∑ ·≈– ∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥  “¡“√∂ √ÿª

‰¥â¥—ßπ’È

°.  ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

Billboard  ◊ËÕªÑ“¬‚¶…≥“¿“æπ‘Ëß√‘¡∂ππ “¬À≈—° ·≈–∑“ß¥à«π¢—Èπ∑’Ë 1 ·≈– 2

Trivision  ◊ËÕªÑ“¬‚¶…≥“¿“æ‡§≈◊ËÕπ‰À«∑’Ë “¡“√∂‡ πÕ¿“æ‰¥â 3 ¿“æ„π 1 ªÑ“¬

Railway Billboard  ◊ËÕªÑ“¬‚¶…≥“¿“æπ‘Ëß√‘¡∂ππ “¬™ÿ¡∑“ß∫“ß´◊ËÕ - À≈—° ’Ë ™ÿ¡∑“ß

∫“ß‡¢π - À≈—° ’Ë ™ÿ¡∑“ßÀ≈—° ’Ë - ¥Õπ‡¡◊Õß

Dyna Vision  ◊ËÕªÑ“¬‚¶…≥“∫√‘‡«≥ª√–µŸ∑“ß‡¢â“-ÕÕ° ¿“¬„π∑à“Õ“°“»¬“π

°√ÿß‡∑æœ

Focus Display  ◊ËÕ‚¶…≥“∑’Ë„™â ‘π§â“®√‘ß„π°“√µ°·µàßæ◊Èπ∑’Ë

Rota Graphic  ◊ËÕªÑ“¬‚¶…≥“ ≥ ®ÿ¥¢“¬ ‘π§â“

Air Ship  ◊ËÕ‚¶…≥“‡§≈◊ËÕπ∑’Ë‰¥â

Balloon  ◊ËÕ‚¶…≥“‡§≈◊ËÕπ∑’Ë‰¥â

¢.  ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥

City Vision  ◊ËÕªÑ“¬‚¶…≥“ Trivision ∫√‘‡«≥∑“ß‡∑â“·≈–‡°“–°≈“ß∂ππ “¬ ”§—≠

BTS City Vision  ◊ËÕªÑ“¬‚¶…≥“ Trivision ∫√‘‡«≥‡ “µÕ¡àÕ„µâ ∂“π’√∂‰øøÑ“ BTS

Grip Light  ◊ËÕªÑ“¬‚¶…≥“∑’Ëµ‘¥µ—Èß∫√‘‡«≥µŸâ‡°Á∫‡ß‘π∑“ß¥à«π¢—Èπ∑’Ë 1 ·≈– ¥Õπ‡¡◊Õß

‚∑≈‡«¬å

Pillars  ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥–µŸâ 3 ¥â“π µ‘¥µ—Èß∫√‘‡«≥Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘

Adshel  ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥–·ºàπªÑ“¬ 2 ¥â“π µ‘¥µ—Èß∫√‘‡«≥Õπÿ “«√’¬å

™—¬ ¡√¿Ÿ¡‘

Siam Square Media  ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑µà“ßÊ ∫√‘‡«≥æ◊Èπ∑’Ë ¬“¡ ·§«√å

BTS Walk Way  ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ªÑ“¬‰ø (Light Box)  ·≈–ªÑ“¬¿“æπ‘Ëß (Poster

Stand) µ‘¥µ—Èß∫√‘‡«≥ ∂“π’√∂‰øøÑ“ BTS  ∂“π’ π“¡°’Ã“ ·≈–

 ∂“π’Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘

°“√ª√–°Õ∫∏ÿ√°‘®¢Õß·µà≈–°≈ÿà¡∏ÿ√°‘®
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Engaging in the Business of being a Service Provider & Producer of Billboards
1. Description of Products / Services

The Companyûs products are the ùOut of Home Mediaû which offers a wide range of

products in terms of design, size, location of installation and technology used for the advertisement

presentation, which purposefully aims at satisfying the various demands from a wide spectrum of

different Customers while çPrime Locationsé are chosen for the installation of the Advertisement

Billboards in both the busy Business Districts as well as  among and within Residential Communities

both in Bangkok Metropolis and in the provinces.

There are 2 sources for generating income in this type of business, one source is income

from leasing Advertisement Billboards and the second source of income is to accept Advertisement

Billboard Production Contracts from customers, in this case, most Customers depend on the Companyûs

skills and expertise to manufacture and fabricate their Advertisement Billboards.

The business is operated and managed by the Master Ad Public Co., Ltd. and the Master

& More Co., Ltd. between which both the market and customers are principally divided by the size

of the Advertisement Billboards.  While the Company places special emphasis on the production and

provision of large-sized Advert Billboards which are normally larger than 60 square meters, Master

& More Co., Ltd. focuses its attention on the production and installation of small sized Advert Boards

which are smaller than 60 square meters.

The various types of Advert Billboards offered by Master & More Co., Ltd. and MACO

RITE SIGN Co., Ltd. includes the following:

A. Advert Boards offered by Master & More Co., Ltd.

Billboard Still Lift Advert Billboards erected on roadsides and Elevated High-

ways 1 and 2

Trivision Rotating Ad Board offering 3 Rotating Advertisement Surfaces.

Railway Billboard Advertisement Billboards erected adjacent to the Bang Sue - Lak

Si rail line, Bang Khen-Lak Si, Lak So-Don Muang junctions.

Dyna Vision Ad Boards installed at the Exit / Entrance / Bangkok International

Airport, Don Muang Terminal.

Focus Display Advert Boards which uses Real Products for showcase decoration

Rota Graphic Ad Media which uses real products to decorate Ad Space.

Air Ship Mobile Advertisements.

Balloon Mobile Advertisements.

B. Advert Billboards offered by Master & More Co.

City Vision Using trivision erected on pedestrian ways and road islands.

BTS City Vision Trivision installed in pillars at BTS Sky Train Stations.

Grip Light Ad Boards installed on Toll Booths of EHW 1/Don Muang.

Pillars Three-dimension Advert Boards erected at Victory Monument.

Business Engagements of Each
Business Group
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§. º≈‘µÕÿª°√≥å‰µ√«‘™—Ëπ¢Õß∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥

∫√‘…—∑ ¡“‚°â  ‰√∑å ´“¬πå ®”°—¥ ®–∑”°“√º≈‘µÕÿª°√≥å‰µ√«‘™—Ëπ‡æ◊ËÕ àß„Àâ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥

®”°—¥(¡À“™π) ·≈–∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ‡æ◊ËÕ„™âß“π·≈–®—¥®”Àπà“¬µàÕ‰ª

ß.  ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑ ∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ „Àâ∫√‘°“√ ◊ËÕ‚¶…≥“Õ‘‡≈§∑√Õπ‘° å ¢π“¥„À≠à À√◊Õ LED Billboard

µ‘¥µ—Èß∫√‘‡«≥≈“π¥â“πÀπâ“ Àâ“ß √√æ ‘π§â“ ‡´Áπ∑√—≈ ‡«‘≈¥å æ≈“´à“

√“¬≈–‡Õ’¬¥¢Õß ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑µà“ßÊ
°.  ◊ËÕªÑ“¬‚¶…≥“¿“¬„µâ°“√¥”‡π‘πß“π¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

Billboard

Billboard ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“¿“æπ‘Ëß∑’Ë¡’¢π“¥„À≠à∑’Ë “¡“√∂‡¢â“∂÷ß “¬µ“¢ÕßºŸâæ∫‡ÀÁπ·≈–

°≈ÿà¡≈Ÿ°§â“‡ªÑ“À¡“¬‰¥â‡ªìπ®”π«π¡“° ∫√‘…—∑‰¥â¡’°“√æ—≤π“√Ÿª·∫∫‚§√ß √â“ß„Àâ¡’§«“¡À≈“°À≈“¬ ‡æ◊ËÕ

„Àâ “¡“√∂µÕ∫ πÕß§«“¡µâÕß°“√¢Õß‡®â“¢Õß ‘π§â“ ‚¥¬‚§√ß Billboard  “¡“√∂·∫àß‰¥â‡ªìπ 3 √Ÿª·∫∫

‰¥â·°à ‚§√ß √â“ß‡ “‡¥’Ë¬« (Mono Pole), ‚§√ß √â“ß‡ “§Ÿà (Double Column) ·≈– ‚§√ß √â“ß‡À≈Á°©“°

∂—°„¬·¡ß¡ÿ¡ (Steel Truss) ÷́Ëß‚§√ß √â“ß‡ “‡¥’Ë¬«·≈–‚§√ß √â“ß‡ “§Ÿà ‡ªìπ√Ÿª·∫∫ªÑ“¬‚¶…≥“¢π“¥

¡“µ√∞“π∑’Ë„™â‡æ◊ËÕµ‘¥µ—Èß‰¥â„πæ◊Èπ∑’Ë°àÕ √â“ß∑’Ë®”°—¥ „π¢≥–∑’Ë‚§√ß √â“ß‡À≈Á°©“°∂—°„¬·¡ß¡ÿ¡ ªÑ“¬

‚¶…≥“®–¡’¢π“¥ªÑ“¬·≈–°“√„™âæ◊Èπ∑’Ë‡æ‘Ë¡¢÷Èπ

°“√º≈‘µ ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥– Billboard π—Èπ  “¡“√∂„™â«— ¥ÿ‰¥âÀ≈“°À≈“¬ ‡™àπ ‰¡âÕ—¥  —ß°– ’

∫“π‡°≈Á¥ ºâ“„∫ ‡ªìπµâπ ‡æ◊ËÕ„Àâ¿“æ‚¶…≥“∑’Ëµ‘¥µ—Èß∫π Billboard π—Èπ ¡’§«“¡‡À¡“– ¡°—∫≈—°…≥– ‘π§â“

·≈– √â“ß§«“¡¥÷ß¥Ÿ¥„®„Àâ·°àºŸâæ∫‡ÀÁπ

≥ «—π∑’Ë 31 ∏—π«“§¡ æ.». 2547 ∫√‘…—∑¡’‚§√ß„π√Ÿª·∫∫ Billboard ¿“æπ‘Ëß∑’Ë„™â„π°“√¥”‡π‘π

∏ÿ√°‘®®”π«π 95 ®ÿ¥®“° √ÿªº≈¥”‡π‘π°“√‚¥¬ “¡“√∂·∫àßµ“¡®ÿ¥µ‘¥µ—Èß‚§√ß‰¥â¥—ßπ’È

√âÕ¬≈–¢Õßæ◊Èπ∑’Ë‚¶…≥“√«¡

√‘¡∂ππ “¬À≈—°„π‡¢µ°√ÿß‡∑æœ, ∑“ß¥à«π 30

√‘¡∂ππ “¬√Õß 32

√‘¡∂ππ “¬À≈—°„πµà“ß®—ßÀ«—¥, ª√‘¡≥±≈ 38

√«¡ 100

‚§√ß Billboard ¢Õß∫√‘…—∑ ªí®®ÿ∫—π¡’Õ—µ√“°“√„™âß“πÕ¬Ÿà∑’Ë√âÕ¬≈– 75 ¢Õß‚§√ß Billboard ∑—ÈßÀ¡¥

Trivision

Trivision ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“∑’Ë‰¥â√—∫°“√æ—≤π“¥â“π‡∑§‚π‚≈¬’®“° Billboard ‡æ◊ËÕ¬°√–¥—∫

ª√– ‘∑∏‘¿“æ„π°“√π”‡ πÕ ‚¥¬ “¡“√∂π”‡ πÕ¿“æπ‘Ëß 3 ¿“æ„π 1 ªÑ“¬ ´÷Ëß®“°°“√«‘®—¬æ∫«à“

 “¡“√∂¥÷ß¥Ÿ¥§«“¡ π„®‰¥â¥’°«à“ªÑ“¬∑’Ëπ”‡ πÕ¿“æπ‘Ëß 1 ªÑ“¬ ∂÷ß 4 ‡∑à“ ªí®®ÿ∫—π Trivision ‡ªìπ ◊ËÕªÑ“¬

‚¶…≥“∑’Ë‰¥â√—∫§«“¡π‘¬¡‡ªìπÕ¬à“ß¡“° ·≈–‰¥â¡’°“√æ—≤π“¢π“¥·≈–√Ÿª·∫∫·µ°µà“ß°—π ‡æ◊ËÕ„Àâ

 “¡“√∂µ‘¥µ—Èß ·≈–¥÷ß¥Ÿ¥ “¬µ“ºŸâæ∫‡ÀÁπ‰¥âÕ¬à“ß‡À¡“– ¡„π®ÿ¥µà“ßÊ

Trivision ª√–°Õ∫¥â«¬ à«πª√–°Õ∫∑’Ë ”§—≠ §◊Õ

1. ·∑àßª√‘´÷¡ (Prism)

‡ªìπ·∑àßÕ≈Ÿ¡‘‡π’¬¡√Ÿª∑√ß “¡‡À≈’Ë¬¡ ¡’πÈ”Àπ—°‡∫“·≈–‰¡à‡ªìπ π‘¡ ·∫àß‰¥â‡ªìπ 2 ª√–‡¿∑ §◊Õ

- Solid Version §◊Õ ·∑àßª√‘́ ÷¡∑’Ë√’¥¢÷Èπ‡ªìπ√Ÿª·∑àß ‡À¡“– ”À√—∫ß“π‚¶…≥“∑’ËµâÕß°“√· ¥ß

∑—Èß 3 ¿“æ√à«¡°—π
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Adshel Two-sided Ad Boards installed  at Victory Monument.

Siam Square Media Various Ad Boards installed

in and around Siam Square.

BTS Walk Way Light Box and Poster Stand Installed on BTS at National Stadium

Station and Victory Monument.

C. Production of Trivision Parts & Components by MACO RITE SIGN Co., Ltd.

The MACO RITE SIGN Co., Ltd. engages in the business of manufacturing parts and

components of the Trivision System for delivery to the  Master Ad Public Co., Ltd. and the RITE

SIGN OMN Sweden AB., for use by the respective companies and for sales and distribution of the

said product.

D. Advertsisement Materiasl offered by TAKE A LOOK Co., Ltd.

LED Board is a large size Advertisement Billboard installed in front of the Central World

Plaza.

Details on the Various Different Types of Advertisement Billboards
A. Advertisement Billboards offered by the Master Ad Public Co., Ltd.

Billboard

Billboards are large-sized still life advertisement boards, which can attract the attention of

a large number of passersby including the anticipated Target Groups. The Company has proceeded

to develop its presentation of this product and now offers a wide range of sizes, services and prime

locations in order to be able satisfy Customer demands.  The Billboard Frame can be divided into 3

configurations, i.e., Mono Pole, Double Column and Steel Truss, in this case the Mono Pole and the

Double Column are the standard size Advert Boards which can be installed in areas of limited

available space, while the Steel Truss Advert Boards are larger in size and needs much more space

for display.

Pertaining to the production and fabrication of Advertisement Billboards a variety of materials

may be used for this purpose, i.e., shaving board, plywood, mobile grilled steel plate and canvas

etc., in order to make the Ad Pictorial to be printed / screened onto the Billboard Material more

attractive and suited to the type of product as well as being attractive to passersby.

As of the 31st of December 2004, the Company has installed a total of 95 Advertisement

Billboards in as many locations, which can be divided by the prime locations as follows:

Percentage of Total Advert Space

Roadside/Elevated Highways in Bangkok  30

Roadside of Secondary Roads Roadside of Roads/ 32

Highways in Provinces/ Suburbs 38

Total 100

Of the Companyûs total inventory of Advertisement Billboards, the percentage of use of

this existing inventory is 75%.
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- Split Version §◊Õ ·∑àßª√‘´÷¡∑’Ë‰¥â√—∫°“√æ—≤π“„Àâ “¡“√∂·¬°™‘Èπ à«π‰¥â∑—Èß 3 ¥â“π∑’Ë„™â

„π°“√· ¥ß¿“æ  –¥«°µàÕ°“√‡ª≈’Ë¬π¿“æ‚¶…≥“‰¥âµ“¡µâÕß°“√

2. √–∫∫¢—∫À¡ÿπ (Driving System)

‡ªìπ°≈‰° ”À√—∫À¡ÿπ·∑àßª√‘́ ÷¡„Àâ‰¥â®—ßÀ«–µ“¡µâÕß°“√ §◊Õ 3 ®—ßÀ«–µàÕ√Õ∫°“√À¡ÿπ ·∫àß

‰¥â‡ªìπ 2 √–∫∫ §◊Õ

- √–∫∫ “¬æ“π‡øóÕß (Cog Belt Drive System) √–∫∫π’È„™â “¬æ“π‡øóÕß‡ªìπµ—« àß°”≈—ß

À¡ÿπ ‚¥¬ “¡“√∂ àß°”≈—ß„π·π«‚§âß ‡À¡“– ”À√—∫°“√ √â“ß √√§å Trivision „π√Ÿª∑√ß

°≈¡ ·≈–ªÑ“¬¢π“¥„À≠à

- √–∫∫‡øóÕß∫“° (Bevel Gear Drive System) √–∫∫π’È„™â«‘∏’°“√ àß°”≈—ßºà“π‡æ≈“ ∑”„Àâ

‡°‘¥°“√À¡ÿπ¢Õß·∑àßª√‘´÷¡ „π≈—°…≥–§≈â“¬§≈◊Ëπ (Wave Change)

3. ™ÿ¥§«∫§ÿ¡ (Option Control)

„™âª√–‚¬™πå„π°“√§«∫§ÿ¡®—ßÀ«–°“√æ≈‘° ·≈– °“√§«∫§ÿ¡‡«≈“„π°“√· ¥ß¿“æ ‡™àπ æ≈‘°

2 ¥â“π: B-A À√◊Õ B-C À√◊Õ A-B, æ≈‘°°≈—∫ ®“° A-B-C ‡ªìπ A-C-B · ¥ß¿“æ„π

√–¬–‡«≈“ 4, 6, 8, 10 «‘π“∑’ ‡ªìπµâπ

∫√‘…—∑‰¥â√—∫ ‘∑∏‘„Àâ‡ªìπµ—«·∑π®”Àπà“¬·≈–„Àâ∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“ Trivision ¢Õß∫√‘…—∑

Prisma Sign Technology ·µà‡æ’¬ßºŸâ‡¥’¬«„πª√–‡∑»‰∑¬ ́ ÷Ëß∫√‘…—∑¥—ß°≈à“«¡’§«“¡‡™’Ë¬«™“≠

·≈–¡’ª√– ∫°“√≥åº≈‘µ ◊ËÕªÑ“¬‚¶…≥“√–∫∫ Trivision ®“°ª√–‡∑» «’‡¥π ∑—Èßπ’È„π ‘∑∏‘¥—ß

°≈à“« ‡ªìπ°“√√à«¡¡◊Õ°—π∑“ß∏ÿ√°‘® ¡‘‰¥â¡’¢âÕµ°≈ß„π°“√·∫àßº≈ª√–‚¬™πåÀ√◊Õ°“√‡√’¬°

‡°Á∫§à“∏√√¡‡π’¬¡·µàÕ¬à“ß„¥ „π à«π°“√‡ªìπµ—«·∑π®”Àπà“¬π—Èπ∑’Ëºà“π¡“¡’√“¬‰¥â‡ªìπ

 —¥ à«ππâÕ¬·≈–ªí®®ÿ∫—π∫√‘…—∑‰¡à‰¥â¡’√“¬‰¥â„π à«π¥—ß°≈à“« ªÑ“¬‚¶…≥“ Trivision ∑’Ë Prisma

Sign ‰¥â®—¥∑”¢÷Èπ‡ªìπªÑ“¬·√°µ‘¥µ—Èß„πªï æ.». 2537 ·≈–¬—ß “¡“√∂„™âß“π‰¥â¥’®π∂÷ß∑ÿ°«—ππ’È

∑”„Àâ “¡“√∂∂◊Õ‰¥â«à“ß“π¢Õß∫√‘…—∑¡’§ÿ≥¿“æ·≈–§«“¡πà“‡™◊ËÕ∂◊Õ„π√–¥—∫ “°≈

πÕ°®“°π’È∫√‘…—∑ ¬—ß‰¥â¡’°“√®—¥µ—Èß ∫√‘…—∑ ¡“‚°â ‰√∑ǻ “¬πå ®”°—¥ ‡æ◊ËÕº≈‘µ ◊ËÕªÑ“¬‚¶…≥“

Trivision  ”À√—∫„™âß“π¿“¬„πª√–‡∑» ·≈– àß‰ª®”Àπà“¬¬—ß¿Ÿ¡‘¿“§‡Õ‡™’¬ ÕÕ ‡µ√‡≈’¬ ·≈–

π‘«´’·≈π¥å ¥â«¬

ªí®®ÿ∫—π ◊ËÕªÑ“¬‚¶…≥“ Trivision ¡’°“√µ‘¥µ—Èß∫√‘‡«≥Àπâ“Õ“§“√§≈—ß ‘π§â“ ∑à“

Õ“°“»¬“π°√ÿß‡∑æœ √‘¡∂ππ “¬À≈—°∑—Èß„π°√ÿß‡∑æœ·≈–µà“ß®—ßÀ«—¥ √«¡∑—Èß¡’°“√„Àâ

∫√‘°“√¢“¬¢“¥„Àâ·°à≈Ÿ°§â“‡æ◊ËÕ„™â ”À√—∫°“√‚¶…≥“ª√–™“ —¡æ—π∏å ‘π§â“·≈–∫√‘°“√

∫√‘‡«≥æ◊Èπ∑’Ë¢Õß≈Ÿ°§â“‡Õß

≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ∫√‘…—∑¡’‚§√ß Trivision ∑’Ë„™â„π°“√¥”‡π‘π∏ÿ√°‘®®”π«π  90 ®ÿ¥

´÷Ëß “¡“√∂·∫àßµ“¡®ÿ¥µ‘¥µ—Èß‚§√ß‰¥â¥—ßπ’È

√âÕ¬≈–¢Õßæ◊Èπ∑’Ë‚¶…≥“√«¡

√‘¡∂ππ “¬À≈—°„π‡¢µ°√ÿß‡∑æœ, ∑“ß¥à«π 53

√‘¡∂ππ “¬√Õß 25

√‘¡∂ππ “¬À≈—°„πµà“ß®—ßÀ«—¥, ª√‘¡≥±≈ 22

√«¡ 100

‚§√ß Trivision ¢Õß∫√‘…—∑ ªí®®ÿ∫—π¡’Õ—µ√“°“√„™âß“πÕ¬Ÿà∑’Ë √âÕ¬≈– 70 ¢Õß‚§√ß Trivision

∑—ÈßÀ¡¥
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Trivision

The Trivision is an Advertisement Media which has been developed from the conventional

outdoor Advertisement Billboards, and with new technology Trivision is able to present 3 different

Advertisement by rotating the surfaces on a single Billboard Frame. From analytical surveys, it has

been proven that Trivision is able to attract more attention from passersby compared to the

conventional still lift advert boards, as much as four times of the original power of attraction.

Presently, Trivision is among the most popular Advert Board. and extensive development has been

made on the various different sizes and dimensions / configurations etc., in order that these

Advertisement Billboards may be installed at suitable locations to attract the attention of passersby.

Trivision is Composed of Important Parts & Components as follows:

1. Prism

The çPrismé is a three-sided aluminum block (Triangular Cylinder) of light weight and

rust-free, which can be divided into 2 types, namely:

- Solid Vision is a çPrismé that has been fabricated into a triangular cylinder, suitable

for adverts which requires to simultaneously show all three Ad Pictorials at the same

time.

- Split Vision is a çPrismé which has been specially developed to separately

alternately show all three sides of the rotating Advert Surfaces, which offers

convenience when wishing to change the Advertisement Pictures.

2. Driving System

The Drive System is the propellant unit that drives and rotates the triangular çPrismé

cylinder in accordance with the required timing device, that is all 3 Ad Surfaces will be

changed in a single rotation. The system can be divided into 2 types:

A. The Cog Belt Drive System transfer itûs rotation power through cogs and drive belts,

in this case the drive power can be transmitted on a curved line, which is suited to

the creativity of the Round Shaped Trivision Advert Board.

B. The Bevel Gear Drive System, which transfers its rotation, power through a drive

shaft which turns the çPrismé similar to the çWave Change.é

3. Option Control

The Option Control is a timing device that controls the rate or speed of rotation,

which in affect controls the timing for the exposure of the Advertisement Pictorials, i.e.,

rotating to turn 2 sides B-A or B-C or A-B, or reverse rotation from A-B-C to A-C-

B and exposes the Ad Pictorials in 4, 6, 8 and 10 second intervals etc.

The Company has been granted exclusive rights as the Sole Distributorand Service

provider of the trivision Advertisement Billboard in Thailand, in this case the Company

possesses the technical know-how and experience by acquiring the expertiseon the

Trivision System from Sweden.  In this case, the exclusive rights have been granted as

part of the business cooperation scheme, and does not involve the division of interests

and in which case no Distributorship Fees have been paid.  In being the sole distributor

in the past, income earnings in the past period is considered relatively low, and presently

the Company generates no income in this aspect. The first Trivision Advertisement

Billboard produced by Prime Sign Co., Ltd. was installed in 1994, and the said Trivision

Billboard is still in excellent service order today. It could be safety stated that the
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Dyna Vision

Dyna Vision ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫ Trivision ∑’Ëµ‘¥µ—Èß¿“¬„π∑à“Õ“°“»¬“π°√ÿß‡∑æ

∫√‘‡«≥¥â“πÀπâ“ª√–µŸ∑“ß‡¢â“-ÕÕ°Õ“§“√ºŸâ‚¥¬ “√√–À«à“ßª√–‡∑» ·≈– Õ“§“√ºŸâ‚¥¬ “√¿“¬„πª√–‡∑»

®”π«π 16 ®ÿ¥ ‡À¡“– ”À√—∫ ‘π§â“∑’Ë‡®“–°≈ÿà¡‡ªÑ“À¡“¬„π√–¥—∫∫π  ‘π§â“∑’Ë≈ß‚¶…≥“®–„™â√–∫∫°“√

æ‘¡æå¿“æ·∫∫ Inkjet ‡æ◊ËÕ √â“ß¿“æ‚¶…≥“∑’Ë «¬ß“¡ §¡™—¥  ¡®√‘ßµ“¡·∫∫¿“æµâπ©∫—∫

Focus Display

Focus Display ‡ªìπ ◊ËÕ‚¶…≥“„π√Ÿª·∫∫¢Õß°“√®—¥· ¥ß ‘π§â“ ‚¥¬¡’°“√µ°·µàßæ◊Èπ∑’Ë¥â«¬

 ‘π§â“®√‘ß ºŸâ‚¶…≥“ “¡“√∂ √â“ß √√§å√Ÿª·∫∫‰¥âµ“¡µâÕß°“√ ‡™àπ °“√„™â√–∫∫¡Õ‡µÕ√å‰øøÑ“‡æ◊ËÕ™à«¬

„π°“√À¡ÿπ·∑àπ¥‘ ‡æ≈¬å ∑”„Àâ “¡“√∂¡Õß‡ÀÁπ ‘π§â“‰¥â∑ÿ°¡ÿ¡¡Õß πÕ°®“°π’È¬—ß “¡“√∂π”‡∑§π‘§√–∫∫

· ß  ’ ‡ ’¬ß ¡“„™â„π°“√π”‡ πÕº≈‘µ¿—≥±å ‡æ‘Ë¡§«“¡‚¥¥‡¥àπ·≈– √â“ß§«“¡πà“ π„®„Àâ°—∫µ—« ‘π§â“ ªí®®ÿ∫—π

Focus Display µ‘¥µ—ÈßÕ¬Ÿà¿“¬„π∑à“Õ“°“»¬“π°√ÿß‡∑æ®”π«π 5 ®ÿ¥ ¡ÿàß‡πâπ°“√ ◊ËÕ “√‡¢â“∂÷ß°≈ÿà¡

‡ªÑ“À¡“¬√–¥—∫∫π

Rota Graphic

Rota Graphic ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“Õ‘‡≈§∑√Õπ‘§„Àâ¿“æ‚¶…≥“∑’Ë‡§≈◊ËÕπ‰À«‰¥â 3 ¿“æ ¥â«¬

·√ß¢—∫¡Õ‡µÕ√å‰øøÑ“ ‡À¡“– ”À√—∫°“√‚¶…≥“ ≥ ®ÿ¥¢“¬ ‘π§â“ ‡™àπ ∫√‘‡«≥Àπâ“√â“π, ß“π· ¥ß ‘π§â“

‡ªìπµâπ ´÷Ëß®– “¡“√∂™à«¬‡æ‘Ë¡§«“¡πà“ π„®„πµ—« ‘π§â“ ·≈–™à«¬°√–µÿâπæƒµ‘°√√¡°“√´◊ÈÕ ‘π§â“¢Õß

ºŸâ∫√‘‚¿§‰¥â‡ªìπÕ¬à“ß¥’

Air Ship

Air Ship ‡ªìπ ◊ËÕ‚¶…≥“„πÕ“°“»·∫∫‡√◊Õ‡À“–Õ“°“»√âÕπ∑’Ë “¡“√∂‡§≈◊ËÕπ∑’Ë‰¥â ‚¥¬¡’‡®â“

Àπâ“∑’Ë∫—ß§—∫∑‘»∑“ßÕ¬Ÿà¥â“π≈à“ß¢Õß Air ship  ◊ËÕ‚¶…≥“ª√–‡¿∑π’È‡ªìπ°“√π”‡∑§‚π‚≈¬’ ¡—¬„À¡à¡“

æ—≤π“·≈–‡ªìπ∑’Ëπ‘¬¡Õ¬à“ß¡“°‚¥¬‡©æ“–„πª√–‡∑»·∂∫¬ÿ‚√ª ∫√‘…—∑‡ªìπºŸâπ”‡¢â“ Air Ship ®“°ª√–‡∑»

Õ—ß°ƒ…‡ªìπ√“¬·√°¢Õßª√–‡∑»‰∑¬ ¥â«¬≈—°…≥–‡©æ“–¢Õß Air Ship ®÷ßµâÕß„™â∑’¡ß“π∑’Ë¡’§«“¡™”π“≠

·≈–‰¥â√—∫°“√Ωñ°Ωπ‡ªìπÕ¬à“ß¥’ ∑—Èßπ’È‡π◊ËÕß®“° Air Ship ¡’√“§“ Ÿß ∫√‘…—∑®÷ß≈ß∑ÿπ´◊ÈÕ‡æ◊ËÕ„Àâ∫√‘°“√≈Ÿ°§â“

‡æ’¬ß 1 ≈” °√≥’∑’Ë¡’≈Ÿ°§â“µâÕß°“√„™â∫√‘°“√¡“°°«à“ 1 √“¬ ∫√‘…—∑®–æ‘®“√≥“∑—Èß°“√´◊ÈÕÀ√◊Õ®â“ß«“π

®“°∫√‘…—∑∑’ËÕ¬Ÿàµà“ßª√–‡∑» ‡æ◊ËÕ‡ªìπ°“√„Àâ∫√‘°“√≈Ÿ°§â“

Air Ship ‡ªìπ ◊ËÕ‚¶…≥“∑’Ë§√Õ∫§≈ÿ¡æ◊Èπ∑’Ë∫√‘‡«≥°«â“ß ·≈– “¡“√∂ √â“ß§«“¡¥÷ß¥Ÿ¥„®„Àâ·°àºŸâ

∑’Ëæ∫‡ÀÁπ °“√„™â Air Ship  “¡“√∂∑”‰¥â∑—Èß°“√∫‘π‡æ◊ËÕ‚¶…≥“ ‘π§â“ °“√ª√–™“ —¡æ—π∏å°‘®°√√¡ À√◊Õ

°“√∂à“¬¿“æ∑“ßÕ“°“»„π¡ÿ¡¡Õßµà“ßÊ Air Ship ®–‡ªìπ ◊ËÕªÑ“¬‚¶…≥“∑’Ë®–™à«¬æ—≤π“«ß°“√‚¶…≥“ Ÿà

√–¥—∫ “°≈ √“¬≈–‡Õ’¬¥‚¥¬∑—Ë«‰ª‡°’Ë¬«°—∫ Air Ship

§«“¡¬“«µ≈Õ¥≈”‡√◊Õ 37.50 ‡¡µ√

§«“¡¬“«™à«ßÀ—«‡√◊Õ 34.60 ‡¡µ√

‡ âπºà“»Ÿπ¬å°≈“ß¢π“¥ 13.76 ‡¡µ√

√–¥—∫°“√∫‘π Ÿß®“°æ◊Èπ¥‘π 200-500 øÿµ

æ◊Èπ∑’Ë‚¶…≥“¢π“¥ 10 x 20 ‡¡µ√ 2 ¢â“ß≈”µ—«

Balloon

Balloon ‡ªìπ ◊ËÕ‚¶…≥“∑’Ë “¡“√∂°”Àπ¥ ¢π“¥ √Ÿª·∫∫ ·≈–  ’ —π‰¥âµ“¡µâÕß°“√ ¡’§«“¡

∑π∑“πµàÕ°“√„™âß“π ‡π◊ËÕß®“°º≈‘µ®“°«— ¥ÿ∑’Ë¡’§ÿ≥¿“æ¥’ ‡À¡“– ”À√—∫ß“π √â“ß √√§å ∑—Èß„π√Ÿª·∫∫ Indoor

·≈– Outdoor  “¡“√∂·∫àß‰¥â‡ªìπ 3 ª√–‡¿∑ ¥—ßπ’È

1. ∫Õ≈≈Ÿπ‚§¡‰ø

¡’≈—°…≥–‚ª√àß· ß  “¡“√∂„™âß“π‰¥â∑—Èß°≈“ß«—π ·≈–°≈“ß§◊π ‚¥¬‡©æ“–„π‡«≈“°≈“ß

§◊πµ—«∫Õ≈≈Ÿπ®– àÕß· ß„Àâ‡ÀÁπ¢âÕ§«“¡À√◊Õ‚≈‚°â ‘π§â“‰¥âÕ¬à“ß™—¥‡®π·≈– «¬ß“¡ ¡’ 2 √Ÿª

·∫∫ §◊Õ
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Company's products are of top quality and is acceptable on internationally recognized

standards.

Apast from this have establiched Maco Rite Sign Company Limited. For producing

media advertising trivision for domestis and export to Australia, Newzeland.

Presently, the Trivision Advert Boards are installed in front of the Air Cargo Building

at Bangkok International Airport, including on roadsides of major roads and highways

both in Bangkok and the provinces, as wellas selling the Trivision Advert Boards to

customers for advertising their products/ services at the customer's designated

location of installation.

As of 31st of December 2004, the Company has a total of 90 Trivision Advertising

Billboards installed in as many locations, which can be divided as follows:

Percentage of  Total Advert Space

Roadside in Bangkok / Highways 53

Roadside of Secondary Roads 25

Roadside of main Roads in Provinces / Suburbs 22

Total 100

Percentage of utilization of the Company's total inventory of Trivision Advert Boards is

presently 70 per cent of total inventory.

Dyna Vision

The Dyna Vision is one type of the Trivision Advertisement Billboard which are installed at

the Exit and Entry Gateways of the International Passenger Lounge / Bangkok International Airport,

as well as the Exit and Entrance Gateways of the Domestic Passenger Lounge, totaling 16  locations.

These Dyna Vision Bill Boards are more suitable for high-end products, and the pictorials of the

products are printed with computerized Ink Jet System, in order to produce sharp, clear and realistic

advertisement pictures which closely resembles the real product.

Focus Display

The Focus Display is an Advertisement Media which uses real products to decorate the Art

Work Presentation, and can be composed into a wide variety of design configurations.  In this case

electric motors are used as a power source to drive or rotate the Display Platform which enables the

product to be seen in all dimensions and in all sides.  Apart from this, Light & Sound technology can

be used to increase the attractiveness of the display in turn increasing the audience's interest in the

product.  Presently, a total of 5 Focus Displays are installed at five locations at Bangkok International

Airport, placing special emphasis on the high-end target group.
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2. ∫Õ≈≈Ÿπ Air Light

Air light ‡ªìπ∫Õ≈≈Ÿπ∑’Ë„™â«‘∏’°“√ªíö¡≈¡„Àâ‡°‘¥°“√æÕßµ—«  “¡“√∂µ‘¥µ—Èß‰¥â„πæ◊Èπ∑’Ë∑’ËµâÕß°“√

„™âß“π∑—Èß Indoor ·≈– Outdoor ∫√‘‡«≥Àπâ“√â“π À√◊Õæ◊Èπ∑’Ë®—¥ß“π· ¥ß  –¥«°µàÕ°“√

‡§≈◊ËÕπ¬â“¬ µ—«∫Õ≈≈Ÿπº≈‘µ®“° PVC Õ¬à“ß¥’ ¡’§«“¡∑π∑“π  √â“ß √√§å√Ÿª∑√ßµà“ßÊ ‰¥â

3. ∫Õ≈≈ŸπÕ“°“»√âÕπ

‡ªìπ√Ÿª·∫∫¢Õß∫Õ≈≈Ÿπ∑’Ë‰¥â√—∫§«“¡π‘¬¡·æ√àÀ≈“¬¡“°„π¬ÿ‚√ª·≈–Õ‡¡√‘°“ ¡’¢π“¥„À≠à

‚¥¥‡¥àπ  µ—«∫Õ≈≈Ÿπº≈‘µ®“° Long Life Nylon ‡§≈◊Õ∫¥â«¬´‘≈‘‚§π∑—Èß 2 ¥â“π ®÷ß¡’§«“¡

∑π∑“πµàÕ§«“¡√âÕπ ∫Õ≈≈Ÿπª√–‡¿∑π’È®– “¡“√∂‡§≈◊ËÕπ∑’Ë‰¥â ¥—ßπ—Èπ®÷ß‡ªìπ ◊ËÕªÑ“¬‚¶…≥“

∑’Ë§√Õ∫§≈ÿ¡æ◊Èπ∑’Ë‰¥â„π∫√‘‡«≥°«â“ß À√◊ÕÕ“®°”Àπ¥æ◊Èπ∑’Ë„π°“√∫‘π‡æ◊ËÕ‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬

¢.  ◊ËÕªÑ“¬‚¶…≥“¿“¬„µâ°“√¥”‡π‘πß“π¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥

City Vision

City Vision ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫ Trivision ‚§√ß √â“ß‡ “‡¥’Ë¬«¢π“¥ 1.50 x 3.00

‡¡µ√ ¡’§«“¡ Ÿß®“°æ◊Èπ∂÷ß¢Õ∫ªÑ“¬ª√–¡“≥ 4.50 ‡¡µ√ æ√âÕ¡∑—Èßµ‘¥µ—ÈßÀ≈Õ¥‰ø ªí®®ÿ∫—π City Vision µ‘¥

µ—Èß∫π∑“ß‡∑â“∫√‘‡«≥ 4 ·¬° ·≈–‡°“–°≈“ß∂ππ √«¡®ÿ¥µ‘¥µ—Èß∑—Èß ‘Èπ 50 ®ÿ¥ „πæ◊Èπ∑’Ëµà“ßÊ ∑—Ë«°√ÿß‡∑æœ

∑—Èß„π ‡¢µ∏ÿ√°‘®, ‡¢µ™ÿ¡™π ·≈– ¬à“π∑’ËÕ¬ŸàÕ“»—¬

BTS City Vision

BTS City Vision ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫ Trivision ¢π“¥ 4.00 x 2.00 ‡¡µ√ µ‘¥µ—Èß„π

√–¥—∫ “¬µ“ Ÿß®“°æ◊Èπ∂ππ 1 ‡¡µ√ ∫√‘‡«≥‡ “µÕ¡àÕ„µâ ∂“π’√∂‰øøÑ“ BTS ∑ÿ° ∂“π’ ¬°‡«âπ ∂“π’

µ“° ‘π‡π◊ËÕß®“°≈—°…≥–¢Õß ∂“π∑’Ë‰¡à‡Õ◊ÈÕÕ”π«¬ √«¡®ÿ¥µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“∑—Èß ‘Èπ 210 ®ÿ¥ ∫√‘…—∑‡ªìπ

ºŸâª√–°Õ∫°“√√“¬‡¥’¬«∑’Ë‰¥â√—∫Õπÿ≠“µ„Àâµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“∫√‘‡«≥‡ “µÕ¡àÕ„µâ ∂“π’√∂‰øøÑ“∑ÿ° ∂“π’

‡ªìπ√–¬–‡«≈“∑—Èß ‘Èπ 9 ªï

Grip Light

Grip Light ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“∑’Ë°√Õ∫∑”¥â«¬Õ≈Ÿ¡‘‡π’¬¡ ·≈–ªÑ“¬¥â“πÀ≈—ßª√–°Õ∫¥â«¬·ºàπ

æ≈“ µ‘°ª√–°∫°—∫·ºàπÕ–§√’≈‘§ ÷́ËßÕ¬Ÿà¥â“πÀπâ“ ‚¥¬¡’¿“æ‚¶…≥“ ÷́Ëßæ‘¡æå≈ß∫π‰«π‘≈·∫∫‚ª√àß· ß§—Ëπ

°≈“ß ∑”„Àâ¿“æ‚¶…≥“ «¬ß“¡‡À¡◊Õπ®√‘ß  “¡“√∂·∫àß‰¥â‡ªìπ 2 √Ÿª·∫∫ §◊Õ

- Grip Light Toll Way ¢π“¥ªÑ“¬ 1.00 x 1.00 ‡¡µ√ µ‘¥µ—Èß∫√‘‡«≥µŸâ‡°Á∫‡ß‘π¥Õπ‡¡◊Õß‚∑

≈‡«¬å ®”π«π 60 ®ÿ¥

- Grip Light Express ¢π“¥ªÑ“¬ 0.84 x 0.84 ‡¡µ√  µ‘¥µ—Èß∫√‘‡«≥µŸâ‡°Á∫‡ß‘π∑“ß¥à«π¢—Èπ∑’Ë 1

®”π«π 81 ®ÿ¥

Pillars

Pillar ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“∑’Ë‰¥â√—∫§«“¡π‘¬¡„πª√–‡¿∑·∂∫¬ÿ‚√ª ¡’√Ÿª·∫∫‡ªìπ light Box ¡’ 3

¥â“π ¢π“¥ 1.20 x 2.30 ‡¡µ√ ¿“¬„πªÑ“¬µ‘¥µ—ÈßÀ≈Õ¥ø≈ŸÕÕ‡√ ‡´πµå ¡’√–∫∫‡ªî¥-ªî¥‰øÕ—µ‚π¡—µ‘ ·≈–

„™â Photoelectric Cell §«∫§ÿ¡°“√‡ªî¥-ªî¥‰ø ªí®®ÿ∫—π Pillar ¡’°“√µ‘¥µ—Èß 26 ®ÿ¥¿“¬„π≈“πÕ‡π°ª√– ß§å

∫√‘‡«≥Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘‡À¡“–°—∫°≈ÿà¡‡ªÑ“À¡“¬„π«ß°«â“ß

Adshel

Adshel ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫ Street Furniture π”‡ πÕ¿“æ‚¶…≥“¥â«¬√Ÿª·∫∫ Light

Box 2 ¥â“π ¢π“¥ 1.20 x 1.80 ‡¡µ√ ¿“¬„πµ‘¥µ—ÈßÀ≈Õ¥ø≈ŸÕÕ‡√ ‡´πµå „Àâ· ß ’π«≈ ·≈–¡’√–∫∫‡ªî¥-

ªî¥‰øÕ—µ‚π¡—µ‘ ≈—°…≥–°“√æ‘¡æå¿“æ„™â‡∑§π‘§°“√æ‘¡æå·∫∫ Back Illuminated (°“√ àÕß «à“ß®“°¢â“ß

À≈—ßªÑ“¬) Adshel ¡’°“√µ‘¥µ—Èß 3 ®ÿ¥ „π∑’Ëæ—°√Õ√∂ª√–®”∑“ß ·≈–¢â“ß∑’Ëæ—°√Õ√∂ª√–®”∑“ß „π∫√‘‡«≥

Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘
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Rota Graphic

The Rota Graphic is an electronic Advertisement Board, which is capable of showing 3

moving advert pictorials which is rotated and driven by electric motors.  This type of Advert Board is

suitable for installation at the place of çproduct salesé i.e., in front of shops / trade fairs Booths etc.

This type of Advert Board is highly attractive and is recommended for all types of products as a

Sales Assistant Device.

Air Ship

The Air Ship is a lighter-then-air Advertisement Vehicle that floats up into the air similar to

Zeppelins, in this case the height of the Airship, which is controlled by an attendant, effectively

attracts passersby below.  This type of Advert Vehicle is created by applying modern technology,

and is very popular especially among the European Union countries. The Company was the first

company in Thailand to import the Airship from the United Kingdom, and because of its special

characteristics, it was necessary to employ skilled and experienced personnel. Because the high

price of the Airship, the Company had purchased only a single Airship to service customers. In such

case where there are more than a single customer wishing to utilize the services of the Airship, then

the Company would consider to purchase an additional vehicle or, hire the overseas manufacturer to

render the said required services.

The Airship is an Advertisement Vehicle, which is able to command a wide area of attraction,

and can instantly create interest for the majority of passersby or the audience on the ground who

happens to lift up their eyes to watch the Airship Display.  The Airship can be flown for advertisement

purposes / public relations work or for taking aerial photographs at different angles. The Airship will

be the Advertisement Vehicle, which will help to up grade the Advertising Industry to be on par with

international standards. General details concerning the Airship Vehicle is given hereunder:

Overall length of the fuselage 37.50 meters.

Length of Nose Cone 34.60 meters.

Diameter of Ship˘s fuselage 13.76 meters.

Flight altitude from ground level 200-500 feet.

Size of Advertising Space 10 x 20 meters/both sides of fuselage.

Balloon

The Balloon is another type of lighter-then-air Advertisement Vehicle which can be

modified and designed to suit almost any size of advertisements, and is durable for use as it is

produced from very durable materials, and is suitable for all types of creative works both for indoors

and outdoors.  This type of vehicle can be divided into 3 types as follows:

1. Illuminated Balloon

This type of balloon is transparent, and can be used both in the daytime and night time,

especially during the night the balloon will be illuminated from within to show the Adver

tising Statements or Product Logo emblazoned on the side of its fuselage which can be

clearly seen from the ground. This type of balloon is divided into 2 types, i.e., the

ground anchored lighter-than-air balloon which floats high up in the air and the other

type which rests on piles or pillars.
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Siam Square Media

‡ªìπ°≈ÿà¡ ◊ËÕªÑ“¬‚¶…≥“À≈“°À≈“¬ª√–‡¿∑ ∑’Ë∫√‘…—∑∑”°“√µ‘¥µ—Èß∫√‘‡«≥æ◊Èπ∑’Ë ¬“¡ ·§«√å Õ“∑‘ ‡™àπ

- City Vision µ‘¥µ—Èß∫√‘‡«≥ ¬“¡ ·§«√å´Õ¬ 7 ®”π«π 4 ®ÿ¥ ¢π“¥ 1.50 x 3.00 ‡¡µ√

- Street Sign Ad µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¢â“-ÕÕ°  ¬“¡ ·§«√å ®”π«π 24 ®ÿ¥ ¢π“¥ 0.40 x

1.80 ‡¡µ√

- Adshel µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¥‘π‡∑â“µ√ß¢â“¡ Center Point ®”π«π 4 ®ÿ¥ ¢π“¥ 1.20 x 1.80

‡¡µ√

- Bench Ad µ‘¥µ—Èßµ≈Õ¥·π«∑“ß‡∑â“´Õ¬ 7 ¢π“¥ 0.30 x 1.20 ‡¡µ√

- Pillar µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¥‘π‡∑â“µ√ß¢â“¡ Center Point ·≈–»Ÿπ¬åÀπ—ß ◊Õ®ÿÃ“œ ®”π«π 4 ®ÿ¥

¢π“¥ 1.20 x 1.80 ‡¡µ√

- Pole Banner µ‘¥µ—Èß∑—ÈßÀ¡¥ 38 ®ÿ¥ ¢π“¥ªÑ“¬ 0.60 x 2.50 ‡¡µ√

- Gateway Ad µ‘¥µ—Èß∫√‘‡«≥ ́ ÿâ¡ª√–µŸ∑“ß ‡¢â“-ÕÕ°  ¬“¡ ·§«√å ¥â“π∂ππæ√–√“¡∑’Ë 1 ∂ππ

Õ—ß√’¥Ÿπ—ß§å ·≈–∂ππæ≠“‰∑ ‚¥¬„™â ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Pillar Adshel ·≈– City Light

BTS Walk Way

BTS Walk Way ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫ Street Furniture µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¥‘π‡™◊ËÕ¡µàÕ

∫√‘‡«≥ ∂“π’√∂‰øøÑ“ BTS  ∂“π’Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘ ·≈– ∂“π’ π“¡°’Ã“·Ààß™“µ‘   “¡“√∂π”‡ πÕ‰¥â

2 √Ÿª·∫∫ §◊Õ

- Light Box µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¥‘π‡™◊ËÕ¡µàÕ ∂“π’√∂‰øøÑ“ BTS  ∂“π’Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘

®”π«π 36 ªÑ“¬ ·≈–  ∂“π’ π“¡°’Ã“·Ààß™“µ‘ ®”π«π 28 ªÑ“¬ ¢π“¥ªÑ“¬¡’ 2 ¢π“¥ ‰¥â·°à

¢π“¥ 1.20 x 2.90 ‡¡µ√ ·≈–¢π“¥ 1.2 x 2.80 ‡¡µ√ (·π«πÕπ)

- Poster Stand µ‘¥µ—Èß∫√‘‡«≥∑“ß‡¥‘π‡™◊ËÕ¡µàÕ ∂“π’√∂‰øøÑ“ BTS  ∂“π’Õπÿ “«√’¬å™—¬ ¡√¿Ÿ¡‘

®”π«π 18 ªÑ“¬ ·≈–  ∂“π’ π“¡°’Ã“·Ààß™“µ‘ ®”π«π 6 ªÑ“¬ ¢π“¥ªÑ“¬ 1.80 x 1.20

‡¡µ√ µ—Èß Ÿß®“°æ◊Èπ 50 ´¡. (·π«µ—Èß)

§. º≈‘µÕÿª°√≥å‰µ√«‘™—Ëπ¿“¬„µâ°“√¥”‡π‘πß“π¢Õß∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥

∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥ ®–∑”°“√º≈‘µÕÿª°√≥å∫πæ◊Èπ∑’Ë‚√ßß“πº≈‘µ¿“æ¢Õß∫√‘…—∑

¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ∫√‘‡«≥∂ππ«‘¿“«¥’-√—ß ‘µ ´÷Ëß “¡“√∂¥”‡π‘π°“√ª√–°Õ∫Õÿª°√≥å

‰µ√«‘™—Ëπ‰¥âµ—Èß·µàµâπªï 2547 ‚¥¬¡’°”≈—ß°“√º≈‘µ‰¡àµË”°«à“ 8,000 µ“√“ß‡¡µ√µàÕªï ·≈–„πªïµàÕ‰ª®–¡’

°“√‡æ‘Ë¡°”≈—ß°“√º≈‘µ¢÷Èπ‡ªìπ 100,000 µ“√“ß‡¡µ√ ·≈–À“°°”≈—ß°“√º≈‘µ‡æ‘Ë¡¡“°¢÷Èπ ∫√‘…—∑ ¡“√å‚°â

‰√∑å  ´“¬πå ®”°—¥ ®–¥”‡π‘π°“√¢¬“¬‚√ßß“πÕÕ°‰ªÕ’° ´÷ËßºŸâ∫√‘À“√‰¥â‡µ√’¬¡·ºπ ”À√—∫¢¬“¬‚√ßß“π

√Õß√—∫‰«â‡√’¬∫√âÕ¬·≈â«

ß.  ◊ËÕªÑ“¬‚¶…≥“¿“¬„µâ°“√¥”‡π‘πß“π¢Õß∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

LED Board ‡ªìπ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫Õ‘‡≈§∑√Õπ‘° å ¢π“¥ 10.56 ‡¡µ√ x 12.48 ‡¡µ√

√«¡æ◊Èπ∑’Ë°“√· ¥ßº≈∑—Èß ‘Èπ 131.78 µ“√“ß‡¡µ√ µ‘¥µ—Èßæ◊Èπ∑’Ë·√° §◊Õ ≈“π¥â“πÀπâ“Àâ“ß √√æ ‘π§â“ ‡´Áπ∑√—≈

‡«‘≈¥åæ≈“´à“  ·¬°√“™ª√– ß§å ¥â«¬§«“¡∑—π ¡—¬¢Õß‡∑§‚π‚≈¬’°“√º≈‘µ ®÷ß∑”„Àâ®Õ¿“æ· ¥ßº≈‰¥â

Õ¬à“ß™—¥‡®π∑—Èß„π‡«≈“°≈“ß«—π ·≈–‡«≈“°≈“ß§◊π„π°“√π”‡ πÕ¢âÕ¡Ÿ≈¢à“« “√„π√Ÿª·∫∫¢Õß¢à“«

‡Àµÿ°“√≥åªí®®ÿ∫—π √“¬ß“πº≈°’Ã“≈à“ ÿ¥ ¿“æ¬πµ√å ¥πµ√’ √“¬°“√∫—π‡∑‘ß√Ÿª·∫∫µà“ßÊ ·≈–∑’Ë ”§—≠°“√

√à«¡‡≈àπ‡°¡·∫∫ Interactive §«“¡∫—π‡∑‘ß·π«„À¡à
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2. Air Light Balloon

The Air Tight Balloon is the type that uses air to be pumped inside to allow the balloon

to expand, and can be installed at all locations according to requirement.  This type of

balloon can be used for both indoors and outdoor applications, in front of ships, or at

trade fair exhibition booths, it is also convenient for relocating.  The Balloon is

fabricated from top grade PVC Material, which is highly durable, and can be used for all

creative works as required.

3. Hot Air Balloon

This type of balloon is extremely popular both in the United States and Europe, due to

its large size, which easily triggers interest and attraction.  The Balloon is produced

from Long lift Nylon coated with Silicone on both the interior and exterior surfaces, and

therefore durable and heat-resistant. Because the Balloon is mobile and can be

relocated from place to place, therefore it is able to command a wide area of coverage,

or the Balloon can be positioned in a stationary position to attract a specific Target

Group.

B. Advertisement Billboards offered by the Master & More Co., Ltd.

City Vision

The City Vision is an Advert Board  of the Trivision System installed on Mono Poles with

sizes measuring 1.50 x 3.00 meters, and has a ground clearance (height from ground level) of

4.50 meters, inclusive of installation of illumination light bulbs.  Presently City Vision is installed on

the sidewalk (pedestrian way) at the crossroads and on traffic islands. Currently a total of 50 of

such Advert Boards are installed at various prime locations in and around Bangkok, with special

emphasis placed on the cityûs Business Districts, public areas and residential areas.

BTS City Vision

The BTS City Vision is also an Advert Board of the trivision System with the size of 4.00

x 2.00 meters, and are installed at eye level with a ground clearance of 1 meter, normally installed

on the pillars of all BTS Sky Train Stations, except for the Taksin Station due to the fact that the

characteristics of the location / environment is unsuitable.  Currently a total of 210 of this Ad Board

System is installed throughout the BTS Sky Train Routes, and the Company has won exclusive

rights to install the said system on all pillar space for a period of 9 years.

Grip Light

Grip Light is an Advert Board which the frame is fabricated from aluminum sheets, and the

reverse side of the frame is installed with a Plastic Sheet while the front of the frame is installed with

an Acrylic Plate, while the Advertising Pictorial is printed on transparent vinyl, which makes the

Advert Picture realistic.

