


Value
"Master Ad Public Co., Ltd. takes pride of its

excellence in creativity and services rendered to valued

customers ensuring they will delightfully experience the

best services from our quality and responsible teamwork."

Vision
"To be the Asian Leading Company in Out of

Home Advertising Media, with innovation and cutting edge

technology by 2010"

Mission
1. To bring in the best practices of leading worldwide

companies as the guidance of company's performance

leading to the all time best OHM company in Thailand

2. To continues growing company value year in and year

out.

3. To deploy customer value added policy, by improving

products with new technology and product

application, concentrating on continued quality services

to meet customers' requirement, in order to maintain

existing customer base and expand new customer base.

4. To reinforce social value and country glory through

variety of activities such as exporting advertising tools

and services, developing beautifully decorative Street

Furniture advertising media throughout the country.

5. To be the integral part of regional business network

in Out of Home Media via exchange of data and

information system.

6. To be the creativity powerhouse for valued customers.

7. To create a brand name and image for the broadest

range of customers.

8. To continuously develop human resource through

the concept of "Knowledge Society and University of

Investment".

Philosophy
"The Organization of being Best Practices,

Continuous Improvement, Value Creation, Reliable

Service Quality"

Quality Policy
Provision of maximum satisfaction to customers,

by applying technology to various media of the Company,

including upholding of continued quality services, to the

requirement and above the expectation of customers,

effectively and efficiently, with the policy:

"Creative Media, Reliable Quality".
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 “√®“°ª√–∏“π°√√¡°“√∫√‘…—∑

‡√’¬π ∑à“πºŸâ∂◊ÕÀÿâπ

„π™à«ßªï 2548 π—∫‰¥â«à“ ‡ªìπ™à«ß∑’Ë ¿“«–°“√≥åÕÿμ “À°√√¡‚¶…≥“

μâÕß‡º™‘≠°—∫ªí®®—¬μà“ßÊ∑’Ë¡’º≈°√–∑∫μàÕÕÿμ “À°√√¡„π¿“æ√«¡ Õ“∑‘‡™àπ ªí®®—¬

∑“ß‡»√…∞°‘® ªí®®—¬∑“ß°“√‡¡◊Õß ·≈–ªí®®—¬∑“ß —ß§¡ ´÷Ëß∑”„ÀâÕ—μ√“°“√‡μ‘∫‚μ¢Õß
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‚¶…≥“ ¬—ß§ß‡ªìπ‡§√◊ËÕß¡◊Õ∑“ß°“√μ≈“¥∑’Ë ”§—≠„π°“√ √â“ß»—°¬¿“æ §«“¡

 “¡“√∂°“√·¢àß¢—π∏ÿ√°‘®„Àâ·°àÕß§å°√  ‘π§â“·≈–∫√‘°“√μà“ßÊ „π ¿“«–∑’Ë¡’°“√·¢àß

¢—π Ÿß„πªí®®ÿ∫—π
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(¡À“™π) ·≈–°≈ÿà¡∫√‘…—∑„π‡§√◊Õ π—∫‰¥â«à“ª√– ∫§«“¡ ”‡√Á®„π√–¥—∫Àπ÷Ëß ¿“¬„μâ

 ¿“«–°“√≥åªí®®—¬≈∫∑’Ë‡°‘¥¢÷Èπ ∑’Ë‰¡à‡Õ◊ÈÕÕ”π«¬μàÕÕÿμ “À°√√¡ ‡™àπ ¿“«–√“§“

πÈ”¡—π∑’Ë Ÿß¢÷ÈπÕ¬à“ß¡“° §«“¡‰¡à·πàπÕπ∑“ß°“√‡¡◊Õß ∑”„Àâ¥—™π’§«“¡‡™◊ËÕ¡—Ëπ„π°“√

≈ß∑ÿπ·≈–°“√„™â®à“¬μà“ßÊ ≈¥≈ß √«¡∂÷ß°“√ÕÕ°¡“μ√°“√°Æ√–‡∫’¬∫„À¡à¢Õß√—∞ ¥â“π¢âÕÀâ“¡°“√‚¶…≥“„π°≈ÿà¡ ‘π§â“∫“ßª√–‡¿∑
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„Àâ∫√‘…—∑œ‰¥â√—∫°“√æ‘®“√≥“§—¥‡≈◊Õ°„ÀâÕ¬Ÿà„π Top Quartile ‚¥¬‡ªìπ‡æ’¬ß∫√‘…—∑®¥∑–‡∫’¬π„πμ≈“¥À≈—°∑√—æ¬å MAI ‡æ’¬ß∫√‘…—∑‡¥’¬«

∑’Ëμ‘¥Õ—π¥—∫ 1 „π 100 ·√° (Top 100) ∑—Èßπ’È∫√‘…—∑œ ‰¥â¡’π‚¬∫“¬„Àâ¡’°“√æ—≤π“®—¥∑”√–∫∫μ√«® Õ∫√–∫∫°“√§«∫§ÿ¡¿“¬„π

¢Õß∫√‘…—∑œ √«¡∂÷ß°“√°”Àπ¥π‚¬∫“¬°“√∫√‘À“√§«“¡‡ ’Ë¬ß∑’Ë®–ªØ‘∫—μ‘„™â¿“¬„πªï 2549 ‡æ◊ËÕ„Àâ∫√‘…—∑œ  “¡“√∂∫√‘À“√ß“π

¥”‡π‘π∏ÿ√°‘®Õ¬à“ß¡’ª√– ‘∑∏‘¿“æ Ÿß ÿ¥

¥â«¬π‚¬∫“¬°“√∫√‘À“√·≈–À≈—°ªØ‘∫—μ‘∑’Ëºà“π¡“¢Õß∫√‘…—∑œ §≥–°√√¡°“√∫√‘…—∑œ ‡™◊ËÕ¡—Ëπ«à“ ‰¥â √â“ß§«“¡¡—Ëπ„®

„Àâ·°àºŸâ∂◊ÕÀÿâπ ºŸâ∫√‘À“√ ≈Ÿ°§â“ æπ—°ß“π æ—π∏¡‘μ√∏ÿ√°‘® √«¡∂÷ß “∏“√≥™π „π°“√¥”‡π‘π∏ÿ√°‘®¢Õß∫√‘…—∑œ„Àâ¡’§«“¡¡—Ëπ§ß °â“«Àπâ“

‡®√‘≠‡μ‘∫‚μ ¥â«¬§«“¡‚ª√àß„  ·≈–√—∫º‘¥™Õ∫μàÕ —ß§¡ Ÿß ÿ¥

√.μ.μ ‡°√’¬ß»—°¥‘Ï  ‚≈À–™“≈–

ª√–∏“π°√√¡°“√∫√‘…—∑
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Message from Chairman of Board of Directors

Dear shareholders,

The year 2005 saw the advertising industry facing various factors affecting the overall industry such as

economic, politic and social factors, slowing down the growth rate of the advertising and public relations market,

when compared with that of 2004. Still, the advertising industry continued to be a major marketing tool in

creating the potential and capable competitiveness to organizations, goods and services in the highly

competitive situation presently.

As for the operation results in the year 2005 of Master Ad Public Co., Ltd. and its subsidiaries, we have

achieved a certain level of success, under these negative factors, which affected our industry such as high oil

price escalation, political uncertainty, causing a decline in investment confidence and expenditure index,

inclusive of new governmental rules and regulations, forbidding advertisement on certain groups of goods. The

Company has developed certain marketing policies and strategies in response to the said changes, inclusive of

customer relations policy, by creating confidence in quality, goods and services which lead to the maximum

customer satisfaction. Further, the Company continues to accord importance in promoting policies on social

responsibility, on people, by improving and developing Out of Home Advertising Media, with priority on creating

beauty, safety and maximum public utility.

At the same time, the Company continues to be steadfast in the practice of good governance,

for which policies have been made on managerial control and ethics in business operation, as an operative

guidance of a good governance Company. This results in the Company being selected as a Top Quartile

Company, the only listed Company in MAI in the list of Top 100. The Company has the policy to develop an

internal auditing system, including a policy in risk management for the year 2006, to ensure maximum efficiency

of operation.

From the said policy of management and practice, the Board of Directors is confident that we have

created confidence to shareholders, the management, customers, employees, business associates and people at

large, in the business operation of the Company, to ensure stability, progress, growth, transparency and highest

responsibility to society.

Pol. Sub-Lt. Kriengsak Lohachala

Chairman of  Board of Directors
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„πªï 2548 ·π«π‚¬∫“¬ ∑‘»∑“ß‡ªÑ“À¡“¬¢Õß∫√‘…—∑œ ‰¥â∂Ÿ°°”Àπ¥

Õ¬à“ß™—¥‡®π ¥â«¬ «‘ —¬∑—»πå ∑’Ë«à“ "‡ªìπºŸâπ”¢Õß‡Õ‡™’¬„πÕÿμ “À°√√¡ ◊ËÕ

‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬·≈–∫—π‡∑‘ß∑’Ë¡’π«—μ°√√¡ ·≈–‡∑§‚π‚≈¬’∑—π ¡—¬

„πªï 2553" ÷́Ëß∫√‘…—∑œ ºŸâ∫√‘À“√ ·≈–æπ—°ß“π ‰¥â‡√‘Ë¡°”Àπ¥·≈–ªÆ‘∫—μ‘

¿“√°‘® „Àâ∫√√≈ÿ«—μ∂ÿª√– ß§å ¥—ß°≈à“«Õ¬à“ß¡ÿàß¡—Ëπ ∑ÿà¡‡∑ ·≈–μ—Èß„® ¿“¬„μâ

 ¿“æ°“√·¢àß¢—π ·≈– ¢âÕ®”°—¥μà“ßÊ∑’Ë‡°‘¥¢÷Èπ „π√Õ∫ªï¥—ß°≈à“«

¿“√°‘®À≈—°¢Õß∫√‘…—∑œ §◊Õ°“√√—°…“∞“π≈Ÿ°§â“ ∑’Ë¡’Õ¬Ÿà¥â«¬°“√π”

‡ πÕ ◊ËÕ‚¶…≥“∑’Ë¡’√Ÿª·∫∫·≈–∫√‘°“√„À¡àÊ Õ—π‡°‘¥®“°§«“¡§‘¥ √â“ß √√§å

·≈– ‡∑§‚π‚≈¬’ ∑’Ë‡ √‘¡ √â“ß§ÿ≥§à“„Àâ·°àÕß§å°√ ·≈– º≈‘μ¿—≥±å¢Õß≈Ÿ°§â“

√«¡∂÷ß°“√‡æ‘Ë¡∞“π≈Ÿ°§â“„À¡à „Àâ‡æ‘Ë¡¡“°¢÷Èπ ®“° ◊ËÕ‚¶…≥“∑’Ë¡’Õ¬Ÿà ∑—Èßπ’È

‡æ◊ËÕ„ÀâμÕ∫√—∫°—∫°“√‡ª≈’Ë¬π·ª≈ß¢Õß«‘∂’™’«‘μ¢ÕßºŸâ∫√‘‚¿§ ¿“¬„πª√–‡∑»

¥â«¬·π«π‚¬∫“¬¥—ß°≈à“« ∫√‘…—∑œ‰¥â¥”‡π‘π°‘®°√√¡ —¡æ—π∏å √à«¡°—∫

≈Ÿ°§â“Õ¬à“ßÀ≈“°À≈“¬ ‡™àπ °“√®—¥°“√ª√–™ÿ¡ºŸâ∫√‘À“√√–À«à“ß∫√‘…—∑œ °—∫ ≈Ÿ°§â“ °“√®—¥°“√∑àÕß‡∑’Ë¬«‡™‘ßÕπÿ√—°…å °“√ÕÕ°

· ¥ß ‘π§â“ ·≈–°“√«—¥º≈§«“¡æ÷ßæÕ„®∑’Ë¥”‡π‘π°“√Õ¬à“ßμàÕ‡π◊ËÕß ‡ªìπμâπœ≈œ ´÷Ëß∂◊Õ‰¥â«à“ ª√– ∫§«“¡ ”‡√Á®Õ¬à“ß¬‘Ëß

ª√–°“√μàÕ¡“§◊Õ°“√ √â“ß¡Ÿ≈§à“‡æ‘Ë¡„Àâ·°à  ◊ËÕ‚¶…≥“¢Õß∫√‘…—∑œ¥â«¬°“√ æ—≤π“ª√—∫ª√ÿß ∑—Èß∑“ß¥â“π‡∑§‚π‚≈¬’ ·≈–

°“√ÕÕ°·∫∫ ‡æ◊ËÕ„Àâ¡’§«“¡∑—π ¡—¬  «¬ß“¡ ª≈Õ¥¿—¬ Õ—π‡ªìπª√—™≠“À≈—°∑’Ë‚¥¥‡¥àπ¢Õß∫√‘…—∑œ ‚¥¬¡’æ◊Èπ∞“π°“√æ—≤π“  à«π

Àπ÷Ëß ®“°§«“¡‡¢â“„®„π§«“¡μâÕß°“√¢Õß≈Ÿ°§â“‡ªìπ‡ß◊ËÕπ‰¢ ”§—≠

°‘®°√√¡∑’Ë ”§—≠Õ¬à“ß¬‘Ëß¬«¥Õ’°ª√–°“√Àπ÷Ëß §◊Õ∫√‘…—∑œ‰¥â√‘‡√‘Ë¡„Àâ¡’°“√®—¥·≈–‡ªìπºŸâπ”°“√ª√–™ÿ¡ "Asian Out of

Home Media Conference 2005" ‡ªìπ§√—Èß·√°∑’Ëª√–‡∑»‰∑¬ ‚¥¬‰¥â√—∫§«“¡√à«¡¡◊Õ®“°∫√‘…—∑ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬™—Èππ”

®”π«π 14 ∫√‘…—∑ ®“° 7 ª√–‡∑» §◊Õª√–‡∑» Õ‘π‡¥’¬  ‘ß§‚ª√å ¡“‡≈‡™’¬ æ¡à“ °—¡æŸ™“ ‡«’¬¥π“¡ ·≈– Õ‘ √“‡Õ≈ ‡æ◊ËÕ‡ªìπ®ÿ¥

‡√‘Ë¡μâπ„π°“√ √â“ß§«“¡√à«¡¡◊Õ·≈–‡§√◊Õ¢à“¬∑“ß∏ÿ√°‘®„π√–¥—∫¿Ÿ¡‘¿“§ ∑—Èß„π¥â“π°“√·≈°‡ª≈’Ë¬π‡∑§‚π‚≈¬’ ◊ËÕ‚¶…≥“ ·≈–„π

¥â“π°“√μ≈“¥ °“√≈ß∑ÿπ ‚¥¬∫√‘…—∑œ¡’‡ªÑ“À¡“¬∑’Ë®–‡ªìπ»Ÿπ¬å√«¡¥â“π‡∑§‚π‚≈¬’ „π¿Ÿ¡‘¿“§ √«¡∂÷ß‡ªÑ“À¡“¬°“√¢¬“¬™àÕß

∑“ß∞“π∏ÿ√°‘® Ÿàμà“ßª√–‡∑» ºà“π°‘®°√√¡¥—ß°≈à“«

„ππ“¡¢Õß∫√‘…—∑œ  °√–º¡¢Õ¢Õ∫æ√–§ÿ≥ºŸâ∂◊ÕÀÿâπ π—°≈ß∑ÿπ π—°«‘‡§√“–Àå  ◊ËÕ¡«≈™π ·≈–ºŸâ„Àâ°“√ π—∫ πÿπ∑ÿ°∑à“π

√«¡∑—ÈßÀπà«¬ß“πμà“ß Ê  ∑—Èß¿“§√—∞·≈–‡Õ°™π  ∑’Ë‰¥â„Àâ§«“¡‰«â«“ß„®  ·≈–„Àâ°“√ π—∫ πÿπ ∫√‘…—∑œ ¥â«¬¥’‡ ¡Õ¡“ ¥â«¬·√ß

 π—∫ πÿπ¢Õß∑ÿ°ΩÉ“¬ æ√âÕ¡°—∫§«“¡¡ÿàß¡—ËπªØ‘∫—μ‘¿“√°‘®¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ º¡‡™◊ËÕ¡—Ëπ«à“∫√‘…—∑®–‡®√‘≠‡μ‘∫‚μ ·≈–°â“«

‰ª¢â“ßÀπâ“‰¥âÕ¬à“ß¡—Ëπ§ß ¿“¬„μâπ‚¬∫“¬  " √â“ß √√§å ◊ËÕ ¬÷¥∂◊Õ§ÿ≥¿“æ"

π“¬πæ¥≈ μ—≥»≈“√—°…å

ª√–∏“π°√√¡°“√∫√‘À“√
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Message from Chairman of Board of Management

Dear shareholders,

In 2005, the Company set clear policies and objectives from the vision "to be the leader in Asia in Out

of Home Advertising Media, new entertainment activities and cutting edge technology in 2010". The Company,

management and employees have already set out to plan and operate so as to realize the said objectives, with

determination, devotion and intent, under competitive situation and limitations of the said past year.

The principal mission of the Company is to preserve the existing customer base, by presenting new

advertising media concepts and services, originated from creative ideas and technology which enrich values to

organizations and customers' products, including increasing new customer base from existing advertising media.

In order to cope up with changing ways of life of consumers, in the country, led by the said policies, the

Company has begun many relations activities with customers, for example, a joint management meeting

between customers and the Company, eco-tourism, exhibitions, and continued evaluation of customers'

satisfaction, which are considered very successful.

The next one is to create value added to the Company's advertising media by innovation both in

technology and design, so as to be modern, beautiful and safe, which are the main and renowned policies of the

Company, having a part of the innovative base from the understanding of customers' requirement as the

main precondition.

Another extremely important activity is that the Company has arranged and led "Asian Out of Home

Media Conference 2005", the first in Thailand, through cooperation from 14 leading Out of Home Advertising

Media companies, from 7 countries namely, India, Singapore, Malaysia, Myanmar, Cambodia, Vietnam and Israel.

This is the beginning of a creation of regional cooperation and a network in business, in the technological

advertising media exchange, marketing and investment. The aim of the Company is to be the integral part of the

regional technology, inclusive of aiming at expanding the business base off-shore through these activities.

On behalf of the Company, I would like to express my thanks to shareholders, investors, analysts,

media personnel, and all who support us, including various organizations both governmental and private, who

continually trust and support our Company. From your support and our determination to operate the business of

Master Ad plc. I am confident that the Company will grow and move forward securely under the policy of

"Creative Media, Reliable Quality".

Mr. Noppadon  Tansalarak

Chairman of Board of Management
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¢âÕ¡Ÿ≈∑—Ë«‰ª¢Õß∫√‘…—∑
General Information

™◊ËÕ∫√‘…—∑ : ∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)
Company Name : Master Ad Public Public Company Limited.

∑ÿπ®¥∑–‡∫’¬π : 125,000,000.-  ∫“∑
Registered Capital : 125,000,000.-  Baht.

≈—°…≥–°“√ª√–°Õ∫∏ÿ√°‘® : „Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ ·≈–∫—π‡∑‘ß
Type of Business : Providing advertisement services through the supply of Out of Home Media

and engagement in the filed of Entertainment

∑’Ëμ—Èß ”π—°ß“π„À≠à : ‡≈¢∑’Ë 1 ™—Èπ 4-6 ´Õ¬≈“¥æ√â“« 19 ∂ππ≈“¥æ√â“« ·¢«ß®Õ¡æ≈ ‡¢μ®μÿ®—°√
°√ÿß‡∑æ¡À“π§√ 10900

Headquarter Office : 1 4th-6th Floor Soi Ladphrao 19, Ladphrao Road, Jomphol, Chatuchak,
Bangkok, 10900.

‡≈¢∑–‡∫’¬π∫√‘…—∑ : 0107546000113
Business License : 0107546000113

®”π«πæπ—°ß“π¢Õß∫√‘…—∑ : 109 §π
Number of Employees : 109 persons

Home Page : http://www.masterad.com

‚∑√»—æ∑å : 0 2938-3388
Telephone : 0 2938-3388

‚∑√ “√ : 0 2938-3489
Fax : 0 2938-3489

ºŸâ Õ∫∫—≠™’ : ∫®°.·°√π∑å ∏Õπμ—π
Auditor Grant Thornton Company Limited

∑’Ëμ—Èß : ™—Èπ 18 Õ“§“√·§ªªîμÕ≈∑“«‡«Õ√å ÕÕ≈´’´—Ëπ‡æ≈  87/1 ∂.«‘∑¬ÿ °√ÿß‡∑æœ 10330
Address 18th Floor Capital Tower All Season Place 87/1 Wireless Road, Bangkok 10330

‚∑√»—æ∑å : 0 2654-3330
Telephone : 0 2654-3330

‚∑√ “√ : 0 2985-4449
Fax : 0 2985-4449
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¢âÕ¡Ÿ≈∑“ß°“√‡ß‘π‚¥¬ √ÿª¢Õß∫√‘…—∑
Financial Data

ß∫°“√‡ß‘π√«¡
Consolidate Financial Statement

% ‡ª≈’Ë¬π·ª≈ß
% Change

2546
2003

2548
2005

2547
2004

% ‡ª≈’Ë¬π·ª≈ß
% Change

‚§√ß √â“ß√“¬‰¥â
Operating Result

√“¬‰¥â®“°°“√∫√‘°“√ 513,775,727 5% 487,541,379 30% 374,911,590
Revenue from  services

√“¬‰¥â®“°°“√¢“¬ 29,723,926 (30%) 42,502,857 - -
Revenue from sales

√“¬‰¥â√«¡ 543,499,653 3% 530,044,236 41% 374,911,590
Total Revenue

°”‰√ ÿ∑∏‘ 66,989,749 (21%) 84,552,059 30% 65,085,033
Net Profit

∞“π–°“√‡ß‘π
Financial Status

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π 262,028,763 (11%) 293,165,095 (21%) 371,855,609
Current Asset

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬π 419,769,241 34% 313,683,716 83% 171,399,944
Non Current Asset

 ‘π∑√—æ¬å√«¡ 681,798,004 12% 606,848,811 12% 543,255,553
Total Asset

Àπ’È ‘πÀ¡ÿπ‡«’¬π 186,582,808 14% 164,115,385 30% 126,654,152
Current Liabilities

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬π 2,301,850 18% 1,944,127 (90%) 20,046,259
Non Current Liabilities

Àπ’È ‘π√«¡ 188,884,658 14% 166,059,512 13% 146,700,411
Total Liabilities

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ 492,913,346 12% 440,789,299 11% 396,555,142
Total Shareholder's Equity
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Õ—μ√“ à«π· ¥ß§«“¡ “¡“√∂°“√∑”°”‰√
Profitability Ratio

Õ—μ√“°”‰√¢—Èπμâπ 46.98% 52.48% 54.93%
Gross Profit Margin

Õ—μ√“°”‰√ ÿ∑∏‘ 12.03% 15.60% 17.14%
Net Profit Margin

Õ—μ√“º≈μÕ∫·∑π®“° ‘π∑√—æ¬å 9.83% 13.93% 11.98%
Return on Assets (ROA)

Õ—μ√“º≈μÕ∫·∑πºŸâ∂◊ÕÀÿâπ 13.59% 19.18% 16.41%
Return on Equity (ROE) (fully diluted)

Õ—μ√“ à«π«‘‡§√“–Àåπ‚¬∫“¬°“√‡ß‘π
Financial Policy Ratio

Õ—μ√“ à«πÀπ’È ‘πμàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπ(‡∑à“) 0.38 0.38 0.37
Debt Equity Ratio

Õ—μ√“ à«π§«“¡ “¡“√∂™”√–¥Õ°‡∫’È¬(‡∑à“) 39.58 78.36 33.69
Interest Coverage Ratio

Õ—μ√“ à«π ¿“æ§≈àÕß
Liquidity Ratio

Õ—μ√“ à«π∑ÿπÀ¡ÿπ‡«’¬π(‡∑à“) 1.40 1.79 2.94
Current Ratio

Õ—μ√“ à«π∑ÿπÀ¡ÿπ‡«’¬π‡√Á«(‡∑à“) 1.35 1.67 2.93
Quick Ratio

Õ—μ√“ à«π· ¥ßª√– ‘∑∏‘¿“æ„π°“√∫√‘À“√ß“π
Efficiency Ratio

Õ—μ√“ à«πÀ¡ÿπ‡«’¬π≈Ÿ°Àπ’È°“√§â“(‡∑à“) 4.09 4.66 4.28
Accounts Receivable Turnover

√–¬–‡«≈“‡°Á∫Àπ’È(«—π) 89 78 85
Average Collection Period

Õ—μ√“°“√À¡ÿπ‡«’¬π¢Õß ‘π∑√—æ¬å(‡∑à“) 0.82 0.89 0.7
Total Asset Turnover

¢âÕ¡Ÿ≈‡°’Ë¬«°—∫Àÿâπ / Share Value 2548 / 2005 2547 / 2004 2546 / 2003

®”π«πÀÿâπ 125,000,000 125,000,000 125,000,000
Share

√“§“¡Ÿ≈§à“μ“¡∫—≠™’μàÕÀÿâπ 3.94 3.53 3.70

Book value per share

°”‰√μàÕÀÿâπ (EPS) 0.54 0.68 0.61

Earning per share (EPS)

Õ—μ√“ à«π√“§“ªî¥μàÕ°”‰√μàÕÀÿâπ 9.07 13.31 25.54

P/E Ratio

°“√«‘‡§√“–ÀåÕ—μ√“ à«π / Ratio Analysis 2548 / 2005 2547 / 2004 2546 / 2003
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Pol. Sub. Lt. Kriengsak Lohachala
Age : 64
Position : Chairman of the Board of Director/Chairman of

 the Audit Committee
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
�Master of Public Administration, Kent State University, USA
� Doctor of Public Administration, Ramkhamhaeng
University, 2003
� Bachelor of Laws, Thammasart University
Working Experience :
Oct. 2000 - 30 Sep. 2002 � Permanent Secretary
for the Bangkok Metropolitan Administration
Other Current Positions :
�Consultant, Bureau of the Crown Property
�Honorable Consultant, Bangkok Governor,
Mr. Aphirak Kosayothin
� Independent Director and Audit Committee,
Gold Property Development Plc.
� Independent Director and Audit Committee,
Pricha Group Plc.
� Independent Director, Kanyong Electrics Plc.
Training from Promotion Association Thai Institute of
Director (IOD) :
� Director Accreditation Program (DAP) 7/04

§≥–°√√¡°“√
Board of Directors

√.μ.μ.‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈–
Õ“¬ÿ : 64 ªï
μ”·Àπàß : ª√–∏“π°√√¡°“√∫√‘…—∑/ª√–∏“π°√√¡°“√μ√«® Õ∫
 —¥ à«π°“√∂◊ÕÀÿâπ : - ‰¡à¡’ -
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : - ‰¡à¡’ -
°“√»÷°…“ :
� ª√‘≠≠“‚∑ √—∞ª√–»“ π»“ μ√åMaster of Public
Administration, Kent State University,  U.S.A.
� ª√—™≠“¥ÿ…Æ’∫—≥±‘μ°‘μμ‘¡»—°¥‘Ï  “¢“«‘™“√—∞»“ μ√å
¡À“«‘∑¬“≈—¬√“¡§”·Àß æ.». 2546
� ª√‘≠≠“μ√’§≥–π‘μ‘»“ μ√å ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å
ª√– ∫°“√≥å∑”ß“π  :
μ.§. 2543 - 30 °.¬. 2545 � ª≈—¥°√ÿß‡∑æ¡À“π§√
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� ∑’Ëª√÷°…“  ”π—°ß“π∑√—æ¬å ‘π à«πæ√–¡À“°…—μ√‘¬å
� ∑’Ëª√÷°…“ºŸâ∑√ß§ÿ≥«ÿ≤‘¢ÕßºŸâ«à“√“™°“√°√ÿß‡∑æ¡À“π§√
π“¬Õ¿‘√—°…å ‚°…–‚¬∏‘π
� °√√¡°“√Õ‘ √–·≈–°√√¡°“√μ√«® Õ∫
� ∫¡®.·ºàπ¥‘π∑Õßæ√äÕæ‡æÕ√åμ’È ¥’‡«≈≈Õª‡¡π∑å
� °√√¡°“√Õ‘ √–·≈–°√√¡°“√μ√«® Õ∫ ∫¡®.ª√’™“°√ÿäª
� °√√¡°“√Õ‘ √– ∫¡®.°—π¬ßÕ’‡≈§∑√‘§
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡ ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) :
� Director Accreditation Program (DAP) 7/04
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Mr. Noppadon Tansalarak
Age : 45
Position : Director/Chairman of the Board of Management
Shareholding Proportion : 17.64%
Kinship to the Management : - none -
Education :
�Master of Engineering, University of Southwestern
Louisiana, USA
�Master of Business Administration, Thammasart
University
� Bachelor of Engineering, Chulalongkorn University
Working Experience :
1982 � Engineer, LCC Limcharoen Co., Ltd.
1987 � Engineer, Rapid Expressway Authority
Other Current Positions :
� Director, Landy Home (Thailand) Co., Ltd.
� Director, Dai-Ichi Corporation Public Co., Ltd.
� Director, Ink Jet Images (Thailand) Co., Ltd.
� President, Association of Advertisement Billboard Producers
Training from Promotion Association Thai Institute of
Director (IOD) :
� Director Accreditation Program (DAP) 7/2004
� Director Certification Program (DCP) 44/2004

π“¬πæ¥≈ μ—≥»≈“√—°…å
Õ“¬ÿ : 45 ªï
μ”·Àπàß : °√√¡°“√ / ª√–∏“π°√√¡°“√∫√‘À“√
 —¥ à«π°“√∂◊ÕÀÿâπ : 17.64%
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : - ‰¡à¡’ -
°“√»÷°…“ :
� ª√‘≠≠“‚∑ «‘»«°√√¡»“ μ√å University of southwestern
Louisiana U.S.A.
� ª√‘≠≠“‚∑ ∫√‘À“√∏ÿ√°‘® ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å (MBA)
� ª√‘≠≠“μ√’ «‘»«°√√¡»“ μ√å ®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬
ª√– ∫°“√≥å∑”ß“π :
æ.». 2525 �«‘»«°√ ·Õ≈ ´’ ´’ ≈‘È¡‡®√‘≠
æ.». 2530 �«‘»«°√°“√∑“ßæ‘‡»…·Ààßª√–‡∑»‰∑¬
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� ª√–∏“π‡®â“Àπâ“∑’Ë∫√‘À“√ ∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π)
� °√√¡°“√ ∫√‘…—∑ ·≈π¥’È ‚Œ¡ (ª√–‡∑»‰∑¬) ®”°—¥
� °√√¡°“√ ∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π)
� °√√¡°“√ ∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥
� π“¬° ¡“§¡ºŸâº≈‘μªÑ“¬‚¶…≥“
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡ ∂“∫—π°√√¡°“√∫√‘…—∑‰∑¬
(IOD) :
� Director Accreditation Program (DAP) 7/2004
� Director Certification Program (DCP) 44/2004
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π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√
Õ“¬ÿ  : 43 ªï
μ”·Àπàß : °√√¡°“√ / °√√¡°“√∫√‘À“√
 —¥ à«π°“√∂◊ÕÀÿâπ : 16.66%
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : - ‰¡à¡’ -
°“√»÷°…“ :
� ª√‘≠≠“‚∑ ∫√‘À“√∏ÿ√°‘® ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å (MBA)
� ª√‘≠≠“‚∑ «‘»«°√√¡»“ μ√å  “¢“«‘»«°√√¡‚¬∏“ ¡À“«‘∑¬“≈—¬‚μ‡°’¬«
� ª√‘≠≠“μ√’ «‘»«°√√¡»“ μ√å  “¢“«‘»«°√√¡‚¬∏“

®ÿÃ“≈ß°√≥å ¡À“«‘∑¬“≈—¬
ª√– ∫°“√≥å∑”ß“π :
2529 - 2531 � «‘»«°√μ‘¥μ—Èß –æ“π·¢«π

   ∫√‘…—∑ HITACHI ZOSEN CO., LTD.
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� °√√¡°“√ºŸâ®—¥°“√ ∫√‘…—∑ ·≈π¥’È‚Œ¡ (ª√–‡∑»‰∑¬) ®”°—¥
� °√√¡°“√ ∫√‘…—∑ ·≈π¥’È¥’‡«≈≈Õª‡¡π∑å ®”°—¥
� °√√¡°“√ ∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π)
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) :
� Director Accreditation Program (DAP) 33/05

Mr. Phiched Maneerattanaporn
Age : 43
Position : Director/Administrative Committee
Shareholding Proportion : 16.66%
Kinship to the Management: - none -
Education :
� Master of Business Administration, Thammasart University
� Master of Engineering, Civil Engineering Major,

Tokyo University
� Bachelor of Engineering, Civil Engineering Major,

Chulalongkorn University
Working Experience :
1986 - 1988  �Civil Engineer, Suspension Bridge Installation,

Hitachi Zosen Co., Ltd.
Other Current Positions :
� Managing Director, Landy Home (Thailand) Co., Ltd.
� Managing Director, Landy Development Co., Ltd.
� Director, Dai-Ichi Corporation Public Co., Ltd.
Training from Thai Institute of Director (IOD) :
� Director Accreditation Program (DAP) 33/05

π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈
Õ“¬ÿ :  43 ªï
μ”·Àπàß : °√√¡°“√ / °√√¡°“√∫√‘À“√
 —¥ à«π°“√∂◊ÕÀÿâπ : 16.66%
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : - ‰¡à¡’ -
°“√»÷°…“ :
� ª√‘≠≠“‚∑ ∫√‘À“√∏ÿ√°‘® ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å (MBA)
� ª√‘≠≠“‚∑ «‘»«°√√¡‚§√ß √â“ß  ∂“∫—π‡∑§‚π‚≈¬’·Ààß‡Õ‡´’¬
� ª√‘≠≠“μ√’ «‘»«°√√¡»“ μ√å  “¢“«‘»«°√√¡‚¬∏“ ®ÿÃ“≈ß°√≥å ¡À“«‘∑¬“≈—¬
ª√– ∫°“√≥å∑”ß“π :
2535 - 2545 � °√√¡°“√ ∫√‘…—∑·≈π¥’È¥’‡«≈≈Õª‡¡π∑å ®”°—¥ (¡À“™π)
2530 - 2531 � Project Engineer ∫√‘…—∑ ‡Õ ‚´à· μπ¥“√å¥ (ª√–‡∑»‰∑¬) ®”°—¥
2528 - 2530 � Project Engineer ∫√‘…—∑ ªŸπ ’́‡¡πμåπ§√À≈«ß ®”°—¥
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� ª√–∏“π°√√¡°“√∫√‘À“√ ∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π)
� °√√¡°“√  ¡“§¡π‘ ‘μ‡°à“«‘»«°√√¡»“ μ√å ®ÿÃ“≈ß°√≥å
� °√√¡°“√ ∫√‘…—∑À≈—°∑√—æ¬å ∑’‡Õ Õ’´’ ®”°—¥
� °√√¡°“√ ∫√‘…—∑ ·≈π¥’È‚Œ¡ (ª√–‡∑»‰∑¬) ®”°—¥
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√∫√‘…—∑‰∑¬ (IOD) :
� Director Accreditation Program (DAP) 7/04
� Director Certification Program  (DCP) 65/05

Mr. Tawat Meeprasertskul
Age : 43
Position : Director/Administrative Committees
Shareholding Proportion : 16.66%
Kinship to the Management : - none -
Education :
� Master Degree of Administration, Thammasart University
� Master Degree of Structure Engineering,

Asian Institute of Technology (AIT)
� Bachelor Degree of Civil Engineering Chulalongkorn University
Working Experience :
1987 - 1988 � Project Engineer, Esso Standard (Thailand) Co., Ltd.
1985 - 1987 � Project Engineer, Siam City Cement Co., Ltd.
Other Current Positions :
� President & CEO, Dai - Ichi Corporation Public Co., Ltd.
� Director, Chulalongkorn University Engineering Alumni
� Director, TSEC Securities Limited
� Director, Landy Development Co., Ltd.
� Director, Landyhome (Thailand) Co., Ltd.
Training from Thai Institute of Director (IOD) :
� Director Accreditation Program (DAP) 7/04
� Director Certification Program (DCP) 65/05
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π“¬«‘™‘μ ¥‘≈°«‘≈“»
Õ“¬ÿ  : 67 ªï
μ”·Àπàß : °√√¡°“√ / °√√¡°“√∫√‘À“√
 —¥ à«π°“√∂◊ÕÀÿâπ : 5.88%
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ :
°“√»÷°…“ :
�MINI MBA ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å Õπÿª√‘≠≠“
 ∂“∫—π‡∑§‚π‚≈¬’√“™¡ß§≈ «‘∑¬“≈—¬‡∑§π‘§°√ÿß‡∑æ

ª√– ∫°“√≥å∑”ß“π :
2506 - 2524 � À—«Àπâ“ß“π ∂“π∑’Ë°√ÿß‡∑æœ °“√√∂‰ø·Ààßª√–‡∑»‰∑¬
2524 - 2542 � ºŸâÕ”π«¬°“√°Õß∫”√ÿß√—°…“Õ“§“√·≈–§«“¡ –Õ“¥
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : -
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) :
� Director Accreditation Program (DAP) 33/05

Mr. Vichit Dilokvilas
Age : 67
Position : Director/Administrative Committee
Shareholding Proportion : 5.88%
Kinship to the Management :
�Mini MBA, Thammasart University
Education :
� Diploma, Rajamangala Institute of Technology,
Bangkok Technical College

Working Experience :
1963 - 1981 � Project Chief, Bangkok Site,

State Railway of Thailand
1981 - 1999 � Director, Building Repair & Maintenance/

Cleaning
Other Current Positions : -
Training from Thai Institute of Director (IOD) :
� Director Accreditation Program (DAP) 33/05

π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈
Õ“¬ÿ : 45 ªï
μ”·Àπàß : °√√¡°“√Õ‘ √– / °√√¡°“√μ√«® Õ∫
 —¥ à«π°“√∂◊ÕÀÿâπ : -‰¡à¡’-
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : - ‰¡à¡’ -
°“√»÷°…“ :
� ª√‘≠≠“‚∑∫√‘À“√∏ÿ√°‘® University of Wisconsin Madison U.S.A.
ª√– ∫°“√≥å∑”ß“π :
2540 - 2543 �∑’Ëª√÷°…“§≥–°√√¡°“√°Õß∑ÿπ ”√Õß‡≈’È¬ß™’ææπ—°ß“π°“√‰øøÑ“
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� °√√¡°“√ºŸâ®—¥°“√ ∫√‘…—∑ §Õπ‡´Áª∑å ‡∑√ππ‘Ëß ·Õπ¥å §Õπ´—≈·μπ∑å ®”°—¥
� °√√¡°“√Õ‘ √–·≈–°√√¡°“√μ√«® Õ∫

∫≈.À≈—°∑√—æ¬åæ—≤π ‘π ®”°—¥ (¡À“™π)
� °√√¡°“√Õ‘ √–·≈–°√√¡°“√μ√«® Õ∫ ∫¡®.™Ÿ‚Õ ‡´Áπ‚° (ª√–‡∑»‰∑¬)
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) :
� Director Certification Program (DCP) 20/02

Mr. Prasert Virasathienpornkul
Age : 45
Position : Independent Director/Audit Committee
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
� Master of Business Administration, University of Wisconsin

Madison, USA
Working Experience :
1997 - 2000 �Consultant, Provident Fund Committee, EGAT
Other Current Positions :
� Managing Director, Concept Training & Consultant Co., Ltd.
� Independent Director and Audit Committee,
� Phatthanasin Securities (Public) Co., Ltd.
� Independent Director and Audit Committee, Shuo Zengo

(Thailand) PCL
Training from Thai Institute of Director (IOD):
� Director Certification Program (DCP) 20/02
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π“ß “«π¿“æ√ ‰°√æ“ππ∑å
Õ“¬ÿ : 49 ªï
μ”·Àπàß : °√√¡°“√Õ‘ √–/°√√¡°“√μ√«® Õ∫
 —¥ à«π°“√∂◊ÕÀÿâπ : - ‰¡à¡’ -
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : -‰¡à¡’
°“√»÷°…“ :
� ª√‘≠≠“‚∑ MCIS (INFORMATION SYSTEMS CLEVELAND

STATE UNIVERSITY U.S.A)
� ª√‘≠≠“‚∑ ∫—≠™’¡À“∫—≥±‘μ ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å
� ª√‘≠≠“μ√’ ∫—≠™’ ®ÿÃ“≈ß°√≥å ¡À“«‘∑¬“≈—¬
ª√– ∫°“√≥å∑”ß“π :
2529 - ªí®®ÿ∫—π � Õ“®“√¬åª√–®”¿“§«‘™“∫—≠™’

§≥–∫√‘À“√∏ÿ√°‘® ¡À“«‘∑¬“≈—¬‡°…μ√»“ μ√å
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) :
� Director Accreditation Program (DAP) 12/2004

Miss Napaporn Kraipanon
Age : 49
Position : Independent Director/Audit Committee
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
� MCIS, Information Systems Cleveland State University, USA
� Master of Accounting, Thammasart University
� Bachelor of Accounting, Chulalongkorn University
Working Experience :
1986 - Present �Permanent Teacher, Department of Accounting,

Faculty of Business Administration,
Kasetsart University

Training from Thai Institute of Director (IOD) :
� Director Accreditation Program (DAP) 12/2004

π“¬ª“√‡¡»√å √—™‰™¬∫ÿ≠
Õ“¬ÿ : 50 ªï
μ”·Àπàß : °√√¡°“√Õ‘ √–
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ :
� ª√‘≠≠“μ√’ »‘≈ª»“ μ√å ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å
ª√– ∫°“√≥å∑”ß“π :
2543 - 2544 � ª√–∏“π∫√‘À“√ ∫√‘…—∑ ‡¥π∑å ÿ ¬—ß§å ·Õπ¥å √Ÿ∫‘·§¡
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� ª√–∏“π‡®â“Àπâ“∑’Ë∫√‘À“√ ∫√‘…—∑ ‡∑‘√åπÕ–√“«¥å ‚ø°—  ®”°—¥
� ª√–∏“π°‘μμ‘¡»—°¥‘Ï  ¡“§¡‚¶…≥“∏ÿ√°‘®·Ààßª√–‡∑»‰∑¬
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) : -

Mr. Paramet Ratchjaibun
Age : 50
Position : Independent Director
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
� Bachelor of Arts, Thammasart University
Working Experience :
2000 - 2001 �Chairman, Dentsu Young & Rubicam Co., Ltd.
Other Current Positions :
�Chairman of the Board of Directors,
Turnaround Focus Co., Ltd.
�Honorable Chairman, Association of Advertisement
Business of Thailand

Training from Promotion Association Thai Institute of
Director (IOD) : -
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π“ß “«‡°»‘≥’ Õ—™π–æ√°ÿ≈
Õ“¬ÿ  :  45 ªï
μ”·Àπàß : °√√¡°“√∫√‘À“√
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ : ª√‘≠≠“‚∑  “¢“∫—≠™’ ¡À“«‘∑¬“≈—¬∏√√¡»“ μ√å
ª√– ∫°“√≥å∑”ß“π :
� 2535 - 253 � À—«Àπâ“·ºπ°«‘‡§√“–Àåμâπ∑ÿπ

∫√‘…—∑  ¬“¡°≈°“√ ®”°—¥
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
� ºŸâÕ”π«¬°“√»Ÿπ¬å¢âÕ¡Ÿ≈°“√‡ß‘π ∫√‘…—∑ ·≈π¥’È‚Œ¡ª√–‡∑»‰∑¬ ®”°—¥
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡  ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD):-

Ms. Kasinee Atchanapornkul
Age : 45
Position : Administrative Committee
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
� Master of Accounting, Thammasart University
Working Experience :
1982 - 1988 � Chief, Cost Analysis Department,

Siam Motor Co., Ltd.
Other Current Positions :
� Director, Financial Information Center,

Landy Home (Thailand) Co., Ltd.
Training from Thai Institute of Director (IOD) : -
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π“¬Õ—§√√— ¡‘Ï √—μ‚π∑—¬∏√
Õ“¬ÿ : 40 ªï
μ”·Àπàß : ª√–∏“π‡®â“Àπâ“∑’ËªØ‘∫—μ‘°“√
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ :
ª√‘≠≠“μ√’ «‘»«°√√¡»“ μ√å
 ∂“∫—π‡∑§‚π‚≈¬æ√–®Õ¡‡°≈â“ ≈“¥°√–∫—ß
ª√– ∫°“√≥å∑”ß“π :
2543 - 2545 � °√√¡°“√ºŸâ®—¥°“√ ∫√‘…—∑ ‡®«’ √’‡∑≈ ®”°—¥
2533 - 2541 � °√√¡°“√ºŸâ®—¥°“√

∫√‘…—∑ ´‘π‡πÕ√å¬’Ë ‡πÁμ‚Œ≈¥‘Èß ®”°—¥
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π :
2548 - ªí®®ÿ∫—π � °√√¡°“√ºŸâ®—¥°“√ ∫√‘…—∑ ¡“√å‚°â‰√∑å´“¬πå ®”°—¥

Mr. Akararus Rattanodayathorn
Age : 40
Position : Chief Operating Officer
Shareholding Proportion : none
Kinship to the Management : none
Education :
� Bachelor of Engineering, King Mongkut's Institute of Technology,
Chaokhuntaharn Lat Krabang

Working Experience :
2000 - 2002 �Managing Director, J.V. Retail Co., Ltd.
1990 - 1998 �Managing Director, Synergy Net Holding Co., Ltd.
Other Current Positions :
2005 - Present �Managing Director, Maco Rite Sign Co., Ltd.

§≥–ºŸâ∫√‘À“√
Management Committee

π“¬®ÿ±“ ®“√ÿ∫ÿ≥¬å
Õ“¬ÿ : 48 ªï
μ”·Àπàß : √Õßª√–∏“π‡®â“Àπâ“∑’ËΩÉ“¬ªØ‘∫—μ‘°“√
 —¥ à«π°“√∂◊ÕÀÿâπ  : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ :
� ª√‘≠≠“μ√’ √—∞ª√–»“ π»“ μ√å ‚√ß‡√’¬ππ“¬√âÕ¬μ”√«®
ª√– ∫°“√≥å∑”ß“π :
2533 - 2541 � ºŸâ®—¥°“√ ∫√‘…—∑ ·ª´‘øî§ ‡≈‡∏Õ√å ®”°—¥
2541 - 2547 � ºŸâ®—¥°“√∑—Ë«‰ª ‚√ß‡√’¬π∏ÿ√°‘®°“√∫‘π
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : ‰¡à¡’

Mr. Chutha Charubun
Age : 48
Position : Assistant Chief Operating Officer
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education : Bachelor of Public Administration,
Police Cadet School
Working Experience :
1990 - 1998 �Manager, Pacific Leather Co., Ltd.
1998 - 1994 �General Manager, Airline Business School
Other Current Positions : - none -
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π“¬™—¬¬ß§å Õ‘ √‘¬‡¡∏’°ÿ≈
Õ“¬ÿ : 41 ªï
μ”·Àπàß : ºŸâÕ”π«¬°“√ΩÉ“¬º≈‘μß“π‚¶…≥“
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ : ª√‘≠≠“‚∑ ∫√‘À“√∏ÿ√°‘® ®ÿÃ“≈ß°√≥å¡À“«‘∑¬“≈—¬
ª√– ∫°“√≥å∑”ß“π :
2539 - 2544 � °√√¡°“√ºŸâ®—¥°“√

‚ª√‡ø ™—Ëπ·π≈ Õ‘π‡μÕ√å‡°√∑ ‚´≈Ÿ™—Ëπ
2546 �Chief Consultant ‰Õ ∑’ ∫’ ‚ª√‡®Á§∑å
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : ‰¡à¡’

Mr. Chaiyong Itsariyamethikun
Age : 41
Position : Director, Advertisement Production Department
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education : Master of Business Administration,
Chulalongkorn University
Working Experience :
1996 - 2001 �Managing Director,

Professional Inter Great Solution
2003 �Chief Consultant, ITB Project
Other Current Positions : - none -

π“¬‰™¬¬∞ ™◊Ëπ™Ÿ®‘μμå
Õ“¬ÿ : 35 ªï
μ”·Àπàß : ºŸâÕ”π«¬°“√ΩÉ“¬¢“¬·≈–°“√μ≈“¥
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ : ª√‘≠≠“μ√’ «‘∑¬“»“ μ√å ¡À“«‘∑¬“≈—¬°√ÿß‡∑æ
ª√– ∫°“√≥å∑”ß“π :
2544 - 254 � ºŸâ®—¥°“√Õ“«ÿ‚  ∫√‘…—∑ ∫’‡ÕÁ¡¥—∫∫≈‘« (ª√–‡∑»‰∑¬) ®”°—¥
2546 - 2547� ºŸâ®—¥°“√∑—Ë«‰ª ∫®°.§Õ¡‡∑√¥¥‘Èß
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : ‰¡à¡’

Mr. Chaiyot Chuenchuchit
Age : 35
Position : Director, Sales and Marketing Department
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education :
� Bachelor of Science, Bangkok University
Working Experience :
2001 - 2003 � Senior Manager, BMW (Thailand) Co., Ltd.
2003 - 2004 �General Manager, Com Trading Co., Ltd.
Other Current Positions : - none -
Training from Thai Institute of Director (IOD) : - none -
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π“ß “«∏¡π«√√≥ π√‘π∑«“π‘™
Õ“¬ÿ : 42 ªï
μ”·Àπàß : √ÕßºŸâÕ”π«¬°“√ΩÉ“¬∫—≠™’°“√‡ß‘π
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ : ª√‘≠≠“μ√’  “¢“°“√∫—≠™’
¡À“«‘∑¬“≈—¬ ÿ‚¢∑—¬∏√√¡¡“∏‘√“™
ª√– ∫°“√≥å∑”ß“π :
2546 - 2547 � ºŸâ™à«¬ºŸâÕ”π«¬°“√ΩÉ“¬∫—≠™’°“√‡ß‘π

∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π)
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : ‰¡à¡’
°“√ºà“πÀ≈—° Ÿμ√Õ∫√¡¢Õß ¡“§¡ àß‡ √‘¡ ∂“∫—π°√√¡°“√
∫√‘…—∑‰∑¬ (IOD) : Finance for Non Finance Director

Ms. Thamonwan Narinthavanich
Age : 42
Position : Assistant Director, Finance and Accounting
Department
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education : Bachelor of Accounting, Sukhothaithammathirat
Open University
Working Experience :
2003 - 2004 �  Assistant Director, Finance and

Accounting Department,
Master Ad (Public) Co., Ltd.