This type of advert material can be divided into 2 different types as follows:

- Grip Light Toll Way in the size of 1.00 x 1.00 meter, a total of 60 boards are installed

on the Din Muang elevated highway toll booths.

- Grip Light Express in the size of 0.84 x 0.84 meter, a total of 81 boards are installed

on the Elevated Expressway 1.
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Pillars

Pillars are Advertising Locations which is highly popular in Europe.  These are designed

and fabricated in the form of triangular cylindrical Light Boxes with 3 sides, available in the size of

1.20 x 2.30 meters. A fluorescent bulb is installed inside the interior of the triangular cylinder,

equipped with an automatic on and off switching system which uses the Photoelectric Cell as a

switching control mechanism.  Presently a total of 26 Pillars are installed within the multipurpose

plaza of the Victory Monument, and is suitable for attracting a wide range of target groups.

Adshel

The Adshel is an Advertising Board which has been specifically designed as Street
Furniture and presents its advertisement pictorials and statements in the form of the Light Box
System showing 2 sides for display, sized 1.20 x 1.80 meters.  A fluorescent bulb is installed
inside the interior of the Light Box to provide a balmy illumination affect, and is also equipped with an
automatic on and off switching system.  The Back Illuminated printing system is applied (where light
is reflected from the back of the Ad Picture).  Presently 3 Adshel have been installed on the side
and on the back of Bus Stops located at the Victory Monument.

Siam Square Media

This involves a wide range of different types of advertising sign boards which the Company
has installed in Siam Square, including the following:

- City Vision 4 City Vision Systems sized 1.50 x 3.00 meters are installed in Siam
Square Soi 7.

- Street Sign Ad 24 of this system sized 0.40 x 1.80 meters are installed at Exit/Entry
Gates.

- Adshel 4 of this system sized 1.20 x 1.80 meters are installed on the sidewalk in
Center Point.

- Bench Ad sized 0.30 x 1.20 meters are installed all along the sidewalk of Siam
Square Soi 7.

- Pillar 4 of this system sized 1.20 x 1.80 meters are installed at Center Point / Chula
Book Center

- Pole Banner  a total of 38 banners sized 0.80 x 2.50 meters are installed.
- Gateway Ad is installed at the Entrance Gate of Siam Square on Rama 1 Road, Henry

Dunant Road, and on Phaya Thai Road. These advert systems are called Pillar Adshel
and City Light.

BTS Walk Way

BTS Walk Way  is an Advertising Board of the Street Furniture. BTS Walk Way is installed
on the Pedestrain way of BTS Sky Train Victory Monument Station, National Stadium Station can be
divided into 2 different types as follows

- Light Box installed on comexion way BTS Sky Train Victory Monument Station  36
Light Box National Stadium amount 28 Light Box this is 2 Size 1.20 x 2.90 Meter and
1.2 x 2.80 meter (horizontally).

- Poster stand installed on comexion way BTS Sky Train in Victory Monument Station 18
Poster National Stadium Station 6 Poster, Poster Stand this size 1.80 x 1.20 Meters
and has a ground Cleanance of 50 Centimeter (Vertically).
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C. Production of Trivision System by MACO RITE SIGN Co., Ltd.

The MACO RITE SIGN Co., Ltd. manufacturers the parts and components of the Trivision
System at the factory facilities belonging to the Master Ad Public Co., Ltd. located on Vibhavadee
Rangsit Highway.  This facility began production of parts / components and assembly of the Trivision
System in 2004, initially with a production capacity of less than 8,000 square meters per year, and
it is projected that in the up-coming year the production capacity will be increased to 100,000 sq.
m., and if market demand continues to increase, then the MACO RITE SIGN Co., Ltd. will expand its
production facilities and enlarge its present factory.  In this case, the Companyûs Executives have
already prepared thenecessary expansion plan.

D. Advertising Boards under the Business Operation of TAKE A LOOK Co., Ltd.

LED Board

The LED Board is an Electronic Advertisement Display Board sized 10.56 x 12.48
meters which offers a Total Ad Display Space of 131.78 square meters, which was first installed in
front of the Central  World Plaza, Raja Prasong Intersection, and due to the advancement of the
technology behind this system, the Display Board is able to show a çClear and Sharpé  picture both
in the day time and night time, which offers the latest up-to-date news and information, results of
important matches, the latest news on movies, music, entertainment programs, and most importantly

offering the opinion of Interactive participation in computer games.
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°“√®—¥°“√º≈‘µ¿—≥±å·≈–°“√„Àâ∫√‘°“√

- °“√®—¥„Àâ‰¥â¡“´÷Ëßº≈‘µ¿—≥±å‡æ◊ËÕ®”Àπà“¬
°“√®—¥À“æ◊Èπ∑’Ëµ‘¥µ—Èß·≈–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“

„π°“√®—¥À“æ◊Èπ∑’Ëµ‘¥µ—Èß·≈–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“·µà≈–ª√–‡¿∑ ∫√‘…—∑¡’°“√¥”‡π‘π°“√¥—ßµàÕ‰ªπ’È

(1)∑”°“√»÷°…“·≈–«‘®—¬‡æ◊ËÕÀ“æ◊Èπ∑’Ë∑’Ë¡’»—°¬¿“æ„π°“√≈ß∑ÿπµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“ ‚¥¬ªí®®—¬

 ”§—≠∑’Ë„™â„π°“√ª√–°Õ∫°“√æ‘®“√≥“ ‰¥â·°à

� §«“¡Àπ“·πàπ¢Õßª√–™“°√

� ª√‘¡“≥¢Õß¬“πæ“Àπ–∑’Ë«‘Ëßºà“πæ◊Èπ∑’Ë

� §«“¡¥÷ß¥Ÿ¥ “¬µ“¢Õßæ◊Èπ∑’Ëµ‘¥µ—Èß

(2)‡¡◊ËÕ∫√‘…—∑°”Àπ¥®ÿ¥µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“∑’Ë¡’»—°¬¿“æ‰¥â·≈â« ®–µ‘¥µàÕ‡™à“æ◊Èπ∑’Ë‡æ◊ËÕµ‘¥µ—Èß

‚§√ß À√◊Õ‡™à“‚§√ß∑’Ë¡’Õ¬Ÿà À√◊Õ¢Õ —¡ª∑“π„πæ◊Èπ∑’Ëπ—ÈπÊ ·≈â«·µà°√≥’ ‡æ◊ËÕ„™â„π°“√µ‘¥µ—Èß

 ◊ËÕªÑ“¬‚¶…≥“ ªí®®ÿ∫—πÕ“¬ÿ —≠≠“‡™à“æ◊Èπ∑’Ë‚¥¬‡©≈’Ë¬¢Õß∫√‘…—∑Õ¬Ÿà∑’Ë 3 ªï ‡™à“‚§√ßÕ¬Ÿà∑’Ë 3-

10 ªï ·≈– —≠≠“ —¡ª∑“πÕ¬Ÿà∑’Ë 3-9 ªï

(3)À≈—ß®“°π—Èπ ΩÉ“¬«‘»«°√√¡·≈–°àÕ √â“ß®–ÕÕ°·∫∫‚§√ß √â“ß ◊ËÕªÑ“¬‚¶…≥“„Àâ‡À¡“– ¡

°—∫æ◊Èπ∑’Ë ‚¥¬‰¡à¢—¥°—∫À≈—°‡°≥±å°“√°àÕ √â“ßªÑ“¬‚¶…≥“µ“¡‡∑»∫—≠≠—µ‘°“√§«∫§ÿ¡

Õ“§“√¢Õß°√ÿß‡∑æ¡À“π§√ À√◊ÕÀπà«¬ß“π¢Õß°√¡‚¬∏“∏‘°“√∑âÕß∂‘Ëππ—ÈπÊ ÷́Ëß„π°“√

ÕÕ°·∫∫°“√°àÕ √â“ß ∑“ß∫√‘…—∑®–§”π÷ß∂÷ß§«“¡‡À¡“– ¡ ·≈–§«“¡ª≈Õ¥¿—¬¢Õß™ÿ¡™π

∫√‘‡«≥„°≈â‡§’¬ß‡ªìπ ”§—≠

(4)¬◊Ëπ·∫∫¢Õµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“µàÕÀπà«¬ß“π√“™°“√„π‡¢µæ◊Èπ∑’Ëπ—ÈπÊ ´÷Ëß‡°≥±å„π°“√

æ‘®“√≥“Õπÿ≠“µµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“®–‡πâπ§«“¡ª≈Õ¥¿—¬¢ÕßºŸâÕ¬ŸàÕ“»—¬„π™ÿ¡™ππ—ÈπÊ ‡ªìπ

 ”§—≠

(5)À≈—ß®“°·∫∫‚§√ß√à“ß‰¥â√—∫°“√Õπÿ≠“µ®“°‡¢µ·≈â« ∫√‘…—∑®–„Àâ∫√‘…—∑ºŸâ√—∫‡À¡“°àÕ √â“ß

∑”°“√‡ πÕ√“§“ ‚¥¬ à«π„À≠à∫√‘…—∑®–¡’°“√¥”‡π‘π∏ÿ√°‘®°—∫ ∫√‘…—∑ ‡¥Á¡‚°â æ—≤π“ æ“≥‘™¬å

®”°—¥ ∫√‘…—∑ ·®ä§°“√™à“ß ®”°—¥ ∫√‘…—∑ 109 §Õπ µ√—§™—Ëπ ®”°—¥ ∫√‘…—∑ √à¡‚æ∏‘Ï∑Õß ®”°—¥

‡ªìπµâπ ´÷Ëß∫√‘…—∑¥—ß°≈à“«‰¡à¡’§«“¡‡°’Ë¬«¢âÕß°—∫∫√‘…—∑ ·µà¡’ª√– ∫°“√≥å„π°“√°àÕ √â“ß

·≈–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“¡“‡ªìπ‡«≈“π“π ‡ªìπºŸâ∑”°“√°àÕ √â“ßÀ√◊Õº≈‘µ ◊ËÕªÑ“¬‚¶…≥“

µ“¡·∫∫∑’Ë‰¥â√—∫Õπÿ≠“µ ‚¥¬„π°“√°àÕ √â“ß®–¡’∑’¡ß“π«‘»«°√¢Õß∫√‘…—∑‡ªìπºŸâµ√«® Õ∫

·≈–§«∫§ÿ¡ß“π √–¬–‡«≈“„π°“√°àÕ √â“ßÀ√◊Õº≈‘µ ◊ËÕªÑ“¬‚¶…≥“·µà≈–ª√–‡¿∑®–¢÷Èπ°—∫

√“¬≈–‡Õ’¬¥·≈–¢π“¥¢Õß ◊ËÕπ—ÈπÊ  ”À√—∫ ◊ËÕªÑ“¬‚¶…≥“¢π“¥„À≠à ‡™àπ Billboard ·≈–

Trivision ®–„™â‡«≈“°àÕ √â“ßª√–¡“≥ 60-75 «—π ·¡â«à“∫√‘…—∑®– àßß“π°“√°àÕ √â“ß·≈–

º≈‘µ„Àâ∫√‘…—∑Õ◊Ëπ°Áµ“¡ ∑“ß∫√‘…—∑°Á¡’°“√ àß«‘»«°√‰ª§«∫§ÿ¡ß“π ∑”„Àâ∫√‘…—∑ “¡“√∂

§«∫§ÿ¡§ÿ≥¿“æ¢Õßß“π‰¥â

- °“√º≈‘µß“π‚¶…≥“
„π°“√º≈‘µß“π‚¶…≥“°—∫≈Ÿ°§â“ ∫√‘…—∑¡’°“√¥”‡π‘π°“√¥—ßµàÕ‰ªπ’È

(1)∑” —≠≠“·≈–∑”§«“¡‡¢â“„®°—∫≈Ÿ°§â“∂÷ßª√–‡¿∑ ◊ËÕªÑ“¬‚¶…≥“, √–¬–‡«≈“„π°“√‚¶…≥“,

√Ÿª·∫∫ √“¬≈–‡Õ’¬¥¢Õßß“π‚¶…≥“ ‚¥¬ à«π„À≠à∫√‘…—∑®–√—∫º≈‘µß“π‚¶…≥“µ“¡·∫∫

∑’Ë≈Ÿ°§â“‰¥â®—¥‡µ√’¬¡‰«â‡æ◊ËÕ≈¥¢—ÈπµÕπ„π°“√ÕÕ°·∫∫ß“π‚¶…≥“

(2)À≈—ß®“°π—Èπ ∫√‘…—∑®– àßºà“π¢—ÈπµÕπ°“√º≈‘µ¿“æ‚¶…≥“µàÕ¬—ß∫√‘…—∑Õ◊Ëπ ‡æ◊ËÕ∑”°“√º≈‘µ

ß“πµ“¡·∫∫∑’Ë‰¥âµ°≈ß‰«â°—∫≈Ÿ°§â“ ªí®®ÿ∫—π∫√‘…—∑‰¡à¡’π‚¬∫“¬°“√º≈‘µ¿“æ‚¶…≥“‡Õß ‚¥¬

‡©æ“–ß“πº≈‘µ¿“æ¥â«¬¡◊Õ∑’Ë„™â·√ßß“π§π‡ªìπ ”§—≠ ‡π◊ËÕß®“°∫√‘…—∑æ‘®“√≥“·≈â««à“ °“√
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- Procurement of Products for Sale

Acquirement of Prime Installation Locations & Production of Ad Media

Pertaining to the acquirement of suitable prime locations for installation of the Ad Board
Systems, and production of each type of Ad Display Board, the Company
engages in the following tasks:

(1) Conduct Research & Development Program to seek suitable locations that provides
feasibility for investment for installation of the Advertisement Display Boards, while
the critical criteria for selection of such zones or locations include the following:
- Population Density.
- Volume or density of vehicle traffic passing that location.
- Attraction offered by the selected location.

(2) After the Company has established the various zones and prime locations deemed
suitable for installation of various types of Ad Display Boards and Systems, the Com
pany then contacts the Landlord (Owner) to acquire a Lease or Concession Contract,
whichever the case, in order to erect a Steel Truss/ Mono Pole or Double Pillar
structure on which the Out of Home Media will be installed.  Currently the Company's
lease period for construction of steel truss is 3 years while leases on steel trusses are
3 to 10 years, while concession contracts are 3 to 9 years.

(3) After this initial stage is completed, the Technical and Engineering Section personnel
will begin to design the Ad Display Board to be suited to the chosen location(s), in
this case construction works will strictly comply to acceptable engineering and design
standards as well as adhering to the rules and regulations of the City Administration
Office (BMA) or the local Public Works Department.  IN designing and fabricating the
Ad Display Boards the Company is strongly committed to suitability of the structural
design and safety of the surrounding community.

(4) Submit an Application Form to request permission to erect or install an Advert Display
Board with the local State Agency concerned, in this case the most important criteria
/ qualification for granting permission to install Ad Display Billboards is the safety
factor of the general public.

(5) Following approval of the Ad Display Board Design and Installation Techniques by the
local State Agency concerned, the Company would invite Construction Contractors to
submit bids to undertake the construction.  Most of the construction work is granted to
Jack Engineering Co., Ltd. and the 109 Construction Co., Ltd. the Rom Boe Thong
Co., Ltd. etc. None of these mentioned companies have any relations with the
Company, but all have had long experience in the business of constructing and
installing Advertising Display Boards, and are designers and fabricators of Ad Display
Boards who have consistently adhered to rules and regulations of the official permit
(license). Construction and installation works are supervised by the Company's
Technicians and Civil Engineers.  The period needed for manufacture, construction,
installation of the Ad Display Board depends on the complexity, details and size
required by the Job Order from customers for each  type  of  Display  Board.   As for

Provision of Products &
Rendering of Services
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®â“ßº≈‘µ¿“æ‚¶…≥“¡’µâπ∑ÿπ„π°“√¥”‡π‘πß“π∑’ËµË”°«à“°“√≈ß∑ÿπ„π‡§√◊ËÕß®—°√·≈–∑”°“√

º≈‘µ‡Õß Õ’°∑—Èß ◊ËÕªÑ“¬‚¶…≥“„π·µà≈–ª√–‡¿∑‡À¡“–°—∫≈—°…≥–¿“ææ‘¡æå∑’Ë·µ°µà“ß°—π

·≈–„π™à«ß∑’Ë∫√‘…—∑√—∫ß“πæ√âÕ¡°—π‡ªìπ®”π«π¡“°°“√°√–®“¬ß“π„ÀâºŸâº≈‘µ¿“æ‚¶…≥“

À≈“¬√“¬∑”„Àâ∫√‘…—∑ “¡“√∂ àß¡Õ∫ß“π‰¥âÕ¬à“ß√«¥‡√Á« ·≈–∑—πµ“¡°”Àπ¥ Õ¬à“ß‰√°Á¥’

∫√‘…—∑¡’°“√√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥ ®“°

ª√–‡∑»¡“‡≈‡™’¬ ‡æ◊ËÕ®—¥µ—Èß∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ∑”°“√º≈‘µ¿“æ

‚¶…≥“√–∫∫æ‘¡æå¿“æÕ‘ß§å‡®Á∑ ´÷Ëß‡ªìπ√–∫∫æ‘¡æå¿“æ à«π„À≠à∑’Ë∫√‘…—∑„™â„π°“√ß“π

‚¶…≥“ ¥—ßπ—Èπ„π°√≥’∑’Ë‡ªìπß“π¿“ææ‘¡æå√–∫∫Õ‘ß§å‡®Á∑ ‚¥¬ à«π„À≠à∫√‘…—∑®– àß¡Õ∫

ß“π„Àâ∫√‘…—∑√à«¡¥—ß°≈à“« ‡π◊ËÕß®“°¡’§«“¡§≈àÕßµ—«„π°“√§«∫§ÿ¡ß“π·≈–√–¬–‡«≈“„π

°“√º≈‘µ‰¥â¥’ ·µà‡ß◊ËÕπ‰¢„π°“√¥”‡π‘π∏ÿ√°‘®‡ªìπ‰ªµ“¡°“√§â“ª°µ‘ ´÷Ëß∫√‘…—∑‰¡à¡’¢âÕ

 —≠≠“·≈–¢âÕºŸ°¡—¥„π°“√ àßß“π„¥Ê ∑—Èß ‘Èπ ·≈–À“°ª√‘¡“≥¢Õßß“π¿“ææ‘¡æå√–∫∫Õ‘ß§å

‡®Á∑¡’¡“°¢÷Èπ®π¡’ “√– ”§—≠ ∫√‘…—∑Õ“®®–æ‘®“√≥“≈ß∑ÿπ‡æ‘Ë¡„π∏ÿ√°‘®π’È πÕ°®“°π’È∫√‘…—∑

¡’°“√ àß¡Õ∫ß“πº≈‘µ¿“æ‚¶…≥“·°àºŸâº≈‘µ√“¬Õ◊Ëπ ‰¥â·°à ∫√‘…—∑ «’Õ“√å ·Õ¥‡«Õ√å‰∑ ‘́Ëß, ∫√‘…—∑

‡¥Õ– ‡∫ ∑å ®”°—¥ ·≈–∫√‘…—∑  ÿ‡∑æ°“√™à“ß ®”°—¥ ‡ªìπµâπ

(3)∫√‘…—∑ºŸâº≈‘µ¿“æ‚¶…≥“®–º≈‘µß“πµ“¡∑’Ë‰¥â√—∫¡Õ∫À¡“¬‚¥¬„™â√–¬–‡«≈“ª√–¡“≥ 5-30

«—π„π°“√∑”°“√º≈‘µ¿“æ ∑—Èßπ’È¢÷ÈπÕ¬Ÿà°—∫ª√–‡¿∑¢Õß ◊ËÕªÑ“¬‚¶…≥“ À≈—ß®“°∑”°“√º≈‘µ

¿“æ‡ √Á®·≈â« ∫√‘…—∑®–∑”°“√µ√«® Õ∫§ÿ≥¿“æ¢Õß¿“æ‚¶…≥“ „Àâ∂Ÿ°µâÕßµ“¡·∫∫∑’Ë

≈Ÿ°§â“√–∫ÿ‰«â ∑—Èß„π¥â“π ¢π“¥ «— ¥ÿ  ’ ·≈–√Ÿª·∫∫

(4)‡¡◊ËÕ àß¡Õ∫¿“æ‚¶…≥“·≈â« ∫√‘…—∑®–µ‘¥µ—Èß¿“æ‚¶…≥“„π ◊ËÕªÑ“¬‚¶…≥“µ“¡∑’Ë‰¥âµ°≈ß

°—∫≈Ÿ°§â“

(5)¿“¬À≈—ß°“√µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“ ΩÉ“¬º≈‘µ‚¶…≥“®–√“¬ß“πº≈°“√µ‘¥µ—Èß„ÀâΩÉ“¬°“√

µ≈“¥‡æ◊ËÕµ√«®‡™Á§§«“¡∂Ÿ°µâÕß·≈–§«“¡ ¡∫Ÿ√≥å¢Õßß“π„Àâ‡ªìπ‰ªµ“¡‡ß◊ËÕπ‰¢∑’Ë√–∫ÿ‰«â

„π —≠≠“°—∫≈Ÿ°§â“ ‡¡◊ËÕΩÉ“¬°“√µ≈“¥√—∫√Õß§«“¡∂Ÿ°µâÕß¢Õßß“π·≈â«  à«π≈Ÿ°§â“ —¡æ—π∏å

®–∑”°“√∂à“¬¿“æ ◊ËÕªÑ“¬‚¶…≥“∑’Ë‡ √Á® ¡∫Ÿ√≥å·≈â« ·≈–®—¥ àß„Àâ≈Ÿ°§â“æ√âÕ¡®¥À¡“¬

· ¥ß§«“¡¢Õ∫§ÿ≥∑’Ë„™â∫√‘°“√

(6)‡¡◊ËÕ§√∫°”Àπ¥°“√µ‘¥µ—Èßß“π‚¶…≥“∫√‘…—∑®–√◊ÈÕ∂Õπ™‘Èπß“π‚¶…≥“ÕÕ°®“°®ÿ¥µ‘¥µ—Èß ‚¥¬

°√√¡ ‘∑∏‘Ï„π™‘Èπß“π®–‡ªìπ‰ªµ“¡∑’Ë√–∫ÿ‰«â„π —≠≠“  à«π„À≠à≈Ÿ°§â“®–‰¡àµâÕß°“√¡’

°√√¡ ‘∑∏‘Ï„π™‘Èπß“π‚¶…≥“ ‡π◊ËÕß®“°¡—°®–‰¡à “¡“√∂π”¡“„™âß“πµàÕ‰¥âÕ’° °√≥’∑’Ë

°√√¡ ‘∑∏‘Ï‡ªìπ¢Õß∫√‘…—∑ ∫√‘…—∑®–¡Õ∫À¡“¬„ÀâºŸâ√—∫‡À¡“√◊ÈÕ∂Õπ™‘Èπß“π ‡ªìπºŸâ√◊ÈÕ∂Õπ

·≈–®—¥‡°Á∫ ‡æ◊ËÕπ”‰ª„™âª√–‚¬™πåÕ¬à“ßÕ◊Ëπ ™¥‡™¬°—∫§à“„™â®à“¬„π°“√√◊ÈÕ∂Õπ

- °“√„Àâ∫√‘°“√À≈—ß°“√¢“¬
∫√‘…—∑‰¥âµ√–Àπ—°∂÷ß§«“¡ ”§—≠¢Õß°“√„Àâ∫√‘°“√À≈—ß°“√¢“¬ ‚¥¬∫√‘…—∑®–√“¬ß“π ¿“æ

¢Õß ◊ËÕªÑ“¬‚¶…≥“„Àâ·°à≈Ÿ°§â“∑ÿ°√“¬‰¥â∑√“∫‡ªìπª√–®”∑ÿ°‡¥◊Õπ ‡æ◊ËÕ‡ªìπ°“√ √â“ß§«“¡¡—Ëπ„®„Àâ°—∫

≈Ÿ°§â“„π∫√‘°“√ ‚¥¬∑’¡ß“πΩÉ“¬º≈‘µß“π‚¶…≥“ ®–µ√«® Õ∫ ¿“æ§«“¡ ¡∫Ÿ√≥å §«“¡‡√’¬∫√âÕ¬ §«“¡

 àÕß «à“ß¢Õß‰øøÑ“„π ◊ËÕªÑ“¬‚¶…≥“∑ÿ°ª√–‡¿∑ ¿“¬„π«—π∑’Ë 25 ¢Õß∑ÿ°‡¥◊Õπ ‡æ◊ËÕ°“√®—¥∑”®¥À¡“¬

√“¬ß“π ¿“æ ◊ËÕªÑ“¬‚¶…≥“æ√âÕ¡√Ÿª∂à“¬„Àâ·°à≈Ÿ°§â“‰¥â√—∫∑√“∫ ·≈–„π°√≥’∑’Ë≈Ÿ°§â“§√∫ —≠≠“‡™à“

ªÑ“¬‚¶…≥“ ∑“ßΩÉ“¬°“√µ≈“¥®–∑”Àπâ“∑’Ë„π°“√‡ πÕ¢âÕ¡Ÿ≈ π—∫ πÿπ‡æ◊ËÕ°√–µÿâπµàÕ°“√µ—¥ ‘π„®¢Õß≈Ÿ°§â“

Õ—π®–°àÕ„Àâ‡°‘¥°“√„™â∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑Õ¬à“ßµàÕ‡π◊ËÕß
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large size displays such as billboards and trivision boards usually takes 60-75 days
for completion, despite the fact that the Company constructs and fabricates the
Display Boards in another company's Factory, the Company has its own on-site
Engineer / Technicians who are responsible for Quality Control.

- Products of Advertisement Works

In producing Advertisement Works for Customers, the procedures and stages of work are

as follows:

(1)Draw up a Hire Agreement and reach an understanding with the Customer as to the

type of Advert Display Media/ Period of Exposure / Design and Details of the

Advertisement. Mostly the Company undertakes works which have already been

designed by customers in order to reduce the stages of design work.

(2)After which, the Company will forward the Construction / Fabrication Phase of the

works to another company in order that the sub-contracting company would undertake

the works in accordance withthe agreements made with the customer. Presently the

Company has no policy to produce its own Ad Pictorials, especially hand-produced

works which are labour intensive works, because the Company has already

considered that hiring other companies to undertake the construction phase reduces

the Company's overhead expenses and cheaper when compared to investing in

production equipment.  Furthermore, the different types of materials used in fabricating

the Ad Display Boards is suited to different type of Ad Pictorials, apart from this at

times when the Company receives overwhelming orders from Customers, distribution

of works to a number of sub-contractors enables the Company to deliver the completed

works on time. However, the Company has entered into a joint investment venture with

the Ink Jet Images (M) SDN BHD Co., Ltd. from Malaysia and had set up the Ink Jet

Images (Thailand) Co., Ltd. to engage in the business of producing Ad Pictorials with

the computerized Ink Jet Printing System, which the Company ùWorkhorseû for production

of Advert Pictures, and therefore, in the case that the Ad Works requires Ink Jet

Technology, most of such works are given to the said affiliated company.  This is

because the affiliated firm is highly efficient in its production process, quality control

and rapid production process which saves time, while the conditions of the interrelated

arrangements is according to normal business practice.  The Company has no

obligations whatsoever to give such works to the mentioned company.  However, if in

future the Ad Works requiring the Ink Jet Technology should increase significantly, the

Company may consider to make additional investment in this business.  Apart from

this, the Company also gives printing jobs to other companies, i.e., the VR Advertising

Co., Ltd. / The Best Co., Ltd. / and Suthep Engineering Co., Ltd.

(3)The sub-Contracting companies accepting Production orders of the Ad Pictorial

Printing Jobs would take between 5-30 days to finish their assignment, in this case,

depending on the type of Display Board. After the Ad Display Board is completed, the

Company will then conduct a Delivery/Inspection Test to ensure that the works have

been conducted strictly in accordance with the design and specifications required by

the Customer, including the size, type of material, colour scheme and design configuration.
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 ”√«®À“æ◊Èπ∑’Ëµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“
Survey for suitable Prime Locations

ÕÕ°·∫∫·≈–¢ÕÕπÿ≠“µµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“
Design and Apply for Permission for Installation

µ‘¥µàÕ≈Ÿ°§â“ ‡æ◊ËÕ‡ πÕ ◊ËÕªÑ“¬‚¶…≥“∑’Ë¡’Õ¬Ÿà
Contact the Customer to offer Available Ad Display Boards

∑” —≠≠“°—∫≈Ÿ°§â“‡√◊ËÕß√–¬–‡«≈“·≈–√Ÿª·∫∫
Enter into Contract with Customer on Design/Size

®â“ß∫√‘…—∑º≈‘µ¿“æµ“¡·∫∫∑’Ë‰¥âµ°≈ß‰«â°—∫≈Ÿ°§â“
Give Work to Subcontractor to complete Customer’s Job Order

µ‘¥µ—Èß¿“æ‚¶…≥“∫π ◊ËÕªÑ“¬‚¶…≥“
Install Ad Display Board on Steel Truss / Mono Pole etc.

µ√«® Õ∫ ·≈–√“¬ß“πº≈°“√µ‘¥µ—Èß ◊ËÕ·°à≈Ÿ°§â“
Inspect Installaion Work and report to Customer

µ√«®‡™Á§ ¿“æ ◊ËÕ‚¶…≥“∑ÿ°‡¥◊Õπ·≈–√“¬ß“πº≈·°à≈Ÿ°§â“
Inspect Serviceability of Ad Display Board & Report to Customer on monthly basis

¿“æ√«¡¢Õß°√–∫«π°“√¥”‡π‘πß“π

OVERVIEW PERSPECTIVE OF THE OPERATION

¥”‡π‘π°“√‡æ◊ËÕ„Àâ‰¥â¡“´÷Ëß°√√¡ ‘∑∏‘Ï
Proceed to Acquire Leasing / Ownership Rights

µ‘¥µ—Èßµ—« ◊ËÕªÑ“¬‚¶…≥“
Install the Advertisement Display Board
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(4) After accepting delivery of the completed Ad Display Board,the Company will proceed

to erect or install the Display Billboard at the designated located agreed by the customer.

(5)After completing the installation works, the Production Unit will promptly report to the

Marketing Team to inspect the correctness and completeness of the installed work in

accordance with the conditions agreed upon in the Hire Contract signed with the

Customer.  When the Marketing Department certifies the correctness of the completed

works, the Customer Relations Dept., will then take a photograph of the completed

Billboard and dispatch the photo along with a Thank you Letter to the Customer for

using the Companyûs services.

(6)Upon expiration of the Ad Leasing Contract, the Company will promptly dismantle and

disassemble the Ad Display Board from its Pole or Steel Truss, in this case the

ownership of the Ad Display Board will be in according with the provisions of the Hire/

Lease Contract.  Normally, the Customer does not wish to own the billboards, because

most of the disassembled billboards are unusable.  In the case the ownership rights

belongs to the Company, the Company will award small contractor firms to dismantle

and store the old billboards in order to be used for other purposes to reduce the Cost

of Dismantling.

- After Sales Service

The Company is acutely aware of the importance to provide After Sales Service, whereby

the Company will submit a report to the Customer on the general condition of the Ad Display Boards

on a monthly basis, which fortifies the Customerûs trust in the Companyûs services, in this case the

production team will test the general condition and serviceability and illumination of all types of Ad

Display Boards by the 25th of each month the Company will dispatch a recent Photograph and the

Serviceability Report to the Customer on a monthly basis. Upon expiration of the Ad Display Board

Leasing Contract, the Marketing will negotiate with the Customer to extend the Lease Contract,

which would provide the Company with continuous use of its services.
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¿“«–Õÿµ “À°√√¡

°“√‡µ‘∫‚µ¢Õß∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ ¡’§«“¡ —¡æ—π∏å‚¥¬µ√ß°—∫Õÿµ “À°√√¡‚¶…≥“·≈–°“√

¢¬“¬µ—«¢Õß¿“«–‡»√…∞°‘® „πªï æ.». 2547  ”π—°ß“π§≥–°√√¡°“√æ—≤π“‡»√…∞°‘®·≈– —ß§¡·Ààß

™“µ‘§“¥°“√≥å«à“ GDP ®–¢¬“¬µ—«„πÕ—µ√“√âÕ¬≈– 6.1 πâÕ¬°«à“ªï∑’Ë·≈â« ÷́Ëß¡’Õ—µ√“¢¬“¬µ—«√âÕ¬≈– 6.9  “‡Àµÿ

∑’Ë≈¥≈ß‡π◊ËÕß®“°¿“«–¿—¬·≈âß  ‚√§‰¢âÀ«—¥π°√Õ∫ Õß  ·≈–√“§“πÈ”¡—π∑’Ëª√—∫µ—« Ÿß¢÷ÈπÕ¬à“ßµàÕ‡π◊ËÕß  Õ¬à“ß‰√

°Áµ“¡°“√‚¶…≥“ª√–™“ —¡æ—π∏å ¬—ß§ß‡ªìπ ‘Ëß ”§—≠¢Õß·ºπ°“√µ≈“¥ √«¡∑—Èß‡ªìπ°≈¬ÿ∑∏å„π°“√·¢àß¢—π

 ”À√—∫ ‘π§â“∑’Ë¡’°≈ÿà¡‡ªÑ“À¡“¬‡ªìπºŸâ∫√‘‚¿§

¡Ÿ≈§à“¢ÕßÕÿµ “À°√√¡‚¶…≥“·≈–¬Õ¥¢“¬¢Õß∫√‘…—∑

GDP (Current Price)1 5,123,418 5,430,466 5,904,400 6,576,023

 ◊ËÕ‚¶…≥“√«¡2 52,998 61,220 71,499 83,561

% ¢Õß GDP 1.04% 1.13% 1.21% 1.27%

 ◊ËÕªÑ“¬‚¶…≥“2 1,445 1,718 3,163 4,051

% ¢Õß ◊ËÕ‚¶…≥“√«¡ 2.72% 2.81% 4.43% 4.85%

¡“ ‡µÕ√å ·Õ¥3 211 289 380 542

∑’Ë¡“ : 1.  ”π—°ß“π§≥–°√√¡°“√æ—≤π“‡»√…∞°‘®·≈– —ß§¡·Ààß™“µ‘

2. ∫√‘…—∑ ‡Õ ’́π‘≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥

3. ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

¡Ÿ≈§à“ (≈â“π∫“∑) ªï 2544 ªï 2545 ªï 2546 ªï 2547

®“°¢âÕ¡Ÿ≈¢Õß∫√‘…—∑ ‡Õ´’π‘≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥ æ∫«à“ √–À«à“ßªï 2544-2547 °“√

„™â®à“¬‚¶…≥“ ¡’Õ—µ√“°“√‡µ‘∫‚µÕ¬à“ßµàÕ‡π◊ËÕß ‚¥¬„πªï 2547 ¡’¡Ÿ≈§à“°“√„™â ◊ËÕ‚¶…≥“‚¥¬√«¡®”π«π

83,561 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ„πÕ—µ√“√âÕ¬≈– 16.95 ®“°ªï°àÕπÀπâ“ ‚¥¬ ◊ËÕªÑ“¬‚¶…≥“ ¡’¡Ÿ≈§à“°“√„™â ◊ËÕ

4,051 ≈â“π∫“∑ ‡µ‘∫‚µ‡æ‘Ë¡¢÷Èπ®“°ªï°àÕπÀπâ“„πÕ—µ√“√âÕ¬≈– 28.07 °≈ÿà¡∏ÿ√°‘®∑’Ë„™â ◊ËÕªÑ“¬‚¶…≥“

 à«π„À≠à¡“®“°∏ÿ√°‘®Õ —ßÀ“√‘¡∑√—æ¬å ·≈–∏ÿ√°‘® ◊ËÕ “√‚∑√§¡π“§¡

 ¿“æ°“√·¢àß¢—π„πÕÿµ “À°√√¡

°“√·¢àß¢—π„π°“√¥”‡π‘π∏ÿ√°‘®  “¡“√∂®”·π°‰¥â‡ªìπ 2 °√≥’ §◊Õ

1. °“√·¢àß¢—π°—∫ ◊ËÕ‚¶…≥“ª√–‡¿∑Õ◊ËπÊ

°“√‡≈◊Õ°„™â ◊ËÕ‚¶…≥“·µà≈–ª√–‡¿∑ ¡’«—µ∂ÿª√– ß§å·≈–≈—°…≥–°“√ ◊ËÕ “√‡æ◊ËÕ„Àâ∂÷ß°≈ÿà¡

≈Ÿ°§â“‡ªÑ“À¡“¬∑’Ë·µ°µà“ß°—π ‚¥¬ ◊ËÕªÑ“¬‚¶…≥“‡ªìπ ◊ËÕª√–‡¿∑°√–µÿâπ§«“¡®” (Reminder Advertisement)

·≈–µâÕß°“√ ◊ËÕ “√∂÷ß§πÀ¡Ÿà¡“° ≈Ÿ°§â“∑’Ë‡≈◊Õ°„™â ◊ËÕªÑ“¬‚¶…≥“ ¡—°¡’«—µ∂ÿª√– ß§å‡æ◊ËÕ √â“ß§«“¡§ÿâπ‡§¬

°—∫µ√“º≈‘µ¿—≥±åµàÕºŸâ∫√‘‚¿§ µ“√“ß· ¥ß —¥ à«π°“√„™â ◊ËÕªÑ“¬‚¶…≥“¢Õßª√–‡∑»‰∑¬·¬°µ“¡ ◊ËÕ

‚¶…≥“ª√–‡¿∑µà“ßÊ ¥—ßπ’È

¿“«–Õÿµ “À°√√¡
·≈– ¿“æ°“√·¢àß¢—π„πÕÿµ “À°√√¡
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Prevailing Conditions within the Industry

Growth of the Advertisement Billboard is directly connected to the advertising industry as

well as the expansion of the national economy. For 2004,  the National Economic and Social

Development Board (NESDB) had predicted that Gross Domestic Product (GDP) will

expansion on 6.1% lesser than last year which expand 6.9 % have a reasoning decrease from

barrenness condition bird flu and incrrasing price of fuel. However advertisement and public relations

activities are still recognize as critically important factor normally incorporated in to the Marketing

Plan,as well as being a priority strategy to the competitive edge in reaching the target group.

From data gained from the AC Nilsen (Thailand) Co., Ltd. it was discovered that between

Prevailing Conditions of the
Industry & Competition

2000 and 2004, expenditure on advertising had consistently increased on a continual basis,

where in the year 2004, the value expended for advertising was a high as 83,561 million baht,

which was an increase at the rate of 16.95% compared to the preceding year, whereby the total

amount spend on advertising media was 4,051 million baht, an increase of 28.07% on the year

before. According to statistics, the majority of companies using advertsing billboards are engaged in

the Real Estate Development Sector and the Telecommunications Sector.

The Competitive Environment in the Industry

Business competition can be divided into 2 circumstances, i.e.

1. Competing with Other Types  of Advertising Media.

Selection of any particular type of advertising media is for the sole purpose of reaching

or attracting a certain target group of customers, or to reach different groups of by choosing to use

GDP (Current Price) 5,123,418 5,430,466 5,904,400 6,576,023

Advertising Media 52,998 61,220 71,499 83,561

% of GDP 1.04% 1.13% 1.21% 1.27%

Advertising Billboard Media 1,445 1,718 3,163 4,051

% of all Advertising Media 2.72% 2.81% 4.43% 4.85%

Master Ad 211 289 380 542

Source :1. The National Economic & Social development Board (NESDB)

2. The AC Nilsen (Thailand) Co., Ltd.

3. The Master Ad (Public) Co., Ltd.

Value (Mil. Baht) 2001 2002 2003 2004

Annual Turnover of the Advertisement Industry & the Companyûs Top Sales Figure.
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®“°¢âÕ¡Ÿ≈¢Õß ∫√‘…—∑ ‡Õ´’π’≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥ æ∫«à“ ◊ËÕ‚∑√∑—»πå¡’°“√„™âß∫ª√–¡“≥

¡“°∑’Ë ÿ¥ √Õß≈ß¡“‡ªìπ ◊ËÕÀπ—ß ◊Õæ‘¡æå·≈– ◊ËÕ«‘∑¬ÿ ‚¥¬¢âÕ¡Ÿ≈ ≥.‡¥◊Õπ∏—π«“§¡ 2547  ◊ËÕ‚¶…≥“

¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¡’ à«π·∫àß°“√µ≈“¥ª√–¡“≥√âÕ¬≈– 6.28  ‡æ‘Ë¡¢÷Èπ®“°ªï 2546 ´÷Ëß¡’ —¥ à«π 5.21%

¢Õß¡Ÿ≈§à“°“√„™â ◊ËÕ‚¶…≥“√«¡

°“√„™â ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èπ ∑—Èßπ’Èπà“®–¡’ “‡Àµÿ¡“®“°

�  ◊ËÕªÑ“¬‚¶…≥“¡’µâπ∑ÿπÕ¬Ÿà„π√–¥—∫µË”‡¡◊ËÕ‡ª√’¬∫‡∑’¬∫°—∫ ◊ËÕ‚¶…≥“ª√–‡¿∑Õ◊Ëπ ·µà

 “¡“√∂µÕ°¬È”„πµ√“º≈‘µ¿—≥±å¢Õß ‘π§â“π—Èπ‰¥â‡ªìπÕ¬à“ß¥’

� °“√æ—≤π“‡∑§‚π‚≈¬’„π°“√π”‡ πÕ∑”„Àâ ◊ËÕªÑ“¬‚¶…≥“¡’§«“¡πà“ π„® ·≈–¡’

ª√– ‘∑∏‘¿“æ‡æ‘Ë¡¢÷Èπ „π∑“ßµ√ß°—π¢â“¡‡∑§‚π‚≈¬’„™â√’‚¡∑§Õπ‚∑√≈„π°“√‡ª≈’Ë¬π™àÕß

‚∑√∑—»πå·≈–«‘∑¬ÿ∑”„Àâª√– ‘∑∏‘¿“æ„π°“√ ◊ËÕ “√∂÷ßºŸâ∫√‘‚¿§¢Õß ◊ËÕ‚¶…≥“∑“ß‚∑√∑—»πå

·≈–«‘∑¬ÿ≈¥≈ß

�  ¿“æ —ß§¡„πªí®®ÿ∫—πºŸâ∫√‘‚¿§µâÕß„™â‡«≈“Õ¬Ÿà∫π∑âÕß∂ππ‡æ‘Ë¡¢÷Èπ ∑”„Àâ°“√„™â ◊ËÕªÑ“¬

‚¶…≥“ “¡“√∂ ◊ËÕ “√‡¢â“∂÷ßºŸâ∫√‘‚¿§‰¥â„πª√‘¡“≥‡æ‘Ë¡¢÷Èπ °“√„™â‡«≈“ à«π„À≠àπÕ°∫â“π

¢ÕßºŸâ§π „π°“√∑”°‘®°√√¡µà“ßÊ ®÷ß‡ªìπ‚Õ°“ ·Ààß°“√‡µ‘∫‚µ∑’Ë ”§—≠¢Õß∏ÿ√°‘® ◊ËÕªÑ“¬

‚¶…≥“∑’Ë “¡“√∂µ‘¥µ—Èß„πæ◊Èπ∑’Ëµà“ßÊ

� ®“°π‚¬∫“¬¢Õß¿“§√—∞∑’Ë π—∫ πÿπ°“√æ—≤π“√–∫∫¢π àß¡«≈™π¢π“¥„À≠à‡æ‘Ë¡¢÷Èπ ‡™àπ

√–∫∫√∂‰øøÑ“¢π àß¡«≈™π°√ÿß‡∑æ¡À“π§√ √∂‰øøÑ“¡À“π§√ ‡ªìπµâπ °“√¢¬“¬ π“¡

∫‘π·Ààß™“µ‘ ÿ«√√≥¿Ÿ¡‘ °“√æ—≤π“ªÑ“¬√∂ª√–®”∑“ß„π°√ÿß‡∑æ¡À“π§√ ¡’ à«π™à«¬∑”„Àâ

∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“¢¬“¬µ—«Õ¬à“ßµàÕ‡π◊ËÕß

2. ¿“«–°“√·¢àß¢—π„π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“

¿“«–°“√·¢àß¢—π„π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ “¡“√∂ √ÿª‰¥â¥—ßπ’È

� ¡’ºŸâª√–°Õ∫°“√À≈“¬√“¬ ºŸâª√–°Õ∫°“√√“¬„À≠à ‡™àπ ∫√‘…—∑ ‡®´’ ¥’ ‡¥Õ ‚°≈¥å ®”°—¥ ∫√‘…—∑

∫“ß°Õ°‰µ√«‘™—Ëπ ®”°—¥ ·≈– ºŸâª√–°Õ∫°“√√“¬¬àÕ¬ ‡™àπ ºŸâ∑’Ëµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“∫π

∑’Ëæ—°Õ“»—¬ ‚¥¬ºŸâª√–°Õ∫°“√√“¬„À≠à “¡“√∂§√Õß —¥ à«πª√–¡“≥√âÕ¬≈– 60 - 70 ¢Õß

¡Ÿ≈§à“µ≈“¥‚¥¬√«¡ ‚¥¬∫√‘…—∑∂◊Õ‡ªìπÀπ÷Ëß„πºŸâπ”¢Õßµ≈“¥ ´÷Ëß‡¡◊ËÕæ‘®“√≥“¬Õ¥¢“¬¢Õß

∫√‘…—∑‡ª√’¬∫‡∑’¬∫°—∫¡Ÿ≈§à“∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“®“°°“√»÷°…“¢Õß¡Ÿ≈¢Õß∫√‘…—∑ ‡Õ´’π’≈‡ π

(ª√–‡∑»‰∑¬) ®”°—¥ æ∫«à“∫√‘…—∑¡’ à«π·∫àßµ≈“¥Õ¬Ÿàª√–¡“≥√âÕ¬≈– 13 ·≈–¡’·π«‚πâ¡

∑’Ë®–¢¬“¬µ—«‡æ‘Ë¡¢÷Èπ

� ºŸâª√–°Õ∫°“√√“¬„À≠à·µà≈–√“¬  à«π„À≠à®–¡ÿàß‡πâπ°“√¥”‡π‘π∏ÿ√°‘®‰ª„π·µà≈–√Ÿª·∫∫ ◊ËÕ

ªÑ“¬‚¶…≥“ ´÷Ëß·µ°µà“ß®“°∫√‘…—∑∑’Ë¡’π‚¬∫“¬ √â“ß √√§å ◊ËÕ„Àâ¡’§«“¡À≈“°À≈“¬√Ÿª·∫∫

∑’«’ 62.04 60.99 59.17 54.90

«‘∑¬ÿ 9.61 10.10 9.32 7.49

Àπ—ß ◊Õæ‘¡æå 18.03 18.16 18.67 22.66

π‘µ¬ “√ 5.86 5.93 6.36 6.91

‚√ß¿“æ¬πµ√å 0.69 0.97 1.25 1.76

 ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ 3.77 3.84 5.21 6.28

√«¡ 100.00 100.00 100 100

∑’Ë¡“ : ∫√‘…—∑ ‡Õ ’́π‘≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥

 —¥ à«π°“√„™â ◊ËÕ‚¶…≥“ (%) ªï 2544 ªï 2545 ªï 2546 ªï 2547
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Television 62.04 60.99 59.17 54.90

Radio 9.61 10.10 9.32 7.49

Newspapers 18.03 18.16 18.67 22.66

Magazines 5.86 5.93 6.36 6.91

Cinema / Movie Ads 0.69 0.97 1.25 1.76

Out of Home Media 3.77 3.84 5.21 6.28

Total 100.00 100.00 100 100

Source :The AC Nilsen (Thailand) Co., Ltd.

Comparative Ratio of Use of Different (%) 2001 2002 2003 2004
Advertisement Media

different advertising media, which mist appeals to each target group.The majority of these advertising

media are categorized as çReminder Advertisementsé which is exposed to reach a mass target.

Customers using advertisement billboards intend to familiarize their target group with their products

or services. The chart below shows the comparative ratio of usage of advertisement billboards in

Thailand, categorized by different types of advertisement media.

From data gained from the AC Nilsen (Thailand) Co., Ltd. it was discovered that television

advertisement had the largest expenditure budget, followed closely by newspapers and radio, whereby

in 2004, out o home media have the market share estimate 6.28% increase year 2003 is ratio

5.21% of total advestising expense

Case the advertising this expenese increase from :

- Advertising billboards involve a relatively low investment budget when compared to

other types of advertising media, but is one of the most effective Brand Name Reminders

of the Customers product for nearly all target groups.

- Development and application of newer and more advanced billboard display technology

makes outdoor billboards more attractive and more effective, on the other hand, remote

control technology is used for changing TV channels / radio programs (to avoid

commercials and jingles) have reduced the effectiveness of the television / radio

advertisement media.

- In todayûs life style, a whole lot more people have to spend a part of their lives on the

road, this trend has opened up a great opportunity for the Out of Home Media and the

advertising billboards can now relate and connect to a wider spectrum of the population

as more and more people are spending their time out of their homes as they have to

engage in various activities.  This has opened up a vary important opportunity for the

advertisement billboard business to expand its market share of the advertising industry

as billboards can be erected almost at any place that would attract most attention.

- Pertaining to the Governmentûs policy to further develop and expand the Mass Public

Transport System, i.e., the electric train system such as the Bangkok Mass Transit

Service and the Metropolitan Electric Train Service, including the expansion of the new

Suwannaphum International Airport, as well as the development and improvement of

road signs in Bangkok Metropolis, have all been part of the incentives which had boosted

the expansion of the advertisement billboard industry.
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� ∫√‘…—∑ ∫“ß°Õ°‰µ√«‘™—Ëπ ®”°—¥ ¡ÿàß‡πâπ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision ¢π“¥„À≠à

� ∫√‘…—∑ ‰∑¬ª√– ‘∑∏‘Ïπ’ÕÕπ‰´πå ‚¶…≥“ ®”°—¥ ¡ÿàß‡πâπ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard

� ºŸâª√–°Õ∫°“√√“¬„À≠à„πªí®®ÿ∫—π ¡’æ◊Èπ∑’Ë́ ÷Ëß‡ªìπ®ÿ¥·¢Áß·µ°µà“ß°—π °≈à“«§◊Õ∫√‘…—∑¡ÿàß‡πâπæ◊Èπ∑’Ë

∑“ß°√ÿß‡∑æœ µÕπ‡Àπ◊Õ ·≈–¡’‚§√ß°“√∑’Ë®–¢¬“¬‰ª¥â“πµ–«—πÕÕ°¢Õß°√ÿß‡∑æœ „π‡©æ“–

∫√‘‡«≥æ◊Èπ∑’Ë‚¥¬√Õ∫¢Õß π“¡∫‘π ÿ«√√≥¿Ÿ¡‘ ́ ÷Ëß∂◊Õ«à“‡ªìπæ◊Èπ∑’Ë∑’Ë¡’»—°¬¿“æ ”À√—∫ ◊ËÕªÑ“¬

‚¶…≥“„πÕπ“§µ

� ®“°°“√∑’ËºŸâª√–°Õ∫°“√·µà≈–√“¬¡’√Ÿª·∫∫ ◊ËÕªÑ“¬‚¶…≥“∑’Ë·µ°µà“ß°—π ·≈–æ◊Èπ∑’Ë∑’Ë‡ªìπ®ÿ¥

·¢Áßµà“ß°—π ®÷ßÕ“®°≈à“«‰¥â«à“ ¿“æ°“√·¢àß¢—π„πÕÿµ “À°√√¡‰¡à√ÿπ·√ß¡“°π—° °“√·¢àß¢—π

„πªí®®ÿ∫—π®–‡πâπ„π‡√◊ËÕß∑”‡≈∑’Ëµ—Èß §«“¡À≈“°À≈“¬¢Õß ◊ËÕªÑ“¬‚¶…≥“ °“√„Àâ∫√‘°“√∑’Ë

 “¡“√∂√Õß√—∫§«“¡µâÕß°“√¢Õß≈Ÿ°§â“·∫∫§√∫«ß®√‡ªìπ ”§—≠ ¥—ß‡™àπ∑’Ë∫√‘…—∑„Àâ∫√‘°“√·°à

≈Ÿ°§â“·∫∫§√∫«ß®√ ‡ªìπºŸâ®—¥ ∂“π∑’Ë®“°‡Õ°™π·≈–ª√–¡Ÿ≈ —¡ª∑“π ‡æ◊ËÕ √â“ß‚§√ßªÑ“¬ ®—¥

 √â“ß‡§√◊Õ¢à“¬·≈–º≈‘µß“πªÑ“¬‚¶…≥“¢π“¥„À≠à °≈“ß ‡≈Á°  ”À√—∫ªÑ“¬‚¶…≥“¿“¬πÕ°

·≈–¿“¬„πÕ“§“√ √«¡∂÷ß°“√„Àâ§”ª√÷°…“„π°“√µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“„πæ◊Èπ∑’Ëµà“ßÊ ·≈–‡ªìπ

∏ÿ√°‘®„π°“√®—¥· ¥ß ®—¥°‘®°√√¡‡æ◊ËÕ àß‡ √‘¡°“√µ≈“¥ ‚¥¬„™âÕÿª°√≥å∑“ß —π∑π“°“√µà“ßÊ

‡™àπ ∫Õ≈≈Ÿπ ‡√◊Õ‡À“– ªÑ“¬®Õ∑’«’¢π“¥„À≠à ‡ªìπµâπ

� °“√‡¢â“ Ÿà∏ÿ√°‘®¢ÕßºŸâª√–°Õ∫°“√√“¬„À¡à¡’¢âÕ®”°—¥„π‡√◊ËÕßæ◊Èπ∑’Ë∑’Ë¡’»—°¬¿“æ„π°“√µ‘¥µ—Èß ́ ÷Ëß

æ◊Èπ∑’Ë  à«π„À≠à‰¥â¡’°“√∂◊Õ§√Õß‚¥¬ºŸâª√–°Õ∫°“√ªí®®ÿ∫—πÕ¬Ÿà·≈â« ºŸâª√–°Õ∫°“√√“¬„À¡à∑’Ë

®–‡¢â“¡“®”‡ªìπµâÕßÀ“æ◊Èπ∑’ËÕ◊ËπÊ ‡æ◊ËÕµ‘¥µ—Èß ‡™àπ æ◊Èπ∑’Ë∑’Ë‡°‘¥®“°°“√¢¬“¬µ—«¢Õß™ÿ¡™π

´÷ËßÕ“®¡’»—°¬¿“æ‰¡à¡“°π—°„π°“√¥”‡π‘πß“π™à«ß·√°

2. The Competitive Environment within the Advertisement Industry.

Competition in the Advertising Billboard business can be summarized as follows:

� In this industry, there are countless business operators, and the large players in this

field include companies like JC De Geaux Co., Ltd. the Bangkok Trivision Cp., Ltd.  and

other smaller business operators as those engaged in the production and installation of

advertisement billboards on residential buildings.  In this case, the ùBig Playersû are

able to secure no less than 60% to 70% of the market share (total market value), and

the Company regards itself as being one of the Market Leaders which, when comparing

the Company's performance with the Total Value of the Billboard Advertising Industry

based on the data collected and collated from AC Nilsen (Thailand) Co., Ltd. it was

discovered that the Company's have a market share about 13% and will be continue

to expand.