Other Current Positions : - none -
Training from Thai Institute of Director (IOD) : Finance
for Non Finance Director

π“ßÕÿ‰√«√√≥ ∫ÿ≠¬√—μæ—π∏å
Õ“¬ÿ : 33 ªï
μ”·Àπàß : √—°…“°“√ºŸâÕ”π«¬°“√ΩÉ“¬∫√‘À“√ ”π—°ß“π
 —¥ à«π°“√∂◊ÕÀÿâπ : ‰¡à¡’
§«“¡ —¡æ—π∏å∑“ß§√Õ∫§√—«√–À«à“ßºŸâ∫√‘À“√ : ‰¡à¡’
°“√»÷°…“ : ª√‘≠≠“μ√’  “¢“ª√–«—μ‘»“ μ√å
¡À“«‘∑¬“≈—¬‡°…μ√»“ μ√å
ª√– ∫°“√≥å∑”ß“π :
2536 - 2547  � º™.ºÕ.ΩÉ“¬∫√‘À“√ ”π—°ß“π

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)
μ”·ÀπàßÕ◊Ëπ„πªí®®ÿ∫—π : ‰¡à¡’

Mrs. Uraiwan Bunyarattaphan
Age : 33
Position : Acting Director, Office Administrative
Department
Shareholding Proportion : - none -
Kinship to the Management : - none -
Education : Bachelor of History, Kasetsart University
Working Experience :
1993 - 2004 � Assistant Director,

Office Administrative Department,
Other Current Positions : Master Ad (Public) Co., Ltd.
Training from Thai Institute of Director (IOD) : - none -
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≈—°…≥–°“√ª√–°Õ∫∏ÿ√°‘®

ª√–«—μ‘§«“¡‡ªìπ¡“

∫√‘…—∑‡√‘Ë¡¥”‡π‘πß“π‚¥¬°“√®—¥μ—Èß ∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ „πªï 2531 ‚¥¬π“¬πæ¥≈ μ—≥»≈“√—°…å ¥â«¬∑ÿπ

®¥∑–‡∫’¬π 600,000 ∫“∑ μàÕ¡“„πªï 2532 ‰¥â¡’ºŸâ√à«¡∑ÿπ‡æ‘Ë¡‡μ‘¡Õ’° 2 ∑à“π §◊Õ π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√ ·≈–π“¬∏«—™ ¡’

ª√–‡ √‘∞ °ÿ≈ ·≈–‡√‘Ë¡¥”‡π‘π∏ÿ√°‘®∫√‘À“√°‘®°“√ ∫√‘…—∑‰¥â°”Àπ¥«—μ∂ÿª√– ß§åÀ≈—°§◊Õ‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μ

 ◊ËÕªÑ“¬ ‚¶…≥“·≈–∫—π‡∑‘ß ‚¥¬¡ÿàß‡πâπß“π‚¶…≥“∑’Ë„™â ◊ËÕªÑ“¬‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ (Out of Home Media) ́ ÷Ëß ‘π§â“¢Õß

∫√‘…—∑„π™à«ß·√°§◊Õ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ªÑ“¬‚¶…≥“ª√–™“ —¡æ—π∏å¢π“¥„À≠à( Billboard)

§«“¡‡ªìπ¡“¢Õß∫√‘…—∑ “¡“√∂ √ÿª‰¥âæÕ —ß‡¢ª¥—ßπ’È

ªï 2536 π”‡∑§‚π‚≈¬’°“√¢—∫‡§≈◊ËÕπ¢ÕßÕÿª°√≥å‡æ◊ËÕ„Àâ 1 ªÑ“¬‚¶…≥“ “¡“√∂· ¥ß¿“æπ‘Ëß‰¥â 3 ¿“æ ·≈–°”Àπ¥

∑‘»∑“ß°“√æ≈‘°¿“æ‰¥âμ“¡ μâÕß°“√ ‡™àπ æ≈‘°®“°´â“¬‰ª¢«“À√◊Õ®“°∫π¡“≈à“ß„π ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑

Trivision ´÷Ëß¡’∑—Èß¢π“¥„À≠à·≈–¢π“¥‡≈Á°μ“¡°“√„™âß“π·≈– ∂“π∑’Ëμ‘¥μ—Èß

ªï 2537 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–·≈â«‡ªìπ 3,000,000 ∫“∑ π”‡∑§‚π‚≈¬’∑“ß«‘»«°√√¡¡“ª√–¬ÿ°μå„™â°—∫

∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard ‚¥¬¥”‡π‘π°“√°àÕ √â“ß‚§√ß √â“ß „π√Ÿª·∫∫‡ “‡¥’Ë¬« (Mono Pole)

·≈–‡ “§Ÿà (Double Pole) ·∑π‚§√ß √â“ß·∫∫∂—°„¬·¡ß¡ÿ¡ (Steel Truss)

ªï 2538 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–‡ªìπ 6,000,000 ∫“∑

ªï 2539 √à«¡≈ß∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥ ®“°ª√–‡∑»¡“‡≈‡™’¬ ‡æ◊ËÕ®—¥μ—Èß

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ ªí®®ÿ∫—π∫√‘…—∑¡’ —¥ à«π°“√∂◊ÕÀÿâπ 33.33%

√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡μÕ√å‡π™—Ëπ·π≈ ®”°—¥ ºŸâº≈‘μ ◊ËÕªÑ“¬‚¶…≥“™—Èππ”®“°ª√–‡∑»Õ—ß°ƒ…

‡æ◊ËÕ®—¥μ—Èß∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ‚¥¬ªí®®ÿ∫—π∫√‘…—∑œ∂◊ÕÀÿâπ„π —¥ à«π√âÕ¬≈– 67.5

ªï 2539 - 2544 ¢¬“¬°“√¥”‡π‘π∏ÿ√°‘®‰ª¬—ß ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑Õ◊ËπÊ ‡æ◊ËÕ‡æ‘Ë¡∑“ß‡≈◊Õ°„Àâ°—∫≈Ÿ°§â“ ‡™àπ  ◊ËÕªÑ“¬‚¶…≥“ Dyna

Vision, Focus Display, City vision, Balloon, Airship ‡ªìπμâπ
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ªï 2545 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π·≈–‡√’¬°™”√–·≈â«‡ªìπ 100,000,000 ∫“∑

‡√‘Ë¡π”√–∫∫∫√‘À“√§ÿ≥¿“æ ISO 9001 : 2000 ‡¢â“¡“„™â„π°“√∫√‘À“√ß“π ·≈–‰¥â√—∫°“√√—∫√Õß¡“μ√∞“π

ISO 9001: 2000 ®“° ∂“∫—π United Registrar of Systems Limited (URS) ª√–‡∑»Õ—ß°ƒ…‡ªìπ√“¬·√°

·≈–‡ªìπ√“¬‡¥’¬«„πªí®®ÿ∫—π ”À√—∫∫√‘…—∑∑’Ë¥”‡π‘π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“„πª√–‡∑»‰∑¬ ¿“¬„μâ ‚≈·°π«à“

" √â“ß √√§å ◊ËÕ¬÷¥∂◊Õ§ÿ≥¿“æ"

ªï 2546 ‡æ‘Ë¡∑ÿπ®¥∑–‡∫’¬π‡ªìπ 125,000,000 ∫“∑ ‡æ◊ËÕ∑”°“√·ª√ ¿“æ‡ªìπ∫√‘…—∑¡À“™π ·≈–π”∫√‘…—∑‡¢â“®¥

∑–‡∫’¬π„πμ≈“¥À≈—°∑√—æ¬å MAI

√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ª√–‡∑» «’‡¥π ‡æ◊ËÕ®—¥μ—Èß∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå

®”°—¥ ∫√‘…—∑∂◊ÕÀÿâπ„π —¥ à«π 80 % ªí®®ÿ∫—π∫√‘…—∑ ‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ ª√–‡∑» «’‡¥π

‰¥â¢“¬Àÿâπ·≈–‚Õπ ‘∑∏‘·≈–Àπâ“∑’Ë¿“¬„μâ —≠≠“√à«¡∑ÿπ „Àâ°—∫ Ritesign USA Inc. ÷́Ëß‡ªìπ∫√‘…—∑„π‡§√◊Õ

‡¥’¬«°—π·≈â«

´◊ÈÕÀÿâπ¢Õß∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥  ‚¥¬‡¢â“‰ª∂◊ÕÀÿâπ„π —¥ à«π 48.87% º≈ª√–‚¬™πå∑’Ë ‰¥â

√—∫®“°°“√‡¢â“‰ª∂◊ÕÀÿâπ §◊Õ°“√„™âª√–‚¬™πå®“°‚§√ß°“√„À¡à∑’Ëμ—ÈßÕ¬Ÿà∫√‘‡«≥ª“°´Õ¬≈“¥æ√â“« 19

√à«¡°—∫∫√‘…—∑  “¡“√∂Õ‘π‚ø¡’‡¥’¬ ®”°—¥  ·≈– ∫√‘…—∑ ·¡™™‘Ëß μŸ¥‘‚Õ ®”°—¥ ®—¥μ—Èß∫√‘…—∑‡∑§ Õ– ≈ÿ§  ®”°—¥

‡æ◊ËÕ∑”∏ÿ√°‘®‡°’Ë¬«°—∫ ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥– Õ‘‡≈Á§∑√Õπ‘§ å  ‡√’¬°«à“  LED Bill Board    ‚¥¬‡¢â“‰ª∂◊Õ

Àÿâπ„π —¥ à«π 25% ªí®®ÿ∫—π∫√‘…—∑œ¡’ —¥ à«π°“√∂◊ÕÀÿâπ„π∫√‘…—∑‡∑§Õ–≈ÿ§ 33.33%

ªï 2547 √à«¡≈ß∑ÿπ°—∫ ∫√‘…—∑ √«¬™—¬ Õ‘π‡μÕ√å‡π™—Ëπ·π≈ °√ÿäª ®”°—¥ ª√–‡∑» “∏“√≥√—∞ª√–™“™π®’π ‡æ◊ËÕ®—¥μ—Èß

∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡μÕ√å‡π™—Ëπ·π≈ ®”°—¥ ¡’∑ÿπ®¥∑–‡∫’¬π 10 ≈â“πÀ¬«π À√◊Õª√–¡“≥

50 ≈â“π∫“∑ ‚¥¬ ∫√‘…—∑ √«¬™—¬ Õ‘π‡μÕ√å‡π™—Ëπ·π≈ °√ÿäª ®”°—¥ ∂◊ÕÀÿâπ 55% §‘¥‡ªìπ ¡Ÿ≈§à“ 27.5 ≈â“π∫“∑

(5.5 ≈â“πÀ¬«π) ·≈–∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ∂◊ÕÀÿâπ 45% §‘¥‡ªìπ¡Ÿ≈§à“ 22.5 ≈â“π∫“∑

(4.5 ≈â“πÀ¬«π)  ∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡μÕ√å‡π™—Ëπ·π≈ ®”°—¥ ®—¥μ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘® ◊ËÕ

‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ „πª√–‡∑» “∏“√≥√—∞ª√–™“™π®’π ‚¥¬®–„Àâ∫√‘°“√‡™à“æ◊Èπ∑’Ë ◊ËÕ‚¶…≥“

¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ª√–‡¿∑μà“ßÊ °“√º≈‘μ™‘Èπß“π‚¶…≥“ °“√º≈‘μ ◊ËÕ‚¶…≥“ ·≈–°“√¢“¬Õÿª°√≥å ◊ËÕ

‚¶…≥“μà“ßÊ (Õ¬Ÿà√–À«à“ß¥”‡π‘π°“√®—¥μ—Èß)

ªï 2548 ´◊ÈÕÀÿâπ‡æ‘Ë¡„π à«π¢Õß∫√‘…—∑ ·¡ä™™‘Ëß  μŸ¥‘‚Õ ®”°—¥(¡À“™π) ‚¥¬ ◊́ÈÕÀÿâπ‡æ‘Ë¡μ“¡ —¥ à«π·≈–‡æ‘Ë¡∑ÿπ„π

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ®“°°“√‡¢â“‰ª´◊ÈÕÀÿâπ‡æ‘Ë¡·≈–‡æ‘Ë¡∑ÿπ∑”„Àâ —¥ à«π°“√∂◊ÕÀÿâπ®“° 25 % ‡ªìπ 33.33

% §‘¥‡ªìπ®”π«πÀÿâπ®“° 1,250,000 Àÿâπ ‡ªìπ 3,333,334 Àÿâπ ‚¥¬®“°°“√‡æ‘Ë¡∑ÿπ 1,666,667 Àÿâπ ·≈–´◊ÈÕ

Àÿâπ‡æ‘Ë¡ 416,667 Àÿâπ

πÕ°®“°π’È∫√‘…—∑¬—ß¥”‡π‘π∏ÿ√°‘®¥Ÿ·≈º≈ª√–‚¬™πå„Àâ·°àπ—°°’Ã“Õ’°¥â«¬ ‚¥¬ªí®®ÿ∫—π∫√‘…—∑‡ªìπºŸâ¥Ÿ·≈ ‘∑∏‘

ª√–‚¬™πå„π°“√‚¶…≥“ª√–™“ —¡æ—π∏å ‘π§â“∫π‡§√◊ËÕß·μàß°“¬¢Õß·∑¡¡“√’π ∏π ÿ°“πμå (TAMMY) √«¡

∑—Èß„π°√≥’∑’Ë≈Ÿ°§â“ π„®„Àâ ·∑¡¡“√’π‡ªìπμ—«·∑π„π°“√‚¶…≥“ª√–™“ —¡æ—π∏å ‘π§â“μà“ßÊ „πª√–‡∑»‰∑¬
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∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥

®—¥μ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μß“π

 ◊ËÕªÑ“¬‚¶…≥“‡™àπ‡¥’¬«°—∫∫√‘…—∑ ·μà¡ÿàß‡πâπ°“√„™â ◊ËÕªÑ“¬‚¶…≥“

∑’Ë¡’¢π“¥‡≈Á° ‡™àπ City Vision, BTS City Vision, Fly Over

Media, Grip Light, Pillars, Adshel, ·≈– Siam Square Media

‡ªìπμâπ ∫√‘…—∑‰¥â√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ ‡§≈’¬√å ™“·π≈ Õ‘π‡μÕ√å

‡π™—Ëπ·π≈ ®”°—¥ ºŸâº≈‘μ ◊ËÕªÑ“¬‚¶…≥“™—Èππ”®“°ª√–‡∑»Õ—ß°ƒ…∑’Ë

¡’ª√– ∫°“√≥å„π°“√¥”‡π‘π∏ÿ√°‘®¡“‡ªìπ‡«≈“π“π °“√√à«¡∑ÿπ

¥—ß°≈à“«∑”„Àâ∫√‘…—∑‡√’¬π√Ÿâ·π«∑“ß„π°“√æ—≤π“·≈–∫√‘À“√ ◊ËÕ

ªÑ“¬‚¶…≥“ °“√π”‡ πÕ ◊ËÕªÑ“¬‚¶…≥“√Ÿª·∫∫„À¡àÊ ·≈– °“√π”

‡∑§‚π‚≈¬’√Ÿª·∫∫μà“ßÊ ¡“ª√—∫ª√ÿß·≈–‡ √‘¡ √â“ßª√– ‘∑∏‘¿“æ

„Àâ°—∫ ◊ËÕªÑ“¬‚¶…≥“∑’Ë∫√‘…—∑¡’ Õ’°∑—Èß¬—ß π—∫ πÿπ·π«§‘¥„π°“√«“ß

‡§√◊Õ¢à“¬ª√–™“ —¡æ—π∏åºà“π ◊ËÕªÑ“¬‚¶…≥“ ·≈– æ—≤π“√–∫∫°“√

¥”‡π‘πß“π¢Õß∫√‘…—∑„Àâ¡’§«“¡‡ªìπ “°≈‡æ‘Ë¡¢÷Èπ

‚§√ß √â“ß°“√∂◊ÕÀÿâπ¢Õß∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬ ≥. 31 ∏—π«“§¡ 2548

∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π)

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å
¡Õ√å ®”°—¥

∫√‘…—∑ ¡“‚°â ‰√∑å ™“¬πå ®”°—¥
∫√‘…—∑ ·≈π¥’È

¥’‡«≈≈Õª‡¡π∑å ®”°—¥
∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡® 
(ª√–‡∑»‰∑¬) ®”°—¥

∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â
Õ‘π‡μÕ√å‡π™—Ëπ·π≈ ®”°—¥
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∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥

®—¥μ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®‡°’Ë¬«°—∫ß“πº≈‘μ¿“æ

‚¶…≥“¥â«¬√–∫∫§Õ¡æ‘«‡μÕ√å Õ‘ß§å‡®Á∑ ªí®®ÿ∫—π¡’‡§√◊ËÕßº≈‘μ

¿“æ‚¶…≥“·≈–ß“πæ‘¡æå 3 ¢π“¥ §◊Õ‡§√◊ËÕß Vutek Printer 18

Dpi ‡§√◊ËÕß Salsa Printer 300 Dpi ·≈– Vutek Printer 300-

720 Dpi ´÷Ëß “¡“√∂æ‘¡æå¿“æ‚¶…≥“∫π«— ¥ÿ 3 ª√–‡¿∑ §◊Õ

� ∫π‰«π‘≈ (Vinyl) ´÷Ëß‡ªìπæ≈“ μ‘°º ¡°—∫ “√ª√–

°Õ∫Õ◊ËπÊ ‡æ◊ËÕ‡æ‘Ë¡§«“¡¬◊¥À¬ÿàπ ∑”„Àâ “¡“√∂√—∫

·√ß¥÷ß ·≈–¡’§«“¡·¢Áß·√ß‡æ‘Ë¡¢÷Èπ ‡À¡“–

 ”À√—∫¿“æ∫π ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard

� ∫π Sticker Vinyl ‡À¡“– ”À√—∫ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision

� ∫π Sticker Vinyl ·∫∫√Ÿæ√ÿπ ‡À¡“– ”À√—∫°“√μ‘¥μ—Èßß“πæ‘¡æå∫πæ◊Èπ°√–®° ‡™àπ ºπ—ßÕ“§“√∑’Ë‡ªìπ°√–®° ª√–μŸ

°√–®° ‡ªìπμâπ

∫√‘…—∑‰¥â√à«¡≈ß∑ÿπ°—∫∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (‡ÕÁ¡) ‡Õ ¥’ ‡ÕÁπ ∫’‡Õ™¥’ ®”°—¥ Àπ÷Ëß„πºŸâπ”°“√º≈‘μ¿“ææ‘¡æå

√–∫∫Õ‘ß§å‡®Á∑®“°ª√–‡∑»¡“‡≈‡™’¬ °“√√à«¡∑ÿπ¥—ß°≈à“«∑”„Àâ∫√‘…—∑‡√’¬π√Ÿâ‡∑§‚π‚≈¬’·≈–·π«∑“ß„π°“√¥”‡π‘π∏ÿ√°‘®°“√æ‘¡æå

¿“æ√–∫∫Õ‘ß§å‡®Á∑ Õ“®°≈à“«‰¥â«à“ ∫√‘…—∑‡ªìπÀπ÷Ëß„πºŸâ„Àâ∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“√“¬·√°Ê ∑’Ëπ”‡∑§‚π‚≈¬’°“√æ‘¡æå¿“æ√–∫∫

Õ‘ß§å‡®Á∑¡“„™âº≈‘μ¿“æ∫π ◊ËÕªÑ“¬‚¶…≥“ ÷́Ëß∑”„Àâß“π‚¶…≥“¢Õß∫√‘…—∑¡’§«“¡ «¬ß“¡  ¡®√‘ß ·≈– √â“ß¿“æ≈—°…≥å∑’Ë¥’„Àâ·°à

μ—« ‘π§â“¢Õß≈Ÿ°§â“∑’Ë¡“„™â∫√‘°“√

∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥

®—¥μ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π∏ÿ√°‘®„π°“√º≈‘μ‡°’Ë¬«°—∫Õÿª°√≥å Trivision ‡æ◊ËÕ àß„Àâ∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π)

·≈– Ritesig USA Inc. ‡æ◊ËÕ„™âß“π·≈–®—¥®”Àπà“¬μàÕ‚¥¬∫√‘…—∑®–√—∫º‘¥™Õ∫„π°“√®—¥®”Àπà“¬„πμ≈“¥‡Õ‡™’¬ ÕÕ ‡μ√‡≈’¬

·≈–π‘«´’·≈π¥å  à«π Ritesig USA Inc. ®–√—∫º‘¥™Õ∫μ≈“¥„πÕ‡¡√‘°“ ¬ÿ‚√ª ·≈–μ–«—πÕÕ°°≈“ß °“√≈ß∑ÿπ„π∫√‘…—∑ ¡“‚°â ‰√∑å

´“¬πå ®”°—¥ ∑”„Àâ∫√‘…—∑‰¥â√—∫ª√–‚¬™πåÕ¬à“ß¡“°‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß°“√∑’Ë∫√‘…—∑ “¡“√∂≈¥μâπ∑ÿπ®“°°“√π”‡¢â“°≈‰°°“√¢—∫

À¡ÿπ√–∫∫ Trivision ®“°μà“ßª√–‡∑»∂÷ß 50 % ´÷Ëß®–‡ªìπ°“√≈¥μâπ∑ÿπ„π à«π¢Õß¿“…’π”‡¢â“ §à“∫√‘°“√¢π àß ·≈–§à“ª√–°—π

¿—¬ ·≈–Õ’°∑—Èß∑”„Àâ∫√‘…—∑‰¥â√—∫‚Õ°“ ∑“ß∏ÿ√°‘®„π°“√‰¥â ‘∑∏‘Ï„π°“√®”Àπà“¬Õÿª°√≥å Trivision ·μà‡æ’¬ßºŸâ‡¥’¬«

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥

®—¥μ—Èß¢÷Èπ‡æ◊ËÕ¥”‡π‘π°“√∏ÿ√°‘®‡°’Ë¬«°—∫°“√„Àâ∫√‘°“√‡™à“Õ“§“√ ”π—°ß“π‡π◊ËÕß®“°ºŸâ∂◊ÕÀÿâπ‡¥‘¡®–‡≈‘°¥”‡π‘π°“√

∫√‘À“√μ÷°·≈–¢“¬„ÀâºŸâ∂◊ÕÀÿâπ√“¬„À¡à∫√‘À“√·∑π  ´÷Ëß®–∑”„Àâ∫√‘…—∑œ ‰¥â√—∫º≈°√–∑∫‡ªìπÕ¬à“ß¡“°  ∑“ß∫√‘…—∑œ®÷ßæ‘®“√≥“

·≈â«‡ÀÁπ ¡§«√‡¢â“‰ª ◊́ÈÕÀÿâπ„π ∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥  ¥’°«à“∑’Ë®–¡’°“√‡ª≈’Ë¬πºŸâ∂◊ÕÀÿâπ™ÿ¥„À¡à  ÷́Ëß®–∑”„Àâ∫√‘…—∑

‰¥â√—∫º≈ª√–‚¬™πå¡“°°«à“  ‡π◊ËÕß®“° ∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥  ¡’‚§√ß°“√∑’Ë®– √â“ßÕ“§“√ ”π—°ß“π„À¡à μ—ÈßÕ¬Ÿà

√‘¡∂ππ≈“¥æ√â“« ´Õ¬≈“¥æ√â“« 19 ∫√‘…—∑œæ‘®“√≥“·≈â«‡ÀÁπ«à“°“√≈ß∑ÿπ∑’Ë ∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ ®–∑”„Àâ

∫√‘…—∑œ ‰¥â√—∫ª√–‚¬™πå ”À√—∫Õ“§“√„À¡à„π‡√◊ËÕß§à“‡™à“∑’ËμË”°«à“√“§“μ≈“¥
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∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ®—¥μ—Èß¢÷Èπ‚¥¬ ∫√‘…—∑  “¡“√∂  Õ‘π‚ø¡’‡¥’¬ ®”°—¥ ∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π)

·≈– ∫√‘…—∑ ·¡™™‘Ëß  μŸ¥‘‚Õ ®”°—¥ (¡À“™π) „πªï 2546 ªí®®ÿ∫—π §ß‡À≈◊ÕºŸâ∂◊ÕÀÿâπ „À≠à ‡æ’¬ß 2 ∫√‘…—∑ §◊Õ

∫√‘…—∑  “¡“√∂Õ‘π‚ø ¡’‡¥’¬ ®”°—¥ ·≈– ∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π) ∫√‘…—∑ ‡∑§ Õ–≈ÿ§ ®”°—¥ ®—¥μ—Èß¢÷Èπ‡æ◊ËÕ∑”∏ÿ√°‘®

‡°’Ë¬«°—∫ ◊ËÕªÑ“¬‚¶…≥“„π≈—°…≥– Õ‘‡≈Á§∑√Õπ‘§ å ‡√’¬°«à“ LED Bill Board ́ ÷Ëß¡’¢π“¥„À≠à∑’Ë ÿ¥„π‡Õ‡´’¬μ–«—πÕÕ°‡©’¬ß„μâ¥â«¬¢π“¥

131 μ“√“ß‡¡μ√ μ‘¥μ—Èß∫√‘‡«≥≈“π¥â“πÀπâ“ Àâ“ß √√æ ‘π§â“ ‡´Áπ∑√—≈ ‡«‘≈¥å æ≈“´à“

∫√‘…—∑ ªí°°‘Ëß √«¬™—¬ ¡“‚°â Õ‘π‡μÕ√å‡π™—Ëπ·π≈ ®”°—¥

®—¥μ—Èß¢÷Èπ ‡æ◊ËÕª√–°Õ∫∏ÿ√°‘®„Àâ∫√‘°“√ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„πª√–‡∑» “∏“√≥√—∞ª√–™“™π®’π ‚¥¬°“√„Àâ

‡™à“æ◊Èπ∑’Ë ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ª√–‡¿∑μà“ßÊ °“√º≈‘μ™‘Èπß“π‚¶…≥“ °“√º≈‘μ ◊ËÕ‚¶…≥“ ·≈–°“√¢“¬Õÿª°√≥å ◊ËÕ‚¶…≥“

μà“ßÊ ́ ÷Ëß°“√√à«¡≈ß∑ÿπ°àÕμ—Èß∫√‘…—∑„πª√–‡∑»®’π§√—Èßπ’È‡æ◊ËÕ‡ªìπ°“√‡æ‘Ë¡ —¥ à«π√“¬‰¥â„Àâ°—∫∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

¡“°¬‘Ëß¢÷Èπ ·≈–¬—ß∂◊Õ‡ªìπ°â“« ”§—≠„π°“√¢¬“¬μ≈“¥ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¢Õß ¡“ ‡μÕ√å ·Õ¥ ÕÕ° Ÿà¿Ÿ¡‘¿“§ ‡Õ‡™’¬

´÷Ëß‡ªìπ‡ªÑ“À¡“¬ ”§—≠¢Õß∫√‘…—∑œ ∑’ËμâÕß°“√®–‡ªìπÕ—π¥—∫Àπ÷Ëß„π∏ÿ√°‘® ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„π¿Ÿ¡‘¿“§‡Õ‡™’¬ ¿“¬„π

√–¬–‡«≈“ 5 ªï
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∫√‘…—∑ ( ◊ËÕªÑ“¬¢π“¥„À≠à°«à“ 60 μ√¡.) 263.6 69.42 403.16 74.40 442.01 79.39

∫√‘…—∑¬àÕ¬ ( ◊ËÕªÑ“¬¢π“¥‡≈Á°°«à“ 60 μ√¡.) 116.14 30.58 138.69 25.60 114.72 20.61

√«¡√“¬‰¥â 379.81 100.00 541.85 100.00 556.73 100.00

‚¥¬ “¡“√∂·∫àß —¥ à«π√“¬‰¥â¢Õß∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬‰¥â¥—ßπ’È :

‚§√ß √â“ß√“¬‰¥â
‚§√ß √â“ß√“¬‰¥â¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

%¡Ÿ≈§à“%¡Ÿ≈§à“%¡Ÿ≈§à“

2546 2547 2548

(Àπà«¬ : ≈â“π∫“∑)

%¡Ÿ≈§à“%¡Ÿ≈§à“%¡Ÿ≈§à“

2546 2547 2548

(Àπà«¬ : ≈â“π∫“∑)

 ◊ËÕªÑ“¬‚¶…≥“∑’Ë‡ªìπ√“¬‰¥âÀ≈—°¢Õß∫√‘…—∑ §◊Õ  ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision, Billboard, BTS City Vosopm.

Railway Boillboard ·≈–  àßÕÕ° ´÷Ëß “¡“√„π°“√∑” —≠≠“∑’Ë≈Ÿ°§â“„™â∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“ 5 ª√–‡¿∑μàÕ√“¬‰¥â√«¡‰¥â¥—ßπ’È

ªï 2548ªï 2547ªï 2546

 —¥ à«π√“¬‰¥â¢Õß ◊ËÕªÑ“¬‚¶…≥“À≈—°μàÕ √“¬‰¥â√«¡ 80.00% 81.07% 79.00%

„π°“√∑” —≠≠“∑’Ë≈Ÿ°§â“„™â∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“¢Õß∫√‘…—∑ ‚¥¬ à«π„À≠à®–¡’Õ“¬ÿ —≠≠“ª√–¡“≥ 6 ‡¥◊Õπ ∂÷ß 1 ªï

√“¬‰¥â°“√„Àâ∫√‘°“√/º≈‘μ ◊ËÕªÑ“¬‚¶…≥“

� §à“«à“®â“ßº≈‘μ ◊ËÕ

� §à“∫√‘°“√ ◊ËÕªÑ“¬‚¶…≥“ 374.91 98.71 530.04 97.82 543.50 97.62

√“¬‰¥âÕ◊ËπÊ 4.90 1.29 11.81 2.18 13.23 2.38

√«¡√“¬‰¥â 379.8 100.00 541.85 100.00 556.73 100.00
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 —¥ à«π°“√„™â ◊ËÕ‚¶…≥“

¿“«–Õÿμ “À°√√¡·≈– ¿“æ°“√·¢àß¢—π

¡Ÿ≈§à“¢ÕßÕÿμ “À°√√¡‚¶…≥“·≈–¬Õ¥¢“¬¢Õß∫√‘…—∑

∑’Ë¡“ : 1.  ”π—°ß“π§≥–°√√¡°“√æ—≤π“‡»√…∞°‘®·≈– —ß§¡·Ààß™“μ‘

2. ∫√‘…—∑ ‡Õ´’π‘≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥

3. ∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

ªï 2546 ªï 2547 ªï 2548¡Ÿ≈§à“ (≈â“π∫“∑)

 ◊ËÕ‚¶…≥“√«¡2 71,499 83,561 88,931

 ◊ËÕªÑ“¬‚¶…≥“2 3,163 4,051 4,530

% ¢Õß ◊ËÕ‚¶…≥“√«¡ 4.43% 4.85% 5.10%

¡“ ‡μÕ√å ·Õ¥3 380 542 557

% ¢Õß à«π·∫àßμ≈“¥ 12.01% 13.37% 12.30%

ªï 2547

∑’«’ 47,173 56.07 50,016 56.24 2,843 6.03

«‘∑¬ÿ 6,850 8.14 7,055 7.93 205 2.99

Àπ—ß ◊Õæ‘¡æå 18,030 21.43 18,159 20.42 129 0.72

π‘μ¬ “√ 6,121 7.27 6,638 7.46 517 8.45

‚√ß¿“æ¬πμ√å 1,334 1.59 1,705 1.92 371 27.81

 ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ 3,935 4.68 4,530 5.09 595 15.12

Õ◊Ëπ Ê 696 0.83 827 0.93 131 20.58

√«¡ 84,139 100 88,930 100 4,792 5.70

% ªï 2548 % Change Change (%)

∑’Ë¡“ : ∫√‘…—∑ ‡Õ´’π‘≈‡ π (ª√–‡∑»‰∑¬) ®”°—¥

 ¿“æ°“√·¢àß¢—π„πÕÿμ “À°√√¡

°“√·¢àß¢—π„π°“√¥”‡π‘π∏ÿ√°‘®  “¡“√∂®”·π°‰¥â‡ªìπ 2 °√≥’ §◊Õ

1. °“√·¢àß¢—π°—∫ ◊ËÕ‚¶…≥“ª√–‡¿∑Õ◊ËπÊ

°“√‡≈◊Õ°„™â ◊ËÕ‚¶…≥“·μà≈–ª√–‡¿∑ ¡’«—μ∂ÿª√– ß§å·≈–≈—°…≥–°“√ ◊ËÕ “√‡æ◊ËÕ„Àâ∂÷ß°≈ÿà¡≈Ÿ°§â“‡ªÑ“À¡“¬∑’Ë·μ°μà“ß°—π

‚¥¬ ◊ËÕªÑ“¬‚¶…≥“‡ªìπ ◊ËÕª√–‡¿∑°√–μÿâπ§«“¡®” (Remind Advertisement) ·≈–μâÕß°“√ ◊ËÕ “√∂÷ß§πÀ¡Ÿà¡“°

μ“√“ß· ¥ß —¥ à«π°“√„™â ◊ËÕªÑ“¬‚¶…≥“¢Õßª√–‡∑»‰∑¬ ·¬°μ“¡ ◊ËÕ‚¶…≥“ª√–‡¿∑μà“ßÊ ¥—ßπ’È

 —¥ à«π°“√„™â ◊ËÕ‚¶…≥“ (%) ≥. 1 ¡°√“§¡ -  31 ∏—π«“§¡
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„π™à«ßªï∑’Ëºà“π¡“ Õ—μ√“°“√‡μ‘∫‚μ¢Õß°“√‚¶…≥“ºà“π ◊ËÕ™–≈Õμ—«≈ß‡À≈◊Õ√âÕ¬≈– 6 μË”°«à“„πªï 2547 ∑’Ë¡’Õ—μ√“°“√‡μ‘∫‚μ

√âÕ¬≈– 17.1 ∑—Èßπ’È‡π◊ËÕß®“°‰¥â√—∫º≈°√–∑∫¢Õß√“§“πÈ”¡—π∑’Ë≈Õ¬μ—« Ÿß¢÷Èπ ∑”„Àâ∏ÿ√°‘®μà“ß Ê ª√–À¬—¥§à“„™â®à“¬„π°“√‚¶…≥“

≈ß ª√–°Õ∫°—∫°“√‰¥â√—∫º≈°√–∑∫®“°°Æ√–‡∫’¬∫¢Õß√—∞„π°“√Àâ“¡‚¶…≥“ ‘π§â“‡À≈â“ ‡∫’¬√å ·≈–∫ÿÀ√’Ë  Õ¬à“ß‰√°Áμ“¡√Ÿª·∫∫

°“√¥”‡π‘π∏ÿ√°‘®„πªí®®ÿ∫—π‡μÁ¡‰ª¥â«¬°“√™‘ß‰À«™‘ßæ√‘∫„π‡™‘ß°“√·¢àß¢—π‡æ◊ËÕ„Àâ‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬  ◊ËÕ‚¶…≥“¿“¬πÕ°∑’Ë

Õ¬ŸàÕ“»—¬‡ªìπμ—«‡≈◊Õ°∑’Ë™—¥‡®π ‡π◊ËÕß®“°«‘∂’™’«‘μ¢ÕßºŸâ∫√‘‚¿§„πªí®®ÿ∫—π¡—°„™â‡«≈“ à«π„À≠àÕ¬ŸàπÕ°∫â“π¡“°°«à“„π∫â“π ∑”„Àâ‚Õ°“ 

∑’Ë°≈ÿà¡‡ªÑ“À¡“¬®– —¡º— °—∫ ◊ËÕπÕ°∫â“π¡’‡æ‘Ë¡¢÷Èπ √«¡∑—ÈßÕ—μ√“§à“‚¶…≥“¢Õß ◊ËÕ‚¶…≥“πÕ°∫â“πμË”°«à“ ◊ËÕÀ≈—°‚¥¬‡ª√’¬∫‡∑’¬∫

∑”„Àâ ◊ËÕπÕ°∫â“π‰¥â√—∫§«“¡π‘¬¡®“°ºŸâª√–°Õ∫°“√¡“°¢÷Èπ

(∑’Ë¡“ :  π“¬Õ¿‘π—π∑å  Ÿàª√–‡ √‘∞ »Ÿπ¬å«‘®—¬∏ÿ√°‘® ∏.°√ÿß‰∑¬ ®”°—¥ (¡À“™π)

2. ¿“«–°“√·¢àß¢—π„π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“

¿“«–°“√·¢àß¢—π„π∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“ “¡“√∂ √ÿª‰¥â¥—ßπ’È

� ¡’ºŸâª√–°Õ∫°“√À≈“¬√“¬ ºŸâª√–°Õ∫°“√√“¬„À≠à ‡™àπ ∫√‘…—∑ ‡®´’ ¥’ ‡¥Õ ‚°´å ®”°—¥ ∫√‘…—∑ ∫“ß°Õ°‰μ√«‘™—Ëπ ®”°—¥

·≈– ºŸâª√–°Õ∫°“√√“¬¬àÕ¬ ‡™àπ ºŸâ∑’Ëμ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“∫π∑’Ëæ—°Õ“»—¬ ‚¥¬∫√‘…—∑∂◊Õ‡ªìπÀπ÷Ëß„πºŸâπ”¢Õßμ≈“¥ ÷́Ëß

‡¡◊ËÕæ‘®“√≥“¬Õ¥¢“¬¢Õß∫√‘…—∑‡ª√’¬∫‡∑’¬∫°—∫¡Ÿ≈§à“∏ÿ√°‘® ◊ËÕªÑ“¬‚¶…≥“®“°°“√»÷°…“¢âÕ¡Ÿ≈¢Õß∫√‘…—∑ ‡Õ ’́π’≈‡ π

(ª√–‡∑»‰∑¬) ®”°—¥ æ∫«à“∫√‘…—∑¡’ à«π·∫àßμ≈“¥Õ¬Ÿàª√–¡“≥√âÕ¬≈– 12.30 ·≈–¡’·π«‚πâ¡∑’Ë®–¢¬“¬μ—«‡æ‘Ë¡¢÷Èπ

� ºŸâª√–°Õ∫°“√√“¬„À≠à·μà≈–√“¬  à«π„À≠à®–¡ÿàß‡πâπ°“√¥”‡π‘π∏ÿ√°‘®‰ª„π·μà≈–√Ÿª·∫∫ ◊ËÕªÑ“¬‚¶…≥“ ´÷Ëß·μ°μà“ß

®“°∫√‘…—∑∑’Ë¡’π‚¬∫“¬ √â“ß √√§å ◊ËÕ„Àâ¡’§«“¡À≈“°À≈“¬√Ÿª·∫∫ ·≈–§√Õ∫§≈ÿ¡„πÀ≈“¬æ◊Èπ∑’Ë ‡™àπ

� ∫√‘…—∑ ‡®´’ ‡¥Õ ‚° ǻ ®”°—¥ ¡ÿàß‡πâπ ◊ËÕªÑ“¬‚¶…≥“∫√‘‡«≥∑’Ëæ—°ºŸâ‚¥¬ “√√Õ√∂ª√–®”∑“ß ·≈–∫√‘‡«≥∑“ß‡∑â“„π

‡¢μ°√ÿß‡∑æ¡À“π§√

� ∫√‘…—∑ ∫“ß°Õ°‰μ√«‘™—Ëπ ®”°—¥ ¡ÿàß‡πâπ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Trivision ¢π“¥„À≠à

� ∫√‘…—∑ ‰∑¬ª√– ‘∑∏‘Ïπ’ÕÕπ‰´πå ‚¶…≥“ ®”°—¥ ¡ÿàß‡πâπ ◊ËÕªÑ“¬‚¶…≥“ª√–‡¿∑ Billboard

� ºŸâª√–°Õ∫°“√√“¬„À≠à„πªí®®ÿ∫—π ¡’æ◊Èπ∑’Ë´÷Ëß‡ªìπ®ÿ¥·¢Áß·μ°μà“ß°—π °≈à“«§◊Õ∫√‘…—∑¡ÿàß‡πâπæ◊Èπ∑’Ë∑“ß°√ÿß‡∑æœ μÕπ‡Àπ◊Õ

·≈–¡’‚§√ß°“√∑’Ë®–¢¬“¬‰ª¥â“πμ–«—πÕÕ°¢Õß°√ÿß‡∑æœ „π‡©æ“–∫√‘‡«≥æ◊Èπ∑’Ë‚¥¬√Õ∫¢Õß π“¡∫‘π ÿ«√√≥¿Ÿ¡‘ ́ ÷Ëß∂◊Õ«à“

‡ªìπæ◊Èπ∑’Ë∑’Ë¡’»—°¬¿“æ ”À√—∫ ◊ËÕªÑ“¬‚¶…≥“„πÕπ“§μ

� ®“°°“√∑’ËºŸâª√–°Õ∫°“√·μà≈–√“¬¡’√Ÿª·∫∫ ◊ËÕªÑ“¬‚¶…≥“∑’Ë·μ°μà“ß°—π ·≈–æ◊Èπ∑’Ë∑’Ë‡ªìπ®ÿ¥·¢Áßμà“ß°—π ®÷ßÕ“®°≈à“«‰¥â

«à“ ¿“æ°“√·¢àß¢—π„πÕÿμ “À°√√¡‰¡à√ÿπ·√ß¡“°π—° °“√·¢àß¢—π„πªí®®ÿ∫—π®–‡πâπ„π‡√◊ËÕß∑”‡≈∑’Ëμ—Èß §«“¡À≈“°À≈“¬

¢Õß ◊ËÕªÑ“¬‚¶…≥“ °“√„Àâ∫√‘°“√∑’Ë “¡“√∂√Õß√—∫§«“¡μâÕß°“√¢Õß≈Ÿ°§â“·∫∫§√∫«ß®√‡ªìπ ”§—≠ ¥—ß‡™àπ∑’Ë∫√‘…—∑„Àâ

∫√‘°“√·°à≈Ÿ°§â“·∫∫§√∫«ß®√ ‡ªìπºŸâ®—¥ ∂“π∑’Ë®“°‡Õ°™π·≈–ª√–¡Ÿ≈ —¡ª∑“π ‡æ◊ËÕ √â“ß‚§√ßªÑ“¬ ®—¥ √â“ß‡§√◊Õ¢à“¬

·≈–º≈‘μß“πªÑ“¬‚¶…≥“¢π“¥„À≠à °≈“ß ‡≈Á°  ”À√—∫ªÑ“¬‚¶…≥“¿“¬πÕ°·≈–¿“¬„πÕ“§“√ √«¡∂÷ß°“√„Àâ§”

ª√÷°…“„π°“√μ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“„πæ◊Èπ∑’Ëμà“ßÊ ·≈–‡ªìπ∏ÿ√°‘®„π°“√®—¥· ¥ß ®—¥°‘®°√√¡‡æ◊ËÕ àß‡ √‘¡°“√μ≈“¥ ‚¥¬

„™âÕÿª°√≥å

� °“√‡¢â“ Ÿà∏ÿ√°‘®¢ÕßºŸâª√–°Õ∫°“√√“¬„À¡à¡’¢âÕ®”°—¥„π‡√◊ËÕßæ◊Èπ∑’Ë∑’Ë¡’»—°¬¿“æ„π°“√μ‘¥μ—Èß ́ ÷Ëßæ◊Èπ∑’Ë  à«π„À≠à‰¥â¡’°“√∂◊Õ§√Õß

‚¥¬ºŸâª√–°Õ∫°“√ªí®®ÿ∫—πÕ¬Ÿà·≈â« ºŸâª√–°Õ∫°“√√“¬„À¡à∑’Ë®–‡¢â“¡“®”‡ªìπμâÕßÀ“æ◊Èπ∑’ËÕ◊ËπÊ ‡æ◊ËÕμ‘¥μ—Èß ‡™àπ æ◊Èπ∑’Ë

∑’Ë‡°‘¥®“°°“√¢¬“¬μ—«¢Õß™ÿ¡™π ÷́ËßÕ“®¡’»—°¬¿“æ‰¡à¡“°π—°„π°“√¥”‡π‘πß“π™à«ß·√°
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·π«‚πâ¡¿“«–Õÿμ “À°√√¡·≈– ¿“æ°“√·¢àß¢—π„πÕπ“§μ

∏ÿ√°‘®‚¶…≥“„πªï 2549 §“¥«à“¥â«¬¿“æ√«¡¢Õß‡»√…∞°‘®‰∑¬„πªï 2549 ∑’Ë¡’·π«‚πâ¡¢¬“¬μ—«„°≈â‡§’¬ß°—∫ªï 2548

ª√–¡“≥√âÕ¬≈– 4.5-5.0 Õ—π‡π◊ËÕß¡“®“°ªí®®—¬¥â“π§à“„™â®à“¬„π ∂“π°“√≥å°“√∑àÕß‡∑’Ë¬«∑’Ë¡’·π«‚πâ¡øóôπμ—«¢÷Èπ ª√–°Õ∫°—∫ºŸâ

º≈‘μ ‘π§â“·≈–∫√‘°“√¬—ßμâÕßÕ“»—¬°≈¬ÿ∑∏å∑“ß‚¶…≥“‡æ◊ËÕ°√–μÿâπ¬Õ¥¢“¬ ·≈–„πªï 2549 ¬—ß¡’¡À°√√¡øÿμ∫Õ≈‚≈°∑’Ë‡ªìπ‰ª‰¥â

«à“°≈ÿà¡‡®â“¢Õß ‘π§â“·≈–∫√‘°“√∑’Ë‰¡à‰¥â‡ªìπºŸâ π—∫ πÿπÕ¬à“ß‡ªìπ∑“ß°“√„πøÿμ∫Õ≈‚≈°§√—Èßπ’ÈÀ≈“¬√“¬πà“®–æ¬“¡ √â“ß‚Õ°“ 

„π°“√¡’ à«π√à«¡°—∫∫√√¬“°“»øÿμ∫Õ≈‚≈° ¥â«¬°“√¥”‡π‘π°≈¬ÿ∑∏åμà“ßÊ´÷Ëß√«¡∂÷ß°“√‚¶…≥“ºà“π ◊ËÕμà“ßÊ ‡æ◊ËÕ¥÷ß¥Ÿ¥§«“¡ π„®®“°

ºŸâ∫√‘‚¿§ ∑”„Àâ∑‘»∑“ß¢Õß∏ÿ√°‘®‚¶…≥“¡’Õ—μ√“°“√‡μ‘∫‚μ¡“°°«à“ªï°àÕπ ́ ÷Ëß§“¥«à“‡¡Á¥‡ß‘π‚¶…≥“‚¥¬√«¡πà“®–‡æ‘Ë¡¢÷Èπ®“°ªï 2548

∑’Ë√–¥—∫√âÕ¬≈– 8-10 °“√ª√—∫μ—«„πÕÿμ “À°√√¡‚¶…≥“πà“®–‡ªìπ‰ª„π≈—°…≥–¢Õß°“√ª√—∫·π«∑“ß„π°“√∫√‘À“√ß∫ª√–¡“≥

 ◊ËÕ‚¶…≥“ „Àâ¡’ª√– ‘∑∏‘º≈‡ªìπÀ≈—° ¡“°°«à“§«“¡∂’Ë¢Õß‚¶…≥“‡æ’¬ßÕ¬à“ß‡¥’¬« ‡æ◊ËÕ°àÕ„Àâ‡°‘¥°“√„™âß∫ª√–¡“≥Õ¬à“ß§ÿâ¡§à“¡“°∑’Ë ÿ¥

‚¥¬§“¥«à“°≈ÿà¡‡®â“¢Õß ‘π§â“À≈“¬√“¬πà“®–À—π¡“„™â°≈ÿà¡ ◊ËÕπÕ°∫â“π°—π¡“°¢÷Èπ ‡æ√“–«‘∂’™’«‘μ¢ÕßºŸâ∫√‘‚¿§„πªí®®ÿ∫—π¡—°„™â

‡«≈“ à«π„À≠àÕ¬ŸàπÕ°∫â“π¡“°°«à“„π∫â“π ∑”„Àâ ◊ËÕπÕ°∫â“πªìπ ◊ËÕ∑’Ë¡’»—°¬¿“æ„π°“√‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬ ‰¥âÕ¬à“ß™—¥‡®π ª√–°Õ∫

°—∫Õ—μ√“§à“ ◊ËÕ‚¶…≥“πÕ°∫â“πμË”°«à“ ◊ËÕÀ≈—°‚¥¬‡ª√’¬∫‡∑’¬∫ ∑”„Àâ ◊ËÕπÕ°∫â“π¡’·π«‚πâ¡‰¥â√—∫§«“¡π‘¬¡®“°ºŸâª√–°Õ∫°“√¡“°¢÷Èπ

·μà∑—Èßπ’È∑—Èßπ—Èπ°ÁμâÕß¡’°“√æ—≤π“∑’Ë∑—π ¡—¬·≈– √â“ß§«“¡·ª≈°„À¡àÕ¬à“ßμàÕ‡π◊ËÕß

 à«π ∂“π°“√≥å°“√·¢àß¢—π¢Õß∏ÿ√°‘®‚¶…≥“„πªï 2549 §“¥«à“πà“®–‡ªìπ‰ª„π≈—°…≥–∑«’§«“¡‡¢â¡¢âπ‡æ‘Ë¡¢÷Èπ ‡æ√“–

πÕ°®“°·√ß°¥¥—π®“°¡“μ√°“√¢Õß¿“§√—∞∑’Ë‡¢â¡ß«¥¡“°¢÷Èπ·≈â« ¬—ß¡’ ∂“π°“√≥å°“√·¢àß¢—π√–À«à“ß∫√√¥“ºŸâº≈‘μ ‘π§â“·≈–

∫√‘°“√·μà≈–ª√–‡¿∑∑«’§«“¡√ÿπ·√ß‡æ‘Ë¡¢÷Èπ¥â«¬ ∑—Èßπ’È‡æ◊ËÕ™à«ß™‘ß‚Õ°“ „π°“√§√Õß„®ºŸâ∫√‘‚¿§„Àâ‰¥â¡“°∑’Ë ÿ¥

(∑’Ë¡“ :  »Ÿπ¬å«‘®—¬° ‘°√‰∑¬)
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®“°ª√– ∫°“√≥å„π°“√∑”∏ÿ√°‘® ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¡“°«à“ 17 ªï ∫√‘…—∑œ¬—ß§ß¡’§«“¡¡ÿàß¡—Ëπ∑’Ë®–æ—≤π“·≈–

 √â“ß¡“μ√∞“π„À¡àÊ‡æ‘Ë¡¢÷Èπ„π∏ÿ√°‘®Õ¬à“ßμàÕ‡π◊ËÕß ∫√‘…—∑œ ®÷ß¡’·ºπ∑—Èß¿“¬„π·≈–¿“¬πÕ°ª√–‡∑»„π°“√ √â“ß°“√‡μ‘∫‚μ„Àâ

·°àÕß§å°√¥—ßπ’È

� °“√æ—≤π“·≈– √â“ß¡Ÿ≈§à“‡æ‘Ë¡„Àâ·°à ◊ËÕ‚¶…≥“∑’Ë∫√‘…—∑œ∫√‘À“√Õ¬Ÿà·≈â«¥â«¬°“√ª√—∫‡ª≈’Ë¬π√Ÿª·∫∫„Àâ¡’§«“¡πà“ π„®¡“°¢÷Èπ

√«¡∑—Èß°“√π”‡Õ“‡∑§‚π‚≈¬’Õ—π∑—π ¡—¬¡“‡ √‘¡„Àâ ◊ËÕ‚¶…≥“π—ÈπÊ  “¡“√∂ ◊ËÕ “√·≈– àß¢âÕ§«“¡‡π◊ÈÕÀ“‰¥â ¡∫Ÿ√≥å

·≈–¡’ª√– ‘∑∏‘¿“æ¡“°¢÷Èπ Õ—π∑”„Àâ°“√‚¶…≥“ª√–™“ —¡æ—π∏å‰¥âº≈‡ªìπ∑’Ë¬Õ¡√—∫¢Õß≈Ÿ°§â“¡“°¢÷Èπ

� °“√‡ªìπ»Ÿπ¬å√«¡∑“ß¥â“π‡∑§‚π‚≈¬’·≈– ◊ËÕ‚¶…≥“ª√–‡¿∑μà“ßÊ ®“°∑—Ë«‚≈° ‡æ◊ËÕ‡ªìπºŸâπ”·≈–°”Àπ¥·π«‚πâ¡¢Õß

∏ÿ√°‘® ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„π‡Õ‡ ’́¬

� °“√ √â“ß§«“¡√à«¡¡◊Õ√–À«à“ßºŸâª√–°Õ∫∏ÿ√°‘® ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬∑—Èß¿“¬„π·≈–¿“¬πÕ°ª√–‡∑»‚¥¬°“√

®—¥ª√–™ÿ¡ AOC (Asia Out of Home Media Conference) ‡æ◊ËÕ‡ªìπ°“√ √â“ß‡§√◊Õ¢à“¬ (Net work)  ”À√—∫°“√„Àâ

∫√‘°“√≈Ÿ°§â“∑’Ë„À≠à¢÷Èπ √«¡∑—Èß°“√·μàßμ—Èß ¡Õ∫À¡“¬ „Àâæ—π∏¡‘μ√∑ÿ° “¬‡ªìπμ—«·∑π®”Àπà“¬·≈–√à«¡°—πº≈—°¥—π

Õÿª°√≥å ◊ËÕ‚¶…≥“ª√–‡¿∑μà“ß Ê ÕÕ° Ÿà∑âÕßμ≈“¥

� °“√√à«¡¡◊Õ°—∫æ—π∏¡‘μ√‡æ◊ËÕ √â“ß √√§å ◊ËÕ‚¶…≥“ª√–‡¿∑μà“ßÊ„π≈—°…≥–¢Õß‚§√ß°“√„Àâ¡“°¢÷Èπ‡æ◊ËÕ‡ªìπ°“√ √â“ß

§«“¡À≈“°À≈“¬„Àâ·°à ◊ËÕ‚¶…≥“·≈–°“√„Àâ∫√‘°“√°—∫≈Ÿ°§â“

‚§√ß°“√„πÕπ“§μ
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ªí®®—¬§«“¡‡ ’Ë¬ß

„π°“√¥”‡π‘π∏ÿ√°‘®¥â“π ◊ËÕªÑ“¬‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ (Out of Home Media) πÕ°‡Àπ◊Õ®“°§«“¡‡ ’Ë¬ß„π°“√

¥”‡π‘π∏ÿ√°‘® ‚¥¬∑—Ë«‰ª·≈â« ¬—ß¡’§«“¡‡ ’Ë¬ß∑’Ë§«√æ‘®“√≥“Õ’° ¥—ßπ’È

§«“¡‡ ’Ë¬ß®“°°“√™–≈Õμ—«¢Õß¿“«–‡»√…∞°‘®

‡¡Á¥‡ß‘πÀ¡ÿπ‡«’¬πºà“π ◊ËÕ‚¶…≥“„π·μà≈–ªï‡ªìπμ—«·ª√ ”§—≠μ—«Àπ÷Ëß∑’Ë∫àß∫Õ°∂÷ß√–¥—∫§«“¡‡™◊ËÕ¡—Ëπ¢Õß¿“§∏ÿ√°‘®¿“¬„π

ª√–‡∑» Õ—π –∑âÕπ¡“®“°∑‘»∑“ß¢Õß√–∫Õ∫‡»√…∞°‘®‡¡◊Õß‰∑¬‰¥â¥’√–¥—∫Àπ÷Ëß π—Ëπ§◊Õ°“√™–≈Õμ—«¢Õß¿“«–‡»√…∞°‘® ∑”„Àâ

§à“„™â®à“¬„π°“√¥”‡π‘π∏ÿ√°‘®‡æ‘Ë¡ Ÿß¢÷Èπ∏ÿ√°‘®μà“ßÊ¡’°“√§«∫§ÿ¡§à“„™â®à“¬‡æ◊ËÕ§«“¡Õ¬Ÿà√Õ¥¢Õß°‘®°“√  àßº≈„Àâ¬Õ¥§à“„™â®à“¬„π

°“√‚¶…≥“πâÕ¬≈ß

Õ¬à“ß‰√°Áμ“¡ °“√¥”‡π‘π∏ÿ√°‘®„πªí®®ÿ∫—π‡ªìπ‰ª„π≈—°…≥–∑’Ë́ —∫´âÕπ¢÷Èπ ·≈–‡μÁ¡‰ª¥â«¬°“√™‘ß‰À«™‘ßæ√‘∫„π‡™‘ß°“√·¢àß¢—π

ºŸâª√–°Õ∫°“√®÷ßμâÕßÕ“»—¬°≈¬ÿ∑∏å°“√‚¶…≥“‡æ◊ËÕ°√–μÿâπ¬Õ¥¢“¬ °“√‚¶…≥“ª√–™“ —¡æ—π∏å®÷ß‡ªìπ‡§√◊ËÕß¡◊Õ∑’Ë®”‡ªìπ„π°“√

‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬  ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬ ‡ªìπ ◊ËÕ‚¶…≥“∑’Ë¡’»—°¬¿“æ„π°“√‡¢â“∂÷ß°≈ÿà¡‡ªÑ“À¡“¬‰¥âÕ¬à“ß™—¥‡®π

¥â«¬æƒμ‘°√√¡¢Õß§π‰∑¬∑’Ë‡ª≈’Ë¬π‰ª„™â™’«‘μπÕ°∫â“π¡“°¢÷Èπ ∑”„Àâ‚Õ°“ ∑’Ë°≈ÿà¡‡ªÑ“À¡“¬®– —¡º— °—∫ ◊ËÕπÕ°∫â“π¡’¡“°¢÷Èπμ“¡≈”¥—∫

ª√–°Õ∫°—∫Õ—μ√“§à“‚¶…≥“¢Õß ◊ËÕπÕ°∫â“πμË”°«à“ ◊ËÕÀ≈—°‚¥¬‡ª√’¬∫‡∑’¬∫ Õ’°∑—Èß∫√‘…—∑œ¡’°“√ª√—∫ª√ÿßº≈‘μ¿—≥±å¥â«¬°“√π”

‡∑§‚π‚≈¬’ ·≈–π«—μ°√√¡„À¡à Ê ¡“ª√–¬ÿ°μå„™â  ·≈–‡πâπ°“√∫√‘°“√∑’Ë¡’§ÿ≥¿“æÕ¬à“ßμàÕ‡π◊ËÕßμ“¡§«“¡μâÕß°“√¢Õß≈Ÿ°§â“ ∑”„Àâ

∫√‘…—∑ “¡“√∂√—°…“∞“π≈Ÿ°§â“‡°à“·≈–¢¬“¬∞“π≈Ÿ°§â“„À¡à‰¥âÕ¬à“ßμàÕ‡π◊ËÕß

§«“¡‡ ’Ë¬ß®“°°“√‰¡à “¡“√∂μàÕ —≠≠“ —¡ª∑“π À√◊Õ —≠≠“‡™à“æ◊Èπ∑’Ë

„π°“√¥”‡π‘π∏ÿ√°‘® ∫√‘…—∑‰¡à¡’π‚¬∫“¬≈ß∑ÿπ„π∑’Ë¥‘π‡æ◊ËÕ„™â„π°“√μ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“ æ◊Èπ∑’Ëμ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“∑—ÈßÀ¡¥

‡ªìπ°“√‡™à“æ◊Èπ∑’Ë®“°‡Õ°™π·≈–¿“§√—∞ ‚¥¬ —≠≠“‡™à“æ◊Èπ∑’Ë¢Õß∫√‘…—∑¡’®–Õ“¬ÿ∑’Ë·μ°μà“ß°—πμ“¡·μà≈–æ◊Èπ∑’Ë ªí®®ÿ∫—π√âÕ¬≈– 12

¢Õß —≠≠“‡™à“æ◊Èπ∑’Ë∑—ÈßÀ¡¥¡’Õ“¬ÿμË”°«à“ 3 ªï ÷́Ëß∂◊Õ‡ªìπ —≠≠“√–¬– —Èπ ∫√‘…—∑®÷ß¡’§«“¡‡ ’Ë¬ß„π°“√∑’ËÕ“®‰¡à “¡“√∂μàÕÕ“¬ÿ

 —≠≠“‡™à“æ◊Èπ∑’Ë¥—ß°≈à“« ·≈–Õ“®®– àßº≈μàÕ§«“¡ “¡“√∂„π°“√À“√“¬‰¥â¢Õß∫√‘…—∑„πÕπ“§μ‰¥â Õ¬à“ß‰√°Á¥’ —¥ à«π√“¬‰¥â

¢Õß∫√‘…—∑®“° —≠≠“‡™à“æ◊Èπ∑’Ë√–¬– —Èπ§‘¥‡ªìπ√âÕ¬≈–  6 ¢Õß√“¬‰¥â√«¡

Õ¬à“ß‰√°Áμ“¡ ¥â«¬»—°¬¿“æ·≈–§«“¡æ√âÕ¡¢Õß∫√‘…—∑∑“ß¥â“π‡∑§‚π‚≈¬’°“√º≈‘μ ‡ß‘π∑ÿπ ·≈–∫ÿ§≈“°√ª√–°Õ∫°—∫

º≈ß“π∑’Ë¡’§ÿ≥¿“æ‡ªìπ∑’Ë¬Õ¡√—∫®“°≈Ÿ°§â“·≈–ºŸâ„Àâ‡™à“ ∂“π∑’Ë‡ªìπÕ¬à“ß¥’ ∑”„Àâ∫√‘…—∑¡’§«“¡‡ ’Ë¬ßπâÕ¬¡“°∑’Ë®–‰¡à‰¥â√—∫°“√

μàÕÕ“¬ÿ —¡ª∑“π·≈– —≠≠“‡™à“ ‚¥¬∑’Ëºà“π¡“∫√‘…—∑¬—ß¡‘‡§¬¡’ªí≠À“°—∫ —¡ª∑“π·≈– —≠≠“‡™à“„¥Ê
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§«“¡‡ ’Ë¬ß°√≥’∫√‘…—∑¡’ºŸâ∂◊ÕÀÿâπ√“¬„À≠à¡“°°«à“√âÕ¬≈– 50
„πªí®®ÿ∫—π °≈ÿà¡ºŸâ∫√‘À“√∑—Èß 3 ∑à“π §◊Õ π“¬πæ¥≈ μ—≥»≈“√—°…å π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√ ·≈–π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈

∂◊ÕÀÿâπ√«¡°—π„π —¥ à«π√âÕ¬≈– 50.96 ¢Õß∑ÿπ‡√’¬°™”√–·≈â« ´÷Ëß®–∑”„Àâ°≈ÿà¡ºŸâ∫√‘À“√ “¡“√∂§«∫§ÿ¡¡μ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

‰¥â‡°◊Õ∫∑—ÈßÀ¡¥‰¡à«à“®–‡ªìπ‡√◊ËÕß°“√·μàßμ—Èß°√√¡°“√ À√◊Õ°“√¢Õ¡μ‘„π‡√◊ËÕßÕ◊Ëπ∑’ËμâÕß„™â‡ ’¬ß à«π„À≠à¢Õ∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ¬°‡«âπ

‡√◊ËÕß∑’Ë°ÆÀ¡“¬À√◊Õ¢âÕ∫—ß§—∫∫√‘…—∑°”Àπ¥„ÀâμâÕß‰¥â√—∫‡ ’¬ß 3 „π 4 ¢Õß∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ¥—ßπ—ÈπºŸâ∂◊ÕÀÿâπ√“¬Õ◊ËπÕ“®‰¡à “¡“√∂

√«∫√«¡§–·ππ‡ ’¬ß‡æ◊ËÕμ√«® Õ∫ À√◊Õ∂à«ß¥ÿ≈‡√◊ËÕß∑’ËºŸâ∂◊ÕÀÿâπ√“¬„À≠à‡ πÕ‰¥â

Õ¬à“ß‰√°Áμ“¡ ∫√‘…—∑‰¥â·μàßμ—Èß∫ÿ§§≈¿“¬πÕ° 4 ∑à“π ‡¢â“‡ªìπ°√√¡°“√Õ‘ √–¢Õß∫√‘…—∑ ·≈–®—¥„Àâ¡’§≥–°√√¡°“√

μ√«® Õ∫ ∑”„Àâ “¡“√∂‡¢â“¡“μ√«® Õ∫°“√¥”‡π‘πß“π¢Õß∫√‘…—∑‰¥â ®÷ß‡ªìπ°“√∂à«ß¥ÿ≈Õ”π“®¢Õß°“√∫√‘À“√®—¥°“√‰¥â„π√–¥—∫Àπ÷Ëß

§«“¡‡ ’Ë¬ß®“°¡“μ√°“√§«∫§ÿ¡‚¶…≥“∑’Ë‡¢â¡ß«¥¢Õß√—∞
¡“μ√°“√§«∫§ÿ¡‚¶…≥“∑’Ë‡¢â¡ß«¥¢Õß√—∞∫“≈ àßº≈°√–∑∫∑—Èß∑“ßμ√ß·≈–∑“ßÕâÕ¡μàÕ°“√¥”‡π‘π∏ÿ√°‘®¢Õß∫√‘…—∑œ

‚¥¬‡©æ“–¡“μ√°“√∑’Ë‡°’Ë¬«°—∫°“√§«∫§ÿ¡ ◊ËÕªÑ“¬‚¶…≥“∑’Ë àßº≈°√–∑∫‚¥¬μ√ßμàÕ∏ÿ√°‘®¢Õß∫√‘…—∑

Õ¬à“ß‰√°Áμ“¡∫√‘…—∑œ√à«¡°—∫ ¡“§¡ºŸâº≈‘μªÑ“¬‚¶…≥“‰¥â¡’°“√À“√◊Õ·≈–∑”§«“¡‡¢â“„®°—∫Àπà«¬ß“π¢Õß√—∞∑’Ë¥Ÿ·≈√—∫

º‘¥™Õ∫„π‡√◊ËÕßπ’È ‡æ◊ËÕ‡ πÕ·π«∑“ß°“√¥”‡π‘πß“π¢Õß ¡“§¡œ„π°“√·°â‰¢ªí≠À“ ·≈–‡¢â“‰ª¡’ à«π√à«¡„π°“√√à“ß°Æ

°√–∑√«ß§«∫§ÿ¡ªÑ“¬‚¶…≥“ √«¡∑—Èß°“√„Àâ§«“¡√à«¡¡◊Õ°—∫Àπà«¬ß“π¢Õß√—∞„π°“√·°â‰¢ªí≠À“Õ¬à“ß‡μÁ¡∑’Ë ‚¥¬∂◊Õ‡ªìπ¿“√°‘®¢Õß

∫√‘…—∑œ∑’Ë®–¡ÿàß¡—Ëπæ—≤π“ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„Àâ‡ªìπ Street Furniture ∑’Ë¡’ à«π„π°“√μ°·μàß‡¡◊Õß„Àâ «¬ß“¡·≈–‰¡à‡ªìπ

¡≈¿“«–∑“ß “¬μ“ ‡æ◊ËÕ‡ªìπ°“√‡æ‘Ë¡§ÿ≥§à“„Àâ°—∫ —ß§¡·≈–ª√–‡∑»™“μ‘
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1. √.μ.μ. ‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– xx

2. π“¬πæ¥≈ μ—≥»≈“√—°…å x,xo,/ x x x x

3. π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√ x,//  x x x x

4. π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ x,// x x

5. π“¬«‘™‘μ ¥‘≈°«‘≈“» x,//

6. π“¬ª“√‡¡»√å √—™‰™¬∫ÿ≠ x

7. π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ x,x/

8. π“ß “«π¿“æ√ ‰°√æ“ππ∑å x,x/

9. π“ß “«‡°»‘≥’ Õ—™π–æ√°ÿ≈ //

10. π“¬Õ—§√√— ¡‘Ï √—μ‚π∑—¬∏√ /// 0

À¡“¬‡Àμÿ : xx = ª√–∏“π°√√¡°“√∫√‘…—∑·≈–ª√–∏“π°√√¡°“√μ√«® Õ∫, x = °√√¡°“√, x/ = °√√¡°“√μ√«® Õ∫,
x0 = ª√–∏“π°√√¡°“√∫√‘À“√, 0=°√√¡°“√ºŸâ®—¥°“√, //=°√√¡°“√∫√‘À“√, /= ª√–∏“π‡®â“Àπâ“∑’Ë∫√‘À“√, ///= ª√–∏“π‡®â“Àπâ“∑’ËªØ‘∫—μ‘°“√

∫¡®.
¡“ ‡μÕ√å ·Õ¥

∫¡®.
¡“ ‡μÕ√å
·Õπ¥å ¡Õ√å

∫®.
¡“‚°â ‰√∑å

´“¬πå

∫®°. ·≈π¥’È
¥‘‡«≈≈Õª‡¡π∑å

∫®°.
Õ‘ß§å‡®Á∑œ

∫®°.
‡∑§ Õ– ≈ÿ§

¢âÕ¡Ÿ≈°“√¥”√ßμ”·Àπàß¢ÕßºŸâ∫√‘À“√ ·≈–ºŸâ¡’Õ”π“®§«∫§ÿ¡„π ∫¡®.¡“ ‡μÕ√å ·Õ¥ ∫√‘…—∑¬àÕ¬  ∫√‘…—∑√à«¡

≥. «—π∑’Ë 31 ∏—π«“§¡ 2548

∫√‘…—∑¬àÕ¬ ∫√‘…—∑√à«¡
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‚§√ß √â“ß°“√∂◊ÕÀÿâπ

ºŸâ∂◊ÕÀÿâπ√“¬„À≠à 10 √“¬·√°

√“¬™◊ËÕºŸâ∂◊ÕÀÿâπ„À≠à¢Õß∫√‘…—∑ ≥. 30/09/2548 ´÷Ëß®—¥∑”‚¥¬ ∫√‘…—∑ »Ÿπ¬å√—∫Ω“°À≈—°∑√—æ¬å (ª√–‡∑»‰∑¬) ®”°—¥

¡’√“¬≈–‡Õ’¬¥¥—ßπ’È

‚§√ß √â“ß°“√∂◊ÕÀÿâπ·≈–°“√®—¥°“√

1. °≈ÿà¡ºŸâ∫√‘À“√À≈—° 3 ∑à“π·≈–∫ÿ§§≈∑’Ë‡°’Ë¬«¢âÕßμ“¡¡“μ√“ 2581 63,700,000 50.96

2. π“¬«‘™‘μ ¥‘≈°«‘≈“» 7,350,000 5.88

3. π“ß™≈≈¥“ øŸ«—≤π»‘≈ªá 5,751,600 4.60

4. SOMERS (U.K) LIMITED 8,827,300 7.06

5. π“ß«π‘¥“ ¿—∑√¡“πæ 1,118,466 0.90

6. π“ß “«æ√∑‘æ¬å ¡≥’√—μπ–æ√ 4,766,666 3.81

7. π“¬∑«’©—μ√ ®ÿÃ“ß°Ÿ√ 5,00,000 4.00

8. π“¬«‘»Ÿμ¬å øŸ‡øóòÕß¡ß§≈°‘μ 2,000,000 1.60

9. π“ß “«πÿ™«“√’ Õ—™π–æ√°ÿ≈ 1,837,500 1.47

10. ºŸâ∂◊ÕÀÿâπ√“¬¬àÕ¬Õ◊ËπÊ 24,648,468 19.72

√«¡∑—Èß ‘Èπ  125,000,000 100.00

®”π«πÀÿâπ
ºŸâ∂◊ÕÀÿâπ

∑ÿπ®¥∑–‡∫’¬π∑’Ë‡√’¬°™”√–·≈â«

√âÕ¬≈–

À¡“¬‡Àμÿ :  1. π“¬πæ¥≈ μ—≥»≈“√—°…å, π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√, π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈
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°√√¡°“√ºŸâ¡’Õ”π“®≈ßπ“¡·∑π∫√‘…—∑
°√√¡°“√ºŸâ¡’Õ”π“®≈ß≈“¬¡◊Õ™◊ËÕ·∑π∫√‘…—∑ §◊Õ π“¬πæ¥≈  μ—≥»≈“√—°…å  π“¬æ‘‡™…∞  ¡≥’√—μπ–æ√ π“¬∏«—™  ¡’ª√–‡ √‘∞ °ÿ≈

°√√¡°“√ Õß„π “¡§ππ’È≈ß≈“¬¡◊Õ™◊ËÕ√à«¡°—π·≈–ª√–∑—∫μ√“ ”§—≠¢Õß∫√‘…—∑

¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë
§≥–°√√¡°“√∫√‘…—∑¡’¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë¥—ßμàÕ‰ªπ’È

1. ®—¥°“√∫√‘…—∑‚¥¬„™â§«“¡√Ÿâ §«“¡ “¡“√∂·≈–ª√– ∫°“√≥å„Àâ‡ªìπª√–‚¬™πåμàÕ°“√¥”‡π‘π∏ÿ√°‘®¢Õß∫√‘…—∑ ‡æ◊ËÕ„Àâ‡ªìπ‰ªμ“¡

°ÆÀ¡“¬«—μ∂ÿª√– ß§å ·≈–¢âÕ∫—ß§—∫¢Õß∫√‘…—∑ μ≈Õ¥®π¡μ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑¥â«¬§«“¡√–¡—¥√–«—ß‡æ◊ËÕ√—°…“

º≈ª√–‚¬™πå¢Õß∫√‘…—∑  ·≈–√—∫º‘¥™Õ∫μàÕºŸâ∂◊ÕÀÿâπ

2. ¡’Àπâ“∑’Ë„π°“√∑∫∑«π·≈–„Àâ§«“¡‡ÀÁπ™Õ∫π‚¬∫“¬·≈–∑‘»∑“ß°“√¥”‡π‘πß“π¢Õß∫√‘…—∑∑’Ë‡ πÕ‚¥¬§≥–°√√¡°“√∫√‘À“√

‡«âπ·μà‡√◊ËÕß∑’Ë§≥–°√√¡°“√∫√‘…—∑μâÕß‰¥â√—∫Õπÿ¡—μ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑ ‰¥â·°à ‡√◊ËÕß∑’Ë°ÆÀ¡“¬°”Àπ¥„ÀâμâÕß

‰¥â√—∫Õπÿ¡—μ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

3. ¡’Àπâ“∑’Ë„π°“√°”°—∫¥Ÿ·≈„Àâ§≥–°√√¡°“√∫√‘À“√¥”‡π‘π°“√μ“¡π‚¬∫“¬∑’Ë°”Àπ¥‰«âÕ¬à“ß¡’ª√– ‘∑∏‘¿“æ ·≈–·®âß„Àâ

§≥–°√√¡°“√∫√‘À“√π”‡ πÕ‡√◊ËÕß∑’Ë¡’ “√– ”§—≠μàÕ°“√¥”‡π‘πß“π¢Õß∫√‘…—∑ √“¬°“√√–À«à“ß∫ÿ§§≈∑’Ë‡°’Ë¬«‚¬ß°—π·≈–Õ◊ËπÊ

„Àâæ‘®“√≥“‚¥¬‡ªìπ‰ªμ“¡√–‡∫’¬∫ ¢âÕ∫—ß§—∫¢Õß ”π—°ß“π§≥–°√√¡°“√°.≈.μ. ·≈–μ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

∑—Èßπ’ÈÀ“°¡’°“√μ—¥ ‘π„®‡√◊ËÕß∑’Ë¡’º≈μàÕ°“√¥”‡π‘π∏ÿ√°‘®Õ¬à“ß¡’ “√– ”§—≠¢Õß∫√‘…—∑ §≥–°√√¡°“√Õ“®°”Àπ¥„Àâ¡’°“√«à“®â“ß

∑’Ëª√÷°…“¿“¬πÕ°‡æ◊ËÕ„Àâ§”ª√÷°…“À√◊Õ§«“¡‡ÀÁπ∑“ß«‘™“™’æ

4. ¡’Àπâ“∑’Ë„π°“√°”°—∫„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π·≈–°“√μ√«® Õ∫¿“¬„π∑’Ë¡’ª√– ‘∑∏‘º≈

§≥–°√√¡°“√∫√‘…—∑
≥. «—π∑’Ë 31 ∏—π«“§¡ æ.». 2548 §≥–°√√¡°“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬∫ÿ§§≈ ®”π«π 8 ∑à“π ¥—ßπ’È

‡¢â“√à«¡ª√–™ÿ¡/°“√ª√–™ÿ¡∑—Èß ‘Èπ

1. √.μ.μ.‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ª√–∏“π°√√¡°“√∫√‘…—∑ 4/4

2. π“¬πæ¥≈ μ—≥»≈“√—°…å °√√¡°“√ 4/4

3. π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√ °√√¡°“√ 3/4

4. π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ °√√¡°“√ 4/4

5. π“¬«‘™‘μ ¥‘≈°«‘≈“» °√√¡°“√ 4/4

6. π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ °√√¡°“√ 4/4

7. π“¬ª“√‡¡»√å √—™‰™¬∫ÿ≠ °√√¡°“√ 4/4

8. π“ß “«π¿“æ√ ‰°√æ“ππ∑å °√√¡°“√ 3/4

‚§√ß √â“ß°“√®—¥°“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬
1. §≥–°√√¡°“√∫√‘…—∑

2. §≥–°√√¡°“√∫√‘À“√

3. §≥–°√√¡°“√μ√«® Õ∫
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πÕ°®“°π’È §≥–°√√¡°“√∫√‘…—∑ ¬—ß¡’Õ”π“®Àπâ“∑’Ë„π°“√μ—¥ ‘π„®·≈–¥Ÿ·≈°“√¥”‡π‘πß“π‚¥¬∑—Ë«‰ª¢Õß∫√‘…—∑ ‡«âπ·μà

‡√◊ËÕß¥—ßμàÕ‰ªπ’È ´÷Ëß§≥–°√√¡°“√μâÕß‰¥â√—∫Õπÿ¡—μ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ°àÕπ¥”‡π‘π°“√

1. ‡√◊ËÕß∑’Ë°ÆÀ¡“¬°”Àπ¥„ÀâμâÕß‰¥â¡μ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

2. ‡√◊ËÕß°“√∑”√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π ∑—Èßπ’È„Àâ‡ªìπ‰ªμ“¡°Æ√–‡∫’¬∫¢Õßμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬‡√◊ËÕßÀ≈—°‡°≥±å

«‘∏’°“√ ·≈–°“√‡ªî¥‡º¬√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π¢Õß∫√‘…—∑®¥∑–‡∫’¬π

3. ‡√◊ËÕß°“√ ◊́ÈÕÀ√◊Õ¢“¬ ‘π∑√—æ¬å ”§—≠ ∑—Èßπ’È„Àâ‡ªìπ‰ªμ“¡°Æ√–‡∫’¬∫¢Õßμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ ‡√◊ËÕßÀ≈—°‡°≥±å

«‘∏’°“√ ·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈‡°’Ë¬«°—∫°“√‰¥â¡“À√◊Õ®”Àπà“¬‰ª ÷́Ëß ‘π∑√—æ¬å¢Õß∫√‘…—∑®¥∑–‡∫’¬π

§≥–°√√¡°“√∫√‘À“√
≥ «—π∑’Ë 31 ∏—π«“§¡ æ.». 2548 §≥–°√√¡°“√∫√‘À“√¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬∫ÿ§§≈ ®”π«π 5 ∑à“π ¥—ßπ’È

1. π“¬πæ¥≈ μ—≥»≈“√—°…å ª√–∏“π°√√¡°“√∫√‘À“√

2. π“¬æ‘‡™…∞ ¡≥’√—μπ–æ√ °√√¡°“√∫√‘À“√

3. π“¬∏«—™ ¡’ª√–‡ √‘∞ °ÿ≈ °√√¡°“√∫√‘À“√

4. π“¬«‘™‘μ ¥‘≈°«‘≈“» °√√¡°“√∫√‘À“√

5. π“ß “«‡°»‘≥’ Õ—™π–æ√°ÿ≈ °√√¡°“√∫√‘À“√

¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë
§≥–°√√¡°“√∫√‘À“√¡’¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë„π°“√§«∫§ÿ¡°“√∫√‘À“√ß“π¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªμ“¡π‚¬∫“¬§≥–°√√¡°“√

∫√‘…—∑°”Àπ¥‰«â ¥—ßμàÕ‰ªπ’È

1. §«∫§ÿ¡°“√∫√‘À“√ß“π¢Õß∫√‘…—∑ ´÷Ëß°“√¥”‡π‘πß“π¢Õß§≥–°√√¡°“√∫√‘À“√„Àâ‡ªìπ‰ªμ“¡π‚¬∫“¬∑’Ë§≥–°√√¡°“√

∫√‘…—∑°”Àπ¥‰«â ·≈–„Àâ√“¬ß“πº≈°“√¥”‡π‘πß“πμàÕ§≥–°√√¡°“√∫√‘…—∑ ∑—Èßπ’È„π°“√¥”‡π‘π°“√ª√–™ÿ¡§≥–°√√¡°“√∫√‘À“√

®–μâÕß¡’°√√¡°“√∫√‘À“√‡¢â“ª√–™ÿ¡‰¡àπâÕ¬°«à“°÷ËßÀπ÷Ëß¢Õß®”π«π°√√¡°“√∫√‘À“√  à«π°“√≈ß¡μ‘¢Õß§≥–°√√¡°“√∫√‘À“√

®–μâÕß‰¥â√—∫§–·ππ‡ ’¬ß¢â“ß¡“°®“°∑’Ëª√–™ÿ¡ ·≈–§–·ππ‡ ’¬ß¥—ß°≈à“«®–μâÕßπ—∫‰¥âÕ¬à“ßπâÕ¬°÷ËßÀπ÷Ëß®“°‡ ’¬ß¢Õß

§≥–°√√¡°“√∫√‘À“√∑—ÈßÀ¡¥ §≥–°√√¡°“√∫√‘…—∑Õ“®‡ÀÁπ ¡§«√∑’Ë®–°”Àπ¥‡ª≈’Ë¬π·ª≈ß À√◊Õ‡æ‘Ë¡‡μ‘¡‡ªìπ§√—Èß§√“«

„π‡√◊ËÕß¢—ÈπμÕπ°“√ª√–™ÿ¡ Õß§åª√–™ÿ¡ ·≈–°“√≈ß§–·ππ‡ ’¬ß¢Õß§≥–°√√¡°“√∫√‘À“√°Á‰¥â

2. æ‘®“√≥“ß∫ª√–¡“≥ª√–®”ªï °“√°”Àπ¥ß∫ª√–¡“≥¢Õß·μà≈–Àπà«¬ß“π ·≈–Õ”π“®Àπâ“∑’Ë¢Õß·μà≈–∫ÿ§§≈ μ≈Õ¥®π

¢—ÈπμÕπ¢Õß·μà≈–Àπà«¬ß“π„π°“√„™â®à“¬ß∫ª√–¡“≥ª√–®”ªï∑’Ëμ—Èß‰«â ‡æ◊ËÕ‡ πÕμàÕ§≥–°√√¡°“√∫√‘…—∑ ·≈–°“√§«∫§ÿ¡

¥Ÿ·≈°“√„™â®à“¬μ“¡ß∫ª√–¡“≥∑’Ë‰¥â√—∫Õπÿ¡—μ‘®“°∫√‘…—∑·≈â«

3. ª√–‡¡‘πº≈°“√¥”‡π‘πß“π¢Õß·μà≈–Àπà«¬ß“π °”Àπ¥«‘∏’°“√·≈–¢—ÈπμÕπª√–‡¡‘πº≈°“√¥”‡π‘πß“π·≈–√—∫°“√™’È·®ß

‡√◊ËÕß°“√ª√–‡¡‘πº≈°“√¥”‡π‘πß“π®“°ºŸâ∑’Ë‡°’Ë¬«¢âÕß°—∫ “¬ß“ππ—Èπ

4. æ‘®“√≥“ª√—∫ª√ÿß·°â‰¢·ºπ°“√¥”‡π‘π∏ÿ√°‘®„Àâ‡À¡“– ¡·°à ¿“«–∑“ß‡»√…∞°‘® ‡æ◊ËÕª√–‚¬™πå¢Õß∫√‘…—∑

5. æ‘®“√≥“Õπÿ¡—μ‘°“√≈ß∑ÿπ ·≈–°”Àπ¥ß∫ª√–¡“≥°“√≈ß∑ÿπ„π«ß‡ß‘π‰¡à‡°‘π 50 ≈â“π∫“∑

6. æ‘®“√≥“°“√‡¢â“∑” —≠≠“‡°’Ë¬«°—∫∏ÿ√°‘®¢Õß∫√‘…—∑ ·≈– —≠≠“‡°’Ë¬«°—∫°“√ ◊́ÈÕ∑√—æ¬å ‘πÀ√◊Õ∑”„Àâ‰¥â¡“´÷Ëß ‘∑∏‘‡æ◊ËÕπ”¡“„™â

ª√–‚¬™πå„π°‘®°“√¢Õß∫√‘…—∑ „π«ß‡ß‘π‰¡à‡°‘π®“°∑’Ë°”Àπ¥‰«â„π¢âÕ 5 μ≈Õ¥®π°“√°”Àπ¥¢—ÈπμÕπ·≈–«‘∏’°“√‡®√®“

‡æ◊ËÕ∑” —≠≠“¥—ß°≈à“«

7. æ‘®“√≥“°“√∑” —≠≠“‡°’Ë¬«°—∫°“√‡ß‘π °“√°Ÿâ¬◊¡ °“√§È”ª√–°—π ·≈–°“√„Àâ ‘π‡™◊ËÕ„π«ß‡ß‘π‰¡à‡°‘π 100 ≈â“π∫“∑

μ≈Õ¥®π °“√°”Àπ¥¢—ÈπμÕπ·≈–«‘∏’°“√‡®√®“„π°“√∑” —≠≠“¥—ß°≈à“«
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8. °“√·°â‰¢ —≠≠“ ·≈–°“√‡≈‘° —≠≠“∑’Ë¡’ “√– ”§—≠μ“¡∑’Ë§≥–°√√¡°“√∫√‘À“√æ‘®“√≥“‡ÀÁπ ¡§«√

9. °“√¥”‡π‘π°“√ª√–πÕ¡Àπ’È Õπÿ≠“‚μμÿ≈“°“√ ·≈–°√–∫«π°“√∑“ß»“≈

10. æ‘®“√≥“°“√‚Õπ ‘∑∏‘ ·≈–∑√—æ¬å ‘π¢Õß∫√‘…—∑‰ª¬—ß∫ÿ§§≈Õ◊Ëπ ́ ÷Ëß‰¡à„™à∑“ß°“√§â“ª°μ‘¢Õß∫√‘…—∑‡æ◊ËÕ‡ πÕμàÕ§≥–°√√¡°“√

∫√‘…—∑

11. æ‘®“√≥“°“√π” ‘∑∏‘·≈–∑√—æ¬å ‘π¢Õß∫√‘…—∑‰ª°àÕ¿“√–ºŸ°æ—π„¥Ê °—∫∫ÿ§§≈Õ◊Ëπ ‡æ◊ËÕ‡ πÕμàÕ§≥–°√√¡°“√∫√‘…—∑

12. æ‘®“√≥“º≈°”‰√·≈–¢“¥∑ÿπ¢Õß∫√‘…—∑ ·≈–°“√‡ πÕ®à“¬‡ß‘πªíπº≈ª√–®”ªï‡æ◊ËÕ‡ πÕμàÕ§≥–°√√¡°“√∫√‘…—∑

13. æ‘®“√≥“°“√¥”‡π‘π∏ÿ√°‘®„À¡à À√◊Õ°“√‡≈‘°∏ÿ√°‘®¢Õß∫√‘…—∑ ‡æ◊ËÕ‡ πÕμàÕ§≥–°√√¡°“√∫√‘…—∑

14. °“√¥”‡π‘π°“√„¥Ê ‡æ◊ËÕ π—∫ πÿπ°“√¥”‡π‘π°“√¥—ß°≈à“«¢â“ßμâπ À√◊Õμ“¡§«“¡‡ÀÁπ∑’Ë„Àâ‚¥¬§≥–°√√¡°“√∫√‘…—∑ À√◊Õμ“¡

°“√„ÀâÕ”π“®®“°§≥–°√√¡°“√∫√‘…—∑ ÷́ËßÕ¬Ÿà¿“¬„μâπ‚¬∫“¬¢Õß§≥–°√√¡°“√∫√‘…—∑

15. ¥”‡π‘π°“√‡ πÕμàÕ∑’Ëª√–™ÿ¡§≥–°√√¡°“√„π‡√◊ËÕß„¥Ê ́ ÷Ëß®–‰¥â√—∫°“√≈ß¡μ‘ ·≈–/À√◊Õ Õπÿ¡—μ‘®“°∑’Ëª√–™ÿ¡§≥–°√√¡°“√

·≈–‡√◊ËÕß¥—ß°≈à“«®–μâÕß·®âßμàÕÀπà«¬ß“π∑’Ë‡°’Ë¬«¢âÕß ‡™àπ ”π—°ß“π§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å

μ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ ·≈–°√–∑√«ßæ“≥‘™¬å

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“«°√√¡°“√∫√‘À“√®–‰¡à “¡“√∂Õπÿ¡—μ‘√“¬°“√∑’ËμπÀ√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß ¡’ à«π‰¥â

‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ∫√‘…—∑¬àÕ¬ ‚¥¬„π°“√ª√–™ÿ¡‰¥â¡’°“√°”Àπ¥¢Õ∫‡¢μ Õ”π“®

Àπâ“∑’Ë ª√–∏“π°√√¡°“√∫√‘À“√ ¥—ßμàÕ‰ªπ’È

1. ‡ªìπºŸâμ—¥ ‘π„®„π‡√◊ËÕß∑’Ë ”§—≠¢Õß∫√‘…—∑ °”Àπ¥¿“√°‘® «—μ∂ÿª√– ß§å ·π«∑“ß π‚¬∫“¬¢Õß∫√‘…—∑ √«¡∂÷ß°“√°”°—∫¥Ÿ·≈

°“√¥”‡π‘πß“π‚¥¬√«¡ º≈º≈‘μ §«“¡ —¡æ—π∏å°—∫≈Ÿ°§â“·≈–√—∫º‘¥™Õ∫μàÕ§≥–°√√¡°“√∫√‘…—∑

2. ¡’Õ”π“®®â“ß ·μàßμ—Èß ‚¬°¬â“¬ ∫ÿ§§≈μ“¡®”π«π∑’Ë®”‡ªìπ·≈–‡ÀÁπ ¡§«√ „Àâ‡ªìπºŸâ∫√‘À“√À√◊Õæπ—°ß“π¢Õß∫√‘…—∑ ‡æ◊ËÕ

ªØ‘∫—μ‘Àπâ“∑’Ë∑ÿ°μ”·Àπàß √«¡∂÷ß°“√°”Àπ¥¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë·≈–º≈ª√–‚¬™πåμÕ∫·∑π∑’Ë‡À¡“– ¡ ·≈–¡’Õ”π“®

„π°“√ª≈¥ÕÕ° „ÀâÕÕ° ‰≈àÕÕ°æπ—°ß“πμ“¡§«“¡‡À¡“– ¡

3. ¡’Õ”π“®„π°“√°”Àπ¥‡ß◊ËÕπ‰¢∑“ß°“√§â“ ‡™àπ «ß‡ß‘π‡§√¥‘μ √–¬–‡«≈“°“√™”√–‡ß‘π °“√∑” —≠≠“ ◊́ÈÕ¢“¬ °“√‡ª≈’Ë¬π·ª≈ß

‡ß◊ËÕπ‰¢∑“ß°“√§â“ ‡ªìπμâπ

4. ¡’Õ”π“®Õπÿ¡—μ‘§à“„™â®à“¬μ“¡‚§√ß°“√∑’Ë‰¥â√—∫Õπÿ¡—μ‘®“°§≥–°√√¡°“√∫√‘…—∑·≈â« ·≈–§à“„™â®à“¬À√◊Õ°“√®à“¬‡ß‘π·μà≈–§√—Èß

¡’«ß‡ß‘π‰¡à‡°‘π 10 ≈â“π∫“∑

5. æ‘®“√≥“‡√◊ËÕß°“√≈ß∑ÿπ„π‚§√ß°“√ª√–‡¿∑μà“ßÊ √«¡∂÷ß°“√ ◊́ÈÕ¢“¬∑√—æ¬å ‘π

6. ¡’Õ”π“®°√–∑”°“√·≈–· ¥ßμπ‡ªìπμ—«·∑π∫√‘…—∑μàÕ∫ÿ§§≈¿“¬πÕ°„π°‘®°“√∑’Ë‡°’Ë¬«¢âÕß·≈–‡ªìπª√–‚¬™πåμàÕ∫√‘…—∑

7. Õπÿ¡—μ‘°“√·μàßμ—Èß∑’Ëª√÷°…“¥â“πμà“ßÊ ∑’Ë®”‡ªìπμàÕ°“√¥”‡π‘πß“π

8. ¥”‡π‘π°‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—∫°“√∫√‘À“√ß“π∑—Ë«‰ª¢Õß∫√‘…—∑

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“« °√√¡°“√ºŸâ®—¥°“√®–‰¡à “¡“√∂Õπÿ¡—μ‘√“¬°“√∑’ËμπÀ√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß ¡’ à«π

‰¥â‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ∫√‘…—∑¬àÕ¬

·ºπ°“√ ◊∫∑Õ¥μ”·ÀπàßºŸâ∫√‘À“√√–¥—∫ Ÿß

§≥–°√√¡°“√∫√‘…—∑‰¥â‡≈Áß‡ÀÁπ§«“¡ ”§—≠¢Õß°“√ ◊∫∑Õ¥μ”·ÀπàßºŸâ∫√‘À“√√–¥—∫ Ÿß‚¥¬‡©æ“–Õ¬à“ß¬‘Ëß„πμ”·Àπàß

ª√–∏“π°√√¡°“√∫√‘À“√¢Õß∫√‘…—∑ ®÷ß‰¥â°”Àπ¥„Àâ¡’π‚¬∫“¬·≈–À≈—°‡°≥±å„π°“√ ◊∫∑Õ¥μ”·Àπàßª√–∏“π°√√¡°“√∫√‘À“√

„π°√≥’∑’Ëμ”·Àπàßª√–∏“π°√√¡°“√∫√‘À“√«à“ß≈ß§≥–°√√¡°“√∫√‘…—∑®–∑”Àπâ“∑’Ëæ‘®“√≥“§—¥‡≈◊Õ°®“°°√√¡°“√

∫√‘À“√¢Õß∫√‘…—∑ ´÷Ëßªí®®ÿ∫—π¡’®”π«π  4 ∑à“π À√◊Õ„π°√≥’∑’Ë‰¡à¡’ºŸâ∑’Ë‡À¡“– ¡Õ“®æ‘®“√≥“§—¥ √√®“°∫ÿ§§≈¿“¬πÕ°
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§≥–°√√¡°“√μ√«® Õ∫

≥. «—π∑’Ë 31 ∏—π«“§¡ æ.». 2548 §≥–°√√¡°“√μ√«® Õ∫¢Õß∫√‘…—∑ ª√–°Õ∫¥â«¬∫ÿ§§≈ºŸâ∑√ß§ÿ≥«ÿ≤‘ ®”π«π 3 ∑à“π

¥—ßπ’È

‡¢â“√à«¡ª√–™ÿ¡/°“√ª√–™ÿ¡∑—Èß ‘Èπ

1. √.μ.μ.‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ª√–∏“π°√√¡°“√μ√«® Õ∫ 4/4

2. π“¬ª√–‡ √‘∞ «’√‡ ∂’¬√æ√°ÿ≈ °√√¡°“√μ√«® Õ∫ 4/4

3. π“ß “«π¿“æ√ ‰°√æ“ππ∑å °√√¡°“√μ√«® Õ∫ 3/4

¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë
§≥–°√√¡°“√μ√«® Õ∫¡’¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë¥—ßμàÕ‰ªπ’È

1.  Õ∫∑“π„Àâ∫√‘…—∑¡’°“√√“¬ß“π∑“ß°“√‡ß‘πÕ¬à“ß∂Ÿ°μâÕß·≈–‡ªî¥‡º¬Õ¬à“ß‡æ’¬ßæÕ ‚¥¬°“√ª√– “πß“π°—∫ºŸâ Õ∫∫—≠™’

·≈–ºŸâ∫√‘À“√∑’Ë√—∫º‘¥™Õ∫®—¥∑”√“¬ß“π∑“ß°“√‡ß‘π∑—Èß√“¬‰μ√¡“ ·≈–ª√–®”ªï

2.  Õ∫∑“π„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π·≈–μ√«® Õ∫¿“¬„π∑’Ë¡’§«“¡‡À¡“– ¡·≈–¡’ª√– ‘∑∏‘º≈ ‚¥¬ Õ∫∑“π√à«¡

°—∫ºŸâ Õ∫∫—≠™’·≈–ºŸâμ√«® Õ∫¿“¬„π

3.  Õ∫∑“π°“√ªØ‘∫—μ‘¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªμ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å ¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬å

À√◊Õ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫∏ÿ√°‘®¢Õß∫√‘…—∑

4. æ‘®“√≥“°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈¢Õß∫√‘…—∑„π°√≥’∑’Ë‡°‘¥√“¬°“√‡°’Ë¬«‚¬ßÀ√◊Õ√“¬°“√∑’ËÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„Àâ¡’

§«“¡∂Ÿ°μâÕß·≈–§√∫∂â«π

5. ªØ‘∫—μ‘°“√Õ◊Ëπ„¥μ“¡∑’Ë§≥–°√√¡°“√∫√‘…—∑¡Õ∫À¡“¬·≈–§≥–°√√¡°“√μ√«® Õ∫‡ÀÁπ™Õ∫¥â«¬ ‡™àπ ∑∫∑«ππ‚¬∫“¬°“√

∫√‘À“√∑“ß°“√‡ß‘π·≈–°“√∫√‘À“√§«“¡‡ ’Ë¬ß ∑∫∑«π°“√ªØ‘∫—μ‘μ“¡®√√¬“∫√√≥∑“ß∏ÿ√°‘®¢ÕßºŸâ∫√‘À“√ ∑∫∑«π√à«¡°—∫ºŸâ

∫√‘À“√¢Õß∫√‘…—∑„π√“¬ß“π ”§—≠Ê ∑’ËμâÕß‡ πÕμàÕ “∏“√≥™πμ“¡∑’Ë°ÆÀ¡“¬°”Àπ¥ ‰¥â·°à ∫∑√“¬ß“π·≈–«‘‡§√“–Àå¢Õß

ΩÉ“¬∫√‘À“√

6. æ‘®“√≥“§—¥‡≈◊Õ° ‡ πÕ·μàßμ—Èß·≈–‡ πÕ§à“μÕ∫·∑πºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑

7. ®—¥∑”√“¬ß“π°‘®°√√¡¢Õß§≥–°√√¡°“√μ√«® Õ∫‚¥¬‡ªî¥‡º¬‰«â„π√“¬ß“πª√–®”ªï¢Õß∫√‘…—∑ ́ ÷Ëß√“¬ß“π¥—ß°≈à“«≈ßπ“¡

‚¥¬ª√–∏“π°√√¡°“√μ√«® Õ∫ ´÷Ëßª√–°Õ∫¥â«¬¢âÕ¡Ÿ≈¥—ßμàÕ‰ªπ’È

7.1 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫°√–∫«π°“√®—¥∑”·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈„π√“¬ß“π∑“ß°“√‡ß‘π¢Õß∫√‘…—∑∂÷ß§«“¡∂Ÿ°μâÕß§√∫∂â«π

‡ªìπ∑’Ë‡™◊ËÕ∂◊Õ‰¥â

7.2 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫§«“¡‡æ’¬ßæÕ¢Õß√–∫∫°“√§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑

7.3 „Àâ‡Àμÿº≈∑’Ë‡™◊ËÕ«à“ºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑‡À¡“– ¡∑’Ë®–‰¥â√—∫°“√·μàßμ—ÈßμàÕ‰ªÕ’°«“√–Àπ÷Ëß

7.4 „Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫°“√ªØ‘∫—μ‘μ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å ¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬å À√◊Õ

°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫∏ÿ√°‘®¢Õß∫√‘…—∑

7.5 √“¬ß“πÕ◊Ëπ„¥∑’Ë‡ÀÁπ«à“ºŸâ∂◊ÕÀÿâπ·≈–ºŸâ≈ß∑ÿπ∑—Ë«‰ª§«√∑√“∫ ¿“¬„μâ¢Õ∫‡¢μÀπâ“∑’Ë·≈–§«“¡√—∫º‘¥™Õ∫∑’Ë‰¥â√—∫¡Õ∫À¡“¬

®“°§≥–°√√¡°“√∫√‘…—∑

∑—Èßπ’È °“√¡Õ∫Õ”π“®¥—ß°≈à“«°√√¡°“√μ√«® Õ∫®–‰¡à “¡“√∂Õπÿ¡—μ‘√“¬°“√∑’ËμπÀ√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß¡’ à«π‰¥â

‡ ’¬À√◊ÕÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ°—∫∫√‘…—∑À√◊Õ∫√‘…—∑¬àÕ¬
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°“√ √√À“°√√¡°“√·≈–ºŸâ∫√‘À“√
∫√‘…—∑‰¡à‰¥â·μàßμ—Èß§≥–°√√¡°“√ √√À“ °“√‡≈◊Õ°°√√¡°“√∫√‘…—∑®–μâÕß‰¥â√—∫Õπÿ¡—μ‘®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ‚¥¬¡’ª√–∏“π

°√√¡°“√‡ªìπºŸâ‡ πÕ√“¬™◊ËÕ∫ÿ§§≈∑’Ë®–·μàßμ—Èß‡ªìπ°√√¡°“√μàÕ∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ·≈–°“√·μàßμ—Èß°√√¡°“√®–μâÕß‰¥â√—∫§«“¡‡ÀÁπ™Õ∫

®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ¥â«¬§–·ππ‡ ’¬ß‰¡àπâÕ¬°«à“°÷ËßÀπ÷Ëß¢Õß®”π«πÀÿâπ∑’Ë¡“ª√–™ÿ¡·≈–¡’ ‘∑∏‘ÕÕ°‡ ’¬ß

πÕ°®“°π’È∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ‡ªìπºŸâÕπÿ¡—μ‘„Àâ®—¥μ—Èß§≥–°√√¡°“√μ√«® Õ∫ ·≈–Õπÿ¡—μ‘°“√·μàßμ—Èß°√√¡°“√Õ‘ √–„Àâ‡ªìπ°√√¡°“√

μ√«® Õ∫

π‘¬“¡°√√¡°“√Õ‘ √–
°√√¡°“√Õ‘ √– À¡“¬∂÷ß°√√¡°“√∑’Ë¡‘‰¥â‡ªìπ°√√¡°“√∫√‘À“√ ·≈–¡‘‰¥â¡’ à«π‡°’Ë¬«¢âÕß°—∫°“√∫√‘À“√ß“πª√–®” ·≈–‰¡à‡ªìπ

ºŸâ∂◊ÕÀÿâπ√“¬„À≠à„π∫√‘…—∑ √«¡∑—Èß‡ªìπ∫ÿ§§≈∑’Ë¡’§ÿ≥ ¡∫—μ‘§√∫∂â«π·≈–¡’§«“¡‡ªìπÕ‘ √–μ“¡∑’Ëμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

‰¥â°”Àπ¥‰«â ∫√‘…—∑œ ‰¥â°”Àπ¥π‘¬“¡°√√¡°“√Õ‘ √–‰«â¥—ßπ’È

� ∂◊ÕÀÿâπ„π∫√‘…—∑œ ‰¡à‡°‘π 5% ‚¥¬„Àâ√«¡Àÿâπ∑’Ë∂◊Õ‚¥¬ºŸâ‡°’Ë¬«¢âÕß

� °√√¡°“√Õ‘ √–‰¡à¡’ à«π√à«¡„π°“√∫√‘À“√ß“π √«¡∑—Èß‰¡à‡ªìπ≈Ÿ°®â“ß æπ—°ß“π  ∑’Ëª√÷°…“∑’Ë‰¥â√—∫‡ß‘π‡¥◊Õπª√–®”‰¡à‡ªìπ

ºŸâ¡’Õ”π“®§«∫§ÿ¡¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡ À√◊Õ‡ªìπ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß ‚¥¬μâÕß‰¡à¡’º≈ª√–‚¬™πå

‰¥â‡ ’¬„π≈—°…≥–¥—ß°≈à“«·≈â«‡ªìπ‡«≈“‰¡àπâÕ¬°«à“ 3 ªï‡«âπ·μà§≥–°√√¡°“√‰¥âæ‘®“√≥“√Õ∫§Õ∫·≈â««à“‰¡à¡’º≈