� The current trend is that each of the ùBig Playersû in this industry are striving to develop

and improve on their individual business style and their unique advertisement products,

which is different from the policy of the Company which emphasizes much importance

on developing the widest possible range of advertising media to provide the largest

possible area coverage, i.e.,

- The JC De Geaux Co., Ltd. engaged in the business of erecting advertisement

boards at Bus Stops and on the pedestrian way in and around Bangkok Metropolis.

- The Bangkok Trivision Co., Ltd. places special emphasis on large Trivision Boards

- The Thai Prasit Neon Advertisement Co., Ltd. also focuses on large billboard ads.
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� Presently, each of the ùBig Playersû are in possession of strategic and prime locations

for erection / installation of their advertising billboards, each offering varying degrees of

advantages and disadvantages, that is, the Company places special emphasis on the

Northern Zone of Bangkok Metropolis and has plans on the drawing board to expand its

area east of the capital city, especially focusing on areas surrounding Suwannaphum

International Airport, which is regarded as the prime location for advertising billboards in

the near future.

� Due to the fact that each business operator is presenting different types of advertising

media (billboards), and their prospective areas or zoning of their business gives them

varying degrees of advantage, it could be stated that competition within this industry is

not very strong, and presently, competition is focused on vying for ùPrime Locationsû

and the array of different types of advertising billboards each company has to offer its

clients, as well as competing with each other to provide a ùOne Stop Serviceû for their

customers, which is similar to the kind of all-round service the Company offers its

clients.  Competition also include vying to secure land / space leasing contracts from

land or facility owners as well as bid for concessions granted by state agencies, in

order to construct the steel truss (single or twin pillar etc) for installation of billboards,

the setting up of billboard networks and the production of large, medium and small

sized billboards for both outdoor and indoor applications.  The services include

consultative services for customers on the erection of various types of billboards in

various location and positioning, offering services to organize exhibitions, arrange /

provide marketing promotion activities, by using various types of creative communication

media, i.e., balloons, air ships, large TV screens etc.

� Entry into the industry by çNew Playersé is rather limited by their inability to secure

ùPrime Locationsû and ùPositions of Attractionû for installation of their billboards, this is

because most of the said areas or zones have been secured by the çBig Playersé and

it is ultimately important that new comers to this industry must find other new ùPrime

Locationsû for installing their billboards, i.e., areas which have just existed due to the

expansion of the community or residential areas, which may not have as much  çPunché

or effectiveness (compared to the already secured Prime Locations) in the initial period

of the business.
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∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“¬—ß§ß¡’»—°¬¿“æ„π°“√¢¬“¬µ—« ∑—Èß°“√‡µ‘∫‚µ„π≈—°…≥–§«∫§Ÿà‰ª°—∫°“√

‡µ‘∫‚µ¢ÕßÕÿµ “À°√√¡‚¶…≥“ ·≈–°“√∑’Ë∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ “¡“√∂§√Õß à«π·∫àßµ≈“¥„π

Õÿµ “À°√√¡‚¶…≥“‰¥â‡æ‘Ë¡¢÷Èπ®“°°“√„Àâ¢âÕ¡Ÿ≈¢Õß∫√‘…—∑ „πŒàÕß°ß ª√–‡∑»®’π ·≈–ª√–‡∑»Õ—ß°ƒ…

 —¥ à«π°“√„™â ◊ËÕªÑ“¬‚¶…≥“Õ¬Ÿà„π√–¥—∫ª√–¡“≥√âÕ¬≈– 4 ·≈– 6 ¢Õß¡Ÿ≈§à“°“√„™â‚¶…≥“√«¡ ‡ª√’¬∫

‡∑’¬∫°—∫ —¥ à«π°“√„™â ◊ËÕªÑ“¬‚¶…≥“¢Õßª√–‡∑»‰∑¬∑’Ë√âÕ¬≈– 5 ¢Õß¡Ÿ≈§à“µ≈“¥√«¡  –∑âÕπ„Àâ‡ÀÁπ

‚Õ°“ „π°“√¢¬“¬µ—«¢Õß°“√„™â ◊ËÕªÑ“¬‚¶…≥“„πª√–‡∑»‰∑¬ ∫√‘…—∑¡’§«“¡¡—Ëπ„®«à“ „πÕπ“§µ ◊ËÕªÑ“¬

‚¶…≥“®–¡’°“√„Àâ§«“¡ ”§—≠„π¥â“π√Ÿª·∫∫·≈–§«“¡ «¬ß“¡°—∫ ∂“π∑’Ëµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èπ

‚¥¬ ◊ËÕªÑ“¬‚¶…≥“®—¥‡ªìπ Reminding Advertising ∑’Ë¡’º≈µàÕ°“√ √â“ß Image „Àâ°—∫ ‘π§â“∑’Ë≈ß

‚¶…≥“„π√–¬–¬“« ·≈–°“√π” ◊ËÕªÑ“¬‚¶…≥“‰ª∑” Promotion Advertising ®–™à«¬°√–µÿâπæƒµ‘°√√¡

¢ÕßºŸâ∫√‘‚¿§„π™à«ß‡«≈“µà“ßÊ ∑”„Àâ ◊ËÕªÑ“¬‚¶…≥“®–¡’°“√‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬‰¥â™—¥‡®π  πÕ°®“°π’ÈºŸâ

ª√–°Õ∫°“√®–¡’°“√æ—≤π“‡∑§‚π‚≈¬’„π°“√π”‡ πÕ ‡æ◊ËÕ √â“ß§«“¡πà“ π„®„Àâ°—∫ ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èπ

°“√·¢àß¢—π„πÕÿµ “À°√√¡ ◊ËÕªÑ“¬‚¶…≥“„πÕπ“§µ ®–‡À≈◊ÕºŸâª√–°Õ∫°“√√“¬„À≠à‡æ’¬ß‰¡à°’Ë√“¬ ‚¥¬

ªí®®—¬∑’ËºŸâª√–°Õ∫°“√·µà≈–√“¬®–„Àâ§«“¡ ”§—≠ ‰¥â·°à ∑”‡≈ ‡∑§‚π‚≈¬’ §ÿ≥¿“æ¢Õßß“π ·≈–°“√„Àâ

∫√‘°“√À≈—ß°“√¢“¬‡æ‘Ë¡¢÷Èπ ´÷Ëß Õ¥§≈âÕß°—∫π‚¬∫“¬°“√¥”‡π‘π∏ÿ√°‘®¢Õß∫√‘…—∑

·π«‚πâ¡¿“«–Õÿµ “À°√√¡·≈–
 ¿“æ°“√·¢àß¢—π
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General Trend of the Industry
& Competitive Environment

The Advertising Billboard business still has a lot of potential for expansion, this also includes

the natural expansion of the billboard business in equitable ratio to the general expansion of the

Advertising Industry as a whole.  While the reason that the advertising billboard (Out of Home Media)

is able to continue to expand quite rapidly and gaining a larger share of the advertising industry

market was provided by a advertising companies based in Hong Kong, the Peopleûs republic of

China (PRC) and in the United Kingdom.  Comparatively, the ratio for use of advertising billboards

range between 4% to 6% of the Total Value (Annual Turnover) of the Advertising Industry in those

respective countries, compared to the billboard advertising business in Thailand which has shown an

expansion rate 5% of the Total Value (Annual Turnover) of the domestic Advertising Industry, which

also shows a general trend where business operators will increase their advertising and public

relations budgets.  The business operators will place special importance on their selection of the most

effective media available on the market in order to directly attract or reach their target groups.

For this reason, the advertisement or billboard advertisement business places special

emphasis on the design, style and beauty of the advertisement itself, including the ever increasing

local demand for additional ùPrime Locationsû for erecting the billboards for customers.  In this case,

the most popular advertising billboards are categorized as ùReminder Advertisementsû which

inadvertently places a special impact and effectiveness on ùImage Buildingû for products or services

which engages in a long term Advertising Contract.  This includes billboards which are used for

Promotional Advertising activities which helps to stimulate consumer habits during various periods (or

seasons etc.) and this has allowed advertisement billboards to effectively and directly appeal to the

desired target groups. Apart from this, the majority of business operators are consistently developing

and improving their products, services and methods of presentation, in order to create newer

attractions for their array of advertising media and materials, and according to the general trend, it is

believed that competition in this industry will eventually be left to the not too many  çBig Playersé on

the industry, whereby the significant players are currently focusing to improve their ùprime locations,û

technology, quality of their products and after sales services, all of which are online with the principles

and objectives of the Companyûs business operations.
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∫√‘…—∑¡’‚§√ß°“√„πÕπ“§µ ‰¥â·°à °“√≈ß∑ÿπ„πæ◊Èπ∑’Ë‡Õ°™π·≈–Àπà«¬ß“π√“™°“√À√◊Õ

√—∞«‘ “À°‘®∑’Ë¡’»—°¬¿“æ„π°“√¥”‡π‘π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“

ªí®®ÿ∫—π∫√‘…—∑Õ¬Ÿà√–À«à“ß°“√√Õ∑” —≠≠“‡™à“æ◊Èπ∑’Ë¥‘π®“°°“√∑à“‡√◊Õ·Ààßª√–‡∑»‰∑¬ ∫√‘‡«≥∑“ß

¥à«π¢—Èπ∑’Ë 1 ™à«ß∑“ß·¬°µà“ß√–¥—∫§≈Õß‡µ¬∂÷ß∂ππÕ“®≥√ß§å‡æ◊ËÕµ‘¥µ—ÈßªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision ¢π“¥

10x 30 ®”π«π∑—Èß ‘Èπ 6 ®ÿ¥ §“¥«à“‚§√ß°“√¥—ß°≈à“«®–·≈â«‡ √Á®·≈–√—∫√Ÿâ√“¬‰¥â„π‰µ√¡“  3 ªï 2548

„π¢≥–‡¥’¬«°—π ∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ́ ÷Ëß‰¥â√—∫°“√æ‘®“√≥“®“°°√ÿß‡∑æ¡À“π§√„Àâ

µ‘¥µ—ÈßªÑ“¬‚¶…≥“ Trivision ¢π“¥ 4x2 ¡. ·≈– 3 x 15 ¡. ®”π«π∑—Èß ‘Èπª√–¡“≥ 444 ®ÿ¥ Õ¬Ÿà√–À«à“ß√Õ≈ß

π“¡„π —≠≠“ §“¥«à“®–‡√‘Ë¡√—∫√Ÿâ√“¬‰¥â„π‰µ√¡“  3 ªï 2548 ‡™àπ°—π

πÕ°®“°π’È∫√‘…—∑¬—ß∑”°“√»÷°…“§«“¡‡ªìπ‰ª‰¥â„π‡æ‘Ë¡ ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫„À¡àÊ ‡æ◊ËÕ‡æ‘Ë¡

∑“ß‡≈◊Õ°„Àâ·°à≈Ÿ°§â“„π°“√‚¶…≥“ª√–™“ —¡æ—π∏å ‘π§â“ Õ’°∑—Èß∫√‘…—∑Õ“®®–æ‘®“√≥“°“√≈ß∑ÿπ„π∫√‘…—∑º≈‘µ

 ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥–‡¥’¬«°—π ‡æ◊ËÕ¢¬“¬æ◊Èπ∑’Ëµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“·≈– à«π·∫àß°“√ ®“°„π™à«ßªï∑’Ëºà“π

¡“ ∫√‘…—∑‰¥â√à«¡°—∫ SFX Sports Group ́ ÷Ëß‡ªìπºŸâ¥”‡π‘π∏ÿ√°‘®°“√®—¥ Sport Event, °‘®°√√¡ª√–™“ —¡æ—π∏å

„Àâ°—∫π—°°’Ã“™◊ËÕ¥—ß ·≈–°“√¥Ÿ·≈ ‘∑∏‘ª√–‚¬™πå„Àâ°—∫π—°°’Ã“¥—ß∑—Ë«‚≈°®“°À≈“¬ª√–‡¿∑°’Ã“ ‚¥¬ SFX

Sports Group ‰¥â·µàßµ—Èß„Àâ∫√‘…—∑‡ªìπºŸâ¥Ÿ·≈ ‘∑∏‘ª√–‚¬™πå„π à«π¢Õß°“√®—¥À“ºŸâ π—∫ πÿπ°“√·¢àß¢—π ́ ÷Ëß

ª√“°Ø∫π‡§√◊ËÕß·µàß°“¬¢Õß·∑¡¡“√’π ∏π ÿ°“πµå (TAMMY) ·≈–ªí®®ÿ∫—π∫√‘…—∑¡’·ºπß“π∑’Ë®–¢¬“¬°“√

¥Ÿ·≈ ‘∑∏‘ª√–‚¬™πå„Àâ·°àπ—°°’Ã“√“¬Õ◊ËπÊ πÕ°®“°π’È∫√‘…—∑®–¡’·π«∑“ß∑’Ë®–¢¬“¬°“√≈ß∑ÿπ„π∏ÿ√°‘®¥â“π

∫—π‡∑‘ß‡æ‘Ë¡¢÷Èπ ́ ÷Ëß∂◊Õ‰¥â«à“‡ªìπ∏ÿ√°‘®∑’Ë¡’§«“¡‡°’Ë¬«‡π◊ËÕß°—∫∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“∑’Ë∫√‘…—∑¥”‡π‘π°“√Õ¬Ÿà ∫√‘…—∑

‡™◊ËÕ«à“°“√¢¬“¬°“√¥”‡π‘π∏ÿ√°‘®‰ª¬—ß∏ÿ√°‘®∫—π‡∑‘ß‡æ‘Ë¡¢÷Èπ ®– àßº≈¥’µàÕ√“¬‰¥â·≈–º≈°“√¥”‡π‘πß“π∑’Ë¥’¢Õß

∫√‘…—∑„πÕπ“§µ

‚§√ß°“√„πÕπ“§µ
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Future Project

The Company has future project which is the investment in private sector, public sector and

state enterprise which has potential to operate the billboard advertising business.

At present the Company is in the process of entering into the leasing contract with the Port

Authority of Thailand to rent the area around the Express Way (Level 1) at the cross way from

Klongteoy to Arj-narong Road for Billboard installation.   It will be the type of Trivision board size 10x30

for the total of 6 points.  The project is expected to be finished and the revenue can be estimated

around the third quarter of the year 2005 Meanwhile.

Master and More Company Limited also be selected from Bangkok to install the Trivision

advertisement size 4x2 m. and 3x15 m.  in the total of 444 points. The contract is awaiting to be

approved and the revenue can be estimated around the third quarter of the year 2005 as well.

In addition, the Company also conducts the research to learn about the possibility of adding

new type of the billboard advertisement to increase choices for customer to advertise their products.

And also,  the Company is considering the investment with the company who manufacturing the

billboard in order to expand the installation points and the market share.

From the past years, the Company associated with SFX Sports Group who operates the

business of Sport Even organization,  PR activities for famous athlete from various around the world

and various kinds of sport.   SFX Sports Group has appointed the Company to be in charge of

superintendent the athleteûs interest to deal with the sponsor who which to advertise their products

on the fitting of Tamarine Tanasukarn.  Currently,  the company is considering  to taking care other

athletes.  Apart from this, the Company also has measurement on expanding the  entertainment

business which is counted as the related business to the billboard that the Company is operating.  It

is to believed that the expansion into entertainment business will lead to the increase in revenue and

effective company operation in the future.
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ªí®®—¬§«“¡‡ ’Ë¬ß∑’ËÕ“®‡°‘¥¢÷Èπ·≈–¡’º≈°√–∑∫µàÕ°“√¥”‡π‘πß“π„πÕπ“§µ¢Õß∫√‘…—∑  “¡“√∂ √ÿª

‰¥â¥—ßπ’È

- §«“¡‡ ’Ë¬ß®“°°“√™–≈Õµ—«¢Õß¿“«–‡»√…∞°‘®
°“√‡µ‘∫‚µ¢Õß∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ ¡’§«“¡ —¡æ—π∏å‚¥¬µ√ß°—∫Õÿµ “À°√√¡‚¶…≥“·≈–°“√¢¬“¬

µ—«¢Õß¿“«–‡»√…∞°‘® „π™à«ß°“√™–≈Õµ—«¢Õß¿“«–‡»√…∞°‘® Õÿµ “À°√√¡‚¶…≥“®–‰¥â√—∫º≈°√–∑∫®“°

°“√™–≈Õµ—«¥—ß°≈à“« ‡π◊ËÕß®“°∏ÿ√°‘®À≈“¬·Ààß¡’°“√ªî¥°‘®°“√ §«“¡µâÕß°“√„™â‚¶…≥“¡’πâÕ¬≈ß ¢≥–∑’Ë∏ÿ√°‘®

∑’Ë¬—ß¥”‡π‘πß“πµàÕ¡’°“√§«∫§ÿ¡µâπ∑ÿπ‡æ◊ËÕ„Àâ “¡“√∂¥”√ß°‘®°“√„ÀâÕ¬Ÿà√Õ¥‰¥â  àßº≈„Àâ¬Õ¥„™â®à“¬‚¶…≥“

≈¥≈ß

Õ¬à“ß‰√°Á¥’  ◊ËÕªÑ“¬‚¶…≥“¡’µâπ∑ÿπ„π°“√„™â ◊ËÕµË”‡¡◊ËÕ‡ª√’¬∫‡∑’¬∫°—∫ ◊ËÕ‚¶…≥“ª√–‡¿∑Õ◊Ëπ ∑”„Àâ

‰¡à°√–∑∫µàÕµâπ∑ÿπ„π°“√¥”‡π‘π∏ÿ√°‘®¢Õß≈Ÿ°§â“¡“°π—° ¥—ßπ—Èπ·¡â„π™à«ß¿“«–‡»√…∞°‘®™–≈Õµ—«≈Ÿ°§â“¬—ß

§ß„™â ◊ËÕªÑ“¬‚¶…≥“„π°“√ª√–™“ —¡æ—π∏å ‘π§â“Õ¬ŸàÕ¬à“ßµàÕ‡π◊ËÕß ́ ÷Ëß “¡“√∂æ‘®“√≥“‰¥â®“°√“¬‰¥â¢Õß∫√‘…—∑

∑’Ë‡æ‘Ë¡¢÷Èπµ≈Õ¥™à«ß‡«≈“∑’Ëºà“π¡“

πÕ°®“°π’È„π·ßà°“√¥”‡π‘π∏ÿ√°‘® ∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“¡’µâπ∑ÿπ§ß∑’ËÕ¬Ÿà„π√–¥—∫µË” §◊Õ ¡’‡æ’¬ß§à“

‡™à“ ∂“π∑’Ë„π°“√µ‘¥µ—ÈßªÑ“¬‚¶…≥“‡∑à“π—Èπ ́ ÷Ëß‚¥¬∑—Ë«‰ª∫√‘…—∑∑’Ë¡’µâπ∑ÿπ§ß∑’ËµË”®–‰¥â√—∫º≈°√–∑∫®“°°“√

º—πº«π¢Õß√“¬‰¥âπâÕ¬°«à“∫√‘…—∑∑’Ë¡’µâπ∑ÿπ§ß∑’Ë Ÿß ®÷ßÕ“®°≈à“«‰¥â«à“º≈°√–∑∫∑’Ë∫√‘…—∑‰¥â√—∫®“°°“√™–≈Õ

µ—«¢Õß¿“«–‡»√…∞°‘®Õ¬Ÿà„π√–¥—∫µË”

- §«“¡‡ ’Ë¬ß®“°°“√‰¡à “¡“√∂µàÕ —≠≠“ —¡ª∑“π À√◊Õ —≠≠“‡™à“æ◊Èπ∑’Ë
„π°“√¥”‡π‘π∏ÿ√°‘® ∫√‘…—∑‰¡à¡’π‚¬∫“¬≈ß∑ÿπ„π∑’Ë¥‘π‡æ◊ËÕ„™â„π°“√µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“ æ◊Èπ∑’Ëµ‘¥

µ—Èß ◊ËÕªÑ“¬‚¶…≥“∑—ÈßÀ¡¥‡ªìπ°“√‡™à“æ◊Èπ∑’Ë®“°‡Õ°™π·≈–¿“§√—∞ ‚¥¬ —≠≠“‡™à“æ◊Èπ∑’Ë¢Õß∫√‘…—∑¡’®–Õ“¬ÿ∑’Ë

·µ°µà“ß°—πµ“¡·µà≈–æ◊Èπ∑’Ë ªí®®ÿ∫—π√âÕ¬≈– 35 ¢Õß —≠≠“‡™à“æ◊Èπ∑’Ë∑—ÈßÀ¡¥¡’Õ“¬ÿµË”°«à“ 3 ªï ́ ÷Ëß∂◊Õ‡ªìπ —≠≠“

√–¬– —Èπ ∫√‘…—∑®÷ß¡’§«“¡‡ ’Ë¬ß„π°“√∑’ËÕ“®‰¡à “¡“√∂µàÕÕ“¬ÿ —≠≠“‡™à“æ◊Èπ∑’Ë¥—ß°≈à“« ·≈–Õ“®®– àßº≈µàÕ

§«“¡ “¡“√∂„π°“√À“√“¬‰¥â¢Õß∫√‘…—∑„πÕπ“§µ‰¥â Õ¬à“ß‰√°Á¥’ —¥ à«π√“¬‰¥â¢Õß∫√‘…—∑®“° —≠≠“‡™à“æ◊Èπ∑’Ë

√–¬– —Èπ§‘¥‡ªìπ√âÕ¬≈– 12 ¢Õß√“¬‰¥â√«¡

Õ¬à“ß‰√°Áµ“¡ ¥â«¬»—°¬¿“æ·≈–§«“¡æ√âÕ¡¢Õß∫√‘…—∑∑“ß¥â“π‡∑§‚π‚≈¬’°“√º≈‘µ ‡ß‘π∑ÿπ ·≈–

∫ÿ§§≈“°√ª√–°Õ∫°—∫º≈ß“π∑’Ë¡’§ÿ≥¿“æ‡ªìπ∑’Ë¬Õ¡√—∫®“°≈Ÿ°§â“·≈–ºŸâ„Àâ‡™à“ ∂“π∑’Ë‡ªìπÕ¬à“ß¥’ ∑”„Àâ∫√‘…—∑

¡’§«“¡‡ ’Ë¬ßπâÕ¬¡“°∑’Ë®–‰¡à‰¥â√—∫°“√µàÕÕ“¬ÿ —¡ª∑“π·≈– —≠≠“‡™à“ ‚¥¬∑’Ëºà“π¡“∫√‘…—∑¬—ß¡‘‡§¬¡’ªí≠À“

°—∫ —¡ª∑“π·≈– —≠≠“‡™à“„¥Ê

- §«“¡‡ ’Ë¬ß®“°°“√‰¡à “¡“√∂µàÕ —≠≠“‡™à“‚§√ß
„π°“√¥”‡π‘π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard ·≈– Trivision πÕ°®“°∫√‘…—∑®–¡’‚§√ß¢Õß

µπ‡Õß ∫√‘…—∑¬—ß¡’°“√‡™à“‚§√ß®“°∫√‘…—∑Õ◊Ëπ ‚¥¬‚§√ß‡™à“ à«π„À≠à¢Õß∫√‘…—∑‡ªìπ°“√∑” —≠≠“‡™à“°—∫∫√‘…—∑

¡“ ‡µÕ√å §Õπ µ√—§™—Ëπ ®”°—¥ ∫√‘…—∑®÷ßÕ“®¡’§«“¡‡ ’Ë¬ßÀ“°∂Ÿ°∫Õ°‡≈‘° —≠≠“‡™à“

Õ¬à“ß‰√°Á¥’∫√‘…—∑‰¥â¡’°“√∑”∫—π∑÷°¢âÕµ°≈ß°—∫∫√‘…—∑ ¡“ ‡µÕ√å §Õπ µ√—§™—Ëπ ®”°—¥ „Àâ¡’°“√

‡™à“‡ªìπ√–¬–‡«≈“ 10 ªï ®÷ß “¡“√∂≈¥§«“¡‡ ’Ë¬ß¥—ß°≈à“«‰¥â „π¢≥–‡¥’¬«°—πÀ“°‡ª√’¬∫‡∑’¬∫„π·ßà¢Õß

√“¬‰¥â ®–æ∫«à“√“¬‰¥â∑’Ë‡°‘¥®“°°“√‡™à“‚§√ß¢Õß∫√‘…—∑Õ◊ËπÊ §‘¥‡ªìπ —¥ à«πª√–¡“≥√âÕ¬≈– 10 ¢Õß√“¬

‰¥â√«¡¢Õß∫√‘…—∑

ªí®®—¬§«“¡‡ ’Ë¬ß
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Risk Factors

Risk factors which may occur and affect the performance of the Company in

future may be summarized as follows hereunder.

- Risk from an Economic Slowdown
The current rapid expansion of the Out of Home Media or outdoor advertisement bill board

business has a direct relation to the rapid expansion of the advertising industry and the overall

expansion of the national economy.  However, during the periods of an economic slowdown, the

advertising industry is also directly affected by the impact of such a slowdown, this is because during

those periods many businesses would be closed down which would inevitably reduce demand for

advertising services.  Therefore it is of utmost importance that, while the business is still in operation,

a strict financial discipline should be instituted to control ùOperational Costsû to enable the Company

to survive and continue its business during the lean years which effectively reduces expenditure.

However, the cost of advertising billboards is relatively low when compared to other

advertising media, in which case expenditure on ùOut of Home Mediaû would not affect the

expenditure of customers all that much.  Therefore, even during an economic slowdown customers

still use the services of Advertising Billboards on a continuous basis, which is clearly demonstrated

by the Companyûs increased income during the past years of operation.

Apart from this, in the aspect of engaging in the business of production of these advertising

billboards, our investment cost remains at a relatively low level, that is to say our only significant

expense is the Cost of Lease of the location for installation of our billboards.  Generally speaking,

companies which are blesses with the gift of being able to maintain a low investment capital, will be

least affected by the fluctuation of income if compared to companies with high overhead expenses,

therefore it could be stated that the company is least affected by the volatility of economic conditions.

- Risk from Inability to Extend Concession Contracts or Lease Contracts
Whereas, the Company has no policy to invest in land properties for erection of its

advertising billboards, and all its Billboard Sites are leased from either private owners or 3 from the

state, in which case the lease periods differ from location to location, presently about 35% of the

Lease Contracts are less than three years, which are regarded as short term contracts, and

therefore there is the risk factor on the inability to extend the lease agreements, which may also affect

the Companyûs ability to generate income in future. However, income generated from these ùShort

Term Leaseû constitute to only 12% of the companyûs total income.

However, the Companyûs readiness in terms of performance, productivity and

technological know-how, investment capital and availability of personnel, incorporated with its track

record of quality services, which is well accepted by customers, and the Lessors of Billboard Sites,

minimizes the risk of not being able to extend the said Lease Contracts.  In the past, the Company

has never experienced any complications with any of its short term lease contracts.
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- §«“¡‡ ’Ë¬ß®“°°“√æ÷Ëßæ‘ßºŸâº≈‘µ√–∫∫ Trivision
‡π◊ËÕß®“° ◊ËÕªÑ“¬‚¶…≥“∑—ÈßÀ¡¥¢Õß∫√‘…—∑∑’Ë„™â√–∫∫ Trivision „π°“√π”‡ πÕ¿“æπ—Èπ ∫√‘…—∑„™â

√–∫∫‡∑§‚π‚≈¬’ Trivision ¢Õß∫√‘…—∑ Prisma Sign Technology ®”°—¥ ºŸâº≈‘µ ◊ËÕªÑ“¬‚¶…≥“„πª√–‡∑»

 «’‡¥π ¥—ßπ—Èπ∫√‘…—∑®÷ßÕ“®¡’§«“¡‡ ’Ë¬ß„π°√≥’∑’Ë∫√‘…—∑ Prisma Sign Technology ®”°—¥ ¬°‡≈‘°°“√®”Àπà“¬

√–∫∫ Trivision „Àâ·°à∫√‘…—∑ ”À√—∫º≈‘µ¿—≥±å∑’Ëµ‘¥µ—Èß„À¡à„πÕπ“§µ

Õ¬à“ß‰√°Áµ“¡ ∫√‘…—∑¡’°“√¥”‡π‘π∏ÿ√°‘®°—∫∫√‘…—∑ Prisma Sign Technology ®”°—¥ µ—Èß·µàªï

æ.».2537 ·≈–∂Ÿ°®—¥‡ªìπ≈Ÿ°§â“√“¬„À≠à∑’Ë ÿ¥„π¿Ÿ¡‘¿“§‡Õ‡™’¬ ®÷ß “¡“√∂°≈à“«‰¥â«à“∫√‘…—∑¡’§«“¡‡ ’Ë¬ßπâÕ¬

¡“°∑’Ë®–‡°‘¥°√≥’¥—ß°≈à“« πÕ°®“°π’È¬—ß¡’ºŸâª√–°Õ∫°“√√“¬Õ◊ËπÕ’°À≈“¬√“¬„πª√–‡∑» «’‡¥π∑’Ë∑”°“√æ—≤π“

√–∫∫ Trivision ·≈–∫√‘…—∑‡À≈à“π—Èπ¡’§«“¡ π„®∑’Ë®–¡“≈ß∑ÿπ„π¿Ÿ¡‘¿“§‡Õ‡™’¬‡™àπ°—π ¥—ßπ—ÈπÀ“°∫√‘…—∑‰¡à

 “¡“√∂„™â√–∫∫ Trivision ¢Õß∫√‘…—∑ Prisma Sign Technology ®”°—¥ ∫√‘…—∑¬—ß “¡“√∂π”√–∫∫ Trivision

¢ÕßºŸâª√–°Õ∫°“√√“¬Õ◊Ëπ¡“µ‘¥µ—Èß°—∫º≈‘µ¿—≥±å¢Õß∫√‘…—∑‰¥â

πÕ°®“°π’È „πªí®®ÿ∫—π ∫√‘…—∑‰¥â√à«¡≈ß∑ÿπ°—∫ ∫√‘…—∑ ‰√∑å ́ “¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ª√–‡∑»

 «’‡¥π ®—¥µ—Èß∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥ ¢÷Èπ‚¥¬¡’«—µ∂ÿª√– ß§å‡æ◊ËÕº≈‘µ ·≈–ª√–°Õ∫Õÿª°√≥å‰µ√«‘™—Ëπ

´÷Ëß àßº≈„Àâ∫√‘…—∑  “¡“√∂º≈‘µ√–∫∫ Trivision ∑’Ë¡’§ÿ≥¿“æ‡∑’¬∫‡∑à“‡∑§‚π‚≈¬’‡¥‘¡∑’Ë„™âÕ¬Ÿà‰¥â‡Õß ‚¥¬‰¡à

®”‡ªìπµâÕßæ÷Ëßæ‘ß√–∫∫‡∑§‚π‚≈¬’ Trivision ¢Õß∫√‘…—∑ Prisma Sign Technology ·µà‡æ’¬ßΩÉ“¬‡¥’¬«

- §«“¡‡ ’Ë¬ß®“°°“√æ÷Ëßæ‘ß∫ÿ§≈“°√
„π°“√¥”‡π‘π∏ÿ√°‘® ∫√‘…—∑„Àâ§«“¡ ”§—≠°—∫√Ÿª·∫∫·≈–≈—°…≥–°“√π”‡ πÕ‡ªìπÀ≈—° ´÷Ëß‰¥â√—∫

°“√µÕ∫√—∫®“°°≈ÿà¡‡ªÑ“À¡“¬¥â«¬¥’¡“µ≈Õ¥ ∑—Èßπ’È∫ÿ§≈“°√„π à«πµà“ßÊ ‰¡à«à“®–‡ªìπºŸâ®—¥À“ ∂“π∑’Ëµ‘¥µ—Èß

ªÑ“¬‚¶…≥“ ºŸâº≈‘µ ºŸâÕÕ°·∫∫ªÑ“¬‚¶…≥“ À√◊Õ∑’¡ß“π π—∫ πÿπµà“ßÊ π—∫«à“‡ªìπªí®®—¬ ”§—≠Õ’°ªí®®—¬Àπ÷Ëß

„π°“√ àß‡ √‘¡§«“¡ ”‡√Á®¢Õß°≈ÿà¡∫√‘…—∑ Õ¬à“ß‰√°Áµ“¡À“°∫√‘…—∑ Ÿ≠‡ ’¬∫ÿ§≈“°√‡À≈à“π’È‰ª‰¡à«à“‡Àµÿº≈„¥

°Áµ“¡ °≈ÿà¡∫√‘…—∑‡™◊ËÕ¡—Ëπ«à“®–‰¡à àßº≈°√–∑∫µàÕ√“¬‰¥â√«¡¡“°π—° ‡π◊ËÕß®“°§«“¡π‘¬¡¢Õß°≈ÿà¡‡ªÑ“À¡“¬

¡“®“°§«“¡‚¥¥‡¥àπ¢Õß®ÿ¥µ‘¥µ—ÈßªÑ“¬‚¶…≥“ ‡∑§‚π‚≈¬’°“√º≈‘µ ·≈–°“√π”‡ πÕ‡ªìπÀ≈—° Õ’°∑—Èß∫√‘…—∑

„™â«‘∏’°“√∫√‘À“√¥â«¬°“√„Àâ§«“¡ ”§—≠°—∫√–∫∫°“√∫√‘À“√„π√–∫∫∑’¡‡«‘√å§ ¡“°°«à“°“√„Àâ¿“√–Àπâ“∑’ËÕ¬Ÿà

∑’Ë∫ÿ§§≈‡æ’¬ß§π‡¥’¬«

Õ¬à“ß‰√°Á¥’°≈ÿà¡∫√‘…—∑¡’¡“µ√°“√„π°“√≈¥§«“¡‡ ’Ë¬ß®“°°“√ Ÿ≠‡ ’¬∫ÿ§≈“°√¥—ß°≈à“« ‚¥¬°≈ÿà¡

∫√‘…—∑„Àâ§«“¡ ”§—≠°—∫°“√æ—≤π“·≈– π—∫ πÿπ„Àâ∫ÿ§≈“°√‡µ‘∫‚µ‰ªæ√âÕ¡Ê °—∫§«“¡ ”‡√Á®¢Õß°≈ÿà¡∫√‘…—∑

πÕ°®“°π’ÈºŸâ∫√‘À“√ à«π„À≠à´÷Ëß‡ªìπºŸâ√à«¡°àÕµ—Èß ·≈–‡ªìπºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑ ∑”„Àâ¡’§«“¡ºŸ°æ—πµàÕÕß§å°√

„π°“√√à«¡°—π √â“ß √√§åº≈ß“π∑’Ë¡’§ÿ≥¿“æÕ¬à“ßµàÕ‡π◊ËÕßµàÕ‰ª

- §«“¡‡ ’Ë¬ß°√≥’∫√‘…—∑¡’ºŸâ∂◊ÕÀÿâπ√“¬„À≠à¡“°°«à“√âÕ¬≈– 50
„πªí®®ÿ∫—π °≈ÿà¡ºŸâ∫√‘À“√∑—Èß 3 ∑à“π §◊Õ π“¬πæ¥≈ µ—≥»≈“√—°…å π“¬æ‘‡™…∞ ¡≥’√—µπ–æ√ ·≈–

π“¬∏«—™  ¡’ª√–‡ √‘∞ °ÿ≈ ∂◊ÕÀÿâπ√«¡°—π„π —¥ à«π√âÕ¬≈– 50.96 ¢Õß∑ÿπ‡√’¬°™”√–·≈â« ´÷Ëß®–∑”„Àâ°≈ÿà¡

ºŸâ∫√‘À“√ “¡“√∂§«∫§ÿ¡¡µ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ‰¥â‡°◊Õ∫∑—ÈßÀ¡¥‰¡à«à“®–‡ªìπ‡√◊ËÕß°“√·µàßµ—Èß°√√¡°“√ À√◊Õ°“√

¢Õ¡µ‘„π‡√◊ËÕßÕ◊Ëπ∑’ËµâÕß„™â‡ ’¬ß à«π„À≠à¢Õ∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ¬°‡«âπ‡√◊ËÕß∑’Ë°ÆÀ¡“¬À√◊Õ¢âÕ∫—ß§—∫∫√‘…—∑

°”Àπ¥„ÀâµâÕß‰¥â√—∫‡ ’¬ß 3 „π 4 ¢Õß∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ¥—ßπ—ÈπºŸâ∂◊ÕÀÿâπ√“¬Õ◊ËπÕ“®‰¡à “¡“√∂√«∫√«¡§–·ππ

‡ ’¬ß‡æ◊ËÕµ√«® Õ∫ À√◊Õ∂à«ß¥ÿ≈‡√◊ËÕß∑’ËºŸâ∂◊ÕÀÿâπ√“¬„À≠à‡ πÕ‰¥â

Õ¬à“ß‰√°Áµ“¡ ∫√‘…—∑‰¥â·µàßµ—Èß∫ÿ§§≈¿“¬πÕ° 4 ∑à“π ‡¢â“‡ªìπ°√√¡°“√Õ‘ √–¢Õß∫√‘…—∑ ·≈–

®—¥„Àâ¡’§≥–°√√¡°“√µ√«® Õ∫ ∑”„Àâ “¡“√∂‡¢â“¡“µ√«® Õ∫°“√¥”‡π‘πß“π¢Õß∫√‘…—∑‰¥â ®÷ß‡ªìπ°“√

∂à«ß¥ÿ≈Õ”π“®¢Õß°“√∫√‘À“√®—¥°“√‰¥â„π√–¥—∫Àπ÷Ëß
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- Risk from Inability to Extend the Lease Contract on Steel Struc tures
In engaging in the business of providing Advertising Billboards and Trivision

Billboards, apart from the fact that the Company owns its own Steel Structures, the

Company also leases steel structures from other companies, and most of the Lease Contracts are

signed with the Master Construction Co., Ltd. therefore the Company may experience additional risk

if the Lease Contracts are terminated.

However, the Company has entered into a Memorandum of Understanding with the

Master Construction Co., Ltd. that Lease Contracts be entered for a period of 10 years, and therefore

have been able to minimize the said risk factor, simultaneously, if we were to compare such

mentioned conditions with the level of income, income generated from Billboard Site Lease

Contracts entered with other companies constitute to only 10% of the Companyûs total income.

- Risks deriving from Dependence on Trivision Billboard Manufacturers
Due to the fact that all the Company's advertising billboards are of the çTrivisioné system

in presenting the advertisement pictorials and wordings, in this case the Company has acquired the

Trivision Technology from the Prima Sign Technology Co., Ltd. the manufacturer of the Trivision

Billboards based in Sweden, therefore there is an inarguable risk factor under the circumstance

where the Prima Sign Technology Co., Ltd. ceases to produce and/or distribute its

products and technology to the Company in the future.

However, the Company has entered into close business cooperation with the Prime

Sign Technology Co., Ltd. since 1994, and the Company has been treated by the said manufacturer

as the çBiggest Customeré in Asia, and therefore it could be safely stated that the risk factor of the

Company concerning the above conditions is minimal, apart from this there are also many other

Sweden-based manufacturers who are currently developing the Trivision Advertising Billboards, and

those manufacturers are also interested to invest here in Asia.  Therefore, if the Company is

unable to continue to depend on the use of the Trivision Technology provided by Prima Sign

Technology Co., Ltd. the Company can always acquire the same technology from other

manufacturers in Sweden to continue the Company's business.

Apart form this in the present joint investment venture with the RITE SIGN ONM Saweden

AB base in Saweden, was or the purpose of engaging in the business of manufacturing parts a

components of the Trivision system which the quality to be equivalent first technology with not to be

necessary to rely on Trivision technology of Prisma sing Technology only faction.

- Risk posed by Dependence on Local Personnel
In providing its services, the Company places special emphasis on the presentation

of its çNew Waveé imaging and positioning of the Customer's products, which has received

overwhelming response from all Target Groups in the past.  In this case, personnel in various work

departments, i.e., Advertisement Billboard Location Procurement Personnel, the Billboard Designer,

the Billboard Manufacturer or the various Support Teams, are considered as among the most

important supportive factors which have increased performance efficiency and propelled the

company to its current success.  However, if the Company was to loose these highly efficient

personnel for whatever reason, the Group of Companies believe that such condition would not

excessively affect the overall income of the Group, this is because the çGood Responseé from the
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various Target Groups derives from the Impact made by the ùNew Wave Advertising Conceptû as

well as from the ùZoning of the Billboardsû as well as use of the new technology and presentation. On

top of this, the Company's main priority is to promote çTeam Worké within the Company rather than

allowing the responsibility to rest on a certain individual.

However, the Group of Companies have established appropriate corrective

measures to reduce the risk factor caused by loosing highly skilled Personnel as

earlier mentioned, by instituting a system for development and improvement of skills,

experience and efficiency for all staff members and personnel hand-in-hand with the rapid

expansion and success of the Group of Company's business. Apart from this, the majority of the

Management Team, most of whom are shareholders and cofounders of the Company, which further

creates an atmosphere of unity and cooperation which enables the Work Team to continue to perform

successfully in future.

- Risk Factor where Large Share-holders hold more than 50% of Company equity
Presently, all three Top Executives, namely Mr. Noppadon Tansalarak, Mr. Piched

Maneerattanaporn and Mr.Tawat Meeprasertskul together hold a total of 50.96 per cent, which will

enable the Management Team to control nearly all decisions or resolutions to be reached by the

Shareholders' Meeting, regardless whet her such decision or resolution concerns the appointment of

Members of the Board of Directors, or resolution on other issues which necessitates a majority vote

the Shareholders' Meeting, except on issues which the law or Company Regulations imposes the

requirement to acquire three-fourth of the total votes from the Shareholders' Meeting.  Therefore,

other shareholders may not be able to collect votes to reach a resolution to scrutinize or to

counterbalance any issue proposed by the Big Shareholders.

However, the Company has appointed four external persons as ùIndependent Members of

the Boardû and has also established an Inspection Committee responsible for scrutinizing the

operations and performance of the Company, and therefore the appointment of such Board Members

and Committee Members automatically counterbalances the authority of the Company's Top

Executives.
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Shareholding Structure
List of the Major Shareholders as of 31st December 2003 is given hereunder:

1. The 3 Top Management Executive Group and 63,700,000 50.96

related persons under the provisions of Article 2581

2. Mr. Vichit Dilokvilas 7,350,000 5.88

3. Mrs. Chollada Fuwattanasilpa 5,751,600 4.60

4. SOMERS (U.K) LIMITED 4,777,600 3.82

5. Mrs. Vanida Pattaramanop 4,800,166 3.84

6. Ms. Porntip Maneerattanaporn 4,766,666 3.81

7. Mr. Thaveechat Churangkul 3,800,000 3.04

8. Mr. Visuit Fufeungmonkholkit 2,000,000 1.60

9. Ms. Nuchavalee Utchanapornkul 1,837,500 1.47

10.Other small Shareholders 26,216,468 20.98

Totaling 125,000,000 100.00

Remarks  :  1   Mr. Noppadon Tansalarak, Mr. Piched Maneerattanaporn  and Mr. Tawat Meeprasertskul.

Name of Shareholders Paid-up Registered Capital

No. of Shares Percentage

ºŸâ∂◊ÕÀÿâπ
√“¬™◊ËÕºŸâ∂◊ÕÀÿâπ„À≠à¢Õß∫√‘…—∑ 10 √“¬·√°  ≥ 22/11/2547 («—πªî¥ ¡ÿ¥∑–‡∫’¬π‡æ◊ËÕ®à“¬‡ß‘πªíπº≈)

¡’√“¬≈–‡Õ’¬¥¥—ßπ’È

1. °≈ÿà¡ºŸâ∫√‘À“√À≈—° 3 ∑à“π 63,700,000 50.96

·≈–∫ÿ§§≈∑’Ë‡°’Ë¬«¢âÕßµ“¡¡“µ√“ 2581

2. π“¬«‘™‘µ ¥‘≈°«‘≈“» 7,350,000 5.88

3. π“ß™≈≈¥“ øŸ«—≤π»‘≈ªá 5,751,600 4.60

4. SOMERS (U.K) LIMITED 4,777,600 3.82

5. π“ß«π‘¥“ ¿—∑√¡“πæ 4,800,166 3.84

6. π“ß “«æ√∑‘æ¬å ¡≥’√—µπ–æ√ 4,766,666 3.81

7. π“¬∑«’©—µ√ ®ÿÃ“ß°Ÿ√ 3,800,000 3.04

8. π“¬«‘»Ÿµ¬å øŸ‡øóòÕß¡ß§≈°‘µ 2,000,000 1.60

9. π“ß “«πÿ™«“√’ Õ—™π–æ√°ÿ≈ 1,837,500 1.47

10. ºŸâ∂◊ÕÀÿâπ√“¬¬àÕ¬Õ◊ËπÊ 26,216,468 20.98

√«¡∑—Èß ‘Èπ 125,000,000 100.00

∑’Ë¡“ : 1. π“¬πæ¥≈ µ—≥»≈“√—°…å, π“¬æ‘‡™…∞ ¡≥’√—µπ–æ√, π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈

ºŸâ∂◊ÕÀÿâπ ∑ÿπ®¥∑–‡∫’¬π∑’Ë‡√’¬°™”√–·≈â«

®”π«πÀÿâπ √âÕ¬≈–

‚§√ß √â“ß°“√∂◊ÕÀÿâπ·≈–°“√®—¥°“√
Shareholding Structure
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§≥–°√√¡°“√∫√‘…—∑

°“√®—¥°“√
‚§√ß √â“ß°“√®—¥°“√¢Õß∫√‘…—∑

‚§√ß √â“ßÕß§å°√¢Õß∫√‘…—∑ ≥ «—π∑’Ë 31 ∏—π«“§¡ æ.». 2547

§≥–°√√¡°“√∫√‘À“√

§≥–°√√¡°“√µ√«® Õ∫

°√√¡°“√ºŸâ®—¥°“√

‡≈¢“πÿ°“√°√√¡°“√ºŸâ®—¥°“√

ºŸâ™à«¬°√√¡°“√ºŸâ®—¥°“√

 à«π°ÆÀ¡“¬·≈–§¥’

ΩÉ“¬æ—≤π“∏ÿ√°‘®  à«πº≈‘µ‚¶…≥“ ΩÉ“¬°“√µ≈“¥ ΩÉ“¬∫—≠™’°“√‡ß‘π ΩÉ“¬∫√‘À“√ ”π—°ß“π

 à«πº≈‘µß“π‚¶…≥“  à«π≈Ÿ°§â“ —¡æ—π∏å  à«π∫—≠™’ ΩÉ“¬∫√‘À“√ ”π—°ß“π

 à«πÕÕ°·∫∫  à«πª√– “πß“π¢“¬  à«π°“√‡ß‘π  à«π∫√‘À“√ß“π∫ÿ§§≈

 à«π«‘»«°√√¡

·≈–°àÕ √â“ß

 à«π ◊ËÕ “√°“√µ≈“¥

·≈– ◊ËÕªÑ“¬‚¶…≥“  à«πß∫ª√–¡“≥  à«πæ—≤π“√–∫∫ß“π

 à«πæ—≤π“

º≈‘µ¿—≥±å„À¡à

‚§√ß √â“ß°“√®—¥°“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬

1. §≥–°√√¡°“√∫√‘…—∑

2. §≥–°√√¡°“√∫√‘À“√

3. §≥–°√√¡°“√µ√«® Õ∫
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Company Board of Directors

Management
Company Management Structure

The Operational Structure of the Company as of the 31st of December 2004.

Management Board

Audit Committee

President & CEO

Secretary to Management Board

Chief Operation Officer

Legal & Law Suit Dept.

Business Devel.
Dept.

Ad Production Dept. Marketing Dept. Finance & A/c Dept. Office Admin Dept.

Ad Works Production Customer relations  Accounts Office Admin Section.

Design & Creative Marketing Finance Personnel

 Engineering &
Construction

Marketing
Communications &

Advertisements

Investment Cost &
Budget Allocation

Operational System
Development

New Product
Development

Operational Management Structure of the Company

1. Board of Directors

2. Board of Management

3. Audit Committee
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1. §≥–°√√¡°“√∫√‘…—∑
≥ «—π∑’Ë 31  ∏—π«“§¡ æ.». 2547 §≥–°√√¡°“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬∫ÿ§§≈ ®”π«π 8 ∑à“π

¥—ßπ’È

°√√¡°“√ºŸâ¡’Õ”π“®≈ßπ“¡·∑π∫√‘…—∑

°√√¡°“√ºŸâ¡’Õ”π“®≈ß≈“¬¡◊Õ™◊ËÕ·∑π∫√‘…—∑ §◊Õ π“¬πæ¥≈  µ—≥»≈“√—°…å  π“¬æ‘‡™…∞

¡≥’√—µπ–æ√ π“¬∏«—™  ¡’ª√–‡ √‘∞ °ÿ≈  °√√¡°“√ Õß„π “¡§ππ’È≈ß≈“¬¡◊Õ™◊ËÕ√à«¡°—π·≈–ª√–∑—∫µ√“ ”§—≠

¢Õß∫√‘…—∑

¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë

§≥–°√√¡°“√∫√‘…—∑¡’¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë¥—ßµàÕ‰ªπ’È

1. ®—¥°“√∫√‘…—∑‚¥¬„™â§«“¡√Ÿâ §«“¡ “¡“√∂·≈–ª√– ∫°“√≥å„Àâ‡ªìπª√–‚¬™πåµàÕ°“√¥”‡π‘π

∏ÿ√°‘®¢Õß∫√‘…—∑ ‡æ◊ËÕ„Àâ‡ªìπ‰ªµ“¡°ÆÀ¡“¬ «—µ∂ÿª√– ß§å ·≈–¢âÕ∫—ß§—∫¢Õß∫√‘…—∑ µ≈Õ¥

®π¡µ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑¥â«¬§«“¡√–¡—¥√–«—ß‡æ◊ËÕ√—°…“º≈ª√–‚¬™πå¢Õß∫√‘…—∑  ·≈–

√—∫º‘¥™Õ∫µàÕºŸâ∂◊ÕÀÿâπ

2. ¡’Àπâ“∑’Ë„π°“√∑∫∑«π·≈–„Àâ§«“¡‡ÀÁπ™Õ∫π‚¬∫“¬·≈–∑‘»∑“ß°“√¥”‡π‘πß“π¢Õß∫√‘…—∑∑’Ë

‡ πÕ‚¥¬§≥–°√√¡°“√∫√‘À“√ ‡«âπ·µà‡√◊ËÕß∑’Ë§≥–°√√¡°“√∫√‘…—∑µâÕß‰¥â√—∫Õπÿ¡—µ‘®“°∑’Ë

ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑ ‰¥â·°à ‡√◊ËÕß∑’Ë°ÆÀ¡“¬°”Àπ¥„ÀâµâÕß‰¥â√—∫Õπÿ¡—µ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊Õ

Àÿâπ

3. ¡’Àπâ“∑’Ë„π°“√°”°—∫¥Ÿ·≈„Àâ§≥–°√√¡°“√∫√‘À“√¥”‡π‘π°“√µ“¡π‚¬∫“¬∑’Ë°”Àπ¥‰«âÕ¬à“ß¡’

ª√– ‘∑∏‘¿“æ ·≈–·®âß„Àâ§≥–°√√¡°“√∫√‘À“√π”‡ πÕ‡√◊ËÕß∑’Ë¡’ “√– ”§—≠µàÕ°“√¥”‡π‘πß“π

¢Õß∫√‘…—∑ √“¬°“√√–À«à“ß∫ÿ§§≈∑’Ë‡°’Ë¬«‚¬ß°—π·≈–Õ◊ËπÊ „Àâæ‘®“√≥“‚¥¬‡ªìπ‰ªµ“¡√–‡∫’¬∫

¢âÕ∫—ß§—∫¢Õß ”π—°ß“π§≥–°√√¡°“√ °.≈.µ. ·≈–µ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

∑—Èßπ’ÈÀ“°¡’°“√µ—¥ ‘π„®‡√◊ËÕß∑’Ë¡’º≈µàÕ°“√¥”‡π‘π∏ÿ√°‘®Õ¬à“ß¡’ “√– ”§—≠¢Õß∫√‘…—∑

§≥–°√√¡°“√Õ“®°”Àπ¥„Àâ¡’°“√«à“®â“ß∑’Ëª√÷°…“¿“¬πÕ°‡æ◊ËÕ„Àâ§”ª√÷°…“À√◊Õ§«“¡‡ÀÁπ∑“ß«‘™“™’æ

4. ¡’Àπâ“∑’Ë„π°“√°”°—∫„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π·≈–°“√µ√«® Õ∫¿“¬„π∑’Ë¡’

ª√– ‘∑∏‘º≈

√.µ.µ. ‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ª√–∏“π°√√¡°“√/°√√¡°“√Õ‘ √– 5/5

π“¬πæ¥≈ µ—≥»≈“√—°…å °√√¡°“√·≈–‡≈¢“πÿ°“√ 5/5

π“¬æ‘‡™…∞ ¡≥’√—µπ–æ√ °√√¡°“√ 5/5

π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ °√√¡°“√ 5/5

π“¬«‘™‘µ ¥‘≈°«‘≈“» °√√¡°“√ 5/5

π“¬ª“√‡¡»√å √—™‰™¬∫ÿ≠ °√√¡°“√/°√√¡°“√Õ‘ √– 4/5

π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ °√√¡°“√/°√√¡°“√Õ‘ √– 5/5

π“ß “«π¿“æ√ ‰°√æ“ππ∑å °√√¡°“√/°√√¡°“√Õ‘ √– 4/5

√“¬™◊ËÕ µ”·Àπàß ®”π«π§√—Èß„π°“√‡¢â“ª√–™ÿ¡
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1. Board of Directors
As of the 31st of December 2004, Members of the Board of Directors are:

The authorized signatories empowered to sign on behalf of the Company is

Mr. Noppadon Tansalarak, Mr.Piched Maneerattanaporn and Mr.Tawat Meeprasertskul, it is required

that two of the three persons whose names are evidenced herein place their respective signatures

and affix the Company Seal for legalization.

Scope of Duties & Responsibilities

The Scope of Duties & Responsibilities of the Board of Directors is as follows:

1. Manage the Company by utilizing their respective individual knowledge,

capabilities and experience to gain the highest possible benefit for the Company, to

ensure that all business operations and activities are conducted strictly according to

law, Company objectives and regulations, as well as complying with the resolutions of

the Shareholders Meeting and to conduct their work with utmost care and precaution in

order to protect and preserve the good interests of the Company.  They are also

directly responsible to all Company Shareholders.

2. They are responsible for making necessary revisions and granting approval to various

policies as well as giving ùoperational directionû to the Company based on proposals

and operational plan presented by the Board of Directors, except on issued which

necessitates the Board of Directors to seek prior permission and approval from the

Company Shareholders, i.e., issues which the law dictates that the Company Board of

Directors must seek prior approval from the Shareholders Meeting.

3. They are also responsible for ensuring that the Management / Administrative Team

carries out policies with utmost efficiency, and forward notice to the management Team

to present important issues which affects the Companyûs business operations,

including issues related to other persons involved and other issues, must be

considered according to Rules & Regulations of the Securities Inspection Committee

and the Securities Exchange of Thailand (SET).  In this case, if a decision was to be

made and such a decision would adversely affect the business operations of the

Company,  under such circumstance the Board of Directors may opt to hire an

externally sourced Consultant Firm to provide constructive view and opinions on the

yet undecided issue.