°√–∑∫μàÕ°“√ªØ‘∫—μ‘Àπâ“∑’Ë / °“√„Àâ§«“¡‡ÀÁπ

� ‰¡à¡’§«“¡ —¡æ—π∏å∑“ß∏ÿ√°‘® ‰¡à¡’º≈ª√–‚¬™πåÀ√◊Õ à«π‰¥â‡ ’¬ ∑—Èß∑“ßμ√ß·≈–∑“ßÕâÕ¡∑—Èß„π¥â“π°“√‡ß‘π·≈–°“√∫√‘À“√

ß“π¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡ À√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß„π≈—°…≥–∑’Ë∑”„Àâ¢“¥§«“¡‡ªìπÕ‘ √–

� ‰¡à‡ªìπ≠“μ‘ π‘∑°—∫ºŸâ∫√‘À“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à¢Õß∫√‘…—∑ ∫√‘…—∑„π‡§√◊Õ ∫√‘…—∑√à«¡À√◊Õ∫ÿ§§≈∑’ËÕ“®¡’§«“¡¢—¥·¬âß ·≈–

‰¡à‰¥â√—∫°“√·μàßμ—Èß„Àâ‡ªìπμ—«·∑π‡æ◊ËÕ√—°…“º≈ª√–‚¬™πå¢Õß°√√¡°“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à

„πªí®®ÿ∫—π ∫√‘…—∑œ¡’°√√¡°“√Õ‘ √–∑—Èß ‘Èπ 4 ∑à“π ¡’«“√–°“√¥”√ßμ”·Àπàß‡∑à“°—∫°√√¡°“√∫√‘…—∑·≈–°√√¡°“√μ√«® Õ∫

´÷Ëß°√√¡°“√Õ‘ √– “¡“√∂∑’Ë®–· ¥ß§«“¡‡ÀÁπÀ√◊Õ√“¬ß“π‰¥âÕ¬à“ßÕ‘ √–μ“¡¿“√°‘®∑’Ë‰¥â√—∫¡Õ∫À¡“¬ ·≈–‰¡àμ°Õ¬Ÿà¿“¬„μâÕ‘∑∏‘æ≈

¢Õß∫ÿ§§≈À√◊ÕºŸâ¡’ à«π‰¥â‡ ’¬°≈ÿà¡„¥∑’Ë®–¡“∫’∫∫—ß§—∫„Àâ‰¡à “¡“√∂· ¥ß§«“¡§‘¥‡ÀÁπ‰¥âÕ¬à“ßÕ‘ √–μ“¡¢Õ∫ ‡¢μÕ”π“®Àπâ“∑’Ë¢Õßμπ

°√√¡°“√Õ‘ √–¡’¢Õ∫‡¢μÕ”π“®Àπâ“∑’Ë¥—ßπ’È
� ¥Ÿ·≈º≈ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬„Àâ‡∑à“‡∑’¬¡°—π

� ¥Ÿ·≈‰¡à„Àâ‡°‘¥§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå√–À«à“ß∫√‘…—∑°—∫ºŸâ∫√‘À“√ ºŸâ∂◊ÕÀÿâπ√“¬„À≠à À√◊Õ∫√‘…—∑Õ◊Ëπ´÷Ëß¡’ºŸâ∫√‘À“√À√◊Õ

ºŸâ∂◊ÕÀÿâπ√“¬„À≠à°≈ÿà¡‡¥’¬«°—π

� „Àâ§«“¡‡ÀÁπμàÕºŸâ∂◊ÕÀÿâπ‡°’Ë¬«°—∫√“¬°“√∑’Ë∫√‘…—∑μâÕß¢Õ¡μ‘‡ÀÁπ™Õ∫®“°∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

� ‡¢â“√à«¡ª√–™ÿ¡§≥–°√√¡°“√¢Õß∫√‘…—∑‡æ◊ËÕμ—¥ ‘π„®„π°‘®°√√¡∑’Ë ”§—≠¢Õß∫√‘…—∑

� ¥Ÿ·≈„Àâ∫√‘…—∑ªÆ‘∫—μ‘μ“¡¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬å·≈–°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß

� ¥Ÿ·≈„Àâ∫√‘…—∑¡’√–∫∫°“√§«∫§ÿ¡¿“¬„π∑’Ë‡À¡“– ¡·≈–¡’ª√– ‘∑∏‘¿“æ æ√âÕ¡∑—Èßª√–‡¡‘π„Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫§«“¡‡æ’¬ßæÕ

·≈–§«“¡‡À¡“– ¡¢Õß√–∫∫§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑Õ¬à“ßπâÕ¬ªï≈– 1 §√—Èß
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√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)40

 Àπà«¬ : ∫“∑

‡ß‘π‡¥◊Õπ ·≈–‚∫π—  10,580,797.21 11,409,043.00

Õ◊ËπÊ - -

√«¡ 10,580,797.21 11,409,043.00

®”π«πºŸâ∫√‘À“√ (∑à“π) 11 10

§à“μÕ∫·∑πÕ◊ËπÊ
‰¡à¡’

∫ÿ§≈“°√
∫√‘…—∑œ ¡Õßæπ—°ß“π∑ÿ°§π‡ªìπ∫ÿ§≈“°√∑’Ë¡’§ÿ≥§à“ ·≈–‡ªìπ°≈‰° ”§—≠„π°“√æ—≤π“Õß§å°√„Àâ‡°‘¥§«“¡°â“«Àπâ“

´÷Ëßæπ—°ß“π∑ÿ°§π®–‰¥â√—∫°“√ π—∫ πÿπ¥â“π°“√æ—≤π“»—°¬¿“æ„Àâ Ÿß¢÷ÈπÕ¬à“ßμàÕ‡π◊ËÕß μ“¡§«“¡∂π—¥·≈–μ√ß°—∫Àπâ“∑’Ë§«“¡

√—∫º‘¥™Õ∫ °“√¥”‡π‘πß“π¿“¬„πÕß§å°√¡’°“√√–¥¡§«“¡√Ÿâ §«“¡§‘¥‡ÀÁπ®“°ºŸâ∑’Ë‡°’Ë¬«¢âÕß‡æ◊ËÕ°”Àπ¥¢—ÈπμÕπ°“√∑”ß“π∑’Ë¡’

ª√– ‘∑∏‘¿“æ ‚¥¬æπ—°ß“π∑ÿ°∑à“π¡’ ‘∑∏‘· ¥ß§«“¡§‘¥‡ÀÁπ‰¥âÕ¬à“ß √â“ß √√§å ‡æ◊ËÕæ—≤π“°“√¥”‡π‘πß“π¢ÕßÕß§å°√„Àâ‡°‘¥

§«“¡™—¥‡®π·≈–π”‰ª Ÿà‡ªÑ“À¡“¬∑’Ë°”Àπ¥‰«â „πªï 2548 ∫√‘…—∑œ‰¥â™Ÿ§Õπ‡´Áª∑å Smart & Innovative ‡æ◊ËÕ √â“ß∫ÿ§≈‘°∑’Ë¥’®“°

¿“¬πÕ° °√–μÿâπ§«“¡§‘¥ √â“ß √√§å∑’Ë¥’®“°¿“¬„π§«∫§Ÿà°—∫√–∫∫§«“¡§‘¥πÕ°°√Õ∫

(1) ®”π«π∫ÿ§≈“°√·∫àßμ“¡ “¬ß“πÀ≈—° ≥.«—π∑’Ë 31 ∏—π«“§¡ 2547 ·≈– 31 ∏—π«“§¡ 2548

ªï 2547 ªï 2548ª√–‡¿∑§à“μÕ∫·∑π

§à“μÕ∫·∑πºŸâ∫√‘À“√ ≥. 31 ∏—π«“§¡ 2547 ·≈– ≥. 31 ∏—π«“§¡ 2548

2547 2548ΩÉ“¬

1. ΩÉ“¬∫√‘À“√ 6 8

2. ΩÉ“¬∫—≠™’°“√‡ß‘π 12 11

3. ΩÉ“¬°“√μ≈“¥ 46 17

4. ΩÉ“¬¢“¬ (√«¡Õ¬Ÿà„πΩÉ“¬°“√μ≈“¥) 31

5. ΩÉ“¬«‘»«°√√¡·≈–°“√º≈‘μ 13 14

6. ΩÉ“¬æ—≤π“∏ÿ√°‘®·≈–°“√μ≈“¥ 3 5

7. ΩÉ“¬∫√‘À“√ ”π—°ß“π 20 21

8. ΩÉ“¬°ÆÀ¡“¬·≈–§¥’ 2 2

√«¡ 104 109
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2547 2548ΩÉ“¬

‡ß‘π‡¥◊Õπ §à“≈à«ß‡«≈“ ‚∫π—  24,565,416.24 23,065,822.38

‡ß‘π ¡∑∫°Õß∑ÿπ ”√Õß‡≈’È¬ß™’æ -   237,471.00

Õ◊Ëπ Ê - -

√«¡ 24,565,416.24 23,303,293.38

À¡“¬‡Àμÿ :  ‡ß‘π ¡∑∫°Õß∑ÿπ ”√Õß‡≈’È¬ß™’æ‡√‘Ë¡‡¥◊Õπ ¡‘∂ÿπ“¬π 2548

(Àπà«¬ : ∫“∑)
§à“μÕ∫·∑π·°à∫ÿ§≈“°√ (‰¡à√«¡ºŸâ∫√‘À“√)



√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)42

°“√°”°—∫¥Ÿ·≈°‘®°“√

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) μ√–Àπ—°∂÷ß§«“¡ ”§—≠¢Õß°“√°”°—∫¥Ÿ·≈°‘®°“√∑’Ë¡“‚¥¬μ≈Õ¥ ‚¥¬‡πâπ°“√∫√‘À“√

®—¥°“√∫√‘…—∑Õ¬à“ß¡’ª√– ‘∑∏‘¿“æ ‚ª√àß„   “¡“√∂μ√«® Õ∫‰¥â ·≈–§”π÷ß∂÷ßºŸâ¡’ à«π‰¥â‡ ’¬∑ÿ°ΩÉ“¬  àßº≈„Àâ„πªï 2548 ∫√‘…—∑

‰¥â‡ªìπÀπ÷Ëß„π∫√‘…—∑∑’Ë¡’∫√√…—∑¿‘∫“≈∑’Ë¥’‚¥¬¡’√“¬™◊ËÕÕ¬Ÿà„π Top Quartile ·≈–‡ªìπ 1 „π 100 ∫√‘…—∑∑’Ë¡’∫√√…—∑¿‘∫“≈∑’Ë¥’®“°

º≈ª√–‡¡‘π∫√‘…—∑®¥∑–‡∫’¬π∑—ÈßÀ¡¥ 371 ∫√‘…—∑ ́ ÷Ëß®—¥‚¥¬ ¡“§¡ àß‡ √‘¡ ∂“∫—π°√√¡°“√∫√‘…—∑‰∑¬ (IOD) ∑—Èßπ’È‡π◊ËÕß®“° ∫√‘…—∑

¬÷¥À≈—°°“√∫√‘À“√μ“¡°Æ√–‡∫’¬∫¢Õßμ≈“¥À≈—°∑√—æ¬å §≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å ·≈–°Ø√–‡∫’¬∫

μà“ß Ê ∑’Ë‡°’Ë¬«¢âÕß √«¡∑—Èß‰¥â¬÷¥À≈—°°“√∫√‘À“√ß“πμ“¡À≈—°°”°—∫¥Ÿ·≈°‘®°“√∑’Ë¥’ 15 ÷́Ëß¡’√“¬≈–‡Õ’¬¥¥—ßμàÕ‰ªπ’È

1. π‚¬∫“¬‡°’Ë¬«°—∫°“√°”°—∫¥Ÿ·≈°‘®°“√

‡æ◊ËÕ„Àâ‰¥â¡“´÷Ëß§«“¡‡®√‘≠°â“«Àπâ“·≈–§«“¡¡—Ëπ§ß¢Õß∫√‘…—∑ ‡æ‘Ë¡§«“¡‚ª√àß„ ·≈–¢’¥§«“¡ “¡“√∂„π°“√·¢àß¢—π   √â“ß

§«“¡‡™◊ËÕ¡—Ëπ„Àâ·°àºŸâ∂◊ÕÀÿâπ ºŸâ≈ß∑ÿπ ·≈–ºŸâ∑’Ë‡°’Ë¬«¢âÕß∑ÿ°ΩÉ“¬ ·≈–· ¥ßÕÕ°∂÷ß§«“¡√—∫º‘¥™Õ∫μàÕ°“√¥”‡π‘πß“π¢ÕßÕß§å°√

§≥–°√√¡°“√∫√‘…—∑®÷ß‰¥â°”Àπ¥π‚¬∫“¬°“√°”°—∫¥Ÿ·≈°‘®°“√¢÷Èπ¥—ßπ’È

1. √—°…“º≈ª√–‚¬™πå¢Õß∫√‘…—∑œ §«∫§Ÿà‰ª°—∫°“√§”π÷ß∂÷ßº≈ª√–‚¬™πå  ‘∑∏‘·≈–§«“¡‡∑à“‡∑’¬¡°—π¢ÕßºŸâ∂◊ÕÀÿâπ·≈–

ºŸâ¡’ à«π‰¥â‡ ’¬ Õ¬à“ß‡∑à“‡∑’¬¡ ·≈–‡ªìπ∏√√¡μàÕ∑ÿ°ΩÉ“¬

2. ¥”‡π‘π°‘®°“√¢Õß∫√‘…—∑œ „Àâ‡ªìπ‰ªμ“¡°ÆÀ¡“¬ √–‡∫’¬∫ ¢âÕ∫—ß§—∫ ¢âÕ°”Àπ¥¢Õß  ”π—°ß“π§≥–°√√¡°“√°”°—∫

À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å ¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ √«¡∑—ÈßªØ‘∫—μ‘μ“¡¡μ‘∑’Ëª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

3.  àß‡ √‘¡„Àâ¡’°“√ªØ‘∫—μ‘∑’Ë™Õ∫∏√√¡  ‚ª√àß„  ·≈– “¡“√∂μ√«® Õ∫‰¥â¢Õß§≥–°√√¡°“√ ¡’°“√°”Àπ¥¢Õ∫‡¢μÕ”π“®

Àπâ“∑’Ë ·≈–§«“¡√—∫º‘¥™Õ∫¢Õß§≥–°√√¡°“√  ·≈–ºŸâ∫√‘À“√ ‰«âÕ¬à“ß™—¥‡®π

4. ¡ÿàß‡πâπ°“√∑”ß“π‡ªìπ∑’¡·≈– àß‡ √‘¡„Àâæπ—°ß“π„™â§«“¡√Ÿâ§«“¡ “¡“√∂Õ¬à“ß‡μÁ¡∑’Ë ·≈–¡’°“√æ—≤π“§«“¡√Ÿâ§«“¡

 “¡“√∂¢Õßæπ—°ß“πÕ¬à“ßμàÕ‡π◊ËÕß ‡æ◊ËÕ„Àâ‡®√‘≠°â“«Àπâ“‰ªæ√âÕ¡∫√‘…—∑

5. ¡ÿàß¡—Ëπ Ÿà§«“¡‡ªìπ‡≈‘»„π°“√¥”‡π‘π∏ÿ√°‘®¥â“π‚¶…≥“√–¥—∫·π«Àπâ“¢Õßª√–‡∑»‰∑¬·≈–‡Õ‡ ’́¬„πÕÿμ “À°√√¡¿“¬πÕ°

∑’ËÕ¬ŸàÕ“»—¬·≈–∫—π‡∑‘ß∑’Ë¡’π«—μ°√√¡·≈–‡∑§‚π‚≈¬’∑’Ë∑—π ¡—¬ ¡’º≈ß“π„π∑“ß√‘‡√‘Ë¡ √â“ß √√§å ·≈–¡’°“√æ—≤π“ ◊ËÕ‚¶…≥“

„Àâ¡’§ÿ≥¿“æ √â“ß§«“¡æ÷ßæÕ„®„Àâ°—∫≈Ÿ°§â“

6. ªÑÕß°—π§«“¡¢—¥·¬âß¢Õßº≈ª√–‚¬™πå∑’ËÕ“®‡°‘¥¢÷Èπ√–À«à“ß∫√‘…—∑œ  √â“ß§«“¡‡™◊ËÕ¡—Ëπ„Àâ°—∫ºŸâ∂◊ÕÀÿâπ ¿“¬„μâÀ≈—°°“√

∂à«ß¥ÿ≈Õ”π“®∑’Ë‚ª√àß„ ·≈–μ√«® Õ∫‰¥â

7. ¡’°“√∫√‘À“√§«“¡‡ ’Ë¬ß·≈–«‘∏’°“√§«∫§ÿ¡∑’Ë‡À¡“– ¡

8. ‡ªî¥‡º¬√“¬ß“π∑“ß°“√‡ß‘π ·≈–¢âÕ¡Ÿ≈ “√ π‡∑»∑’Ë¡’º≈μàÕ°“√μ—¥ ‘π„®Õ¬à“ß‡∑’Ë¬ß∏√√¡ πà“‡™◊ËÕ∂◊Õ §√∫∂â«π ¡’¡“μ√∞“π

‡ªìπ∑’Ë¬Õ¡√—∫

9. ¥”‡π‘π°“√‚¥¬§”π÷ß∂÷ß§«“¡√—∫º‘¥™Õ∫μàÕ —ß§¡·≈– ‘Ëß·«¥≈âÕ¡

2. ºŸâ∂◊ÕÀÿâπ :  ‘∑∏‘·≈–§«“¡‡∑à“‡∑’¬¡°—π

∫√‘…—∑œ ‰¥â°”Àπ¥„Àâ¡’°“√ª√–™ÿ¡ “¡—≠ºŸâ∂◊ÕÀÿâπªï≈–§√—Èß ¿“¬„π‡«≈“‰¡à‡°‘π 4 ‡¥◊Õππ—∫·μà«—π ‘Èπ ÿ¥√Õ∫ªï∫—≠™’¢Õß∫√‘…—∑œ

·≈–À“°¡’§«“¡®”‡ªìπ‡√àß¥à«πμâÕß‡ πÕ«“√–‡ªìπ°√≥’æ‘‡»…´÷Ëß‡ªìπ‡√◊ËÕß∑’Ë°√–∑∫À√◊Õ‡°’Ë¬«¢âÕß°—∫º≈ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ

À√◊Õ‡°’Ë¬«¢âÕß°—∫‡ß◊ËÕπ‰¢À√◊Õ°Æ‡°≥±å °ÆÀ¡“¬ ∑’Ë„™â∫—ß§—∫∑’ËμâÕß‰¥â√—∫°“√Õπÿ¡—μ‘®“°ºŸâ∂◊ÕÀÿâπ·≈â« ∫√‘…—∑®–‡√’¬°ª√–™ÿ¡«‘ “¡—≠

ºŸâ∂◊ÕÀÿâπ‡ªìπ°√≥’‰ª
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„π°“√®—¥ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ §≥–°√√¡°“√∫√‘…—∑μ√–Àπ—°∂÷ß ‘∑∏‘¢ÕßºŸâ∂◊ÕÀÿâπ„π∑ÿ°‡√◊ËÕß ‡√‘Ë¡μ—Èß·μà°“√®—¥ àßÀπ—ß ◊Õ‡™‘≠

ª√–™ÿ¡∑’Ë¡’√“¬≈–‡Õ’¬¥«“√–°“√ª√–™ÿ¡æ√âÕ¡∑—Èß‡Õ° “√ª√–°Õ∫°“√ª√–™ÿ¡·°àºŸâ∂◊ÕÀÿâπ≈à«ßÀπâ“‰¡àπâÕ¬°«à“ 14 «—π °àÕπ«—π

ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ·≈–ª√–°“»‡√’¬°ª√–™ÿ¡„πÀπ—ß ◊Õæ‘¡æå√“¬«—π≈à«ßÀπâ“°àÕπ«—πª√–™ÿ¡ 3 «—π μ‘¥μàÕ°—π‡æ◊ËÕ∫Õ°°≈à“«‡√’¬°

ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ ·≈–„π°“√®—¥ª√–™ÿ¡ ∫√‘…—∑œ‰¥âÕ”π«¬§«“¡ –¥«°„Àâ°—∫ºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬Õ¬à“ß‡∑à“‡∑’¬¡°—π  √«¡∑—Èß„Àâ‚Õ°“ ∑’Ë

‡∑à“‡∑’¬¡°—π„π°“√· ¥ß§«“¡§‘¥‡ÀÁπ„π°“√ª√–™ÿ¡  ‚¥¬°àÕπ‡√‘Ë¡°“√ª√–™ÿ¡ ª√–∏“π∑’Ëª√–™ÿ¡‰¥â™’È·®ß°μ‘°“∑—ÈßÀ¡¥ √«¡∂÷ß«‘∏’°“√

≈ß§–·ππ·≈–π—∫§–·ππ‡ ’¬ß„π·μà≈–«“√–°“√ª√–™ÿ¡Õ¬à“ß™—¥‡®πμ“¡¢âÕ∫—ß§—∫¢Õß∫√‘…—∑œ ·≈–‡ªî¥‚Õ°“ „ÀâºŸâ‡¢â“√à«¡

ª√–™ÿ¡∑ÿ°√“¬· ¥ß§«“¡§‘¥‡ÀÁπ ¢âÕ‡ πÕ·π– ∂“¡§”∂“¡„π·μà≈–«“√– ·≈–„ÀâÕ¿‘ª√“¬Õ¬à“ß‡æ’¬ßæÕ ‚¥¬ª√–∏“πœ ·≈–

ºŸâ∫√‘À“√®–„Àâ§«“¡ ”§—≠°—∫∑ÿ°§”∂“¡·≈–μÕ∫¢âÕ´—°∂“¡Õ¬à“ß™—¥‡®πμ√ßª√–‡¥Áπ

πÕ°®“°π’È ∫√‘…—∑œ¬—ß¡’Àπà«¬ß“ππ—°≈ß∑ÿπ —¡æ—π∏å (Investor Relation Section) ∑’Ë∑”Àπâ“∑’Ë‡ªìπ»Ÿπ¬å°≈“ß„π°“√‡ªî¥

‡º¬¢âÕ¡Ÿ≈ ”§—≠μàÕπ—°≈ß∑ÿπ ·≈–¥Ÿ·≈°√–∫«π°“√√“¬ß“π∑“ß°“√‡ß‘π ‡™àπ °“√π”‡ πÕº≈°“√¥”‡π‘πß“π ß∫°“√‡ß‘π ·≈–

 “√ π‡∑»∑’Ë·®âßμàÕμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬‡¡◊ËÕ¡’‡Àμÿ°“√å ”§—≠∑’Ë¡’º≈°√–∑∫μàÕ√“§“À≈—°∑√—æ¬åÀ√◊Õ ‘∑∏‘ª√–‚¬™πå¢Õß

ºŸâ∂◊ÕÀÿâπ

3.  ‘∑∏‘¢ÕßºŸâ¡’ à«π‰¥â‡ ’¬°≈ÿà¡μà“ß Ê

æπ—°ß“π

æπ—°ß“π®–‰¥â√—∫ ‘∑∏‘∑’Ë‡∑à“‡∑’¬¡°—π ·≈–¡’°“√®à“¬§à“μÕ∫·∑π∑’Ë‡À¡“– ¡ §à“≈à«ß‡«≈“ §à“§Õ¡¡‘™™—Ëπ√«¡∑—Èß¡’°“√æ—≤π“

§«“¡√Ÿâ§«“¡ “¡“√∂¢Õßæπ—°ß“πÕ—π®–π”‰ª Ÿà°“√æ—≤π“Õß§å°√·≈–æ—≤π“μπ‡Õß¢Õßæπ—°ß“π √«¡∑—Èß √â“ß§«“¡ —¡æ—π∏å∑’Ë¥’

„Àâ‡°‘¥¢÷Èπ„πÕß§å°√¥â«¬°“√®—¥°‘®°√√¡μà“ßÊ μ“¡«“√–·≈–‚Õ°“ ∑’Ë‡À¡“– ¡ ‡æ◊ËÕ √â“ß§«“¡ —¡æ—π∏å¢Õß·μà≈–Àπà«¬ß“π‡ √‘¡

 √â“ß§«“¡ “¡—§§’·≈– √â“ß§«“¡‡ªìπÕ—πÀπ÷ËßÕ—π‡¥’¬«°—π„πÀ¡Ÿà§≥–

§Ÿà§â“

∫√‘…—∑œ ®–ªØ‘∫—μ‘μ“¡‡ß◊ËÕπ‰¢·≈– —≠≠“∑“ß°“√§â“μàÕ§Ÿà§â“Õ¬à“ß‡§√àß§√—¥‡æ◊ËÕ‡ªìπ°“√ √â“ßæ—π∏¡‘μ√∑“ß°“√§â“ ‡æ◊ËÕ„Àâ°“√

¥”‡π‘π∏ÿ√°‘®‡ªìπ‰ªÕ¬à“ß√“∫√◊Ëπ·≈–‰¥â√—∫ª√–‚¬™πå¥â«¬°—π∑—Èß ÕßΩÉ“¬

‡®â“Àπ’È

∫√‘…—∑‰¥âªØ‘∫—μ‘Àπâ“∑’Ë‡ªìπ≈Ÿ°Àπ’È∑’Ë¥’  ‚¥¬°“√™”√–Àπ’Èμ√ßμ“¡°”Àπ¥ ·≈–ªØ‘∫—μ‘μ“¡‡ß◊ËÕπ‰¢¢Õß‡®â“Àπ’È‚¥¬‡§√àß§√—¥

≈Ÿ°§â“

‡æ‘Ë¡§ÿ≥§à“„Àâ·°à≈Ÿ°§â“ ‚¥¬°“√ª√—∫ª√ÿßº≈‘μ¿—≥±å¥â«¬°“√π”‡∑§‚π‚≈¬’ ·≈–π«—μ°√√¡„À¡àÊ ¡“ª√–¬ÿ°μå„™â ‡πâπ°“√∫√‘°“√

∑’Ë¡’§ÿ≥¿“æÕ¬à“ßμàÕ‡π◊ËÕßμ“¡§«“¡μâÕß°“√¢Õß≈Ÿ°§â“ ‡æ◊ËÕ√—°…“∞“π≈Ÿ°§â“‡°à“·≈–¢¬“¬∞“π≈Ÿ°§â“„À¡à √«¡∑—Èß °“√¬÷¥∂◊Õ„π°“√

„Àâ∫√‘°“√∑’Ë¡’§ÿ≥¿“æÕ¬à“ßμàÕ‡π◊ËÕß μ“¡§«“¡μâÕß°“√·≈–‡Àπ◊Õ§«“¡§“¥À¡“¬¢Õß≈Ÿ°§â“Õ¬à“ß¡’ª√– ‘∑∏‘º≈ ·≈–ª√– ‘∑∏‘¿“æ

¥â«¬π‚¬∫“¬§ÿ≥¿“æ∑’Ë«à“ ç √â“ß √√§å ◊ËÕ ¬÷¥∂◊Õ§ÿ≥¿“æé

§Ÿà·¢àß

„π¿“«–ªí®®ÿ∫—π°“√·¢àß¢—π„πÕÿμ “À°√√¡ ◊ËÕªÑ“¬‚¶…≥“„πÕπ“§μ®–¡’°“√·¢àß¢—π°—π¡“°¢÷Èπ ‚¥¬ºŸâª√–°Õ∫°“√·μà≈–√“¬

®–„Àâ§«“¡ ”§—≠¥â“π∑”‡≈ ‡∑§‚π‚≈¬’ §ÿ≥¿“æ¢Õßß“π ·≈–°“√„Àâ∫√‘°“√À≈—ß°“√¢“¬ ´÷Ëß∫√‘…—∑œ °Á‰¥âæ—≤π“ ◊ËÕªÑ“¬‚¶…≥“

·≈–‡∑§‚π‚≈¬’∑’Ë∑π ¡—¬Õ¬Ÿàμ≈Õ¥‡«≈“‡æ◊ËÕ‡ªìπ∑“ß‡≈◊Õ°„À¡à„Àâ°—∫≈Ÿ°§â“ √«¡∑—Èß∫√‘…—∑œ ¬÷¥À≈—°°“√¥”‡π‘π∏ÿ√°‘®„π°μ‘°“¢Õß

°“√·¢àß¢—πÕ¬à“ß¬ÿμ‘∏√√¡ ¡’®√√¬“∫√√≥ ·≈–Õ¬Ÿà„π°√Õ∫°ÆÀ¡“¬
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™ÿ¡™π

™ÿ¡™π‡ªìπ ‘Ëß∑’Ë ”§—≠ „π°“√μ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“ ∫√‘…—∑œ ‰¥â‡≈Áß‡ÀÁπ∂÷ß§«“¡ ”§—≠¢Õß™ÿ¡™π‡ªìπÕ¬à“ß¡“°‚¥¬°”Àπ¥

∫√‘‡«≥∑’Ëμ—Èß¢Õß ◊ËÕªÑ“¬‚¶…≥“„ÀâÕ¬Ÿà∫√‘‡«≥∑’Ë‰¡à°àÕ„Àâ‡°‘¥§«“¡‡ ’Ë¬ßÀ√◊ÕÕ—πμ√“¬ ·≈–®—¥„Àâ¡’°“√æ—≤π“ ◊ËÕªÑ“¬‚¶…≥“‚¥¬§”π÷ß

∂÷ßº≈°√–∑∫μàÕ ‘Ëß·«¥≈âÕ¡ ·≈– —ß§¡√«¡∑—Èß æ—≤π“ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„Àâ‡ªìπ street  furniture ∑’Ë¡’ à«π„π°“√

μ°·μàß‡¡◊Õß„Àâ «¬ß“¡·≈–‰¡à‡ªìπ¡≈¿“«–∑“ß “¬μ“¡“°®π‡°‘π‰ª ·≈– π—∫ πÿπ°‘®°√√¡Õ—π‡ªìπª√–‚¬™πåμàÕ™ÿ¡™π·≈–

 —ß§¡‚¥¬√«¡ ‡æ‘Ë¡§ÿ≥§à“„Àâ°—∫ —ß§¡‚¥¬°“√®â“ßß“π ·≈–°“√ àßÕÕ°º≈‘μ¿—≥±å

4. °“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ

∫√‘…—∑œ ®—¥„Àâ¡’°“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ‡ªìπ°“√ª√–™ÿ¡ “¡—≠ª√–®”ªï¿“¬„π ’Ë‡¥◊Õππ—∫·μà«—π ‘Èπ ÿ¥¢Õß√Õ∫ªï∫—≠™’¢Õß

∫√‘…—∑œ °“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ§√“«Õ◊ËππÕ°®“°°“√ª√–™ÿ¡¥—ß°≈à“«‡√’¬°«à“ª√–™ÿ¡«‘ “¡—≠ „πªï 2548 ∫√‘…—∑œ ‰¥â®—¥°“√ª√–™ÿ¡

 “¡—≠ª√–®”ªïºŸâ∂◊ÕÀÿâπμ“¡∑’Ë°ÆÀ¡“¬°”Àπ¥ ‚¥¬‰¥â®—¥∑”‡ªìπÀπ—ß ◊Õπ—¥ª√–™ÿ¡√–∫ÿ ∂“π∑’Ë «—π ‡«≈“ √–‡∫’¬∫«“√–°“√

ª√–™ÿ¡·≈–‡√◊ËÕß∑’Ë®–‡ πÕμàÕ∑’Ëª√–™ÿ¡æ√âÕ¡¥â«¬√“¬≈–‡Õ’¬¥ æ√âÕ¡·π∫ Àπ—ß ◊Õ¡Õ∫©—π∑– √“¬ß“πª√–®”ªï √«¡∑—Èß

√“¬≈–‡Õ’¬¥‡æ‘Ë¡‡μ‘¡ª√–°Õ∫°“√æ‘®“√≥“ ‚¥¬‰¥â®—¥ àß‡Õ° “√¥—ß°≈à“«„ÀâºŸâ∂◊ÕÀÿâπ∑ÿ°§π∑’Ë¡’√“¬™◊ËÕ≥.«—πªî¥ ¡ÿ¥∑–‡∫’¬π

‡æ◊ËÕ°“√ª√–™ÿ¡ºŸâ∂◊ÕÀÿâπ°àÕπ°“√ª√–™ÿ¡≈à«ßÀπâ“ 7 «—π ·≈–≈ß‚¶…≥“„πÀπ—ß ◊Õæ‘¡æåμ‘¥μàÕ°—π 3 «—π°àÕπ°“√ª√–™ÿ¡ „π«—πª√–™ÿ¡

§≥–°√√¡°“√∫√‘…—∑ ·≈–ºŸâμ√«® Õ∫∫—≠™’¢Õß∫√‘…—∑‰¥â‡¢â“√à«¡ª√–™ÿ¡‚¥¬æ√âÕ¡‡æ√’¬ß°—π ‚¥¬¡’ª√–∏“π°√√¡°“√∫√‘…—∑∑”Àπâ“∑’Ë

‡ªìπª√–∏“π∑’Ëª√–™ÿ¡  ”À√—∫°“√≈ß§–·ππ‡ ’¬ß„π«“√–°“√ª√–™ÿ¡∑’ËμâÕß¢Õ¡μ‘®“°ºŸâ∂◊ÕÀÿâππ—Èπ ∫√‘…—∑œ ‰¥â®—¥„Àâ¡’°“√≈ß

§–·ππ‡ ’¬ß‚¥¬„™â∫—μ√≈ß§–·ππ ∑—Èßπ’È°àÕπ°“√ª√–™ÿ¡ª√–∏“π∑’Ëª√–™ÿ¡‰¥â·®âß®”π«πºŸâ‡¢â“ª√–™ÿ¡∑—ÈßºŸâ∑’Ë¡“¥â«¬μπ‡Õß·≈–

ºŸâ√—∫¡Õ∫©—π∑– „Àâ∑’Ëª√–™ÿ¡√—∫∑√“∫ ·≈–‰¥âÕ∏‘∫“¬«‘∏’°“√≈ß§–·ππ¥â«¬∫—μ√≈ß§–·ππ‡ ’¬ß„Àâ∑√“∫°àÕπ°“√ª√–™ÿ¡ ‚¥¬®–∂◊Õ

‡Õ“‡ ’¬ß¢â“ß¡“°‡ªìπ¡μ‘∑’Ëª√–™ÿ¡ ·≈–‡ªî¥‚Õ°“ „ÀâºŸâ∂◊ÕÀÿâπ·μà≈–√“¬· ¥ß§«“¡§‘¥‡ÀÁπ ´—°∂“¡ ‰¥âÕ¬à“ß¡’Õ‘ √–‡¡◊ËÕ°“√

ª√–™ÿ¡‡ √Á® ‘Èπ·≈â«°Á®–¡’°“√®—¥∑”√“¬ß“π°“√ª√–™ÿ¡‡ªìπ≈“¬≈—°…≥åÕ—°…√‡°Á∫‰«â

5. ¿“«–ºŸâπ”·≈–«‘ —¬∑—»πå

§≥–°√√¡°“√∫√‘…—∑¡’Õ”π“®Àπâ“∑’Ë„π°“√¥”‡π‘π°‘®°“√¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªμ“¡°ÆÀ¡“¬ ¢âÕ∫—ß§—∫ ·≈–¡μ‘∑’Ëª√–™ÿ¡

ºŸâ∂◊ÕÀÿâπ¥â«¬§«“¡´◊ËÕ —μ¬å  ÿ®√‘μ ¡’®√‘¬∏√√¡ ·≈–®√√≥¬“∫√√≥„π°“√¥”‡π‘π∏ÿ√°‘® √«¡∑—Èß°“√°”°—∫¥Ÿ·≈„Àâ°“√∫√‘À“√®—¥°“√

¢ÕßΩÉ“¬®—¥°“√‡ªìπ‰ªμ“¡π‚¬∫“¬ ‡ªÑ“À¡“¬ ·≈–ß∫ª√–¡“≥∑’Ë°”Àπ¥Õ¬à“ß¡’ª√– ‘∑∏‘¿“æ·≈–ª√– ‘∑∏‘º≈ ·≈–ºŸâ∫√‘À“√

®–√“¬ß“π∂÷ß§«“¡§◊∫Àπâ“¢Õß‚§√ß°“√μà“ßÊ „Àâ§≥–°√√¡°“√∫√‘…—∑√—∫∑√“∫„π°“√ª√–™ÿ¡§≥–°√√¡°“√∫√‘…—∑∑ÿ°‰μ√¡“ 

Õ’°∑—Èß¬—ß‡ÀÁπ™Õ∫„Àâ¡’°“√°”Àπ¥μ—«™’È«—¥·≈–°“√μ—Èß§à“‡ªÑ“À¡“¬ (Key Performance Index:KPI) ∑“ß°“√‡ß‘π·≈–·ºπß“π

μà“ß Ê ‰«âμ—Èß·μàμâπªï ·≈–¡’°“√μ‘¥μ“¡º≈‡ªìπ√–¬– Ê

§≥–°√√¡°“√∫√‘…—∑‰¥âμ√–Àπ—°∂÷ß§«“¡ ”§—≠¢Õß°“√§«∫§ÿ¡¿“¬„π ®÷ß¡’¡μ‘„Àâ·μàßμ—Èß ”π—°ß“πμ√«® Õ∫¿“¬„π„Àâ‡¢â“

¡“μ√«® Õ∫√–∫∫°“√§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑œ ·≈–„Àâ√“¬ß“πº≈°“√μ√«® Õ∫‚¥¬μ√ß°—∫§≥–°√√¡°“√μ√«® Õ∫

Õ’°∑—Èß¡’§«“¡‡ÀÁπ™Õ∫„Àâ®—¥μ—Èß§≥–°√√¡°“√∫√‘À“√§«“¡‡ ’Ë¬ß¢÷Èπ¿“¬„πªï 2549 ‡æ◊ËÕ∑”Àπâ“∑’Ëæ‘®“√≥“ªí≠À“§«“¡‡ ’Ë¬ßμà“ß Ê

·≈–À“·π«∑“ß·°â‰¢‡æ◊ËÕ§«∫§ÿ¡·≈–≈¥§«“¡‡ ’Ë¬ß

6. §«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå

§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π°“√¥Ÿ·≈‡√◊ËÕß°“√„™â¢âÕ¡Ÿ≈¿“¬„π¢Õß∫√‘…—∑∑’Ë¬—ß‰¡à‰¥â‡ªî¥‡º¬μàÕ “∏“√≥™π ∫√‘…—∑œ

¡’π‚¬∫“¬Àâ“¡¡‘„Àâ °√√¡°“√·≈–ºŸâ∫√‘À“√ √«¡∂÷ß§Ÿà ¡√ ·≈–∫ÿμ√∑’Ë¬—ß‰¡à∫√√≈ÿπ‘μ‘¿“«–¢Õß∫ÿ§§≈¥—ß°≈à“«„™â¢âÕ¡Ÿ≈¿“¬„π∑’Ë¬—ß

‰¡à‰¥â‡ªî¥‡º¬μàÕ “∏“√≥–™π‰ª„™â‡æ◊ËÕª√–‚¬™πå à«πμπ ·≈–°”Àπ¥„ÀâºŸâ∫√‘À“√√“¬ß“π°“√‡ª≈’Ë¬π·ª≈ß°“√∂◊Õ§√Õß

À≈—°∑√—æ¬åμàÕ ”π—°§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å (°.≈.μ.)  μ“¡¡“μ√“ 59 ·Ààßæ√–√“™∫—≠≠—μ‘À≈—°∑√—æ¬å

·≈–μ≈“¥À≈—°∑√—æ¬å æ.». 2535 √«¡∑—ÈßμâÕß®—¥ àß ”‡π“√“¬ß“π¥—ß°≈à“« ®”π«π 1 ™ÿ¥„Àâ·°à∫√‘…—∑‡æ◊ËÕ‡°Á∫‡ªìπÀ≈—°∞“π
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πÕ°®“°π’È∫√‘…—∑œ‰¥â°”Àπ¥π‚¬∫“¬·≈–¢—ÈπμÕπ°“√Õπÿ¡—μ‘·≈–¥”‡π‘π√“¬°“√∑’ËÕ“®¡’§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå ·≈–

√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π „π°√≥’∑’Ë∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬¡’√“¬°“√∑’Ë‡°’Ë¬«‚¬ß°—π À√◊Õ°“√‰¥â¡“À√◊Õ®”Àπà“¬‰ª ÷́Ëß ‘π∑√—æ¬å∑’Ë ”§—≠

¢Õß∫√‘…—∑œ ∫√‘…—∑œ®–¥”‡π‘π°“√ „Àâ‡ªìπ‰ªμ“¡¢âÕ°”Àπ¥¢Õß§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å (°≈μ.)

·≈–°Ø√–‡∫’¬∫¢Õßμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬Õ¬à“ß‡§√àß§√—¥ ·≈–‰¥â‡ªî¥‡º¬¢à“« “√μ“¡™àÕß∑“ßμà“ßÊ ‡æ◊ËÕ„ÀâºŸâ¡’ à«π‰¥â

‡ ’¬‰¥â√—∫∑√“∫Õ¬à“ß‡∑à“‡∑’¬¡°—π

7. ®√‘¬∏√√¡∏ÿ√°‘®

§≥–°√√¡°“√∫√‘…—∑ ‰¥â°”Àπ¥®√‘¬∏√√¡∑“ß∏ÿ√°‘®¢÷Èπ¡“‡æ◊ËÕ„Àâ‡ªìπ‰ªμ“¡À≈—°°“√°”°—∫¥Ÿ·≈°‘®°“√∑’Ë¥’ ·≈–‡æ◊ËÕ„Àââ

ºŸâ∫√‘À“√·≈–æπ—°ß“π¬÷¥∂◊ÕªØ‘∫—μ‘ ¥—ßπ’È

μàÕ∫√‘…—∑·≈–ºŸâ∂◊ÕÀÿâπ

1. √—°…“º≈ª√–‚¬™πå¢Õß∫√‘…—∑œ §«∫§Ÿà‰ª°—∫°“√§”π÷ß∂÷ßº≈ª√–‚¬™πå  ‘∑∏‘ ·≈–§«“¡‡∑à“‡∑’¬¡°—π¢ÕßºŸâ∂◊ÕÀÿâπ·≈–

ºŸâ¡’ à«π‰¥â‡ ’¬

2. ª°ªÑÕß¥Ÿ·≈ √—°…“º≈ª√–‚¬™πå  ·≈–°“√≈ß∑ÿπ¢ÕßºŸâ∂◊ÕÀÿâπ∑ÿ°√“¬  ‚¥¬‡∑à“‡∑’¬¡°—π

3. √“¬ß“πº≈°“√¥”‡π‘πß“π ·≈–¢âÕ¡Ÿ≈Õ◊ËπÊ ∑’Ë¡’º≈°√–∑∫μàÕ ‘∑∏‘ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ Õ¬à“ß§√∫∂â«π∂Ÿ°μâÕßμ√ß‡«≈“

·≈–ªØ‘∫—μ‘μ“¡¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬åÕ¬à“ß‡§√àß§√—¥

μàÕæπ—°ß“π

1.  àß‡ √‘¡·≈– π—∫ πÿπ„Àâ¡’°“√æ—≤π“§«“¡√Ÿâ§«“¡ “¡“√∂¢Õßæπ—°ß“π ‚¥¬°“√Ωñ°Õ∫√¡æπ—°ß“π·≈–„Àâ‚Õ°“ 

°â“«Àπâ“„πÀπâ“∑’Ë°“√ß“πμ“¡§«“¡ “¡“√∂·≈–»—°¬¿“æ¢Õß·μà≈–§π

2. ¥Ÿ·≈√—°…“ ¿“æ·«¥≈âÕ¡„π°“√∑”ß“π ‚¥¬§”π÷ß∂÷ß ÿ¢¿“æÕπ“¡—¬ §«“¡ª≈Õ¥¿—¬μàÕ™’«‘μ·≈–∑√—æ¬å ‘π¢Õßæπ—°ß“π

3. „Àâæπ—°ß“π¡’ à«π√à«¡„π°“√¥”‡π‘πß“π·≈–æ—≤π“∫√‘…—∑

4. „Àâº≈μÕ∫·∑πÕ¬à“ß‡ªìπ∏√√¡ ‡À¡“– ¡°—∫§«“¡√Ÿâ§«“¡ “¡“√∂ §«“¡√—∫º‘¥™Õ∫ ·≈–º≈°“√ªØ‘∫—μ‘ß“π¢Õß

æπ—°ß“π·μà≈–§π

μàÕ≈Ÿ°§â“

1. ®—¥‡μ√’¬¡¢âÕ¡Ÿ≈„Àâ·°à≈Ÿ°§â“‡æ◊ËÕ π—∫ πÿπß“π‚¶…≥“Õ¬à“ß‰¥âº≈·≈–¡’ª√– ‘∑∏‘¿“æ ‡æ◊ËÕ √â“ß§«“¡¡—Ëπ„®„Àâ≈Ÿ°§â“

2. º≈‘μ™‘Èπß“π‚¶…≥“Õ¬à“ß¡’§ÿ≥¿“æ ·≈– ◊ËÕ§«“¡À¡“¬‰ª¬—ß°≈ÿà¡‡ªÑ“À¡“¬Õ¬à“ß™—¥‡®π ∑”„Àâ‡°‘¥§«“¡ «¬ß“¡

·≈–§ÿ≥§à“√«¡∑—Èß¿“ææ®πå„π™‘Èπß“π∑’Ë‰¥âμ‘¥μ—Èß

3.  √â“ß§«“¡æ÷ßæÕ„®Õ¬à“ß ¡∫Ÿ√≥å·°à≈Ÿ°§â“¥â«¬°“√π”‡∑§‚π‚≈¬’ ·≈–π«—μ°√√¡„À¡àÊ ‡¢â“¡“ª√–¬ÿ°μå„™â°—∫ ◊ËÕμà“ß Ê

¢Õß∫√‘…—∑

4. √—°…“§«“¡≈—∫∑“ß°“√§â“¢Õß≈Ÿ°§â“

5. ¡’∫√‘°“√À≈—ß°“√¢“¬ °“√„Àâ¢âÕ¡Ÿ≈·°à≈Ÿ°§â“‚¥¬°“√®—¥∑”√“¬ß“π„π‡√◊ËÕß ∂“π–¢ÕßªÑ“¬ ‰øøÑ“· ß «à“ß  ·≈–§«“¡

§ÿâ¡§à“¢Õß ◊ËÕ‚¶…≥“∑’Ë≈Ÿ°§â“‡≈◊Õ°„™â

6. °”Àπ¥¡“μ√∞“π°“√„Àâ∫√‘°“√°—∫≈Ÿ°§â“„π‡√◊ËÕß§ÿ≥¿“æß“π ‡«≈“∑’Ë„Àâ∫√‘°“√ √«¡∑—Èß√“§“∑’Ë¬ÿμ‘∏√√¡‡æ◊ËÕ √â“ß§«“¡

æ÷ßæÕ„®„Àâ°—∫≈Ÿ°§â“

μàÕ —ß§¡·≈– ‘Ëß·«¥≈âÕ¡

1. ‡æ‘Ë¡§ÿ≥§à“„Àâ°—∫ —ß§¡‚¥¬°“√®â“ßß“π °“√ àßÕÕ°º≈‘μ¿—≥±å

2. æ—≤π“ ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬„Àâ‡ªìπ street  furniture ∑’Ë¡’ à«π„π°“√μ°·μàß‡¡◊Õß„Àâ «¬ß“¡

3. ¥”‡π‘π∏ÿ√°‘®‚¥¬§”π÷ß∂÷ßº≈°√–∑∫μàÕ ‘Ëß·«¥≈âÕ¡

4.  π—∫ πÿπ°‘®°√√¡Õ—π‡ªìπª√–‚¬™πåμàÕ™ÿ¡™π·≈– —ß§¡‚¥¬ à«π√«¡
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∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)46

μàÕ°“√·¢àß¢—π∑“ß°“√§â“

∫√‘…—∑œ ¬÷¥À≈—°°“√¥”‡π‘π∏ÿ√°‘®„π°μ‘°“¢Õß°“√·¢àß¢—πÕ¬à“ß¬ÿμ‘∏√√¡ ¡’®√√¬“∫√√≥ ·≈–Õ¬Ÿà„π°√Õ∫°ÆÀ¡“¬

8. °“√∂à«ß¥ÿ≈¢Õß°√√¡°“√∑’Ë‰¡à‡ªìπºŸâ∫√‘À“√

§≥–°√√¡°“√∫√‘…—∑ ¡’∑—Èß ‘Èπ 8 §π  ª√–°Õ∫¥â«¬°√√¡°“√∑’Ë‡ªìπºŸâ∫√‘À“√®”π«π 4 ∑à“π ·≈–°√√¡°“√Õ‘ √–®”π«π

4 ∑à“π §≥–°√√¡°“√∫√‘…—∑®”π«π 3 ∑à“π∑’Ë‡ªìπ°√√¡°“√Õ‘ √– ‰¥â¥”√ßμ”·Àπàß‡ªìπ°√√¡°“√μ√«® Õ∫¥â«¬„π‡«≈“‡¥’¬«°—π

®–‡ÀÁπ‰¥â«à“§≥–°√√¡°“√∫√‘…—∑¡’°√√¡°“√Õ‘ √–§√÷ËßÀπ÷Ëß¢Õß°√√¡°“√∑—ÈßÀ¡¥ ‚¥¬§≥–°√√¡°“√Õ‘ √–∑—ÈßÀ¡¥‰¡à‰¥â‡ªìπºŸâ∂◊ÕÀÿâπ

¢Õß∫√‘…—∑À√◊Õ¡’ à«π‡°’Ë¬«¢Õâß°—∫ºŸâ∫√‘À“√À√◊ÕºŸâ∂◊ÕÀÿâπ„À≠à·μàÕ¬à“ß‰√ ®÷ß “¡“√∂‡™◊ËÕ¡—Ëπ‰¥â«à“°√√¡°“√Õ‘ √–¡’∫∑∫“∑‡μÁ¡∑’Ë„π°“√

ªØ‘∫—μ‘Àπâ“∑’Ë‡æ◊ËÕ√—°…“ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπÕ¬à“ß‡∑à“‡∑’¬¡°—π  ´÷Ëß‡ªìπ°“√∂à«ß¥ÿ≈Õ”π“®¢Õß°√√¡°“√∑’Ë‡À¡“– ¡„π°“√∑”

Àπâ“∑’Ë¢Õß§≥–°√√¡°“√∫√‘…—∑

9. °“√√«¡À√◊Õ·¬°μ”·Àπàß

∫√‘…—∑œ ¡’°“√·∫àß·¬°Õ”π“®Àπâ“∑’Ë·≈–§«“¡√—∫º‘¥™Õ∫¢Õßª√–∏“π°√√¡°“√∫√‘…—∑ °—∫ °√√¡°“√ºŸâ®—¥°“√Õ¬à“ß™—¥‡®π

‚¥¬ª√–∏“π°√√¡°“√∫√‘…—∑‡ªìπ°√√¡°“√Õ‘ √–·≈–¡‘‰¥â¡’§«“¡ —¡æ—π∏å„¥Ê°—∫ΩÉ“¬∫√‘À“√

10. §à“μÕ∫·∑π¢Õß°√√¡°“√·≈–ºŸâ∫√‘À“√

∫√‘…—∑œ ¡’π‚¬∫“¬‡ªî¥‡º¬§à“μÕ∫·∑π·≈–®”π«π§à“μÕ∫·∑π¢Õß°√√¡°“√‡ªìπ√“¬∫ÿ§§≈·≈–§à“μÕ∫·∑π¢ÕßºŸâ∫√‘À“√

√–¥—∫ Ÿß‰«â„π√“¬ß“πª√–®”ªïμ“¡∑’Ë °≈μ. °”Àπ¥ ‚¥¬§à“μÕ∫·∑π¢Õß§√–°√√¡°“√∫√‘…—∑ ·≈–§≥–°√√¡°“√μ√«® Õ∫®–

ºà“π°“√æ‘®“√≥“μ“¡§«“¡‡À¡“– ¡‚¥¬§≥–°√√¡°“√∫√‘…—∑ ·≈–π”‡ πÕºŸâ∂◊ÕÀÿâπ‡æ◊ËÕ¢ÕÕπÿ¡—μ‘„π∑’Ëª√–™ÿ¡ “¡—≠ª√–®”ªï