Pol. Sub.L.T. Kriengsak LohachalaChairman of the Board / Independent 5/5

Director

Mr. Noppadon Tansalarak President & CEO 5/5

Mr. Phiched  Maneerattanaporn Director 5/5

Mr. Tawat Meeprasertskul Director 5/5

Mr. Vichit Dilokvilas Director 5/5

Mr. Parames Rachjaibun Director / Independent Director 4/5

Mr. Prasert Virasathienpornkul Director / Independent Director 5/5

Ms. Napapron Kraipanon Director / Independent Director 4/5

Name Position Meeting Attendance
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πÕ°®“°π’È §≥–°√√¡°“√∫√‘…—∑¬—ß¡’Õ”π“®Àπâ“∑’Ë„π°“√µ—¥ ‘π„®·≈–¥Ÿ·≈°“√¥”‡π‘πß“π‚¥¬

∑—Ë«‰ª¢Õß∫√‘…—∑ ‡«âπ·µà‡√◊ËÕß¥—ßµàÕ‰ªπ’È ́ ÷Ëß§≥–°√√¡°“√µâÕß‰¥â√—∫Õπÿ¡—µ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ°àÕπ¥”‡π‘π

°“√

1. ‡√◊ËÕß∑’Ë°ÆÀ¡“¬°”Àπ¥„ÀâµâÕß‰¥â¡µ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

2. ‡√◊ËÕß°“√∑”√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π ∑—Èßπ’È„Àâ‡ªìπ‰ªµ“¡°Æ√–‡∫’¬∫¢Õßµ≈“¥À≈—°∑√—æ¬å·Ààß

ª√–‡∑»‰∑¬ ‡√◊ËÕßÀ≈—°‡°≥±å «‘∏’°“√ ·≈–°“√‡ªî¥‡º¬√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π¢Õß∫√‘…—∑

®¥∑–‡∫’¬π

3. ‡√◊ËÕß°“√´◊ÈÕÀ√◊Õ¢“¬ ‘π∑√—æ¬å ”§—≠ ∑—Èßπ’È„Àâ‡ªìπ‰ªµ“¡°Æ√–‡∫’¬∫¢Õßµ≈“¥À≈—°∑√—æ¬å·Ààß

ª√–‡∑»‰∑¬  ‡√◊ËÕßÀ≈—°‡°≥±å «‘∏’°“√ ·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈‡°’Ë¬«°—∫°“√‰¥â¡“À√◊Õ®”Àπà“¬

‰ª´÷Ëß ‘π∑√—æ¬å¢Õß∫√‘…—∑®¥∑–‡∫’¬π

2. §≥–°√√¡°“√∫√‘À“√
≥ «—π∑’Ë 31 ∏—π«“§¡ æ.». 2547 §≥–°√√¡°“√∫√‘À“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬∫ÿ§§≈ ®”π«π 5

∑à“π ¥—ßπ’È

1. π“¬πæ¥≈ µ—≥»≈“√—°…å ª√–∏“π°√√¡°“√∫√‘À“√

2. π“¬æ‘‡™…∞ ¡≥’√—µπ–æ√ °√√¡°“√∫√‘À“√

3. π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ °√√¡°“√∫√‘À“√

4. π“¬«‘™‘µ ¥‘≈°«‘≈“» °√√¡°“√∫√‘À“√

5. π“ß “«‡°»‘π’ Õ—™π–æ√°ÿ≈ °√√¡°“√∫√‘À“√

¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë

§≥–°√√¡°“√∫√‘À“√¡’¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë„π°“√§«∫§ÿ¡°“√∫√‘À“√ß“π¢Õß∫√‘…—∑„Àâ‡ªìπ‰ª

µ“¡π‚¬∫“¬∑’Ë§≥–°√√¡°“√∫√‘…—∑°”Àπ¥‰«â ¥—ßµàÕ‰ªπ’È

1. §«∫§ÿ¡°“√∫√‘À“√ß“π¢Õß∫√‘…—∑ ÷́Ëß°“√¥”‡π‘πß“π¢Õß§≥–°√√¡°“√∫√‘À“√„Àâ‡ªìπ‰ª

µ“¡π‚¬∫“¬∑’Ë§≥–°√√¡°“√∫√‘…—∑°”Àπ¥‰«â ·≈–„Àâ√“¬ß“πº≈°“√¥”‡π‘πß“πµàÕ

§≥–°√√¡°“√∫√‘…—∑ ∑—Èßπ’È„π°“√¥”‡π‘π°“√ª√–™ÿ¡§≥–°√√¡°“√∫√‘À“√®–µâÕß¡’°√√¡°“√

∫√‘À“√‡¢â“ª√–™ÿ¡‰¡àπâÕ¬°«à“°÷ËßÀπ÷Ëß¢Õß®”π«π°√√¡°“√∫√‘À“√  à«π°“√≈ß¡µ‘¢Õß

§≥–°√√¡°“√∫√‘À“√®–µâÕß‰¥â√—∫§–·ππ‡ ’¬ß¢â“ß¡“°®“°∑’Ëª√–™ÿ¡ ·≈–§–·ππ‡ ’¬ß¥—ß

°≈à“«®–µâÕßπ—∫‰¥âÕ¬à“ßπâÕ¬°÷ËßÀπ÷Ëß®“°‡ ’¬ß¢Õß§≥–°√√¡°“√∫√‘À“√∑—ÈßÀ¡¥

§≥–°√√¡°“√∫√‘…—∑Õ“®‡ÀÁπ ¡§«√∑’Ë®–°”Àπ¥‡ª≈’Ë¬π·ª≈ßÀ√◊Õ‡æ‘Ë¡‡µ‘¡‡ªìπ§√—Èß§√“«„π

‡√◊ËÕß¢—ÈπµÕπ°“√ª√–™ÿ¡ Õß§åª√–™ÿ¡ ·≈–°“√≈ß§–·ππ‡ ’¬ß¢Õß§≥–°√√¡°“√∫√‘À“√°Á‰¥â

2. æ‘®“√≥“ß∫ª√–¡“≥ª√–®”ªï °“√°”Àπ¥ß∫ª√–¡“≥¢Õß·µà≈–Àπà«¬ß“π ·≈–Õ”π“®Àπâ“∑’Ë

¢Õß·µà≈–∫ÿ§§≈ µ≈Õ¥®π¢—ÈπµÕπ¢Õß·µà≈–Àπà«¬ß“π„π°“√„™â®à“¬ß∫ª√–¡“≥ª√–®”ªï∑’Ëµ—Èß

‰«â ‡æ◊ËÕ‡ πÕµàÕ§≥–°√√¡°“√∫√‘…—∑ ·≈–°“√§«∫§ÿ¡¥Ÿ·≈°“√„™â®à“¬µ“¡ß∫ª√–¡“≥∑’Ë‰¥â√—∫

Õπÿ¡—µ‘®“°∫√‘…—∑·≈â«

3. ª√–‡¡‘πº≈°“√¥”‡π‘πß“π¢Õß·µà≈–Àπà«¬ß“π °”Àπ¥«‘∏’°“√·≈–¢—ÈπµÕπª√–‡¡‘πº≈°“√

¥”‡π‘πß“π·≈–√—∫°“√™’È·®ß‡√◊ËÕß°“√ª√–‡¡‘πº≈°“√¥”‡π‘πß“π®“°ºŸâ∑’Ë‡°’Ë¬«¢âÕß°—∫ “¬ß“ππ—Èπ

4. æ‘®“√≥“ª√—∫ª√ÿß·°â‰¢·ºπ°“√¥”‡π‘π∏ÿ√°‘®„Àâ‡À¡“– ¡·°à ¿“«–∑“ß‡»√…∞°‘®

‡æ◊ËÕª√–‚¬™πå¢Õß∫√‘…—∑

5. æ‘®“√≥“Õπÿ¡—µ‘°“√≈ß∑ÿπ ·≈–°”Àπ¥ß∫ª√–¡“≥°“√≈ß∑ÿπ„π«ß‡ß‘π‰¡à‡°‘π 50 ≈â“π∫“∑

6. æ‘®“√≥“°“√‡¢â“∑” —≠≠“‡°’Ë¬«°—∫∏ÿ√°‘®¢Õß∫√‘…—∑·≈– —≠≠“‡°’Ë¬«°—∫°“√´◊ÈÕ∑√—æ¬å ‘πÀ√◊Õ

∑”„Àâ‰¥â¡“´÷Ëß ‘∑∏‘‡æ◊ËÕπ”¡“„™âª√–‚¬™πå„π°‘®°“√¢Õß∫√‘…—∑ „π«ß‡ß‘π‰¡à‡°‘π®“°∑’Ë°”Àπ¥

‰«â„π¢âÕ 5 µ≈Õ¥®π°“√°”Àπ¥¢—ÈπµÕπ·≈–«‘∏’°“√‡®√®“‡æ◊ËÕ∑” —≠≠“¥—ß°≈à“«
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4. Ensure that the Company is provided with an efficient and systematic

Internal Audit System.

Apart from this, the Company Board of Directors is also vested with the powers and

authorization to make decisions and look after the general business operations engaged by the

Company, except on the following issues which the Board of Directors is required to seek prior

approval from the Shareholders Meeting.

1. Issues which the law imposes that prior approval be acquired from the

Shareholders Meeting.

2. Issues which are interrelated, in this case, conduct and procedures shall

be strictly in accordance with the Rules & regulations of the Securities Exchange of

Thailand (SET), especially pertaining to principles, methods and disclosure of

information on issues which are interrelated with other issues of the registered Public

Company.

3. Issues pertaining to the acquirement or purchase and selling of important assets

belonging to the Company, which shall be conducted strictly in accordance with the

Rules & Regulations of the Securities Exchange of Thailand, especially pertaining to

principles, methods and disclosure of information concerning issues which are

interrelated with other issues of the registered Public Company.

2. Management Board
As of the 31st of December 2004, Members of the Company Management Board are:

1. Mr. Noppadon Tansalarak Managing Director
2. Mr. Phiched Maneerattanaporn Director
3. Mr. Tawat Meeprasertskul Director
4. Mr. Vichit Dilokvilas Director
5. Ms. Kesinee Achanapornkul Director

Scope of Duties & Responsibilities

The Management is entrusted with the task ands responsibilities to ensure that the

Companyûs business operations are appropriately managed and are carried out in accordance with

the policies given by the Board of Directors as follows:

1. Control the management of the Company's business operations, and to ensure that

the business operations are carried out strictly in accordance with the policies/ guide-

lines given by the Board of Directors, as well as to report the Company's Operational

Performance to the Board of Directors.  In this case, the Board of Directors' Meeting

must be attended by the members of the Management Team whose representatives

must number not less than half of the number of directors present at the Meeting, while

the resolution of the Board of Directors Meeting must be reached by majority vote and

the said majority vote must amount to at least half of the total number of eligible votes

belonging the Company Directors.  The Board of Directors may deem it to be

necessary to change or make additions or modifications of the Rules & Regulations for

convening Meetings, number of participants and the principle and procedure for casting

votes by Members of the Board of Directors.
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7. æ‘®“√≥“°“√∑” —≠≠“‡°’Ë¬«°—∫°“√‡ß‘π °“√°Ÿâ¬◊¡ °“√§È”ª√–°—π ·≈–°“√„Àâ ‘π‡™◊ËÕ„π

«ß‡ß‘π‰¡à‡°‘π 100≈â“π∫“∑ µ≈Õ¥®π°“√°”Àπ¥¢—ÈπµÕπ·≈–«‘∏’°“√‡®√®“„π°“√∑” —≠≠“

¥—ß°≈à“«

8. °“√·°â‰¢ —≠≠“ ·≈–°“√‡≈‘° —≠≠“∑’Ë¡’ “√– ”§—≠µ“¡∑’Ë§≥–°√√¡°“√∫√‘À“√æ‘®“√≥“‡ÀÁπ

 ¡§«√

9. °“√¥”‡π‘π°“√ª√–πÕ¡Àπ’È Õπÿ≠“‚µµÿ≈“°“√ ·≈–°√–∫«π°“√∑“ß»“≈

10. æ‘®“√≥“°“√‚Õπ ‘∑∏‘ ·≈–∑√—æ¬å ‘π¢Õß∫√‘…—∑‰ª¬—ß∫ÿ§§≈Õ◊Ëπ ´÷Ëß‰¡à„™à∑“ß°“√§â“ª°µ‘¢Õß

∫√‘…—∑‡æ◊ËÕ‡ πÕµàÕ§≥–°√√¡°“√∫√‘…—∑

11. æ‘®“√≥“°“√π” ‘∑∏‘·≈–∑√—æ¬å ‘π¢Õß∫√‘…—∑‰ª°àÕ¿“√–ºŸ°æ—π„¥Ê °—∫∫ÿ§§≈Õ◊Ëπ ‡æ◊ËÕ‡ πÕ

µàÕ§≥–°√√¡°“√∫√‘…—∑

12. æ‘®“√≥“º≈°”‰√·≈–¢“¥∑ÿπ¢Õß∫√‘…—∑ ·≈–°“√‡ πÕ®à“¬‡ß‘πªíπº≈ª√–®”ªï‡æ◊ËÕ‡ πÕµàÕ

§≥–°√√¡°“√∫√‘…—∑

13. æ‘®“√≥“°“√¥”‡π‘π∏ÿ√°‘®„À¡à À√◊Õ°“√‡≈‘°∏ÿ√°‘®¢Õß∫√‘…—∑ ‡æ◊ËÕ‡ πÕµàÕ§≥–°√√¡°“√∫√‘…—∑

14. °“√¥”‡π‘π°“√„¥Ê ‡æ◊ËÕ π—∫ πÿπ°“√¥”‡π‘π°“√¥—ß°≈à“«¢â“ßµâπ À√◊Õµ“¡§«“¡‡ÀÁπ∑’Ë„Àâ‚¥¬

§≥–°√√¡°“√∫√‘…—∑ À√◊Õµ“¡°“√„ÀâÕ”π“®®“°§≥–°√√¡°“√∫√‘…—∑ ́ ÷ËßÕ¬Ÿà¿“¬„µâπ‚¬∫“¬

¢Õß§≥–°√√¡°“√∫√‘…—∑

15. ¥”‡π‘π°“√‡ πÕµàÕ∑’Ëª√–™ÿ¡§≥–°√√¡°“√„π‡√◊ËÕß„¥Ê ́ ÷Ëß®–‰¥â√—∫°“√≈ß¡µ‘ ·≈–/À√◊Õ Õπÿ¡—µ‘

®“°∑’Ëª√–™ÿ¡§≥–°√√¡°“√ ·≈–‡√◊ËÕß¥—ß°≈à“«®–µâÕß·®âßµàÕÀπà«¬ß“π∑’Ë‡°’Ë¬«¢âÕß ‡™àπ ”π—°

ß“π§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å µ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

·≈–°√–∑√«ßæ“≥‘™¬å

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“«°√√¡°“√∫√‘À“√®–‰¡à “¡“√∂Õπÿ¡—µ‘√“¬°“√∑’ËµπÀ√◊Õ∫ÿ§§≈∑’ËÕ“®

¡’§«“¡¢—¥·¬âß ¡’ à«π‰¥â‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ∫√‘…—∑¬àÕ¬

‚¥¬„π°“√ª√–™ÿ¡‰¥â¡’°“√°”Àπ¥¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë°√√¡°“√ºŸâ®—¥°“√‰«â ¥—ßµàÕ‰ªπ’È

1. ‡ªìπºŸâµ—¥ ‘π„®„π‡√◊ËÕß∑’Ë ”§—≠¢Õß∫√‘…—∑ °”Àπ¥¿“√°‘® «—µ∂ÿª√– ß§å ·π«∑“ß π‚¬∫“¬¢Õß

∫√‘…—∑ √«¡∂÷ß°“√°”°—∫¥Ÿ·≈°“√¥”‡π‘πß“π‚¥¬√«¡ º≈º≈‘µ §«“¡ —¡æ—π∏å°—∫≈Ÿ°§â“·≈–√—∫

º‘¥™Õ∫µàÕ§≥–°√√¡°“√∫√‘…—∑

2. ¡’Õ”π“®®â“ß ·µàßµ—Èß ‚¬°¬â“¬ ∫ÿ§§≈µ“¡®”π«π∑’Ë®”‡ªìπ·≈–‡ÀÁπ ¡§«√ „Àâ‡ªìπºŸâ∫√‘À“√À√◊Õ

æπ—°ß“π¢Õß∫√‘…—∑‡æ◊ËÕªØ‘∫—µ‘Àπâ“∑’Ë∑ÿ°µ”·Àπàß √«¡∂÷ß°“√°”Àπ¥¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë·≈–

º≈ª√–‚¬™πåµÕ∫·∑π∑’Ë‡À¡“– ¡ ·≈–¡’Õ”π“®„π°“√ª≈¥ÕÕ° „ÀâÕÕ° ‰≈àÕÕ°æπ—°ß“πµ“¡

§«“¡‡À¡“– ¡

3. ¡’Õ”π“®„π°“√°”Àπ¥‡ß◊ËÕπ‰¢∑“ß°“√§â“ ‡™àπ «ß‡ß‘π‡§√¥‘µ √–¬–‡«≈“°“√™”√–‡ß‘π °“√

∑” —≠≠“´◊ÈÕ¢“¬ °“√‡ª≈’Ë¬π·ª≈ß‡ß◊ËÕπ‰¢∑“ß°“√§â“ ‡ªìπµâπ

4. ¡’Õ”π“®Õπÿ¡—µ‘§à“„™â®à“¬µ“¡‚§√ß°“√∑’Ë‰¥â√—∫Õπÿ¡—µ‘®“°§≥–°√√¡°“√∫√‘…—∑·≈â« ·≈–§à“„™â

®à“¬À√◊Õ°“√®à“¬‡ß‘π·µà≈–§√—Èß¡’«ß‡ß‘π‰¡à‡°‘π 10 ≈â“π∫“∑

5. æ‘®“√≥“‡√◊ËÕß°“√≈ß∑ÿπ„π‚§√ß°“√ª√–‡¿∑µà“ßÊ √«¡∂÷ß°“√´◊ÈÕ¢“¬∑√—æ¬å ‘π

6. ¡’Õ”π“®°√–∑”°“√·≈–· ¥ßµπ‡ªìπµ—«·∑π∫√‘…—∑µàÕ∫ÿ§§≈¿“¬πÕ°„π°‘®°“√∑’Ë‡°’Ë¬«¢âÕß·≈–

‡ªìπª√–‚¬™πåµàÕ∫√‘…—∑

7. Õπÿ¡—µ‘°“√·µàßµ—Èß∑’Ëª√÷°…“¥â“πµà“ßÊ ∑’Ë®”‡ªìπµàÕ°“√¥”‡π‘πß“π

8. ¥”‡π‘π°‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√∫√‘À“√ß“π∑—Ë«‰ª¢Õß∫√‘…—∑

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“« °√√¡°“√ºŸâ®—¥°“√®–‰¡à “¡“√∂Õπÿ¡—µ‘√“¬°“√∑’ËµπÀ√◊Õ∫ÿ§§≈∑’ËÕ“®

¡’§«“¡¢—¥·¬âß ¡’ à«π‰¥â‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ∫√‘…—∑¬àÕ¬
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2. Consider the Annual Report, allocation of budget for each Department, and scope of

responsibility of each individual staff or personnel, including the procedural stages of

each departmental work process and their conduct in spending their allocated

annual budget, in order to present reports to the Board of Directors, as well as to

strictly control expenditure to be within the set budget granted by the Company.

3. Conduct assessments, appraisals and evaluation of the work performance of each

Work Department, set up standard requirements and criteria for assessment, appraisal

and evaluation of work performance, and to grant hearings and consider explanations

given by representatives of Work Departments concerning their performance

4. Take into consideration various factors with which to improve the Company's

Operational Performance to be inline with the prevailing economic situation, to seek the

highest possible benefits for the Company.

5. Consider to approve investment proposals / plans, and allocate investment capital not

exceeding 50 mil. bht.

6. Scrutinize and consider the çpros and consé of entering into Contracts / Agreements

by the Company, including Agreements for purchase of assets/properties or the

acquirement of rights to be put to beneficial use by the Company's business

operations, in the sum not exceeding the allocation of the investment budget specified

in No. 5, as well as planning stages and procedures for negotiation prior to entering

agreements.

7. Scrutinize and consider Contracts / Agreements on financial issues, borrowings, loans,

guarantees and granting loans not exceeding 100 mil. baht., and planning

negotiation procedures prior to entering contracts.

8. Scrutinize amendments of Contracts/ Agreements and termination of agreements which

involve important aspects of the business operations which the Board of

Director has deemed suitable and granted approval.

9. Conducting an arbitration process to accomplish ùDebt Restructuringû including

all related court procedures.

10.Consider proposals for the ùtransference of rightsû and/or the Companyûs ownership

rights on certain assets or properties to other persons, which is not related to the

Company's normal business activities, in order to present findings to the Board of

Directors.

11. Scrutinize with caution proposals / plans to place assets / properties belonging to the

Company under legal obligations with other persons, in order to forward the findings to

the Board of Directors.

12.Take into consideration the Companyûs Financial / Profit & Loss Report and

consideration to pay annual dividends to shareholders, in order to present the findings

to the Board of Directors.

13.Reconsider / make revisions of the company's business engagements, decide

to terminate certain business activities, in order to forward the findings to the Board of

Directors.

14. To scrutinize, control and assist any activities necessary to achieve any of the above

mentioned tasks, or engage in any necessary task in strict compliance with the

instructions from the Board of Directors, or in compliance with proposals by the

Management Team,to be within the scope/guidelines given by the Board.
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3. §≥–°√√¡°“√µ√«® Õ∫
≥ «—π∑’Ë 31 ∏—π«“§¡ æ.». 2547 §≥–°√√¡°“√µ√«® Õ∫¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬

∫ÿ§§≈ºŸâ∑√ß§ÿ≥«ÿ≤‘ ®”π«π 3 ∑à“π ¥—ßπ’È

1. √.µ.µ. ‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ª√–∏“π°√√¡°“√µ√«® Õ∫

2. π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ °√√¡°“√µ√«® Õ∫

3. π“ß “«π¿“æ√ ‰°√æ“ππ∑å °√√¡°“√µ√«® Õ∫

¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë

§≥–°√√¡°“√µ√«® Õ∫¡’¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë¥—ßµàÕ‰ªπ’È

1.  Õ∫∑“π„Àâ∫√‘…—∑¡’°“√√“¬ß“π∑“ß°“√‡ß‘πÕ¬à“ß∂Ÿ°µâÕß·≈–‡ªî¥‡º¬Õ¬à“ß‡æ’¬ßæÕ ‚¥¬°“√

ª√– “πß“π°—∫ºŸâ Õ∫∫—≠™’·≈–ºŸâ∫√‘À“√∑’Ë√—∫º‘¥™Õ∫®—¥∑”√“¬ß“π∑“ß°“√‡ß‘π∑—Èß√“¬‰µ√¡“ 

·≈–ª√–®”ªï

2.  Õ∫∑“π„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π·≈–µ√«® Õ∫¿“¬„π∑’Ë¡’§«“¡‡À¡“– ¡·≈–¡’

ª√– ‘∑∏‘º≈ ‚¥¬ Õ∫∑“π√à«¡°—∫ºŸâ Õ∫∫—≠™’·≈–ºŸâµ√«® Õ∫¿“¬„π

3.  Õ∫∑“π°“√ªØ‘∫—µ‘¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªµ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å

¢âÕ°”Àπ¥¢Õßµ≈“¥À≈—°∑√—æ¬å À√◊Õ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫∏ÿ√°‘®¢Õß∫√‘…—∑

4. æ‘®“√≥“°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈¢Õß∫√‘…—∑„π°√≥’∑’Ë‡°‘¥√“¬°“√‡°’Ë¬«‚¬ßÀ√◊Õ√“¬°“√∑’ËÕ“®¡’§«“¡

¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„Àâ¡’§«“¡∂Ÿ°µâÕß·≈–§√∫∂â«π

5. ªØ‘∫—µ‘°“√Õ◊Ëπ„¥µ“¡∑’Ë§≥–°√√¡°“√∫√‘…—∑¡Õ∫À¡“¬·≈–§≥–°√√¡°“√µ√«® Õ∫‡ÀÁπ™Õ∫

¥â«¬ ‡™àπ ∑∫∑«ππ‚¬∫“¬°“√∫√‘À“√∑“ß°“√‡ß‘π·≈–°“√∫√‘À“√§«“¡‡ ’Ë¬ß ∑∫∑«π°“√

ªØ‘∫—µ‘µ“¡®√√¬“∫√√≥∑“ß∏ÿ√°‘®¢ÕßºŸâ∫√‘À“√ ∑∫∑«π√à«¡°—∫ºŸâ∫√‘À“√¢Õß∫√‘…—∑„π√“¬ß“π

 ”§—≠Ê ∑’ËµâÕß‡ πÕµàÕ “∏“√≥™πµ“¡∑’Ë°ÆÀ¡“¬°”Àπ¥ ‰¥â·°à ∫∑√“¬ß“π·≈–«‘‡§√“–Àå

¢ÕßΩÉ“¬∫√‘À“√

6. æ‘®“√≥“§—¥‡≈◊Õ° ‡ πÕ·µàßµ—Èß·≈–‡ πÕ§à“µÕ∫·∑πºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑

7. ®—¥∑”√“¬ß“π°‘®°√√¡¢Õß§≥–°√√¡°“√µ√«® Õ∫‚¥¬‡ªî¥‡º¬‰«â„π√“¬ß“πª√–®”ªï¢Õß

∫√‘…—∑ ́ ÷Ëß√“¬ß“π¥—ß°≈à“«≈ßπ“¡‚¥¬ª√–∏“π°√√¡°“√µ√«® Õ∫ ́ ÷Ëßª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈¥—ß

µàÕ‰ªπ’È

7.1 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫°√–∫«π°“√®—¥∑”·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈„π√“¬ß“π∑“ß°“√‡ß‘π

¢Õß∫√‘…—∑∂÷ß§«“¡∂Ÿ°µâÕß §√∫∂â«π ‡ªìπ∑’Ë‡™◊ËÕ∂◊Õ‰¥â

7.2 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫§«“¡‡æ’¬ßæÕ¢Õß√–∫∫°“√§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑

7.3 „Àâ‡Àµÿº≈∑’Ë‡™◊ËÕ«à“ºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑‡À¡“– ¡∑’Ë®–‰¥â√—∫°“√·µàßµ—ÈßµàÕ‰ªÕ’°«“√–

Àπ÷Ëß

7.4 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫°“√ªØ‘∫—µ‘µ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å ¢âÕ

°”Àπ¥¢Õßµ≈“¥À≈—°∑√—æ¬å À√◊Õ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫∏ÿ√°‘®¢Õß∫√‘…—∑

7.5 √“¬ß“πÕ◊Ëπ„¥∑’Ë‡ÀÁπ«à“ºŸâ∂◊ÕÀÿâπ·≈–ºŸâ≈ß∑ÿπ∑—Ë«‰ª§«√∑√“∫ ¿“¬„µâ¢Õ∫‡¢µÀπâ“∑’Ë·≈–

§«“¡√—∫º‘¥™Õ∫∑’Ë‰¥â√—∫¡Õ∫À¡“¬®“°§≥–°√√¡°“√∫√‘…—∑

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“«°√√¡°“√µ√«® Õ∫®–‰¡à “¡“√∂Õπÿ¡—µ‘√“¬°“√∑’ËµπÀ√◊Õ∫ÿ§§≈∑’Ë

Õ“®¡’§«“¡¢—¥·¬âß ¡’ à«π‰¥â‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ

∫√‘…—∑¬àÕ¬

70 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



15.Present all necessary agendas to the Board of Directors Meeting for direct

approval and/or to be approved by the Board of Directors Meeting, and the Agency/

Organization concerned must be promptly informed of such issues, i.e., the Securities

Exchange Scrutinizing Committee, the SET and Ministry of Commerce.

In this case, pertaining to the mentioned empowerment, the Board of Directors shall not be

authorized to grant approval to any issue over which the Board and other persons are

in disagreement, or if any party hold a stake in the interests, or a chance to gain or to loose on such

issues, which may trigger disagreements over benefits or financial returns between such outside

persons and the Company or affiliated companies.

During the Directors Meeting, the Scope of Duties / Responsibilities of the managing

Director is limited to the following terms and conditions:

1. Being responsible for making the important or critical decisions on behalf

of the Company, define work programs, objectives, directional guidelines and laying

down the Company's policies, as well as monitoring and supervising the overall

business operations, monitoring productivity, customer relations and be fully

responsible to the Board of Directors.

2. Vested with the powers and authorization to employ, appoint, relocate/rotate

personnel in numbers deemed necessary and appropriate, to be appointed to

management/supervisory or other lower positions within the Company, in order to place

such personnel in any position deemed suitable, as well as defining the scope of

duties and responsibilities of for all personnel as well as determining their respective

wage/ salaries scales as deemed appropriate, and authorized to dismiss / discharge /

sack personnel as deemed appropriate.

3. Vested with the authorization to define the terms / conditions for all commercial

transactions / agreements, i.e., allowable credit terms, period of repayment, drawing up

and entry into Purchase/Sales Agreements, changing or modifying the terms and

conditions for all commercial transactions / agreements.

4. Vested with powers to approve the budget for Projects approved by the

Board of Directors, and each allotment or reimbursement shall not exceed the amount

of 10 Mil. Baht.

5. Consider investment proposals in various Projects & Purchase/ Sales of assets and/or

securities.

6. Vested with the powers and authorization to present himself (themselves) to outside

persons as authorized represen tative(s) of the Company, pertaining to issues or

matters which are beneficial to the Company.

7. Approve the appointment of Advisors in various fields deemed necessary for

conducting the business activities of the Company.

8. Conduct other activities relatedto overall supervision/administration of the

Company.

Annual Report 2004 Master Ad Public Company Limited 71



3. Audit Committee
As of the 31st of December 2004, Members of the Company's Audit Committee are:

1. Pol. Sub.Lt. Kriengsak Lohachala Chairman of Inspection Committee

2. Mr. Prasert Virasathienpornkul Inspection Committee Member.

3. Ms. Naphaporn Kraiparnon Inspection Committee Member.

Scope of Duties & Responsibilities

The Scope of Duties / responsibilities of the Inspection Committee is defined hereunder:

1. Scrutinize the Company's financial system to ensure that the Company correctly

produces Financial Reports which must betransparent and made public knowledge, by

coordinating work with the Public Auditor and the responsible managerial level

personnel responsible for producing both the Quarterly and Annual Reports.

2. Scrutinize the Companyûs administrative/operational systems to ensure that the

company institutes an appropriate, effective and efficient ùInternal Auditing Systemû by

conducting inspections with the Public Auditor and the Internal Auditor.

3. Scrutinize the Company's operations to ensure that all activities and engagements are

conducted strictly in accordance with the allowable limits of laws pertaining to

securities, and the securities exchange, as well as the rules and regulations enforced

by the SET or other governing laws.

4. Consider the option on whether to disclose the Company's internal information

and/or the extent of such disclosure, when such information is interrelated with other

issues (classified information), or issues which may trigger disagreements among the

parties concerned, to ensure that such procedures are correctly and appropriate

conducted.

5. Undertake other tasks as assigned by the Board of Directors which has been

approved by the Audit Committee, i.e.,  make revisions of Financial Policies/Risk

management Policies, scrutinize compliance with ùGood Business Practiceû and ùGood

Governanceû by the Company Directors, participate in revision of important issues

with the Board of Directors, especially issues which must be made public under law,

i.e., the Analytical Report presented by the Company Board of Directors.

6. Consider, screen, select, nominate, appoint and propose financial rewards for the

Company Auditor.

7. Produce the Audit Committeeûs Report by openly publishing the said Audit Report in

the Annual Report of the Company, and the mentioned Audit report must be signed by

the authorized signatory and representative of the Audit Committee, detailing the

following:

7.1Give views and opinions on the transparency of the Company's Annual Report, as

well as the accuracy, correctness and credibility of the said Annual report.

7.2 Give opinions on the sufficiency of the Internal Audit System.

7.3 Give opinions and credibility to the Company Auditor and on whether the

said person should be reappointed to continue his/her duties in the up-coming fiscal

year.
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7.4Give views and opinions on the Company's legalities pertaining to activities

involving securities and the securities exchange market, including opinions on the rules

and regulations of the SET or laws related to the business engagements of the

Company.

7.5 Produce other reports which the Committee deems appropriate that the Company

Shareholders or other investors should be informed, in this case, within the scope of

duties and empowerment granted by the Company Board of Directors.

In this case, pertaining to the vesture of powers, the Audit Committee may not grant

approval to any issues which the Committee or any other parties concerned may come into

disagreement, or if any party stands to gain or loose on such decision / approval, or issues which

may cause disagreements between other parties and the Company or with the affiliated companies.
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- °√√¡°“√Õ‘ √–‰¡à¡’ à«π√à«¡„π°“√∫√‘À“√ß“π √«¡∑—Èß‰¡à‡ªìπ≈Ÿ°®â“ß æπ—°ß“π  ∑’Ëª√÷°…“∑’Ë

‰¥â√—∫‡ß‘π‡¥◊Õπª√–®” ‰¡à‡ªìπºŸâ¡’Õ”π“®§«∫§ÿ¡¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡ À√◊Õ‡ªìπ

∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß   ‚¥¬µâÕß‰¡à¡’º≈ª√–‚¬™πå‰¥â‡ ’¬„π≈—°…≥–¥—ß°≈à“«·≈â«‡ªìπ‡«≈“

‰¡àπâÕ¬°«à“ 3 ªï‡«âπ·µà§≥–°√√¡°“√‰¥âæ‘®“√≥“√Õ∫§Õ∫·≈â««à“‰¡à¡’º≈°√–∑∫µàÕ°“√

ªØ‘∫—µ‘Àπâ“∑’Ë / °“√„Àâ§«“¡‡ÀÁπ

- ‰¡à¡’§«“¡ —¡æ—π∏å∑“ß∏ÿ√°‘® ‰¡à¡’º≈ª√–‚¬™πåÀ√◊Õ à«π‰¥â‡ ’¬ ∑—Èß∑“ßµ√ß·≈–∑“ßÕâÕ¡∑—Èß„π

¥â“π°“√‡ß‘π·≈–°“√∫√‘À“√ß“π¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡ À√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡

¢—¥·¬âß„π≈—°…≥–∑’Ë∑”„Àâ¢“¥§«“¡‡ªìπÕ‘ √–

- ‰¡à‡ªìπ≠“µ‘ π‘∑°—∫ºŸâ∫√‘À“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡À√◊Õ∫ÿ§§≈

∑’ËÕ“®¡’§«“¡¢—¥·¬âß ·≈–‰¡à‰¥â√—∫°“√·µàßµ—Èß„Àâ‡ªìπµ—«·∑π‡æ◊ËÕ√—°…“º≈ª√–‚¬™πå¢Õß

°√√¡°“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à

°√√¡°“√Õ‘ √–¡’¢Õ∫‡¢µÕ”π“®Àπâ“∑’Ë¥—ßπ’È

- ¥Ÿ·≈º≈ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬„Àâ‡∑à“‡∑’¬¡°—π

- ¥Ÿ·≈‰¡à„Àâ‡°‘¥§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå√–À«à“ß∫√‘…—∑°—∫ºŸâ∫√‘À“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à À√◊Õ

∫√‘…—∑Õ◊Ëπ´÷Ëß¡’ºŸâ∫√‘À“√À√◊ÕºŸâ∂◊ÕÀÿâπ√“¬„À≠à°≈ÿà¡‡¥’¬«°—π

- „Àâ§«“¡‡ÀÁπµàÕºŸâ∂◊ÕÀÿâπ‡°’Ë¬«°—∫√“¬°“√∑’Ë∫√‘…—∑µâÕß¢Õ¡µ‘‡ÀÁπ™Õ∫®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

- ‡¢â“√à«¡ª√–™ÿ¡§≥–°√√¡°“√¢Õß∫√‘…—∑‡æ◊ËÕµ—¥ ‘π„®„π°‘®°√√¡∑’Ë ”§—≠¢Õß∫√‘…—∑

- ¥Ÿ·≈„Àâ∫√‘…—∑ªÆ‘∫—µ‘µ“¡¢âÕ°”Àπ¥¢Õßµ≈“¥À≈—°∑√—æ¬å·≈–°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß

- ¥Ÿ·≈„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π∑’Ë‡À¡“– ¡·≈–¡’ª√– ‘∑∏‘¿“æ æ√âÕ¡∑—Èßª√–‡¡‘π„Àâ

§«“¡‡ÀÁπ‡°’Ë¬«°—∫§«“¡‡æ’¬ßæÕ·≈–§«“¡‡À¡“– ¡¢Õß√–∫∫§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑Õ¬à“ß

πâÕ¬ªï≈–1 §√—Èß
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Selection, Nomination & Appoint ment of Directors/Committee Members
The Company had not appointed the Procurement Committee, selection and appointment

of Members of the Companyûs Board of Directors must receive approval from the Shareholders

Meeting, whereby the Chairman of the Board of Directors shall be responsible for presenting the List

of Nominees to be appointed as members of the Board of Directors to the Shareholders

Meeting, and appointment of a Member of the Board of Directors must acquire the majority vote which

constitutes to over half of the total number of eligible votes present at the meeting and those present

at the Meeting must be eligible to cast their votes.

Apart from this, the Shareholders Meeting shall approve the appointment of the Inspection

Committee Members as well as granting approval to appoint the Independent Directors as Audit

Committee Members.

The Definition of Independent Director
Independent director is defined as the one who is not the companyûs management,

stakeholders or major shareholder.  The company has 4 independent directors. 3 of 4 directors are

audit directors and all of the independent directors are the menbers of the companyûs board of

directors. The duration period to be independent director is the same as company director and audit

director.  The companyûs definitions for independent director are as follow:

- shareholding not more than 5%, including the related person (companyûs present

independent director and other related persons are not the shareholders)

- the independent director is not the management, employees, advisors of both company

and affiliated company. Moreover, those would not be stakeholder at least 3 years, with

the exception that the board carefully decides that it will not affect the operation or

advise.

- the independent director has no direct or indirect companyûs interests involving finance

and management of both company and affiliated company or any conflicts that cause

unindependent.

- the independent director must not be the relative of the management or major

shareholder of both company and affiliated company or any persons who may have

conflict and not be appointed to be the directorûs or major shareholderûs representative

for interest protection.

Independent directorûs duties and responsibilities

- to conduct fair deals involving shareholdersû interest

- to prevent conflict of interest among companyûs management, major shareholders,

or company who has same group of management, major shareholders

- to give advise involving the transactions that require shareholders meeting resolution to

the shareholders

- to attend the companyûs board meeting for major business dicisions

- to monitor business activities corresponding to the Stock Exchange of Thailandûs

regulations

- to assure that the company has proper and effective internal audit system including

evaluation and advise of the internal audit system at least 1 time a year.
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‡ß‘π‡¥◊Õπ ·≈–‚∫π—  5,468,984 10,580,797.21

Õ◊ËπÊ - -

√«¡ 5,468,984 10,580,797.21

®”π«πºŸâ∫√‘À“√ (∑à“π) 8 11

¢. §à“µÕ∫·∑πºŸâ∫√‘À“√  ≥ 31 ∏—π«“§¡ 2546 ·≈– 31 ∏—π«“§¡ 2547

ª√–‡¿∑§à“µÕ∫·∑π ªï 2546 ªï 2547

§à“µÕ∫·∑πÕ◊ËπÊ

‰¡à¡’

∫ÿ§≈“°√

(1) ®”π«π∫ÿ§≈“°√·∫àßµ“¡ “¬ß“πÀ≈—° ≥ «—π∑’Ë 31 ∏—π«“§¡ 2546 ·≈– 31 ∏—π«“§¡ 2547

(Àπà«¬ : §π)

1. ΩÉ“¬∫√‘À“√ 8 6

2. ΩÉ“¬∫—≠™’°“√‡ß‘π 13 12

3. ΩÉ“¬°“√µ≈“¥ 39 48

4. ΩÉ“¬º≈‘µ‚¶…≥“ 24 13

5. ΩÉ“¬æ—≤π“∏ÿ√°‘® 3 3

6. ΩÉ“¬∫√‘À“√ ”π—°ß“π 16 20

7. ΩÉ“¬°ÆÀ¡“¬·≈–§¥’ 2 2

√«¡ 105 104

 “¬ß“πÀ≈—° “¬ß“πÀ≈—° “¬ß“πÀ≈—° “¬ß“πÀ≈—° “¬ß“πÀ≈—° 25462546254625462546 25472547254725472547

(2) §à“µÕ∫·∑π∫ÿ§≈“°√  (‰¡à√«¡ºŸâ∫√‘À“√)  ≥ 31 ∏—π«“§¡ 2546 ·≈– 31 ∏—π«“§¡ 2547

(Àπà«¬ : ∫“∑)

‡ß‘π‡¥◊Õπ §à“®â“ß §à“≈à«ß‡«≈“·≈–‚∫π— æπ—°ß“π 25,820,000 24,565,416.24

√«¡ 25,820,000 24,565,416.24

§à“µÕ∫·∑π ªï 2546 ªï 2547
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Salary & Bonus 5,468,984 10,580,797.21

other - -

Total 5,468,984 10,580,797.21

Number of Managerial Level Staff 8 11

B. Financial Allowance for Management

Type of Allowance 2003 2004

Other Types of Allowance

none

Personel

(1) Numbers of Personel, as of 31st December 2003, 2004

(Unit : Person)

1. Executives 8 6

2. Finance & Accounts Dept. 13 12

3. Marketing Dept. 39 48

4. Ad Production Dept. 24 13

5. Business Development Dept. 3 3

6. Office Admin. Dept. 16 20

7. Legal & Law Suit Dept. 2 2

Total 105 104

Department 2003 2004

(2) Allowance for Companyûs personel (Exclude management), as of 31st December 2003,

2004

(Unit : Baht)

Salary / Wages / OT / Bonus etc. 25,820,000 24,565,416.24

Total 25,820,000 24,565,416.24

Type of  Reward 2003 2004
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§≥–°√√¡°“√∫√‘…—∑¡’π‚¬∫“¬ªØ‘∫—µ‘µ“¡¢âÕæ÷ßªØ‘∫—µ‘∑’Ë¥’ (Code of Best Practices)  ”À√—∫

°√√¡°“√∫√‘…—∑®¥∑–‡∫’¬π∑’Ë‡ªìπ‰ªµ“¡·π«∑“ß¢Õßµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ ¿“¬À≈—ß∑’Ë∫√‘…—∑

‰¥âπ”À≈—°∑√—æ¬å‡¢â“®¥∑–‡∫’¬π„πµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

√“¬ß“π°“√°”°—∫¥Ÿ·≈°‘®°“√
1. π‚¬∫“¬‡°’Ë¬«°—∫°“√°”°—∫¥Ÿ·≈°‘®°“√

∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ‰¥â„Àâ§«“¡ ”§—≠„π°“√¥”‡π‘π∏ÿ√°‘® ‡æ◊ËÕ‡ªìπÀ≈—°„π°“√

‡ √‘¡ √â“ß„ÀâÕß§å°√¡’√–∫∫ß“π∑’Ë¡’ª√– ‘∑∏‘¿“æ ·≈–‡ªìπæ◊Èπ∞“π¢Õß°“√‡µ‘∫‚µ∑“ß∏ÿ√°‘®∑’Ë¬—Ëß¬◊π·≈–¡ÿàß

¡—Ëπ∑’Ë®–‡ªìπ∫√‘…—∑™—Èππ”„πª√–‡∑»·≈–„π‡Õ‡ ’́¬„πÕÿµ “À°√√¡ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬·≈–∫—π‡∑‘ß

‡æ◊ËÕ √â“ß§«“¡¡—Ëπ„®„π°“√„Àâ∫√‘°“√·°à°≈ÿà¡≈Ÿ°§â“‚¥¬®–¡’°“√æ—≤π“§«“¡ “¡“√∂¢Õß∫ÿ§≈“°√·≈–°√–∫«π

°“√„π°“√„Àâ∫√‘°“√Õ¬à“ßµàÕ‡π◊ËÕß‡æ◊ËÕ„Àâ≈Ÿ°§â“¢Õß∫√‘…—∑æ÷ßæÕ„®·≈–‡ªìπ∑’Ë¬Õ¡√—∫¢Õß∑—Èß„πª√–‡∑»·≈–

µà“ßª√–‡∑» §«∫§Ÿà‰ª°—∫°“√ªØ‘∫—µ‘µ“¡À≈—°∫√√…—∑¿‘∫“≈∑’Ë¥’∑’Ë∑“ßµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

°”Àπ¥¢÷Èπ ‡æ◊ËÕ„ÀâºŸâ‡°’Ë¬«¢âÕß∑ÿ°ΩÉ“¬Õ—π‰¥â·°à ºŸâ∂◊ÕÀÿâπ ·≈–ºŸâ‡°’Ë¬«¢âÕßÕ◊Ëπ Ê ‰¥â√—∫∑√“∫·≈–µ√«® Õ∫º≈°“√

¥”‡π‘πß“π¢Õß∫√‘…—∑œ‰¥â ‚¥¬‰¥âªØ‘∫—µ‘„Àâ‡ªìπ‰ªµ“¡À≈—°°“√°”°—∫¥Ÿ·≈°‘®°“√∑’Ë¥’ ¿“¬„µâ¢âÕ°”Àπ¥·≈–

°Æ√–‡∫’¬∫¢Õßµ≈“¥À≈—°∑√—æ¬å ¥—ßπ’È

� √—°…“º≈ª√–‚¬™πå¢Õß∫√‘…—∑œ §«∫§Ÿà‰ª°—∫°“√§”π÷ß∂÷ßº≈ª√–‚¬™πå  ‘∑∏‘·≈–§«“¡‡∑à“‡∑’¬¡

°—π¢ÕßºŸâ∂◊ÕÀÿâπ·≈–ºŸâ¡’ à«π‰¥â‡ ’¬ Õ¬à“ß‡∑à“‡∑’¬¡  ·≈–‡ªìπ∏√√¡µàÕ∑ÿ°ΩÉ“¬

� ¥”‡π‘π°‘®°“√¢Õß∫√‘…—∑œ „Àâ‡ªìπ‰ªµ“¡°ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫ ¢âÕ°”Àπ¥¢Õß

 ”π—°ß“π§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å ¢âÕ°”Àπ¥¢Õßµ≈“¥

À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ √«¡∑—ÈßªØ‘∫—µ‘µ“¡¡µ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

�  àß‡ √‘¡„Àâ¡’°“√ªØ‘∫—µ‘∑’Ë™Õ∫∏√√¡  ‚ª√àß„  ·≈– “¡“√∂µ√«® Õ∫‰¥â¢Õß§≥–°√√¡°“√ ¡’

°“√°”Àπ¥¢Õ∫‡¢µÕ”π“® Àπâ“∑’Ë ·≈–§«“¡√—∫º‘¥™Õ∫¢Õß§≥–°√√¡°“√  ºŸâ∫√‘À“√ ‰«âÕ¬à“ß

™—¥‡®π

� ¡ÿàß‡πâπ°“√∑”ß“π‡ªìπ∑’¡·≈– àß‡ √‘¡„Àâæπ—°ß“π„™â§«“¡√Ÿâ§«“¡ “¡“√∂Õ¬à“ß‡µÁ¡∑’Ë  ·≈–¡’

°“√æ—≤π“§«“¡√Ÿâ§«“¡ “¡“√∂¢Õßæπ—°ß“πÕ¬à“ßµàÕ‡π◊ËÕß ‡æ◊ËÕ„Àâ‡®√‘≠°â“«Àπâ“‰ªæ√âÕ¡

∫√‘…—∑

� ¡ÿàß¡—Ëπ Ÿà§«“¡‡ªìπ‡≈‘»„π°“√¥”‡π‘π∏ÿ√°‘®¥â“π‚¶…≥“√–¥—∫·π«Àπâ“¢Õßª√–‡∑»‰∑¬

∑’Ë¡’º≈ß“π„π∑“ß√‘‡√‘Ë¡ √â“ß √√§å ·≈–¡’°“√æ—≤π“ ◊ËÕ‚¶…≥“„Àâ¡’§ÿ≥¿“æ √â“ß§«“¡æ÷ßæÕ„®

„Àâ°—∫≈Ÿ°§â“

� ªÑÕß°—π§«“¡¢—¥·¬âß¢Õßº≈ª√–‚¬™πå∑’ËÕ“®‡°‘¥¢÷Èπ√–À«à“ß∫√‘…—∑œ √â“ß§«“¡‡™◊ËÕ¡—Ëπ„Àâ°—∫ºŸâ

∂◊ÕÀÿâπ ¿“¬„µâÀ≈—°°“√∂à«ß¥ÿ≈Õ”π“®∑’Ë‚ª√àß„ ·≈–µ√«® Õ∫‰¥â

� ‡ªî¥‡º¬√“¬ß“π∑“ß°“√‡ß‘π ·≈–¢âÕ¡Ÿ≈ “√ π‡∑»∑’Ë¡’º≈µàÕ°“√µ—¥ ‘π„®Õ¬à“ß‡∑’Ë¬ß∏√√¡

πà“‡™◊ËÕ∂◊Õ §√∫∂â«π ¡’¡“µ√∞“π‡ªìπ∑’Ë¬Õ¡√—∫

� ¥”‡π‘π°“√‚¥¬§”π÷ß∂÷ß§«“¡√—∫º‘¥™Õ∫µàÕ —ß§¡·≈– ‘Ëß·«¥≈âÕ¡

°“√°”°—∫¥Ÿ·≈°‘®°“√
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The Board of directors set up the policy to strictly follow the Code of Best Practices for the

committees of company that already registered under the rules and regulation of Thai Securities

Exchange Market.

Report of Corporate governance
1. Policy on Corporate governance

Master Ad (Public) Company Limited realizes the important of operating business in such

the way that building up the efficient working system in the organization.  The company aims at being

the leader of ùOut of home mediaû and entertainment  in Thailand and also worldwide. To build up

the confidence in rendering quality services to satisfy customer needs and being accepted locally

and worldwide,  the company also emphasizes on human ability development.  Meanwhile, the

company operates in accordance with good corporate governance set up by Securities Exchange

Market of Thailand in order to provide the information to the party concerned, which including

shareholders and public investors.  All activities were able to inspect under the rules and regulation

of SET.

� Maximize the Company interest in accordance with the concern on interest, right and

equal treatment of the shareholders and stakeholders

� The company operates strictly under the provisions of law pertaining to securities and

the Securities Exchange Market, as well as strict compliance to the rules, regulation,

announcement or impositions made by the Securities Exchange of Thailand (SET) as

well as the shareholder meeting approval.

� Operate the company in transparent way and able to be audited.  The scope and

responsibilities of the committee and executives are defined clearly.

� Emphasize on teamwork and encourage the employees to apply and also improving

their knowledge and capability fully in order to cope up with the company growth.

� Aim at being and maintain the leader position of media industry in Thailand as well as

produced the quality work in creative and innovative ways.  Moreover, always improve

in media to meet the customer satisfaction.

� Prevent the conflict of interest that may arise among the companies and build up the

trustworthy of the shareholders under the policy of balancing the power and able to be

audited.

� Disclose the financial report and information technology which may affected the

appropriate, effective, credible ,complete and with acceptable standard in decision

making.

� Operate the business with the social and environmental concern.

Corporate Governance
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2. ºŸâ∂◊ÕÀÿâπ  :  ‘∑∏‘·≈–§«“¡‡∑à“‡∑’¬¡°—π

∫√‘…—∑œ „Àâ ‘∑∏‘·≈–§«“¡‡∑à“‡∑’¬¡°—π¢ÕßºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬ ‚¥¬¡’°“√®—¥ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπªï≈– 1 §√—Èß

(ª√–™ÿ¡ “¡—≠ª√–®”ªï) ‚¥¬‰¥â¡’°“√ àßÀπ—ß ◊Õ‡™‘≠ª√–™ÿ¡ Àπ—ß ◊Õ¡Õ∫©—π∑– ·≈–√“¬≈–‡Õ’¬¥ª√–°Õ∫°“√

æ‘®“√≥“µ“¡√–‡∫’¬∫«“√–°“√ª√–™ÿ¡‰ª„ÀâºŸâ∂◊ÕÀÿâπ≈à«ßÀπâ“ 7 «—π ‡æ◊ËÕ„ÀâºŸâ∂◊ÕÀÿâπ¡’‡«≈“»÷°…“¢âÕ¡Ÿ≈ °àÕπ

°“√ª√–™ÿ¡ª√–∏“π„π∑’Ëª√–™ÿ¡®–‡ªìπºŸâ·®âß®”π«πºŸâ‡¢â“ª√–™ÿ¡·≈–™’È·®ß«‘∏’°“√≈ß§–·ππ„π∫—µ√≈ß§–·ππ

·≈–¥”‡π‘π°“√ª√–™ÿ¡‚¥¬„Àâ§«“¡ ”§—≠°—∫ºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬Õ¬à“ß‡∑à“‡∑’¬¡°—π ‡ªî¥‚Õ°“ „ÀâºŸâ∂◊ÕÀÿâπ —́°∂“¡

·≈–· ¥ß§«“¡§‘¥‡ÀÁπÕ¬à“ßÕ‘ √–

‡¡◊ËÕ¡’‡Àµÿ°“√å ”§—≠∑’Ë¡’º≈°√–∑∫µàÕ√“§“À≈—°∑√—æ¬åÀ√◊Õ ‘∑∏‘ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ ∫√‘…—∑œ®–∑”

°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈Õ¬à“ß‚ª√àß„ ·≈–§√∫∂â«πµ“¡§«“¡‡ªìπ®√‘ßµàÕºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬Õ¬à“ß‡∑à“‡∑’¬¡°—π √«¡∑—Èß

‰¥â¡’°“√®—¥µ—ÈßÀπà«¬ß“ππ—°≈ß∑ÿπ —¡æ—π∏å¢÷Èπ‡æ◊ËÕµÕ∫¢âÕ —́°∂“¡¢ÕßºŸâ∂◊ÕÀÿâπ·≈–π—°≈ß∑ÿπ∑’Ë π„®¢âÕ¡Ÿ≈¢Õß

∫√‘…—∑

3.  ‘∑∏‘¢ÕßºŸâ¡’ à«π‰¥â‡ ’¬°≈ÿà¡µà“ß Ê

æπ—°ß“π

æπ—°ß“π®–‰¥â√—∫ ‘∑∏‘∑’Ë‡∑à“‡∑’¬¡°—π ·≈–¡’°“√®à“¬§à“µÕ∫·∑π∑’Ë‡À¡“– ¡ §à“≈à«ß‡«≈“ §à“

§Õ¡¡‘™™—Ëπ√«¡∑—Èß¡’°“√æ—≤π“§«“¡√Ÿâ§«“¡ “¡“√∂¢Õßæπ—°ß“πÕ—π®–π”‰ª Ÿà°“√æ—≤π“Õß§å°√·≈–æ—≤π“

µπ‡Õß¢Õßæπ—°ß“π  √«¡∑—Èß √â“ß§«“¡ —¡æ—π∏å∑’Ë¥’„Àâ‡°‘¥¢÷Èπ„πÕß§å°√¥â«¬°“√®—¥°‘®°√√¡µà“ßÊ µ“¡«“√–

·≈–‚Õ°“ ∑’Ë‡À¡“– ¡ ‡æ◊ËÕ √â“ß§«“¡ —¡æ—π∏å¢Õß·µà≈–Àπà«¬ß“π‡ √‘¡ √â“ß§«“¡ “¡—§§’·≈– √â“ß§«“¡‡ªìπ

Õ—πÀπ÷ËßÕ—π‡¥’¬«°—π„πÀ¡Ÿà§≥–

§Ÿà§â“

∫√‘…—∑œ ®–ªØ‘∫—µ‘µ“¡‡ß◊ËÕπ‰¢·≈– —≠≠“∑“ß°“√§â“µàÕ§Ÿà§â“Õ¬à“ß‡§√àß§√—¥‡æ◊ËÕ‡ªìπ°“√ √â“ß

æ—π∏¡‘µ√∑“ß°“√§â“   ‡æ◊ËÕ„Àâ°“√¥”‡π‘π∏ÿ√°‘®‡ªìπ‰ªÕ¬à“ß√“∫√◊Ëπ·≈–‰¥â√—∫ª√–‚¬™πå¥â«¬°—π∑—Èß ÕßΩÉ“¬

‡®â“Àπ’È

∫√‘…—∑‰¥âªØ‘∫—µ‘Àπâ“∑’Ë‡ªìπ≈Ÿ°Àπ’È∑’Ë¥’  ‚¥¬°“√™”√–Àπ’Èµ√ßµ“¡°”Àπ¥ ·≈–ªØ‘∫—µ‘µ“¡‡ß◊ËÕπ‰¢

¢Õß‡®â“Àπ’È‚¥¬‡§√àß§√—¥

≈Ÿ°§â“

„Àâ§«“¡æ÷ßæÕ„®Õ¬à“ß ¡∫Ÿ√≥å·°à≈Ÿ°§â“¥â«¬°“√π”‡∑§‚π‚≈¬’‡¢â“¡“ª√–¬ÿ°µå„™â°—∫ ◊ËÕµà“ß Ê ¢Õ

ß∫√‘…—∑œ√«¡∑—Èß°“√¬÷¥∂◊Õ°“√„Àâ∫√‘°“√∑’Ë¥’¡’§ÿ≥¿“æÕ¬à“ßµàÕ‡π◊ËÕßµ“¡§«“¡µâÕß°“√¢Õß≈Ÿ°§â“ √«¡∑—Èß

∫√‘…—∑‰¥âµ√–Àπ—°∂÷ß§«“¡ ”§—≠¢Õß°“√„Àâ∫√‘°“√À≈—ß°“√¢“¬ ‚¥¬∫√‘…—∑®–√“¬ß“π ¿“æ¢Õß ◊ËÕªÑ“¬

‚¶…≥“„Àâ·°à≈Ÿ°§â“∑ÿ°√“¬‰¥â∑√“∫‡ªìπª√–®”∑ÿ°‡¥◊Õπ ‡æ◊ËÕ‡ªìπ°“√ √â“ß§«“¡¡—Ëπ„®„Àâ°—∫≈Ÿ°§â“„π∫√‘°“√

‚¥¬∑’¡ß“πΩÉ“¬º≈‘µß“π‚¶…≥“ ®–µ√«® Õ∫ ¿“æ§«“¡ ¡∫Ÿ√≥å §«“¡‡√’¬∫√âÕ¬ §«“¡ àÕß «à“ß¢Õß

‰øøÑ“„π ◊ËÕªÑ“¬‚¶…≥“∑ÿ°ª√–‡¿∑  ‡æ◊ËÕ°“√®—¥∑”®¥À¡“¬√“¬ß“π ¿“æ ◊ËÕªÑ“¬‚¶…≥“æ√âÕ¡√Ÿª∂à“¬

„Àâ·°à≈Ÿ°§â“‰¥â√—∫∑√“∫ ·≈–„π°√≥’∑’Ë≈Ÿ°§â“§√∫ —≠≠“‡™à“ªÑ“¬‚¶…≥“ ∑“ßΩÉ“¬°“√µ≈“¥®–∑”Àπâ“∑’Ë„π

°“√‡ πÕ¢âÕ¡Ÿ≈ π—∫ πÿπ‡æ◊ËÕ°√–µÿâπµàÕ°“√µ—¥ ‘π„®¢Õß≈Ÿ°§â“ Õ—π®–°àÕ„Àâ‡°‘¥°“√„™â∫√‘°“√ ◊ËÕªÑ“¬

‚¶…≥“¢Õß∫√‘…—∑Õ¬à“ßµàÕ‡π◊ËÕß

§Ÿà·¢àß

„π¿“«–ªí®®ÿ∫—π°“√·¢àß¢—π„πÕÿµ “À°√√¡ ◊ËÕªÑ“¬‚¶…≥“„πÕπ“§µ®–¡’°“√·¢àß¢—π°—π¡“°¢÷Èπ

‚¥¬ºŸâª√–°Õ∫°“√·µà≈–√“¬®–„Àâ§«“¡ ”§—≠¥â“π∑”‡≈ ‡∑§‚π‚≈¬’ §ÿ≥¿“æ¢Õßß“π ·≈–°“√„Àâ∫√‘°“√À≈—ß

°“√¢“¬´÷Ëß∫√‘…—∑°Á‰¥âæ—≤π“ ◊ËÕªÑ“¬‚¶…≥“·≈–‡∑§‚π‚≈¬’Ë∑’Ë∑—π ¡—¬Õ¬Ÿàµ≈Õ¥‡«≈“‡æ◊ËÕ‡ªìπ∑“ß‡≈◊Õ°„À¡à„Àâ

°—∫≈Ÿ°§â“
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2. Shareholders : Right and equal treatment

The company emphasizes on rights and equal treatment of every shareholder.  The

shareholders meeting (the ordinary General Meeting of Shareholders) will be held once a year.  The

company sent an invitation letter enclosed with power of attorney letter and information of each

agenda to shareholders at least 7 days before the meeting.  This allowed the shareholders to analyze

the information before the meeting.  The chairman of the board who chaired the meeting announced

the number of participants, and explains the voting method.  Besides, the chairman of the meeting

gave opportunities to shareholders to express their questions, opinions and suggestion freely.

If there is the situation that has the major impact on the company share prices, the

company will disclose the information completely, transparency and truthfully to every shareholders

equally.  Moreover, the investor relationûs section was set up to answer the questions of shareholders

and investor who is interested in the company information.

3. Right of Stakeholders

Employees

The employees will be treated equally and receive the suitable salary, OT, and

commission as well as improving the ability that leads to the organization and self improvement.

Moreover, the activities which create/build the good relationship among department and teamwork

will be held during the years.

Business Partner

The company will operate under the condition and contract made with the business partner

strictly in order to run the business smoothly and maximize both partiesû interest.

Debtor

The company has high responsibility in paying back the debt on time and follow the

debtorsû conditions strictly.

Customer

The company emphasized on customer satisfaction through new technology, which applied

to various media.  Apart from this, the company also realized the important of maintaining quality

service as well as after sell service.  Reporting the condition of customer billboard on monthly basis

in order to ensure our good services can do this.  Our production team will check on the billboard

condition and the lighting quality inside the billboard.  Then, the condition-checking document enclosed

with the detail and picture will be sent to the customer as a report.  In the case that the contract period

is due, our marketing team will search for the supporting information to persuade the customer to

renew the contract.

Competitor

At present the billboard advertising media industry is very competitive and will be stronger

in the future.  Each business owner emphasizes more on location, technology, and quality and after

sell service.  Thus, the company always- improving billboard media and technology in order to add

more choices for customer.
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™ÿ¡™π

™ÿ¡™π‡ªìπ ‘Ëß∑’Ë ”§—≠ „π°“√µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“ ∫√‘…—∑œ ‰¥â‡≈Áß‡ÀÁπ∂÷ß§«“¡ ”§—≠¢Õß

™ÿ¡™π‡ªìπÕ¬à“ß¡“° ‚¥¬°”Àπ¥∫√‘‡«≥∑’Ëµ—Èß¢Õß ◊ËÕªÑ“¬‚¶…≥“„ÀâÕ¬Ÿà∫√‘‡«≥∑’Ë‰¡à°àÕ„Àâ‡°‘¥§«“¡‡ ’Ë¬ß

À√◊ÕÕ—πµ√“¬ ·≈–®—¥„Àâ¡’°“√æ—≤π“ ◊ËÕªÑ“¬‚¶…≥“∑’Ë‡πâπ∂÷ß§ÿ≥¿“æ¢Õß ‘Ëß·«¥≈âÕ¡ ·≈– —ß§¡

4. °“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

∫√‘…—∑®—¥„Àâ¡’°“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ‡ªìπ°“√ª√–™ÿ¡ “¡—≠ª√–®”ªï¿“¬„π ’Ë‡¥◊Õππ—∫·µà«—π ‘Èπ ÿ¥¢Õß

√Õ∫ªï∫—≠™’¢Õß∫√‘…—∑°“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ§√“«Õ◊ËππÕ°®“°°“√ª√–™ÿ¡¥—ß°≈à“«‡√’¬°«à“ª√–™ÿ¡«‘ “¡—≠  „π

ªï 2547∫√‘…—∑œ ‰¥â®—¥°“√ª√–™ÿ¡ “¡—≠ª√–®”ªïºŸâ∂◊ÕÀÿâπµ“¡∑’Ë°ÆÀ¡“¬°”Àπ¥  ‚¥¬‰¥â®—¥∑”‡ªìπÀπ—ß ◊Õ

π—¥ª√–™ÿ¡√–∫ÿ ∂“π∑’Ë «—π ‡«≈“ √–‡∫’¬∫«“√–°“√ª√–™ÿ¡·≈–‡√◊ËÕß∑’Ë®–‡ πÕµàÕ∑’Ëª√–™ÿ¡æ√âÕ¡¥â«¬√“¬≈–‡Õ’¬¥

æ√âÕ¡·π∫ Àπ—ß ◊Õ¡Õ∫©—π∑– √“¬ß“πª√–®”ªï √«¡∑—Èß√“¬≈–‡Õ’¬¥‡æ‘Ë¡‡µ‘¡ª√–°Õ∫°“√æ‘®“√≥“  ‚¥¬‰¥â

®—¥ àß‡Õ° “√¥—ß°≈à“«„ÀâºŸâ∂◊ÕÀÿâπ∑ÿ°§π∑’Ë¡’√“¬™◊ËÕ ≥.«—πªî¥ ¡ÿ¥∑–‡∫’¬π‡æ◊ËÕ°“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ°àÕπ°“√

ª√–™ÿ¡≈à«ßÀπâ“ 7 «—π ·≈–≈ß‚¶…≥“„πÀπ—ß ◊Õæ‘¡æåµ‘¥µàÕ°—π 3 «—π°àÕπ°“√ª√–™ÿ¡ „π«—πª√–™ÿ¡

§≥–°√√¡°“√∫√‘…—∑ ·≈–ºŸâµ√«® Õ∫∫—≠™’¢Õß∫√‘…—∑‰¥â‡¢â“√à«¡ª√–™ÿ¡‚¥¬æ√âÕ¡‡æ√’¬ß°—π ‚¥¬¡’ª√–∏“π

°√√¡°“√∫√‘…—∑∑”Àπâ“∑’Ë‡ªìπª√–∏“π∑’Ëª√–™ÿ¡   ”À√—∫°“√≈ß§–·ππ‡ ’¬ß„π«“√–°“√ª√–™ÿ¡∑’ËµâÕß¢Õ¡µ‘

®“°ºŸâ∂◊ÕÀÿâππ—Èπ∫√‘…—∑œ‰¥â®—¥„Àâ¡’°“√≈ß§–·ππ‡ ’¬ß‚¥¬„™â∫—µ√≈ß§–·ππ ∑—Èßπ’È°àÕπ°“√ª√–™ÿ¡ª√–∏“π∑’Ë

ª√–™ÿ¡‰¥â·®âß®”π«πºŸâ‡¢â“ª√–™ÿ¡∑—ÈßºŸâ∑’Ë¡“¥â«¬µπ‡Õß·≈–ºŸâ√—∫¡Õ∫©—π∑– „Àâ∑’Ëª√–™ÿ¡√—∫∑√“∫  ·≈–‰¥âÕ∏‘∫“¬

«‘∏’°“√≈ß§–·ππ¥â«¬∫—µ√≈ß§–·ππ‡ ’¬ß„Àâ∑√“∫°àÕπ°“√ª√–™ÿ¡ ‚¥¬®–∂◊Õ‡Õ“‡ ’¬ß¢â“ß¡“°‡ªìπ¡µ‘∑’Ëª√–™ÿ¡

·≈–‡ªî¥‚Õ°“ „ÀâºŸâ∂◊ÕÀÿâπ·µà≈–√“¬· ¥ß§«“¡§‘¥‡ÀÁπ ́ —°∂“¡ ‰¥âÕ¬à“ß¡’Õ‘ √– ‡¡◊ËÕ°“√ª√–™ÿ¡‡ √Á® ‘Èπ·≈â«

°Á®–¡’°“√®—¥∑”√“¬ß“π°“√ª√–™ÿ¡‡ªìπ≈“¬≈—°…≥åÕ—°…√‡°Á∫‰«â

5. ¿“«–ºŸâπ”·≈–«‘ —¬∑—»πå

§≥–°√√¡°“√∫√‘…—∑¡’Õ”π“®„π°“√µ—¥ ‘π„®·≈–¥”‡π‘πß“π¢Õß∫√‘…—∑ ¥â«¬§«“¡´◊ËÕ —µ¬å ÿ®√‘µ ¡’

®√‘¬∏√√¡ ·≈–®√√¬“∫√√≥„π°“√¥”‡π‘π∏ÿ√°‘® √«¡∑—Èß°“√°”°—∫¥Ÿ·≈„Àâ°“√∫√‘À“√®—¥°“√¢ÕßΩÉ“¬®—¥°“√‡ªìπ

‰ªµ“¡‡ªÑ“À¡“¬·≈–·π«∑“ß∑’Ë°àÕ„Àâ‡°‘¥ª√–‚¬™πå Ÿß ÿ¥·°àºŸâ∂◊ÕÀÿâπ·≈–ºŸâ¡’ à«π‰¥â‡ ’¬Õ¬à“ß‡∑à“‡∑’¬¡°—π ¬°

‡«âπ‡√◊ËÕß∑’Ë°ÆÀ¡“¬°”Àπ¥„ÀâµâÕß‰¥â√—∫¡µ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ·≈–‡√◊ËÕß∑’Ë®–µâÕßæ‘®“√≥“µ“¡°Æ√–‡∫’¬∫

¢Õßµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬  ‡√◊ËÕßÀ≈—°‡°≥±å«‘∏’°“√ ·≈–°“√‡ªî¥‡º¬√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π¢Õß

∫√‘…—∑®¥∑–‡∫’¬π  À≈—°‡°≥±å «‘∏’°“√ ·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈‡°’Ë¬«°—∫°“√‰¥â¡“À√◊Õ®”Àπà“¬‰ª´÷Ëß ‘π∑√—æ¬å

¢Õß∫√‘…—∑®¥∑–‡∫’¬π´÷Ëß∫“ß°√≥’®–µâÕßºà“π¡µ‘‡ÀÁπ™Õ∫®“°ºŸâ∂◊ÕÀÿâπ

∫√‘…—∑œ π—∫ πÿπ„Àâ°√√¡°“√¢Õß∫√‘…—∑‰¥â‡¢â“√—∫°“√Ωñ°Õ∫√¡®“° ¡“§¡ àß‡ √‘¡ ∂“∫—π

°√√¡°“√∫√‘…—∑‰∑¬‚¥¬µ—Èß‡ªÑ“À¡“¬‡Õ“‰«â«à“§≥–°√√¡°“√∫√‘…—∑∑ÿ°∑à“π®–µâÕßºà“π°“√Õ∫√¡À≈—° Ÿµ√„¥

À≈—° Ÿµ√Àπ÷Ëß¿“¬„π‰µ√¡“  2 ¢Õßªï 2548 ‡æ◊ËÕ„Àâ°“√∑”Àπâ“∑’Ë¢Õß°√√¡°“√∫√‘…—∑‡ªìπ‰ªÕ¬à“ß∂Ÿ°µâÕß

·≈–‡À¡“– ¡µ“¡π‚¬∫“¬¢Õß §≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å

6. §«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå

§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π°“√¥Ÿ·≈‡√◊ËÕß°“√„™â¢âÕ¡Ÿ≈¿“¬„π¢Õß∫√‘…—∑∑’Ë¬—ß‰¡à‰¥â‡ªî¥‡º¬µàÕ

 “∏“√≥™π ∫√‘…—∑œ ¡’π‚¬∫“¬Àâ“¡¡‘„Àâ °√√¡°“√·≈–ºŸâ∫√‘À“√√«¡∂÷ß§Ÿà ¡√ ·≈–∫ÿµ√∑’Ë¬—ß‰¡à∫√√≈ÿπ‘µ‘¿“«–

¢Õß∫ÿ§§≈¥—ß°≈à“«„™â¢âÕ¡Ÿ≈¿“¬„π∑’Ë¬—ß‰¡à‡‰¥â‡ªî¥‡º¬µàÕ “∏“√≥™π ·≈–∑—Èßπ’ÈÀ“°¡’°“√‡ª≈’Ë¬π·ª≈ß

∑“ß∫√‘…—∑®–√“¬ß“π°“√‡ª≈’Ë¬π·ª≈ßµàÕ ”π—°§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å

(°.≈.µ.)  µ“¡‡°≥±å∑’Ë ”π—°ß“π °.≈.µ.°”Àπ¥ √«¡∑—ÈßµâÕß®—¥ àß ”‡π“√“¬ß“π¥—ß°≈à“« ®”π«π 1

™ÿ¥„Àâ·°à∫√‘…—∑‡æ◊ËÕ‡°Á∫‡ªìπÀ≈—°∞“π  ”À√—∫√“¬°“√‡°’Ë¬«‚¬ß°—π„π°√≥’∑’Ë∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬¡’√“¬°“√

∑’Ë‡°’Ë¬«‚¬ß°—π À√◊Õ°“√‰¥â¡“À√◊Õ®”Àπà“¬‰ª´÷Ëß ‘π∑√—æ¬å∑’Ë ”§—≠¢Õß∫√‘…—∑µ“¡À≈—°‡°≥±å¢Õßµ≈“¥À≈—°

∑√—æ¬å·Ààßª√–‡∑»‰∑¬ ∫√‘…—∑œ‰¥âªØ‘∫—µ‘µ“¡∑’Ëµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬°”Àπ¥‰«â·≈–‰¥â‡ªî¥‡º¬

¢à“« “√µ“¡™àÕß∑“ßµà“ß Ê ∑’Ëµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬°”Àπ¥
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Society

Society is very important for selecting the location to install the billboard. The selected

location must be in the area that free of risk or caused any danger to surrounded society.  And also,

the company develops the billboard to focus on environment and social concern.

4. Shareholdersû Meeting

The shareholdersû meeting will be held quarterly started from the ended accounting period

of the company.  Other meetings held will be called an Extra Ordinary Meeting.  In the year 2004 the

company with the power of attorney letter and related information of each agenda to shareholding at

least 7 days ahead the meeting date.  Besides the meeting date will be posted in the newspaper 3

days consecutively.  The committee and the auditors will participate in the meeting and chairman of

the board who chaired the meeting will explain the voting system and announce the number of

participants.  The issue that receives the majority vote will pass the approval the meeting.  In the

meeting, all shareholders will be given chance to express their opinion and question freely.  The

report will be prepared after the meeting finished and also kept in writing.

5. Leadership and vision

The Committee has the power to make the decision on important matter and operates the

company with honestly, ethic, and morals as well as managing the company with good corporate

governance to reach the companyûs goals and in the way that maximize the board of Directors is

also vested with the powers and authorization to make decisions and look after the general business

operations engaged by the company, except on the following issues which the Board of Directors is

required to seek prior approval from the Shareholders meeting. Firstly, the issues which are

interrelated, conduct and procedures shall be strictly in accordance with the Rules and regulations of

the Securities Exchange of Thailand, especially pertaining principles, methods, and disclosure of

information on issues which are interrelated with other issues of the registered Public Company.

Secondly, the issues pertaining to the acquirement or purchase and selling of important assets

belonging to the company, which shall be conducted strictly on the Rules and Regulations of the

Securities Exchange Market.  And Lastly, the issue that the law imposes.

The company also supports the committee to take training course with Thai Institute Of

Directors Association (IOD) With the objective of having every committee to pass at lease on course

within the second quarter of the year 2005 in order to place the right and responsibilities of the

committee in accordance with the policy of Securities inspection committee and Securities Exchange

Market of Thailand.

6. Confict of Interests

In order to avoid the conflict regarding of the use of information that has not been disclosed

to the public, the company has policy to prevent the use of the non-disclosed information by the

directors, committee, spouse and their child who is an injusrisdic  person  unless the company report

the changes to Securities Inspections committee and Securities Exchange Market of Thailand.  The

company also has to make a copy of the report to be kept as an evidence.  This includes the issues

pertaining to the acquirement or purchase and selling of important assets belonging to the company,

which shall be conducted strictly on the Rules and Regulations of the Securities Exchange Market. All

the information must be disclosed to the public through various channels regulated by the SET
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7. ®√‘¬∏√√¡∏ÿ√°‘®

∫√‘…—∑œ ‰¥â¬÷¥À≈—°°“√¥”‡π‘π∏ÿ√°‘® ‚¥¬¡’π‚¬∫“¬¬÷¥∂◊Õ§«“¡ ◊́ËÕ —µ¬å ÿ®√‘µ ¡’®√‘¬∏√√¡·≈–

®√√¬“∫√√≥„π°“√¥”‡π‘π∏ÿ√°‘®µ≈Õ¥¡“  √«¡∑—Èß¡’√–∫∫°“√∫√‘À“√®—¥°“√∑’Ë¥’ ¡’§«“¡™—¥‡®π‚ª√àß„ ·≈–

‡ªìπ∑’Ë¬Õ¡√—∫®“°∑ÿ°ΩÉ“¬∑’Ë‡°’Ë¬«¢âÕß ‡æ◊ËÕ„Àâ‡ªìπ·π«∑“ß„π°“√ªØ‘∫—µ‘∑’Ë‡ªìπ‰ª„π∑‘»∑“ß‡¥’¬«°—π

8. °“√∂à«ß¥ÿ≈¢Õß°√√¡°“√∑’Ë‰¡à‡ªìπºŸâ∫√‘À“√

§≥–°√√¡°“√∫√‘…—∑ ¡’∑—Èß ‘Èπ 8 §π  ª√–°Õ∫¥â«¬°√√¡°“√∑’Ë‡ªìπºŸâ∫√‘À“√®”π«π 4 ∑à“π ·≈–

°√√¡°“√Õ‘ √–®”π«π 4 ∑à“π  §≥–°√√¡°“√∫√‘…—∑®”π«π 3 ∑à“π ∑’Ë‡ªìπ°√√¡°“√Õ‘ √–‰¥â¥”√ßµ”·Àπàß

‡ªìπ°√√¡°“√µ√«® Õ∫¥â«¬„π‡«≈“‡¥’¬«°—π   ®–‡ÀÁπ‰¥â«à§≥–°√√¡°“√∫√‘…—∑¡’°√√¡°“√Õ‘ √–§√÷ËßÀπ÷Ëß¢Õß

°√√¡°“√∑—ÈßÀ¡¥ ‚¥¬§≥–°√√¡°“√Õ‘ √–∑—ÈßÀ¡¥‰¡à‰¥â‡ªìπºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑À√◊Õ¡’ à«π‡°’Ë¬«¢Õâß°—∫ºŸâ∫√‘À“√

À√◊ÕºŸâ∂◊ÕÀÿâπ„À≠à·µàÕ¬à“ß‰√ ®÷ß “¡“√∂‡™◊ËÕ¡—Ëπ‰¥â«à“°√√¡°“√Õ‘ √–¡’∫∑∫“∑‡µÁ¡∑’Ë„π°“√ªØ‘∫—µ‘Àπâ“∑’Ë‡æ◊ËÕ

√—°…“ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπÕ¬à“ß‡∑à“‡∑’¬¡°—π  ´÷Ëß‡ªìπ°“√∂à«ß¥ÿ≈Õ”π“®¢Õß°√√¡°“√∑’Ë‡À¡“– ¡„π°“√

∑”Àπâ“∑’Ë¢Õß§≥–°√√¡°“√∫√‘…—∑

9. °“√√«¡À√◊Õ·¬°µ”·Àπàß

∫√‘…—∑œ ¡’°“√·∫àß·¬°Õ”π“®Àπâ“∑’Ë·≈–§«“¡√—∫º‘¥™Õ∫¢Õßª√–∏“π°√√¡°“√∫√‘…—∑ °—∫

°√√¡°“√ºŸâ®—¥°“√Õ¬à“ß™—¥‡®π  ‚¥¬ª√–∏“π°√√¡°“√∫√‘…—∑‡ªìπ°√√¡°“√Õ‘ √–·≈–¡‘‰¥â¡’§«“¡ —¡æ—π∏å„¥Ê

°—∫ΩÉ“¬∫√‘À“√

10. §à“µÕ∫·∑π¢Õß°√√¡°“√·≈–ºŸâ∫√‘À“√

∫√‘…—∑¡’°“√‡ªî¥‡º¬π‚¬∫“¬§à“µÕ∫·∑π·≈–®”π«π§à“µÕ∫·∑π¢Õß°√√¡°“√·≈–ºŸâ∫√‘À“√

√–¥—∫ Ÿß‰«â„π√“¬ß“πª√–®”ªïµ“¡∑’Ë °≈µ.°”Àπ¥‚¥¬æ‘®“√≥“§à“µÕ∫·∑πµ“¡§«“¡‡À¡“– ¡´÷Ëß

æ‘®“√≥“®“°º≈°“√¥”‡π‘πß“π ÷́Ëß®–µâÕßºà“π°“√‡ÀÁπ™Õ∫®“°ºŸâ∂◊ÕÀÿâπ

11. °“√ª√–™ÿ¡§≥–°√√¡°“√

„π°“√ª√–™ÿ¡§≥–°√√¡°“√·µà≈–§√—Èß∫√‘…—∑®–∑”Àπ—ß ◊Õ·®âß°“√ª√–™ÿ¡æ√âÕ¡√–‡∫’¬∫«“√–

°“√ª√–™ÿ¡∑’Ë™—¥‡®π‚¥¬°”Àπ¥«—π ‡«≈“  ∂“π∑’Ëª√–™ÿ¡ ·≈–¡’°“√®—¥ àß‡Õ° “√ª√–°Õ∫°“√ª√–™ÿ¡‰ª

æ√âÕ¡°—∫Àπ—ß ◊Õ·®âß°“√ª√–™ÿ¡ ≈à«ßÀπâ“Õ¬à“ßπâÕ¬ 7 «—π·≈–µ‘¥µ“¡º≈°“√‡¢â“√à«¡ª√–™ÿ¡¢Õß°√√¡°“√

‡æ◊ËÕ‡ªî¥‡º¬®”π«π§√—Èß¢Õß°√√¡°“√·µà≈–∑à“π∑’Ë “¡“√∂‡¢â“√à«¡ª√–™ÿ¡‰¥âÀ√◊Õ‰¡à·≈–À≈—ß®“°‡ √Á® ‘Èπ

°“√ª√–™ÿ¡·≈â«°Á®–¡’°“√®—¥∑”√“¬ß“π°“√ª√–™ÿ¡ ·≈– √ÿªº≈°“√ª√–™ÿ¡‡°Á∫‰«â‡ªìπ≈“¬≈—°…≥åÕ—°…√µàÕ

‰ª  ∑—Èßπ’È„πªï 2547 §≥–°√√¡°“√∫√‘…—∑¡’°“√ª√–™ÿ¡∑—Èß ‘Èπ 5 §√—Èß

12. Õπÿ°√√¡°“√

∫√‘…—∑®—¥„Àâ¡’§≥–°√√¡°“√µ√«® Õ∫´÷Ëßª√–°Õ∫¥â«¬ºŸâ∑√ß§ÿ≥«ÿ≤‘‡æ◊ËÕ Õ∫∑“π°“√ªØ‘∫—µ‘

ß“π¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªµ“¡°ØÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬åÀ√◊Õ°ØÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫

∏ÿ√°‘®¢Õß∫√‘…—∑  Õ∫∑“π√“¬ß“π∑“ß°“√‡ß‘π‡æ◊ËÕπ”‡ πÕ°√√¡°“√∫√‘…—∑√«¡∑—Èßæ‘®“√≥“‡ªî¥‡º¬¢âÕ¡Ÿ≈

¢Õß∫√‘…—∑„π°√≥’∑’Ë‡°‘¥√“¬°“√‡°’Ë¬«‚¬ß°—πÀ√◊Õ√“¬°“√∑’Ë¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„Àâ∂Ÿ°µâÕß·≈–§√∫∂â«π

°√√¡°“√µ√«® Õ∫¢Õß∫√‘…—∑¡’®”π«π∑—Èß ‘Èπ 3 ∑à“π ́ ÷Ëß∑ÿ°∑à“π‡ªìπ°√√¡°“√Õ‘ √– „πªï 2547 §≥–°√√¡°“√

µ√«® Õ∫¡’°“√ª√–™ÿ¡∑—Èß ‘Èπ 4 §√—Èß

13. √–∫∫°“√§«∫§ÿ¡·≈–°“√µ√«® Õ∫¿“¬„π

∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π·≈–¡’°“√µÕ∫·∫∫ª√–‡¡‘π§«“¡‡æ’¬ßæÕ¢Õß°“√§«∫§ÿ¡¿“¬„π

‚¥¬§≥–°√√¡°“√µ√«® Õ∫‡ªìπºŸâ∑”Àπâ“∑’Ë Õ∫∑“π«à“ ∫√‘…—∑¡’Õß§å°√ ·≈– ¿“æ·«¥≈âÕ¡·«¥≈âÕ¡∑’Ë¥’

¡’°“√∫√‘À“√§«“¡‡ ’Ë¬ß„π√–¥—∫∑’Ë‡À¡“– ¡ ¡’°“√§«∫§ÿ¡°“√ªØ‘∫—µ‘ß“π¢ÕßΩÉ“¬∫√‘À“√∑’Ë¥’ ¡’√–∫∫ “√

 π‡∑» ·≈–°“√ ◊ËÕ “√¢âÕ¡Ÿ≈ ∑’Ë¥’ √«¡∑—Èß¡’√–∫∫°“√µ‘¥µ“¡·≈–°“√ª√–‡¡‘πº≈Õ¬Ÿà„π√–¥—∫∑’ËæÕ‡æ’¬ß ´÷Ëß
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7. Business Ethic

The company operates under the policy of honestly; ethic and moral as well as having the

effective management with clarity and be accepted by the stakeholders.  The Board of Directors

ensure that every team member will strictly follow this policy and with the same direction.

8. Vested the power of non-executive committee

The company Board of directors consists of 8 members, of which 4 person is the executive

committee and the rest four are independent committee.  These 4 committees are also sitting in the

position of the Board of directors at the same time.  It is to be noticed that half of the company Board

of directors are Independent committee who do not hold the company share or have any involvement

to the Executive Committee or the major shareholders.  Thus, it is to be confidence that the Independent

Committee will exercise their rights independently and aims at maximizing the interests of the shareholders.

9. Separation of rights and responsibilities

The company has defined the scope of rights and responsibilities of both Chairman and the

board of directors clearly.  The Chairman who also in the position of the Independent director has no

involvement and relation with the Board of directors.

10. The Remuneration of Director and Management

The Company discloses the detail on rewards given to Board of directors and management

team policy in accordance with the Securities Inspection committee rules.   The amount of rewards

are considered by the performance of the directors which also requires prior approval from the

shareholder meeting.

11. Board of Directors Meeting

For each Board of Directors meeting, the company will prepare the invitation letter informing

the company directors the time date and meeting place.  This invitation letter enclosed with the

information agenda will be sent out 7 days in advance.  And also,  there will be the follow up on the

participant in the meeting to discolse the number of times that each committee participates in the

meeting as well as preparing the report on meeting result to be kept in writing.  There were 5 Board

of directors meeting within the year 2004.

12. Subcommittee

The company also set up the audit committee to ensure that the company will be operated

under the companyûs legalities pertaining to activities involving securities and the securities and the

securities exchange market, including giving opinions on the rules and regulations of the SET or laws

related to the business engagement of the company.

The audit committee also responsible in auditing the financial report before presenting to the

Board of Directors.  They must consider the option on whether to disclose the companyûs internal

information and/or the extent of such disclosure, when such information is interrelated with other

issues (classified information), or issues which may trigger disagreements among the parties

concerned, to ensure that ouch procedures are correctly and appropriate conducted. There are 4

audit committee meeting held in the year 2004.

13. Internal auditing system
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The company set up the internal auditing system which will be inspected by Auditing

committee.  The Board will consider the sufficient  of  the Internal Audit System by inquiring the

Management Team for necessary information, prior to personally filling out the companyûs Internal

Audit Form.  The areas of inspection are organization and environment, risk management, scrutiny

and control of the management, information technology system and monitoring and follow up which

will lead to the efficient and effective business operation.  The inspection committee also ensure that

the company utilize the human resources appropriately in order to reach companyûs goal and ensure

that every staff member will strictly follow the companyûs rules and regulations,  preventing corruption

and maximizing the shareholders interest.

The committee is of the opinion that the Internal Audit System and pertaining to the

engagement into transactions (or other legalities) with the Major share holders/ company Directors/

Managerial level staff/ other concerned persons is considered sufficiently secured.

14. Report of the Board of Directors

The audit committee quarterly reviews and approves the companyûs financial statements

prepared by the accounting department head. All financial statements together with the meeting

agenda will be submitted to the committee at least 7 days before meeting and then presented

to the companyûs board. The companyûs board will take responsible to the financil statements of the

company and the subsidiaries (responsibility report of the board for financial statements) in the annual

report and the audit committee will take responsibile to give opinion to the financial report and

internal audit of the company also in the annual report.

15. The relationship with the investors

The company disclosed the information to investors equally.  The information that useful to

the investors were distributed via various sources of publication from time to time.  Moreover, the

information which affected the movement of share price, the investment decision, the interest of

shareholders  or any information that was useful to the investors, shall be forwarded to the Securities

Exchange Market of Thailand.  Such information included, the companyûs news and financial status.

The company emphasized on the information disclosure that was accurate, complete, transparent

and cover important issues.  If there is any question regarding the disclosed information or require

additional information,  please contact directly to our Investor Relation Department at the telephone

no. 02-938-3388  or at website www.masterad.com

Supervision on Use of Internal Information (Classified Info)
After the Company had registered and listed itûs assets on the Securities

Exchange of Thailand,  and in order to prevent unscrupulous use of ùcompany secretsû or ùclassified

informationû which have not yet been made public to gain self interests by any person, the Company

strictly prohibits Directors and Managerial Staff, including their spouse and their under-aged children,

to use any secret information or classified information belonging to the Company which has not yet

been publicly disclosed, in order to purchase / sell / transfer or accept transference of the Companyûs

securities, prior to such information is disclosed to the general public.

In this case, pertaining to activities of acquiring, sale, transference or acceptance of

transference of the Companyûs securities, the Company Directors and managerial Staff must report

the changes in  the Companyûs possession of securities top the Office of Securities Control and the
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SET Authorities, as imposed by the rules and regulations of the OSC.  Furthermore, an extra copy

of such documents must be submitted to the Company for recording and safe-keeping.

Related transactions or acquiring or sales of companyûs assets

In case that the company and the subsidiaries have the related transactions or

acquiring or sales of companyûs major assets according to the Stock Exchange of Thailandûs

regulations, the company must follow those regulations as well.

Internal Auditing System
During the convening of the second Board of Directorûs Meeting in 2004 on the 28st

February 2004, during which three Members of the Audit Committee were present.  The Board had

considered the sufficiency of the Internal Audit System by inquiring the Management Team for

necessary information, prior to personally  filling out the companyûs  Internal Audit Form. In

conclusion, the results of the Companyûs audit on all 5 aspects, i.e., organization & environment /

risk management / Scrutiny & Control of the Management / Information Technology (IT) System /

Monitoring & Follow up. The Committee is of the opinion that the Internal Audit System and pertaining

to the engagement into transactions (or other legalities) with the Major Shareholders / Company

Directors / Managerial level Staff / Other Concerned Persons is considered sufficiently secured.  As

for Internal Audit under other Headings (Operational Descriptions), the Committee is of the opinion that

the Company has instituted a sufficient measures.

Pertaining to the status of the Internal Audit System, the Committee Members had not given

any other views or opinions other than those already given by the Committee.

Besides, the audit committee has also concerned about the importance of the companyûs

internal audit. In 2005, to audit and evaluate the companyûs business activities independently,

the committee has a policy to set a internal or external unit for company audit to assure that

the investment of the shareholders and their interests will be protected transparantly and effectively.

Policy for Payment of Dividend.
The company has a policy to pay dividend to itûs shareholders at the rate of not lesser than

40% of the companyûs Net Profit after deduction of the juristic person Tax (Corporate Tax) according

to the Commercial Code. In this dase, depending on the prevailling economic conditions as well as

feasibility of future busines operations.
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2. ¡“µ√°“√À√◊Õ¢—ÈπµÕπ°“√Õπÿ¡—µ‘°“√∑”√“¬°“√√–À«à“ß°—π

„π°“√∑”√“¬°“√√–À«à“ß°—π ®–µâÕß¡’§«“¡®”‡ªìπ·≈–¡’§«“¡ ¡‡Àµÿ ¡º≈¢Õß°“√∑”√“¬°“√

‡æ◊ËÕ°àÕ„Àâ‡°‘¥ª√–‚¬™πå Ÿß ÿ¥¢Õß∫√‘…—∑  ”À√—∫√“¬°“√√–À«à“ß°—π∑’Ë‡°‘¥¢÷Èπ„πªí®®ÿ∫—π °√√¡°“√µ√«® Õ∫

¢Õß∫√‘…—∑ ‰¥âæ‘®“√≥“·≈â« ‡ÀÁπ«à“√“¬°“√¥—ß°≈à“«‡ªìπ‰ªµ“¡≈—°…≥–°“√¥”‡π‘π∏ÿ√°‘®∑—Ë«‰ª ·≈–∫√‘…—∑

‰¥â®à“¬ À√◊Õ√—∫§à“µÕ∫·∑π„π√“§“¬ÿµ‘∏√√¡

°“√∑”√“¬°“√√–À«à“ß°—π„πÕπ“§µ®–¢÷ÈπÕ¬Ÿà°—∫‡Àµÿº≈·≈–§«“¡®”‡ªìπ °“√®à“¬·≈–√—∫§à“µÕ∫

·∑πµâÕß‡ªìπ‰ªµ“¡√“§“¬ÿµ‘∏√√¡¢Õßµ≈“¥ ·≈–®–µâÕß‰¥â√—∫§«“¡‡ÀÁπ™Õ∫®“°§≥–°√√¡°“√µ√«® Õ∫

‚¥¬„π°√≥’∑’Ë¡’√“¬°“√¥—ß°≈à“«‡°‘¥¢÷Èπ §≥–°√√¡°“√µ√«® Õ∫®–æ‘®“√≥“§«“¡®”‡ªìπ·≈–§«“¡

 ¡‡Àµÿ ¡º≈¢Õß√“¬°“√ ·≈–·®âß§«“¡‡ÀÁπµàÕ∑’Ëª√–™ÿ¡§≥–°√√¡°“√∫√‘…—∑

3. π‚¬∫“¬°“√∑”√“¬°“√√–À«à“ß°—π„πÕπ“§µ

√“¬°“√√–À«à“ß°—π∑’ËÕ“®‡°‘¥¢÷Èπ„πÕπ“§µπ—Èπ §≥–°√√¡°“√®–µâÕß‰¡àÕπÿ¡—µ‘√“¬°“√„¥Ê ∑’Ëµπ‡Õß

À√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ„¥°—∫∫√‘…—∑ ·≈–®–µâÕß‡ªî¥‡º¬√“¬°“√¥—ß

°≈à“«µàÕ§≥–°√√¡°“√µ√«® Õ∫‡æ◊ËÕæ‘®“√≥“„Àâ§«“¡‡ÀÁπ«à“√“¬°“√¥—ß°≈à“«‡ªìπ√“¬°“√∑’Ë‡ªìπ‰ªµ“¡

≈—°…≥–∏ÿ√°‘®∑—Ë«‰ª ·≈–‡ªìπ‰ª„π√“§“¬ÿµ‘∏√√¡ ·≈–‡ πÕµàÕ§≥–°√√¡°“√∫√‘…—∑æ‘®“√≥“ πÕ°®“°π’È∫√‘…—∑

¡’π‚¬∫“¬∑’Ë®–‰¡à„Àâ°√√¡°“√‡ªìπºŸâ§È”ª√–°—π‡ß‘π°Ÿâ¬◊¡¢Õß∫√‘…—∑

∑—Èßπ’È∫√‘…—∑®–¬÷¥·π«∑“ßªØ‘∫—µ‘„Àâ‡ªìπ‰ªµ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å ·≈–

¢âÕ∫—ß§—∫ ª√–°“» §” —Ëß À√◊Õ¢âÕ°”Àπ¥¢Õßµ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ √«¡µ≈Õ¥∂÷ßªØ‘∫—µ‘µ“¡¢âÕ

°”Àπ¥„π°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈°“√∑”√“¬°“√∑’Ë‡°’Ë¬«‚¬ß ·≈–°“√‰¥â¡“À√◊Õ®”Àπà“¬∑√—æ¬å ‘π¢Õß∫√‘…—∑

À√◊Õ∫√‘…—∑¬àÕ¬

„π à«π¢Õß√“¬°“√√–À«à“ß°—π„πªí®®ÿ∫—π ∫√‘…—∑¡’π‚¬∫“¬∑’Ë®–¥”‡π‘π°“√¥—ßµàÕ‰ªπ’È

°“√„Àâ∫√‘…—∑√à«¡‡™à“æ◊Èπ∑’Ë ”π—°ß“π ∫√‘…—∑§“¥«à“®–¬—ß§ß„Àâ∫√‘…—∑√à«¡‡™à“æ◊Èπ∑’Ë ”π—°ß“π

≥ µ÷° ∫√‘‡«≥∂ππ«‘¿“«¥’µàÕ‰ª

°“√º≈‘µ¿“æ „π°√≥’∑’Ë‡ªìπß“π¿“ææ‘¡æå∑’Ë∫√‘…—∑√à«¡ “¡“√∂

∑”°“√º≈‘µ‰¥â ∫√‘…—∑¬—ß§ß®– àß¡Õ∫ß“π„Àâ ‡π◊ËÕß®“°

¡’§«“¡§≈àÕßµ—«„π°“√§«∫§ÿ¡ß“π·≈–√–¬–‡«≈“„π

°“√º≈‘µ
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2. Measures/Procedure for Approving Interrelated Obligations

In engaging to form interrelated business obligations or agreements, such

arrangement must be deemed necessary and justifiable and must be aimed at creating the highest

possible benefits for the Company.  Pertaining to the existing interrelated agreements, the Companyûs

Internal Audit Committee has examined and scrutinized all such arrangements, and the Committee is

of the opinion that they are all been fairly conducted in accordance good business practice, and that

the Company had paid fairly or had received fair payment in all such arrangements.

The entry into such mentioned interrelated arrangements in the future shall inevitably

depend on the supportive reasons including demand or need for such arrangements to be made, and

if payments are to be made or received, such amounts must be in accordance with normal market

rates, and must also receive prior approval from the Audit Committee.

Under circumstance where such interrelated arrangements are to be made, the Audit

Committee shall take into consideration the supportive reasons and the plausibility or feasibility of the

need to have such an arrangement, and present their views and opinions to the Board of Directors

Meeting.

3. Future policy for Acquirement of Interrelated Arrangements

Pertaining to other interrelated arrangements which may be made in the future, the

Committee must not grant approval to any terms, conditions or arrangements which the Committee or

other persons may be lead to a disagreement with the Company on the benefits deriving from or

interests generated by such arrangement, and such arrangements must be made with transparency

and openness, and presented to the Internal Audit Committee for examination in order that the

Committee may provide its views and opinion on whether such interrelated arrangements have been

made in accordance with good business practice and if the arrangement is justifiable.  The findings

shall them be presented to the Company Board of Directors for consideration.  Apart from this, the

Company has instituted a policy not to allow any of the Companyûs Directors to use personal

guarantees to guarantee any financial borrowings on behalf of the Company.

In all such cases mentioned above, the Company shall strictly abide by the

provisions of law pertaining to securities and the Securities Exchange Market, as well as strict

compliance to the rules, regulations, announcements, orders or impositions made by the

Marketing alternative Investment, and also adhering to the rules and regulations on transparency

and publicity of information pertaining to the mentioned interrelated arrangements, including the

acquirement of all types of assets or securities belonging to the Company or to the affiliated firms.

Pertaining to existing interrelated arrangements, the Companyûs policy is as follows:

Co-leasing Office Space The Company is of the opinion that it will continue

to co-lease office space at the present Office

Building located on Vibhavadee Rangsit Road.

Ad Pictorial Production In the case of printed matter which the affiliated

firm is able to produce good work, the Company

will continue to grant work contracts due to the

small firms efficiency and time-saving policy.
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� ¿“æ√«¡¢Õß°“√¥”‡π‘πß“π

ªí®®ÿ∫—π°≈ÿà¡∫√‘…—∑∂◊Õ‰¥â«à“‡ªìπºŸâπ”„π∏ÿ√°‘®„Àâ∫√‘°“√·≈–º≈‘µ ◊ËÕªÑ“¬‚¶…≥“ ®“°°“√‡µ‘∫

‚µ¢Õßº≈°“√¥”‡π‘πß“πÕ¬à“ßµàÕ‡π◊ËÕßµ≈Õ¥√–¬–‡«≈“ 17 ªï∑’Ëºà“π¡“ ‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß„π™à«ß√–À«à“ß

ªï 2544 - ªí®®ÿ∫—π  –∑âÕπ„Àâ‡ÀÁπ∂÷ß§«“¡ “¡“√∂„π°“√∫√‘À“√ß“π¢Õß∫√‘…—∑·≈–»—°¬¿“æ„π°“√‡µ‘∫‚µ

„πÕπ“§µ°≈ÿà¡∫√‘…—∑‡ªìπºŸâª√–°Õ∫°“√∑’Ë¡’°“√æ—≤π“√Ÿª·∫∫¢Õß ◊ËÕªÑ“¬‚¶…≥“ ·≈–æ◊Èπ∑’Ëµ‘¥µ—Èß„Àâ¡’

§«“¡À≈“°À≈“¬ ·≈–·µ°µà“ß®“°ºŸâª√–°Õ∫°“√√“¬Õ◊Ëπ ‚¥¬ à«π„À≠àºŸâª√–°Õ∫°“√„π∏ÿ√°‘®¡—°®–¡ÿàß‡πâπ

‰ª¬—ß ◊ËÕªÑ“¬‚¶…≥“‡æ’¬ß 1-2 ª√–‡¿∑ „π¢≥–∑’Ë∫√‘…—∑‡≈Áß‡ÀÁπ‚Õ°“ „π°“√ √â“ß√–∫∫‚§√ß¢à“¬°“√

ª√–™“ —¡æ—π∏å¢Õß ◊ËÕªÑ“¬‚¶…≥“‡æ◊ËÕ‡æ‘Ë¡ª√– ‘∑∏‘¿“æ„π°“√ ◊ËÕ “√‰ª¬—ßºŸâ∫√‘‚¿§  √«¡∑—Èß°“√ √â“ß§«“¡

·ª≈°„À¡à„π√Ÿª·∫∫ ◊ËÕªÑ“¬‚¶…≥“‡æ◊ËÕ‡æ‘Ë¡∑“ß‡≈◊Õ°„π°“√ª√–™“ —¡æ—π∏å ‘π§â“¢Õß≈Ÿ°§â“

πÕ°®“°π’È°“√√à«¡∑ÿπ°—∫∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡µÕ√å‡π™—Ëπ·π≈ ®”°—¥ ºŸâº≈‘µ ◊ËÕªÑ“¬‚¶…≥“

™—Èππ”∑’Ë¡’ª√– ∫°“√≥å„π°“√¥”‡π‘π∏ÿ√°‘®¡“‡ªìπ‡«≈“π“π„πª√–‡∑»Õ—ß°ƒ… ·≈–Õ’°À≈“¬ª√–‡∑»∑—Ë«‚≈°

„π°“√®—¥µ—Èß∫√‘…—∑ ¡“ ‡µÕ√å·Õπ¥å ¡Õ√å ®”°—¥ ´÷Ëß‡ªìπ∫√‘…—∑¬àÕ¬ ∑”„Àâ∫√‘…—∑‰¥â‡√’¬π√Ÿâ°“√∫√‘À“√ß“π ◊ËÕ

ªÑ“¬‚¶…≥“√–∫∫‡§√◊Õ¢à“¬°“√ª√–™“ —¡æ—π∏åµ“¡¡“µ√∞“π “°≈ √«¡∑—Èß‡∑§‚π‚≈¬’ ·≈–°“√π”‡ πÕ ◊ËÕ

ªÑ“¬‚¶…≥“ª√–‡¿∑„À¡àÊ  Õ’°∑—Èß°“√√à«¡∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥

®“°ª√–‡∑»¡“‡≈‡™’¬ „π°“√®—¥µ—Èß∫√‘…—∑ ∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ ´÷Ëß‡ªìπ∫√‘…—∑

√à«¡π—Èπ ∑”„Àâ∫√‘…—∑‰¥â¡’°“√‡√’¬π√Ÿâ√–∫∫‡∑§‚π‚≈¬’æ‘¡æå¿“æ·∫∫Õ‘ß§å‡®Á∑ ·≈–π”¡“„™â°—∫ß“π ◊ËÕªÑ“¬

‚¶…≥“¢Õß∫√‘…—∑ µ≈Õ¥®π°“√∑’Ë∫√‘…—∑ àßß“πæ‘¡æå¿“æ√–∫∫Õ‘ß§å‡®Á∑ à«π„À≠à„Àâ·°à∫√‘…—∑√à«¡∑”„Àâ∫√‘…—∑

 “¡“√∂§«∫§ÿ¡ß“πº≈‘µ¿“æ‚¶…≥“·≈–√–¬–‡«≈“„π°“√º≈‘µ™‘Èπß“π‰¥â¥’¢÷Èπ ∑”„Àâ∫√‘…—∑ “¡“√∂„Àâ∫√‘°“√

≈Ÿ°§â“‰¥âÕ¬à“ß¡’ª√– ‘∑∏‘¿“æ

ªí®®ÿ∫—π ≈Ÿ°§â“ à«π„À≠à¢Õß∫√‘…—∑‡ªìπ‡®â“¢Õßº≈‘µ¿—≥±å„π —¥ à«πª√–¡“≥√âÕ¬≈– 63 ¢Õß

√“¬‰¥â Õ¬à“ß‰√°Á¥’ „πÕπ“§µ∫√‘…—∑§“¥«à“ —¥ à«π¥—ß°≈à“«®–≈¥≈ß ‚¥¬∫√‘…—∑®–¡ÿàß‡πâπ≈Ÿ°§â“∑’Ë‡ªìπ∫√‘…—∑

‚¶…≥“‡æ‘Ë¡¢÷Èπ „πÕ¥’µ∑’Ëºà“π¡“≈Ÿ°§â“¡—°®–µàÕÕ“¬ÿ —≠≠“°“√„™â∫√‘°“√‡¡◊ËÕ§√∫°”Àπ¥Õ“¬ÿ —≠≠“ ´÷Ëß

 à«π„À≠à®–¡’Õ“¬ÿ 6 ‡¥◊Õπ - 1 ªï ‚¥¬≈Ÿ°§â“√“¬„À≠à 10 √“¬·√°¢Õß∫√‘…—∑¡’°“√∑”∏ÿ√°‘®µàÕ‡π◊ËÕß¡“‡ªìπ

√–¬–‡«≈“¡“°°«à“ 5 ªï ́ ÷Ëß· ¥ß„Àâ‡ÀÁπ∂÷ß§«“¡ —¡æ—π∏åÕ—π¥’¢Õß∫√‘…—∑µàÕ≈Ÿ°§â“ §ÿ≥¿“æ¢Õßß“π·≈–°“√

∫√‘°“√ ·≈–»—°¬¿“æ¢Õß®ÿ¥µ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑‰¥â‡ªìπÕ¬à“ß¥’‚¥¬»—°¬¿“æ¢Õß®ÿ¥µ‘¥µ—Èß ◊ËÕªÑ“¬

‚¶…≥“¢Õß∫√‘…—∑  “¡“√∂æ‘®“√≥“Õ—µ√“°“√„™âß“π¢Õß ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑∑’Ë¡’Õ¬Ÿà ‚¥¬„πªï 2547

 ◊ËÕªÑ“¬‚¶…≥“À≈—°¢Õß∫√‘…—∑ Õ—π‰¥â·°à Trivision, Billboard ·≈– BTS City Vision ¡’Õ—µ√“°“√„™âß“πÕ¬Ÿà∑’Ë

√âÕ¬≈– 70, 95 ·≈– 90 µ“¡≈”¥—∫

∫√‘…—∑‡™◊ËÕ«à“„πÕπ“§µ ◊ËÕªÑ“¬‚¶…≥“®–¡’°“√„Àâ§«“¡ ”§—≠„π¥â“π√Ÿª·∫∫·≈–§«“¡

 «¬ß“¡°—∫ ∂“π∑’Ëµ‘¥µ—Èß ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èπ ·≈–®–¡’°“√„™â ◊ËÕªÑ“¬‚¶…≥“„π√Ÿª·∫∫‡§√◊Õ¢à“¬°“√

ª√–™“ —¡æ—π∏å‡æ‘Ë¡¢÷Èπ ÷́Ëß Õ¥§≈âÕß°—∫·π«∑“ß„π°“√¥”‡π‘π∏ÿ√°‘®¢Õß∫√‘…—∑

� º≈°“√¥”‡π‘πß“π

º≈°“√¥”‡π‘πß“π·≈–∞“π–∑“ß°“√‡ß‘π¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) „πªï

2547   “¡“√∂ √ÿª‰¥â¥—ßπ’È

§”Õ∏‘∫“¬·≈–°“√«‘‡§√“–Àå
∞“π–°“√‡ß‘π·≈–º≈°“√¥”‡π‘πß“π
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� Overall Perspective of the Business Operation

Presently, the Group of Companies is regarded as the business leader in

advertisement billboard production and services industry.  This successful accomplishment had

derived from 17 years of consistency and efficiency in the Groupûs operations.  This achievement

was especially factual and vivid if we were to refer to the adjoining periods between 2001 to the

present time, which clearly demonstrated the ability and capacity of the Management Team which had

lead the business to constant development and expansion, as well as assuring the Groupûs future

prospects.  The Group has focused its expertise on consistent development and improvement of

ùOut of Home Mediaû technology and finding ways and means to increase the attractiveness of the

billboard sites in order to provide Customers with the widest possible selection of both media

and location to best suit the Customerûs requirements.  Most important, is the fact that the Group

strives to offer newer and more advanced Media Products that would beat the competition. In this

case, most other competing companies would focus their attention on a limited range of only one or

two ùspecialty products,û which is in clear contrast to the Groupûs business policy that had detected

a huge of reservoir of untapped opportunity to establish an effective Advertising and Public Relations

Media Network for the purpose of cresting the most effective visual channel to reach Customerûs

Target Groups.