11. °“√ª√–™ÿ¡§≥–°√√¡°“√

„π°“√ª√–™ÿ¡§≥–°√√¡°“√·μà≈–§√—Èß ∫√‘…—∑œ ®–∑”Àπ—ß ◊Õ·®âß°“√ª√–™ÿ¡æ√âÕ¡√–‡∫’¬∫«“√–°“√ª√–™ÿ¡∑’Ë™—¥‡®π

‚¥¬°”Àπ¥«—π ‡«≈“  ∂“π∑’Ëª√–™ÿ¡ ·≈–¡’°“√®—¥ àß‡Õ° “√ª√–°Õ∫°“√ª√–™ÿ¡‰ªæ√âÕ¡°—∫Àπ—ß ◊Õ·®âß°“√ª√–™ÿ¡ ≈à«ßÀπâ“

Õ¬à“ßπâÕ¬ 7 «—π·≈–μ‘¥μ“¡º≈°“√‡¢â“√à«¡ª√–™ÿ¡¢Õß°√√¡°“√ ‡æ◊ËÕ‡ªî¥‡º¬®”π«π§√—Èß¢Õß°√√¡°“√·μà≈–∑à“π∑’Ë‡¢â“√à«¡ª√–™ÿ¡

·≈–À≈—ß®“°‡ √Á® ‘Èπ°“√ª√–™ÿ¡·≈â«°Á®–¡’°“√®—¥∑”√“¬ß“π°“√ª√–™ÿ¡·≈– √ÿªº≈°“√ª√–™ÿ¡‡°Á∫‰«â‡ªìπ≈“¬≈—°…≥åÕ—°…√μàÕ‰ª

12. Õπÿ°√√¡°“√

∫√‘…—∑®—¥„Àâ¡’§≥–°√√¡°“√μ√«® Õ∫´÷Ëßª√–°Õ∫¥â«¬ºŸâ∑√ß§ÿ≥«ÿ≤‘‡æ◊ËÕ Õ∫∑“π°“√ªØ‘∫—μ‘ß“π¢Õß∫√‘…—∑„Àâ‡ªìπ‰ªμ“¡

°ØÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬åÀ√◊Õ°ØÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß°—∫∏ÿ√°‘®¢Õß∫√‘…—∑  Õ∫∑“π√“¬ß“π∑“ß°“√‡ß‘π‡æ◊ËÕπ”

‡ πÕ°√√¡°“√∫√‘…—∑ √«¡∑—Èßæ‘®“√≥“‡ªî¥‡º¬¢âÕ¡Ÿ≈¢Õß∫√‘…—∑„π°√≥’∑’Ë‡°‘¥√“¬°“√‡°’Ë¬«‚¬ß°—πÀ√◊Õ√“¬°“√∑’Ë¢—¥·¬âß∑“ß

º≈ª√–‚¬™πå„Àâ∂Ÿ°μâÕß·≈–§√∫∂â«π °√√¡°“√μ√«® Õ∫¢Õß∫√‘…—∑¡’®”π«π∑—Èß ‘Èπ 3 ∑à“π ´÷Ëß∑ÿ°∑à“π‡ªìπ°√√¡°“√Õ‘ √– „πªï

2548 §≥–°√√¡°“√μ√«® Õ∫¡’°“√ª√–™ÿ¡∑—Èß ‘Èπ 4 §√—Èß

13. √–∫∫°“√§«∫§ÿ¡·≈–°“√μ√«® Õ∫¿“¬„π

§≥–°√√¡°“√∫√‘…—∑‰¥âμ√–Àπ—°∂÷ß§«“¡ ”§—≠„π°“√§«∫§ÿ¡¿“¬„π ´÷Ëß‡ªìπ°≈‰°∑’Ë∑”„Àâ°“√¥”‡π‘π∏ÿ√°‘®‡ªìπ‰ªÕ¬à“ß¡’

ª√– ‘∑∏‘¿“æ·≈–ª√– ‘∑∏‘º≈ ®÷ß‰¥â¡Õ∫À¡“¬„Àâ§≥–°√√¡°“√μ√«® Õ∫‡ªìπºŸâæ‘®“√≥“§—¥‡≈◊Õ° ”π—°ß“πμ√«® Õ∫¿“¬„π ‡æ◊ËÕ

‡¢â“¡“‡ªìπºŸâμ√«® Õ∫¿“¬„π¢Õß∫√‘…—∑
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°“√§«∫§ÿ¡¿“¬„π
§≥–°√√¡°“√μ√«® Õ∫ ‰¥âæ‘®“√≥“§—¥‡≈◊Õ°ºŸâμ√«® Õ∫¿“¬„π®“° ∫√‘…—∑  Õ∫∫—≠™’ ‰Õ «’·Õ≈ ®”°—¥ ‡¢â“¡“∑”°“√μ√«® Õ∫

¿“¬„π ́ ÷Ëß‰¥â‡√‘Ë¡‡¢â“¡“∑”°“√μ√«® Õ∫¿“¬„π§√—Èß·√°„π‰μ√¡“ ∑’Ë 2 ¢Õßªï 2548 ‚¥¬∑“ßºŸâμ√«® Õ∫‰¥â∑”°“√μ√«® Õ∫ √“¬°“√

∫—≠™’°“√‡ß‘π °“√ªØ‘∫—μ‘ß“π ·≈–°“√ªØ‘∫—μ‘μ“¡¢âÕ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß‚¥¬„™â‡°≥±å¡“μ√∞“π®“°§Ÿà¡◊Õ°“√ªØ‘∫—μ‘ß“π¢Õß∫√‘…—∑

√«¡∑—Èß‡°≥±å¡“μ√∞“π°“√ªØ‘∫—μ‘ß“π∑’Ë¥’μ“¡·π«∑“ß¢Õß ¡“§¡ºŸâμ√«® Õ∫¿“¬„π·Ààßª√–‡∑»‰∑¬·≈–μ≈“¥À≈—°∑√—æ¬å·Ààß

ª√–‡∑»‰∑¬ √«¡∑—Èß‰¥â„™â«‘∏’°“√μ√«® Õ∫Õ◊Ëπ∑’Ë‡ÀÁπ«à“®”‡ªìπ ‡æ◊ËÕ®–‰¥âº≈ √ÿª‡°’Ë¬«°—∫°“√§«∫§ÿ¡¿“¬„π¢Õß°‘®°“√μ“¡·ºπß“π

μ√«® Õ∫∑’Ë‡ªìπ¡“μ√∞“π μ“¡«‘∏’°“√μ√«® Õ∫¿“¬„π·≈–¢Õ∫‡¢μ°“√ªØ‘∫—μ‘ß“π∑’Ë‰¥âμ°≈ß°—π ‡¡◊ËÕ°“√μ√«® Õ∫‡ √Á® ‘Èπ„π

°√≥’∑’Ëæ∫¢âÕæ÷ß·°â‰¢ºŸâμ√«® Õ∫¿“¬„π®–ª√–™ÿ¡√à«¡°—∫ºŸâ∫√‘À“√¢Õß∫√‘…—∑‡æ◊ËÕ™’È·®ß À“√◊Õ ·≈°‡ª≈’Ë¬π§«“¡§‘¥‡ÀÁπ‡°’Ë¬«°—∫

¢âÕ‡∑Á®®√‘ß·≈–¢âÕæ÷ß·°â‰¢∑’Ë‡ªìπ “√– ”§—≠∑’Ë‰¥âμ√«®æ∫ æ√âÕ¡∑—Èß‡ πÕ·π–·π«∑“ß·°â‰¢ª√—∫ª√ÿß·≈–√“¬ß“πº≈°“√μ√«®

 Õ∫¿“¬„π·≈–√“¬ß“πª√–‡¡‘π§«“¡‡ ’Ë¬ß‚¥¬μ√ß°—∫§≥–°√√¡°“√μ√«® Õ∫∑ÿ°‰μ√¡“ 

°“√∫√‘À“√§«“¡‡ ’Ë¬ß
∫√‘…—∑œ ¡’‚§√ß°“√∑’Ë®–®—¥μ—Èß§≥–°√√¡°“√∫√‘À“√§«“¡‡ ’Ë¬ß¢÷Èπ ‡æ◊ËÕ∑”Àπâ“∑’Ë∫√‘À“√§«“¡‡ ’Ë¬ß ª√–‡¡‘π§«“¡‡ ’Ë¬ß·≈–

«“ß√Ÿª·∫∫‚§√ß √â“ß¢ÕßÕß§å°√ ‡æ◊ËÕ®—¥°“√§«“¡‡ ’Ë¬ß„ÀâÕ¬Ÿà„π√–¥—∫∑’Ë “¡“√∂¬Õ¡√—∫‰¥â √«¡∑—Èß„Àâ¡’°“√®—¥∑”°“√«‘‡§√“–Àå

ª√–‡¡‘π§«“¡‡ ’Ë¬ß∑’ËÕ“®‡°‘¥¢÷Èπ ‚¥¬°”Àπ¥®—¥μ—Èß·≈â«‡ √Á®¿“¬„πªï 2549

14. √“¬ß“π¢Õß§≥–°√√¡°“√

§≥–°√√¡°“√μ√«® Õ∫¢Õß∫√‘…—∑‰¥â Õ∫∑“π√“¬ß“π∑“ß°“√‡ß‘π ‡ªìπª√–®”∑ÿ°‰μ√¡“ ‚¥¬¡’Àπà«¬ß“πΩÉ“¬∫—≠™’‡ªìπ

ºŸâπ”‡ πÕ√“¬ß“πæ√âÕ¡Àπ—ß ◊Õπ—¥ª√–™ÿ¡≈à«ßÀπâ“Õ¬à“ßπâÕ¬ 7 «—π ‡æ◊ËÕ„Àâ§≥–°√√¡°“√μ√«® Õ∫‰¥â Õ∫∑“πß∫°“√‡ß‘π

‡æ◊ËÕ≈ß¡μ‘√—∫√Õßß∫°“√‡ß‘ππ—Èπ°àÕπ∑’Ë®–π”‡ πÕ„Àâ°√√¡°“√∫√‘…—∑√—∫∑√“∫∑ÿ°‰μ√¡“  ‚¥¬°√√¡°“√∫√‘…—∑‡ªìπºŸâ√—∫º‘¥™Õ∫

μàÕß∫°“√‡ß‘π√«¡¢Õß∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬ (√“¬ß“π§«“¡√—∫º‘¥™Õ∫¢Õß§≥–°√√¡°“√μàÕ√“¬ß“π∑“ß°“√‡ß‘π) ∑’Ëª√“°Æ

„π√“¬ß“πª√–®”ªï ß∫°“√‡ß‘π¥—ß°≈à“«®—¥∑”¢÷Èπμ“¡¡“μ√∞“π°“√∫—≠™’ √—∫√Õß‚¥¬ºŸâμ√«® Õ∫∫—≠™’®“° ”π—°ß“π∫—≠™’∑’Ë

ºà“π°“√‡ÀÁπ™Õ∫®“°°≈μ. √«¡∑—Èß‰¥â¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈ “√ π‡∑»∑’Ë ”§—≠ ¢âÕ¡Ÿ≈ß∫°“√‡ß‘π ∫πæ◊Èπ∞“π¢Õß¢âÕ‡∑Á®®√‘ßÕ¬à“ß§√∫∂â«π

μ√ß‡«≈“ „Àâ°—∫ºŸâ¡’ à«π‰¥â‡ ’¬Õ¬à“ß∑—Ë«∂÷ß·≈–‡∑à“‡∑’¬¡°—π

15. §«“¡ —¡æ—π∏å°—∫ºŸâ≈ß∑ÿπ

∫√‘…—∑œ  ¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈¢à“« “√∑’Ë‡ªìπª√–‚¬™πåμàÕºŸâ≈ß∑ÿπ  ·≈–¡’°“√ àß¢âÕ¡Ÿ≈∑’Ë¡’º≈°√–∑∫μàÕ√“§“´◊ÈÕ¢“¬À≈—°∑√—æ¬å

μàÕ°“√μ—¥ ‘π„®≈ß∑ÿπ À√◊ÕμàÕ ‘∑∏‘ª√–‚¬™πå¢ÕßºŸâ∂◊ÕÀÿâπ √«¡∑—Èß¢âÕ¡Ÿ≈∑’Ë§«√‡º¬·æ√à„Àâπ—°≈ß∑ÿπ∑√“∫‰ª¬—ßμ≈“¥À≈—°∑√—æ¬å

·Ààßª√–‡∑»‰∑¬Õ¬à“ßμ√ß‡«≈“ ·≈–∑—πμàÕ‡Àμÿ°“√≥å ‡æ◊ËÕ„ÀâºŸâ≈ß∑ÿπ‰¥â√—∫∑√“∫¢âÕ¡Ÿ≈¢Õß∫√‘…—∑œÕ¬à“ß∑—Ë«∂÷ß·≈–‡∑à“‡∑’¬¡°—π   ‚¥¬

∫√‘…—∑œ ‰¥â„Àâ§«“¡ ”§—≠°—∫°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈∑’Ë∂Ÿ°μâÕß §√∫∂â«π ‚ª√àß„  ·≈–∑—Ë«∂÷ß ‚¥¬∫√‘…—∑œ‰¥â‡¢â“√à«¡ß“πOpportunity

Day ∑’Ë®—¥‚¥¬μ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬∑ÿ°‰μ√¡“  ‡æ◊ËÕ‡ªî¥‚Õ°“ „ÀâºŸâ∂◊ÕÀÿâπ π—°≈ß∑ÿπ π—°«‘‡§√“–Àå·≈–ºŸâ∑’Ë π„®‡¢â“√à«¡

øíß°“√·∂≈ßº≈°“√¥”‡π‘πß“π¢Õß∫√‘…—∑œ  ·≈–‡ªî¥‚Õ°“ „ÀâºŸâ√à«¡ß“π∑ÿ°∑à“π´—°∂“¡¢âÕ¡Ÿ≈¢Õß∫√‘…—∑œÕ¬à“ß∑—Ë«∂÷ß·≈–‡∑à“‡∑’¬¡°—π

„π°√≥’∑’Ëπ—°≈ß∑ÿπ π—°«‘‡§√“–Àå ·≈–ºŸâ‡°’Ë¬«¢âÕß¡’¢âÕ ß —¬‡°’Ë¬«°—∫¢âÕ¡Ÿ≈∑’Ë‰¥â‡ªî¥‡º¬  À√◊ÕμâÕß°“√¢âÕ¡Ÿ≈‡æ‘Ë¡‡μ‘¡ “¡“√∂μ‘¥μàÕ

‚¥¬μ√ß‰¥â∑’ËÀπà«¬ß“ππ—°≈ß∑ÿπ —¡æ—π∏å¢Õß∫√‘…—∑œ ‰¥â∑’Ë ‚∑√. 02-938-3388 À√◊Õ∑’Ë website www. masterad.com

°“√¥Ÿ·≈‡√◊ËÕß°“√„™â¢âÕ¡Ÿ≈¿“¬„π
‡æ◊ËÕªÑÕß°—π°“√· «ßÀ“º≈ª√–‚¬™πå®“°°“√„™â¢âÕ¡Ÿ≈¿“¬„π¢Õß∫√‘…—∑œ∑’Ë¬—ß‰¡à‰¥â‡ªî¥‡º¬μàÕ “∏“√≥™π ∫√‘…—∑œ ¡’π‚¬∫“¬

Àâ“¡¡‘„Àâ°√√¡°“√·≈–ºŸâ∫√‘À“√ √«¡∂÷ß§Ÿà ¡√ ·≈–∫ÿμ√∑’Ë¬—ß‰¡à∫√√≈ÿπ‘μ‘¿“«–¢Õß∫ÿ§§≈¥—ß°≈à“«„™â¢âÕ¡Ÿ≈¿“¬„π∑’Ë¬—ß‰¡à‰¥â‡ªî¥

‡º¬μàÕ “∏“√≥™π ‡æ◊ËÕ∑”°“√´◊ÈÕ ¢“¬ ‚Õπ À√◊Õ √—∫‚ÕπÀ≈—°∑√—æ¬å¢Õß∫√‘…—∑°àÕπ∑’Ë¢âÕ¡Ÿ≈π—Èπ®–‡ªî¥‡º¬μàÕ “∏“√≥–™π ‡æ◊ËÕ

„Àâ°“√∫√‘À“√ß“π‡ªìπ‰ªÕ¬à“ß‚ª√àß„ ·≈–§”π÷ß∂÷ßº≈ª√–‚¬™πå¢ÕßºŸâ‡°’Ë¬«¢âÕß∑ÿ°ΩÉ“¬



√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)48

∑—Èßπ’È„π°“√ ´◊ÈÕ ¢“¬ ‚ÕπÀ√◊Õ√—∫‚ÕπÀ≈—°∑√—æ¬å¢Õß∫√‘…—∑ °√√¡°“√·≈–ºŸâ∫√‘À“√®–μâÕß√“¬ß“π°“√‡ª≈’Ë¬π·ª≈ß°“√

∂◊ÕÀ≈—°∑√—æ¬åμàÕ ”π—°ß“π§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å (°.≈.μ.) μ“¡‡°≥±å∑’Ë ”π—°ß“π °.≈.μ.°”Àπ¥

√«¡∑—ÈßμâÕß®—¥ àß ”‡π“√“¬ß“π¥—ß°≈à“« ®”π«π 1 ™ÿ¥„Àâ·°à∫√‘…—∑‡æ◊ËÕ‡°Á∫‡ªìπÀ≈—°∞“π

π‚¬∫“¬®à“¬‡ß‘πªíπº≈
∫√‘…—∑œ ¡’π‚¬∫“¬°“√®à“¬‡ß‘πªíπº≈„Àâ·°àºŸâ∂◊ÕÀÿâπ„πÕ—μ√“‰¡àπâÕ¬°«à“√âÕ¬≈– 40 ¢Õß°”‰√ ÿ∑∏‘À≈—ßÀ—°¿“…’‡ß‘π‰¥âπ‘μ‘∫ÿ§§≈

·≈– ”√Õßμ“¡°ÆÀ¡“¬∑—Èßπ’È¢÷ÈπÕ¬Ÿà°—∫¿“«–‡»√…∞°‘®·≈–°“√¥”‡π‘πß“π„πÕπ“§μ‡ªìπ ”§—≠

√“¬°“√√–À«à“ß°—π

(¥Ÿ„πÀ¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π ¢âÕ 5. √“¬°“√∏ÿ√°‘®°—∫°‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π Àπâ“ 69)

¡“μ√°“√À√◊Õ¢—ÈπμÕπ°“√Õπÿ¡—μ‘°“√∑”√“¬°“√√–À«à“ß°—π

„π°“√∑”√“¬°“√√–À«à“ß°—π ®–μâÕß¡’§«“¡®”‡ªìπ·≈–¡’§«“¡ ¡‡Àμÿ ¡º≈¢Õß°“√∑”√“¬°“√‡æ◊ËÕ°àÕ„Àâ‡°‘¥ª√–‚¬™πå

 Ÿß ÿ¥¢Õß∫√‘…—∑  ”À√—∫√“¬°“√√–À«à“ß°—π∑’Ë‡°‘¥¢÷Èπ„πªí®®ÿ∫—π °√√¡°“√μ√«® Õ∫¢Õß∫√‘…—∑ ‰¥âæ‘®“√≥“·≈â« ‡ÀÁπ«à“√“¬°“√

¥—ß°≈à“«‡ªìπ‰ªμ“¡≈—°…≥–°“√¥”‡π‘π∏ÿ√°‘®∑—Ë«‰ª ·≈–∫√‘…—∑‰¥â®à“¬ À√◊Õ√—∫§à“μÕ∫·∑π„π√“§“¬ÿμ‘∏√√¡

°“√∑”√“¬°“√√–À«à“ß°—π„πÕπ“§μ®–¢÷ÈπÕ¬Ÿà°—∫‡Àμÿº≈·≈–§«“¡®”‡ªìπ °“√®à“¬·≈–√—∫§à“μÕ∫·∑πμâÕß‡ªìπ‰ªμ“¡√“§“

¬ÿμ‘∏√√¡¢Õßμ≈“¥ ·≈–®–μâÕß‰¥â√—∫§«“¡‡ÀÁπ™Õ∫®“°§≥–°√√¡°“√μ√«® Õ∫

‚¥¬„π°√≥’∑’Ë¡’√“¬°“√¥—ß°≈à“«‡°‘¥¢÷Èπ §≥–°√√¡°“√μ√«® Õ∫®–æ‘®“√≥“§«“¡®”‡ªìπ·≈–§«“¡ ¡‡Àμÿ ¡º≈¢Õß√“¬°“√

·≈–·®âß§«“¡‡ÀÁπμàÕ∑’Ëª√–™ÿ¡§≥–°√√¡°“√∫√‘…—∑

π‚¬∫“¬°“√∑”√“¬°“√√–À«à“ß°—π„πÕπ“§μ
√“¬°“√√–À«à“ß°—π∑’ËÕ“®‡°‘¥¢÷Èπ„πÕπ“§μπ—Èπ §≥–°√√¡°“√®–μâÕß‰¡àÕπÿ¡—μ‘√“¬°“√„¥Ê ∑’Ëμπ‡Õß À√◊Õ∫ÿ§§≈∑’ËÕ“®¡’

§«“¡¢—¥·¬âß∑“ßº≈ª√–‚¬™πå„π≈—°…≥–Õ◊Ëπ„¥°—∫∫√‘…—∑ ·≈–®–μâÕß‡ªî¥‡º¬√“¬°“√¥—ß°≈à“«μàÕ§≥–°√√¡°“√μ√«® Õ∫‡æ◊ËÕæ‘®“√≥“

„Àâ§«“¡‡ÀÁπ«à“√“¬°“√¥—ß°≈à“«‡ªìπ√“¬°“√∑’Ë‡ªìπ‰ªμ“¡≈—°…≥–∏ÿ√°‘®∑—Ë«‰ª ·≈–‡ªìπ‰ª„π√“§“¬ÿμ‘∏√√¡ ·≈–‡ πÕμàÕ§≥–°√√¡°“√

∫√‘…—∑æ‘®“√≥“ πÕ°®“°π’È∫√‘…—∑¡’π‚¬∫“¬∑’Ë®–‰¡à„Àâ°√√¡°“√‡ªìπºŸâ§È”ª√–°—π‡ß‘π°Ÿâ¬◊¡¢Õß∫√‘…—∑

∑—Èßπ’È∫√‘…—∑®–¬÷¥·π«∑“ßªØ‘∫—μ‘„Àâ‡ªìπ‰ªμ“¡°ÆÀ¡“¬«à“¥â«¬À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å ·≈–¢âÕ∫—ß§—∫ ª√–°“»

§” —Ëß À√◊Õ¢âÕ°”Àπ¥¢Õßμ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ √«¡μ≈Õ¥∂÷ßªØ‘∫—μ‘μ“¡¢âÕ°”Àπ¥„π°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈°“√∑”

√“¬°“√∑’Ë‡°’Ë¬«‚¬ß ·≈–°“√‰¥â¡“À√◊Õ®”Àπà“¬∑√—æ¬å ‘π¢Õß∫√‘…—∑ À√◊Õ∫√‘…—∑¬àÕ¬

„π à«π¢Õß√“¬°“√√–À«à“ß°—π„πªí®®ÿ∫—π ∫√‘…—∑¡’π‚¬∫“¬∑’Ë®–¥”‡π‘π°“√¥—ßμàÕ‰ªπ’È

°“√„Àâ∫√‘…—∑√à«¡‡™à“æ◊Èπ∑’Ë ”π—°ß“π ∫√‘…—∑§“¥«à“®–¬—ß§ß„Àâ∫√‘…—∑√à«¡‡™à“æ◊Èπ∑’Ë ”π—°ß“π ≥ μ÷° ∫√‘‡«≥∂ππ«‘¿“«¥’ μàÕ‰ª

°“√º≈‘μ¿“æ „π°√≥’∑’Ë‡ªìπß“π¿“ææ‘¡æå∑’Ë∫√‘…—∑√à«¡ “¡“√∂∑”°“√º≈‘μ‰¥â ∫√‘…—∑¬—ß§ß®– àß¡Õ∫ß“π

„Àâ ‡π◊ËÕß®“°¡’§«“¡§≈àÕßμ—«„π°“√§«∫§ÿ¡ß“π·≈–√–¬–‡«≈“„π°“√º≈‘μ
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¿“æ√«¡¢Õß°“√¥”‡π‘πß“π

„πªï 2548 ¿“æ√«¡¢Õß°“√¥”‡π‘πß“π  ¡’°“√‡μ‘∫‚μ¢÷Èπ®“°ªï 2547 ‡≈Á°πâÕ¬ ‚¥¬§‘¥®“°√“¬‰¥â ◊ËÕÀ≈—°§◊Õ Billboard,

Trivision, BTS City Vision ·≈– Railway Billboard  ´÷Ëß¡’Õ—μ√“°“√„™âß“πÕ¬Ÿà∑’Ë√âÕ¬≈– 60, 64, 80, 90 μ“¡≈”¥—∫ ‚¥¬≈Ÿ°§â“

°≈ÿà¡‡ªÑ“À¡“¬¬—ß§ß·∫àß‡ªìπ≈Ÿ°§â“∑’Ë‡ªìπ‡®â“¢Õßº≈‘μ¿—≥±å ·≈–≈Ÿ°§â“∑’Ë‡ªìπμ—«·∑π∫√‘…—∑‚¶…≥“§‘¥‡ªìπ√âÕ¬≈– 67.77, 32.33

μ“¡≈”¥—∫ ¢Õß¬Õ¥¢“¬√«¡  ”À√—∫ ◊ËÕπâÕß„À¡à§◊Õ Fly over Bridge À√◊Õ Fly over Media „πªï 2548 ‡ªìπ™à«ß°“√°àÕ √â“ß

´÷Ëß§“¥«à“®– “¡“√∂¡’√“¬‰¥â„π‰μ√¡“  1 ªï 2549

Õ¬à“ß‰√°Á¥’ ∂÷ß·¡â«à“„πªï 2548 ®–ª√– ∫ªí≠À“‡°’Ë¬«°—∫¿“«–‡»√…∞°‘®∑’Ë¡’°“√‡ª≈’Ë¬π·ª≈ß‰¡à«à“®–‡ªìπ ¿“«–‡√◊ËÕß

°“√¢÷Èπ√“§“πÈ”¡—π °“√‡ª≈’Ë¬π·ª≈ß∑“ß°“√‡¡◊Õß À√◊Õ·¡â°√–∑—Ëß°Ø√–‡∫’¬∫¢ÕßÀπà«¬ß“π√“™°“√ ∑“ß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥

®”°—¥ (¡À“™π) °Á¬—ß‰¡àÀ¬ÿ¥π‘Ëß„π°“√¡ÿàß¡—Ëπ∑’Ë®–º≈—°¥—πÀ√◊Õæ—≤π“√Ÿª·∫∫ ◊ËÕªÑ“¬‚¶…≥“ ·≈–æ◊Èπ∑’Ëμ‘¥μ—Èß„Àâ¡’§«“¡À≈“°À≈“¬

·≈–·μ°μà“ß®“°ºŸâª√–°Õ∫°“√√“¬Õ◊Ëπ  √«¡∑—Èß·π«‚πâ¡∑’Ë ◊ËÕ‚¶…≥“¿“¬πÕ°∑’ËÕ¬ŸàÕ“»—¬¡’‚Õ°“ ‡μ‘∫‚μ

º≈°“√¥”‡π‘πß“π
º≈°“√¥”‡π‘πß“π·≈–∞“π–∑“ß°“√‡ß‘π¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥(¡À“™π) „πªï 2548  “¡“√∂ √ÿª‰¥â¥—ßπ’È

√“¬‰¥â

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’√“¬‰¥â√«¡ 557 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ„πÕ—μ√“√âÕ¬≈– 3 ®“° 542 ≈â“π∫“∑ „πªï 2547 ‚¥¬ √“¬‰¥â

À≈—°¡“®“°°“√„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μ ◊ËÕ‚¶…≥“ 514 ≈â“π∫“∑ √“¬‰¥â®“°°“√¢“¬ 30 ≈â“π∫“∑√«¡‡ªìπ√“¬‰¥â®“°°“√

„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μ ◊ËÕ‚¶…≥“·≈–√“¬‰¥â®“°°“√¢“¬√«¡ 544 ≈â“π∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 99¢Õß√“¬‰¥â√«¡·≈–¡’

°“√¢¬“¬μ—«‡æ‘Ë¡¢÷Èπ„πÕ—μ√“√âÕ¬≈– 3 ∑—Èßπ’È‡π◊ËÕß¡“®“°°“√‡æ‘Ë¡¢÷Èπ¢Õß√“¬‰¥â ®–ª√–°Õ∫‰ª¥â«¬ ◊ËÕÀ≈—°‡ªìπ à«π„À≠à ´÷Ëß ◊ËÕ

À≈—°ª√–°Õ∫‰ª¥â«¬ Billboard, Railway billboard, Trivision ·≈– BTS City Vision μ“¡≈”¥—∫ √«¡√“¬‰¥â¢Õß ◊ËÕÀ≈—°§‘¥‡ªìπ

√“¬‰¥â√«¡ 449 ≈â“π∫“∑ §‘¥‡ªìπÕ—μ√“√âÕ¬≈– 81  ¢Õß√“¬‰¥â√«¡ ‚¥¬·∫àß√“¬‰¥âμ“¡ —¥ à«π¢Õß ◊ËÕ‡∑’¬∫°—∫√“¬‰¥â√«¡

‡ªìπ¥—ßπ’È  ◊ËÕ Billboard √âÕ¬≈– 24   ◊ËÕ Railway billboard  √âÕ¬≈– 14  ◊ËÕ  Trivision √âÕ¬≈– 25  ·≈– ◊ËÕ BTS City Vision

√âÕ¬≈– 18

μâπ∑ÿπ·≈–§à“„™â®à“¬

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’μâπ∑ÿπ¢“¬·≈–∫√‘°“√ 288 ≈â“π∫“∑ ¡’°“√‡μ‘∫‚μ‡æ‘Ë¡¢÷Èπ®“°ªï 2547 „πÕ—μ√“√âÕ¬≈– 14 ´÷Ëß¡’

°“√‡μ‘∫‚μ∑’Ë Ÿß°«à“°“√‡μ‘∫‚μ¢Õß√“¬‰¥â  “‡Àμÿ‡π◊ËÕß®“°μâπ∑ÿπ∑’Ë‡°‘¥®“°‚§√ß°“√ Railway Billboard „π™à«ß‰μ√¡“  1 ·≈–

‰μ√¡“  2 „πªï‡¥’¬«°—π‡ªìπÀ≈—° μâπ∑ÿπ¢“¬¢Õß°≈ÿà¡∫√‘…—∑§‘¥‡ªìπ —¥ à«πª√–¡“≥√âÕ¬≈– 53 ¢Õß¬Õ¥¢“¬√«¡ ‚¥¬®“°

≈—°…≥–∏ÿ√°‘®À≈—°¢Õß∫√‘…—∑∑’Ë„Àâ∫√‘°“√·≈–√—∫®â“ßº≈‘μ ◊ËÕªÑ“¬‚¶…≥“ μâπ∑ÿπ¢“¬À≈—°¢Õß∏ÿ√°‘®´÷Ëßª√–°Õ∫¥â«¬ §à“‡ ◊ËÕ¡√“§“ ◊ËÕªÑ“¬

‚¶…≥“ §à“‡™à“æ◊Èπ∑’Ëμ‘¥μ—Èß ◊ËÕªÑ“¬‚¶…≥“ ·≈–§à“∫”√ÿß√—°…“ ◊ËÕªÑ“¬‚¶…≥“ ÷́Ëß§‘¥‡ªìπ —¥ à«πª√–¡“≥√âÕ¬≈– 80 ¢Õßμâπ∑ÿπ

¢“¬

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’§à“„™â®à“¬√«¡Õ¬Ÿà∑’Ë 146 ≈â“π∫“∑ ´÷Ëß‡ªìπ§à“„™â®à“¬„π°“√¢“¬·≈–∫√‘À“√ 137 ≈â“π∫“∑ §‘¥‡ªìπ

 —¥ à«πª√–¡“≥√âÕ¬≈– 25 ¢Õß¬Õ¥¢“¬√«¡ ª√—∫μ—«≈¥≈ß√âÕ¬≈– 4 „πªï 2547 ∑—Èßπ’È‡π◊ËÕß¡“®“°§à“„™â®à“¬‚§√ß°“√ Railway

Billboard ‰¥â°àÕ„Àâ‡°‘¥√“¬‰¥â·≈–‰¥â∂Ÿ°√—∫√Ÿâ„π à«π¢Õßμâπ∑ÿπ¢“¬·∑π

§”Õ∏‘∫“¬·≈–«‘‡§√“–Àå∞“π–°“√‡ß‘π·≈–º≈°“√¥”‡π‘πß“π
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°”‰√

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’°”‰√¢—Èπμâπ 255 ≈â“π∫“∑ ‚¥¬Õ—μ√“°”‰√¢—Èπμâπ¡’°“√ª√—∫μ—«≈¥≈ß‡≈Á°πâÕ¬Õ¬Ÿà∑’Ë√âÕ¬≈– 8 ‡¡◊ËÕ‡∑’¬∫°—∫ªï

2547 ·≈–‡¡◊ËÕ‡∑’¬∫ªï 2547 °—∫ªï 2546 ¡’°“√‡æ‘Ë¡¢÷Èπ√âÕ¬≈– 35   ”À√—∫ªï 2548 ¡’°”‰√ ÿ∑∏‘ 67 ≈â“π∫“∑ ≈¥≈ß®“° ªï 2547

18 ≈â“π∫“∑ „πªï 2548 §‘¥‡ªìπÕ—μ√“°“√≈¥≈ß¢Õß°”‰√ ÿ∑∏‘√âÕ¬≈– 21 ·≈–¡’Õ—μ√“°”‰√ ÿ∑∏‘μàÕ¬Õ¥¢“¬≈¥≈ß®“°√âÕ¬≈– 16

‡ªìπ√âÕ¬≈– 12 ‚¥¬¡’ “‡Àμÿ¡“®“°°“√√—∫√Ÿâ §à“„™â®à“¬‚§√ß°“√ Railway Billboard ‡ªìπ ”§—≠·μàÕ¬à“ß‰√°Á¥’∫√‘…—∑°Á¬—ß

§ß§«∫§ÿ¡§à“„™â®à“¬‰¥âÕ¬à“ß¡’ª√– ‘∑∏‘¿“æ  „πªï 2548 ∫√‘…—∑¡’Õ—μ√“º≈μÕ∫·∑π®“°ºŸâ∂◊ÕÀÿâπÕ¬Ÿà∑’Ë√âÕ¬≈– 15.91 §”π«≥·∫∫

∂—«‡©≈’Ë¬∂à«ßπÈ”Àπ—°

°.  ‘π∑√—æ¬å

 à«πª√–°Õ∫¢Õß ‘π∑√—æ¬å

°≈ÿà¡∫√‘…—∑¡’ —¥ à«π‚§√ß √â“ß¢Õß ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π·≈– ‘π∑√—æ¬å√–¬–¬“«„πÕ—μ√“ 1 μàÕ 1.6  ‚¥¬®“°≈—°…≥–

°“√ª√–°Õ∫∏ÿ√°‘®¢Õß°≈ÿà¡∫√‘…—∑  ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π‚¥¬ à«π„À≠à®–‡ªìπ≈Ÿ°Àπ’È°“√§â“ „π¢≥–∑’Ë ‘π∑√—æ¬å√–¬–¬“«®–‡ªìπ∑’Ë¥‘π

Õ“§“√·≈–Õÿª°√≥å ´÷Ëß à«π„À≠à‡ªìπ ◊ËÕªÑ“¬‚¶…≥“

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’ ‘π∑√—æ¬å√«¡ 682 ≈â“π∫“∑ ·∫àß‡ªìπ ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π 262 ≈â“π∫“∑ ´÷Ëß§‘¥‡ªìπ —¥ à«π

√âÕ¬≈– 38 ¢Õß ‘π∑√—æ¬å√«¡ ≈¥≈ß®“°Õ—μ√“√âÕ¬≈– 48 „πªï 2547 ‚¥¬‡ªìπº≈®“°°“√≈¥≈ß„π à«π¢Õß‡ß‘π ¥·≈–√“¬°“√

‡∑’¬∫‡∑à“‡ß‘π ¥‡π◊ËÕß®“°¡’°“√π”‡ß‘π‰ª„™â„π°“√¥”‡π‘π°‘®°“√ ‚¥¬„πªï 2548 °≈ÿà¡∫√‘…—∑¡’‡ß‘π ¥ 36 ≈â“π∫“∑ §‘¥‡ªìπ

 —¥ à«π√âÕ¬≈– 5 ¢Õß ‘π∑√—æ¬å√«¡ ≈¥≈ß®“°ªï 2547 ∑’Ë¡’ —¥ à«πÕ¬Ÿàª√–¡“≥√âÕ¬≈– 12 ¢Õß ‘π∑√—æ¬å√«¡

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’ ‘π∑√—æ¬å√–¬–¬“«ª√–¡“≥ 420 ≈â“π∫“∑ §‘¥‡ªìπ —¥ à«π√âÕ¬≈– 62 ¢Õß ‘π∑√—æ¬å√«¡

‚¥¬‡ªìπ‡ß‘π≈ß∑ÿπ„π∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å ¡Ÿ≈§à“ 229 ≈â“π∫“∑ À√◊Õ√âÕ¬≈– 34 ¢Õß ‘π∑√—æ¬å√«¡ ‡æ‘Ë¡¢÷Èπ®“°ªï 2547

14 ≈â“π∫“∑ À√◊Õ√âÕ¬≈– 35 ¢Õß ‘π∑√—æ¬å√«¡„πªï 2547 °“√‡æ‘Ë¡¢÷Èπ¥—ß°≈à“«‡°‘¥®“°°àÕ √â“ß‚§√ß°“√ Fly Over Bridge

(Fly Over Media) ‡ªìπÀ≈—°

§ÿ≥¿“æ¢Õß ‘π∑√—æ¬å

„π à«π¢Õß§ÿ≥¿“æ¢Õß≈Ÿ°Àπ’È °≈ÿà¡∫√‘…—∑¡’π‚¬∫“¬„π°“√°”Àπ¥√–¬–‡«≈“™”√–Àπ’È 60-90 «—π ÷́Ëß¢÷ÈπÕ¬Ÿà°—∫

≈—°…≥–≈Ÿ°§â“ ‚¥¬≈Ÿ°§â“∑’Ë‡ªìπ∫√‘…—∑μ—«·∑π‚¶…≥“¡—°®–‰¥â√—∫√–¬–‡«≈“™”√–Àπ’È∑’Ë¬“«°«à“ ≥ 31 ∏—π«“§¡ 2548, 2547

·≈– 2546 √–¬–‡«≈“°“√™”√–Àπ’È‚¥¬‡©≈’Ë¬¢Õß≈Ÿ°Àπ’È¢Õß°≈ÿà¡∫√‘…—∑Õ¬Ÿà∑’Ë 89 «—π , 85 «—π·≈– 60 «—π μ“¡≈”¥—∫ ´÷Ëß√–¬–‡«≈“

‡°Á∫Àπ’È¥—ß°≈à“« Õ¥§≈âÕß°—∫π‚¬∫“¬°“√¥”‡π‘π∏ÿ√°‘®¢Õß°≈ÿà¡∫√‘…—∑  –∑âÕπ„Àâ‡ÀÁπ√–∫∫°“√μ“¡‡°Á∫Àπ’È∑’Ë¡’ª√– ‘∑∏‘¿“æ ·≈–

§ÿ≥¿“æ¢Õß≈Ÿ°Àπ’È¢Õß°≈ÿà¡∫√‘…—∑ Õ“¬ÿ≈Ÿ°Àπ’È¢Õß∫√‘…—∑ “¡“√∂ √ÿª‰¥â¥—ßπ’È ( —¥ à«π¢Õß≈Ÿ°Àπ’ÈμàÕ≈Ÿ°Àπ’È√«¡)

- °àÕπ∂÷ß°”Àπ¥™”√– 51%

- ¿“¬„π 3 ‡¥◊Õπ 30%

- ¡“°°«à“ 3 ‡¥◊Õπ 19%

„π°√≥’∑’Ë≈Ÿ°§â“¡’°“√º‘¥π—¥™”√–Àπ’È‡°‘π°”Àπ¥‡«≈“ ·≈– àß‡√◊ËÕß‡¢â“ à«π°ØÀ¡“¬„Àâ¥”‡π‘π°“√μ‘¥μ“¡Àπ’È ∫√‘…—∑®–∑”°“√

μ—Èß§à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠‡μÁ¡®”π«π ‚¥¬®“°º≈°“√¥”‡π‘πß“π∑’Ëºà“π¡“∫√‘…—∑¡’ªí≠À“πâÕ¬¡“°„π°“√‡°Á∫™”√–Àπ’È®“°≈Ÿ°§â“

¢.  ¿“æ§≈àÕß

°√–· ‡ß‘π ¥

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’·À≈àß‡ß‘π∑ÿπ ”§—≠¡“®“°°”‰√ ÿ∑∏‘ª√–®”ªï ·≈–‡¡◊ËÕæ‘®“√≥“√à«¡°—∫‡ß‘π∑ÿπÀ¡ÿπ‡«’¬π·≈â«

∑”„Àâ°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥®“°°‘®°√√¡°“√¥”‡π‘πß“π∑—Èß ‘Èπ 96 ≈â“π∫“∑  ‚¥¬°≈ÿà¡∫√‘…—∑¡’„™â°√–· ‡ß‘π ¥¥—ß°≈à“«„π°“√
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¢¬“¬°“√≈ß∑ÿπ„π ‘π∑√—æ¬å∂“«√ ‚¥¬‡©æ“–„π à«π¢Õß ◊ËÕªÑ“¬‚¶…≥“‡ªìπ‡ß‘π 79≈â“π∫“∑ Õ¬à“ß‰√°Á¥’ „πªï 2548 °≈ÿà¡∫√‘…—∑‰¥â

¡’°“√≈ß∑ÿπ‡æ‘Ë¡„π∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ‚¥¬°“√ ◊́ÈÕÀÿâπ‡æ‘Ë¡·≈–‡æ‘Ë¡∑ÿπ®”π«π 2,083,334 Àÿâπ §‘¥‡ªìπ¡Ÿ≈§à“ 20,833,340

∫“∑ ‚¥¬™”√–·≈â« 12,500,005 ∫“∑  ∫√‘…—∑¡’°“√®à“¬‡ß‘πªíπº≈„Àâ·°àºŸâ∂◊ÕÀÿâπ 30 ≈â“π∫“∑ ·≈–¡’°“√°Ÿâ¬◊¡‡ß‘π‡æ‘Ë¡®“° ∂“∫—π

°“√‡ß‘π 23 ≈â“π∫“∑ ‡ªìπº≈„Àâ°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥„™â‰ª„π°‘®°√√¡®—¥À“‡ß‘π∑—Èß ‘Èπ 7 ≈â“π∫“∑ ‡¡◊ËÕæ‘®“√≥“°√–· 

‡ß‘π ¥¢Õß°≈ÿà¡∫√‘…—∑®“°°‘®°√√¡¥â“πμà“ßÊ æ∫«à“°≈ÿà¡∫√‘…—∑¡’°√–· ‡ß‘π ¥≈¥≈ß ÿ∑∏‘ 37 ≈â“π∫“∑ ÷́Ëß ◊∫‡π◊ËÕß¡“®“°°“√

≈ß∑ÿπ„π‚§√ß°“√ Fly Over Bridge (Fly Over Media) ·≈–°“√¥”‡π‘π°“√∑’Ë‡ªìπª°μ‘¢Õß°“√¥”‡π‘π∏ÿ√°‘® ‡ªìπ ”§—≠

 ¿“æ§≈àÕß

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’Õ—μ√“ à«π ¿“æ§≈àÕß ·≈– ¿“æ§≈àÕßÀ¡ÿπ‡√Á«∑’Ë 1.40 ‡∑à“ ·≈– 1.35 ‡∑à“μ“¡≈”¥—∫ ≈¥≈ß

®“°∑’Ë 1.79 ‡∑à“ ·≈– 1.67 ‡∑à“„πªï 2547 ∑—Èßπ’È‡π◊ËÕß®“°°≈ÿà¡∫√‘…—∑¡’°“√°àÕÀπ’È√–¬– —Èπ‡æ‘Ë¡¢÷Èπ ‚¥¬°“√ÕÕ°μ—Î« —≠≠“„™â‡ß‘π

¡Ÿ≈§à“ 23 ≈â“π∫“∑ ‡æ◊ËÕ„™âÀ¡ÿπ‡«’¬π„π°‘®°“√

§. √“¬®à“¬≈ß∑ÿπ

√“¬®à“¬≈ß∑ÿπ à«π„À≠à¢Õß∫√‘…—∑„™â‰ª‡æ◊ËÕ°“√°àÕ √â“ß ◊ËÕªÑ“¬‚¶…≥“ „πªï 2548 ∫√‘…—∑¡’°“√≈ß∑ÿπ„π ◊ËÕªÑ“¬‚¶…≥“

‡æ‘Ë¡¢÷Èπª√–¡“≥ 79 ≈â“π∫“∑  à«π„À≠à‡ªìπ°“√‡æ‘Ë¡‚§√ßªÑ“¬‚¶…≥“ª√–‡¿∑ Fly Over Bridge (Fly Over Media), Billboard

·≈– Trivision μ“¡≈”¥—∫ ´÷Ëß°“√≈ß∑ÿπ„π ◊ËÕªÑ“¬‚¶…≥“‡æ‘Ë¡¢÷Èππ—Èπ®– àßº≈‚¥¬μ√ßμàÕ°“√¢¬“¬μ—«‡æ‘Ë¡¢÷Èπ¢Õß√“¬‰¥â¢Õß

∫√‘…—∑„πÕπ“§μ

ß. ·À≈àß∑’Ë¡“¢Õß‡ß‘π∑ÿπ

‚§√ß √â“ß¢Õß‡ß‘π∑ÿπ¢Õß°≈ÿà¡∫√‘…—∑„πªï 2548 ¡“®“°°“√°àÕÀπ’È®“° ∂“∫—π°“√‡ß‘π  —¥ à«π¢ÕßÀπ’ÈμàÕ à«π¢Õß

ºŸâ∂◊ÕÀÿâπ¡’ —¥ à«π √–À«à“ßªï 2548 ·≈–ªï 2547 ¡’Õ—μ√“∑’Ë„°≈â‡§’¬ß°—π ‚¥¬°≈ÿà¡∫√‘…—∑¡’Õ—μ√“ à«πÀπ’È ‘πμàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπÕ¬Ÿà∑’Ë

0.38 ‡∑à“ ·≈– 0.38 ‡∑à“ μ“¡≈”¥—∫ ‚¥¬ —¥ à«π¥—ß°≈à“«¡’°“√‡ª≈’Ë¬π·ª≈ß®“°ªï 2546 °≈à“«§◊Õ„πªï 2546 °≈ÿà¡∫√‘…—∑

¡’·À≈àß‡ß‘π∑ÿπ®“°°“√°àÕÀπ’È ‚¥¬¡’Õ—μ√“ à«πÀπ’È ‘πμàÕ à«π¢ÕßºŸâ∂◊ÕÀÿâπÕ¬Ÿà∑’Ë 0.37 ‡∑à“

®. Àπ’È ‘π

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’Àπ’È ‘πÀ¡ÿπ‡«’¬π 187 ≈â“π∫“∑ Àπ’È ‘π√–¬–¬“« 2 ≈â“π∫“∑ √«¡¿“√–Àπ’È ‘π∑—Èß ‘Èπ

189 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ®“°ªï 2547 ®”π«π 23 ≈â“π∫“∑  “‡Àμÿ ”§—≠¡“®“°°“√‡æ‘Ë¡¢÷Èπ¢Õß‡ß‘π°Ÿâ¬◊¡®“° ∂“∫—π°“√‡ß‘π 23

≈â“π∫“∑ ‡æ‘Ë¡‡ªìπ 88 ≈â“π∫“∑  °“√‡æ‘Ë¡¢÷Èπ¢Õß‡ß‘π°Ÿâ¬◊¡¥—ß°≈à“« ∑”„ÀâÕ—μ√“ à«πÀπ’È ‘πμàÕ ‘π∑√—æ¬å√«¡¢Õß°≈ÿà¡∫√‘…—∑ª√—∫μ—«

‡æ‘Ë¡¢÷Èπ®“°√âÕ¬≈– 27 ¢Õß ‘π∑√—æ¬å√«¡„πªï 2547 ‡æ‘Ë¡‡ªìπ√âÕ¬≈– 28 ¢Õß ‘π∑√—æ¬å√«¡„πªï 2548 ´÷ËßÕ—μ√“°“√°àÕÀπ’È∑’Ë‡æ‘Ë¡

¢÷Èππ’È¬—ß‡ªìπÕ—μ√“∑’ËμË” ·≈–∫√‘…—∑œ¬—ß¡Õß«à“Õ—μ√“§«“¡‡ ’Ë¬ß∑“ß°“√‡ß‘π¬—ßÕ¬Ÿà„π‡°≥±åμË”‡™àπ°—π

©.  à«π¢ÕßºŸâ∂◊ÕÀÿâπ

„πªï 2548 °≈ÿà¡∫√‘…—∑¡’ à«π¢ÕßºŸâ∂◊ÕÀÿâπ 493 ≈â“π∫“∑ ‡æ‘Ë¡¢÷Èπ®“° ªï 2547 ®”π«π 52 ≈â“π∫“∑  “‡ÀμÿÀ≈—°¡“

®“°º≈°”‰√¢Õßªï 2548 Õ¬à“ß‰√°Á¥’∫√‘…—∑¡’°“√ª√–°“»®à“¬‡ß‘πªíπº≈ 30 ≈â“π∫“∑μ“¡¡μ‘∑’Ëª√–™ÿ¡°√√¡°“√∫√‘…—∑§√—Èß∑’Ë 1/2548

„π«—π®—π∑√å∑’Ë 28 °ÿ¡¿“æ—π∏å 2548 ‡ªìπº≈„Àâ ≥  ‘Èπªï 2548 ∫√‘…—∑¡’°”‰√ – ¡À≈—ßÀ—° ”√Õßμ“¡°ÆÀ¡“¬·≈â«ª√–¡“≥

136 ≈â“π∫“∑
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√“¬ß“π¢Õß§≥–°√√¡°“√μ√«® Õ∫

§≥–°√√¡∫√‘…—∑¢Õß∫√‘…—∑ ¡“ ‡μÕ√å·Õ¥ ®”°—¥ (¡À“™π) ‰¥â·μàßμ—Èß§≥–°√√¡°“√μ√«® Õ∫ ÷́Ëßª√–°Õ∫¥â«¬

°√√¡°“√Õ‘ √–®”π«π 3 ∑à“π ‚¥¬¡’ √.μ.μ ‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– ‡ªìπª√–∏“π°√√¡°“√μ√«® Õ∫ π“¬ª√–‡ √‘∞

«’√‡ ∂’¬√æ√°ÿ≈ ·≈– π“ß “«π¿“æ√ ‰°√æ“ππ∑å ‡ªìπ°√√¡°“√μ√«® Õ∫

„π°“√ªØ‘∫—μ‘Àπâ“∑’Ë ”À√—∫ªï 2548 §≥–°√√¡°“√μ√«® Õ∫‰¥â¡’°“√ª√–™ÿ¡√«¡ 4 §√—Èß ‡æ◊ËÕ√à«¡°—π Õ∫∑“π·≈–