Apart from this, our entry into a Joint Venture with the Clear Channel International Co.,

Ltd., a leading international class manufacturer of ùOut of Home Mediaû products based in the United

Kingdom, which has had long years of operational experience in this industry.  Apart from it success-

ful business operations in the U.K.  This company also operates in numerous other countries around

the world.  The establishment of the Master & More Co., Ltd., an affiliated firm, had given us the

opportunity to learn about ùOut of Home Mediaû networking business and international standard

management techniques, including exposure to new technology and products and up-to-date presen-

tation techniques.  While our entry into the joint investment venture with Malaysia-based Ink Jet

Images (M) SDN BHD Co., Ltd., to set up the Ink Jet Images (Thailand) Co., Ltd., which is our joint

venture company, has opened up the opportunity for us to learn about the ink jet printing technology,

which has been applied with the pictures or photos used on the companyûs advertising billboards.  In

addition, the Company gives all its ink jet printing jobs to the affiliated firm and this unique arrangement

allows the Company to closely control the quality of the printing jobs including the time factor needed

for the production process.  The advantages on quality and production time control enabled the

Company to effectively facilitate Customerûs demands.

Explaination & Analysis of the
Financial Status of the Business
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� √“¬‰¥â

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’√“¬‰¥â√«¡ 542 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ„πÕ—µ√“√âÕ¬≈– 43% ®“° 380

≈â“π∫“∑„πªï 2546 ‚¥¬√“¬‰¥âÀ≈—°¡“®“°°“√„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘µ ◊ËÕªÑ“¬‚¶…≥“ 530 ≈â“π∫“∑

§‘¥‡ªìπ —¥ à«π√âÕ¬≈– 98 ¢Õß√“¬‰¥â√«¡ ·≈–¡’°“√¢¬“¬µ—«‡æ‘Ë¡¢÷Èπ„πÕ—µ√“√âÕ¬≈– 41 ∑—Èßπ’È‡π◊ËÕß¡“®“°°“√

‡æ‘Ë¡¢÷Èπ¢Õß√“¬‰¥â®“° ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision, Billboard, BTS City Vision, Railway Billboard

·≈–√“¬‰¥â®“°°“√ àßÕÕ°‡ªìπ ”§—≠ ‚¥¬„πªï 2547 √“¬‰¥â¢Õß ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision, Billboard,

BTS City Vision ·≈– Railway Billboard 376.54 ≈â“π∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 71.04  ¢Õß√“¬‰¥â√«¡

·∫àß‡ªìπ  ◊ËÕª√–‡¿∑‰µ√«‘™—Ëπ √âÕ¬≈– 29.46 ¢Õß√“¬‰¥â√«¡  ◊ËÕª√–‡¿∑ Billboard √âÕ¬≈– 19.32 ¢Õß

√“¬‰¥â√«¡  ◊ËÕª√–‡¿∑ BTS City Vision √âÕ¬≈– 16.97 ¢Õß√“¬‰¥â√«¡ ·≈– ◊ËÕª√–‡¿∑ Railway Billboard

√âÕ¬≈– 5.3 ¢Õß√“¬‰¥â√«¡

� µâπ∑ÿπ·≈–§à“„™â®à“¬

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’µâπ∑ÿπ¢“¬·≈–∫√‘°“√ 252 ≈â“π∫“∑ ¡’°“√‡µ‘∫‚µ‡æ‘Ë¡¢÷Èπ®“°ªï 2546

„πÕ—µ√“√âÕ¬≈– 48  Õ¥§≈âÕß°—∫°“√‡µ‘∫‚µ¢Õß¬Õ¥¢“¬ ‚¥¬„πªï 2547 µâπ∑ÿπ¢“¬¢Õß°≈ÿà¡∫√‘…—∑§‘¥‡ªìπ

 —¥ à«πª√–¡“≥√âÕ¬≈– 46 ¢Õß¬Õ¥¢“¬√«¡ ‚¥¬®“°≈—°…≥–∏ÿ√°‘®À≈—°¢Õß∫√‘…—∑∑’Ë„Àâ∫√‘°“√·≈–√—∫®â“ß

º≈‘µ ◊ËÕªÑ“¬‚¶…≥“ µâπ∑ÿπ¢“¬À≈—°¢Õß∏ÿ√°‘®®÷ßª√–°Õ∫¥â«¬ §à“‡ ◊ËÕ¡√“§“ ◊ËÕªÑ“¬‚¶…≥“ §à“‡™à“æ◊Èπ∑’Ëµ‘¥

µ—Èß ◊ËÕªÑ“¬‚¶…≥“ ·≈–§à“∫”√ÿß√—°…“ ◊ËÕªÑ“¬‚¶…≥“ ́ ÷Ëß§‘¥‡ªìπ —¥ à«πª√–¡“≥√âÕ¬≈– 80 ¢Õßµâπ∑ÿπ¢“¬

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’§à“„™â®à“¬√«¡Õ¬Ÿà∑’Ë 184 ≈â“π∫“∑ ́ ÷Ëß‡ªìπ§à“„™â®à“¬„π°“√¢“¬·≈–∫√‘À“√ 143 ≈â“π∫“∑

§‘¥‡ªìπ —¥ à«πª√–¡“≥√âÕ¬≈– 26 ¢Õß¬Õ¥¢“¬√«¡ ª√—∫µ—« Ÿß¢÷Èπ‡≈Á°πâÕ¬®“°√âÕ¬≈– 23 „πªï 2546 ∑—Èßπ’È

‡π◊ËÕß¡“®“°§à“„™â®à“¬‚§√ß°“√ Railway Billboard

� °”‰√

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’°”‰√¢—Èπµâπ 290 ≈â“π∫“∑ ‚¥¬Õ—µ√“°”‰√¢—Èπµâπ¡’°“√ª√—∫µ—«≈¥≈ß

‡≈Á°πâÕ¬Õ¬Ÿà∑’Ë√âÕ¬≈– 54%  ®“°√âÕ¬≈– 55% „πªï°àÕπÀπâ“ ·≈–¡’°”‰√ ÿ∑∏‘ 85 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ®“° ªï

2546 19 ≈â“π∫“∑ „πªï 2547 §‘¥‡ªìπÕ—µ√“°“√‡µ‘∫‚µ¢Õß°”‰√ ÿ∑∏‘√âÕ¬≈– 30 ·≈–¡’Õ—µ√“°”‰√ ÿ∑∏‘µàÕ¬Õ¥

¢“¬≈¥≈ß®“°√âÕ¬≈– 17 ‡ªìπ √âÕ¬≈– 16 ‚¥¬¡’ “‡Àµÿ¡“®“°°“√√—∫√Ÿâ §™®.‚§√ß°“√ Railway Billboard

‡ªìπ ”§—≠·µàÕ¬à“ß‰√°Á¥’∫√‘…—∑°Á¬—ß§ß§«∫§ÿ¡§à“„™â®à“¬‰¥âÕ¬à“ß¡’ª√– ‘∑∏‘¿“æ  „πªï 2547 ∫√‘…—∑¡’Õ—µ√“

º≈µÕ∫·∑π®“°ºŸâ∂◊ÕÀÿâπÕ¬Ÿà∑’Ë√âÕ¬≈– 19.18 §”π«≥·∫∫ weighted

�  ‘π∑√—æ¬å

�  à«πª√–°Õ∫¢Õß ‘π∑√—æ¬å

°≈ÿà¡∫√‘…—∑¡’ —¥ à«π‚§√ß √â“ß¢Õß ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π·≈– ‘π∑√—æ¬å√–¬–¬“«„πÕ—µ√“„°≈â‡§’¬ß°—π

‚¥¬®“°≈—°…≥–°“√ª√–°Õ∫∏ÿ√°‘®¢Õß°≈ÿà¡∫√‘…—∑  ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π‚¥¬ à«π„À≠à®–‡ªìπ≈Ÿ°Àπ’È°“√§â“

„π¢≥–∑’Ë ‘π∑√—æ¬å√–¬–¬“«®–‡ªìπ∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å ́ ÷Ëß à«π„À≠à‡ªìπ ◊ËÕªÑ“¬‚¶…≥“

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’ ‘π∑√—æ¬å√«¡ 607 ≈â“π∫“∑ ·∫àß‡ªìπ ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π 293

≈â“π∫“∑ ´÷Ëß§‘¥‡ªìπ —¥ à«π√âÕ¬≈– 48 ¢Õß ‘π∑√—æ¬å√«¡ ≈¥≈ß®“°Õ—µ√“√âÕ¬≈– 68 „πªï 2546 ‚¥¬‡ªìπ

º≈®“°°“√≈¥≈ß„π à«π¢Õß‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥‡π◊ËÕß®“°¡’°“√≈ß∑ÿπ„π‚§√ß°“√ Railway

Billboard ‚¥¬„πªï 2547 °≈ÿà¡∫√‘…—∑¡’‡ß‘π ¥ 73 ≈â“π∫“∑  §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 12 ¢Õß ‘π∑√—æ¬å√«¡

≈¥≈ß®“°ªï 2546 ∑’Ë¡’ —¥ à«πÕ¬Ÿàª√–¡“≥√âÕ¬≈– 37 ¢Õß ‘π∑√—æ¬å√«¡

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’ ‘π∑√—æ¬å√–¬–¬“«ª√–¡“≥ 314 ≈â“π∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 52

¢Õß ‘π∑√—æ¬å√«¡ ‚¥¬‡ªìπ‡ß‘π≈ß∑ÿπ„π∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å ¡Ÿ≈§à“ 215 ≈â“π∫“∑ À√◊Õ√âÕ¬≈– 35 ¢Õß

 ‘π∑√—æ¬å√«¡ ‡æ‘Ë¡¢÷Èπ®“°ªï 2546 109 ≈â“π∫“∑ À√◊Õ√âÕ¬≈– 20 ¢Õß ‘π∑√—æ¬å√«¡„πªï 2546 °“√‡æ‘Ë¡¢÷Èπ

¥—ß°≈à“«‡°‘¥®“°°àÕ √â“ß‚§√ß°“√ Railway Billboard ®”π«π 113 ‚§√ß

112 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



Presently, the majority of the Companyûs Customers are owners of the Companyûs Out of

Home Media products, constituting to around 65% of the Companyûs income.  However, the

Company has projected that in future this ratio will reduce dramatically, as the Company

moves to increase itûs focus on Advertising Companies.  In the past, most Customers would request

extension of their Advertisement Billboard Contract which were normally signed for periods of 6

months or 1 year.  In addition, our 10 çBiggesté Customers have extended their Billboard Contracts

for the past 5 consecutive years, which clearly demonstrates the Companyûs excellent

relations with all our customers. Furthermore, the dependence, reliance and trust which our

Customers have placed on our Company reflects quality of our ùOut of Home Mediaû products, our

effective and efficiency pre-sales and post-sales services, and effectiveness of all our carefully

chosen çPrime Locationsé where our billboards are erected. In 2003 the Companyûs main products

which were most marketable included Trivision Billboards, Still Life Billboards and BTS City Vision

(closed circuit advertising network).  In that same year, the Company increased its çPrime Locationsé

for instal lation of both Trivision and Bil lboards, coupled with the implementation

of an  ùAccelerated Marketing Programû had boosted income from all three types of ùOut of Home

Mediaû products. the rateof inuse 70%, 95% and 90%.

In 2001, The Company had sold a total of 35 Steel Truss (used for installing

billboards) at the price of 17 million baht each to the Master Construction Co., Ltd., which is operated

by a former shareholder who had held a small equity in our Company, who had envisioned the future

business potential of constructing and leasing Steel Trusses. Presently, the Master Construction

Co., Ltd., is engaged in the business of constructing and all types of civil works, and the majority of

the companyûs products which are sold on the market are Steel Trusses, fabricated from

steel angle-strips welded into a web-like geometric structure, which requires quite a

high maintenance cost, added to the fact that, at that time the company was involved with another

investment project which gave higher returns on investment, and therefore the

company decided to sell off its Steel Trusses.  However, our Company had been able to

recover the said Steel Trusses by entering into a 10 year lease with the said company in order to use

the acquired Steel Trusses to operate its business.  The acquirement of the Steel Trusses had

enabled the Company to reduce both its overhead and operational expenses, especially the mainte-

nance cost.  In the future the Company has envisioned a marketing plan that will do away with nay

sale or lease-back of the steel trusses, this is because most of the Companyûs remaining

billboard structures are of the ùSingle Pillarû and the ùTwin Pillarû types which are easier on repair &

maintenance works.

The Company believes that in the near future, more importance and emphasis will

be given to the design of billboard advertising products, the beauty or attractiveness of the advert

pictures as well as the positioning of the ùPrime Locations.û  It is also envisioned that market demand

for Out of Home Media Networking will increase dramatically, a trend towards which the direction of

the Companyûs business development is well aligned.

Operational Performance
The operational performance and financial status of the Master Ad Public

Co., Ltd. can be abstaction as follows:
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� §ÿ≥¿“æ¢Õß ‘π∑√—æ¬å

„π à«π¢Õß§ÿ≥¿“æ¢Õß≈Ÿ°Àπ’È °≈ÿà¡∫√‘…—∑¡’π‚¬∫“¬„π°“√°”Àπ¥√–¬–‡«≈“™”√–Àπ’È 60-90

«—π ́ ÷Ëß¢÷ÈπÕ¬Ÿà°—∫≈—°…≥–≈Ÿ°§â“ ‚¥¬≈Ÿ°§â“∑’Ë‡ªìπ∫√‘…—∑µ—«·∑π‚¶…≥“¡—°®–‰¥â√—∫√–¬–‡«≈“™”√–Àπ’È∑’Ë¬“«°«à“

≥ 31 ∏—π«“§¡ 2547, 2546 ·≈– 2545 √–¬–‡«≈“°“√™”√–Àπ’È‚¥¬‡©≈’Ë¬¢Õß≈Ÿ°Àπ’È¢Õß°≈ÿà¡∫√‘…—∑Õ¬Ÿà∑’Ë

78 «—π, 85 «—π·≈– 60 «—πµ“¡≈”¥—∫ ´÷Ëß√–¬–‡«≈“‡°Á∫Àπ’È¥—ß°≈à“« Õ¥§≈âÕß°—∫π‚¬∫“¬°“√¥”‡π‘π

∏ÿ√°‘®¢Õß°≈ÿà¡∫√‘…—∑  –∑âÕπ„Àâ‡ÀÁπ√–∫∫°“√µ“¡‡°Á∫Àπ’È∑’Ë¡’ª√– ‘∑∏‘¿“æ ·≈–§ÿ≥¿“æ¢Õß≈Ÿ°Àπ’È¢Õß

°≈ÿà¡∫√‘…—∑ Õ“¬ÿ≈Ÿ°Àπ’È¢Õß∫√‘…—∑ “¡“√∂ √ÿª‰¥â¥—ßπ’È ( —¥ à«π¢Õß≈Ÿ°Àπ’ÈµàÕ≈Ÿ°Àπ’È√«¡)

� °àÕπ∂÷ß°”Àπ¥™”√– 59%

� ¿“¬„π 3 ‡¥◊Õπ 27%

� ¡“°°«à“ 3 ‡¥◊Õπ 14%

„π°√≥’∑’Ë≈Ÿ°§â“¡’°“√º‘¥π—¥™”√–Àπ’È‡°‘π°«à“ 6 ‡¥◊Õππ—∫®“°§√∫°”Àπ¥™”√– ∫√‘…—∑®–∑”

°“√µ—Èß§à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠‡µÁ¡®”π«π ‚¥¬®“°º≈°“√¥”‡π‘πß“π∑’Ëºà“π¡“∫√‘…—∑¡’ªí≠À“πâÕ¬¡“°„π°“√

‡°Á∫™”√–Àπ’È®“°≈Ÿ°§â“

� °√–· ‡ß‘π ¥

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’·À≈àß‡ß‘π∑ÿπ ”§—≠¡“®“°°”‰√ ÿ∑∏‘ª√–®”ªï ·≈–‡¡◊ËÕæ‘®“√≥“√à«¡

°—∫‡ß‘π∑ÿπÀ¡ÿπ‡«’¬π·≈â«∑”„Àâ°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥®“°°‘®°√√¡°“√¥”‡π‘πß“π∑—Èß ‘Èπ 118 ≈â“π∫“∑

‚¥¬°≈ÿà¡∫√‘…—∑¡’„™â°√–· ‡ß‘π ¥¥—ß°≈à“«„π°“√¢¬“¬°“√≈ß∑ÿπ„π ‘π∑√—æ¬å∂“«√ ‚¥¬‡©æ“–„π à«π¢Õß ◊ËÕ

ªÑ“¬‚¶…≥“‡ªìπ‡ß‘π 193 ≈â“π∫“∑ Õ¬à“ß‰√°Á¥’ „πªï 2547 °≈ÿà¡∫√‘…—∑‰¥â¡’°“√≈ß∑ÿπ‡æ‘Ë¡„π∫√‘…—∑Õ‘ß§å‡®Á∑

Õ‘¡‡¡ ‡®  ®”°—¥ ‚¥¬°“√ ◊́ÈÕÀÿâπ‡æ‘Ë¡®”π«π 33,333 ≈â“πÀÿâπ §‘¥‡ªìπ¡Ÿ≈§à“ .8 ≈â“π∫“∑ ≈ß∑ÿπ‡æ‘Ë¡„π∫√‘…—∑

¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ‚¥¬°“√´◊ÈÕÀÿâπ‡æ‘Ë¡ 330,000 Àÿâπ 34 ≈â“π∫“∑  ∫√‘…—∑¡’°“√®à“¬‡ß‘πªíπº≈„Àâ·°àºŸâ∂◊Õ

Àÿâπ 50 ≈â“π∫“∑ ‡ªìπº≈„Àâ°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥„™â‰ª„π°‘®°√√¡®—¥À“‡ß‘π∑—Èß ‘Èπ 53 ≈â“π∫“∑ ‡¡◊ËÕ

æ‘®“√≥“°√–· ‡ß‘π ¥¢Õß°≈ÿà¡∫√‘…—∑®“°°‘®°√√¡¥â“πµà“ßÊ æ∫«à“°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥≈¥≈ß ÿ∑∏‘ 128

≈â“π∫“∑ ´÷Ëß ◊∫‡π◊ËÕß¡“®“°°“√≈ß∑ÿπ„π‚§√ß°“√ Railway ‡ªìπ ”§—≠

�  ¿“æ§≈àÕß

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’Õ—µ√“ à«π ¿“æ§≈àÕß ·≈– ¿“æ§≈àÕßÀ¡ÿπ‡√Á«∑’Ë 1.79 ‡∑à“ ·≈– 1.67

‡∑à“µ“¡≈”¥—∫ ≈¥≈ß®“° ∑’Ë 2.94 ‡∑à“ ·≈– 2.93 ‡∑à“„πªï 2546 ∑—Èßπ’È‡π◊ËÕß®“°°≈ÿà¡∫√‘…—∑¡’°“√°àÕÀπ’È√–¬–

 —Èπ‡æ‘Ë¡¢÷Èπ ‚¥¬°“√ÕÕ°µ—Î« —≠≠“„™â‡ß‘π¡Ÿ≈§à“ 15 ≈â“π

� √“¬®à“¬≈ß∑ÿπ

√“¬®à“¬≈ß∑ÿπ à«π„À≠à¢Õß∫√‘…—∑„™â‰ª‡æ◊ËÕ°“√°àÕ √â“ß ◊ËÕªÑ“¬‚¶…≥“ „πªï 2547 ∫√‘…—∑

¡’°“√≈ß∑ÿπ„π ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èπª√–¡“≥ 159 ≈â“π∫“∑  à«π„À≠à‡ªìπ°“√‡æ‘Ë¡‚§√ßªÑ“¬‚¶…≥“

ª√–‡¿∑ Railway Billboard ́ ÷Ëß°“√≈ß∑ÿπ„π ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èππ—Èπ®– àßº≈‚¥¬µ√ßµàÕ°“√¢¬“¬µ—«‡æ‘Ë¡

¢÷Èπ¢Õß√“¬‰¥â„πÕπ“§µ¢Õß∫√‘…—∑

� ·À≈àß∑’Ë¡“¢Õß‡ß‘π∑ÿπ

‚§√ß √â“ß¢Õß‡ß‘π∑ÿπ¢Õß°≈ÿà¡∫√‘…—∑„πªï 2547 ¡“®“°°“√°àÕÀπ’È·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ„π

 —¥ à«π∑’Ë„°≈â‡§’¬ß°—π ‚¥¬„πªï 2546 ·≈–ªï 2547 °≈ÿà¡∫√‘…—∑¡’Õ—µ√“ à«πÀπ’È ‘πµàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπÕ¬Ÿà∑’Ë

0.37 ‡∑à“ ·≈– 0.38 ‡∑à“µ“¡≈”¥—∫ ‚¥¬ —¥ à«π¥—ß°≈à“«¡’°“√‡ª≈’Ë¬π·ª≈ß®“°ªï 2545 °≈à“«§◊Õ„πªï

2545 °≈ÿà¡∫√‘…—∑¡’·À≈àß‡ß‘π∑ÿπ®“°°“√°àÕÀπ’È„π —¥ à«π∑’Ë Ÿß ‚¥¬¡’Õ—µ√“ à«πÀπ’È ‘πµàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπ

Õ¬Ÿà∑’Ë 1.06 ‡∑à“

114 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



� Income

In 2004, the Group of Companies had a total incorporated income of 542 million baht,

or an increase of 43% from 380 million baht in 2003, the main income were generated by provision of

services and production of ùOut of Home Mediaû products, which generated 530 million baht

constituting to 99% of total income.  The rate of increase was around 30%, this was attributed to

an increased market demand for Trivision, Billboards and BTS City Vision and Railway Billboard and

income from export. In year In 2004 income of media advertising Trivision, Billboard, BTS City

Vision, Railway billboard as 376.54 million baht  or 71.04% of total income, separate's Trivision

Billboad 29.46% of total income  Billboard Media 19.32%  of total  income  BTS Media  19.97%

of total income and Railway Billboard 5.3 of total income.

� Operational Cost & Expenditure

In 2003 the Companyûs expenditure on Marketing / Sales Operations had amounted

to 252 million baht, which showed a growth rate of 48% compared to the preceding year. While in

2004 the average costs for marketing and sales was around 46% of \Total Sales Volume

generated by the Companyûs main businesses, including the business of being the Service Provider

as well as Contractor for the production advertising billboard products. The main expenditures

include the costs of ware and tier / depreciation of the billboards, cost of rent / lease of the ùPrime

Locationsû and the cost of maintenance of the billboards, which constitutes to around 80% of

Marketing/ Sales Expenditure.

As for 2004, the Group of Companyûs Operational Cost on Marketing/Sales

was 184 million baht, or  26% of the Total Sales Value, a increase of year 2003 main season

expenditure of project railway billboard

� Profit

In 2004, the Group of Companiesû initial profit was 290 million baht, whereby, the

Initial Profit Figure had slightly increased to 54% from 55% of the previous year, and the Net Profit

Figure was 85 million baht, an increase of 19 million baht over the preceding year (2003), which

is growth rate increase of 30% of the Net Profit Figure, while Net Profit Figure in ratio with the Total

Sales Value registered an decrease of 17% from 16% company accrued expenditure of project

railway billboard.  as well as improvement of Cost Control.  In 2004 the Companyûs ratio of

investment return for shareholders  (by weighted calculation) was 19.18%.

� Composition of Assets

The company have Proportion the structural of current assets and long term assets it a

nearly rate as a characteristic affair of group company. Current assets the most is debtor a while

fixed asset to be land and equipment majority is media advertising

In year 2004 the group company have total asset 607 million baht divide is current asset

293 million baht or 48 % of total assets decrease 68% from last year itûs result  decrease of

proportion on cash and cash equivalents to arise from investment on Railway Billboard project with

year 2004  the group company has cash 73 million baht or 12 % of total assets decrease from year

2003 as proportion is 37 % of total assets.
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� Àπ’È ‘π

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’Àπ’È ‘πÀ¡ÿπ‡«’¬π 164 ≈â“π∫“∑ Àπ’È ‘π√–¬–¬“« 2 ≈â“π∫“∑

√«¡¿“√–Àπ’È ‘π∑—Èß ‘Èπ 166 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ®“°ªï 2546 ®”π«π 19 ≈â“π∫“∑  “‡Àµÿ ”§—≠¡“®“°°“√

‡æ‘Ë¡¢÷Èπ¢Õß‡ß‘π°Ÿâ¬◊¡®“° ∂“∫—π°“√‡ß‘π 50 ≈â“π∫“∑ ‡æ‘Ë¡‡ªìπ 65 ≈â“π∫“∑ °“√‡æ‘Ë¡¢÷Èπ¢Õß‡ß‘π°Ÿâ¬◊¡¥—ß

°≈à“« ∑”„ÀâÕ—µ√“ à«πÀπ’È ‘πµàÕ ‘π∑√—æ¬å√«¡¢Õß°≈ÿà¡∫√‘…—∑ª√—∫µ—«‡æ‘Ë¡¢÷Èπ®“°√âÕ¬≈– 27 ¢Õß ‘π∑√—æ¬å

√«¡„πªï 2546 ‡æ‘Ë¡‡ªìπ√âÕ¬≈– 27 ¢Õß ‘π∑√—æ¬å√«¡„πªï 2547   ÷́ËßÕ—µ√“°“√°àÕÀπ’È∑’Ë‡æ‘Ë¡¢÷Èππ’È¬—ß‡ªìπ

Õ—µ√“∑’ËµË” ·≈–∫√‘…—∑œ¬—ß¡Õß«à“Õ—µ√“§«“¡‡ ’Ë¬ß∑“ß°“√‡ß‘π¬—ßÕ¬Ÿà„π‡°≥±åµË”‡™àπ°—π

�  à«π¢ÕßºŸâ∂◊ÕÀÿâπ

„πªï 2547 °≈ÿà¡∫√‘…—∑¡’ à«π¢ÕßºŸâ∂◊ÕÀÿâπ 441 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ®“° ªï 2546 ®”π«π

44 ≈â“π∫“∑  “‡ÀµÿÀ≈—°¡“®“°º≈°”‰√¢Õßªï 2547 Õ¬à“ß‰√°Á¥’∫√‘…—∑¡’°“√ª√–°“»®à“¬‡ß‘πªíπº≈

50 ≈â“π∫“∑µ“¡¡µ‘∑’Ëª√–™ÿ¡°√√¡°“√∫√‘…—∑§√—Èß∑’Ë 5/2547 „π«—π»ÿ°√å∑’Ë 5 æƒ»®‘°“¬π 2547 ‡ªìπº≈

„Àâ ≥  ‘Èπªï 2547 ∫√‘…—∑¡’°”‰√ – ¡À≈—ßÀ—° ”√Õßµ“¡°ÆÀ¡“¬·≈â«ª√–¡“≥ 105 ≈â“π∫“∑
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In year 2004 the group company have fixed assets around 314 million baht or 52 % of

total assets divide  investment on Land, Building and equipment has value 215 million baht or 35%

of total assets increasing form year 2003 amount 109 million baht or 20 % of total assets in year.

2003 Increasing that s investment on Railway Billboard project 113 structure

� Quality of Assets

Pertaining to the Quality of Debtors, the Group of Companiesû policy on payment of

debts is set between 60 to 90 days, depending on the type of Customer.  Customers who are

Advertising Agencies are normally granted the privilege of a longer payment term as of

the 31st of December 2004, 2003 and 2002.  The average debt payment period for most Customers

is set at 78, 85 and 60 days respectively, in this case, the mentioned debt payment schedules are

inline with the Companyûs business operational policy, which reflects the Company’s efficient and

effective debt collection system as well as the Quality of the Customer.  However, the main reason

that the terms of payment were lengthened during the periods covering January-December 2003 was

because the Company had increased the number of its Advertising Agency customers.  The Debt

Payment Periods can be concluded as follows:

(Ratio between Each Type of Debtor against Total Number of Debtors)

� Not due for payment 59%

� Less than 3 months 27%

� 3 month up 14%

In the event a Customer defaults on debt payment exceeding the 6 months limit, the

Company would immediately credit the full amount of the outstanding sum as bad debt.  However,

from past experiences the Company has had very little difficulties from non-payment  problems.

� Cash Flow

In 2004, the Group of Companyûs most significant source of capital had derived from

itûs Annual Net Profit Figure, and when incorporated with the revolving fund, the Companyûs

operational liquidity amounted to 118 million baht, whereby, the Group of Companies had used part

of the liquidity to investment in immovable assets, especially in advertising billboards which had

amounted to 193 million baht.  However in 2004 the Group company  increasing  investment. As

well as buy ordinary share in  this company amount 33,333 million shares's value . 8 million baht.

increasing  investment  in Master  & More As well as buy ordinary sharesûs 330,000 share is

valueûs 34 million baht and anouncement dividend payment 50 million baht. This reason the group

company has cashflow for operating activities 53 million baht when regard cashflow of group

company from other activities the group company has cashflow decrease 128 million bahtûs main

reason from investment  railway billboard project.

� Liquidity

In year 2004 the Group companies have current ration 1.79 times, quit ration 1.67

times which decreasing  from 2.94 times and 2.93 times in year 2003 it main season has dept

short term increase (Issued P/N is value 15 million baht)
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�  Investment Expend
The most investment used to the construction of billboard advertising in year 2004.

The company investment construction of the media advertising billboard around 159 million baht

all most  increasing in the project Railway billboard  which investment increase on the media

advertising  do have to  the expansion of revenue in the future.

�  Source of Investment Capital
The structure of the Groupûs Investment Capital in 2004 had derived from the

procurement of loans, and borrowings from shareholders in nearly equal ratio, whereby in 2003

and 2004, the debt ratio with shareholders stand at 0.37 times and 0.38 times respectively.  The

said ratio had changed from 2002, that is, in 2002 the Groupûs ratio of loans and borrowings was

high, and the ratio between debt and shareholderûs equity as 1.6 times.

�  Liabilities
In year 2004 the group companies have current ration 164 million baht Long term

liabilities 2 million baht   Total Liabilities 166 million baht increase 19 million from  year 2003  main

seasoning  loan from financial institution 50 million  baht increasing is  65 million baht. As increas-

ing it make to group companies Dept Ration increasing 27% of  total assets in year 2003  as

increase 27% of total assets in year 2004.Which  dept rate  increasing itûs a lowness rate now.

�  Shareholderûs Equity
In 2004, equity-holding in the Group of Companies by shareholders was valued

at 441 million baht, which had increased from 44 million in 2003, the main reason for this was net

income in year 2004.  However, the Company had announced to pay dividendsin the total amount

of 50 million baht in accordance with the first Shareholdersû General Meeting convened on

the 5th of November 2004, which in turn gave the Company an accumulated profit, after deductions

required by law, of 105 million baht.
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§≥–°√√¡°“√µ√«® Õ∫¢Õß ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ª√–°Õ∫¥â«¬°√√¡°“√

Õ‘ √–®”π«π 3 ∑à“π ´÷Ëß‰¥â√—∫°“√·µàßµ—Èß®“°§≥–°√√¡°“√∫√‘…—∑ ‡¡◊ËÕ«—π∑’Ë 23 ‡¡.¬. 2546 ‚¥¬∑’Ë

∫√‘…—∑‰¥â·ª√ ¿“æ‡ªìπ∫√‘…—∑ ¡À“™π ®”°—¥  ‡¡◊ËÕ«—π∑’Ë 19 æ.§ 2546 ¡’ √.µ.µ.‡°√’¬ß»—°¥‘Ï  ‚≈À–™“≈–

‡ªìπª√–∏“π°√√¡°“√µ√«® Õ∫  π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ ·≈– π“ß “«π¿“æ√ ‰°√æ“ππ∑å ‡ªìπ

°√√¡°“√µ√«® Õ∫

„πªï 2547 §≥–°√√¡°“√µ√«® Õ∫‰¥â¡’°“√ª√–™ÿ¡√à«¡°—π ‡æ◊ËÕµ√«® Õ∫ß∫°“√‡ß‘π√“¬

‰µ√¡“ ·≈–ß∫°“√‡ß‘πª√–®”ªï 2547 ®“°√“¬ß“π¢Õß ∫®°.·°√π∑å ∏Õπµ—π ´÷Ëß‡ªìπºŸâµ√«® Õ∫∫—≠™’

¢Õß∫√‘…—∑œ  ‡æ◊ËÕ„Àâ¡—Ëπ„®«à“ß∫°“√‡ß‘π¢Õß∫√‘…—∑‰¥â®—¥∑”¢÷ÈπÕ¬à“ß∂Ÿ°µâÕßµ“¡∑’Ë§«√ ¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈

∑’Ë‡æ’¬ßæÕ·≈–‡ªìπ‰ªµ“¡¡“µ√∞“π°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª  πÕ°®“°π’È‰¥â¡’°“√ª√–™ÿ¡√à«¡°—∫°√√¡°“

√∫√‘…—∑œ„π‡√◊ËÕß¢Õß°“√æ‘®“√≥“§«“¡ ¡‡Àµÿ ¡º≈¢Õß√“¬°“√√–À«à“ß°—π  ‚¥¬§≥–°√√¡°“√‰¥â

æ‘®“√≥“√“¬≈–‡Õ’¬¥·≈–· ¥ß§«“¡§‘¥‡ÀÁπ„πª√–‡¥Áπ∑’Ë‡°’Ë¬«¢âÕß·≈–„Àâ§«“¡‡ÀÁπ«à“°“√∑”√“¬°“√

√–À«à“ß°—π¢Õß∫√‘…—∑œ¡’§«“¡ ¡‡Àµÿ ¡º≈‡æ’¬ßæÕ·≈â«

 ”À√—∫ªï 2547 §≥–°√√¡°“√µ√«® Õ∫‰¥â‡ πÕ§≥–°√√¡°“√∫√‘…—∑·µàßµ—Èß ∫√‘…—∑ ∫®°.·°

√π∑å ∏Õπµ—π ‡ªìπºŸâ Õ∫∫—≠™’ ‡æ◊ËÕπ”‡ πÕµàÕ∑’Ëª√–™ÿ¡ “¡—≠ºŸâ∂◊ÕÀÿâπÕπÿ¡—µ‘µàÕ‰ª

„π‡√◊ËÕß°“√ª√–‡¡‘π§«“¡¡’ª√– ‘∑∏‘¿“æ¢Õß√–∫∫§«∫§ÿ¡¿“¬„πæ∫«à“ ∫√‘…—∑œ ¡’√–∫∫§«∫§ÿ¡

¿“¬„π∑’Ë‡À¡“– ¡°—∫ ¿“æ∏ÿ√°‘®·≈–‰¡àæ∫¢âÕº‘¥æ≈“¥∑’Ë¡’ “√– ”§—≠ æ√âÕ¡°—ππ’È§≥–°√√¡°“√µ√«® Õ∫

‰¥âæ¬“¬“¡ àß‡ √‘¡·≈–º≈—°¥—π„Àâ∫√‘…—∑ ¡’°“√ªØ‘∫—µ‘µ“¡¢âÕæ÷ßªØ‘∫—µ‘∑’Ë¥’¢Õß∫√‘…—∑®¥∑–‡∫’¬π ‡æ◊ËÕ„Àâ

∫√‘…—∑œ ¡’°“√°”°—∫¥Ÿ·≈°‘®°“√∑’Ë¥’µ≈Õ¥®π„Àâ§”·π–π”„π‡√◊ËÕß°“√∫√‘À“√§«“¡‡ ’Ë¬ß·≈–√–∫∫§«∫§ÿ¡¿“¬

„πµàÕºŸâ∫√‘À“√

§≥–°√√¡°“√µ√«® Õ∫‰¥â‡ πÕµàÕ§≥–°√√¡°“√∫√‘…—∑„ÀâÀπà«¬ß“π¿“¬πÕ°‡¢â“¡“¥”‡π‘π°“√

„π°“√µ√«® Õ∫¿“¬„π ‡æ◊ËÕ„Àâ√–∫∫°“√§«∫§ÿ¡¿“¬„π¥’¬‘Ëß¢÷Èπ ·≈–‡ªìπ°“√ √â“ß§«“¡¡—Ëπ„®„Àâ°—∫ºŸâ∂◊ÕÀÿâπ

„π°“√∫√‘À“√ß“πÕ¬à“ß‚ª√àß„  ‡æ◊ËÕª√–‚¬™πå Ÿß ÿ¥¢ÕßºŸâ∂◊ÕÀÿâπ

√.µ.µ.‡°√’¬ß»—°¥‘Ï  ‚≈À–™“≈–

ª√–∏“π°√√¡°“√µ√«® Õ∫

√“¬ß“π§≥–°√√¡°“√µ√«® Õ∫
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The Internal Audit Committee of the Master Ad (Public) Co., Ltd. is made of up of 3

Independent Committee Members, all of whom have been appointed by the Company Board of

Directors on the 23 of April 2003, and whereas the Company had been registered as a public

company on the 19th of May 2003.  The three committee members includes, Pol.Sub. Lt. Kriengsak

Lohachala as the Chairman of the Auding Committee,  Mr. Prasert Virasathienpornkul and Ms.

Napaporn Kraipanon as the Auding Committee.

In the year 2004,  the Auditing Committee meeting was held to take into consideration the

Companyûs Financial Report quarterly and for the year 2004 from the report presented by Grant

Thornton (Pubic) Company Limited who is the External Auditor of the Company.  The committee is

ensured that the consolidated financial statement is prepared with accuracy and completely and also

in accordance with generally accepted accounting principles in Thailand.  Moreover, there will be the

meeting between the Board of Directors and the Auditing Committee to take into consideration the

appropriate of daily transaction.

For the year 2004, the Audit Committee has advised the Board of Directors to appoint Grant

Thornton Co., Ltd. to be the external auditor which will propose to the Ordinary shareholders meeting

afterward.

The Audit Committee was of the opinion that the Internal Control System of the company is

efficient and suitable to the business condition and free from major mistake.  However, the Audit

Committee is trying to support and persuade the company to operate in accordance with the principle

of good registered company to ensure that the company operates in compliance with good corporate

governance as well as giving the suggestion on risk management and Internal Control System to the

management team.

The Audit Committee has proposed to the Board of Directors to appoint the External Auditor

to oversee and improve the Internal Control System. The purpose is to ensure that the company

operates with transparency management and shareholdersû interest maximization.

Pol. Sub. Lt. Kriengsak Lohachala

Chairman of Audit Committee

Auditing Committee Report
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‡√’¬π ∑à“πºŸâ∂◊ÕÀÿâπ

§≥–°√√¡°“√∫√‘…—∑‡ªìπºŸâ√—∫º‘¥™Õ∫µàÕß∫°“√‡ß‘π¢Õß ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

·≈–ß∫°“√‡ß‘π√«¡¢Õß∫√‘…—∑ ·≈–∫√‘…—∑¬àÕ¬√«¡∂÷ß¢âÕ¡Ÿ≈ “√ π‡∑»∑’Ëª√“°Ø„π√“¬ß“πª√–®”ªï  ß∫

°“√‡ß‘π∑’Ëª√“°Ø¢÷Èπ„π√“¬ß“πª√–®”ªï‰¥â®—¥∑”¢÷Èπµ“¡¡“µ√∞“π∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª ‚¥¬„™âπ‚¬∫“¬

∫—≠™’∑’Ë‡À¡“– ¡·≈–ªØ‘∫—µ‘Õ¬à“ß ¡Ë”‡ ¡Õ  ·≈–‰¥â¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈∑’Ë ”§—≠Õ¬à“ß‡æ’¬ßæÕ„π

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π  ‡æ◊ËÕ„Àâ‡ªìπª√–‚¬™πåµàÕºŸâ∂◊ÕÀÿâπ·≈–π—°≈ß∑ÿπ∑—Ë«‰ªÕ¬à“ß‚ª√àß„ 

„π°“√π’È§≥–°√√¡°“√∫√‘…—∑‰¥â·µàßµ—Èß§≥–°√√¡°“√µ√«® Õ∫‡æ◊ËÕ∑”Àπâ“∑’Ë Õ∫∑“ππ‚¬∫“¬

∑“ß°“√∫—≠™’·≈–§ÿ≥¿“æ¢Õß√“¬ß“π∑“ß°“√‡ß‘π¢Õß·µà≈–‰µ√¡“ °àÕπ∑’Ë®– àß„Àâ§≥–°√√¡°“√∫√‘…—∑√—∫

∑√“∫   ‚¥¬§«“¡‡ÀÁπ¢Õß§≥–°√√¡°“√µ√«® Õ∫‡°’Ë¬«°—∫‡√◊ËÕßπ’Èª√“°Ø„π√“¬ß“π¢Õß§≥–°√√¡°“√µ√«®

 Õ∫´÷Ëß· ¥ß‰«â„π√“¬ß“πª√–®”ªï·≈â« ·≈–ºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑‰¥â· ¥ß§«“¡‡ÀÁπµàÕß∫°“√‡ß‘π¢Õß

∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬„π√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’ «à“‰¥â· ¥ß∞“π–∑“ß°“√‡ß‘π º≈°“√¥”‡π‘πß“π·≈–°√–· 

‡ß‘π ¥∂Ÿ°µâÕßµ“¡∑’Ë§«√„π “√– ”§—≠µ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª

............................................ ...........................................

√.µ.µ.‡°√’¬ß»—°¥‘Ï     ‚≈À–™“≈– π“¬πæ¥≈  µ—≥»≈“√—°…å

ª√–∏“π°√√¡°“√ ª√–∏“π°√√¡°“√∫√‘À“√

√“¬ß“π§«“¡√—∫º‘¥™Õ∫¢Õß
§≥–°√√¡°“√µàÕ√“¬ß“π∑“ß°“√‡ß‘π
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The Board of Directors is responsible for the Companyûs consolidated financial statements

of Master Ad (Public) Company Limited and consolidated financial statements of the Company and

subsidiaries as well as the information technology shown in the annual report.  The consolidaed

financial statements have been prepared in accordance with generally accepted accounting principles

in Thailand and the crucial information was sufficiently disclosed to the shareholders and other

investors clearly.

The Board of Directors also assigns the Inspection Committee to audit the account policy

and the accuracy of financial report quarterly before presenting to the Board of Directors.  The

Opinion of the Inspection Committee is also presented in this annual report.  Moreover, the Company

Auditor also give opinion towards the company financial statement of the Company and subsidiaries

presented in the Auditing Committeeûs report.  The Board of Directors is satisfied with the financial

status, operating results and cash flow are accurate and in accordance with generally accepted

accounting principles.

............................................ ...........................................

Pol.. Sub.L.T. Kriengsak Lohachala Mr. Noppadon Tansalarak

Chairman of the Board President and CEO

The Board of Directorsû
responsibility for financial statements
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1 ∫¡®.¡“ ‡µÕ√å ·Õ¥ π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå 630,000.00

2 ∫®°.¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå 375,000.00

3 ∫®°.Õ‘ß§å‡®Á∑ Õ‘¡‡¡ ‡®  π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå 181,000.00

4 ∫®°.¡“√å‚°â ‰√∑å ´“¬πå π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå 135,000.00

5 ∫®°.·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå 161,000.00

√«¡§à“µÕ∫·∑π°“√ Õ∫∫—≠™’ 1,482,000.00

√“¬°“√∑’Ë ™◊ËÕ∫√‘…—∑ºŸâ®à“¬ ™◊ËÕºŸâ Õ∫∫—≠™’ §à“ Õ∫∫—≠™’

1. §à“µÕ∫·∑π∑’Ë∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬®à“¬„ÀâºŸâ Õ∫∫—≠™’  (Audit Fee) „π√Õ∫ªï∫—≠™’

 ‘Èπ ÿ¥ 31 ∏—π«“§¡ 2547

/ 1 *  ºŸâ Õ∫∫—≠™’ ®“° ∫√‘…—∑ ·°√π∑å ∏Õπµ—π ®”°—¥

2. §à“∫√‘°“√Õ◊Ëπ

-

§à“µÕ∫·∑πºŸâ Õ∫∫—≠™’
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Auditor fee

1 Master Ad Public Co., Ltd. Mrs. Sumalee Chokdeeanant 630,000.00

2 Master and More Co., Ltd. Mrs. Sumalee Chokdeeanant 375,000.00

3 Injet Images Co., Ltd. Mrs. Sumalee Chokdeeanant 181,000.00

4 Maco Right Sign Co., Ltd. Mrs. Sumalee Chokdeeanant 135,000.00

5 Landy Development Co., Ltd. Mrs. Sumalee Chokdeeanant 161,000.00

Total  Auditor fee 1,482,000.00

No. Paid by Auditor Auditor fee

The audit fee that the company and subsidiaries paid as of 31st December 2004.

/ 1 *  Certified Audited Accountant from Grant Thornton Co., Ltd.

2. Non-Audit  Fee
-
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‡ πÕ ºŸâ∂◊ÕÀÿâπ·≈–§≥–°√√¡°“√¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

¢â“æ‡®â“‰¥âµ√«® Õ∫ß∫¥ÿ≈√«¡ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ß∫°”‰√¢“¥∑ÿπ√«¡ ß∫· ¥ß°“√

‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ√«¡ ·≈–ß∫°√–· ‡ß‘π ¥√«¡ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·µà≈–ªï¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥

®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬ ·≈–¢â“æ‡®â“‰¥âµ√«® Õ∫ß∫¥ÿ≈ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ß∫°”‰√¢“¥∑ÿπ

ß∫· ¥ß°“√‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ ·≈–ß∫°√–· ‡ß‘π ¥ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·µà≈–ªï‡©æ“–¢Õß∫√‘…—∑

¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ́ ÷ËßºŸâ∫√‘À“√¢Õß°‘®°“√‡ªìπºŸâ√—∫º‘¥™Õ∫µàÕ§«“¡∂Ÿ°µâÕß·≈–§√∫∂â«π¢Õß¢âÕ¡Ÿ≈„πß∫°“√‡ß‘π

‡À≈à“π’È   à«π¢â“æ‡®â“‡ªìπºŸâ√—∫º‘¥™Õ∫„π°“√· ¥ß§«“¡‡ÀÁπµàÕß∫°“√‡ß‘π¥—ß°≈à“«®“°º≈°“√µ√«® Õ∫¢Õß¢â“æ‡®â“ ß∫°“√

‡ß‘π¢Õß∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥  ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ∑’Ë„™â‡ªìπ‡°≥±å„π°“√∫—π∑÷°‡ß‘π≈ß∑ÿπ

„πß∫°“√‡ß‘ππ’Èµ“¡«‘∏’ à«π‰¥â‡ ’¬µ√«® Õ∫‚¥¬ºŸâ Õ∫∫—≠™’Õ◊Ëπ ́ ÷Ëß¢â“æ‡®â“‰¥â√—∫√“¬ß“π°“√µ√«® Õ∫·≈â« ¬Õ¥‡ß‘π≈ß∑ÿπ„π

∫√‘…—∑√à«¡¥—ß°≈à“«§‘¥‡ªìπ√âÕ¬≈– 1.99 ·≈–√âÕ¬≈– 2.29 ¢Õß ‘π∑√—æ¬å√«¡„πß∫°“√‡ß‘π√«¡ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547

·≈– 2546 µ“¡≈”¥—∫ ·≈–§‘¥‡ªìπ√âÕ¬≈– 2.24 ·≈–√âÕ¬≈– 2.61 ¢Õßß∫°“√‡ß‘π‡©æ“–∫√‘…—∑ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547

·≈– 2546 µ“¡≈”¥—∫  à«π·∫àß°”‰√®“°‡ß‘π≈ß∑ÿπµ“¡«‘∏’ à«π‰¥â‡ ’¬§‘¥‡ªìπ√âÕ¬≈– 0.20 ¢Õß°”‰√ ÿ∑∏‘„πß∫°“√‡ß‘π√«¡

·≈–ß∫°“√‡ß‘π‡©æ“–∫√‘…—∑ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– à«π·∫àß¢“¥∑ÿπ®“°‡ß‘π≈ß∑ÿπµ“¡«‘∏’ à«π‰¥â‡ ’¬§‘¥

‡ªìπ√âÕ¬≈– 0.10 ¢Õß°”‰√ ÿ∑∏‘„πß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–∫√‘…—∑ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2546

¢â“æ‡®â“‰¥âªØ‘∫—µ‘ß“πµ√«® Õ∫µ“¡¡“µ√∞“π°“√ Õ∫∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª ́ ÷Ëß°”Àπ¥„Àâ¢â“æ‡®â“µâÕß«“ß·ºπ·≈–

ªØ‘∫—µ‘ß“π‡æ◊ËÕ„Àâ‰¥â§«“¡‡™◊ËÕ¡—ËπÕ¬à“ß¡’‡Àµÿº≈«à“ ß∫°“√‡ß‘π· ¥ß¢âÕ¡Ÿ≈∑’Ë¢—¥µàÕ¢âÕ‡∑Á®®√‘ßÕ—π‡ªìπ “√– ”§—≠À√◊Õ‰¡à °“√

µ√«® Õ∫√«¡∂÷ß°“√„™â«‘∏’°“√∑¥ Õ∫À≈—°∞“πª√–°Õ∫√“¬°“√∑—Èß∑’Ë‡ªìπ®”π«π‡ß‘π·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈„πß∫°“√‡ß‘π  °“√

ª√–‡¡‘π§«“¡‡À¡“– ¡¢ÕßÀ≈—°°“√∫—≠™’∑’Ë°‘®°“√„™â ·≈–ª√–¡“≥°“√‡°’Ë¬«°—∫√“¬°“√∑“ß°“√‡ß‘π∑’Ë‡ªìπ “√– ”§—≠´÷ËßºŸâ

∫√‘À“√‡ªìπºŸâ®—¥∑”¢÷Èπ  µ≈Õ¥®π°“√ª√–‡¡‘π∂÷ß§«“¡‡À¡“– ¡¢Õß°“√· ¥ß√“¬°“√∑’Ëπ”‡ πÕ„πß∫°“√‡ß‘π‚¥¬√«¡  ¢â“æ‡®â“

‡™◊ËÕ«à“°“√µ√«® Õ∫¥—ß°≈à“«„Àâ¢âÕ √ÿª∑’Ë‡ªìπ‡°≥±åÕ¬à“ß‡À¡“– ¡„π°“√· ¥ß§«“¡‡ÀÁπ¢Õß¢â“æ‡®â“

®“°°“√µ√«® Õ∫¢Õß¢â“æ‡®â“·≈–√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’Õ◊Ëπ ¢â“æ‡®â“‡ÀÁπ«à“ß∫°“√‡ß‘π¥—ß°≈à“«¢â“ßµâπ· ¥ß∞“π–

°“√‡ß‘π√«¡ ≥ «—π∑’Ë 31  ∏—π«“§¡ 2547 ·≈– 2546 º≈°“√¥”‡π‘πß“π√«¡·≈–°√–· ‡ß‘π ¥√«¡ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π

·µà≈–ªï¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬ ·≈–∞“π–°“√‡ß‘π ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546

º≈°“√¥”‡π‘πß“π·≈–°√–· ‡ß‘π ¥ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·µà≈–ªï‡©æ“–¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ‚¥¬

∂Ÿ°µâÕßµ“¡∑’Ë§«√„π “√– ”§—≠µ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª

π“ß ÿ¡“≈’  ‚™§¥’Õπ—πµå

ºŸâ Õ∫∫—≠™’√—∫Õπÿ≠“µ

∑–‡∫’¬π‡≈¢∑’Ë 3322

°√ÿß‡∑æ¡À“π§√

22 ¡°√“§¡ 2548

√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’√—∫Õπÿ≠“µ
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To the Shareholders and the Board of Directors of Master Ad Public Company Limited

I have audited the accompanying consolidated balance sheets of Master Ad Public Company
Limited and subsidiaries as at 31 December 2004 and 2003, and the related consolidated statements of
income,  of changes in shareholdersû equity and of cash flows for the years then ended. I have also audited
Master Ad Public Company Limited's own balance sheets as at 31 December 2004 and 2003, and the
related statements of income, of changes in shareholdersû equity and of cash flows for the years then
ended. These financial statements are the responsibility of the Company's management as to their
correctness and completeness of the presentation. My responsibility is to express an opinion on these
financial statements based on my audits. The financial statements of Take a Look Co., Ltd. for the year
ended 31 December 2004 and 2003, for which investment is accounted for in the accompanying
financial statements by the equity method of accounting were audited by other auditor whose reports have
been submitted to me. The investment in such associated companies represented 1.99 and 2.29 percent
of total assets in consolidated financial statements as at 31 December 2004 and 2003, respectively, and
represented 2.24 and 2.61 percent of total assets in the Companyûs own financial statements as at 31
December 2004 and 2003, respectively. The equity in net income of such associated company
represents 0.20 percent of net income in the consolidated and the Companyûs own financial statements for
the year ended 31 December 2004, and the equity in net loss of such associated company  represented
0.10 percent of net profit in the consolidated and the Companyûs own financial statements for the year
ended 31 December 2003.

I conducted my audits in accordance with generally accepted auditing standards. Those standards
require that I plan and perform the audits to obtain reasonable assurance about whether the financial
statements are free of material misstatement. An audit includes examining, on a test basis, evidence
supporting the amounts and disclosures in the financial statements. An audit also includes assessing the
accounting principles used and significant estimates made by management, as well as evaluating the
overall financial statement presentation. I believe that my audits provide a reasonable basis for my opinion.

In my opinion, based on my audits and the report of other auditors, the consolidated and the
Companyûs own financial statements referred to above present fairly, in all material respects, the
consolidated financial positions of Master Ad Public Company Limited and subsidiaries as at 31 December
2004 and 2003, and the consolidated results of their operations and cash flows for the years then ended,
and Master Ad Public Company Limited's own financial positions as at 31 December 2004 and 2003,
and the results of its operations and cash flows for the years then ended in conformity with generally
accepted accounting principles.

SUMALEE CHOKDEEANANT
Certified Public Accountant

Registration No. 3322
Bangkok, Thailand
22 January 2005

Report of Independent AuditorReport of Independent AuditorReport of Independent AuditorReport of Independent AuditorReport of Independent Auditor

Annual Report 2004 Master Ad Public Company Limited 127



∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

À¡“¬‡Àµÿ  2547 2546  2547 2546

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√ 73,480,278 201,125,040 31,004,271 169,367,353

≈Ÿ°Àπ’È°“√§â“ - ∫√‘…—∑Õ◊Ëπ -  ÿ∑∏‘ [ 4 ] 125,819,125 98,307,555 74,812,283 54,007,447

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 4,5 ] 1,409,556 1,801,537 1,076,088 2,158,817

≈Ÿ°Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß[ 5 ] 2,964,168 71,912  4,241,639 2,990,700

 ‘π§â“§ß‡À≈◊Õ 19,289,496 667,129  11,037,487  697,670

‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“

- ∫√‘…—∑Õ◊Ëπ 507,987  430,544 452,925 430,543

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] - - 5,796,510 -

§à“‡™à“®à“¬≈à«ßÀπâ“ 35,885,969 45,014,390 34,873,884 44,102,890

§à“„™â®à“¬®à“¬≈à«ßÀπâ“ 17,310,353 17,192,895 5,901,220 13,810,073

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬πÕ◊Ëπ 16,498,163 7,244,607 16,287,270 6,966,631

√«¡ ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π 293,165,095 371,855,609 185,483,577 294,532,124

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬π

‡ß‘π≈ß∑ÿπ´÷Ëß∫—π∑÷°‚¥¬«‘∏’ à«π‰¥â‡ ’¬

- ∫√‘…—∑¬àÕ¬ [ 6 ]  -  -  99,553,324 33,509,629

- ∫√‘…—∑√à«¡ [ 6 ]  33,950,830  23,244,340  33,950,830 23,244,340

‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â [ 7 ] 3,066,668 3,877,770 2,125,268 2,126,220

‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ]  3,334,000  -  3,334,000 18,870,000

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ [ 8 ] 214,951,948 106,143,711 175,878,189 67,006,165

∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™â„π°“√¥”‡π‘πß“π [ 9 ] 35,316,836 35,316,836 35,316,836 35,316,836

§à“§«“¡π‘¬¡ -  ÿ∑∏‘ [ 10 ] 19,300,277 - - -

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ 3,763,157 2,817,287 2,354,216 1,475,217

√«¡ ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬π 313,683,716  171,399,944  352,512,663  181,548,407

√«¡ ‘π∑√—æ¬å  606,848,811  543,255,553  537,996,240 476,080,531

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

 ‘π∑√—æ¬å

ß∫¥ÿ≈
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Master Ad Public Company Limited and Subsidiaries
As at 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes  2004 2003  2004 2003

CURRENT ASSETS

Cash and cash at banks 73,480,278 201,125,040  31,004,271  169,367,353

Trade accounts receivable

- other companies - net [ 4 ] 125,819,125 98,307,555 74,812,283 54,007,447

- related companies [ 4,5 ] 1,409,556 1,801,537 1,076,088  2,158,817

Other receivables - related companies [ 5 ]  2,964,168  71,912  4,241,639  2,990,700

Inventories 19,289,496  667,129  11,037,487  697,670

Advance payments for inventories

- other company 507,987 430,544  452,925 430,543

- related company [ 5 ]  -  -  5,796,510 -

Prepaid rental  35,885,969 45,014,390 34,873,884  44,102,890

Prepaid expenses 17,310,353 17,192,895 5,901,220 13,810,073

Other current assets  16,498,163  7,244,607 16,287,270  6,966,631

Total Current Assets 293,165,095 371,855,609 185,483,577 294,532,124

NON - CURRENT ASSETS

Investment accounted for by the equity method

- subsidiary companies [ 6 ]  -  -  99,553,324 33,509,629

- associated companies [ 6 ] 33,950,830  23,244,340  33,950,830 23,244,340

Restricted deposits with banks [ 7 ] 3,066,668  3,877,770  2,125,268  2,126,220

Loan to related companies [ 5 ] 3,334,000 - 3,334,000 18,870,000

Buildings and equipment - net [ 8 ] 214,951,948 106,143,711 175,878,189 67,006,165

Land not yet used in operations [ 9 ] 35,316,836 35,316,836  35,316,836  35,316,836

Goodwill - net [ 10 ] 19,300,277  -  - -

Other non - current assets 3,763,157  2,817,287  2,354,216  1,475,217

Total Non - Current Assets 313,683,716 171,399,944  352,512,663  181,548,407

TOTAL ASSETS 606,848,811 543,255,553  537,996,240 476,080,531

The accompanying notes form an integral part of these financial statements.

ASSETS

Balance Sheet
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

À¡“¬‡Àµÿ  2547 2546  2547 2546

Àπ’È ‘πÀ¡ÿπ‡«’¬π

‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π [ 11 ]  65,000,000  50,000,000 65,000,000 50,000,000

‡®â“Àπ’Èµ“¡ —≠≠“‡™à“´◊ÈÕ∑’Ë [ 12 ] 452,138 431,700 244,603  244,603

∂÷ß°”Àπ¥™”√–„π 1 ªï

‡®â“Àπ’È°“√§â“

- ∫√‘…—∑Õ◊Ëπ 25,008,391  22,459,121  15,945,266 17,581,214

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] 7,462,246  3,993,664 8,810,261 3,993,664

√“¬‰¥â√—∫≈à«ßÀπâ“

- ∫√‘…—∑Õ◊Ëπ 14,068,484 11,517,484 14,068,484  11,517,484

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] -  -  7,380,000 -

‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ]  218,253  216,669  208,869 4,412,080

‡ß‘πªíπº≈§â“ß®à“¬  161,689  -  161,689  -

¿“…’‡ß‘π‰¥â§â“ß®à“¬ 17,510,206  20,112,832  1,620,077  8,346,975

§à“„™â®à“¬§â“ß®à“¬  18,871,313  9,692,448  9,228,478  5,684,360

¿“…’¢“¬∑’Ë¬—ß‰¡à∂÷ß°”Àπ¥™”√–  8,045,204  6,276,834  4,505,744 3,289,108

Àπ’È ‘πÀ¡ÿπ‡«’¬πÕ◊Ëπ 7,317,461  1,953,400  6,609,324 1,283,416

√«¡Àπ’È ‘πÀ¡ÿπ‡«’¬π  164,115,385 126,654,152  133,782,795  106,352,904

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬π

‡®â“Àπ’Èµ“¡ —≠≠“‡™à“´◊ÈÕ -  ÿ∑∏‘ [ 12 ]  248,250  434,895  40,767  285,371

‡ß‘π°Ÿâ¬◊¡®“°ºŸâ∂◊ÕÀÿâπ [ 13 ]  -  18,130,000  -  -

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ  1,695,877  1,481,364  1,659,727  1,481,364

√«¡Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬π  1,944,127  20,046,259  1,700,494  1,766,735

√«¡Àπ’È ‘π  166,059,512 146,700,411  135,483,289 108,119,639

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

Àπ’È ‘π·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ

ß∫¥ÿ≈
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Master Ad Public Company Limited and Subsidiaries
As at 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes  2004 2003  2004 2003

CURRENT LIABILITIES

Short - term loans from financial [ 11 ] 65,000,000  50,000,000 65,000,000 50,000,000

institutions

Current portion of hire - purchase [ 12 ] 452,138  431,700  244,603  244,603

payable

Accounts payable

- other companies 25,008,391  22,459,121  15,945,266 17,581,214

- related companies [ 5 ] 7,462,246  3,993,664  8,810,261  3,993,664

Income received in advance

- other companies 14,068,484  11,517,484  14,068,484 11,517,484

- related company [ 5 ]  -  -  7,380,000  -

Other payables - related companies [ 5 ] 218,253  216,669  208,869  4,412,080

Dividend payable 161,689  -  161,689  -

Accrued income tax 17,510,206  20,112,832  1,620,077  8,346,975

Accrued expenses 18,871,313  9,692,448  9,228,478  5,684,360

Undue output VAT 8,045,204  6,276,834  4,505,744 3,289,108

Other current liabilities 7,317,461  1,953,400  6,609,324 1,283,416

Total Current Liabilities 164,115,385  126,654,152  133,782,795 106,352,904

NON - CURRENT LIABILITIES

Hire - purchase payable - net [ 12 ] 248,250  434,895  40,767 285,371

Loan from shareholders [ 13 ]  -  18,130,000  -  -

Other non - current liabilities 1,695,877  1,481,364  1,659,727  1,481,364

Total Non - Current Liabilities 1,944,127  20,046,259  1,700,494 1,766,735

TOTAL LIABILITIES 166,059,512 146,700,411 135,483,289 108,119,639

The accompanying notes form an integral part of these financial statements.

LIABILITIES AND SHAREHOLDERSû EQUITY

Balance Sheet
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

À¡“¬‡Àµÿ  2547 2546  2547 2546

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ

∑ÿπ‡√◊ÕπÀÿâπ - Àÿâπ “¡—≠ ¡Ÿ≈§à“Àÿâπ≈– 1 ∫“∑

- ∑ÿπ®¥∑–‡∫’¬π 125,000,000 Àÿâπ  125,000,000  125,000,000  125,000,000  125,000,000

- ∑ÿπ‡√◊ÕπÀÿâπ∑’ËÕÕ°·≈–√—∫™”√–·≈â«  125,000,000  125,000,000  125,000,000 125,000,000

125,000,000 Àÿâπ

 à«π‡°‘π¡Ÿ≈§à“Àÿâπ  167,084,833  167,084,833  167,084,833 167,084,833

°”‰√ – ¡

- ®—¥ √√‡æ◊ËÕ ”√Õßµ“¡°ÆÀ¡“¬  5,524,790 2,289,551  5,524,790 2,289,551

- ¬—ß‰¡à‰¥â®—¥ √√  104,903,328  73,586,508  104,903,328  73,586,508

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑  402,512,951  367,960,892  402,512,951 367,960,892

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π∫√‘…—∑¬àÕ¬  38,276,348  28,594,250  -  -

√«¡ à«π¢ÕßºŸâ∂◊ÕÀÿâπ  440,789,299  396,555,142  402,512,951  367,960,892

√«¡Àπ’È ‘π·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ  606,848,811  543,255,553  537,996,240 476,080,531

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

Àπ’È ‘π·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ (µàÕ)

ß∫¥ÿ≈
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Master Ad Public Company Limited and Subsidiaries
As at 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes  2004 2003  2004 2003

LIABILITIES AND SHAREHOLDERSû EQUITY (CONTINUED)

SHAREHOLDERSû EQUITY

Share capital - common shares at Baht 1 par value

- Registered 125,000,000 shares 125,000,000  125,000,000  125,000,000  125,000,000

- Issued and paid-up 125,000,000 shares  125,000,000  125,000,000  125,000,000  125,000,000

Share premium  167,084,833  167,084,833  167,084,833  167,084,833

Retained earnings

- Appropriated for legal reserve 5,524,790  2,289,551  5,524,790 2,289,551

- Unappropriated  104,903,328 73,586,508 104,903,328  73,586,508

Total Shareholdersû Equity of the Company 402,512,951 367,960,892 402,512,951  367,960,892

Minority interest in subsidiary companies 38,276,348  28,594,250  -  -

TOTAL SHAREHOLDERûS EQUITY  440,789,299 396,555,142  402,512,951  367,960,892

TOTAL LIABILITIES AND 606,848,811  543,255,553 537,996,240  476,080,531

SHAREHOLDERSû EQUITY

The accompanying notes form an integral part of these financial statements.

Balance Sheet
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

À¡“¬‡Àµÿ  2547 2546  2547 2546

√“¬‰¥â [ 5 ]

√“¬‰¥â®“°°“√∫√‘°“√ 487,541,379 374,911,590 310,569,546 236,690,965

√“¬‰¥â®“°°“√¢“¬  42,502,857 - 42,502,857  -

√“¬‰¥âÕ◊ËπÊ

 - √“¬‰¥â§à“π“¬Àπâ“  -  -  5,467,768 3,536,831

- ¥Õ°‡∫’È¬√—∫  631,374 264,505  789,005 2,719,472

- Õ◊Ëπ Ê  11,065,776 4,640,008  11,043,661 3,131,436

 à«π‰¥â‡ ’¬„π°”‰√ ÿ∑∏‘¢Õß

- ∫√‘…—∑¬àÕ¬ -  -  32,674,977  17,584,411

- ∫√‘…—∑√à«¡ -  ÿ∑∏‘ 114,499 - 114,499  -

√«¡√“¬‰¥â  541,855,885  379,816,103 403,162,313  263,663,115

µâπ∑ÿπ·≈–§à“„™â®à“¬ [ 5 ]

µâπ∑ÿπ®“°°“√∫√‘°“√ 226,496,665 168,972,136  156,539,349 115,395,678

µâπ∑ÿπ®“°°“√¢“¬  25,355,743  -  25,355,743 -

§à“„™â®à“¬„π°“√¢“¬·≈–∫√‘À“√ 142,716,428 82,338,512  121,555,435 57,907,243

 à«π‰¥â‡ ’¬„π¢“¥∑ÿπ ÿ∑∏‘¢Õß∫√‘…—∑√à«¡ -  ÿ∑∏‘  - 110,173  - 110,173

√«¡µâπ∑ÿπ·≈–§à“„™â®à“¬  394,568,836  251,420,821  303,450,527  173,413,094

°”‰√ ÿ∑∏‘°àÕπ¥Õ°‡∫’È¬®à“¬·≈–¿“…’‡ß‘π‰¥â 147,287,049 128,395,282  99,711,786  90,250,021

¥Õ°‡∫’È¬®à“¬  (1,879,601)  (3,811,320)  (1,564,555)  (1,367,460)

¿“…’‡ß‘π‰¥â  (39,669,737)(42,362,334)  (13,595,172) (23,797,528)

°”‰√À≈—ßÀ—°¿“…’‡ß‘π‰¥â  105,737,711  82,221,628  84,552,059  65,085,033

°”‰√ ÿ∑∏‘ à«π∑’Ë‡ªìπ¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬  (21,185,652) (17,136,595)  -  -

°”‰√ ÿ∑∏‘ ”À√—∫ªï  84,552,059  65,085,033  84,552,059  65,085,033

°”‰√µàÕÀÿâπ¢—Èπæ◊Èπ∞“π

°”‰√µàÕÀÿâπ (∫“∑/Àÿâπ) 0.68 0.61 0.68 0.61

®”π«πÀÿâπ “¡—≠∂—«‡©≈’Ë¬∂à«ßπÈ”Àπ—° (Àÿâπ) 125,000,000 107,260,274  125,000,000 107,260,274

¡Ÿ≈§à“Àÿâπ “¡—≠Àÿâπ≈– (∫“∑)  1  1  1  1

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

ß∫°”‰√¢“¥∑ÿπ
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Master Ad Public Company Limited and Subsidiaries
For Years Ended 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes  2004 2003  2004 2003

REVENUES [ 5 ]

Services income  487,541,379  374,911,590 310,569,546  236,690,965

Sales income  42,502,857  -  42,502,857  -

Other income

- commission income  -  - 5,467,768  3,536,831

- interest income 631,374 264,505 789,005  2,719,472

- others 11,065,776  4,640,008  11,043,661  3,131,436

Equity in net income of :

- subsidiary companies -  -  32,674,977  17,584,411

- associated companies - net  114,499  -  114,499  -

TOTAL REVENUES 541,855,885  379,816,103  403,162,313  263,663,115

COSTS AND EXPENSES [ 5 ]

Costs of services 226,496,665 168,972,136 156,539,349  115,395,678

Costs of sales 25,355,743  -  25,355,743  -

Selling and administrative expenses  142,716,428 82,338,512 121,555,435  57,907,243

Equity in net loss of associated companies-net  -  110,173  -  110,173

TOTAL COSTS AND EXPENSES  394,568,836  251,420,821  303,450,527 173,413,094

Net Income Before Interest Expense and

Income Tax  147,287,049 128,395,282  99,711,786  90,250,021

Interest expense  (1,879,601)  (3,811,320)  (1,564,555) (1,367,460)

Income tax  (39,669,737)  (42,362,334)  (13,595,172)  (23,797,528)

Net Income After Income Tax  105,737,711  82,221,628  84,552,059  65,085,033

Minority interest in net income  (21,185,652) (17,136,595)  -  -

NET INCOME FOR THE YEARS  84,552,059  65,085,033  84,552,059 65,085,033

BASIC EARNINGS PER SHARE

Net income per share (Baht/share)  0.68  0.61  0.68  0.61

Weighted average number of common 125,000,000  107,260,274  125,000,000  107,260,274

shares (Shares)

Par value of common share (Baht)  1  1  1  1

The accompanying notes form an integral part of these financial statements.

Statements of Income
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

°”‰√  à«π¢Õß

∑ÿπ‡√◊ÕπÀÿâπ∑’Ë  à«π‡°‘π  ”√Õßµ“¡  – ¡∑’Ë¬—ß ºŸâ∂◊ÕÀÿâπ

√—∫™”√–·≈â« ¡Ÿ≈§à“Àÿâπ °ÆÀ¡“¬ ‰¡à®—¥ √√  à«ππâÕ¬ √«¡

ß∫°“√‡ß‘π√«¡

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2546 100,000,000  -  2,289,551  8,501,475  11,457,655 122,248,681

‡æ‘Ë¡∑ÿπ√–À«à“ßªï 25,000,000  167,084,833  -  -  - 192,084,833

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π -  -  -  - 17,136,595  17,136,595

°”‰√ ÿ∑∏‘ ”À√—∫ªï

°”‰√ ÿ∑∏‘ ”À√—∫ªï -  -  -  65,085,033  - 65,085,033

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2546 125,000,000  167,084,833  2,289,551  73,586,508  28,594,250 396,555,142

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2547 125,000,000  167,084,833  2,289,551  73,586,508  28,594,250 396,555,142

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π°”‰√ ÿ∑∏‘ ”À√—∫ªï  -  -  -  -  21,185,652 21,185,652

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬≈¥≈ß -  -  -  -  (11,503,554) (11,503,554)

‡ß‘πªíπº≈®à“¬ -  -  - (50,000,000)  - (50,000,000)

®—¥ √√‡ªìπ ”√Õßµ“¡°ØÀ¡“¬ -  -  3,235,239  (3,235,239)  -  -

°”‰√ ÿ∑∏‘ ”À√—∫ªï -  -  -  84,552,059  - 84,552,059

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 125,000,000 167,084,833 5,524,790 104,903,328 38,276,348 440,789,299

ß∫· ¥ß°“√‡ª≈’Ë¬π·ª≈ß
„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ
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Master Ad Public Company Limited and Subsidiaries
For Years Ended 31 December 2004 and 2003

(Unit : Baht)

Paid - up Unappropriated

share Share Legal retained Minority

capital premium reserve earnings interest Total

Balance as at 1 January 2003 100,000,000  -  2,289,551  8,501,475  11,457,655 122,248,681

Increase in share capital during the years 25,000,000 167,084,833  -  -  -  192,084,833

Minority interest in net income

for the years -  -  -  - 17,136,595 17,136,595

Net income the year -  - - 65,085,033  -  65,085,033

Balance as at 31 December 2003  125,000,000  167,084,833  2,289,551  73,586,508  28,594,250 396,555,142

Balance as at 1 January 2004  125,000,000 167,084,833 2,289,551 73,586,508 28,594,250 396,555,142

Minority interest in net income for the years - -  -  - 21,185,652 21,185,652

Decrease in minority interest -  -  -  - (11,503,554) (11,503,554)

Dividend  - - - (50,000,000)  - (50,000,000)

Appropriated for legal reserve -  - 3,235,239 (3,235,239)  -  -

Net income for the year  -  - - 84,552,059  - 84,552,059

Balance as at 31 December 2004 125,000,000 167,084,833 5,524,790 104,903,328 38,276,348 440,789,299

CONSOLIDATED

Statements of Changes
in Shareholdersû Equity
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

°”‰√

∑ÿπ‡√◊ÕπÀÿâπ∑’Ë  à«π‡°‘π  ”√Õßµ“¡  – ¡∑’Ë¬—ß

√—∫™”√–·≈â« ¡Ÿ≈§à“Àÿâπ °ÆÀ¡“¬ ‰¡à®—¥ √√ √«¡

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2546 100,000,000 _ 2,289,551  8,501,475 110,791,026

‡æ‘Ë¡∑ÿπ√–À«à“ßªï 25,000,000167,084,833 - - 192,084,833

°”‰√ ÿ∑∏‘ ”À√—∫ªï - - - 65,085,033 65,085,033

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2546 125,000,000 167,084,833 2,289,551 73,586,508 367,960,892

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2547 125,000,000 167,084,833 2,289,551 73,586,508 367,960,892

‡ß‘πªíπº≈®à“¬ - - - (50,000,000) (50,000,000)

®—¥ √√‡ªìπ ”√Õßµ“¡°ØÀ¡“¬ - - 3,235,239 (3,235,239) -

°”‰√ ÿ∑∏‘ ”À√—∫ªï - - - 84,552,059 84,552,059

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 125,000,000 167,084,833 5,524,790 104,903,328  402,512,951

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

ß∫· ¥ß°“√‡ª≈’Ë¬π·ª≈ß
„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ
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Master Ad Public Company Limited and Subsidiaries
For Years Ended 31 December 2004 and 2003

(Unit : Baht)

Paid - up Unappropriated

share Share Legal retained

capital premium reserve earnings Total

THE COMPANY OWN F/S

Balance as at 1 January 2003 100,000,000  -  2,289,551  8,501,475 110,791,026

Increase in share capital

during the years 25,000,000 167,084,833  -  -  192,084,833

Net income for year -  -  -  65,085,033  65,085,033

Balance as at 31 December 2003  125,000,000  167,084,833  2,289,551  73,586,5008 367,960,892

Balance as at 1 January 2004  125,000,000  167,084,833  2,289,551  73,586,508 367,960,892

Dividend - -  -  (50,000,000) (50,000,000)

Appropriated for legal reserve  -  -  3,235,239  (3,235,239) -

Net income for the year -  -  -  84,552,059  84,552,059

Balance as at 31 December 2004  125,000,000  167,084,833  5,524,790  104,903,328 402,512,951

The accompanying notes form an integral part of these financial statements.

Statements of Changes
in Shareholdersû Equity
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

 2547 2546  2547 2546

°”‰√ ÿ∑∏‘ ”À√—∫ªï 84,552,059  65,085,033  84,552,059  65,085,033

ª√—∫ª√ÿß°”‰√ ÿ∑∏‘‡ªìπ‡ß‘π ¥√—∫ (®à“¬) ®“°°‘®°√√¡

¥”‡π‘πß“π :-

§à“‡ ◊ËÕ¡√“§“  49,620,814 30,825,074 34,994,280  14,642,899

¢“¥∑ÿπ (°”‰√) ®“°°“√®”Àπà“¬Õÿª°√≥å  139,744 (102,804) 139,744  -

Õÿª°√≥åµ—¥®”Àπà“¬  3,731  5,412,702  -  4,506,984

 à«π‰¥â‡ ’¬„π¢“¥∑ÿπ (°”‰√) ¢Õß∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡ (114,499)  44,667  (32,789,476) (17,474,238)

°”‰√∑’Ë¬—ß‰¡à‡°‘¥¢÷Èπ®“°Õ—µ√“·≈°‡ª≈’Ë¬π‡ß‘πµ√“µà“ßª√–‡∑» (58,185) -  (55,121) -

µ—¥®”Àπà“¬§à“§«“¡π‘¬¡ 1,564,887  -  -  -

§à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠ 859,852  7,056,200  859,852 1,108,520

‡ß‘π ¥‰¥â¡“®“°°“√¥”‡π‘πß“π°àÕπ°“√‡ª≈’Ë¬π·ª≈ß

„π ‘π∑√—æ¬å·≈–Àπ’È ‘π¥”‡π‘πß“π 136,568,403  108,320,872  87,701,338  67,869,198

°“√‡ª≈’Ë¬π·ª≈ß„π ‘π∑√—æ¬å·≈–Àπ’È ‘π¥”‡π‘πß“π

 ‘π∑√—æ¬å¥”‡π‘πß“π≈¥≈ß (‡æ‘Ë¡¢÷Èπ):

≈Ÿ°Àπ’È°“√§â“ (27,921,256)  (32,048,936)  (20,526,838)  (10,584,444)

≈Ÿ°Àπ’ÈÕ◊Ëπ – ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß (2,892,256)  (25,412)  (1,250,939)  208,255

 ‘π§â“§ß‡À≈◊Õ (18,622,367)  (312,907)  (10,339,817)  (312,907)

‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“ (77,443)  -  (5,818,892)  -

§à“‡™à“®à“¬≈à«ßÀπâ“ 9,128,421  (30,578,761)  9,229,006  (31,454,879)

§à“„™â®à“¬®à“¬≈à«ßÀπâ“ (117,458)  (14,822,373)  7,908,853  (11,604,821)

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬πÕ◊Ëπ (9,253,556)  (2,323,924)  (9,320,639)  (2,317,531)

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ (945,870)  869,330  (878,999)  (426,867)

Àπ’È ‘πÀ¡ÿπ‡«’¬π‡æ‘Ë¡¢÷Èπ (≈¥≈ß):

‡®â“Àπ’È°“√§â“ 6,017,852  15,637,762  3,180,649  15,843,017

√“¬‰¥â√—∫≈à«ßÀπâ“ 2,551,000  2,058,749  9,931,000 2,546,669

‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß 1,584  52,811 (4,203,211)  4,248,222

¿“…’‡ß‘π‰¥â§â“ß®à“¬ (2,602,626)  12,594,959  (6,726,898)  3,440,090

§à“„™â®à“¬§â“ß®à“¬ 9,178,865  4,907,211  3,544,118  2,636,497

¿“…’¢“¬∑’Ë¬—ß‰¡à∂÷ß°”Àπ¥™”√– 1,768,370  1,664,460  1,216,636  391,627

Àπ’È ‘πÀ¡ÿπ‡«’¬πÕ◊Ëπ 5,364,062  (3,410,083)  5,325,908  (3,323,577)

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ 214,513  1,075,159  178,363  1,075,159

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬ 9,682,097  17,136,595  -  -

‡ß‘π ¥ ÿ∑∏‘‰¥â¡“®“°°‘®°√√¡¥”‡π‘πß“π 118,042,335 80,795,512 69,149,638 38,233,708

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

°√–· ‡ß‘π ¥®“°°‘®°√√¡¥”‡π‘πß“π

ß∫°√–· ‡ß‘π ¥
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Master Ad Public Company Limited and Subsidiaries
For Years Ended 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Net income for the years 84,552,059  65,085,033  84,552,059 65,085,033
Adjustments to reconcile net income to net cash

provided from (used in) operating activities:

Depreciation 49,620,814  30,825,074  34,994,280  14,642,899
Loss (gain) on disposal of equipment 139,744  (102,804) 139,744  -
Equipment written off 3,731  5,412,702 - 4,506,984
Equity in net loss (income) of subsidiary and

associated companies (114,499) 44,667 (32,789,476) (17,474,238)
Unrealised gain on exchange rate (58,185)  - (55,121) -
Goodwill amortization 1,564,887  -  - -
Provision for doubtful debt 859,852  7,056,200  859,852 1,108,520

Cash provided from operating activities before

changes in operating assets and liabilities 136,568,403 108,320,872  87,701,338 67,869,198

Change in operating assets and liabilities:

Decrease (increase) in Operating Assets:

Trade accounts receivable (27,921,256)  (32,048,936)  (20,526,838)  (10,584,444)
Other receivables - related companies (2,892,256) (25,412) (1,250,939) 208,255
Inventories (18,622,367)  (312,907) (10,339,817) (312,907)
Advance payments for inventories (77,443)  -  (5,818,892)  -
Prepaid rental 9,128,421 (30,578,761) 9,229,006 (31,454,879)
Prepaid expenses (117,458) (14,822,373)  7,908,853 (11,604,821)
Other current assets (9,253,556) (2,323,924) (9,320,639) (2,317,531)
Other non - current assets (945,870) 869,330 (878,999)  (426,867)

Increase (decrease) in Operating Liabilities:

Trade accounts payable 6,017,852  15,637,762 3,180,649  15,843,017
Income received in advance 2,551,000 2,058,749 9,931,000  2,546,669
Other payables - related company 1,584  52,811  (4,203,211) 4,248,222
Accrued income tax (2,602,626) 12,594,959 (6,726,898) 3,440,090
Accrued expenses 9,178,865 4,907,211 3,544,118 2,636,497
Undue output VAT 1,768,370 1,664,460 1,216,636  391,627
Other current liabilities 5,364,062  (3,410,083) 5,325,908 (3,323,577)
Other non - current liabilities 214,513 1,075,159 178,363 1,075,159
Minority interest 9,682,097 17,136,595  -  -

Net cash provided from operating activities 118,042,335  80,795,512 69,149,638 38,233,708

The accompanying notes form an integral part of these financial statements.

Cash flows from operating activities :

Statements of Cash Flows
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∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

 2547 2546  2547 2546

‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â‡æ‘Ë¡¢÷Èπ 811,102  352,422  952  1,182,972

´◊ÈÕ‡ß‘π≈ß∑ÿπ„πÀÿâπ∑ÿπ¢Õß∫√‘…—∑¬àÕ¬ (31,457,155)  (19,155,308)  (43,960,709)  (23,220,813)

‡æ‘Ë¡¢÷Èπ - √«¡§à“§«“¡π‘¬¡

‡ß‘π ¥√—∫®“°°“√¢“¬Õÿª°√≥å 182,982  106,850  182,982 -

´◊ÈÕÕ“§“√·≈–Õÿª°√≥å (158,755,508)  (42,704,626) (144,189,030)  (39,954,133)

‡ß‘π ¥√—∫®“°‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß (3,334,000)  - 15,536,000  13,610,000

´◊ÈÕ∑’Ë¥‘π∑’Ë‰¡à‰¥â„™â„π°“√¥”‡π‘πß“π - (18,200,000)  -  (18,200,000)

‡ß‘π ¥ ÿ∑∏‘„™â‰ª„π°‘®°√√¡≈ß∑ÿπ (192,552,579)  (79,600,662) (172,429,805) (66,581,974)

°√–· ‡ß‘π ¥®“°°‘®°√√¡®—¥À“‡ß‘π

‡ß‘π°Ÿâ¬◊¡®“° ∂“∫—π°“√‡ß‘π‡æ‘Ë¡¢÷Èπ 15,000,000  43,000,000  15,000,000  43,000,000

‡®â“Àπ’Èµ“¡ —≠≠“‡™à“ ◊́ÈÕ‡æ‘Ë¡¢÷Èπ (≈¥≈ß) (166,207)  667,619  (244,604)  529,974

™”√–§◊π‡ß‘π°Ÿâ¬◊¡®“°ºŸâ∂◊ÕÀÿâπ (18,130,000)  (50,556,670)  -  (35,366,670)

‡ß‘π√—∫®“°°“√‡æ‘Ë¡∑ÿπ - 192,084,833  - 192,084,833

‡ß‘πªíπº≈®à“ (49,838,311)  (10,000,000)  (49,838,311)  (10,000,000)

‡ß‘π ¥ ÿ∑∏‘‰¥â¡“®“° („™â‰ª„π) °‘®°√√¡®—¥À“‡ß‘π (53,134,518)  175,195,782  (35,082,915)  190,248,137

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√‡æ‘Ë¡¢÷Èπ(≈¥≈ß) ÿ∑∏‘ (127,644,762)  176,390,632  (138,363,082)  161,899,871

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√µâπªï 201,125,040  24,734,408 169,367,353  7,467,482

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√ ‘Èπªï 73,480,278  201,125,040  31,004,271  169,367,353

¢âÕ¡Ÿ≈°√–· ‡ß‘π ¥‡ªî¥‡º¬‡æ‘Ë¡‡µ‘¡

‡ß‘π ¥®à“¬„π√–À«à“ßªï

¥Õ°‡∫’È¬®à“¬ 1,879,601 3,811,320  1,564,555 1,367,460

¿“…’‡ß‘π‰¥â 23,804,855 29,767,375  11,975,095 20,357,438

°√–· ‡ß‘π ¥®“°°‘®°√√¡≈ß∑ÿπ

ß∫°√–· ‡ß‘π ¥
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Master Ad Public Company Limited and Subsidiaries
For Years Ended 31 December 2004 and 2003

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Increase in restricted deposits with banks 811,102  352,422  952  1,182,97

Acquisition of investments - including

goodwill (31,457,155)  (19,155,308)  (43,960,709)  (23,220,813)

Proceed from sales of equipment 182,982  106,850  182,982  -

Acquisition of building and equipment (158,755,508)  (42,704,626) (144,189,030)  (39,954,133)

Cash received from loan to related companies (3,334,000) - 15,536,000  13,610,000

Acquisition of land not yet used in operations - (18,200,000) -  (18,200,000)

Net cash used in investing activities (192,552,579)  (79,600,662) (172,429,805)  (66,581,974)

Cash flows from financing activities:

Increase loan from financial institutions 15,000,000  43,000,000  15,000,000 43,000,000

Increase (decrease) in hire-purchase payable (166,207)  667,619  (244,604)  529,974

Repayment to loan from shareholders (18,130,000) (50,556,670)  - (35,366,670)

Cash received from increase in share capital - 192,084,833  -  192,084,833

Dividend payment (49,838,311)  (10,000,000) (49,838,311)  (10,000,000)

Net cash provided from (used in) financing (53,134,518)  175,195,782  (35,082,915)  190,248,137

activities

Net increase (decrease) in cash and (127,644,762)  176,390,632 (138,363,082) 161,899,871

cash at banks

Cash and cash at banks - beginning 201,125,040  24,734,408  169,367,353  7,467,482

of the year

Cash and cash at banks - end of the year 73,480,278  201,125,040  31,004,271  169,367,353

Supplemental cash flows information:

Cash paid during the year for:

Interest expense 1,879,601  3,811,320  1,564,555  1,367,460

   Corporate income tax 23,804,855  29,767,375  11,975,095  20,357,438

Cash flows from investing activities:-

Statements of Cash Flows

Annual Report 2004 Master Ad Public Company Limited 143



1. ¢âÕ¡Ÿ≈∑—Ë«‰ª
∫√‘…—∑œ ®¥∑–‡∫’¬π®—¥µ—Èß°—∫°√–∑√«ßæ“≥‘™¬å‡ªìπ∫√‘…—∑®”°—¥‡¡◊ËÕ«—π∑’Ë 18 °ÿ¡¿“æ—π∏å 2531 ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®ß“π

√—∫ß“π‚¶…≥“ „Àâ‡™à“Õ —ßÀ“√‘¡∑√—æ¬å ·≈–´◊ÈÕ¢“¬Õÿª°√≥åß“π‚¶…≥“‰øøÑ“ ∫√‘…—∑œ¡’∑’ËÕ¬Ÿàµ“¡∑’Ë®¥∑–‡∫’¬π‰«â ‡≈¢∑’Ë 24/

10 ™—Èπ∑’Ë 3-6 Õ“§“√·≈π¥’È-¡“ ‡µÕ√å ́ Õ¬≈“¥æ√â“« 19 ∂ππ≈“¥æ√â“« ·¢«ß®Õ¡æ≈ ‡¢µ®µÿ®—°√ °√ÿß‡∑æ¡À“π§√

„π«—π∑’Ë 19 æƒ…¿“§¡ 2546 ∫√‘…—∑œ ‰¥â®¥∑–‡∫’¬π°—∫°√–∑√«ßæ“≥‘™¬å‡æ◊ËÕ·ª√ ¿“æ∫√‘…—∑œ „Àâ‡ªìπ∫√‘…—∑¡À“™π

®”°—¥ ·≈–‰¥â®¥∑–‡∫’¬π‡ª≈’Ë¬π™◊ËÕ‡ªìπ ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

®”π«πæπ—°ß“π·≈–§à“„™â®à“¬‡°’Ë¬«°—∫æπ—°ß“π¡’¥—ßπ’È

∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬
≥ «—π∑’Ë 31 ∏—π«“§¡  2547 ·≈– 2546

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

 2547 2546  2547 2546

®”π«πæπ—°ß“π ≥ «—π ‘Èπªï (§π) 131 119 104 105

§à“„™â®à“¬‡°’Ë¬«°—∫æπ—°ß“π ”À√—∫ªï (≈â“π∫“∑) 51.58 29.08 35.07 25.45

2. ‡°≥±å„π°“√®—¥∑”·≈–π”‡ πÕß∫°“√‡ß‘π
ß∫°“√‡ß‘π√«¡

2.1 ß∫°“√‡ß‘π√«¡π’È‰¥â√«¡ß∫°“√‡ß‘π¢Õß∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬∑’Ë∫√‘…—∑ ¡“ ‡µÕ√å

·Õ¥ ®”°—¥ (¡À“™π) ∂◊ÕÀÿâπ¥—ßµàÕ‰ªπ’È

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ 67.50 51.00 º≈‘µ·≈–„Àâ∫√‘°“√ ◊ËÕ‚¶…≥“°≈“ß·®âß

∫√‘…—∑ ¡“‚°â ‰√å ´“¬πå ®”°—¥ 80.00 80.00 º≈‘µ·≈–®”Àπà“¬Õÿª°√≥å‰µ√«‘™—Ëπ

 —¥ à«π‡ß‘π≈ß∑ÿπ (√âÕ¬≈–)

™◊ËÕ∫√‘…—∑¬àÕ¬ 2547 2546 ≈—°…≥–∏ÿ√°‘®

2.2 √“¬°“√∫—≠™’°—∫∫√‘…—∑¬àÕ¬∑’Ë¡’ “√– ”§—≠‰¥â∂Ÿ°À—°ÕÕ°®“°ß∫°“√‡ß‘π√«¡·≈â«

2.3 ß∫°“√‡ß‘π√«¡®—¥∑”¢÷Èπ‚¥¬„™âπ‚¬∫“¬°“√∫—≠™’‡¥’¬«°—π ”À√—∫√“¬°“√∫—≠™’∑’Ë‡À¡◊Õπ°—πÀ√◊Õ‡Àµÿ°“√≥å∑“ß∫—≠™’

∑’Ë§≈â“¬§≈÷ß°—π

3. π‚¬∫“¬°“√∫—≠™’∑’Ë ”§—≠
π‚¬∫“¬°“√∫—≠™’∑’Ë ”§—≠∑’Ë„™â„π°“√®—¥∑”ß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑¡’¥—ßµàÕ‰ªπ’È

3.1 ‡°≥±å„π°“√®—¥∑”ß∫°“√‡ß‘π

ß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑‰¥â®—¥∑”¢÷Èπµ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª ¿“¬„µâæ√–√“™

∫—≠≠—µ‘°“√∫—≠™’ æ.». 2543 ·≈–æ√–√“™∫—≠≠—µ‘«‘™“™’æ∫—≠™’ æ.». 2547 √«¡∂÷ß¡“µ√∞“π°“√∫—≠™’¢Õß‰∑¬ ·≈–ª√–°“»

µà“ßÊ ∑’ËÕÕ°‚¥¬§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

À¡“¬‡Àµÿª√–°Õ∫ß∫°“√‡ß‘π
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Master Ad Public Company Limited and Subsidiaries
As at 31 December 2004 and 2003

Numbers of employee  at the end of  year (persons) 131 119 104 105
Employee costs for the year (Thousand Baht) 51.58 29.08 35.07  25.45

2. PRINCIPLES OF CONSOLIDATION
Consolidated financial statements
2.1 The consolidated financial statements include the financial statements of Master Ad Public Company

Limited and subsidiaries,  which are significantly influenced by  the Company,  as follow:

Master & More Co., Ltd. 67.50 51.00 Produce and providing outdoor
advertising media services.

Maco Rite Sign Co., Ltd. 80.00 80.00 Produce and sell of trivision
equipment.

Percentage of Shareholding

Subsidiary companies 2004 2003 Type of businesses

Consolidated The Company own F/S

 2547 2546  2547 2546

2.2 Significant inter-company transactions with subsidiaries included in the consolidated financial state-
ments have been eliminated.

2.3 The consolidated financial statements have been prepared with the same accounting policy for the same
accounting transactions or accounting event.

3. SIGNIFICANT ACCOUNTING POLICIES
The principal accounting policies adopted in the preparation of these consolidated and Companyûs own

financial statements are set out below:
3.1 Basis of financial statement preparation

The consolidated and the Companyûs own financial statements have been prepared in accordance with
generally accepted accounting principles under the Accounting Act B.E. 2543 and the Federation of Accounting
Professions Act B.E. 2547, including the promulgated  Thai Accounting Standards, and the pronouncements
issued by Securities and Exchange Commission, Thailand.

1. GENERAL INFORMATION
The Company was registered with the Ministry of Commerce as a limited company on 18 February 1988 and

is engaged in advertising, leasing of property and purchases/sales of electricity billboard. The Companyûs
registered head office is located at 3rd-6th Floor, Landy-Master Building, 24/10 Soi Lat Phrao 19, Lat Phrao
Road, Chomphon, Bangkok, Thailand.

On 19 May 2003, the Company registered with the Ministry of Commerce for the change of its status to a
public limited company and the change of its name to çMaster Ad Public Company Limitedé.

Numbers of employee and employee costs are as follow:

Notes to Financial Statements

Annual Report 2004 Master Ad Public Company Limited 145



3.2 ∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡

‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡· ¥ß„πß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œµ“¡«‘∏’ à«π‰¥â‡ ’¬ ‡ß‘π≈ß∑ÿπ„π

∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡¥—ß°≈à“«‡ªìπ°“√≈ß∑ÿπ„π°‘®°“√∑’Ë∫√‘…—∑œ∂◊ÕÀÿâπ¡“°°«à“√âÕ¬≈– 50 ·≈–√âÕ¬≈– 20 µ“¡≈”¥—∫

¢Õß ‘∑∏‘„π°“√ÕÕ°‡ ’¬ß∑—ÈßÀ¡¥ ¢Õß°‘®°“√∑’Ë∫√‘…—∑œ¡’Õ”π“®„π°“√§«∫§ÿ¡ «‘∏’ à«π‰¥â‡ ’¬‡ªìπ°“√∫—π∑÷°∫—≠™’∑’Ë∫√‘…—∑œ

∫—π∑÷°∫—≠™’‡ß‘π≈ß∑ÿπ¥â«¬√“§“∑ÿπ∑’Ë´◊ÈÕ¡“·≈–ª√—∫ª√ÿß¬Õ¥¥—ß°≈à“«‚¥¬√—∫√Ÿâ à«π‰¥â‡ ’¬„π°”‰√À√◊Õ¢“¥∑ÿπ¢Õß∫√‘…—∑

¬àÕ¬·≈–∫√‘…—∑√à«¡„πß∫°”‰√¢“¥∑ÿπÀ≈—ß®“°«—π∑’Ë‰¥â´◊ÈÕ¡“ ¥—ßπ—Èπ¡Ÿ≈§à“¢Õß‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡∑’Ë

· ¥ß„πß∫¥ÿ≈‡©æ“–¢Õß∫√‘…—∑ –∑âÕπ„Àâ‡ÀÁπ∂÷ß à«π‰¥â‡ ’¬„π ‘π∑√—æ¬å ÿ∑∏‘¢Õß∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡ °“√¥âÕ¬§à“

¢Õß‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡®–∫—π∑÷°‡ªìπ§à“‡º◊ËÕ°“√ª√—∫¡Ÿ≈§à“‡ß‘π≈ß∑ÿπ‡¡◊ËÕ¡’ ‘Ëß∫àß™’È∂÷ß°“√¥âÕ¬§à“

3.3 °“√·ª≈ß§à“‡ß‘πµ√“µà“ßª√–‡∑»

∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬·ª≈ß§à“√“¬°“√∑’Ë‡ªìπ‡ß‘πµ√“µà“ßª√–‡∑»∑’Ë‡°‘¥¢÷Èπ„Àâ‡ªìπ‡ß‘π∫“∑‡æ◊ËÕ°“√∫—π∑÷°∫—≠™’

‚¥¬„™âÕ—µ√“·≈°‡ª≈’Ë¬π ≥ «—π∑’Ë∑’Ë‡°‘¥√“¬°“√  ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπµ—«‡ß‘π∑’Ë¡’§à“‡ªìπ‡ß‘πµ√“µà“ßª√–‡∑» ·≈–¡’¬Õ¥

§ß‡À≈◊Õ ≥ «—π∑’Ë„πß∫¥ÿ≈·ª≈ß§à“‡ªìπ‡ß‘π∫“∑‚¥¬„™âÕ—µ√“·≈°‡ª≈’Ë¬π ≥ «—ππ—Èπ °”‰√·≈–¢“¥∑ÿπ∑’Ë‡°‘¥®“°√—∫À√◊Õ®à“¬

™”√–‡ß‘πµ√“µà“ßª√–‡∑»·≈–∑’Ë‡°‘¥°“√·ª≈ß§à“ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπµ—«‡ß‘π¥—ß°≈à“« √—∫√Ÿâ‡ªìπ°”‰√À√◊Õ¢“¥∑ÿπ„πß∫

°”‰√¢“¥∑ÿπ „π°√≥’∑’Ë∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬∑”°“√ªÑÕß°—π§«“¡‡ ’Ë¬ß ”À√—∫√“¬°“√∑’Ë‡ªìπ‡ß‘πµ√“µà“ßª√–‡∑»‚¥¬„™â

 —≠≠“´◊ÈÕ¢“¬‡ß‘πµ√“µà“ßª√–‡∑»≈à«ßÀπâ“ ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬®–·ª≈ß§à“ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπµ—«‡ß‘π∑’Ë

‡°’Ë¬«¢âÕß°—∫ —≠≠“≈à«ßÀπâ“¥â«¬Õ—µ√“·≈°‡ª≈’Ë¬π∑’Ë√–∫ÿ‰«â„π —≠≠“≈à«ßÀπâ“π—Èπ  à«π§à“∏√√¡‡π’¬¡ ”À√—∫°“√´◊ÈÕ¢“¬‡ß‘π

µ√“µà“ßª√–‡∑»≈à«ßÀπâ“®–∑¬Õ¬µ—¥®à“¬µ“¡ —¥ à«π¢Õß‡ß‘πµ√“µà“ßª√–‡∑»∑’Ë¡’°“√ªÑÕß°—π§«“¡‡ ’Ë¬ßµ“¡¬Õ¥∑’Ë≈¥≈ß

3.4 ≈Ÿ°Àπ’È°“√§â“

≈Ÿ°Àπ’È°“√§â“· ¥ß¥â«¬¡Ÿ≈§à“∑’Ë®–‰¥â√—∫ §à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠ª√–¡“≥®“°ª√– ∫°“√≥å°“√‡√’¬°‡°Á∫Àπ’È„π

Õ¥’µ·≈–°“√«‘‡§√“–Àå∞“π–¢Õß≈Ÿ°Àπ’È ≥ «—π ‘Èπªï  Àπ’È Ÿ≠∑’Ë‡°‘¥¢÷Èπ„π√–À«à“ßªïµ—¥‡ªìπ§à“„™â®à“¬∑—π∑’∑’Ë‡°‘¥¢÷Èπ

3.5 Õ“§“√·≈–Õÿª°√≥å

Õ“§“√·≈–Õÿª°√≥å· ¥ß¥â«¬√“§“∑ÿπ‡¥‘¡À—°§à“‡ ◊ËÕ¡√“§“ – ¡ ·≈–√“¬°“√µ—¥∫—≠™’

§à“‡ ◊ËÕ¡√“§“§”π«≥‚¥¬«‘∏’‡ âπµ√ß µ“¡Õ“¬ÿ°“√„™âß“π‚¥¬ª√–¡“≥¢Õß ‘π∑√—æ¬å‡ªìπ√–¬–‡«≈“ 5 ªï

°”‰√¢“¥∑ÿπ®“°°“√¢“¬Õÿª°√≥å§”π«≥®“°√“§“µ“¡∫—≠™’·≈–√«¡Õ¬Ÿà„πß∫°”‰√¢“¥∑ÿπ·≈â«

√“¬®à“¬‡°’Ë¬«°—∫°“√µàÕ‡µ‘¡ °“√∑”¢÷Èπ„À¡à À√◊Õ°“√ª√—∫ª√ÿß ‘π∑√—æ¬å„Àâ¥’¢÷Èπ ́ ÷Ëß∑”„Àâ√“§“‡ª≈’Ë¬π·∑π„πªí®®ÿ∫—π

¢Õß ‘π∑√—æ¬å‡æ‘Ë¡¢÷ÈπÕ¬à“ß‡ªìπ “√– ”§—≠®–√«¡‡ªìπ√“§“∑ÿπ¢Õß ‘π∑√—æ¬å  à«π§à“´àÕ¡·´¡·≈–§à“∫”√ÿß√—°…“√—∫√Ÿâ‡ªìπ§à“

„™â®à“¬„π√Õ∫√–¬–‡«≈“∫—≠™’∑’Ë‡°‘¥¢÷Èπ

3.6 §à“§«“¡π‘¬¡

§à“§«“¡π‘¬¡∑’Ë‡°‘¥®“°°“√´◊ÈÕÀÿâπ¢Õß∫√‘…—∑¬àÕ¬®–µ—¥∫—≠™’ ‡ªìπ§à“„™â®à“¬¥â«¬«‘∏’‡ âπµ√ß‡ªìπ‡«≈“ 10 ªï  À√◊Õ

µ—¥‡ªìπ§à“„™â®à“¬∑—Èß®”π«π‡¡◊ËÕ¡Ÿ≈§à“‡ß‘π≈ß∑ÿπ≈¥≈ß‡ªìπ°“√∂“«√

3.7 °“√√—∫√Ÿâ√“¬‰¥â

√“¬‰¥â®“°°“√¢“¬√—∫√Ÿâ‡¡◊ËÕ àß¡Õ∫ ‚Õπ§«“¡‡ ’Ë¬ß·≈–º≈µÕ∫·∑π¢Õß§«“¡‡ªìπ‡®â“¢Õß ‘π§â“„Àâ°—∫ºŸâ´◊ÈÕ·≈â«

√“¬‰¥â§à“∫√‘°“√√—∫√Ÿâ‡¡◊ËÕ‰¥â¡’°“√„Àâ∫√‘°“√·≈–‡√’¬°‡°Á∫‡ß‘π·≈â« ·≈– “¡“√∂«—¥¡Ÿ≈§à“‡ªìπ®”π«π‡ß‘π‰¥â·≈â«

√“¬‰¥âÕ◊Ëπ  √—∫√Ÿâµ“¡‡°≥±å§ß§â“ß
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3.2 Subsidiary and associated companies
Investments in subsidiary and associated companies are accounted for in the Companyûs own financial

statements by the equity method of accounting. Such investments referred to investments in subsidiary and
associated companies which the Company has more than 50% and 20% voting rights, respectively, and over which
the Company exercises control.  Equity accounting involves the accounting for investments at original costs and
subseguently adjusted by the recognition of equity in net income/loss of subsidiary and associated companies after
the acquisition dates. Accordingly, the book values of investments in the subsidiary and associated companies at
the balance date reflect the Companyûs share in net assets of the subsidiary and associated companies.  Provisions
for impairment are taken up in the accounts to adjust the value of investments whenever the impairment is identified.

3.3 Foreign currency translation
Foreign currency transactions are translated into Thai Baht for bookkeeping purposes at the exchange

rates prevailing at the date of the transactions. The balances of monetary assets and liabilities of the balance
sheet, which are denominated in foreign currency, are translated into  Thai Baht at the rates prevailing at that date.
Gains or losses resulting from the receipt or settlement of foreign currency and from the translation of monetary
assets and liabilities, denominated in foreign currencies, are recognized in the income statement. In the case when
the Company and subsidiaries entered into the forward exchange agreements to hedge the foreign exchange risk,
the Company and subsidiaries will translate the foreign currency denominated monetary asset and liabilities with
the forward exchange contract rates. Premiums on forward foreign exchange contracts are amortized based on the
decline balance of hedged foreign currencies.

3.4 Trade receivables
Trade receivables are carried at anticipated realizable value. An estimate is made for doubtful

receivables based on a review of all outstanding amounts at the year end. Bad debts are written off during the year
in which they are identified.

3.5 Building and Equipments
Building and Equipments are stated at historical cost less accumulated depreciation.

Depreciation is calculated on the straight-line method over their estimated useful life of 5 years.

Gains and losses on disposal of equipments are determined by reference to their carrying amount and
are recognized in the statement of income.

Expenditures for expansion, renewal and betterment, which result in a substantial increase in an assetûs
current replacement value, are capitalized. Repair and maintenance costs are recognized as an expense when
incurred.

3.6 Goodwill
Goodwill from the purchase of subsidiary companiesû share capital is amortized to expense by the

straight-line method over a period of 10 years or written off in full amount when there is an indication of impairment.

3.7 Revenue recognition
Sales are recognized when delivery has taken place and transfer of risks and rewards has been com-

pleted.
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3.8 ¿“…’‡ß‘π‰¥â

∫√‘…—∑∫—π∑÷°¿“…’‡ß‘π‰¥â (∂â“¡’) µ“¡®”π«π∑’ËµâÕß®à“¬µ“¡ª√–¡«≈√—…Æ“°√

3.9 ‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥

‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥ ª√–°Õ∫¥â«¬ ‡ß‘π ¥„π¡◊Õ·≈–‡ß‘πΩ“° ∂“∫—π°“√‡ß‘π∑’Ë¡’Õ“¬ÿ‰¡à‡°‘π 3 ‡¥◊Õπ

‚¥¬‰¡à√«¡√“¬°“√‡ß‘πΩ“°∑’Ëµ‘¥¿“√–§È”ª√–°—π

3.10 °”‰√µàÕÀÿâπ¢—Èπæ◊Èπ∞“π

°”‰√µàÕÀÿâπ§”π«≥‚¥¬À“√°”‰√ ÿ∑∏‘ ”À√—∫ªï¥â«¬®”π«πÀÿâπ∂—«‡©≈’Ë¬∂à«ßπÈ”Àπ—°µ“¡√–¬–‡«≈“∑’Ë¡’Õ¬Ÿà„π√–À«à“ßªï

3.11 °“√„™âª√–¡“≥°“√∑“ß°“√∫—≠™’

„π°“√®—¥∑”ß∫°“√‡ß‘π‡æ◊ËÕ„Àâ‡ªìπ°“√À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª  ΩÉ“¬®—¥°“√¢Õß∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬µâÕß

„™â°“√ª√–¡“≥·≈–¢âÕ ¡¡µ‘∞“πÀ≈“¬ª√–°“√  ´÷Ëß¡’º≈°√–∑∫µàÕ®”π«π‡ß‘π∑’Ë‡°’Ë¬«°—∫ ‘π∑√—æ¬å Àπ’È ‘π √“¬‰¥â·≈–§à“„™â

®à“¬ ·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈‡°’Ë¬«°—∫ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’ËÕ“®®–‡°‘¥¢÷Èπ ́ ÷Ëßº≈∑’Ë‡°‘¥¢÷Èπ®√‘ßÕ“®·µ°µà“ß‰ª®“°®”π«π∑’Ë‰¥â

ª√–¡“≥°“√‰«â

4. ≈Ÿ°Àπ’È°“√§â“
¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ·¬°µ“¡Õ“¬ÿÀπ’È∑’Ë§â“ß™”√–‰¥â¥—ßπ’È:-

(Àπà«¬:∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

Õ“¬ÿÀπ’È§â“ß™”√– 2547 2546  2547 2546

≈Ÿ°Àπ’È°“√§â“ - ∫√‘…—∑Õ◊Ëπ

¬—ß‰¡à∂÷ß°”Àπ¥™”√– 79,496,300 59,993,316 51,970,522 35,972,139

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ 36,953,309 30,158,089 19,329,165 11,880,182

3 - 6 ‡¥◊Õπ 3,925,068 4,922,535 1,492,744 4,221,150

6 - 12 ‡¥◊Õπ 1,995,588 9,208,265 1,805,128 1,933,976

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª 13,309,358 3,025,996 2,183,096 1,108,520

√«¡ ≈Ÿ°Àπ’È°“√§â“ - ∫√‘…—∑Õ◊Ëπ 135,679,623 107,308,201 76,780,655 55,115,967

À—° : §à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠ (9,860,498) (9,000,646) (1,968,372) (1,108,520)

≈Ÿ°Àπ’È°“√§â“ - ∫√‘…—∑Õ◊Ëπ -  ÿ∑∏‘ 125,819,125 98,307,555 74,812,283 54,007,447
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Services income is recognized when service has been rendered and invoiced and the amount of the
revenue can be measured.

Other income is recognized on an accrual basis.

3.8 Income tax
The Company accounts for income tax based on the provision of the Revenue Code.

3.9 Cash and cash equivalents
Cash and cash equivalents represent cash on hand and deposits with financial institutions with

maturities of less than three months without restriction of usage or obligation.

3.10 Basic earnings per share
The earnings per share is determining by dividing the net profit for the year by the weighted average

number of shares outstanding during the year.

3.11 Accounting estimate
The preparation of financial statements in conformity with generally accepted accounting principles

requires management to make estimates and assumptions that affect the reported amounts of assets, liabilities,
income and expenses, and disclosure of contingent assets and liabilities. Actual results may differ from those
estimates.