„Àâ§«“¡‡ÀÁπ™Õ∫ß∫°“√‡ß‘π√“¬‰μ√¡“ ·≈–ß∫°“√‡ß‘πª√–®”ªï 2548 ÷́Ëßμ√«® Õ∫‚¥¬ºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑œ ‡æ◊ËÕ„Àâ¡—Ëπ„®«à“

ß∫°“√‡ß‘π¢Õß∫√‘…—∑œ  ‰¥â®—¥∑”¢÷ÈπÕ¬à“ß∂Ÿ°μâÕßμ“¡§«√  ¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈Õ¬à“ß‡æ’¬ßæÕ ·≈–‡ªìπ‰ªμ“¡¡“μ√∞“π∫—≠™’∑—Ë«‰ª

πÕ°®“°π’È §≥–°√√¡°“√μ√«® Õ∫‰¥â√—∫¡Õ∫À¡“¬®“°§≥–°√√¡°“√∫√‘…—∑„Àâ‡ªìπºŸâæ‘®“√≥“§—¥‡≈◊Õ°ºŸâμ√«® Õ∫

¿“¬„π®“°¿“¬πÕ° ‡¢â“¡“¥”‡π‘π°“√μ√«® Õ∫√–∫∫°“√§«∫§ÿ¡¿“¬„π¢Õß∫√‘…—∑œ §≥–°√√¡°“√μ√«® Õ∫‰¥â¡’¡μ‘‡≈◊Õ°

∫√‘…—∑  Õ∫∫—≠™’ ‰Õ «’ ·Õ≈ ®”°—¥ ‡¢â“¡“‡ªìπºŸâμ√«® Õ∫¿“¬„π ‚¥¬‡√‘Ë¡μ√«® Õ∫§√—Èß·√°„π‰μ√¡“ ∑’Ë 2 ‚¥¬μ√«® Õ∫

√“¬°“√∫—≠™’-°“√‡ß‘π °“√ªØ‘∫—μ‘ß“π ·≈–°“√ªØ‘∫—μ‘μ“¡¢âÕ°ÆÀ¡“¬∑’Ë‡°’Ë¬«¢âÕß ‚¥¬„™â‡°≥±å¡“μ√∞“π®“°§Ÿà¡◊Õ°“√ªØ‘∫—μ‘ß“π

¢Õß°‘®°“√§«∫§Ÿà°—∫‡°≥±å¡“μ√∞“π°“√ªØ‘∫—μ‘ß“π∑’Ë¥’μ“¡·π«∑“ß¢Õß ¡“§¡ºŸâμ√«® Õ∫¿“¬„π·Ààßª√–‡∑»‰∑¬·≈–¢Õßμ≈“¥

À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬ √«¡∑—Èß‰¥â„™â«‘∏’°“√μ√«® Õ∫Õ◊Ëπ∑’Ë‡ÀÁπ«à“®”‡ªìπ ‡æ◊ËÕ®–‰¥âº≈ √ÿª‡°’Ë¬«°—∫√–∫∫°“√§«∫§ÿ¡¿“¬„π

¢Õß°‘®°“√μ“¡·ºπß“πμ√«® Õ∫∑’Ë‡ªìπ¡“μ√∞“π ·≈–√“¬ß“πº≈°“√μ√«® Õ∫μàÕ§≥–°√√¡°“√μ√«® Õ∫

§≥–°√√¡°“√μ√«® Õ∫¡’§«“¡‡ÀÁπ«à“ ∫√‘…—∑œ ¡’√–∫∫°“√§«∫§ÿ¡¿“¬„πÕ¬Ÿà„π√–¥—∫∑’Ëπà“æÕ„® Õ’°∑—Èß§≥–°√√¡°“√

·≈–ºŸâ∫√‘À“√¢Õß∫√‘…—∑œ ¡’§«“¡¡ÿàß¡—Ëπ„π°“√∫√‘À“√ß“π¥â«¬§«“¡√–¡—¥√–«—ß‡æ◊ËÕ„Àâ∫√√≈ÿ‡ªÑ“À¡“¬¢ÕßÕß§å°√¿“¬„μâ°“√°”°—∫

¥Ÿ·≈∑’Ë¡’ª√– ‘∑∏‘¿“æ

√.μ.μ.‡°√’¬ß»—°¥‘Ï  ‚≈À–™“≈–

ª√–∏“π°√√¡°“√μ√«® Õ∫

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)
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√“¬ß“π§«“¡√—∫º‘¥™Õ∫¢Õß§≥–°√√¡°“√μàÕ√“¬ß“π∑“ß°“√‡ß‘π

‡√’¬π  ∑à“πºŸâ∂◊ÕÀÿâπ

§≥–°√√¡°“√∫√‘…—∑‡ªìπºŸâ√—∫º‘¥™Õ∫μàÕß∫°“√‡ß‘π¢Õß ∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–ß∫°“√‡ß‘π√«¡

¢Õß∫√‘…—∑ ·≈–∫√‘…—∑¬àÕ¬ √«¡∂÷ß¢âÕ¡Ÿ≈ “√ π‡∑»∑’Ëª√“°Ø„π√“¬ß“πª√–®”ªï ß∫°“√‡ß‘π∑’Ëª√“°Ø¢÷Èπ„π√“¬ß“πª√–®”ªï

‰¥â®—¥∑”¢÷Èπμ“¡¡“μ√∞“π∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª ‚¥¬„™âπ‚¬∫“¬∫—≠™’∑’Ë‡À¡“– ¡·≈–ªØ‘∫—μ‘Õ¬à“ß ¡Ë”‡ ¡Õ ·≈–‰¥â¡’°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈

∑’Ë ”§—≠Õ¬à“ß‡æ’¬ßæÕ„πÀ¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π ‡æ◊ËÕ„Àâ‡ªìπª√–‚¬™πåμàÕºŸâ∂◊ÕÀÿâπ·≈–π—°≈ß∑ÿπ∑—Ë«‰ªÕ¬à“ß‚ª√àß„ 

„π°“√π’È§≥–°√√¡°“√∫√‘…—∑‰¥â·μàßμ—Èß§≥–°√√¡°“√μ√«® Õ∫‡æ◊ËÕ∑”Àπâ“∑’Ë Õ∫∑“ππ‚¬∫“¬∑“ß°“√∫—≠™’·≈–§ÿ≥¿“æ

¢Õß√“¬ß“π∑“ß°“√‡ß‘π¢Õß·μà≈–‰μ√¡“ °àÕπ∑’Ë®– àß„Àâ§≥–°√√¡°“√∫√‘…—∑√—∫∑√“∫ ‚¥¬§«“¡‡ÀÁπ¢Õß§≥–°√√¡°“√μ√«® Õ∫

‡°’Ë¬«°—∫‡√◊ËÕßπ’Èª√“°Ø„π√“¬ß“π¢Õß§≥–°√√¡°“√μ√«® Õ∫´÷Ëß· ¥ß‰«â„π√“¬ß“πª√–®”ªï·≈â« ·≈–ºŸâ Õ∫∫—≠™’¢Õß∫√‘…—∑‰¥â· ¥ß

§«“¡‡ÀÁπμàÕß∫°“√‡ß‘π¢Õß∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬„π√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’ «à“‰¥â· ¥ß∞“π–∑“ß°“√‡ß‘π º≈°“√¥”‡π‘πß“π

·≈–°√–· ‡ß‘π ¥∂Ÿ°μâÕßμ“¡∑’Ë§«√„π “√– ”§—≠μ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª

√.μ.μ.‡°√’¬ß»—°¥‘Ï ‚≈À–™“≈– π“¬πæ¥≈  μ—≥»≈“√—°…å

ª√–∏“π°√√¡°“√ ª√–∏“π°√√¡°“√∫√‘À“√
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1 ∫¡®.¡“ ‡μÕ√å ·Õ¥ π“ß ÿ¡“≈’  ‚™§¥’Õπ—πμå 630,000.00 630,000.00

2 ∫®°.¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å π“ß ÿ¡“≈’  ‚™§¥’Õπ—πμå 375,000.00 390,000.00

3 ∫®°.Õ‘ß§å‡®Á∑ Õ‘¡‡¡ ‡® 

(ª√–‡∑»‰∑¬) π“ß ÿ¡“≈’  ‚™§¥’Õπ—πμå 181,000.00 240,000.00

4 ∫®°.¡“‚°â ‰√∑å ´“¬πå π“ß ÿ¡“≈’  ‚™§¥’Õπ—πμå 135,000.00 205,000.00

5 ∫®°.·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å π“ß ÿ¡“≈’  ‚™§¥’Õπ—πμå 161,000.00 205,000.00

       √«¡§à“μÕ∫·∑π®“°°“√ Õ∫∫—≠™’ 1,482,000.00 1,670,000.00

√“¬°“√∑’Ë ™◊ËÕ∫√‘…—∑ºŸâ®à“¬ ™◊ËÕºŸâ Õ∫∫—≠™’
2547 2548

§à“ Õ∫∫—≠™’

§à“μÕ∫·∑π¢ÕßºŸâ Õ∫∫—≠™’

§à“μÕ∫·∑π®“°°“√ Õ∫∫—≠™’ (Audit Fee) ¢Õß∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬ ‡ª√’¬∫‡∑’¬∫ªï 2547 ·≈– 2548

§à“∫√‘°“√Õ◊Ëπ (Non-Audit Fee)

- ‰¡à¡’ -
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√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’√—∫Õπÿ≠“μ

‡ πÕ ºŸâ∂◊ÕÀÿâπ·≈–§≥–°√√¡°“√¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

¢â“æ‡®â“‰¥âμ√«® Õ∫ß∫¥ÿ≈√«¡ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ß∫°”‰√¢“¥∑ÿπ√«¡ ß∫· ¥ß °“√

‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ√«¡ ·≈–ß∫°√–· ‡ß‘π ¥√«¡ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·μà≈–ªï¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥

(¡À“™π) ·≈–∫√‘…—∑¬àÕ¬ ·≈–¢â“æ‡®â“‰¥âμ√«® Õ∫ß∫¥ÿ≈ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ß∫°”‰√¢“¥∑ÿπ ß∫· ¥ß

°“√‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ ·≈–ß∫°√–· ‡ß‘π ¥ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·μà≈–ªï‡©æ“–¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥

(¡À“™π) ´÷ËßºŸâ∫√‘À“√¢Õß°‘®°“√‡ªìπºŸâ√—∫º‘¥™Õ∫μàÕ§«“¡∂Ÿ°μâÕß·≈–§√∫∂â«π¢Õß¢âÕ¡Ÿ≈„πß∫°“√‡ß‘π‡À≈à“π’È   à«π¢â“æ‡®â“‡ªìπ

ºŸâ√—∫º‘¥™Õ∫„π°“√· ¥ß§«“¡‡ÀÁπμàÕß∫°“√‡ß‘π¥—ß°≈à“«®“°º≈°“√μ√«® Õ∫¢Õß¢â“æ‡®â“ ß∫°“√‡ß‘π¢Õß∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ∑’Ë„™â‡ªìπ‡°≥±å„π°“√∫—π∑÷°‡ß‘π≈ß∑ÿπ„πß∫°“√‡ß‘ππ’Èμ“¡«‘∏’ à«π‰¥â‡ ’¬ μ√«®

 Õ∫‚¥¬ºŸâ Õ∫∫—≠™’Õ◊Ëπ ́ ÷Ëß¢â“æ‡®â“‰¥â√—∫√“¬ß“π°“√μ√«® Õ∫·≈â« ¬Õ¥‡ß‘π≈ß∑ÿπ„π∫√‘…—∑√à«¡¥—ß°≈à“«§‘¥‡ªìπ√âÕ¬≈– 3.39 ·≈–

√âÕ¬≈– 1.99 ¢Õß ‘π∑√—æ¬å√«¡„πß∫°“√‡ß‘π√«¡ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 μ“¡≈”¥—∫ ·≈–§‘¥‡ªìπ√âÕ¬≈– 3.99

·≈–√âÕ¬≈– 2.24 ¢Õßß∫°“√‡ß‘π‡©æ“–∫√‘…—∑ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 μ“¡≈”¥—∫  à«π·∫àß¢“¥∑ÿπ®“°‡ß‘π

≈ß∑ÿπμ“¡«‘∏’ à«π‰¥â‡ ’¬§‘¥‡ªìπ√âÕ¬≈– 2.92 ¢Õß°”‰√ ÿ∑∏‘„πß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–∫√‘…—∑ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31

∏—π«“§¡ 2548 ·≈– à«π·∫àß°”‰√®“°‡ß‘π≈ß∑ÿπμ“¡«‘∏’ à«π‰¥â‡ ’¬§‘¥‡ªìπ√âÕ¬≈– 0.20 ¢Õß°”‰√ ÿ∑∏‘ „πß∫°“√‡ß‘π√«¡·≈–ß∫

°“√‡ß‘π‡©æ“–∫√‘…—∑ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2547

¢â“æ‡®â“‰¥âªØ‘∫—μ‘ß“πμ√«® Õ∫μ“¡¡“μ√∞“π°“√ Õ∫∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª ´÷Ëß°”Àπ¥„Àâ¢â“æ‡®â“μâÕß«“ß·ºπ·≈–

ªØ‘∫—μ‘ß“π‡æ◊ËÕ„Àâ‰¥â§«“¡‡™◊ËÕ¡—ËπÕ¬à“ß¡’‡Àμÿº≈«à“ ß∫°“√‡ß‘π· ¥ß¢âÕ¡Ÿ≈∑’Ë¢—¥μàÕ¢âÕ‡∑Á®®√‘ßÕ—π‡ªìπ “√– ”§—≠À√◊Õ‰¡à °“√μ√«®

 Õ∫√«¡∂÷ß°“√„™â«‘∏’°“√∑¥ Õ∫À≈—°∞“πª√–°Õ∫√“¬°“√∑—Èß∑’Ë‡ªìπ®”π«π‡ß‘π·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈„πß∫°“√‡ß‘π  °“√ª√–‡¡‘π

§«“¡‡À¡“– ¡¢ÕßÀ≈—°°“√∫—≠™’∑’Ë°‘®°“√„™â ·≈–ª√–¡“≥°“√‡°’Ë¬«°—∫√“¬°“√∑“ß°“√‡ß‘π∑’Ë‡ªìπ “√– ”§—≠´÷ËßºŸâ∫√‘À“√‡ªìπºŸâ

®—¥∑”¢÷Èπ  μ≈Õ¥®π°“√ª√–‡¡‘π∂÷ß§«“¡‡À¡“– ¡¢Õß°“√· ¥ß√“¬°“√∑’Ëπ”‡ πÕ„πß∫°“√‡ß‘π‚¥¬√«¡  ¢â“æ‡®â“‡™◊ËÕ«à“°“√

μ√«® Õ∫¥—ß°≈à“«„Àâ¢âÕ √ÿª∑’Ë‡ªìπ‡°≥±åÕ¬à“ß‡À¡“– ¡„π°“√· ¥ß§«“¡‡ÀÁπ¢Õß¢â“æ‡®â“

®“°°“√μ√«® Õ∫¢Õß¢â“æ‡®â“·≈–√“¬ß“π¢ÕßºŸâ Õ∫∫—≠™’Õ◊Ëπ ¢â“æ‡®â“‡ÀÁπ«à“ß∫°“√‡ß‘π¥—ß°≈à“«¢â“ßμâπ· ¥ß∞“π–

°“√‡ß‘π√«¡ ≥ «—π∑’Ë 31  ∏—π«“§¡ 2548 ·≈– 2547 º≈°“√¥”‡π‘πß“π√«¡·≈–°√–· ‡ß‘π ¥√«¡ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π

·μà≈–ªï¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬ ·≈–∞“π–°“√‡ß‘π ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547

º≈°“√¥”‡π‘πß“π·≈–°√–· ‡ß‘π ¥ ”À√—∫ªï ‘Èπ ÿ¥«—π‡¥’¬«°—π·μà≈–ªï‡©æ“–¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)

‚¥¬∂Ÿ°μâÕßμ“¡∑’Ë§«√„π “√– ”§—≠μ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª

π“ß  ÿ¡“≈’  ‚™§¥’Õπ—πμå

ºŸâ Õ∫∫—≠™’√—∫Õπÿ≠“μ ∑–‡∫’¬π‡≈¢∑’Ë 3322

°√ÿß‡∑æ¡À“π§√

24 °ÿ¡¿“æ—π∏å 2549
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∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)56

ß∫¥ÿ≈

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

≥ «—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

À¡“¬‡Àμÿ 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)

 ‘π∑√—æ¬å

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√ 36,440,831  73,480,278  13,256,112 31,004,271

≈Ÿ°Àπ’È°“√§â“

- ≈Ÿ°§â“∑—Ë«‰ª -  ÿ∑∏‘ [ 4 ] 136,011,045 125,819,125 85,689,521 74,812,283

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 4,5 ] 2,842,463 1,409,556 5,068,649 1,076,088

≈Ÿ°Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] 297,692 2,964,168 1,214,358  4,241,639

 ‘π§â“§ß‡À≈◊Õ 10,811,750 19,289,496  7,722,853  11,037,487

‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“

- ºŸâ§â“∑—Ë«‰ª 367,370 507,987 367,370  452,925

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ]  -  -  -  5,796,510

§à“‡™à“®à“¬≈à«ßÀπâ“ 24,795,084 35,885,969 19,513,109  34,873,884

§à“„™â®à“¬®à“¬≈à«ßÀπâ“ 30,524,121 17,310,353 26,876,134  5,901,220

 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬πÕ◊Ëπ 19,938,407 16,498,163 16,929,505  16,287,270

√«¡ ‘π∑√—æ¬åÀ¡ÿπ‡«’¬π 262,028,763 293,165,095 176,637,611 185,483,577

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬π

‡ß‘π≈ß∑ÿπ´÷Ëß∫—π∑÷°‚¥¬«‘∏’ à«π‰¥â‡ ’¬

- ∫√‘…—∑¬àÕ¬ [ 6 ] -  -  118,999,621  99,553,324

- ∫√‘…—∑√à«¡ [ 6 ] 44,346,696 33,950,830 44,346,696  33,950,830

‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â [ 7 ] 31,806,924 3,066,668 1,816,524  2,125,268

‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ]  9,939,800 3,334,000 9,939,800  3,334,000

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ [ 8 ] 229,016,796 214,951,948 176,917,515 175,878,189

∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™â„π°“√¥”‡π‘πß“π [ 9 ] 35,316,836 35,316,836 35,316,836  35,316,836

§à“§«“¡π‘¬¡ -  ÿ∑∏‘ [ 10 ] 17,213,760 19,300,277 -  -

 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ  52,128,429 3,763,157 16,683,636  2,354,216

√«¡ ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬π  419,769,241 313,683,716 404,020,628 352,512,663

√«¡ ‘π∑√—æ¬å 681,798,004 606,848,811 580,658,239 537,996,240

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È
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Àπ’È ‘π·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ

Àπ’È ‘πÀ¡ÿπ‡«’¬π

‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π [ 11 ] 88,000,000 65,000,000 88,000,000 65,000,000

‡®â“Àπ’È°“√§â“

- ºŸâ§â“∑—Ë«‰ª 22,313,893 25,008,391 7,913,398 15,945,266

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] 5,742,710 7,462,246 7,612,996  8,810,261

√“¬‰¥â√—∫≈à«ßÀπâ“

- ≈Ÿ°§â“∑—Ë«‰ª 17,024,999 14,068,484 15,280,075 14,068,484

- ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] 1,762,827  - 168,215  7,380,000

‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß [ 5 ] 316,557 218,253 242,138  208,869

‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ∑’Ë∂÷ß

°”Àπ¥™”√–„π 1 ªï [ 12 ] 943,592 452,138 132,022  244,603

‡ß‘πªíπº≈§â“ß®à“¬ 85,411 161,689 85,411 161,689

¿“…’‡ß‘π‰¥â§â“ß®à“¬ 14,405,540 17,510,206 2,603,600  1,620,077

§à“„™â®à“¬§â“ß®à“¬ 24,414,927 18,871,313 11,030,745 9,228,478

¿“…’¢“¬∑’Ë¬—ß‰¡à∂÷ß°”Àπ¥™”√– 8,808,947 8,045,204 5,485,920 4,505,744

Àπ’È ‘πÀ¡ÿπ‡«’¬πÕ◊Ëπ 2,763,405 7,317,461 1,576,283  6,609,324

√«¡Àπ’È ‘πÀ¡ÿπ‡«’¬π 186,582,808 164,115,385 140,130,803 133,782,795

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬π

‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ -  ÿ∑∏‘ [ 12 ] 1,462,425 248,250 220,532 40,767

Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ 839,425 1,695,877 804,204  1,659,727

√«¡Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬π  2,301,850 1,944,127 1,024,736 1,700,494

√«¡Àπ’È ‘π 188,884,658 166,059,512 141,155,539 135,483,289

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

ß∫¥ÿ≈ (μàÕ)

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

≥ «—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

À¡“¬‡Àμÿ 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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 à«π¢ÕßºŸâ∂◊ÕÀÿâπ

∑ÿπ‡√◊ÕπÀÿâπ - Àÿâπ “¡—≠

¡Ÿ≈§à“Àÿâπ≈– 1 ∫“∑

- ∑ÿπ®¥∑–‡∫’¬π 125,000,000 Àÿâπ 125,000,000 125,000,000 125,000,000  125,000,000

- ∑ÿπ‡√◊ÕπÀÿâπ∑’ËÕÕ°·≈–√—∫™”√–·≈â«

125,000,000 Àÿâπ 125,000,000 125,000,000 125,000,000  125,000,000

 à«π‡°‘π¡Ÿ≈§à“Àÿâπ 167,084,833 167,084,833 167,084,833  167,084,833

°”‰√ – ¡

- ®—¥ √√‡æ◊ËÕ ”√Õßμ“¡°ÆÀ¡“¬ [ 14 ] 11,563,999 5,524,790 11,563,999  5,524,790

- ¬—ß‰¡à‰¥â®—¥ √√ 135,853,868 104,903,328 135,853,868  104,903,328

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ¢Õß∫√‘…—∑  439,502,700 402,512,951 439,502,700  402,512,951

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π∫√‘…—∑¬àÕ¬ 53,410,646 38,276,348 -  -

√«¡ à«π¢ÕßºŸâ∂◊ÕÀÿâπ  492,913,346 440,789,299 439,502,700  402,512,951

√«¡Àπ’È ‘π·≈– à«π¢ÕßºŸâ∂◊ÕÀÿâπ 681,798,004 606,848,811 580,658,239  537,996,240

ß∫¥ÿ≈ (μàÕ)

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

≥ «—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

À¡“¬‡Àμÿ 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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ß∫°”‰√¢“¥∑ÿπ

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

√“¬‰¥â [ 5 ]
√“¬‰¥â®“°°“√∫√‘°“√ 513,775,727 487,541,379 359,022,489 310,569,546
√“¬‰¥â®“°°“√¢“¬ 29,723,926 42,502,857 25,118,100  42,502,857
√“¬‰¥âÕ◊ËπÊ

- √“¬‰¥â§à“π“¬Àπâ“ - - 6,063,701  5,467,768
- ¥Õ°‡∫’È¬√—∫ 961,185 631,374 744,919  789,005
- Õ◊ËπÊ 12,265,444 11,065,776 11,617,765  11,043,661

 à«π‰¥â‡ ’¬„π°”‰√ ÿ∑∏‘¢Õß
- ∫√‘…—∑¬àÕ¬ - - 19,446,297  32,674,977
- ∫√‘…—∑√à«¡ - 114,499 -  114,499

√«¡√“¬‰¥â 556,726,282 541,855,885 422,013,271 403,162,313

μâπ∑ÿπ·≈–§à“„™â®à“¬ [ 5 ]
μâπ∑ÿπ∫√‘°“√  268,166,827 226,496,665 205,832,269 156,539,349
μâπ∑ÿπ¢“¬ ‘π§â“ 19,978,165 25,355,743  16,381,975  25,355,743
§à“„™â®à“¬„π°“√¢“¬·≈–∫√‘À“√ 136,754,626 142,716,428 104,903,899 121,555,435
¢“¥∑ÿπ®“°°“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬å [ 8 ]  7,104,735  -  7,104,735  -
 à«π‰¥â‡ ’¬„π¢“¥∑ÿπ ÿ∑∏‘¢Õß∫√‘…—∑√à«¡  2,104,139  -  2,104,139  -

√«¡μâπ∑ÿπ·≈–§à“„™â®à“¬  434,108,492 394,568,836 336,327,017 303,450,527

°”‰√ ÿ∑∏‘°àÕπ¥Õ°‡∫’È¬®à“¬·≈–¿“…’‡ß‘π‰¥â 122,617,790 147,287,049  85,686,254  99,711,786
¥Õ°‡∫’È¬®à“¬  (3,097,819) (1,879,601) (3,033,711) (1,564,555)
¿“…’‡ß‘π‰¥â (37,395,924) (39,669,737) (15,662,794) (13,595,172)
°”‰√ 82,124,047 105,737,711  66,989,749  84,552,059
°”‰√ ÿ∑∏‘ à«π∑’Ë‡ªìπ¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬ (15,134,298) (21,185,652) - -

°”‰√ ÿ∑∏‘ ”À√—∫ªï 66,989,749  84,552,059 66,989,749  84,552,059

°”‰√μàÕÀÿâπ¢—Èπæ◊Èπ∞“π
°”‰√μàÕÀÿâπ (∫“∑/Àÿâπ) 0.54 0.68 0.54 0.68

®”π«πÀÿâπ “¡—≠∂—«‡©≈’Ë¬∂à«ßπÈ”Àπ—° (Àÿâπ) 125,000,000 125,000,000 125,000,000 125,000,000

¡Ÿ≈§à“Àÿâπ “¡—≠Àÿâπ≈– (∫“∑) 1 1 1 1

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

À¡“¬‡Àμÿ 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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ß∫· ¥ß°“√‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

°”‰√ – ¡  à«π¢Õß

∑ÿπ‡√◊ÕπÀÿâπ∑’Ë  à«π‡°‘π  ”√Õßμ“¡ ºŸâ∂◊ÕÀÿâπ

À¡“¬‡Àμÿ √—∫™”√–·≈â« ¡Ÿ≈§à“Àÿâπ °ÆÀ¡“¬ ¬—ß‰¡à‰¥â®—¥ √√  à«ππâÕ¬ √«¡

ß∫°“√‡ß‘π√«¡

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2547 125,000,000 167,084,833 2,289,551 73,586,508 28,594,250 396,555,142

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π°”‰√ ÿ∑∏‘ ”À√—∫ªï - - -  -  21,185,652  21,185,652

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬≈¥≈ß®“°°“√

‡ª≈’Ë¬π·ª≈ß —¥ à«π°“√≈ß∑ÿπ - - -  -  (11,503,554)  (11,503,554)

‡ß‘πªíπº≈®à“¬ - - -  (50,000,000) - (50,000,000)

®—¥ √√‡ªìπ ”√Õßμ“¡°ØÀ¡“¬ - -  3,235,239  (3,235,239) - -

°”‰√ ÿ∑∏‘ ”À√—∫ªï - - -  84,552,059 - 84,552,059

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547  125,000,000  167,084,833  5,524,790  104,903,328  38,276,348  440,789,299

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2548  125,000,000  167,084,833  5,524,790  104,903,328 38,276,348  440,789,299

 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬„π°”‰√ ÿ∑∏‘ ”À√—∫ªï - - - -  15,134,298  15,134,298

‡ß‘πªíπº≈®à“¬ [ 13 ] - - -  (30,000,000) -  (30,000,000)

®—¥ √√‡ªìπ ”√Õßμ“¡°ØÀ¡“¬ [ 14 ] - -  6,039,209  (6,039,209) - -

°”‰√ ÿ∑∏‘ ”À√—∫ªï - - -  66,989,749 -  66,989,749

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548  125,000,000  167,084,833  11,563,999  135,853,868  53,410,646  492,913,346

(Àπà«¬ : ∫“∑)
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ß∫· ¥ß°“√‡ª≈’Ë¬π·ª≈ß„π à«π¢ÕßºŸâ∂◊ÕÀÿâπ (μàÕ)

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

°”‰√ – ¡

∑ÿπ‡√◊ÕπÀÿâπ∑’Ë  à«π‡°‘π  ”√Õßμ“¡

À¡“¬‡Àμÿ √—∫™”√–·≈â« ¡Ÿ≈§à“Àÿâπ °ÆÀ¡“¬ ¬—ß‰¡à‰¥â®—¥ √√ √«¡

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2547  125,000,000  167,084,833  2,289,551 73,586,508  367,960,892

‡ß‘πªíπº≈®à“¬  -  -  -  (50,000,000)  (50,000,000)

®—¥ √√‡ªìπ ”√Õßμ“¡°ØÀ¡“¬  -  -  3,235,239  (3,235,239) -

°”‰√ ÿ∑∏‘ ”À√—∫ªï  -  -  -  84,552,059  84,552,059

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2547  125,000,000  167,084,833  5,524,790  104,903,328  402,512,951

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 1 ¡°√“§¡ 2548  125,000,000  167,084,833  5,524,790  104,903,328  402,512,951

‡ß‘πªíπº≈®à“¬ [ 13 ] -  -  -  (30,000,000)  (30,000,000)

®—¥ √√‡ªìπ ”√Õßμ“¡°ØÀ¡“¬ [ 14 ] -  -  6,039,209  (6,039,209) -

°”‰√ ÿ∑∏‘ ”À√—∫ªï -  - -  66,989,749  66,989,749

¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548  125,000,000  167,084,833  11,563,999  135,853,868  439,502,700

(Àπà«¬ : ∫“∑)
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ß∫°√–· ‡ß‘π ¥

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)

°√–· ‡ß‘π ¥®“°°‘®°√√¡¥”‡π‘πß“π
°”‰√ ÿ∑∏‘ ”À√—∫ªï  66,989,749  84,552,059  66,989,749  84,552,059
ª√—∫ª√ÿß°”‰√ ÿ∑∏‘‡ªìπ‡ß‘π ¥√—∫ (®à“¬) ®“°°‘®°√√¡

¥”‡π‘πß“π :-
§à“‡ ◊ËÕ¡√“§“  62,037,765  49,620,814  48,688,621  34,994,280
¢“¥∑ÿπ (°”‰√) ®“°°“√®”Àπà“¬Õÿª°√≥å  (93,521)  139,744  96,614  139,744
Õÿª°√≥åμ—¥®”Àπà“¬ -  3,731  -  -
 à«π‰¥â‡ ’¬„π°”‰√ (¢“¥∑ÿπ) ¢Õß∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡  2,104,139  (114,499)  (17,342,158)  (32,789,476)
°”‰√∑’Ë¬—ß‰¡à‡°‘¥¢÷Èπ®“°Õ—μ√“·≈°‡ª≈’Ë¬π‡ß‘πμ√“μà“ßª√–‡∑» -  (58,185)  -  (55,121)
μ—¥®”Àπà“¬§à“§«“¡π‘¬¡  2,086,517  1,564,887  -  -
Àπ’È ß —¬®– Ÿ≠  3,570,458  859,852  3,570,458  859,852
¢“¥∑ÿπ®“°°“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬å  7,104,735  -  7,104,735  -
 à«π¢ÕßºŸâ∂◊ÕÀÿâπ à«ππâÕ¬  15,134,298  9,682,097  -  -

‡ß‘π ¥‰¥â¡“®“°°“√¥”‡π‘πß“π°àÕπ°“√‡ª≈’Ë¬π·ª≈ß
„π ‘π∑√—æ¬å·≈–Àπ’È ‘π¥”‡π‘πß“π 158,934,140  146,250,500  109,108,019 87,701,338

°“√‡ª≈’Ë¬π·ª≈ß„π ‘π∑√—æ¬å·≈–Àπ’È ‘π¥”‡π‘πß“π
 ‘π∑√—æ¬å¥”‡π‘πß“π≈¥≈ß (‡æ‘Ë¡¢÷Èπ):
≈Ÿ°Àπ’È°“√§â“  (15,195,285) (27,921,256) (18,440,257) (20,526,838)
≈Ÿ°Àπ’ÈÕ◊Ëπ-∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß  2,666,476  (2,892,256)  3,027,281  (1,250,939)
 ‘π§â“§ß‡À≈◊Õ  2,594,169  (18,622,367)  (3,478,499) (10,339,817)
‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“ 140,617  (77,443)  5,882,065  (5,818,892)
§à“‡™à“®à“¬≈à«ßÀπâ“  11,090,885  9,128,421  15,360,775  9,229,006
§à“„™â®à“¬®à“¬≈à«ßÀπâ“  (17,916,189)  (117,458)  (20,974,914)  7,908,853
 ‘π∑√—æ¬åÀ¡ÿπ‡«’¬πÕ◊Ëπ  (371,878)  (9,253,556)  2,426,131  (9,320,639)
 ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ  (43,662,851) (945,870) (14,329,420) (878,999)
Àπ’È ‘πÀ¡ÿπ‡«’¬π‡æ‘Ë¡¢÷Èπ (≈¥≈ß):
‡®â“Àπ’È°“√§â“ (4,414,034) 6,017,852 (9,229,133) 3,180,649
√“¬‰¥â√—∫≈à«ßÀπâ“  4,719,342  2,551,000  (6,000,194)  9,931,000
‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß  98,304  1,584  33,269  (4,203,211)
¿“…’‡ß‘π‰¥â§â“ß®à“¬  (3,104,666)  (2,602,626)  983,523  (6,726,898)
§à“„™â®à“¬§â“ß®à“¬  5,543,614  9,178,865  1,802,267  3,544,118
¿“…’¢“¬∑’Ë¬—ß‰¡à∂÷ß°”Àπ¥™”√–  763,743  1,768,370  980,176  1,216,636
Àπ’È ‘πÀ¡ÿπ‡«’¬πÕ◊Ëπ  (4,554,056)  5,364,062  (5,033,041)  5,325,908
Àπ’È ‘π‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ  (856,452)  214,513  (855,523)  178,363

‡ß‘π ¥ ÿ∑∏‘‰¥â¡“®“°°‘®°√√¡¥”‡π‘πß“π 96,475,879 118,042,335 61,262,525  69,149,638
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ß∫°√–· ‡ß‘π ¥ (μàÕ)

À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π‡ªìπ à«πÀπ÷Ëß¢Õßß∫°“√‡ß‘ππ’È

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

 ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

°√–· ‡ß‘π ¥®“°°‘®°√√¡≈ß∑ÿπ
‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â≈¥≈ß (‡æ‘Ë¡¢÷Èπ)  (28,740,256)  811,102  308,744 952
´◊ÈÕ‡ß‘π≈ß∑ÿπ„πÀÿâπ∑ÿπ¢Õß∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡‡æ‘Ë¡¢÷Èπ

- √«¡§à“§«“¡π‘¬¡  (12,500,005) (31,457,155) (12,500,005)  (43,960,709)
‡ß‘π ¥√—∫®“°°“√¢“¬Õÿª°√≥å  340,661  182,982  131,386  182,982
´◊ÈÕÕÿª°√≥å  (78,856,777) (158,755,508)  (52,970,915) (144,189,030)
‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß≈¥≈ß (‡æ‘Ë¡¢÷Èπ)  (6,605,800)  (3,334,000)  (6,605,800)  15,536,000

‡ß‘π ¥ ÿ∑∏‘„™â‰ª„π°‘®°√√¡≈ß∑ÿπ  (126,362,177) (192,552,579)  (71,636,590) (172,429,805)

°√–· ‡ß‘π ¥®“°°‘®°√√¡®—¥À“‡ß‘π
‡ß‘π°Ÿâ¬◊¡®“° ∂“∫—π°“√‡ß‘π‡æ‘Ë¡¢÷Èπ  23,000,000  15,000,000  23,000,000  15,000,000
‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ≈¥≈ß  (76,871)  (166,207) (297,816)  (244,604)
™”√–§◊π‡ß‘π°Ÿâ¬◊¡®“°ºŸâ∂◊ÕÀÿâπ  -  (18,130,000)  -  -
‡ß‘πªíπº≈®à“¬  (30,076,278)  (49,838,311)  (30,076,278)  (49,838,311)

‡ß‘π ¥ ÿ∑∏‘„™â‰ª„π°‘®°√√¡®—¥À“‡ß‘π  (7,153,149)  (53,134,518)  (7,374,094) (35,082,915)

‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√≈¥≈ß ÿ∑∏‘  (37,039,447) (127,644,762)  (17,748,159) (138,363,082)
‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√μâπªï  73,480,278  201,125,040  31,004,271  169,367,353
‡ß‘π ¥·≈–‡ß‘πΩ“°∏π“§“√ ‘Èπªï  36,440,831  73,480,278  13,256,112  31,004,271

¢âÕ¡Ÿ≈°√–· ‡ß‘π ¥‡ªî¥‡º¬‡æ‘Ë¡‡μ‘¡
‡ß‘π ¥®à“¬„π√–À«à“ßªï

¥Õ°‡∫’È¬®à“¬  2,513,047  1,879,601  2,448,939  1,564,555
¿“…’‡ß‘π‰¥â  19,504,643  23,804,855  13,070,281  11,975,095

√“¬°“√∑’Ë‰¡à‡°’Ë¬«¢âÕß°—∫‡ß‘π ¥
„π√–À«à“ßªï ∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬‰¥ấ ◊ÈÕ√∂¬πμå¡Ÿ≈§à“√«¡ 2.38 ≈â“π∫“∑ ÷́Ëß´◊ÈÕ‚¥¬«‘∏’ —≠≠“‡™à“´◊ÈÕ®”π«π 1.78 ≈â“π∫“∑

·≈–Õ’° 0.60 ≈â“π∫“∑®à“¬™”√–‡ªìπ‡ß‘π ¥
„π√–À«à“ßªï ∫√‘…—∑œ ¡’°“√‚Õπ ‘π§â“§ß‡À≈◊Õ¡“„™â‡ªìπÕÿª°√≥å ‡ªìπ®”π«π 5.88 ≈â“π∫“∑„πß∫°“√‡ß‘π√«¡ ·≈–‡ªìπ®”π«π

6.79 ≈â“π∫“∑„πß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑
„π√–À«à“ßªï ∫√‘…—∑œ ¡’°“√√◊ÈÕ∂Õπ‚§√ßªÑ“¬·≈–‚Õπ à«π∑’Ë‡À≈◊Õ‰ª‡ªìπ«— ¥ÿ ‘Èπ‡ª≈◊Õß‡æ◊ËÕ„™â„π°“√ à́Õ¡·´¡Õÿª°√≥å‡ªìπ ®”π«π

3.07 ≈â“π∫“∑ „πß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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À¡“¬‡Àμÿª√–°Õ∫ß∫°“√‡ß‘π

∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬

≥ «—π∑’Ë 31 ∏—π«“§¡  2548 ·≈–  2547

®”π«πæπ—°ß“π ≥ «—π ‘Èπªï (§π) 143 131 109 104

§à“„™â®à“¬‡°’Ë¬«°—∫æπ—°ß“π ”À√—∫ªï (≈â“π∫“∑) 49.31 43.14 39.38 35.07

1. ¢âÕ¡Ÿ≈∑—Ë«‰ª
∫√‘…—∑œ ®¥∑–‡∫’¬π®—¥μ—Èß°—∫°√–∑√«ßæ“≥‘™¬å‡ªìπ∫√‘…—∑®”°—¥‡¡◊ËÕ«—π∑’Ë 18 °ÿ¡¿“æ—π∏å 2531 ·≈–‡¢â“‡ªìπ∫√‘…—∑®¥

∑–‡∫’¬π„πμ≈“¥À≈—°∑√—æ¬å ‡ÕÁ¡ ‡Õ ‰Õ ·Ààßª√–‡∑»‰∑¬„πªï 2546 ∫√‘…—∑¥”‡π‘π∏ÿ√°‘®ß“π√—∫ß“π‚¶…≥“ „Àâ‡™à“Õ —ßÀ“√‘¡∑√—æ¬å

·≈–´◊ÈÕ¢“¬Õÿª°√≥åß“π‚¶…≥“‰øøÑ“ ∫√‘…—∑œ ¡’∑’ËÕ¬Ÿàμ“¡∑’Ë®¥∑–‡∫’¬π‰«â ‡≈¢∑’Ë 1 ™—Èπ∑’Ë 4-6 ́ Õ¬≈“¥æ√â“« 19 ∂ππ≈“¥æ√â“«

·¢«ß®Õ¡æ≈ ‡¢μ®μÿ®—°√ °√ÿß‡∑æ¡À“π§√

®”π«πæπ—°ß“π·≈–§à“„™â®à“¬‡°’Ë¬«°—∫æπ—°ß“π ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ¡’¥—ßπ’È

2. ‡°≥±å„π°“√®—¥∑”·≈–π”‡ πÕß∫°“√‡ß‘π
ß∫°“√‡ß‘π√«¡

2.1 ß∫°“√‡ß‘π√«¡π’È‰¥â√«¡ß∫°“√‡ß‘π¢Õß∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π) ·≈–∫√‘…—∑¬àÕ¬∑’Ë∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥

®”°—¥ (¡À“™π) ∂◊ÕÀÿâπ¥—ßμàÕ‰ªπ’È

 —¥ à«π‡ß‘π≈ß∑ÿπ (√âÕ¬≈–)
™◊ËÕ∫√‘…—∑¬àÕ¬ 2548 2547 ≈—°…≥–∏ÿ√°‘®

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ 67.50 67.50 º≈‘μ·≈–„Àâ∫√‘°“√ ◊ËÕ‚¶…≥“

°≈“ß·®âß

∫√‘…—∑ ¡“‚°â ‰√∑å ´“¬πå ®”°—¥ 80.00 80.00 º≈‘μ·≈–®”Àπà“¬Õÿª°√≥å‰μ√«‘™—Ëπ

≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ¬Õ¥ ‘π∑√—æ¬å¢Õß∫√‘…—∑¬àÕ¬´÷Ëß√«¡Õ¬Ÿà„πß∫°“√‡ß‘π√«¡§‘¥‡ªìπ

√âÕ¬≈– 31.05 ·≈–√âÕ¬≈– 26.43 ¢Õß ‘π∑√—æ¬å√«¡ μ“¡≈”¥—∫ ·≈–√“¬‰¥â ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈–

2547 ¢Õß∫√‘…—∑¬àÕ¬´÷Ëß√«¡Õ¬Ÿà„πß∫°“√‡ß‘π√«¡§‘¥‡ªìπ√âÕ¬≈– 34.57 ·≈– 34.54 ¢Õß√“¬‰¥â√«¡ μ“¡≈”¥—∫

2.2 √“¬°“√∫—≠™’°—∫∫√‘…—∑¬àÕ¬∑’Ë¡’ “√– ”§—≠‰¥â∂Ÿ°À—°ÕÕ°®“°ß∫°“√‡ß‘π√«¡·≈â«

2.3 ß∫°“√‡ß‘π√«¡®—¥∑”¢÷Èπ‚¥¬„™âπ‚¬∫“¬°“√∫—≠™’‡¥’¬«°—π ”À√—∫√“¬°“√∫—≠™’∑’Ë‡À¡◊Õπ°—πÀ√◊Õ‡Àμÿ°“√≥å∑“ß∫—≠™’∑’Ë

§≈â“¬§≈÷ß°—π

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

2548 2547 2548 2547
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3. π‚¬∫“¬°“√∫—≠™’∑’Ë ”§—≠
π‚¬∫“¬°“√∫—≠™’∑’Ë ”§—≠∑’Ë„™â„π°“√®—¥∑”ß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑¡’¥—ßμàÕ‰ªπ’È

3.1 ‡°≥±å„π°“√®—¥∑”ß∫°“√‡ß‘π

ß∫°“√‡ß‘π√«¡·≈–ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑‰¥â®—¥∑”¢÷Èπμ“¡À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª„πª√–‡∑»‰∑¬ ¿“¬„μâ

æ√–√“™∫—≠≠—μ‘°“√∫—≠™’ æ.». 2543 ·≈–æ√–√“™∫—≠≠—μ‘«‘™“™’æ∫—≠™’ æ.». 2547 √«¡∂÷ß¡“μ√∞“π°“√∫—≠™’¢Õß

‰∑¬ ·≈–ª√–°“»μà“ßÊ ∑’ËÕÕ°‚¥¬§≥–°√√¡°“√°”°—∫À≈—°∑√—æ¬å·≈–μ≈“¥À≈—°∑√—æ¬å·Ààßª√–‡∑»‰∑¬

3.2 ∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡

‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡· ¥ß„πß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œμ“¡«‘∏’ à«π‰¥â‡ ’¬ ‡ß‘π≈ß∑ÿπ„π∫√‘…—∑

¬àÕ¬·≈–∫√‘…—∑√à«¡¥—ß°≈à“«‡ªìπ°“√≈ß∑ÿπ„π°‘®°“√∑’Ë∫√‘…—∑œ∂◊ÕÀÿâπ¡“°°«à“√âÕ¬≈– 50 ·≈–√âÕ¬≈– 20 μ“¡≈”¥—∫ ¢Õß

 ‘∑∏‘„π°“√ÕÕ°‡ ’¬ß∑—ÈßÀ¡¥ ¢Õß°‘®°“√∑’Ë∫√‘…—∑œ¡’Õ”π“®„π°“√§«∫§ÿ¡ «‘∏’ à«π‰¥â‡ ’¬‡ªìπ°“√∫—π∑÷°∫—≠™’∑’Ë∫√‘…—∑œ

∫—π∑÷°∫—≠™’‡ß‘π≈ß∑ÿπ¥â«¬√“§“∑ÿπ∑’Ë´◊ÈÕ¡“·≈–ª√—∫ª√ÿß¬Õ¥¥—ß°≈à“«‚¥¬√—∫√Ÿâ à«π‰¥â‡ ’¬„π°”‰√À√◊Õ¢“¥∑ÿπ¢Õß∫√‘…—∑

¬àÕ¬·≈–∫√‘…—∑√à«¡„πß∫°”‰√¢“¥∑ÿπÀ≈—ß®“°«—π∑’Ë‰¥â´◊ÈÕ¡“ ¥—ßπ—Èπ¡Ÿ≈§à“¢Õß‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡∑’Ë

· ¥ß„πß∫¥ÿ≈‡©æ“–¢Õß∫√‘…—∑ –∑âÕπ„Àâ‡ÀÁπ∂÷ß à«π‰¥â‡ ’¬„π ‘π∑√—æ¬å ÿ∑∏‘¢Õß∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡ °“√¥âÕ¬

§à“¢Õß‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡®–∫—π∑÷°‡ªìπ§à“‡º◊ËÕ°“√ª√—∫¡Ÿ≈§à“‡ß‘π≈ß∑ÿπ‡¡◊ËÕ¡’ ‘Ëß∫àß™’È∂÷ß°“√¥âÕ¬§à“

3.3 °“√·ª≈ß§à“‡ß‘πμ√“μà“ßª√–‡∑»

∫√‘…—∑œ·≈–∫√‘…—∑¬àÕ¬·ª≈ß§à“√“¬°“√∑’Ë‡ªìπ‡ß‘πμ√“μà“ßª√–‡∑»∑’Ë‡°‘¥¢÷Èπ„Àâ‡ªìπ‡ß‘π∫“∑‡æ◊ËÕ°“√∫—π∑÷°∫—≠™’‚¥¬„™â

Õ—μ√“·≈°‡ª≈’Ë¬π ≥ «—π∑’Ë∑’Ë‡°‘¥√“¬°“√  ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπμ—«‡ß‘π∑’Ë¡’§à“‡ªìπ‡ß‘πμ√“μà“ßª√–‡∑» ·≈–¡’¬Õ¥

§ß‡À≈◊Õ ≥ «—π∑’Ë„πß∫¥ÿ≈·ª≈ß§à“‡ªìπ‡ß‘π∫“∑‚¥¬„™âÕ—μ√“·≈°‡ª≈’Ë¬π ≥ «—ππ—Èπ °”‰√·≈–¢“¥∑ÿπ∑’Ë‡°‘¥®“°°“√√—∫

À√◊Õ®à“¬™”√–‡ß‘πμ√“μà“ßª√–‡∑»·≈–∑’Ë‡°‘¥®“°°“√·ª≈ß§à“ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπμ—«‡ß‘π¥—ß°≈à“« √—∫√Ÿâ‡ªìπ°”‰√

À√◊Õ¢“¥∑ÿπ„πß∫°”‰√¢“¥∑ÿπ „π°√≥’∑’Ë∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬∑”°“√ªÑÕß°—π§«“¡‡ ’Ë¬ß ”À√—∫√“¬°“√∑’Ë‡ªìπ‡ß‘π

μ√“μà“ßª√–‡∑»‚¥¬„™â —≠≠“´◊ÈÕ¢“¬‡ß‘πμ√“μà“ßª√–‡∑»≈à«ßÀπâ“ ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬®–·ª≈ß§à“ ‘π∑√—æ¬å·≈–

Àπ’È ‘π∑’Ë‡ªìπμ—«‡ß‘π∑’Ë‡°’Ë¬«¢âÕß°—∫ —≠≠“≈à«ßÀπâ“¥â«¬Õ—μ√“·≈°‡ª≈’Ë¬π∑’Ë√–∫ÿ‰«â„π —≠≠“≈à«ßÀπâ“π—Èπ  à«π§à“

∏√√¡‡π’¬¡ ”À√—∫°“√ ◊́ÈÕ¢“¬‡ß‘πμ√“μà“ßª√–‡∑»≈à«ßÀπâ“®–∑¬Õ¬μ—¥®à“¬μ“¡ —¥ à«π¢Õß‡ß‘πμ√“μà“ßª√–‡∑»∑’Ë¡’

°“√ªÑÕß°—π§«“¡‡ ’Ë¬ßμ“¡¬Õ¥∑’Ë≈¥≈ß

3.4 ≈Ÿ°Àπ’È°“√§â“

≈Ÿ°Àπ’È°“√§â“· ¥ß¥â«¬¡Ÿ≈§à“∑’Ë®–‰¥â√—∫ §à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠ª√–¡“≥®“°ª√– ∫°“√≥å°“√‡√’¬°‡°Á∫Àπ’È„πÕ¥’μ

·≈–°“√«‘‡§√“–Àå∞“π–¢Õß≈Ÿ°Àπ’È ≥ «—π ‘Èπªï Àπ’È Ÿ≠∑’Ë‡°‘¥¢÷Èπ„π√–À«à“ßªïμ—¥‡ªìπ§à“„™â®à“¬∑—π∑’∑’Ë‡°‘¥¢÷Èπ

3.5 ∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å

∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å · ¥ß¥â«¬√“§“∑ÿπ‡¥‘¡À—°§à“‡ ◊ËÕ¡√“§“ – ¡ ·≈–√“¬°“√μ—¥∫—≠™’

§à“‡ ◊ËÕ¡√“§“§”π«≥‚¥¬«‘∏’‡ âπμ√ß μ“¡Õ“¬ÿ°“√„™âß“π‚¥¬ª√–¡“≥¢Õß ‘π∑√—æ¬å‡ªìπ√–¬–‡«≈“ 5 - 20 ªï

°”‰√¢“¥∑ÿπ®“°°“√¢“¬Õÿª°√≥å§”π«≥®“°√“§“μ“¡∫—≠™’·≈–√«¡Õ¬Ÿà„πß∫°”‰√¢“¥∑ÿπ

√“¬®à“¬‡°’Ë¬«°—∫°“√μàÕ‡μ‘¡ °“√∑”¢÷Èπ„À¡à À√◊Õ°“√ª√—∫ª√ÿß ‘π∑√—æ¬å„Àâ¥’¢÷Èπ ÷́Ëß∑”„Àâ√“§“‡ª≈’Ë¬π·∑π„πªí®®ÿ∫—π

¢Õß ‘π∑√—æ¬å‡æ‘Ë¡¢÷ÈπÕ¬à“ß‡ªìπ “√– ”§—≠®–√«¡‡ªìπ√“§“∑ÿπ¢Õß ‘π∑√—æ¬å  à«π§à“´àÕ¡·´¡·≈–§à“∫”√ÿß√—°…“√—∫√Ÿâ

‡ªìπ§à“„™â®à“¬„π√Õ∫√–¬–‡«≈“∫—≠™’∑’Ë‡°‘¥¢÷Èπ
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3.6 °“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬å

∫√‘…—∑ª√–‡¡‘π°“√¥âÕ¬§à“¢Õß∑’Ë¥‘π Õ“§“√·≈–Õÿª°√≥å·≈– ‘π∑√—æ¬å‰¡àÀ¡ÿπ‡«’¬πÕ◊Ëπ‡¡◊ËÕ¡’‡Àμÿ°“√≥åÀ√◊Õ¡’°“√

‡ª≈’Ë¬π·ª≈ß ¿“æ°“√≥å∑’Ë∑”„Àâ‡°‘¥¢âÕ∫àß™’È«à“¡Ÿ≈§à“∑’Ë§“¥«à“®–‰¥â√—∫§◊π¢Õß ‘π∑√—æ¬å¡’®”π«πμË”°«à“¡Ÿ≈§à“∑’Ë∫—π∑÷°∫—≠™’‰«â

¢“¥∑ÿπ®“°°“√¥âÕ¬§à“∫—π∑÷°‡ªìπ§à“„™â®à“¬„πß∫°”‰√¢“¥∑ÿπ ”À√—∫ ‘π∑√—æ¬å∑’Ë∫—π∑÷°„π√“§“∑ÿπ À√◊Õ∂◊Õ‡ªìπ

√“¬°“√À—°®“° à«π‡°‘π∑ÿπ®“°°“√μ’√“§“„À¡à„π°√≥’∑’Ë ‘π∑√—æ¬åπ—Èπ· ¥ß„π√“§“∑’Ëμ’„À¡à ‚¥¬¢“¥∑ÿπ®“°°“√¥âÕ¬

§à“∑’Ëπ”¡“À—°π—ÈπμâÕß‰¡à‡°‘π®”π«π∑’Ë∫—π∑÷°Õ¬Ÿà„π à«π‡°‘π∑ÿπ®“°°“√μ’√“§“ ‘π∑√—æ¬å ”À√—∫ ‘π∑√—æ¬å√“¬°“√‡¥’¬«°—π

∫√‘…—∑®–∫—π∑÷°°≈—∫√“¬°“√¢“¥∑ÿπ®“°°“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬å‡ªìπ√“¬‰¥âÀ√◊Õ∂◊Õ‡ªìπ√“¬°“√‡æ‘Ë¡ à«π‡°‘π∑ÿπ®“°

°“√μ’√“§“„À¡à ‡¡◊ËÕ¢âÕ∫àß™’È‡°’Ë¬«°—∫°“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬å‰¡à¡’Õ¬ŸàÕ’°μàÕ‰ªÀ√◊Õ¢“¥∑ÿπ®“°°“√¥âÕ¬§à“¡’®”π«π≈¥≈ß

®”π«π‡ß‘π∑’Ë°≈—∫√“¬°“√®–μâÕß‰¡à Ÿß°«à“¡Ÿ≈§à“μ“¡∫—≠™’ ( ÿ∑∏‘®“°§à“‡ ◊ËÕ¡√“§“À√◊Õ√“¬®à“¬μ—¥∫—≠™’) ∑’Ë§«√‡ªìπ

À“°∫√‘…—∑‰¡à‡§¬√—∫√Ÿâº≈¢“¥∑ÿπ®“°°“√¥âÕ¬§à“¢Õß ‘π∑√—æ¬åπ—Èπ„πß«¥°àÕπÊ

3.7  —≠≠“‡™à“√–¬–¬“«-°√≥’∑’Ë∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬‡ªìπºŸâ‡™à“

°“√‡™à“Õÿª°√≥å ´÷Ëßæ‘®“√≥“«à“§«“¡‡ ’Ë¬ß·≈–º≈μÕ∫·∑π¢Õß§«“¡‡ªìπ‡®â“¢Õß∑—ÈßÀ¡¥‰¥â‚Õπ‰ª„ÀâºŸâ§√Õ∫§√Õß

∑√—æ¬å ‘π ®–∂Ÿ°®—¥‡ªìπ —≠≠“‡™à“°“√‡ß‘π  —≠≠“‡™à“°“√‡ß‘π®–∫—π∑÷°‡ªìπ√“¬®à“¬ΩÉ“¬∑ÿπμ“¡¡Ÿ≈§à“¬ÿμ‘∏√√¡ ÿ∑∏‘

¢Õß ‘π∑√—æ¬å∑’Ë‡™à“À√◊Õ¡Ÿ≈§à“ªí®®ÿ∫—π ÿ∑∏‘¢Õß®”π«π‡ß‘π∑’ËμâÕß®à“¬μ“¡ —≠≠“‡™à“ ·≈â«·μà®”π«π„¥®–μË”°«à“ ‚¥¬

®”π«π‡ß‘π∑’ËμâÕß®à“¬®–·∫àß‡ªìπ à«π¢ÕßÀπ’È ‘π·≈–§à“„™â®à“¬∑“ß°“√‡ß‘π ‡æ◊ËÕ„Àâ®”π«π‡ß‘π∑’ËμâÕß®à“¬„π·μà≈–ß«¥¡’

®”π«π§ß∑’Ë §à“‡™à“ ÷́ËßμâÕß®à“¬μ“¡¿“√–ºŸ°æ—πÀ—°°—∫§à“„™â®à“¬∑“ß°“√‡ß‘π®–∫—π∑÷°‡ªìπÀπ’È ‘π¿“¬„μâ —≠≠“‡™à“°“√‡ß‘π

 à«π¥Õ°‡∫’È¬®à“¬®–∫—π∑÷°„πß∫°”‰√¢“¥∑ÿπμ≈Õ¥Õ“¬ÿ¢Õß —≠≠“‡™à“  ‘π∑√—æ¬å¿“¬„μâ —≠≠“‡™à“°“√‡ß‘π ®–§‘¥§à“

‡ ◊ËÕ¡√“§“μ≈Õ¥Õ“¬ÿ¢Õß°“√„™âß“π∑√—æ¬å ‘ππ—Èπ °“√‡™à“ ‘π∑√—æ¬å‚¥¬∑’Ë§«“¡‡ ’Ë¬ß·≈–º≈μÕ∫·∑π¢Õß§«“¡‡ªìπ

‡®â“¢Õßμ°Õ¬Ÿà°—∫ºŸâ„Àâ‡™à“ ®–∂Ÿ°®—¥‡ªìπ —≠≠“‡™à“¥”‡π‘πß“π °“√™”√–‡ß‘π¿“¬„μâ —≠≠“‡™à“¥”‡π‘πß“π ®–∫—π∑÷°

‡ªìπ§à“„™â®à“¬„πß∫°”‰√¢“¥∑ÿπ‚¥¬«‘∏’‡ âπμ√ßμ≈Õ¥Õ“¬ÿ —≠≠“‡™à“  §à“„™â®à“¬∑’Ë‡°‘¥¢÷Èπ®“°°“√¬°‡≈‘° —≠≠“‡™à“

¥”‡π‘πß“π°àÕπÀ¡¥Õ“¬ÿ°“√‡™à“ ‡™àπ ‡∫’È¬ª√—∫∑’ËμâÕß®à“¬„ÀâºŸâ„Àâ‡™à“ ®–∫—π∑÷°‡ªìπ§à“„™â®à“¬„π√Õ∫√–¬–‡«≈“∫—≠™’∑’Ë

°“√¬°‡≈‘°π—Èπ‡°‘¥¢÷Èπ

3.8  —≠≠“‡™à“√–¬–¬“«-°√≥’∑’Ë∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬‡ªìπºŸâ„Àâ‡™à“

 ‘π∑√—æ¬å∑’Ë„Àâ‡™à“¿“¬„μâ‡ß◊ËÕπ‰¢ —≠≠“‡™à“¥”‡π‘πß“π ®–∫—π∑÷°√«¡Õ¬Ÿà„πÕÿª°√≥å„πß∫¥ÿ≈ §à“‡ ◊ËÕ¡√“§“§”π«≥®“°

Õ“¬ÿ°“√„™âß“π‚¥¬ª√–¡“≥„πÀ≈—°°“√‡¥’¬«°—∫ ‘π∑√—æ¬å∑’Ë¡’≈—°…≥–§≈â“¬§≈÷ß°—π √“¬‰¥â§à“‡™à“ ∫—π∑÷°„πß∫°”‰√

¢“¥∑ÿπ‚¥¬«‘∏’‡ âπμ√ßμ≈Õ¥Õ“¬ÿ —≠≠“‡™à“

3.9 §à“§«“¡π‘¬¡

§à“§«“¡π‘¬¡∑’Ë‡°‘¥®“°°“√ ◊́ÈÕÀÿâπ¢Õß∫√‘…—∑¬àÕ¬‡æ‘Ë¡¢÷Èπ√–À«à“ßß«¥®–μ—¥∫—≠™’‡ªìπ§à“„™â®à“¬¥â«¬«‘∏’   ‡ âπμ√ß‡ªìπ‡«≈“

10 ªï  À√◊Õμ—¥‡ªìπ§à“„™â®à“¬∑—Èß®”π«π‡¡◊ËÕ¡Ÿ≈§à“‡ß‘π≈ß∑ÿπ≈¥≈ß‡ªìπ°“√∂“«√

3.10 °“√√—∫√Ÿâ√“¬‰¥â

√“¬‰¥â®“°°“√¢“¬√—∫√Ÿâ‡¡◊ËÕ àß¡Õ∫ ‚Õπ§«“¡‡ ’Ë¬ß·≈–º≈μÕ∫·∑π¢Õß§«“¡‡ªìπ‡®â“¢Õß ‘π§â“„Àâ°—∫ºŸâ´◊ÈÕ·≈â«

√“¬‰¥â§à“∫√‘°“√√—∫√Ÿâ‡¡◊ËÕ‰¥â¡’°“√„Àâ∫√‘°“√·≈–‡√’¬°‡°Á∫‡ß‘π·≈â« ·≈– “¡“√∂«—¥¡Ÿ≈§à“‡ªìπ®”π«π‡ß‘π‰¥â·≈â«

√“¬‰¥âÕ◊Ëπ  √—∫√Ÿâμ“¡‡°≥±å§ß§â“ß

3.11 ¿“…’‡ß‘π‰¥â

∫√‘…—∑∫—π∑÷°¿“…’‡ß‘π‰¥â (∂â“¡’) μ“¡®”π«π∑’ËμâÕß®à“¬μ“¡ª√–¡«≈√—…Æ“°√
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3.12 ‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥

‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥ ª√–°Õ∫¥â«¬ ‡ß‘π ¥„π¡◊Õ·≈–‡ß‘πΩ“° ∂“∫—π°“√‡ß‘π∑’Ë¡’Õ“¬ÿ‰¡à‡°‘π 3 ‡¥◊Õπ ‚¥¬

‰¡à√«¡√“¬°“√‡ß‘πΩ“°∑’Ëμ‘¥¿“√–§È”ª√–°—π

3.13 °”‰√μàÕÀÿâπ¢—Èπæ◊Èπ∞“π

°”‰√μàÕÀÿâπ§”π«≥‚¥¬°“√À“√°”‰√ ÿ∑∏‘ ”À√—∫ªï¥â«¬®”π«πÀÿâπ∂—«‡©≈’Ë¬∂à«ßπÈ”Àπ—°μ“¡√–¬–‡«≈“∑’Ë¡’Õ¬Ÿà„π√–À«à“ßªï

3.14 °“√„™âª√–¡“≥°“√∑“ß°“√∫—≠™’

„π°“√®—¥∑”ß∫°“√‡ß‘π‡æ◊ËÕ„Àâ‡ªìπ°“√À≈—°°“√∫—≠™’∑’Ë√—∫√Õß∑—Ë«‰ª  ΩÉ“¬®—¥°“√¢Õß∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬μâÕß„™â

°“√ª√–¡“≥·≈–¢âÕ ¡¡μ‘∞“πÀ≈“¬ª√–°“√  ´÷Ëß¡’º≈°√–∑∫μàÕ®”π«π‡ß‘π∑’Ë‡°’Ë¬«°—∫ ‘π∑√—æ¬å Àπ’È ‘π √“¬‰¥â·≈–

§à“„™â®à“¬ ·≈–°“√‡ªî¥‡º¬¢âÕ¡Ÿ≈‡°’Ë¬«°—∫ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’ËÕ“®®–‡°‘¥¢÷Èπ ´÷Ëßº≈∑’Ë‡°‘¥¢÷Èπ®√‘ßÕ“®·μ°μà“ß‰ª®“°

®”π«π∑’Ë‰¥âª√–¡“≥°“√‰«â

3.15 ª√–¡“≥°“√Àπ’È ‘π·≈–§à“„™â®à“¬ ·≈– ‘π∑√—æ¬å∑’ËÕ“®‡°‘¥¢÷Èπ

∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬∫—π∑÷°ª√–¡“≥°“√Àπ’È ‘π·≈–§à“„™â®à“¬‰«â„πß∫°“√‡ß‘π‡¡◊ËÕ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬¡’¿“√–

ºŸ°æ—πμ“¡°ÆÀ¡“¬À√◊Õ‡ªìπ¿“√–ºŸ°æ—π∑’Ë§àÕπ¢â“ß·πàπÕπ∑’Ë¡’º≈ ◊∫‡π◊ËÕß®“°‡Àμÿ°“√≥å„πÕ¥’μ ´÷ËßÕ“®∑”„Àâ∫√‘…—∑œ

·≈–∫√‘…—∑¬àÕ¬μâÕß™”√–À√◊Õ™¥„™âμ“¡¿“√–ºŸ°æ—ππ—Èπ ·≈–®”π«π∑’ËμâÕß™¥„™â¥—ß°≈à“« “¡“√∂ª√–¡“≥‰¥âÕ¬à“ß ¡

‡Àμÿ ¡º≈  ‘π∑√—æ¬å∑’ËÕ“®‡°‘¥¢÷Èπ®–∂Ÿ°√—∫√Ÿâ‡ªìπ ‘π∑√—æ¬å·¬°μà“ßÀ“° ‡¡◊ËÕ¡’ªí®®—¬ π—∫ πÿπ«à“®–‰¥â√—∫·πàπÕπ

4. ≈Ÿ°Àπ’È°“√§â“
¬Õ¥§ß‡À≈◊Õ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ·¬°μ“¡Õ“¬ÿÀπ’È∑’Ë§â“ß™”√–‰¥â¥—ßπ’È:-

≈Ÿ°Àπ’È°“√§â“-≈Ÿ°§â“∑—Ë«‰ª

¬—ß‰¡à∂÷ß°”Àπ¥™”√– 75,343,032 79,496,300 50,553,918 51,970,522

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ 44,741,193 36,953,309 22,791,173 19,329,165

3 - 6 ‡¥◊Õπ 5,740,840 3,925,068 5,665,940 1,492,744

6 - 12 ‡¥◊Õπ 10,250,460 1,995,588 8,551,500 1,805,128

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª 13,366,476 13,309,358 3,665,820 2,183,096

√«¡ ≈Ÿ°Àπ’È°“√§â“ - ≈Ÿ°§â“∑—Ë«‰ª 149,442,001 135,679,623 91,228,351 76,780,655

À—° : §à“‡º◊ËÕÀπ’È ß —¬®– Ÿ≠ (13,430,956) (9,860,498) (5,538,830) (1,968,372)

≈Ÿ°Àπ’È°“√§â“ - ≈Ÿ°§â“∑—Ë«‰ª -  ÿ∑∏‘ 136,011,045 125,819,125 85,689,521 74,812,283

ß∫°“√‡ß‘π‡©æ“–
ß∫°“√‡ß‘π√«¡ ¢Õß∫√‘…—∑œ

Õ“¬ÿÀπ’È§â“ß™”√– 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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≈Ÿ°Àπ’È°“√§â“ - °‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π

∫√‘…—∑¬àÕ¬

¬—ß‰¡à∂÷ß°”Àπ¥™”√– - - 3,467,110 309,347

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ - - 351,067 -

3 - 6 ‡¥◊Õπ - - - -

6 - 12 ‡¥◊Õπ - - - -

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª - - - -

√«¡ - - 3,818,177 309,347

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π

¬—ß‰¡à∂÷ß°”Àπ¥™”√– 2,107,913 739,115 515,922 96,300

‡°‘π°”Àπ¥™”√–:

πâÕ¬°«à“ 3 ‡¥◊Õπ 551,850 500,760 551,850 500,760

3 - 6 ‡¥◊Õπ 182,700 - 182,700 -

6 - 12 ‡¥◊Õπ - - - -

¡“°°«à“ 12 ‡¥◊Õπ¢÷Èπ‰ª - 169,681 - 169,681

√«¡ 2,842,463 1,409,556 1,250,472 766,741

√«¡≈Ÿ°Àπ’È°“√§â“ - °‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π 2,842,463 1,409,556 5,068,649 1,076,088

≈Ÿ°Àπ’È°“√§â“ -  ÿ∑∏‘ 138,853,508 127,228,681 90,758,170 75,888,371

ß∫°“√‡ß‘π√«¡ ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

Õ“¬ÿÀπ’È§â“ß™”√– 2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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5. √“¬°“√∏ÿ√°‘®°—∫°‘®°“√∑’Ë‡°’Ë¬«¢âÕß°—π
„π√–À«à“ßªï ∫√‘…—∑œ ¡’√“¬°“√∏ÿ√°‘®∑’Ë ”§—≠°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π (‡°’Ë¬«¢âÕß°—π‚¥¬°“√¡’ºŸâ∂◊ÕÀÿâπ·≈–/À√◊Õ°√√¡°“√

·≈–°“√∫√‘À“√√à«¡°—π) √“¬°“√∏ÿ√°‘®¥—ß°≈à“«· ¥ß‰«â„πß∫°“√‡ß‘πμ“¡‡ß◊ËÕπ‰¢·≈–‡°≥±å∑’Ëμ°≈ß√à«¡°—π√–À«à“ß∫√‘…—∑œ

·≈–∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π ´÷Ëß‡°≥±å¥—ß°≈à“«Õ“®·μ°μà“ß®“°‡°≥±å∑’Ë„™â ”À√—∫√“¬°“√°—∫∫√‘…—∑∑’Ë‰¡à‡°’Ë¬«¢âÕß°—π ‚¥¬

 “¡“√∂ √ÿª√“¬°“√ ”§—≠‰¥â¥—ßπ’È:-

ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

√“¬°“√∏ÿ√°‘®°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π 2548 2547

(Àπà«¬ : ≈â“π∫“∑)

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å  ¡Õ√å ®”°—¥ (∫√‘…—∑¬àÕ¬)
√“¬‰¥â§à“‡™à“ªÑ“¬ 5.86 5.85
√“¬‰¥â®“°°“√º≈‘μªÑ“¬ 23.66 4.50
√“¬‰¥â§à“ª√÷°…“·≈–∫√‘°“√∑“ß∫—≠™’ 0.18 0.12
√“¬‰¥â§à“‡™à“ ”π—°ß“π - 0.01
√“¬‰¥â§à“π“¬Àπâ“ 6.06 5.47
¥Õ°‡∫’È¬√—∫ - 0.31
√“¬‰¥âÕ◊Ëπ 0.78 1.43
μâπ∑ÿπÕ◊Ëπ 2.13 0.43
§à“π“¬Àπâ“ 0.16 0.15
§à“‡™à“®à“¬ 0.05 0.05

∫√‘…—∑ ¡“‚°â  ‰√∑å´“¬πå   ®”°—¥ (∫√‘…—∑¬àÕ¬)
√“¬‰¥â§à“‡™à“ªÑ“¬ 0.84 -
√“¬‰¥â§à“ª√÷°…“·≈–∫√‘°“√∑“ß∫—≠™’ 0.02 0.02
√“¬‰¥â§à“‡™à“ ”π—°ß“π 0.41 0.24
√“¬‰¥âÕ◊Ëπ 0.46 0.40
´◊ÈÕ‰μ√«‘™—Ëπ 19.32 37.46
μâπ∑ÿπÕ◊Ëπ 1.31 1.05
§à“∫”√ÿß√—°…“®à“¬ 0.08 -

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡ ‡®  ®”°—¥ (∫√‘…—∑√à«¡)
√“¬‰¥â§à“‡™à“ ”π—°ß“π 0.59 0.59
√“¬‰¥â§à“∫√‘°“√∑“ß∫—≠™’ 0.05 0.05
√“¬‰¥âÕ◊Ëπ 0.39 1.09
§à“º≈‘μ¿“æ - 20.48
§à“„™â®à“¬Õ◊Ëπ Ê 15.94 -

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡âπ∑å ®”°—¥ (∫√‘…—∑√à«¡)
§à“„™â®à“¬ à«π°≈“ß 1.88 1.80
§à“‰øøÑ“ 0.92 0.72
§à“∑’Ë®Õ¥√∂ 0.63 -
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∫√‘…—∑ ‡∑§ Õ– ≈ÿ§  ®”°—¥ (∫√‘…—∑√à«¡)

√“¬‰¥âÕ◊Ëπ 0.48 0.50

∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π) (°√√¡°“√√à«¡°—π)

√“¬‰¥â§à“‡™à“ªÑ“¬ 1.59 2.78

∫√‘…—∑ ·≈π¥’È ‚Œ¡ ®”°—¥ (°√√¡°“√√à«¡°—π)

√“¬‰¥âÕ◊Ëπ 0.05 0.08

5.1 °“√¢“¬·≈–´◊ÈÕ ‘π§â“·≈–∫√‘°“√

∫√‘…—∑‰¥â¥”‡π‘π°“√§â“μ“¡ª°μ‘°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π ‚¥¬∫√‘…—∑‰¥â§‘¥√“§“ ◊́ÈÕ/¢“¬ ‘π§â“·≈–∫√‘°“√°—∫∫√‘…—∑¥—ß°≈à“«

μ“¡√“§“∑’Ë„°≈â‡§’¬ß°—∫√“§“∑’Ë§‘¥°—∫∫ÿ§§≈¿“¬πÕ° ·≈–√–¬–‡«≈“™”√–Àπ’È∑’Ë„™â ”À√—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π¥—ß°≈à“«

®–¬“«°«à“√–¬–‡«≈“™”√–Àπ’Èμ“¡ª°μ‘∑’Ë°”Àπ¥‰«â 30 «—π

5.2  —≠≠“‡™à“·≈–∫√‘°“√

∫√‘…—∑‰¥â∑” —≠≠“‡™à“Õ“§“√ ”π—°ß“π√–¬–¬“«æ√âÕ¡ ‘ËßÕ”π«¬§«“¡ –¥«°μà“ßÊ ·≈– —≠≠“‡™à“ªÑ“¬°—∫∫√‘…—∑∑’Ë

‡°’Ë¬«¢âÕß°—π∫“ß·Ààß   —≠≠“‡™à“∑’Ëμ°≈ß°—π¡’Õ—μ√“§à“‡™à“§‘¥μ“¡§«“¡‡À¡“– ¡¢Õß ∂“π∑’Ëμ—Èß ·≈–≈—°…≥–°“√„™â

ß“π¢Õßæ◊Èπ∑’Ëπ—ÈπÊ

5.3 §à“π“¬Àπâ“

∫√‘…—∑·≈–∫√‘…—∑¬àÕ¬‰¥â¡’°“√„Àâ∫√‘°“√‡ªìππ“¬Àπâ“√–À«à“ß°—π ‚¥¬§‘¥„πÕ—μ√“√âÕ¬≈– 5 ®“°¬Õ¥∑’Ë‡°Á∫‡ß‘π‰¥â´÷Ëß

„°≈â‡§’¬ß°—∫√“§“∑’Ë§‘¥°—∫∫ÿ§§≈¿“¬πÕ°

5.4 √“¬°“√Õ◊ËπÊ

√“¬‰¥â·≈–§à“„™â®à“¬Õ◊ËπÊ ∫√‘…—∑§‘¥√“§“°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—πμ“¡√“§“∑’Ëμ°≈ß°—π

ß∫°“√‡ß‘π‡©æ“–
¢Õß∫√‘…—∑œ

√“¬°“√∏ÿ√°‘®°—∫∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π 2548 2547

(Àπà«¬ : ≈â“π∫“∑)
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≈Ÿ°Àπ’È°“√§â“ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 3,312,353 309,347

∫√‘…—∑ ¡“‚°â ‰√∑å´“¬πå ®”°—¥ - - 505,824 -

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ - 642,815 - -

∫√‘…—∑ ·≈π¥’È ‚Œ¡ ®”°—¥ 1,636,043 - 44,052 -

∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ (¡À“™π) 1,206,420 766,741 1,206,420 766,741

2,842,463 1,409,556 5,068,649 1,076,088

≈Ÿ°Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 506,612 972,976

∫√‘…—∑ ¡“‚°â ‰√∑å´“¬πå ®”°—¥ - - 410,054 304,495

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 113,388 472,941 113,388 472,941

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ - 2,086 - 2,086

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ 157,834 2,487,750 157,834 2,487,750

∫√‘…—∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑ ‰¥Õ‘®‘ §Õ√åªÕ‡√™—Ëπ ®”°—¥ 26,470 1,391 26,470 1,391

297,692 2,964,168 1,214,358 4,241,639

‡ß‘π®à“¬≈à«ßÀπâ“§à“ ‘π§â“ -  ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑  ¡“‚°â ‰√∑å´“¬πå  ®”°—¥ - - - 5,796,510

- - - 5,796,510

¬Õ¥§ß‡À≈◊Õ¢Õß√“¬°“√¢â“ßμâπ ≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ‰¥â· ¥ß·¬°μà“ßÀ“°„πß∫¥ÿ≈¿“¬„μâ√“¬°“√

¥—ßμàÕ‰ªπ’È:

ß∫°“√‡ß‘π‡©æ“–
ß∫°“√‡ß‘π√«¡ ¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 666,800 3,334,000 666,800 3,334,000

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ 9,273,000 - 9,273,000 -

9,939,800 3,334,000 9,939,800 3,334,000

‡®â“Àπ’È°“√§â“ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 1,909,834 184,466

∫√‘…—∑  ¡“‚°â ‰√∑å´“¬πå  ®”°—¥ - - 948,516 1,350,109

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ 5,039,167 7,275,686 4,754,646 7,275,686

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π

‰√∑å ´“¬πå ‚Õ‡ÕÁπ‡ÕÁ¡  «’‡¥π ‡Õ∫’ - 186,560 - -

‰√∑å ´“¬πå ¬Ÿ‡Õ ‡Õ ‰Õ‡ÕÁπ ’́ 703,543 - - -

5,742,710 7,462,246 7,612,996 8,810,261

√“¬‰¥â√—∫≈à«ßÀπâ“ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 168,215 7,380,000

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

‰√∑å ´“¬πå ¬Ÿ‡Õ ‡Õ ‰Õ‡ÕÁπ ’́ 1,762,827 - - -

1,762,827 - 168,215 7,380,000

‡®â“Àπ’ÈÕ◊Ëπ - ∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ - - 17,355 7,966

∫√‘…—∑√à«¡

∫√‘…—∑ ·≈π¥’È ¥’‡«≈≈Õª‡¡π∑å ®”°—¥ 237,703 218,253 224,783 200,903

∫√‘…—∑∑’Ë‡°’Ë¬«¢âÕß°—π

‡§≈’¬√å™“·π≈  Õ‘π‡μÕ√å‡π™—Ëπ·π≈ 78,854 - - -

316,557 218,253 242,138 208,869

ß∫°“√‡ß‘π‡©æ“–
ß∫°“√‡ß‘π√«¡ ¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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‡ß‘π„Àâ°Ÿâ¬◊¡∫√‘…—∑  Õ‘ß§å‡®Á∑ Õ‘¡‡¡®‡®  (ª√–‡∑»‰∑¬) ®”°—¥ ‡ªìπ‡ß‘π°Ÿâ¬◊¡∑’Ë‰¡à¡’À≈—°ª√–°—π ¡’Õ—μ√“¥Õ°‡∫’È¬√âÕ¬≈– 6 μàÕªï

·≈–¡’°”Àπ¥™”√–§◊π¿“¬„π‡¥◊Õπ ¡°√“§¡ 2550

‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ ®”°—¥ ‡ªìπ‡ß‘π°Ÿâ¬◊¡∑’Ë‰¡à¡’À≈—°ª√–°—π §‘¥¥Õ°‡∫’È¬„πÕ—μ√“√âÕ¬≈– MLR+1 ÷́Ëß¡’Õ—μ√“

√âÕ¬≈– 6.75 μàÕªï„πß«¥ªí®®ÿ∫—π ·≈–¡’°”Àπ¥™”√–§◊π‡¡◊ËÕ∑«ß∂“¡

6. ‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡

ß∫°“√‡ß‘π√«¡

 —¥ à«π‡ß‘π≈ß∑ÿπ

(√âÕ¬≈–) «‘∏’√“§“∑ÿπ «‘∏’ à«π‰¥â‡ ’¬

∑ÿπ

ª√–‡¿∑°‘®°“√ ™”√–·≈â« 2548 2547 2548 2547 2548 2547

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ º≈‘μ-‚¶…≥“ ·≈–

Õ‘¡‡¡®‡®  ®”°—¥ ®—¥∑”ªÑ“¬‚¶…≥“∑ÿ°

ª√–‡¿∑ 6,000 33.34 33.34 2,485 2,485 6,299 6,271

∫√‘…—∑ ·≈π¥’È „Àâ∫√‘°“√‡™à“Õ“§“√

¥’‡«≈≈Õª‡¡π∑å ®”°—¥  ”π—°ß“π 20,000 48.87 48.87 16,495 16,495 14,902 15,079

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ „Àâ∫√‘°“√ ◊ËÕ‚¶…≥“

®”°—¥ 50,000 33.33 25.00 25,000 12,500 23,146 12,601

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑√à«¡ 43,980 31,480 44,347 33,951

(Àπà«¬ : æ—π∫“∑)

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

 —¥ à«π‡ß‘π≈ß∑ÿπ

(√âÕ¬≈–) «‘∏’√“§“∑ÿπ «‘∏’ à«π‰¥â‡ ’¬

∑ÿπ

ª√–‡¿∑°‘®°“√ ™”√–·≈â« 2548 2547 2548 2547 2548 2547

∫√‘…—∑¬àÕ¬

∫√‘…—∑ ¡“ ‡μÕ√å º≈‘μ·≈–„Àâ∫√‘°“√ ◊ËÕ

·Õπ¥å ¡Õ√å ®”°—¥ ‚¶…≥“°≈“ß·®âß 20,000 67.50 67.50 43,569 43,569 117,999 97,979

∫√‘…—∑ ¡“‚°â º≈‘μ·≈–®”Àπà“¬Õÿª°√≥å

‰√∑å´“¬πå ®”°—¥ ‰μ√«‘™—Ëπ 5,000 80.00 80.00 4,000 4,000 1,001 1,574

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬ 47,569 47,569 119,000 99,553

(Àπà«¬ : æ—π∫“∑)
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7. ‡ß‘πΩ“°∏π“§“√∑’Ë¡’¢âÕ®”°—¥„π°“√„™â
≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬‰¥âπ”‡ß‘πΩ“°∏π“§“√®”π«π 31.81 ≈â“π∫“∑ ·≈– 3.07

≈â“π∫“∑ μ“¡≈”¥—∫  ”À√—∫ß∫°“√‡ß‘π√«¡ ·≈–®”π«π 1.82 ≈â“π∫“∑ ·≈– 2.13 ≈â“π∫“∑ μ“¡≈”¥—∫  ”À√—∫ß∫°“√

‡ß‘π‡©æ“–∫√‘…—∑œ ‰ª§È”ª√–°—π°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π‚¥¬∏π“§“√ ”À√—∫∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

 —¥ à«π‡ß‘π≈ß∑ÿπ

(√âÕ¬≈–) «‘∏’√“§“∑ÿπ «‘∏’ à«π‰¥â‡ ’¬

∑ÿπ

ª√–‡¿∑°‘®°“√ ™”√–·≈â« 2548 2547 2548 2547 2548 2547

∫√‘…—∑√à«¡

∫√‘…—∑ Õ‘ß§å‡®Á∑ º≈‘μ-‚¶…≥“ ·≈–®—¥∑”

Õ‘¡‡¡®‡®  ®”°—¥ ªÑ“¬‚¶…≥“∑ÿ°ª√–‡¿∑ 6,000 33.34 33.34 2,485 2,485 6,299 6,271

∫√‘…—∑ ·≈π¥’È „Àâ∫√‘°“√‡™à“Õ“§“√

¥’‡«≈≈Õª‡¡π∑å  ”π—°ß“π

®”°—¥ 20,000 48.87 48.87 16,495 16,495 14,902 15,079

∫√‘…—∑ ‡∑§ Õ– ≈ÿ§ „Àâ∫√‘°“√ ◊ËÕ‚¶…≥“

®”°—¥ 50,000 33.33 25.00 25,000 12,500 23,146 12,601

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑√à«¡ 43,980 31,480 44,347 33,951

√«¡‡ß‘π≈ß∑ÿπ„π∫√‘…—∑¬àÕ¬·≈–∫√‘…—∑√à«¡ 91,549 79,049 163,347133,504

(Àπà«¬ : æ—π∫“∑)
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8. Õ“§“√·≈–Õÿª°√≥å  -  ÿ∑∏‘

ß∫°“√‡ß‘π√«¡

2547 ‡æ‘Ë¡¢÷Èπ ≈¥≈ß ‚Õπ 2548

(Àπà«¬ : ∫“∑)

Õ“§“√·≈–Õÿª°√≥å - √“§“∑ÿπ

Õ“§“√ 4,742,161 - - - 4,742,161

§à“μ°·μàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 22,177,208 5,144,273 103,943 (3,012,546) 24,204,992

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 7,496,583 790,665 6,300 (3,194,970) 5,085,978

¬“πæ“Àπ– 5,505,754 2,382,000 255,365 - 7,632,389

‚§√ßªÑ“¬ 298,951,745 22,737,277 11,667,425 16,346,391 326,367,988

∫Õ≈≈Ÿπ 652,300 - - - 652,300

Õ“°“»π“«“ 8,552,546 - - - 8,552,546

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 1,362,696 60,000 - 6,207,516 7,630,212

ß“π√–À«à“ß∑” 14,888,772 54,550,592 - (17,204,131) 52,235,233

Õ◊ËπÊ 646,125 858,000 - 857,740 2,361,865

     √«¡ 364,975,890 86,522,807 12,033,033 - 439,465,664

§à“‡ ◊ËÕ¡√“§“ – ¡

Õ“§“√ 118,022 237,108 - - 355,130

§à“μ°·μàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 11,989,699 3,241,405 74,836 (3,012,540) 12,143,728

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 5,641,482 604,496 4,487 (3,194,963) 3,046,528

¬“πæ“Àπ– 3,395,659 1,444,573 255,363 - 4,584,869

‚§√ßªÑ“¬ 121,874,936 54,297,633 8,382,888 (371,681) 167,418,000

∫Õ≈≈Ÿπ 469,299 130,460 - - 599,759

Õ“°“»π“«“ 6,044,607 1,710,509 - - 7,755,116

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 329,231 272,539 - 6,207,503 6,809,273

Õ◊ËπÊ 161,007 99,042 - 371,681 631,730

     √«¡ 150,023,942 62,037,765 8,717,574 - 203,344,133

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ 214,951,948 236,121,531

À—°: §à“‡º◊ËÕ®“°°“√¥âÕ¬§à“¢Õß

 ‘π∑√—æ¬å - (7,104,735)

Õ“§“√·≈–Õÿª°√≥å -  ÿ∑∏‘ 214,951,948 229,016,796
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Õÿª°√≥å - √“§“∑ÿπ

§à“μ°·μàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 18,038,251 3,804,721 21,280 (3,012,546) 18,809,146

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 4,850,466 18,000 - (3,194,970) 1,673,496

¬“πæ“Àπ– 3,822,718 492,000 - - 4,314,718

‚§√ßªÑ“¬ 214,006,454 36,117,088 11,667,425 16,346,391 254,802,508

∫Õ≈≈Ÿπ 652,300 - - - 652,300

Õ“°“»π“«“ 8,552,546 - - - 8,552,546

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 1,362,696 60,000 - 6,207,516 7,630,212

ß“π√–À«à“ß∑” 8,609,720 18,781,151 - (17,204,131) 10,186,740

Õ◊ËπÊ 295,795 856,087 - 857,740 2,009,622

√«¡ 260,190,946 60,129,047 11,688,705 - 308,631,288

§à“‡ ◊ËÕ¡√“§“ – ¡

§à“μ°·μàß·≈–‡§√◊ËÕß„™â ”π—°ß“π 10,305,144 2,565,804 9,452 (3,012,540) 9,848,956

‡§√◊ËÕß¡◊Õ·≈–Õÿª°√≥å 4,632,699 113,522 - (3,194,963) 1,551,258

¬“πæ“Àπ– 2,572,823 784,147 - - 3,356,970

‚§√ßªÑ“¬ 59,833,360 43,016,265 8,382,888 (371,681) 94,095,056

∫Õ≈≈Ÿπ 469,299 130,460 - - 599,759

Õ“°“»π“«“ 6,044,607 1,710,509 - - 7,755,116

 ◊ËÕ‚¶…≥“Õ◊ËπÊ 329,231 272,539 - 6,207,503 6,809,273

Õ◊ËπÊ 125,594 95,375 - 371,681 592,650

     √«¡ 84,312,757 48,688,621 8,392,340 - 124,609,038

Õÿª°√≥å -  ÿ∑∏‘ 175,878,189 184,022,250

À—°: §à“‡º◊ËÕ®“°°“√¥âÕ¬§à“¢Õß

 ‘π∑√—æ¬å - (7,104,735)

Õÿª°√≥å -  ÿ∑∏‘ 175,878,189 176,917,515

§à“‡ ◊ËÕ¡√“§“ ”À√—∫ªï ‘Èπ ÿ¥«—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547  ”À√—∫ß∫°“√‡ß‘π√«¡¡’®”π«π‡ß‘πª√–¡“≥ 62.04

≈â“π∫“∑ ·≈– 49.62 ≈â“π∫“∑ μ“¡≈”¥—∫ ·≈– ”À√—∫ß∫°“√‡ß‘π‡©æ“–∫√‘…—∑œ ¡’®”π«π‡ß‘πª√–¡“≥ 48.68 ≈â“π∫“∑

·≈– 34.99 ≈â“π∫“∑ μ“¡≈”¥—∫

„π√–À«à“ßªï  2548 ∫√‘…—∑œ ∫—π∑÷°§à“‡º◊ËÕ°“√¥âÕ¬§à“¢Õß∞“π√“°‚§√ßªÑ“¬®”π«π 64 ªÑ“¬ ¡Ÿ≈§à“ 7.10 ≈â“π∫“∑ ‡π◊ËÕß®“°

°“√‡ª≈’Ë¬π·ª≈ß —≠≠“°—∫√—∞«‘ “À°‘®·ÀàßÀπ÷Ëß

ß∫°“√‡ß‘π‡©æ“–¢Õß∫√‘…—∑œ

2547 ‡æ‘Ë¡¢÷Èπ ≈¥≈ß ‚Õπ 2548

(Àπà«¬ : ∫“∑)
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9. ∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™â„π°“√¥”‡π‘πß“π
≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ∫√‘…—∑œ ¡’∑’Ë¥‘π∑’Ë¬—ß‰¡à‰¥â„™âß“π ®”π«π 35.32 ≈â“π∫“∑ ∫√‘…—∑œ ¡’·ºπ°“√ √â“ß

‚√ßß“π∫π∑’Ë¥‘π¥—ß°≈à“« ‡æ◊ËÕ√Õß√—∫°“√‡μ‘∫‚μ¢Õß∏ÿ√°‘®„πÕπ“§μÕ—π„°≈â

∫√‘…—∑œ ‰¥â®¥®”πÕß∑’Ë¥‘π¥—ß°≈à“«‰«â°—∫∏π“§“√æ“≥‘™¬å·ÀàßÀπ÷Ëß‡æ◊ËÕ„™â‡ªìπÀ≈—°ª√–°—π ”À√—∫«ß‡ß‘π‡∫‘°‡°‘π∫—≠™’ μ—Î«

 —≠≠“„™â‡ß‘π·≈–°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π √«¡‡ªìπ«ß‡ß‘π ‘π‡™◊ËÕ∑—Èß ‘Èπ 121 ≈â“π∫“∑ ·≈– 83 ≈â“π∫“∑ μ“¡≈”¥—∫

10. §à“§«“¡π‘¬¡ -  ÿ∑∏‘

ß∫°“√‡ß‘π√«¡
2548 2547

(Àπà«¬ : ∫“∑)

√“§“∑ÿπ 33,368,718 33,368,718

√“§“μ“¡∫—≠™’ ≥ «—π ◊́ÈÕÀÿâπ “¡—≠ - 330,000 Àÿâπ (12,503,554) (12,503,554)

§à“§«“¡π‘¬¡ 20,865,164 20,865,164

À—° : §à“§«“¡π‘¬¡μ—¥®”Àπà“¬ – ¡ (3,651,404) (1,564,887)

§à“§«“¡π‘¬¡ -  ÿ∑∏‘ 17,213,760 19,300,277

√“§“μ“¡∫—≠™’¢Õß∫√‘…—∑  ¡“ ‡μÕ√å ·Õπ¥å ¡Õ√å ®”°—¥ ´÷Ëß‡ªìπ∫√‘…—∑¬àÕ¬ ≥ «—π´◊ÈÕÀÿâπ “¡—≠¡’¡Ÿ≈§à“„°≈â‡§’¬ß°—∫¡Ÿ≈§à“

¬ÿμ‘∏√√¡¢Õß ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë√–∫ÿ‰¥â ≥ «—π´◊ÈÕ  ‡π◊ËÕß®“° ‘π∑√—æ¬å ≥ «—π´◊ÈÕ à«π„À≠à‡ªìπ ‘π∑√—æ¬å·≈–Àπ’È ‘π∑’Ë‡ªìπ

μ—«‡ß‘π §à“§«“¡π‘¬¡®÷ß§”π«≥®“°º≈μà“ß¢Õß√“§“´◊ÈÕ¢ÕßÀÿâπ “¡—≠°—∫√“§“μ“¡∫—≠™’ ≥ «—π´◊ÈÕÀÿâπ “¡—≠ ∫√‘…—∑œ μ—¥

®”Àπà“¬§à“§«“¡π‘¬¡π’È¿“¬„π√–¬–‡«≈“ 10 ªï

11. ‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π

‡ß‘π°Ÿâ¬◊¡√–¬– —Èπ®“° ∂“∫—π°“√‡ß‘π

- μ—Î«·≈°‡ß‘π - 50,000,000 - 50,000,000

- μ—Î« —≠≠“„™â‡ß‘π 73,000,000 15,000,000 73,000,000 15,000,000

- ‡ß‘π°Ÿâ¬◊¡ 15,000,000 - 15,000,000 -

√«¡ 88,000,000 65,000,000 88,000,000 65,000,000

ß∫°“√‡ß‘π‡©æ“–
ß∫°“√‡ß‘π√«¡ ¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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≥ «—π∑’Ë 31 ∏—π«“§¡ 2547 ∫√‘…—∑¡’Àπ’È ‘πμ“¡μ—Î«·≈°‡ß‘π∑’ËÕÕ°„Àâ·°à°Õß∑ÿπ√«¡À≈“¬·Ààß §√∫°”Àπ¥™”√–§◊π¿“¬„π 6

‡¥◊Õπ ‚¥¬¡’Õ—μ√“¥Õ°‡∫’È¬√âÕ¬≈– 2.95 μàÕªï μ—Î«·≈°‡ß‘ππ’È‰¡à¡’¿“√–§È”ª√–°—π

≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ·≈– 2547 ∫√‘…—∑¡’Àπ’È ‘πμ“¡μ—Î« —≠≠“„™â‡ß‘π∑’ËÕÕ°„Àâ·°à∫√‘…—∑‡ß‘π∑ÿπ·≈–∏π“§“√æ“≥‘™¬å

´÷Ëß¡’Õ—μ√“¥Õ°‡∫’È¬√–À«à“ß 2.50 ∂÷ß 6.80 μàÕªï ·≈–√âÕ¬≈– 3.25 μàÕªï μ“¡≈”¥—∫ ·≈–μ—Î« —≠≠“„™â‡ß‘ππ’È‰¡à¡’¿“√–§È”

ª√–°—π

≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ∫√‘…—∑‰¥â°Ÿâ¬◊¡‡ß‘π®“°∏π“§“√æ“≥‘™¬å·ÀàßÀπ÷Ëß ´÷Ëß¡’Õ—μ√“¥Õ°‡∫’È¬√âÕ¬≈– 4.75 ∂÷ß  5.12 μàÕªï

‡ß‘π°Ÿâ¬◊¡π’È‰¡à¡’¿“√–§È”ª√–°—π

12. ‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ -  ÿ∑∏‘

‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ 2,406,017 700,388 352,554 285,370

À—° :  à«π∑’Ë∂÷ß°”Àπ¥™”√–¿“¬„πÀπ÷Ëßªï (943,592) (452,138) (132,022) (244,603)

‡®â“Àπ’Èμ“¡ —≠≠“‡™à“´◊ÈÕ -  ÿ∑∏‘®“° à«π∑’Ë

∂÷ß°”Àπ¥™”√–¿“¬„πÀπ÷Ëßªï 1,462,425 248,250 220,532 40,767

 —≠≠“‡™à“´◊ÈÕ¥—ß°≈à“«‡ªìπ°“√‡™à“¬“πæ“Àπ–‡æ◊ËÕ„™â„π°“√¥”‡π‘π°‘®°“√ ‚¥¬¡’√–¬–‡«≈“ºàÕπ™”√– 36 - 48 ‡¥◊Õπ

13. ‡ß‘πªíπº≈®à“¬
„π°“√ª√–™ÿ¡ “¡—≠ºŸâ∂◊ÕÀÿâπ‡¡◊ËÕ«—π∑’Ë 22 ‡¡…“¬π 2548 ºŸâ∂◊ÕÀÿâπ‰¥â¡’¡μ‘®à“¬‡ß‘π ¥ªíπº≈®“°º≈°“√¥”‡π‘πß“π ª√–®”ªï

2547   ”À√—∫Àÿâπ “¡—≠®”π«π 125,000,000 Àÿâπ „πÕ—μ√“Àÿâπ≈– 0.24 ∫“∑ §‘¥‡ªìπ‡ß‘π 30 ≈â“π∫“∑ ∑—Èßπ’È∫√‘…—∑‰¥â

∑”°“√®à“¬‡ß‘π ¥ªíπº≈„Àâ·°àºŸâ∂◊ÕÀÿâπ·≈â«‡¡◊ËÕ«—π∑’Ë 13 æƒ…¿“§¡ 2548 ·≈–‰¥â∫—π∑÷°‡ß‘πªíπº≈®à“¬π’È „π∫—≠™’ªï 2548

14.  ”√Õßμ“¡°ÆÀ¡“¬
μ“¡æ√–√“™∫—≠≠—μ‘¡À“™π®”°—¥ æ.». 2535 ∫√‘…—∑μâÕß®—¥ √√°”‰√ ÿ∑∏‘ª√–®”ªï‡ªìπ‡ß‘π ”√Õß‰¡àπâÕ¬°«à“√âÕ¬≈–Àâ“¢Õß

°”‰√ ÿ∑∏‘ª√–®”ªï ÿ∑∏‘®“°¢“¥∑ÿπ – ¡¬°¡“ (∂â“¡’) ®π°«à“‡ß‘π ”√Õßπ’È®–¡’‰¡àπâÕ¬°«à“√âÕ¬≈– ‘∫¢Õß∑ÿπ®¥∑–‡∫’¬π ∫√‘…—∑

‰¥â®—¥ √√ ”√Õßμ“¡°ÆÀ¡“¬‡æ‘Ë¡‡μ‘¡®”π«π 6.04 ≈â“π∫“∑ „πªï 2548 ‡ß‘π ”√Õßπ’È®–‰¡à “¡“√∂π”‰ª®à“¬‡ªìπ‡ß‘πªíπº≈‰¥â

15. ¿“√–ºŸ°æ—π
≥ «—π∑’Ë 31 ∏—π«“§¡ 2548 ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬¡’¿“√–ºŸ°æ—π¥—ßμàÕ‰ªπ’È :-

¿“√–ºŸ°æ—π°—∫∫ÿ§§≈¿“¬πÕ°

15.1 ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬¡’Àπ’È ‘π∑’ËÕ“®®–‡°‘¥¢÷Èπ®“°°“√ÕÕ°Àπ—ß ◊Õ§È”ª√–°—π∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬„Àâ°—∫Àπà«¬

ß“π√“™°“√´÷Ëß à«π„À≠à‡ªìπ§à“‡™à“√“¬ªï·≈–§à“‰øøÑ“ ”À√—∫ªÑ“¬‚¶…≥“®”π«πª√–¡“≥ 76.62 ≈â“π∫“∑ ∫√‘…—∑‰¥â

∫—π∑÷°§à“‡™à“§â“ß®à“¬μ“¡¿“√–ºŸ°æ—ππ’Èμ“¡√–¬–‡«≈“∑’Ë‡™à“‚¥¬§√∫∂â«π·≈â«

ß∫°“√‡ß‘π‡©æ“–
ß∫°“√‡ß‘π√«¡ ¢Õß∫√‘…—∑œ

2548 2547 2548 2547

(Àπà«¬ : ∫“∑)
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ß∫°“√‡ß‘π
ªï ß∫°“√‡ß‘π√«¡ ‡©æ“–∫√‘…—∑œ

(Àπà«¬ : ≈â“π∫“∑)

2549 90.75 58.47

2550 60.81 38.39

μ—Èß·μà 2551 225.65 193.57

√«¡ 377.21 290.43

∫√‘…—∑œ §“¥«à“„πÕπ“§μ∫√‘…—∑œ ®–¡’√“¬‰¥â‡°‘¥¢÷Èπ‡π◊ËÕß®“°¿“√–ºŸ°æ—π¥—ß°≈à“«¢â“ßμâπ

16. °“√‡ªî¥‡º¬‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π
 ‘π∑√—æ¬å∑“ß°“√‡ß‘π·≈–Àπ’È ‘π∑“ß°“√‡ß‘π∑’Ë¡’Õ¬Ÿà„πß∫¥ÿ≈‰¥â√«¡‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥ ‡ß‘πΩ“°∏π“§“√∑’Ë¡’

¢âÕ®”°—¥„π°“√„™â ≈Ÿ°Àπ’È°“√§â“ ≈Ÿ°Àπ’ÈÕ◊Ëπ ‡ß‘π„Àâ°Ÿâ¬◊¡·°àºŸâ√—∫®â“ß  ‡®â“Àπ’È°“√§â“ ‡®â“Àπ’ÈÕ◊Ëπ·≈–‡ß‘π°Ÿâ¬◊¡√–¬–¬“« π‚¬∫“¬

°“√∫—≠™’ ”À√—∫°“√∫—π∑÷°·≈–°“√«—¥¡Ÿ≈§à“¢Õß√“¬°“√‡À≈à“π’È‰¥â‡ªî¥‡º¬‰«â„ππ‚¬∫“¬°“√∫—≠™’∑’Ë‡°’Ë¬«¢âÕß„πÀ¡“¬‡Àμÿ

ª√–°Õ∫ß∫°“√‡ß‘π¢âÕ 3

§«“¡‡ ’Ë¬ß¥â“π ¿“æ§≈àÕß

§«“¡‡ ’Ë¬ß¥â“π ¿“æ§≈àÕß‡°‘¥®“°§«“¡‡ªìπ‰ª‰¥â∑’Ë≈Ÿ°§â“Õ“®®–‰¡à “¡“√∂®à“¬™”√–Àπ’È„Àâ·°à∫√‘…—∑‰¥â¿“¬„π°”Àπ¥‡«≈“

‚¥¬ª°μ‘¢Õß°“√§â“ ‡æ◊ËÕ®—¥°“√§«“¡‡ ’Ë¬ßπ’È ∫√‘…—∑‰¥âª√–‡¡‘π§«“¡ “¡“√∂∑“ß°“√‡ß‘π¢Õß≈Ÿ°§â“‡ªìπ√–¬–Ê

§«“¡‡ ’Ë¬ß¥â“π°“√„Àâ ‘π‡™◊ËÕ

§«“¡‡ ’Ë¬ß¥â“π°“√„Àâ ‘π‡™◊ËÕÀ¡“¬∂÷ß§«“¡‡ ’Ë¬ß∑’Ë§Ÿà —≠≠“‰¡àªØ‘∫—μ‘μ“¡¢âÕ°”Àπ¥„π —≠≠“´÷Ëß°àÕ„Àâ‡°‘¥§«“¡‡ ’¬À“¬

∑“ß°“√‡ß‘π·°à∫√‘…—∑ ºŸâ∫√‘À“√‡™◊ËÕ«à“∫√‘…—∑‰¡à¡’§«“¡‡ ’Ë¬ß∑’Ë‡ªìπ “√– ”§—≠∑“ß¥â“π ‘π‡™◊ËÕ°—∫∫√‘…—∑„¥∫√‘…—∑Àπ÷ËßÀ√◊Õ°≈ÿà¡

¢Õß∫√‘…—∑  ‡π◊ËÕß®“°∫√‘…—∑¡’≈Ÿ°§â“®”π«π¡“°

√“§“μ“¡∫—≠™’¢Õß≈Ÿ°Àπ’È∑’Ë∫—π∑÷°„πß∫¥ÿ≈‡ªìπ¡Ÿ≈§à“ Ÿß ÿ¥∑’ËÕ“®‡°‘¥§«“¡‡ ’Ë¬ß∑“ß¥â“π ‘π‡™◊ËÕ

§«“¡‡ ’Ë¬ß®“°Õ—μ√“¥Õ°‡∫’È¬

§«“¡‡ ’Ë¬ß®“°Õ—μ√“¥Õ°‡∫’È¬‡°‘¥®“°°“√º—πº«π¢ÕßÕ—μ√“¥Õ°‡∫’È¬„π∑âÕßμ≈“¥ ÷́Ëß®–¡’º≈°√–∑∫„π∑“ß≈∫μàÕ°“√¥”‡π‘π

ß“π¢Õß∫√‘…—∑∑—Èß„πªí®®ÿ∫—π·≈–Õπ“§μ ºŸâ∫√‘À“√‡™◊ËÕ«à“∫√‘…—∑¡’§«“¡‡ ’Ë¬ß„πÕ—μ√“¥Õ°‡∫’È¬πâÕ¬ ¥—ßπ—Èπ ∫√‘…—∑®÷ß‰¡à‰¥â∑”

 —≠≠“‡æ◊ËÕªÑÕß°—π§«“¡‡ ’Ë¬ß¥—ß°≈à“«

¡Ÿ≈§à“¬ÿμ‘∏√√¡¢Õß‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π

¡Ÿ≈§à“¬ÿμ‘∏√√¡ À¡“¬∂÷ß ®”π«π‡ß‘π∑’ËºŸâ´◊ÈÕ·≈–ºŸâ¢“¬μ°≈ß·≈°‡ª≈’Ë¬π‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π°—π „π¢≥–∑’Ë∑—Èß ÕßΩÉ“¬ ¡’

§«“¡√Õ∫√Ÿâ·≈–‡μÁ¡„®„π°“√·≈°‡ª≈’Ë¬π ·≈– “¡“√∂μàÕ√Õß√“§“°—π‰¥âÕ¬à“ß‡ªìπÕ‘ √–„π≈—°…≥–¢ÕßºŸâ∑’Ë‰¡à¡’§«“¡‡°’Ë¬«¢âÕß°—π

¡Ÿ≈§à“¬ÿμ‘∏√√¡‰¥â¡“®“°√“§“μ≈“¥∑’Ë°”Àπ¥À√◊Õ°√–· ‡ß‘π ¥§‘¥≈¥

15.2 ∫√‘…—∑œ ·≈–∫√‘…—∑¬àÕ¬¡’¿“√–ºŸ°æ—πμ“¡ —≠≠“‡™à“·≈– —≠≠“∫√‘°“√√–¬–¬“« ´÷Ëß à«π„À≠à‡°’Ë¬«‡π◊ËÕß°—∫° “ √ ‡ ™à “

 ∂“π∑’Ë‡æ◊ËÕ„™â„π°“√‚¶…≥“ ‚¥¬¡’§à“‡™à“·≈–§à“∫√‘°“√∑’ËμâÕß®à“¬¥—ßπ’È



√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)80

∫√‘…—∑„™â«‘∏’°“√·≈– ¡¡μ‘∞“π¥—ßμàÕ‰ªπ’È„π°“√ª√–¡“≥¡Ÿ≈§à“¬ÿμ‘∏√√¡¢Õß‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π

- ‡ß‘π ¥·≈–√“¬°“√‡∑’¬∫‡∑à“‡ß‘π ¥  ‡ß‘πΩ“°∑’Ë¡’¢âÕ®”°—¥„π°“√„™â·≈–≈Ÿ°Àπ’È°“√§â“ ¡’√“§“μ“¡∫—≠™’„°≈â‡§’¬ß°—∫¡Ÿ≈§à“

¬ÿμ‘∏√√¡ ‡π◊ËÕß®“°‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘π‡À≈à“π’È®–§√∫°”Àπ¥„π√–¬–‡«≈“Õ—π —Èπ

- ‡ß‘π„Àâ°Ÿâ¬◊¡·°à∫√‘…—∑¬àÕ¬∑’Ë¡’Õ—μ√“¥Õ°‡∫’È¬‡ªìπÕ—μ√“∑âÕßμ≈“¥¡’√“§“μ“¡∫—≠™’„°≈â‡§’¬ß°—∫¡Ÿ≈§à“¬ÿμ‘∏√√¡

- ‡®â“Àπ’È°“√§â“¡’√“§“μ“¡∫—≠™’¢ÕßÀπ’È ‘π∑“ß°“√‡ß‘π„°≈â‡§’¬ß°—∫¡Ÿ≈§à“¬ÿμ‘∏√√¡‡π◊ËÕß®“°‡§√◊ËÕß¡◊Õ∑“ß°“√‡ß‘ππ’È®–§√∫

°”Àπ¥„π√–¬–‡«≈“Õ—π —Èπ

17. °“√Õπÿ¡—μ‘ß∫°“√‡ß‘π
ß∫°“√‡ß‘ππ’È‰¥â√—∫Õπÿ¡—μ‘®“°§≥–°√√¡°“√¢Õß∫√‘…—∑·≈â«
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Background

Established in 1988, by Mr. Noppadon Tansalarak, with a registered capital of Bt600,000, Master

Ad Co., Ltd. in 1989 welcomed two other partners, namely  Mr. Phiched Maneerattanaporn and Mr. Tawat

Meeprasertskul to help manage the organization. A main objective of the Company is to provide services and

produce  advertising and entertainment boards, targeting at Out of Home Advertising Media. The early products

of the Company were advertising and public relation billboards.