4. TRADE ACCOUNTS RECEIVABLE
As at 31 December 2004 and 2003, the aged analysis of accounts receivable are as follow;

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Ages of receivable 2004 2003 2004 2003

Trade accounts receivable - others

Not yet due 79,496,300 59,993,316 51,970,522 35,972,139

Past due:

Less than 3 months 36,953,309 30,158,089 19,329,165 11,880,182

3-6 months 3,925,068 4,922,535 1,492,744 4,221,150

6-12 months 1,995,588 9,208,265 1,805,128 1,933,976

Over 12 months 13,309,358 3,025,996 2,183,096 1,108,520

Total 135,679,623 107,308,201 76,780,655 55,115,967

Less :  Allowance for doubtful accounts (9,860,498) (9,000,646) (1,968,372) (1,108,520)

Trade accounts receivable - others - net 125,819,125 98,307,555 74,812,283 54,007,447
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(Àπà«¬:∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

Õ“¬ÿÀπ’È§â“ß™”√– 2547 2546  2547 2546

≈Ÿ°Àπ’È°“√§â“ - °‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π

∫√‘…—∑¬àÕ¬

¬—ß‰¡à∂÷ß°”Àπ¥™”√– - - 309,347 239,680

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ - - - 117,600

3 - 6 ‡¥◊Õπ - - - -

6 - 12 ‡¥◊Õπ - - - -

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª - - - -

   √«¡ - - 309,347 357,280

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π

¬—ß‰¡à∂÷ß°”Àπ¥™”√– 739,115 409,810 96,300 409,810

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ 500,760 736,887 500,760 736,887

3 - 6 ‡¥◊Õπ - - - -

6 - 12 ‡¥◊Õπ - 654,840 - 654,840

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª 169,681 - 169,681 -

   √«¡ 1,409,556 1,801,537 766,741 1,801,537

√«¡≈Ÿ°Àπ’È°“√§â“ - °‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π 1,409,556 1,801,537 1,076,088 2,158,817

≈Ÿ°Àπ’È°“√§â“ -  ÿ∑∏‘ 127,228,681 100,109,092 75,888,371 56,166,264

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

√“¬°“√∏ÿ√°‘®°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π 2547 2546

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å  ¡Õ√å ®”°—¥ (∫√‘…—∑¬àÕ¬)

√“¬‰¥â§à“‡™à“ªÑ“¬ 5.85 5.75

√“¬‰¥â®“°°“√¢“¬ ‘π§â“ 4.50 -

√“¬‰¥â§à“ª√÷°…“·≈–∫√‘°“√∑“ß∫—≠™’ 0.12 0.36

√“¬‰¥â§à“‡™à“ ”π—°ß“π 0.01 0.28

√“¬‰¥â§à“π“¬Àπâ“ 5.47 3.54

¥Õ°‡∫’È¬√—∫ 0.31 2.51

√“¬‰¥âÕ◊Ëπ 1.43 0.31

§à“º≈‘µªÑ“¬ 0.43 1.66

§à“π“¬Àπâ“ 0.15 2.39

§à“‰øøÑ“ - 0.14

§à“‡™à“ 0.05 0.03

5. √“¬°“√∏ÿ√°‘®°—∫°‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π
„π√–À«à“ßªï ∫√‘…—∑œ ¡’√“¬°“√∏ÿ√°‘®∑’Ë ”§—≠°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π (‡°’Ë¬«¢âÕß°—π‚¥¬°“√¡’ºŸâ∂◊ÕÀÿâπ·≈–/À√◊Õ°√√¡°“√

·≈–°“√∫√‘À“√√à«¡°—π) √“¬°“√∏ÿ√°‘®¥—ß°≈à“«· ¥ß‰«â„πß∫°“√‡ß‘πµ“¡‡ß◊ËÕπ‰¢·≈–‡°≥±å∑’Ëµ°≈ß√à«¡°—π√–À«à“ß∫√‘…—∑œ

´÷Ëß‡°≥±å¥—ß°≈à“«Õ“®·µ°µà“ß®“°√“¬°“√°—∫∫√‘…—∑∑’Ë‰¡à‡°’Ë¬«¢âÕß°—π ‚¥¬ “¡“√∂ √ÿª‰¥â¥—ßπ’È:-

(Àπà«¬: ≈â“π∫“∑)
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(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Ages of receivable 2004 2003 2004 2003

Trade accounts receivable - related

companies

Subsidiaries

Not yet due - - 309,347 239,680
Past due:

Less than 3 months - - - 117,600
3-6 months - - - -
 6-12 months - - - -
Over 12 months - - - -
Total - - 309,347 357,280

Associated companies

Not yet due 739,115 409,810 96,300 409,810
Past due:

Less than 3 months 500,760 736,887 500,760 736,887
3-6 months - - - -
6-12 months - 654,840 - 654,840
Over 12 months 169,681 - 169,681 -
   Total 1,409,556 1,801,537 766,741 1,801,537

Total Trade accounts receivable - related
Companies 1,409,556 1,801,537 1,076,088 2,158,817

Accounts receivable - net 127,228,681 100,109,092 75,888,371 56,166,264

THE COMPANY OWN F/S

Transactions with related companies 2004 2003

Master & More Co., Ltd. (Subsidiary company)

Billboard rental income 5.85 5.75
Billboard production income 4.50 -
Consulting income and accounting service 0.12 0.36
Office rental income 0.01 0.28
Commission income 5.47 3.54
Interest income 0.31 2.51
Other income 1.43 0.31
Production expenses 0.43 1.66
Commission expense 0.15 2.39
Electricity expenses - 0.14
Rental expenses 0.05 0.03

5. RELATED PARTY TRANSACTIONS
During the year, the Company had significant business transactions with its related companies (related by

way of common shareholders and/or management). Such transactions, which have been reflected in the Companyûs
financial statements on the terms and bases determined by the Company and those companies which bases might
be different from the transactions with unrelated companies, are summarised as  follow:

(Unit : Million Baht)
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ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

√“¬°“√∏ÿ√°‘®°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π 2547 2546

∫√‘…—∑ ¡“‚°â  ‰√∑å´“¬πå  ®”°—¥ (∫√‘…—∑¬àÕ¬)

√“¬‰¥â§à“ª√÷°…“·≈–∫√‘°“√∑“ß∫—≠™’ 0.02 -

√“¬‰¥â§à“‡™à“ ”π—°ß“π 0.24 -

√“¬‰¥âÕ◊Ëπ 0.40 -

´◊ÈÕÕÿª°√≥å‰µ√«‘™—Ëπ 37.46 -

§à“∫”√ÿß√—°…“ 1.05 -

∫√‘…—∑  Õ‘ß§å‡®Á∑ Õ‘¡‡¡ ‡®  ®”°—¥ (∫√‘…—∑√à«¡)

√“¬‰¥â§à“‡™à“ ”π—°ß“π 0.59 0.51

√“¬‰¥â§à“∫√‘°“√∑“ß∫—≠™’ 0.05 0.06

√“¬‰¥âÕ◊Ëπ 1.09 0.29

§à“º≈‘µ¿“æ  20.48 15.90

§à“„™â®à“¬Õ◊Ëπ Ê - 0.04

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡âπ∑å ®”°—¥ (∫√‘…—∑√à«¡)

§à“„™â®à“¬ à«π°≈“ß 1.80 2.00

§à“‰øøÑ“ 0.72 0.71

∫√‘…—∑ ‰¥Õ‘®‘ §ÕªÕ√å‡√™—Ëπ ®”°—¥  (¡À“™π)(°√√¡°“√√à«¡°—π)

√“¬‰¥â§à“‡™à“ªÑ“¬ 2.78 4.58

∫√‘…—∑ ·≈π¥’È ‚Œ¡ ®”°—¥ (°√√¡°“√√à«¡°—π)

√“¬‰¥â§à“‡™à“ªÑ“¬ - 0.75

√“¬‰¥âÕ◊Ëπ 0.08 -

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§  ®”°—¥ (∫√‘…—∑√à«¡)

√“¬‰¥âÕ◊Ëπ 2.49 -

(Àπà«¬: ≈â“π∫“∑)

5.1 °“√¢“¬·≈– ◊́ÈÕ ‘π§â“·≈–∫√‘°“√

∫√‘…—∑‰¥â¥”‡π‘π°“√§â“µ“¡ª°µ‘°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π ‚¥¬∫√‘…—∑‰¥â§‘¥√“§“´◊ÈÕ/¢“¬ ‘π§â“·≈–∫√‘°“√°—∫∫√‘…—∑

¥—ß°≈à“« µ“¡√“§“∑’Ë„°≈â‡§’¬ß°—∫√“§“∑’Ë§‘¥°—∫∫ÿ§§≈¿“¬πÕ° ·≈–√–¬–‡«≈“™”√–Àπ’È∑’Ë„™â ”À√—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π¥—ß°≈à“«

®–¬“«°«à“√–¬–‡«≈“™”√–Àπ’Èµ“¡ª°µ‘∑’Ë°”Àπ¥‰«â 30 «—π

5.2 ¥Õ°‡∫’È¬√—∫®“°‡ß‘π„Àâ°Ÿâ¬◊¡

¥Õ°‡∫’È¬√—∫®“°∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 10 µàÕªï„πªï 2547 ·≈– 2546

¥Õ°‡∫’È¬√—∫®“°∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡ ‡®  ®”°—¥ ¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 6 µàÕªï„πªï 2547

5.3  —≠≠“‡™à“·≈–∫√‘°“√

∫√‘…—∑‰¥â∑” —≠≠“‡™à“Õ“§“√ ”π—°ß“π√–¬–¬“«æ√âÕ¡ ‘ËßÕ”π«¬§«“¡ –¥«°µà“ßÊ ·≈– —≠≠“‡™à“ªÑ“¬°—∫∫√‘…—∑

∑’Ë‡°’Ë¬«¢âÕß°—π∫“ß·Ààß   —≠≠“‡™à“∑’Ëµ°≈ß°—π¡’Õ—µ√“§à“‡™à“§‘¥µ“¡§«“¡‡À¡“– ¡¢Õß ∂“π∑’Ëµ—Èß ·≈–≈—°…≥–°“√„™âß“π¢Õß

æ◊Èπ∑’Ëπ—ÈπÊ

5.4 §à“π“¬Àπâ“

∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬‰¥â¡’°“√„Àâ∫√‘°“√‡ªìππ“¬Àπâ“√–À«à“ß°—π ‚¥¬§‘¥„πÕ—µ√“√âÕ¬≈– 5 ·≈– 12 ®“°¬Õ¥∑’Ë

‡°Á∫‡ß‘π‰¥ấ ÷Ëß„°≈â‡§’¬ß°—∫√“§“∑’Ë§‘¥°—∫∫ÿ§§≈¿“¬πÕ°
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Maco RiteSign Co., Ltd. (Subsidiary company)

Consulting income and accounting service 0.02 -

Office rental income 0.24 -

Other income 0.40 -

Purchase of trivision equipment 37.46 -

Maintenance 1.05 -

Inkjet Images (Thailand) Co., Ltd. (Associated company)

Office rental income 0.59 0.51

Accounting service income 0.05 0.06

Other income 1.09 0.29

Image production expense  20.48 15.90

Other expenses - 0.04

Landy Development Co., Ltd. (Associated company)

Central service expense 1.80 2.00

Electricity expense 0.72 0.71

DAI- ICHI Corporation Public Company Limited

Billboard rental income 2.78 4.58

Landy Home Co.,Ltd. (Co - director)

Billboard rental income - 0.75

Other income 0.08 -

Take A Look Co., Ltd. (Associated company)

Other income 2.49 -

(Unit : Million Baht)

5.1 Sales/Purchases of goods and services
The Company has made sales/purchases of goods and services to related companies in the normal

course of business. The sales/purchases of goods and services are determined at prices close to those considered
with third parties. However, the credit term for such related companies are longer than normal credit term for other
customers about 30 days.

5.2 Interest income on loans
Interest income from loan to Master & More Co., Ltd. is 10 percent per annum in the year 2004 and

2003.
Interest income from loan to Inkjet (Images) Thailand Co., Ltd. is 6 percent per annum in the year 2004.

5.3 Rental and service agreements
The Company entered into long-term office rental and facilities agreements and billboard rental with

certain related companies at the agreed rate. The rental rates were based on area and relevant space utilization.

5.4 Commission
The Company and subsidiaries have agreements to provide counter services for each other. The

service commission is at the rate of 5 and 12 percent on collection amount, which is close to the rate charged to
third parties.

THE COMPANY OWN F/S

Transactions with related companies 2004 2003
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5.5 √“¬°“√Õ◊ËπÊ

√“¬‰¥â·≈–§à“„™â®à“¬Õ◊ËπÊ ∫√‘…—∑§‘¥√“§“°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—πµ“¡√“§“∑’Ëµ°≈ß°—π

¬Õ¥§ß‡À≈◊Õ¢Õß√“¬°“√¢â“ßµâπ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ‰¥â· ¥ß·¬°µà“ßÀ“°„πß∫¥ÿ≈¿“¬„µâ

√“¬°“√¥—ßµàÕ‰ªπ’È:

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2547 2546  2547 2546

≈Ÿ°Àπ’È°“√§â“ - °‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß - - 309,347 357,280

‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ 642,815 - - -

∫√‘…—∑ ·≈π¥’È ‚Œ¡ ®”°—¥ - 228,980 - 228,980

∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π) 766,741 1,572,557 766,741 1,572,557

1,409,556 1,801,537 1,076,088 2,158,817

≈Ÿ°Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥-- 972,976 2,516,424

∫√‘…—∑ ¡“‚°â ‰√∑å´“¬πå ®”°—¥ - - 304,495 402,364

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 472,941 2,086 71,912 -

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ 472,941 2,086 71,912 -

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ 2,487,750 - 2,487,750 -

∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π) 1,391 - 1,391 -

2,964,168 71,912 4,241,639 2,990,700

‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“ -  ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑  ¡“‚°â ‰√∑å´“¬πå  ®”°—¥ - - 5,796,510 -

- - 5,796,510 -

‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - - 18,870,000

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 3,334,000 - 3,334,000 -

3,334,000 - 3,334,000 18,870,000
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5.5 Other transactions
Other income and expenses are charged to related companies at the agreed rates.
As at 31 December 2004 and 2003, the outstanding balances of the above transactions are as follow:

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Trade accounts receivable  - related companies

Subsidiary company

Master & More Co., Ltd.

Related companies - - 309,347 357,280

RiteSign ONM Swede AB 642,815 - - -

Landy Home Co., Ltd. - 228,980 - 228,980

DAI-ICHI Corporation Public Company Limited 766,741 1,572,557 766,741 1,572,557

1,409,556 1,801,537 1,076,088 2,158,817

Other receivables - related companies

Subsidiary companies

Master & More Co., Ltd. - - 972,976 2,516,424

Maco RiteSign Co., Ltd. - - 304,495 402,364

Associated companies

Inkjet Images (Thailand) Co., Ltd. 472,941 2,086 71,912 -

Landy Development Co.,Ltd. 472,941 2,086 71,912 -

Related companies

Take A Look Co., Ltd. 2,487,750 - 2,487,750 -

DAI-ICHI Corporation Public Company Limited 1,391 - 1,391 -

2,964,168 71,912 4,241,639 2,990,700

Advance payment for inventories  - related company

Subsidiary Company

Maco RiteSign Co.,Ltd. - - 5,796,510 -

- - 5,796,510 -

Loan to subsidiary companies

Subsidiary company

Master & More Co., Ltd. - - - 18,870,000

Associated company

Inkjet Images (Thailand) Co., Ltd. 3,334,000 - 3,334,000 -

3,334,000 - 3,334,000 18,870,000
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(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2547 2546  2547 2546

‡®â“Àπ’È°“√§â“ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 184,466 -

∫√‘…—∑ ¡“‚°â ‰√∑å´“¬πå  ®”°—¥ - - 1,350,109 -

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 7,275,686 3,993,664 7,275,686 3,993,664

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ 186,560 - - -

7,462,246 3,993,664 8,810,261 3,993,664

√“¬‰¥â√—∫≈à«ßÀπâ“ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 7,380,000 -

- - 7,380,000 18,870,000

‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 7,966 195,411

∫√‘…—∑ ¡“‚°â ‰√∑å´“¬πå ®”°—¥ - - - 4,000,000

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ - 44,779 - 44,779

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ 218,253 171,890 200,903 171,890

218,253 216,669 208,869 4,412,080

≥ «—π∑’Ë 31 ∏—π«“§¡ 2546 ‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ‡ªìπ‡ß‘π°Ÿâ¬◊¡∑’Ë‰¡à¡’À≈—°ª√–°—π ª√–°Õ∫¥â«¬

‡ß‘π„Àâ°Ÿâ¬◊¡®”π«π 18.87 ≈â“π∫“∑ ́ ÷Ëß¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 10 µàÕªï ∫√‘…—∑‰¥â√—∫™”√–§◊π ”À√—∫‡ß‘π„Àâ°Ÿâ¬◊¡π’È·≈â«∑—Èß®”π«π

„π√Õ∫∫—≠™’ ‘Èπ ÿ¥ 31 ¡’π“§¡ 2547

≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ ‡ªìπ‡ß‘π°Ÿâ¬◊¡∑’Ë‰¡à¡’

À≈—°ª√–°—π ¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 6 µàÕªï ·≈–¡’°”Àπ™”√–§◊π¿“¬„π‡¥◊Õπ ¡°√“§¡ 2550
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(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Trade account payables - related companies

Subsidiary Companies

Master & More Co., Ltd. - - 184,466 -

Maco RiteSign Co.,Ltd - - 1,350,109 -

Associated company

Inkjet Images (Thailand) Co., Ltd. 7,275,686 3,993,664 7,275,686 3,993,664

Related company

RiteSign ONM Sweden AB 186,560 - - -

7,462,246 3,993,664 8,810,261 3,993,664

Income received in advance - related company

Subsidiary Company

Master & More Co., Ltd. - - 7,380,000 -

- - 7,380,000 18,870,000

Other payables - Related companies

Subsidiary Companies

Master & More Co., Ltd. - - 7,966 195,411

Maco RiteSign Co., Ltd. - - - 4,000,000

Associated companies

Inkjet Images (Thailand) Co., Ltd. - 44,779 - 44,779

Landy Development Co., Ltd. 218,253 171,890 200,903 171,890

218,253 216,669 208,869 4,412,080

As at 31 December 2003, loans to Master & More Co., Ltd. of Baht 18.87 million are unsecured and bear
interest at the rate of 10 percent per annum. These loans were fully repaid during the period ended 31 March 2004.

As at 31 December 2004, loan to Inkjet Images (Thailand) Co., Ltd. is unsecured and bears interest at the
rate of 6 percent per annum, repayable on January 2007.
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ß∫°“√‡ß‘π√«¡

 —¥ à«π‡ß‘π≈ß∑ÿπ

(√âÕ¬≈–) «‘∏’√“§“∑ÿπ «‘∏’ à«π‰¥â‡ ’¬

∑ÿπ

ª√–‡¿∑°‘®°“√ ™”√–·≈â« 2547 2546 2547 2546 2547 2546

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ º≈‘µ-‚¶…≥“ ·≈–

Õ‘¡‡¡®‡®  ®”°—¥ ®—¥∑”ªÑ“¬‚¶…≥“ 6,000 33.34 27.78 2,485 1,667 6,271 4,256

∑ÿ°ª√–‡¿∑

∫√‘…—∑ ·≈π¥’È

¥’‡«≈≈Õª‡¡π∑å „Àâ∫√‘°“√‡™à“Õ“§“√

®”°—¥  ”π—°ß“π 20,000 48.87 48.87 16,495 6,721 15,079 6,554

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§

®”°—¥ „Àâ∫√‘°“√ ◊ËÕ‚¶…≥“ 50,000 25.00 25.00 12,500 12,434 12,601 12,434

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑√à«¡ 31,480 20,822 33,951 23,244

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡µÕ√å º≈‘µ·≈–„Àâ∫√‘°“√ ◊ËÕ

·Õπ¥å ¡Õ√å ®”°—¥ ‚¶…≥“°≈“ß·®âß 20,000 67.50 51.00 43,569 10,200 97,979 29,850

∫√‘…—∑ ¡“‚°â º≈‘µ·≈–®”Àπà“¬

‰√∑å´“¬πå  ®”°—¥ ª√‘́ ÷¡À¡ÿπ‰¥â 5,000 80.00 80.00 4,000 4,000 1,574 3,660

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬ 47,569 14,200 99,553 33,510

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ º≈‘µ-‚¶…≥“ ·≈–®—¥∑”

Õ‘¡‡¡®‡®  ®”°—¥ ªÑ“¬‚¶…≥“∑ÿ°ª√–‡¿∑ 6,000 33.34 27.78 2,485 1,667 6,271 4,256

∫√‘…—∑ ·≈π¥’È „Àâ∫√‘°“√‡™à“Õ“§“√

¥’‡«≈≈Õª‡¡π∑å   ”π—°ß“π

®”°—¥ 20,000 48.87 48.87 16,495 6,721 15,079 6,554

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ „Àâ∫√‘°“√ ◊ËÕ‚¶…≥“

®”°—¥ 50,000 25.00 25.00 12,500 12,434 12,601 12,434

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑√à«¡ 31,480 20,822 33,951 23,244

       √«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡ 79,049 35,022 133,504 56,754

6. ‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡
(Àπà«¬ : æ—π∫“∑)

7. ‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â
≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬¡’‡ß‘πΩ“°∏π“§“√®”π«π 3.07 ≈â“π∫“∑ ·≈– 3.88

≈â“π∫“∑ µ“¡≈”¥—∫  ”À√—∫ß∫°“√‡ß‘π√«¡ ·≈–®”π«π 2.13 ≈â“π∫“∑ ·≈– 2.13 ≈â“π∫“∑ µ“¡≈”¥—∫  ”À√—∫ß∫°“√‡ß‘π

‡©æ“–∫√‘…—∑œ ́ ÷Ëß„™â§È”ª√–°—π°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π¢Õß∏π“§“√ ”À√—∫∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬
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CONSOLIDATED

Percentage of

Investment Cost method Equity method

Paid up

Nature of business capital 2004 2003 2004 2003 2004 2003

Associated companies

Inkjet Images Production of

(Thailand) advertising media 6,000 33.34 27.78 2,485 1,667 6,271 4,256

Co., Ltd. and billboard

Landy

Development Rental of

Co., Ltd. office building 20,000 48.87 48.87 16,495 6,721 15,079 6,554

Take a Look

Co., Ltd. Advertising service 50,000 25.00 25.00 12,500 12,434 12,601 12,434

Total investments in associated companies 31,480 20,822 33,951 23,244

Subsidiary company

Master & More Production and

Co., Ltd. service of outdoor 20,000 67.50 51.00 43,569 10,200 97,979 29,850

advertising media

Maco RiteSign Produce and

Co., Ltd. sell of trivision 5,000 80.00 80.00 4,000 4,000 1,574 3,660

Total investments in subsidiary companies 47,569 14,200 99,553 33,510

Associated company

Inkjet Images Production of advertising

(Thailand) media and billboard 6,000 33.34 27.78 2,485 1,667 6,271 4,256

Co., Ltd.

Landy Rental of

Development office building

Co., Ltd. 20,000 48.87 48.87 16,495 6,721 15,079 6,554

Take a Look Advertising service

Co., Ltd. 50,000 25.00 25.00 12,500 12,434 12,601 12,434

Total investments in associated companies 31,480 20,822 33,951 23,244

Total investments in subsidiary and associated companies 79,049 35,022 133,504 56,754

6. INVESTMENTS IN SUBSIDIARY AND ASSOCIATED COMPANIES
(Unit : Thousand Baht)

7. RESTRICTED DEPOSITS WITH BANKS
As at 31 December 2004 and 2003, the Companyûs and subsidiaryûs fixed deposits totalling Baht 3.07

million and Baht 3.88 million, respectively, for consolidated financial statements and Baht 2.13 million and Baht
2.13 million, respectively, for the Companyûs own financial statements have been placed with banks as collaterals
for bank guarantees issued on behalf of the Company and subsidiaries.
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8. Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘
(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡

2546 ‡æ‘Ë¡¢÷Èπ ≈¥≈ß 2547

Õ“§“√·≈–Õÿª°√≥å - √“§“∑ÿπ

Õ“§“√ -  4,742,161 - 4,742,161

§à“µ°·µàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 14,584,687 7,597,321 4,800 22,177,208

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 5,710,213 1,790,710 4,340 7,496,583

¬“πæ“Àπ– 4,996,925 508,829 5,505,754

‚§√ßªÑ“¬ 165,241,135 135,292,181 1,581,571 298,951,745

∫Õ≈≈Ÿπ 652,300 - - 652,300

Õ“°“»π“«“ 8,552,546 - - 8,552,546

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 1,246,766 15,930 - 1,362,696

ß“π√–À«à“ß∑” 6,594,273 47,630,517 39,336,018 14,888,772

Õ◊ËπÊ 232,248 413,877 - 646,125

   √«¡√“§“∑ÿπ 207,811,093 198,091,526 40,926,729 364,975,890

À—° §à“‡ ◊ËÕ¡√“§“ – ¡

Õ“§“√·≈– ‘Ëßª≈Ÿ° √â“ß  - 118,022  - 118,022

§à“µ°·µàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 9,675,806 2,318,692 4,799 11,989,699

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 5,269,063 373,028 609 5,641,482

¬“πæ“Àπ– 2,378,211 1,017,448 - 3,395,659

‚§√ßªÑ“¬ 79,513,463 43,620,319 1,258,846 121,874,936

∫Õ≈≈Ÿπ 338,839 130,460 - 469,299

Õ“°“»π“«“ 4,334,098 1,710,509 - 6,044,607

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 69,455 259,776 - 329,231

Õ◊ËπÊ 88,447 72,560 - 161,007

   √«¡§à“‡ ◊ËÕ¡√“§“ – ¡ 101,667,382 49,620,814 1,264,254 150,023,942

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ 106,143,711 214,951,948
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8. BUILDINGS AND EQUIPMENT - NET
(Unit : Baht)

CONSOLIDATED

2003 Increased Decreased 2004

Buildings and Equipment - Cost

Buildings -  4,742,161 - 4,742,161

Office decorations and equipment 14,584,687 7,597,321 4,800 22,177,208

Tools and equipment 5,710,213 1,790,710 4,340 7,496,583

Vehicles 4,996,925 508,829 5,505,754

Billboards 165,241,135 135,292,181 1,581,571 298,951,745

Balloon 652,300 - - 652,300

Airship 8,552,546 - - 8,552,546

Other media 1,246,766 15,930 - 1,362,696

Work in process 6,594,273 47,630,517 39,336,018 14,888,772

Others 232,248 413,877 - 646,125

   Total Cost 207,811,093 198,091,526 40,926,729 364,975,890

Less: accumulated depreciation

Buildings  - 118,022  - 118,022

Office decorations and equipment 9,675,806 2,318,692 4,799 11,989,699

Tools and equipment 5,269,063 373,028 609 5,641,482

Vehicles 2,378,211 1,017,448 - 3,395,659

Billboards 79,513,463 43,620,319 1,258,846 121,874,936

Balloon 338,839 130,460 - 469,299

Airship 4,334,098 1,710,509 - 6,044,607

Other media 69,455 259,776 - 329,231

Others 88,447 72,560 - 161,007

  Total Accumulated depreciation 101,667,382 49,620,814 1,264,254 150,023,942

Buildings and Equipment -  net 106,143,711 214,951,948
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(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2546 ‡æ‘Ë¡¢÷Èπ ≈¥≈ß 2547

Õ“§“√·≈–Õÿª°√≥å - √“§“∑ÿπ

§à“µ°·µàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 12,559,905 5,483,146 4,800 18,038,251

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 4,820,908 29,558 - 4,850,466

¬“πæ“Àπ– 3,785,218 37,500 - 3,822,718

‚§√ßªÑ“¬ 79,462,019 136,126,006 1,581,571 214,006,454

∫Õ≈≈Ÿπ 652,300 - - 652,300

Õ“°“»π“«“ 8,552,546 - - 8,552,546

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 1,246,766 115,930  - 1,362,696

ß“π√–À«à“ß∑” 6,276,377 41,381,811 39,048,468 8,609,720

Õ◊ËπÊ 232,248 63,547 - 295,795

   √«¡ 117,588,287 183,237,498 40,634,839 260,190,946

À—° §à“‡ ◊ËÕ¡√“§“ – ¡

§à“µ°·µàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 8,407,745 1,902,198 4,799 10,305,144

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 4,488,998 143,701 - 4,632,699

¬“πæ“Àπ– 1,814,793 758,030 - 2,572,823

‚§√ßªÑ“¬ 31,039,747 30,052,459 1,258,846 59,833,360

∫Õ≈≈Ÿπ 338,839 130,460  - 469,299

Õ“°“»π“«“ 4,334,098 1,710,509 - 6,044,607

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 69,455 259,776 - 329,231

Õ◊ËπÊ 88,447 37,147 - 125,594

   √«¡ 50,582,122 34,994,280 1,263,645 84,312,757

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ 67,006,165 175,878,189

§à“‡ ◊ËÕ¡√“§“ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546  ”À√—∫ß∫°“√‡ß‘π√«¡¡’®”π«π‡ß‘πª√–¡“≥  49.62

≈â“π∫“∑·≈– 30.83 ≈â“π∫“∑ µ“¡≈”¥—∫ ·≈– ”À√—∫ß∫°“√‡ß‘π‡©æ“–∫√‘…—∑œ ¡’®”π«π‡ß‘πª√–¡“≥ 34.99 ≈â“π∫“∑ ·≈–

14.64 ≈â“π∫“∑ µ“¡≈”¥—∫

9. ∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™â„π°“√¥”‡π‘πß“π
≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ∫√‘…—∑œ ¡’∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™âß“π ®”π«π 35.32 ≈â“π∫“∑ ∫√‘…—∑œ ¡’·ºπ°“√

 √â“ß‚√ßß“π∫π∑’Ë¥‘π¥—ß°≈à“« ‡æ◊ËÕ√Õß√—∫°“√‡µ‘∫‚µ¢Õß∏ÿ√°‘®„πÕπ“§µÕ—π„°≈â

∫√‘…—∑œ ‰¥â®¥®”πÕß∑’Ë¥‘π¥—ß°≈à“«‰«â°—∫∏π“§“√æ“≥‘™¬å·ÀàßÀπ÷Ëß‡æ◊ËÕ„™â‡ªìπÀ≈—°ª√–°—π ”À√—∫«ß‡ß‘π‡∫‘°‡°‘π∫—≠™’ ·≈–

°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π √«¡‡ªìπ«ß‡ß‘π ‘π‡™◊ËÕ∑—Èß ‘Èπ 83 ≈â“π∫“∑
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(Unit : Baht)

THE COMPANY OWN F/S

2003 Increased Decreased 2004

Buildings and Equipment - Cost

Office decorations and equipment 12,559,905 5,483,146 4,800 18,038,251

Tools and equipment 4,820,908 29,558 - 4,850,466

Vehicles 3,785,218 37,500 - 3,822,718

Billboards 79,462,019 136,126,006 1,581,571 214,006,454

Balloon 652,300 - - 652,300

Airship 8,552,546 - - 8,552,546

Other media 1,246,766 115,930  - 1,362,696

Work in process 6,276,377 41,381,811 39,048,468 8,609,720

Others 232,248 63,547 - 295,795

   Total Cost 117,588,287 183,237,498 40,634,839 260,190,946

Less: accumulated depreciation

Office decorations and equipment 8,407,745 1,902,198 4,799 10,305,144

Tools and equipment 4,488,998 143,701 - 4,632,699

Vehicles 1,814,793 758,030 - 2,572,823

Billboards 31,039,747 30,052,459 1,258,846 59,833,360

Balloon 338,839 130,460  - 469,299

Airship 4,334,098 1,710,509 - 6,044,607

Other media 69,455 259,776 - 329,231

Others 88,447 37,147 - 125,594

   Total Accumulated depreciation 50,582,122 34,994,280 1,263,645 84,312,757

Buildings and Equipment  -  net 67,006,165 175,878,189

Depreciation for the year ended 31 December 2004 and 2003 amounted to Baht 49.62 million and Baht
30.83 million, respectively, for the consolidated financial statements and amounted to Baht 34.99 million and Baht
14.64 million, respectively, for the Companyûs own financial statements.

9. LAND NOT YET USED IN OPERATIONS
As at 31 December 2004 and 2003, the Company has some pieces of land that have not been used in

operations amounted to Baht 35.32 million. The company plans to build new factories on this land to support an
expansion of its operations in the near future.

The Company mortgaged unused land as collateral for bank overdraft and bank guarantee credit  facilities
extended by a commercial bank totalling Baht 83 million.
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(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡

∫√‘…—∑  ¡“ ‡µÕ√å

·Õπ¥å ¡Õ√å ®”°—¥

‡ß‘π≈ß∑ÿπ„πÀÿâπ∑ÿπ¢Õß∫√‘…—∑  ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ‡æ‘Ë¡¢÷Èπ 33,368,718

√“§“µ“¡∫—≠™’¢Õß∫√‘…—∑  ¡“ ‡µÕ√å  ·Õπ¥å ¡Õ√å ®”°—¥

≥ «—π´◊ÈÕÀÿâπ “¡—≠  - 330,000  Àÿâπ (12,503,554)

§à“§«“¡π‘¬¡  20,865,164

À—° : §à“§«“¡π‘¬¡µ—¥®”Àπà“¬ – ¡ (1,564,887)

§à“§«“¡π‘¬¡ -  ÿ∑∏‘ 19,300,277

10. §à“§«“¡π‘¬¡ -  ÿ∑∏‘

√“§“µ“¡∫—≠™’¢Õß∫√‘…—∑  ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ´÷Ëß‡ªìπ∫√‘…—∑¬àÕ¬ ≥ «—π´◊ÈÕÀÿâπ “¡—≠¡’¡Ÿ≈§à“„°≈â‡§’¬ß°—∫

¡Ÿ≈§à“¬ÿµ‘∏√√¡¢Õß ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë√–∫ÿ‰¥â ≥ «—π´◊ÈÕ  ‡π◊ËÕß®“° ‘π∑√—æ¬å ≥ «—π´◊ÈÕ à«π„À≠à‡ªìπ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë

‡ªìπµ—«‡ß‘π §à“§«“¡π‘¬¡®÷ß§”π«≥®“°º≈µà“ß¢Õß√“§“´◊ÈÕ¢ÕßÀÿâπ “¡—≠°—∫√“§“µ“¡∫—≠™’ ≥ «—π´◊ÈÕÀÿâπ “¡—≠

11. ‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π

(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2547 2546  2547 2546

‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π

- µ—Î«·≈°‡ß‘π 50,000,000 50,000,000 50,000,000 50,000,000

- µ—Î« —≠≠“„™â‡ß‘π 15,000,000 - 15,000,000 -

√«¡ 65,000,000 50,000,000 65,000,000 50,000,000

≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 2546 ∫√‘…—∑ÕÕ°µ—Î«·≈°‡ß‘π·°à°Õß∑ÿπ√«¡À≈“¬·Ààß §√∫°”Àπ¥™”√–§◊π¿“¬„π

6‡¥◊Õπ ‚¥¬¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 2.95 µàÕªï ·≈– √âÕ¬≈– 3 µàÕªï µ“¡≈”¥—∫ µ—Î«·≈°‡ß‘ππ’È‰¡à¡’¿“√–§È”ª√–°—π

≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ∫√‘…—∑ÕÕ°µ—Î« —≠≠“„™â‡ß‘π·°à∫√‘…—∑‡ß‘π∑ÿπ·ÀàßÀπ÷Ëß §√∫°”Àπ¥™”√–§◊π¿“¬„π 3 ‡¥◊Õπ

‚¥¬¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 3.25 µàÕªï µ—Î« —≠≠“„™â‡ß‘ππ’È‰¡à¡’¿“√–§È”ª√–°—π

12. ‡®â“Àπ’Èµ“¡ —≠≠“‡™à“ ◊́ÈÕ -  ÿ∑∏‘
(Àπà«¬ : ∫“∑)

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2547 2546  2547 2546

‡®â“Àπ’Èµ“¡ —≠≠“‡™à“ ◊́ÈÕ 700,388 866,595 285,370 529,974

À—° :  à«π∑’Ë∂÷ß°”Àπ¥™”√–¿“¬„πÀπ÷Ëßªï (452,138) (431,700) (244,603) (244,603)

‡®â“Àπ’Èµ“¡ —≠≠“‡™à“´◊ÈÕ -  ÿ∑∏‘®“° à«π∑’Ë

∂÷ß°”Àπ¥™”√–¿“¬„πÀπ÷Ëßªï 248,250 434,895 40,767 285,371

 —≠≠“‡™à“ ◊́ÈÕ¥—ß°≈à“«‡ªìπ°“√‡™à“¬“πæ“Àπ–‡æ◊ËÕ„™â„π°“√¥”‡π‘π°‘®°“√ ‚¥¬¡’√–¬–‡«≈“ºàÕπ™”√– 36 ‡¥◊Õπ
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(Unit : Baht)

CONSOLIDATED

Master and More

Co., Ltd.

Additional investment in Master and More Co., Ltd. 33,368,718

Book Value of Master and More Co.,Ltd. at acquisition date -330,000 shares (12,503,554)

Goodwill  20,865,164

Less : Accumulated goodwill amortization (1,564,887)

Goodwill - net 19,300,277

10. GOODWILL - NET

Book value of Master and More Co., Ltd. the subsidiary company, as at the company acquisition date
approximates fair value of identified assets and liabilities, mainly monetary items. Goodwill, therefore, is the
difference between book value and purchase price as of the acquisition date.

11. SHORT - TERM LOANS FROM FINANCIAL INSTITUTIONS
(Unit: Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Short - term loans from financial institutions

- Bills of exchange 50,000,000 50,000,000 50,000,000 50,000,000

- Promissory note 15,000,000 - 15,000,000 -

Total 65,000,000 50,000,000 65,000,000 50,000,000

As at 31 December 2004 and 2003, the Company has issued bills of exchange to certain mutual funds with
repayment period of 6 months which bear interest rate of 2.95 and 3 per annum, respectively. These bills of
exchange have no guarantee.

As at 31 December 2004, the Company issue a promissory note to a financial company with the repayment
term of 3 months which bear interest rate of 3.25 per annum. Is promissory note has no guarantee.

12. HIRE PURCHASES PAYABLE - NET
(Unit: Baht)

CONSOLIDATED THE COMPANY OWN F/S

2004 2003 2004 2003

Hire purchases payable 700,388 866,595 285,370 529,974

Less : Current portion (452,138) (431,700) (244,603) (244,603)

Hire purchases payable - net 248,250 434,895 40,767 285,371

The hire purchase agreements are for the leases of vehicles for use in operations, with repayment schedule
of 36 months.
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13. ‡ß‘π°Ÿâ¬◊¡®“°ºŸâ∂◊ÕÀÿâπ
≥ «—π∑’Ë 31 ∏—π«“§¡ 2546 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ´÷Ëß‡ªìπ∫√‘…—∑¬àÕ¬·ÀàßÀπ÷Ëß¡’‡ß‘π°Ÿâ¬◊¡®“°ºŸâ∂◊ÕÀÿâπ

®”π«π 18.13 ≈â“π∫“∑ ‡ß‘π°Ÿâ¬◊¡π’È¡’Õ—µ√“¥Õ°‡∫’È¬√âÕ¬≈– 10 µàÕªï ·≈–¡’°”Àπ¥™”√–§◊π„π‡¥◊Õπ∏—π«“§¡ 2548 Õ¬à“ß‰√

°Áµ“¡ „π√–À«à“ß√Õ∫√–¬–‡«≈“∫—≠™’ ‘Èπ ÿ¥«—π∑’Ë 31 ¡’π“§¡ 2547 ∫√‘…—∑¬àÕ¬¥—ß°≈à“«‰¥â™”√–§◊π‡ß‘π°Ÿâ¬◊¡π’È·≈â«∑—Èß®”π«π

14.  ”√Õßµ“¡°ÆÀ¡“¬
µ“¡∫∑∫—≠≠—µ‘·Ààßª√–¡«≈°ÆÀ¡“¬·æàß·≈–æ“≥‘™¬å ∫√‘…—∑µâÕß®—¥ √√∑ÿπ ”√ÕßÕ¬à“ßπâÕ¬√âÕ¬≈– 5 ‰«â‡ªìπ ”√Õß

µ“¡°ÆÀ¡“¬∑ÿ°§√—Èß∑’Ë¡’°“√ª√–°“»®à“¬‡ß‘πªíπº≈ ®π°«à“¬Õ¥¢Õß ”√Õßπ’È¡’®”π«π‡∑à“°—∫√âÕ¬≈– 10 ¢Õß∑ÿπ®¥∑–‡∫’¬π

‡ß‘π ”√Õßµ“¡°ÆÀ¡“¬π’È®–π”‰ª®à“¬‡ªìπ‡ß‘πªíπº≈‰¡à‰¥â

15. °“√®—¥ √√°”‰√ ÿ∑∏‘
„π°“√ª√–™ÿ¡ “¡—≠ºŸâ∂◊ÕÀÿâπ‡¡◊ËÕ«—π∑’Ë 30 ¡’π“§¡ 2547 ºŸâ∂◊ÕÀÿâπ‰¥âÕπÿ¡—µ‘„Àâ¡’°“√®—¥ √√°”‰√ – ¡ ¥—ßπ’È:

(Àπà«¬: ∫“∑)

∑ÿπ ”√Õßµ“¡°ÆÀ¡“¬ 3,235,239

‡ß‘π ¥ªíπº≈ 50,000,000

16. ¿“√–ºŸ°æ—π
≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬¡’¿“√–ºŸ°æ—π¥—ßµàÕ‰ªπ’È :-

¿“√–ºŸ°æ—π°—∫∫ÿ§§≈¿“¬πÕ°

16.1 ∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬¡’Àπ’È ‘π∑’ËÕ“®®–‡°‘¥¢÷Èπ®“°°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬ ”À√—∫

‚§√ß°“√®”π«πÀπ÷Ëß„πªí®®ÿ∫—π‡ªìπ®”π«πª√–¡“≥ 75.12 ≈â“π∫“∑

16.2 ∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬¡’¿“√–ºŸ°æ—πµ“¡ —≠≠“‡™à“·≈– —≠≠“∫√‘°“√√–¬–¬“« ́ ÷Ëß à«π„À≠à‡°’Ë¬«‡π◊ËÕß°—∫°“√‡™à“

 ∂“π∑’Ë‡æ◊ËÕ„™â„π°“√‚¶…≥“ ‚¥¬¡’§à“‡™à“·≈–§à“∫√‘°“√∑’ËµâÕß®à“¬¥—ßπ’È

(Àπà«¬ : ≈â“π∫“∑)

ß∫°“√‡ß‘π

ªï ß∫°“√‡ß‘π√«¡ ‡©æ“–¢Õß∫√‘…—∑œ

2548 88.00 64.53

2549 50.43 33.47

µ—Èß·µà 2550 257.58 217.02

√«¡ 396.01 315.02

∫√‘…—∑œ §“¥«à“„πÕπ“§µ∫√‘…—∑œ ®–¡’√“¬‰¥â‡°‘¥¢÷Èπ‡π◊ËÕß®“°¿“√–ºŸ°æ—π¥—ß°≈à“«¢â“ßµâπ

16.3 ∫√‘…—∑¡’ —≠≠“«à“®â“ß„Àâ°àÕ √â“ß‚§√ßªÑ“¬‚¶…≥“°—∫∫√‘…—∑·ÀàßÀπ÷Ëß ‡ªìπ®”π«π‡ß‘π 96.87 ≈â“π∫“∑ ∫√‘…—∑‰¥â

®à“¬‡ß‘π§à“°àÕ √â“ßµ“¡ —≠≠“ ¥—ß°≈à“«‰ª·≈â« ‡ªìπ®”π«π‡ß‘π 94.43 ≈â“π∫“∑

166 √“¬ß“πª√–®”ªï 2547 ∫√‘…—∑ ¡“ ‡µÕ√å ·Õ¥ ®”°—¥ (¡À“™π)



13. LOANS FROM SHAREHOLDERS
As at 31 December 2003, Master and More Co., Ltd, a subsidiary company, has loan from shareholder of

Baht 18.13 million with the interest rate of 10 percent per annum. This loan is due in December 2005. However, this
loan was fully repaid during the period ended 31 March 2004.

14. LEGAL RESERVE
Under the provision of Civil and Commercial Code, the Company is required to set aside as a statutory

reserve at least 5 percent of its net profit, at each dividend declaration until the reserve reaches 10 percent of the
registered capital. The reserve is not distributable for dividends.

15. APPROPRIATING THE NET INCOME
At the Shareholders Annual General Meeting held on 30 March 2004, the meeting passed a resolution to

approve the appropriation of retained earnings as follows:
(Unit: Baht)

Legal reserve 3,235,239

Cash dividends 50,000,000

16. COMMITMENTS AND CONTINGENT LIABILITIES
As at 31 December 2004, the Company and its subsidiaries had the following outstanding commitments and

contingent liabilities:

Commitments with third parties

16.1 The Company and its subsidiaries were contingently liable for letters of guarantees issued by local
banks for certain current projects totalling approximately Baht 75.12 million.

16.2 The Company and its subsidiary had commitments under long - term lease and service agreements,
mainly relating to the rental of space for advertising business. Summarized below are the future rental and service
fees under the agreements:

(Unit: Million Baht)

THE COMPANY

Year CONSOLIDATED OWN F/S

2005 88.00 64.53

2006 50.43 33.47

2007 onward 257.58 217.02

Total 396.01 315.02

The Company expects to generate revenues from the above commitments in the future.

16.3 The Company has billboard construction agreement amounting to Baht 96.87 million, for which Baht
94.43 million has been paid.
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17. °“√‡ªî¥‡º¬‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π
 ‘π∑√—æ¬å∑“ß°“√‡ß‘π·≈–Àπ’È ‘π∑“ß°“√‡ß‘π∑’Ë¡’Õ¬Ÿà„πß∫¥ÿ≈‰¥â√«¡‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥ ‡ß‘πΩ“°∏π“§“

√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â ≈Ÿ°Àπ’È°“√§â“ ≈Ÿ°Àπ’ÈÕ◊Ëπ ‡ß‘π„Àâ°Ÿâ¬◊¡·°àºŸâ√—∫®â“ß  ‡®â“Àπ’È°“√§â“ ‡®â“Àπ’ÈÕ◊Ëπ·≈–‡ß‘π°Ÿâ¬◊¡√–¬–¬“« π‚¬∫“¬

°“√∫—≠™’ ”À√—∫°“√∫—π∑÷°·≈–°“√«—¥¡Ÿ≈§à“¢Õß√“¬°“√‡À≈à“π’È‰¥â‡ªî¥‡º¬‰«â„ππ‚¬∫“¬°“√∫—≠™’∑’Ë‡°’Ë¬«¢âÕß„πÀ¡“¬‡Àµÿ

ª√–°Õ∫ß∫°“√‡ß‘π¢âÕ 3

§«“¡‡ ’Ë¬ß¥â“π ¿“æ§≈àÕß

§«“¡‡ ’Ë¬ß¥â“π ¿“æ§≈àÕß‡°‘¥®“°§«“¡‡ªìπ‰ª‰¥â∑’Ë≈Ÿ°§â“Õ“®®–‰¡à “¡“√∂®à“¬™”√–Àπ’È„Àâ·°à∫√‘…—∑‰¥â¿“¬„π°”Àπ¥

‡«≈“‚¥¬ª°µ‘¢Õß°“√§â“ ‡æ◊ËÕ®—¥°“√§«“¡‡ ’Ë¬ßπ’È ∫√‘…—∑‰¥âª√–‡¡‘π§«“¡ “¡“√∂∑“ß°“√‡ß‘π¢Õß≈Ÿ°§â“‡ªìπ√–¬– Ê

§«“¡‡ ’Ë¬ß¥â“π°“√„Àâ ‘π‡™◊ËÕ

§«“¡‡ ’Ë¬ß¥â“π°“√„Àâ ‘π‡™◊ËÕÀ¡“¬∂÷ß§«“¡‡ ’Ë¬ß∑’Ë§Ÿà —≠≠“‰¡àªØ‘∫—µ‘µ“¡¢âÕ°”Àπ¥„π —≠≠“ ÷́Ëß°àÕ„Àâ‡°‘¥§«“¡‡ ’¬À“¬

∑“ß°“√‡ß‘π·°à∫√‘…—∑ ºŸâ∫√‘À“√‡™◊ËÕ«à“∫√‘…—∑‰¡à¡’§«“¡‡ ’Ë¬ß∑’Ë‡ªìπ “√– ”§—≠∑“ß¥â“π ‘π‡™◊ËÕ°—∫∫√‘…—∑„¥∫√‘…—∑Àπ÷ËßÀ√◊Õ°≈ÿà¡

¢Õß∫√‘…—∑  ‡π◊ËÕß®“°∫√‘…—∑¡’≈Ÿ°§â“®”π«π¡“°

√“§“µ“¡∫—≠™’¢Õß≈Ÿ°Àπ’È∑’Ë∫—π∑÷°„πß∫¥ÿ≈‡ªìπ¡Ÿ≈§à“ Ÿß ÿ¥∑’ËÕ“®‡°‘¥§«“¡‡ ’Ë¬ß∑“ß¥â“π ‘π‡™◊ËÕ

§«“¡‡ ’Ë¬ß®“°Õ—µ√“¥Õ°‡∫’È¬

§«“¡‡ ’Ë¬ß®“°Õ—µ√“¥Õ°‡∫’È¬‡°‘¥®“°°“√º—πº«π¢ÕßÕ—µ√“¥Õ°‡∫’È¬„π∑âÕßµ≈“¥ ÷́Ëß®–¡’º≈°√–∑∫„π∑“ß≈∫µàÕ°“√

¥”‡π‘πß“π¢Õß∫√‘…—∑∑—Èß„πªí®®ÿ∫—π·≈–Õπ“§µ ºŸâ∫√‘À“√‡™◊ËÕ«à“∫√‘…—∑¡’§«“¡‡ ’Ë¬ß„πÕ—µ√“¥Õ°‡∫’È¬πâÕ¬ ¥—ßπ—Èπ ∫√‘…—∑®÷ß

‰¡à‰¥â∑” —≠≠“‡æ◊ËÕªÑÕß°—π§«“¡‡ ’Ë¬ß¥—ß°≈à“«

¡Ÿ≈§à“¬ÿµ‘∏√√¡¢Õß‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π

¡Ÿ≈§à“¬ÿµ‘∏√√¡ À¡“¬∂÷ß ®”π«π‡ß‘π∑’ËºŸấ ◊ÈÕ·≈–ºŸâ¢“¬µ°≈ß·≈°‡ª≈’Ë¬π‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π°—π„π¢≥–∑’Ë∑—Èß ÕßΩÉ“¬ ¡’

§«“¡√Õ∫√Ÿâ·≈–‡µÁ¡„®„π°“√·≈°‡ª≈’Ë¬π ·≈– “¡“√∂µàÕ√Õß√“§“°—π‰¥âÕ¬à“ß‡ªìπÕ‘ √–„π≈—°…≥–¢ÕßºŸâ∑’Ë‰¡à¡’§«“¡‡°’Ë¬«¢âÕß

°—π ¡Ÿ≈§à“¬ÿµ‘∏√√¡‰¥â¡“®“°√“§“µ≈“¥∑’Ë°”Àπ¥À√◊Õ°√–· ‡ß‘π ¥§‘¥≈¥

∫√‘…—∑„™â«‘∏’°“√·≈– ¡¡µ‘∞“π¥—ßµàÕ‰ªπ’È„π°“√ª√–¡“≥¡Ÿ≈§à“¬ÿµ‘∏√√¡¢Õß‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π

- ‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥  ‡ß‘πΩ“°∑’Ë¡’¢âÕ®”°—¥„π°“√„™â·≈–≈Ÿ°Àπ’È°“√§â“ ¡’√“§“µ“¡∫—≠™’„°≈â‡§’¬ß°—∫

¡Ÿ≈§à“¬ÿµ‘∏√√¡ ‡π◊ËÕß®“°‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π‡À≈à“π’È®–§√∫°”Àπ¥„π√–¬–‡«≈“Õ—π —Èπ

- ‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑¬àÕ¬∑’Ë¡’Õ—µ√“¥Õ°‡∫’È¬≈Õ¬µ—«„πÕ—µ√“‡ß‘π°Ÿâ¬◊¡¢—ÈπµË”´÷Ëß‡ªìπÕ—µ√“∑âÕßµ≈“¥¡’√“§“µ“¡∫—≠™’

„°≈â‡§’¬ß°—∫¡Ÿ≈§à“¬ÿµ‘∏√√¡

- ‡®â“Àπ’È°“√§â“¡’√“§“µ“¡∫—≠™’¢ÕßÀπ’È ‘π∑“ß°“√‡ß‘π„°≈â‡§’¬ß°—∫¡Ÿ≈§à“¬ÿµ‘∏√√¡‡π◊ËÕß®“°‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘ππ’È®–

§√∫°”Àπ¥„π√–¬–‡«≈“Õ—π —Èπ

18. °“√®—¥ª√–‡¿∑∫—≠™’„À¡à
∫√‘…—∑‰¥â®—¥ª√–‡¿∑∫“ß∫—≠™’„πß∫°“√‡ß‘πªï 2546 „À¡à ‡æ◊ËÕ„Àâ Õ¥§≈âÕß°—∫°“√· ¥ß√“¬°“√„πß∫°“√‡ß‘πªï 2547

19. °“√Õπÿ¡—µ‘ß∫°“√‡ß‘π
ß∫°“√‡ß‘ππ’È‰¥â√—∫Õπÿ¡—µ‘®“°§≥–°√√¡°“√¢Õß∫√‘…—∑·≈â«
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17. DISCLOSURE OF FINANCIAL INSTRUMENTS
Financial assets and financial liabilities carried on the balance sheet include cash and cash equivalents,

investments in fixed and saving deposits, trade and other accounts receivable and payable and long-term loans.
The accounting policies on recognition and measurement of these items are disclosed in the respective accounting
policies in Note 3 to the financial statements.

Liquidity Risk
Liquidity risk arises from the possibility that customers may not be able to settle obligations to the Company

within the normal terms of trade.  To manage this risk, the Company periodically assesses the financial viability of
customers.

Credit Risk
Credit risk refers to the risk that counterparty will default in its contractual obligations resulting in a financial

loss to the Company.  Management believes that the Company has no significant concentrations of credit risk with
any single counterparty or group of counterparties since the Company has the large number of customers.

The carrying amount of accounts receivable recorded in the balance sheet represents the maximum exposure
to credit risk.

Interest Rate Risk
Interest rate risk arises from the fluctuation of market interest rates, which may have a negative effect to

current and future operations of the Company.  Management believes that the interest rate risk is minimum, hence,
the Company has no hedging agreement to protect against such risk.

Fair Value of Financial Instruments
Fair value is defined as the amount at which the instrument could be exchanged in a current transaction

between knowledgeable willing parties in an armûs length transaction.  Fair values are obtained from quoted market
prices or discounted cash flow models.

The following methods and assumptions are used to estimate the fair value of each class of financial instruments.
- Cash and cash equivalents, investments in fixed and saving deposits and accounts receivable - the

carrying values approximate their fair values due to the relatively short-term maturity of these financial instruments.
- Loans to subsidiary company carrying a floating rate - Minimum Loan Rate, which is considered to be

market rate - the carrying value approximates their fair value
- Accounts payable - the carrying amounts of these financial liabilities approximate their fair values due to

the relatively short-term maturity of this financial instrument.

18. RECLASSIFICATION OF ACCOUNTS
Certain accounts in the 2003 financial statements have been reclassified to conform to the 2004 presentation.

19. APPROVAL OF FINANCIAL STATEMENTS
These financial statements have been approved by the directors of the Company.
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