The company's milestones are as follows:

1993 First introduced of dynamic advertising board so called Trivision which could present 3-sheet

advertisement in one panel by flipping vertically or horizontally available both in large and small

format as required by usages and places of installation.

1994 Increased registered capital and paid up capital to Bt 3,000,000 Bringing in technological

engineering to apply to billboard advertising business, in the form of mono pole and double

pole structure, replacing steel truss

1995 Increased registered capital and paid up capital to Bt6, 000,000.

1996 Joined investment with Inkjet Images (M) SDN BHD. Co., Ltd. of Malaysia to form Inkjet Images

(Thailand) Co. Ltd. Presently the Company holds 33.33% ownership.

Joined investment with Clear Channel International Co., Ltd. the leading producer of advertising

board of England, to form Master and More Co., Ltd. presently the Company holds 67.5%

ownership.

1996-2001 Expanded advertising business to other media for customer's choice, such as Dyna Vision,

Focus Display, City Vision, Balloon, Airship, etc.

2002 Increased registered capital and paid up capital to Bt 100,000,000.

Brought in Quality system ISO 9001 : 2000 to manage business and accredited with ISO

9001:2000 certification from United Registrar of Systems Limited (URS) England, the first and

only Company in Thailand in the business of advertising, under the slogan "Creative Media,

Reliable Quality".

Nature of business operation and share ownership
of subsidiaries
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2003 Increased registered capital to Bt125, 000,000, to transform to a public Company and

registering at the Stock Exchange MAI.

Joined investment with Rite Sign ONM Sweden AB, Sweden, to form Maco Rite Sign Co., Ltd.

The Company holds 80% ownership. Presently Rite Sign ONM Sweden AB, Sweden sold and

transferred right and duty under the joint venture agreement to Rite Sign USA Inc. which is a

Company in the same group.

Investment in the shares of Landy Development Co., Ltd., holding 48.87% ownership. The

benefit in the share ownership is the new project site, situated at the beginning of Lat Phrao

Soi 19.

Joined with Samart Info Media Co., Ltd. and Matching Studio Co., Ltd. in forming Take A Look

Co., Ltd. to do business in advertising board called LED Bill Board, holding 25% ownership.

Presently the Company holds 33.33% of ownership.

2004 Joined with Ruaychai International Group Ltd. People Republic of China to form Beijing

Ruaychai Maco International Co., Ltd., with Yuan 10 million, or Bht 50 million, Ruaychai

International Group Ltd. holding 55% of shares value at Bht 27.5 million (Yuan 5.5 million) and

Master Ad Co., Ltd. holding 45%, valued at Bt22.5 million (Yuan 4.5 million). Beijing Ruaychai

Maco International Co., Ltd. is established to do business in Out of Home Advertising Media,

in People Republic of China, by renting Out of Home advertising space, production of

advertising pieces, advertising media and sales of various advertising media equipment

(Under preparation).

2005 Increased share ownership in Matching Studio Public Co., Ltd. by buying new shares to

maintain same ratio of ownership and increase capital of Take A Look Co., Ltd. By buying more

shares and increasing of capital, the ownership increased from 25% to 33.33%, from 1,250,000

shares to 3,333,334 shares, by 1,666,667 from capital increase and 416,667 shares purchased.

More over, the Company also takes care of the interest of sport persons.

Presently the Company takes care of the right and interest of advertising and public relations

on the dresses of Tammarine Thanasukan (TAMMY), and for interested customers, on Tammarine

as a presenter in advertising and public relations of various products in Thailand.
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Structure of share ownership of the Company and its subsidiaries

As of December 31, 2005

Master Ad Public Co., Ltd.

Master & More Co., Ltd. Maco Rite Sign Co., Ltd. Landy Development
Co., Ltd.

Take A Look Co., Ltd.

Inkjet Images (Thailand)
Co., Ltd.

Reijing Ruaychai Maco
International Co., Ltd.

67.5%

33.33%

80.00% 48.87%

45.00%

33.33%

Master and More Company Limited

Established to provide services and produce advertising

media, the same as its parent Company, Master and More sets priority in

small advertising boards such as City Vision, STS City Vision, Fly Over

Media, Grip Light, Pillars, Adshel and Siam Square Media. The Company

jointly invests in Clear Channel International Co., Ltd., the producer of

leading advertising media in England with long experience in the

business. The joint investment leads the Company to learn how to

develop and manage advertising boards, presentation of new concepts

of advertising boards, and the application of new technology to improve

and support the effectiveness of the advertising board media of the

Company. It also supports the concept in setting a public relations

network through advertising boards and helps in developing the

operation of the Company towards more internationalization.
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Inkjet Images (Thailand) Company Limited

Organized to do business in production of advertising pictures with inkjet computer system, presently

the Company owns three printing presses of three sizes to produce advertising pictures and other printing: Vutek

Printer 18 Dpi, Salsa Printer 300 Dpi and Vutek Printer 300-720 Dpi, which can print pictures on three types of

materials:

� On Vinyl, which is plastic mixed with other materials to increase elasticity, allowing it to handle

stretching and increasing strength, good for billboard advertising media,

� On Sticker Vinyl, applicable to Trivision advertising board,

� On Sticker Vinyl, porous type, applicable to prints on glasses, such as glass walls and glass doors.

The Company had a joint venture with Inkjet Images (M) SDN BHD Co., Ltd., a leader in inkjet printing

in Malaysia. The joint venture helps the Company to learn techniques and methods in doing business in picture

printing using inkjet. It can be said that the Company is one of the earliest provider of advertising boards using

the inkjet printing technology, bringing beauty and reality to advertising and creating a good image to the

products which customers comes for services.

Maco Rite Sign Company Limited
The Company was established with the purpose to produce Trivision equipment mainly supplied to

Master Ad Public Co., Ltd. and Rite Sign USA Inc. for their uses and distribution. The Company handles

distribution in Asian, Australian and New Zealand markets, while Rite Sign USA Inc. in American, European and

Middle East markets. The investment in Maco Rite Sign Company Limited brings a large benefit to the Company,

especially in reducing import costs of mechanicals in turning Trivision systems by about 50%, which is the

reduction in import tax and duties, transportation and insurance. It also provides to the Company the sole

distributorship of Trivision.

Landy Development Company Limited

This is a building rental business, necessitated by the

former shareholder wanted to terminate the management of the

building and sell the building to a new management owner. This

would affect the Company substantially. After due consideration and

rather than allowing a change of ownership, the Company decided

to invest in the share ownership of Landy Development Company

Limited. This will bring greater benefit to the Company since Landy

Development Co., Ltd. plans to invest in a new office building by the

Lat Phrao Road, Soi Lat Phrao 19. The rent for the Company in the

new building will be at a lower rate than the market.



Annual Report 2005
Master Ad Public Company Limited 85

Take A Look Company Limited

Take A Look Company Limited was established by Samart Info Media Co., Ltd., Master Ad Public

Co., Ltd. and Matching Studio Public Co., Ltd. in 2003. Presently only the two major share holders remain, namely

Samart Info Media Co., Ltd. and Master Ad Public Co., Ltd. Take A Look Company Limited was established

to operate in electronic LED Bill Board advertising media. The one, set up at the front yard of Central World

Plaza, measuring 131 square meters is the biggest size in Southeast Asia

Beijing Ruaychai Maco International Company Limited

Established to do business in Out of Home Advertising Media in People Republic of China, it rents out

Out of Home Advertising Media, produces advertising works and advertising media, and sells various advertising

media equipment. This joint investment in China increases more income to Master Ad Co., Ltd. and is a major

step in expanding the Out of Home Advertising Media of the Company to the Asian Region. This is the target of

Master Ad Co.,Ltd to be the leader in Out of Home Advertising Media in the Asian Region in 5 years.
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Revenue from Advertisement
Billboard Services/Production
� Media Production Revenue
� Advertisement Billboard Service 374.91 98.71 530.04 97.82 543.50 97.62

Charge

Other Revenues 4.90 1.29 11.81 2.18 13.23 2.38

Total Revenues 379.8 100.00 541.85 100.00 556.73 100.00

Company (advertisement billboard larger 263.6 69.42 403.16 74.40 442.01 79.39
than 60 sqm)

Subsidiary Companies (advertisement 116.14 30.58 138.69 25.60 114.72 20.61
billboard smaller than 60 sqm)

Total Revenues 379.81 100.00 541.85 100.00 556.73 100.00

Revenue proportion of the company and subsidiary companies can be classified as follows:

Income Structure (Pending Financial Statement)
Income structure of Master Ad (Public) Co., Ltd. and Subsidiary Companies

%Value%Value%Value

2003 2004 2005

(Unit : Million Baht)

%Value%Value%Value

2003 2004 2005

(Unit : Million Baht)

Advertisement billboards creating major revenues of the company are trivision, billboard, BTS city
vision, railway billboard, and export.  Revenue proportion of 5 advertisement billboard categories per total
revenues can be summarized as follows:

200520042003

Revenue proportion of major advertisement billboard 80.00% 81.07% 79.00%

categories per total revenues

Contract for customers interested in advertisement billboard mostly lasts for 6 months to 1 year.



Annual Report 2005
Master Ad Public Company Limited 87

Ratio of Advertising Media
Consumption

Prevailing Conditions of the Industry and Competition

Value of the company's advertising industry and sales values

Sources : 1. Office of the National Economics and Social Development Board
2. A.C. Nielsen (Thailand) Co., Ltd.
3. Master Ad (Public) Co., Ltd.

2003 2004 2005Amount (Million Baht)

Total Advertising Media2 71,499 83,561 88,931

Advertising Media2 3,163 4,051 4,530

% of Total Advertising Media 4.43% 4.85% 5.10%

Master Ad3 380 542 557

% of Market Share 12.01% 13.37% 12.30%

2004

TV 47,173 56.07 50,016 56.24 2,843 6.03

Radio 6,850 8.14 7,055 7.93 205 2.99

Newspaper 18,030 21.43 18,159 20.42 129 0.72

Journal 6,121 7.27 6,638 7.46 517 8.45

Theatre 1,334 1.59 1,705 1.92 371 27.81

Out of Home Media 3,935 4.68 4,530 5.09 595 15.12

Others 696 0.83 827 0.93 131 20.58

Total 84,139 100 88,930 100 4,792 5.70

% 2005 % Change Change (%)

Source : A.C. Nielsen (Thailand) Co., Ltd.

Competition in the Industry

Competition can be classified into 2 types as follows:

1. Competition with Other Types of Advertising Media

Selection of different type of advertising media has led to different objectives and communication types to

different target groups. Advertisement billboard is a remind advertisement reaching a huge population.  A table

exhibiting ratio for each type of advertisement billboard in Thailand is illustrated classified by type of the

following advertising media.

Advertising media utilization ratio (%) as of January 1 - December 31:
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Over the previous years, growth rate in the advertising media grew at a lower pace of 5.69%, which was

lower than the rate of 17.1% in 2004. The industry was impacted from the increasingly floated petrol price.  Every

business had to cut down the advertising expenditure.  Moreover, there was also impact from the government's

regulations forbidding the advertisement of liquor, beer, and cigarettes.  However, the current business conduct

is full of high competition in a bid to reach the target groups.  Out of home media is the clear solution to reach

this objective by taking into consideration of the consumers' life style with more time spending outside the

house.  It means greater exposure to out of home media.  In comparison, out of home media rate is lower than

major media.  Therefore, the former becomes more famous among the entrepreneurs

Source : Mr. Apinan Suprasoet, Business Reserarch Center, Krung Thai Bank (Public) Co., Ltd.

2. Competition in Advertisement Billboard Business
Competition environment in the advertisement billboard industry can be summarized as follows:

� There are countless business operators and the large entrepreneurs in this field e.g. JC Decaux Co., Ltd.,

Bangkok Trivision Co., Ltd., and other smaller business operators as those engaged in the production

and installation of advertisement billboards on residential buildings. The company is one of the market

leaders. By comparing the company's performance with the total value of the billboard advertising

industry based on the data collected from AC Nielsen (Thailand) Co., Ltd., it was discovered that the

company's have a market share of about 12.30% with an increasing expansion.

� Each of the big players in this industry are striving to develop and improve on their individual business

style and their unique advertisement products, which is different from the policy of the company which

emphasizes much importance on developing the widest possible range of advertising media to provide

the largest possible area coverage, i.e.,

� JC Decaux Co., Ltd. engaged in the business of erecting advertisement boards at bus stops and on

the foot path in Bangkok Metropolis.

� Bangkok Trivision Co., Ltd. places special emphasis on large Trivision boards.

� Thai Prasit Neon Sign Advertisement Co., Ltd. also focuses on large billboard ads.

� Presently, each of the big players are in possession of strategic and prime locations for erection/

installation of their advertisement billboards, each offering varying degrees of advantages and

disadvantages. That is, the company places special emphasis on the Northern Zone of Bangkok Me-

tropolis and has plans on the drawing board to expand its area east of the capital city, especially

focusing on areas surrounding Suvarnnabhumi International Airport, which is regarded as the

prime location for advertisement billboards in the near future.

� Due to the fact that each business operator is presenting different types of advertisement billboards,

their prospective areas or zoning of their business gives them varying degrees of advantage.  It could be

stated that competition within this industry is not very strong, and presently, competition is focused on
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vying for Prime Locations and the array of different types of advertisement billboards each company has

to offer its clients, as well as competing with each other to provide a one-stop service for their

customers, which is similar to the kind of all-round service the company offers its clients. Competition

also includes vying to secure land/space leasing contracts from land or facility owners as well as bid for

concessions granted by state agencies, in order to construct the steel truss for installation of billboards,

the setting up of billboard networks and the production of large, medium and small sized billboards for

both outdoor and indoor applications. The services include consultative services for customers on the

erection of various types of billboards in various location and positioning, offering services to organize

exhibitions, provide marketing promotion activities, by using various types of creative communication

media

� Entry into the industry by new players is rather limited by their inability to secure prime locations and

positions of attraction for installation of their billboards.  This is because most of the said areas or zones

have been secured by the big players and it is ultimately important that new comers to this industry

must find other new prime locations for installing their billboards, i.e., areas which have just existed due

to the expansion of the community or residential areas, which may not have as much punch or

effectiveness in the initial period of the business.
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Industrial Trend and Competition in the Future

Advertising industry in 2006 is expected to expand at a similar pace of approximately 4.5% - 5.0% as

it was in 2005 considering the overall economics condition in Thailand.  Traveling expenditure starts to recover.

Producers and Service still rely on the advertising strategies in stimulating sales.  In 2006, the world football cup

will push more sponsors of goods and services in this world match.  Many companies will participate in this

event.  The introduction of various strategies, including advertising via various media in order to attract the

consumers' interest, makes the direction of advertising industry grows at a higher rate than in the previous year.

The overall advertising turnover is expected to grow from 2005 at the rate of 8% - 10%.  Adjustment in the

advertising industry should be the adaptation of advertising media budget management guideline mainly for

higher efficiency than only the advertising frequency.  This will mean the highest worth of budget consumption.

Many product owners will turn to more use of out of home media by taking into consideration of the consumers'

life style with more time spending outside the house.  This makes out of home media has clear potential to reach

its target group.  In comparison, out of home media rate is lower than major media.  Therefore, the former

becomes more famous among the entrepreneurs.  However, the modern development and innovations in the

industry is still needed at a consistent basis.

Competition environment in the advertising industry in 2006 expected to increase as well due to the

pressure from strict measures set by the government sector and competition among each type of products and

service at a higher rate in order to take the opportunity to sit in the consumers' mind.

(Source : Kasikorn Thai Research Center)
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Future projects

Based on the 17 yearsû experience in the Out of Home advertising media, Master Ad Public Co., Ltd. is

committed to further development and enhancement of media standards. As a consequence, Master Ad plans

activities for both in and outside the nation as follows:

- Developing and adding value to advertising media under Master Adûs management - making

them more interesting, applying modern technology to those advertising media so that they may

communicate or convey messages even more efficiently and effectively, thus making the

advertising and public relations activities more accepted by clients,

- Being a worldwide center of advertising media and technology, being a leader and setting the trends

for the Out of Home advertising media business in Asia,

- Strengthening cooperation among Out of Home advertising entrepreneurs in and outside the nation

by holding an Asia Out of Home Media Conference (AOC) to build a more extensive network

and serve clients better; appointing alliances as a sales agent to promote advertising media to

the market worldwide,

- Cooperating with alliances to create additional advertising media on a project basis so that

the advertising media may become more in variety and better service clients.
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Risk Factors

In running the out of home media, apart from the risk of business operations in general, there are still other

risks to consider as follows:

Risk from Economics Set Back

Each year, turnover via advertising media is one of the significant variables indicating the level of

confidence of domestic business sector, which is a good reflection of Thai economies.  During the periods of an

economic slowdown, business expenses increase.  Therefore, many businesses need to control its expenses for

survival, leading to a decreasing advertising expense.

However, the current business operations become more complicated and full of competition. The

entrepreneurs must reply on the advertising strategies to boost sales.  Therefore, advertisement is a necessary

tool in reaching the target groups.  Out of home media is a potential advertisement in reaching the target groups

with the changing life style of people staying more outside the house.  This gives the higher exposure on out of

home media.  In comparison, out of home media rate is still lower than other major media.  The company itself

also improves its products by applying new technologies and innovations as well as consistent service quality

development in meeting the consumers' needs.  This makes the company able to maintain the old customer

base and expand into the new customer base as well.

Risk from Incapability of Concession or Rental Renewal

Whereas, the company has no policy to invest in land properties for erection of its advertisement billboards

and all its billboard sites are leased from either private owners or the public sector.  In which case the lease

periods differ from location to location, presently about 12% of the lease contracts are less than three years,

which are regarded as short term contracts.  Therefore, there is the risk factor on the inability to extend the lease

agreements, which may also affect the company's ability to generate income in future. However, income

generated from these short-term lease constitute to only 6% of the company's total income.

However, the Company's readiness in terms of performance, productivity and technological   know-how,

investment capital and availability of personnel, incorporated with its track record of quality services, which is

well accepted by customers, and the lessors of billboard sites.  The company will minimize the risk of not being

able to extend the said lease contracts.  In the past, the company has never experienced any complications with

any of its concession and lease contracts.
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Risk that Major Shareholders Hold More than 50% of Shares
Presently, all three top executives, namely Mr. Noppadon Tansalarak, Mr. Phiched Maneerattanaporn and

Mr. Tawat Meeprasertskul together hold a total of 50.96 per cent of the paid-up capital, which will enable the

management team to control nearly all decisions or resolutions to be reached by the shareholdersû meeting,

regardless whether such decision or resolution concerns the appointment of members of the Board of Directors,

or resolution on other issues which necessitates a majority vote the shareholdersû meeting, except on issues

which the law or company regulations imposes the requirement to acquire three-fourth of the total votes from

the shareholdersû meeting. Therefore, other shareholders may not be able to collect votes to reach a resolution

to scrutinize or to counterbalance any issue proposed by the major shareholders.

However, the company has appointed 4 external persons as independent directors of the Board and has

also established an Audit Committee responsible for scrutinizing the operations and performance of the com-

pany.  This will counterbalance the authority of the companyûs top executives at certain level.

Risk from Restricted Media Control Measures by the Government

The strict measures in controlling advertisement stated by the government have direct and indirect effects

on the business operations, especially, the measures used for controlling advertisement billboards which has

direct impact on the companyûs business.

However, the company coordinates with Association of Advertisement Billboard Producers for discussion

and mutual understanding of the authority responsible for this issue and suggests operating guidelines to the

association for the ultimate solution.  The participation also includes the issuance of ministrial order in regulating

the advertisement billboard and coordination with public sector for the solution.  This is the companyûs mission

to develop out of home media as street furniture which takes part in beautiful city decoration without any visual

pollution and will add more value to the society and the country as a whole.
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1. Pol. Sub.Lt.Kriengsak Lohachala xx

2. Mr.Noppadon Tansalarak x,xo,/ x x x x

3. Mr.Phiched Maneerattanaporn x,//  x x x x

4. Mr.Tawat Meeprasertskul x,// x x

5. Mr.Vichit Dilokvilas x,//

6. Mr.Parames Rachjaibun x

7. Mr.Prasert Virasathienpornkul x,x/

8. Miss.Napaporn Kraipanon x,x/

9. Miss.Kasinee Atchanapornkul //

10. Mr.Akararus Rattanodayathorn /// 0

Note : xx = Chairman of the Board of Director and Chair man of the Audit Committee, x = Director, x/ =Audit Committee,
x0 = Chairman of the Board of Management, 0=Manager Director,//=Board of Management, /= Chief Executive Officer,
/// = Chief Operating Officer

Master Ad
Plc.

Master &
More Co.,

Ltd.

Maco Rit
Sign Co.,

Ltd.

Landy
Development

Co., Ltd.

Landy
Development

Co., ltd.

Take a Look
Co., Ltd.

DETAILS OF THE BOARD OF DIRECTORS AND MANAGEMENT OF MASTER AD PLC.,
SUBSIDIARIES AND ASSOCIATES COMPANIES AS OF DECEMBER 31/2005

Subsidiaries Associate
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Shareholding Structure

1. The 3 Top Management Executive Group and related

persons under the provisions of Article 258 * 63,700,000 50.96

2. Mr.Vichit Dilokvilas 7,350,000 5.88

3. Mrs.Chollada  Fuwattanasilpa 5,751,600 4.60

4. SOMERS (U.K) LIMITED 8,827,300 7.06

5. Mrs.Vanida  Pattaramanop 1,118,466 0.90

6. Miss.Porntip  Maneerattanaporn 4,766,666 3.81

7. Mr.Thaveechat  Churangkul 5,000,000 4.00

8. Mr.visuit  Fufeungmonkholkit 2,000,000 1.60

9. Miss.Nuchavaree  Utchanapornkul 1,837,500 1.47

10. Other small Shareholders 24,648,468 19.72

Total  125,000,000 100.00

No.of Shares
Name

Paid up Capital

Percent of Investment

Major shareholders

Major shareholder's report as of 30/9/2005 prepared by Thailand Securities Depository Co., Ltd.

*Comprises

1. Mr.Noppadon Tansalarak

2. Mr.Phiched Maneerattanaporn

3. Mr.Tawat Meeprasertskul
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Authorized Signatories
The authorized signatories empowered to sign on behalf of the company are Mr.Noppadon Tansalarak,

Mr. Phiched  Maneerattanaporn, and Mr. Tawat Meeprasertskul required that two of the above three directors
co-sign their names and affix the company's seal.

Scope of Duties and Responsibilities
Scope of duties and responsibilities of the Board of Directors is as follows:

1. Manage the company by utilizing their respective knowledge, capabilities, and experiences to gain the
ultimate business operation benefits in compliance with laws, company's objectives, rules, resolutions from
the shareholders' meeting with utmost precaution to maintain the company's interests and responsibilities
to the shareholders.

2. Review and approve the company's policies and operating directions proposed by the Board of
Management, except for the issues that the Board of Directors requires an approval from the company's
shareholders e.g. issues as required by laws of the approval from the shareholders' meeting.

3. Regulate Board of Management in carrying out the predetermined policies with utmost efficiency. Inform
the Board of Management to present any significant issues related to the company's operations, related
transactions, and others, which must comply with rules and regulations of Securities of Exchange and
Stock Exchange of Thailand.  In this case, if the decision made causes significant effects on the company,
the Board of Management may determine to hire external consultant for professional discussion or opinion.

4. Supervise the efficient internal control system internal audit system in the company.

Board of Directors

As of December 31, 2005, Board of Directors consists of 8 members as follows:

Meeting Attendance/
Total Number of Meetings

1. Pol. Sub. Lt. Kriangsak Lohachala Chairman of the Board 4/4

2. Mr. Noppadon Tansalarak Director 4/4

3. Mr. Phiched Maneerattanaporn Director 3/4

4. Mr. Tawat Meeprasertskul Director 4/4

5. Mr. Vichit DilokVilas Director 4/4

6. Mr. Prasert Virasathienpornkul Director 4/4

7. Mr. Paramet Ratchjaibun Director 4/4

8. Miss Napaporn Kraipanon Director 3/4

The company's management structure consists of :
1. Board of Directors
2. Board of Management

3. Audit Committee
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In addition, the Board of Directors is also vested with powers and authorization to make decisions and

supervise general operations of the company.  Except for the following issues that the Board of Directors

must seek for approval from the shareholders' resolution:

1. Issues required the shareholders' resolution by laws.

2. Related transactions must comply with Stock Exchange of Thailand's regulations regarding "Principles,

Methods, and Disclosure of Related Transactions of Listed Company".

3. Significant asset trading must comply with Stock Exchange of Thailand's regulations regarding "Principles,

Methods, and Disclosure on Information about Acquisition or Sales of Asset of Listed Company".

Board of Management

As of December 31, 2005, Board of Management consists of 5 members as follows:

1. Mr. Noppadon Tansalarak Chairman of the Board

2. Mr. Phiched Maneerattanaporn Director

3. Mr. Tawat Meeprasertskul Director

4. Mr. Vichit Dilokvilas Director

5. Ms. Kasinee Atchanapornkul Director

Scope of Duties and Responsibilities

Scope of duties and responsibilities of the Board of Directors for controlling the company's management

must comply with the Board of Management' policies as set out below:À

1. Control the company's management: The Board of Management's procedures must comply with the

policies as determined by the Board of Directors.  Operating performances must be reported to the Board

of Directors.  In conducting the meeting, not fewer than half of the directors must be present at the Board

of Management meeting.  The Board of Management's resolution must be from the majority votes and

such votes must at least be half of the total votes.  The Board of Directors may consider that it is

appropriate to periodically determine, change, or add related procedures on meeting, quorum, and voting

of the Board of Management.

2. Examine annual budget: Allocation of annual budget for each department, responsibilities of each

individual, as well as procedures in each department about spending the allocated budget must be

presented to the Board of Directors.  Supervision must be made on budget spending, which has been

approved by the company.

3. Evaluate operations of each department: Determine evaluation methods and procedures for the operating

performances and listen to the explanation of related persons in the department on the evaluation of the

operating performances.

4. Improve and amend appropriate business operation plans considering the economics conditions for

the company's utmost benefits.

5. Approve investment project and investment budget of not exceeding 50 million Baht.
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6. Take into consideration the entry into any agreement related to the company's business, and asset

purchase agreement, or acquisition of the rights to make the utmost benefits to the company's business for

the amount not exceeding what has been specified in No. 5 above.  This also includes the determination

of procedures and negotiation methods for making such agreement.

7. Take into consideration the entry into any financial agreement, loan agreement, guarantee, and credit

approval for the amount not exceeding 100 million Baht.  This also includes the determination of

procedures and negotiation methods for making such agreement.

8. Amend and annul the significant agreement as the Board of Management considers appropriate.

9. Conduct an arbitration process to accomplish debt restructuring and related court procedures.

10. Consider the transfer of company's rights and assets to other persons, which is not considered as normal

business activities, and propose to the Board of Directors.

11. Consider the acquisition of company's rights and assets to generate any commitment to other persons and

propose to the Board of Directors.

12. Take into consideration the company's profits and loss, and annual dividend payment for proposal to the

Board of Directors.

13. Take into consideration the new business operations or the business termination for proposal to the Board

of Directors.

14. Any activities to support the above-mentioned procedures or in accordance with the Board of Directors'

opinion and authorization must comply with the policies of the Board of Directors.

15. Propose to the board meeting any issues that require resolution and/or approval from the board meeting.

Such issues must be communicated to the related authorities e.g. Securities Exchange Commission,

Stock Exchange of Thailand, and Ministry of Commerce.

However, from such empowerment, the Board of Management cannot approve any transactions that

he/she or other person(s) may have conflicts, stakes, or conflicts of interest with the company or its subsidiaries.

The meeting has determined scope of duties and responsibilities of Chairman of the Board of Management

as follows:

1. Make decision on the company's significant issues.  Determine the company's mission, objectives,

guidelines, policies, including overall supervision on the company's operations, productivity, customer

relations, and responsibilities to the Board of Directors.

2. Vested with the power to hire, appoint, transfer personnel to be the company's management or employee

in every position as considered necessary and appropriate.  This will include the determination of

appropriate scope of duties and responsibilities as well as returned benefits, and the authority to

dismiss, discharge, and fire any personnel as considered appropriate.

3. Vested with the power to determine commercial terms and conditions e.g. credit limit, payment term,

purchase/sales agreement, change of commercial terms, etc.

4. Approve any expenses from the projects that have been approved by the Board of Directors.

Each expenditure or payment must not exceed 10 million Baht.
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5. Consider the investment in various project types including asset purchase/sales.

6. Vested with the power and authorization to present himself (herself) as authorized representative of the

company to external persons in the business related and beneficial to the company.

7. Approve the appointment of consultants in various fields required for the operations.

8. Take actions related to general management of the company.

However, from such empowerment, the Managing Director cannot approve any transactions that he/she or

other person(s) may have conflicts, stakes, or conflicts of interest with the company or its subsidiaries.

Succession Planning

The Board of Directors has set out a succession plan for top executive, especially the Chief Executive

Officer (Chairman of  the board of Management) in order to guarantee smooth handover, continuity of opera-

tions, and retain the confidence of stakeholders. If a situation arises that causes the Chief  Executive Officer  to

vacate the office, the Board of Director will select and nominate a new Chief Executive Officer from  member of

the Board of Management (currently four persons), submitting the nominee to the Board of Directors for

approval. If no suitable candidate from within the group can be found, the Board of Director will select a

candidate from without the group.

Audit Committee

As of December 31, 2005, Audit Committee consists of the following 3 qualified members:

Meeting Attendance/
Total Number of Meetings

1. Pol. Sub. Lt. Kriengsak Lohachala Chairman of Audit Committee 4/4

2. Mr. Prasert  Virasathienpornkul Director 4/4

3. Ms. Napaporn Kraipanon Director 3/4

Scope of Duties and Responsibilities

Scope of duties and responsibilities of the Audit Committee is set out below:

1. Examine that the company has accurate financial presentation and sufficient disclosure in coordination

with the auditor and responsible manager who prepare both quarterly and annual financial statements.

2. Examine that the company has appropriate and efficient internal control and internal system in coordination

with the external auditor and internal auditor.

3. Examine that the company complies with securities and security exchange laws, stock exchange's

requirement, or any laws related to the company's business.

4. Disclose accurately and completely the company's information on related transactions or transaction which

may create any conflicts of interest.
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5. Perform any activities assigned by the Board of Directors and approved by the Audit Committee e.g. review

financial management and risk management policies, review the management's business ethics, review

important reports that must be presented to the public with the company's management as stated by laws

e.g. management report and analysis.

6. Select, propose to appoint and offer the auditor's remuneration.

7. Prepare activities report of the Audit Committee by disclosing in the annual report.  Such report is signed

by Chairman of the Audit Committee and must consist of the following details:

7.1. Provide opinion about procedures on financial statements preparation and disclosure regarding accu-

racy, completeness, and credibility.

7.2. Provide opinion about sufficiency on internal control system.

7.3. Provide reasons supporting that the auditor is appropriate for being appointed in the next term.

7.4. Provide opinion about compliance to securities and security exchange laws, stock exchange's

requirement, or any laws related to the company's business.

7.5. Provide other reports that should be acknowledged by the shareholders and general investors under

the scope of duties and responsibilities assigned by the company's Board of Directors.

However, from such empowerment, the Audit Committee cannot approve any transactions that he/she or

other person(s) may have conflicts, stakes, or conflicts of interest with the company or its subsidiaries.

Selection of Directors and Management
The company does not appoint the Procurement Committee. Selection of members of the Board of

Directors must be approved from the shareholders' meeting where Chairman of the Board presents list of

persons to be appointed as directors to the shareholders' meeting. The appointment of directors must

be approved from the shareholders' meeting with the votes of not less than half of the shares held by the

attendees with voting rights.

In addition, the shareholders' meeting approves the establishment of the Audit Committee and the appoint-

ment of the independent directors as the Audit Committee.

Definition of Independent Director
Independent director is the directors who are not members of the Board of Management and are not

related to regular management activities and are not the company's major shareholders.  They are perfectly

qualified and independent in accordance with the requirement of Stock Exchange of Thailand.  The company has

determined the definition of independent director as follows:

� Hold company's shares of not exceeding 5% of total shares, including the shares held by related

persons.

� Must not participate in the management activities; must not be the company's employees, staff,

consultant with permanent salaries; must not be the authorized person controlling the company,

affiliated companies, subsidiary companies, or person that may have conflicts of interest.  The indepen-

dent director must not have such conflicts for not less than 3 years, except that the Committee has

carefully considered that there will be no impact on the business operations/advice.



Annual Report 2005
Master Ad Public Company Limited 101

� Has no direct or indirect business relationship, benefits, or stakes in both financial and management

aspects in the company, affiliates, subsidiaries, or the person who may have any kind of conflicts that

causes lack of independence.

� Must not be a relative to the management and major shareholder of the company, affiliates, subsidiaries,

or the person who may have any kind of conflicts, and must not be appointed as a representativeprotecting

the directorûs / major shareholderûs benefits.  At present, there are 4 independent directors holding the

same terms as the Board of Directors and the Audit Committee. The independent directors can express

their opinion and report frseely based

on the assigned mission.  They do not fall under the influence of any individuals or stakeholders who may

force them not to express their views autonomously regarding their scope of duties and responsibilities.

Scope of Duties and Responsibilities of Independent Director is as follows:
� Conduct fair deals involving shareholders' interest.

� Prevent any conflicts of interest among the company's management, major shareholders, or other

companies having the same group of management or major shareholders.

� Provide view to the shareholders about transactions requiring resolution from the shareholders' meeting.

� Participate in the Board of Directors meeting to make decision on company's critical activities.

� Supervise the company to comply with stock exchange's requirement and related laws.

� Supervise the company to have appropriate and effective internal control system and evaluate on

sufficiency and appropriateness of internal control system at least once a year.



√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)102

R
em

un
er

at
io

n 
fo

r 
M

an
ag

em
en

t 
Te

am

R
em

un
er

at
io

n 
fo

r 
D
ire

ct
or

s

M
on

et
ar

y 
re

m
un

er
at

io
n

1
Po

l.S
ub

.Lt
.K

rie
ng

sa
k 

Lo
ha

ch
ala

1/
1

Ch
air

m
an

 o
f t

he
 b

oa
rd

 /

Ch
air

m
an

 o
f t

he
 A

ud
it

co
m

m
itt

ee
10

0,0
00

.00
80

,00
0.0

0
80

,00
0.0

0
80

,00
0.0

0
42

0,0
00

.00
40

0,0
00

.00
60

0,0
00

.00
56

0,0
00

.00

2
M

r.N
op

pa
do

n
Ta

ns
ala

ra
k

Di
re

ct
or

50
,00

0.0
0

40
,00

0.0
0

-
-

-
-

50
,00

0.0
0

40
,00

0.0
0

3
M

r.P
hic

he
d

M
an

ee
ra

tta
na

po
rn

Di
re

ct
or

50
,00

0.0
0

30
,00

0.0
0

-
-

-
-

50
,00

0.0
0

30
,00

0.0
0

4
M

r.T
aw

at
M

ee
pr

as
er

ts
ku

l
Di

re
ct

or
50

,00
0.0

0
40

,00
0.0

0
-

-
-

-
50

,00
0.0

0
40

,00
0.0

0

5
M

r.V
ich

it
Di

lok
vil

as
Di

re
ct

or
50

,00
0.0

0
40

,00
0.0

0
-

-
-

-
50

,00
0.0

0
40

,00
0.0

0

6
M

r.P
ra

se
rt

Vi
ra

sa
th

ien
po

rn
ku

l/1
Di

re
ct

or
 /

Au
di

t c
om

m
itt

ee
50

,00
0.0

0
40

,00
0.0

0
40

,00
0.0

0
40

,00
0.0

0
15

0,0
00

.00
14

0,0
00

.00
24

0,0
00

.00
22

0,0
00

.00

7
M

r.P
ar

am
es

Ra
ch

jai
bu

n,/1
Di

re
ct

or
40

,00
0.0

0
40

,00
0.0

0
-

-
20

0,0
00

.00
18

0,0
00

.00
24

0,0
00

.00
22

0,0
00

.00

8
M

iss
.N

ap
ap

or
n

Kr
aip

an
on

/1
Di

re
ct

or
 /

Au
di

t c
om

m
itt

ee
40

,00
0.0

0
30

,00
0.0

0
30

,00
0.0

0
30

,00
0.0

0
50

,00
0.0

0
20

,00
0.0

0
12

0,0
00

.00
80

,00
0.0

0

1,
40

0,
00

0.
00

1,
23

0,
00

0.
00

No
te

 : 
/1

 In
ep

en
de

nt
 D

ire
ct

or

20
04

20
05

20
04

20
05

20
04

20
05

20
04

20
05

Bo
ar

d 
of

 D
ire

ct
or

Au
di

t 
C
om

m
itt

ee
R
em

un
er

at
io

n
To

ta
l

Po
si
tio

n
N
am

e
N
o.

M
ee

tti
ng

 A
llo

w
an

ce
s

To
ta

l



Annual Report 2005
Master Ad Public Company Limited 103

 Unit : Baht

Salaries and Bonus 10,580,797.21 11,409,043.00

Other - -

Total 10,580,797.21 11,409,043.00

No. of Management 11 10

Other Remunerations

-None-

Personnel

The company treats every employee as valuable personnel and significant mechanism in the development of

company progress.  Every employee is supported with continuous potential development based on skills and

responsibilities.  Operations within the company include knowledge development and brainstorming from related persons

in order to determine effective operating procedures.  Every employee has the rights to express his/her creative

opinion in order to develop its operations for transparency leading to the pre-determined objectives.  In 2005, the

company emphasizes çSmart and Innovativeé concept in order to build good personality from external sources, stimulate

internal creativity, and think out-of-the-box.

(1) No. of personnel classified by major departments as of December 31, 2004 and 2005

2004 2005Type of Remuneration

Managementûs Remuneration as of December 31, 2004 and 2005

2004 2005Department

1. Management 6 8

2. Finance and Accounting 12 11

3. Marketing 46 17

4. Sales (Include in Marketing) 31

5. Engineering and Production 13 14

6. Business Development and Marketing 3 5

7. Office Administration 20 21

8. Legal and Case6 2 2

Total 104 109
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2004 2005Department

Salaries, Overtime, Bonus 24,565,416.24 23,065,822.38

Contribution to Provident Fund -   237,47 1.00

Others - -

Total 24,565,416.24 23,303,293.38

Remark : Contribution to the companyûs providentfund Start on June 2005

(Unit : Baht)
Remuneration to Personnel (not including management)
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Corporate Governance

Master Ad (Public) Co., Ltd. has always realized the significance of business supervision by emphasizing on

effective, transparent, auditable company management and taking into consideration every stakeholder party.

Therefore, in 2005, the company is one of the companies with good corporate governance listed in Top Quartile.

The company is also recognized as 1 of the 100 companies with good corporate governance by the evaluation

of total 371 listed companies organized by Association of Institution of Directors Promotion of Thailand (IOD).

The company follows principles of management in accordance with regulations provided by stock exchange,

Securities Exchange Commission, other related regulations, and the 15 principles of management and supervi-

sion with the following details:

1. Corporate Governance Policy

In accordance with our Companyûs aims to achieve further progress, development, and stability as well as

increasing the transparency and the competition capability, in order to strength the confidence of shareholders,

investors and all the relevant people, including to demonstrate the high responsibility of our business operations,

the Board of Directors has set-up the Policy on Business Supervision with details as follows:

1. To keep our companyûs benefits while equally maintaining fair consideration on the benefits, rights

and entitlements of shareholders and people who share the companyûs interests.

2. Operate the companyûs business in compliance to law, rules, regulations, including the provisions of

the Office of Securities and Exchange Commission, and Stock Exchange Market of Thailand, as well

as the resolution of the Shareholders Meeting.

3. Promote the fair, just, and transparent conducts which can be examined by the Board of Directors.

Clearly specify the scopes of authority, duty and responsibility of the Board of Directors and the

Executives.

4. Focus on good teamwork and provide maximum work knowledge and proficiency to employees;

constantly adding more capability to them to match the companyûs progress and growth.

5. Focus on reaching the excellence and leading roll in Thailand and  Asia, in the outdoor advertising

industry and entertainment that require modern inventions and advanced technology, to attain higher

creative techniques and continue to develop the advertising media to achieve better quality and

match all clientsû satisfactions.

6. Prevent dispute and conflict of interests which may occur between companies, build-up confidence

for shareholders under the principles of balance power and transparency that can be easily examined.

7. Carry on risk management under appropriate control system.

8. Disclose financial reports and IT data in an acceptable, reliable, and fair standard that can truly

support the right decisions.

9. Operate the business with prudent care and concerns for environments and society.
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2. Shareholders : Rights and Egalitarian

The company sets up general shareholdersû meeting once a year within 4 months after the end of the

accounting period.  In case of emergency, special agenda proposed regarding the issues affecting or relating to

the shareholdersû benefits, conditions, enforcing rules and laws which require the shareholdersûapproval, the

company will call the extraordinary shareholdersû meeting on the case by case basis.

In preparing the shareholdersû meeting, the Board of Directors realizes the shareholdersû rights in every

aspect starting from the delivery of invitation letter with details of agenda and supplemental documents to the

shareholders at least 14 days prior to the meeting.  The Board of Directors announces the call of the meeting in

daily newspaper 3 consecutive days prior to the shareholdersû meeting.  In organizing the meeting, the company

facilitates each shareholder fairly and provides equal opportunities in sharing his/her views in the meeting.

Before the meeting, Chairman of the meeting will clearly indicate all the rules, voting and vote count methods for

each agenda based on the companyûs regulations.  Every participant may express his/her views and advices,

post questions in each agenda with sufficient discussion.  Chairman and management will treat each question

with attention and provide clear answers accordingly.

Moreover, the company provides Investor Relations Section to be a center for significant information

disclosure to the investors and supervises financial report procedures e.g. presentation of operating

performances, financial statements, and information to Stock Exchange of Thailand when any significant event

which may affect the securities price or the shareholdersû benefits incurs.

3. Rights of Various Stakeholder Groups

Employee

Employees are treated equally and receive appropriate salaries, overtime payment, commission, knowledge

and skill development leading to corporate development as well as employee development.  Good relationship

in the company is built by organizing various activities in appropriate time in order to create teamwork and unity

among the employees.

Trading Partner

The company will strictly follow the terms and agreement made with the trading partners in order to create

trading alliance with smooth business operations for the utmost benefits of both parties.

Creditor

The company acts as a good debtor by settling payment on time and strictly follows the creditorsû terms.

Customer

Add value to the customers by improving the products with the application of new technologies and

innovations.  It emphasizes on consist quality service in accordance with customersû needs in order to maintain

old customers and expand into new customer groups.  In addition, consistent quality service is efficiently

provided based on the customersû needs and beyond their expectation with çCreative Media, Reliable Qualityé

as quality policy.
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Competitor

At present, competition in advertisement billboard industry will have increasing competition.  Each entre-

preneur gives significance to location, technology, work quality, and after-sales service.  The company consis-

tently develops advertisement billboard and modern technologies as the customersû new options.  The company

also follows principles of business operations with fair competition, ethics, and within legal framework.

Community

Community plays a significant role when installing the advertisement billboard.  The company greatly

realizes the importance of the community by determining the location of advertisement billboard not to be

located in the area of no risk or danger.  Advertisement billboards are developed based on the overall environ-

mental and social impact including the development of out of home media as street furniture for beautiful city

decoration which has no visual pollution, and support activities that are good for the community and the overall

society.  The company also adds value to the society by means of recruitment and product export.

4. Shareholdersû Meeting

The company sets up the annual general shareholdersû meeting within 4 months from the end of the

accounting period.  Any shareholdersû meeting other than such meeting is called extraordinary shareholdersû

meeting.  In 2005, the company holds the general shareholdersû meeting as required by laws by preparing

invitation letter indicating place, date, time, agenda, and issues to be presented to the meeting along with related

details with the attached proxy form, annual report, and additional details for further consideration.  Such

documents are delivered to the shareholders listed on the register 7 days prior to the shareholdersû meeting.

Advertisement is placed in the newspaper 3 consecutive days prior to the meeting.  In the meeting, Board of

Directors and the external auditor participate in the meeting.  Chairman of the Board is Chairman of the meeting.

For the voting of the agenda which require the shareholdersû resolution, the company collects the votes using

the ballots.  Prior to the meeting, Chairman of the meeting informs number of shareholder participants and

proxies to the meeting with the explanation of voting method using the ballots.  Majority votes are the resolution

from the meeting.  Each shareholder is given the opportunity to express his/her views and ask questions liberally.

When the meeting is over, minutes of the meeting will be prepared in writing.

5. Leadership and Vision

The Board of Directors has the responsibilities in operating the companyûs businesses in compliance with

laws, regulations, and resolutions of the shareholdersû meeting with integrity, honesty, ethics, and code of

conduct.  This will also include the supervision of management to comply with the predetermined policies,

objectives, and budgets effectively and efficiently.  The management will report the progress of various projects

to the Board of Directors in the Board of Directors meeting every quarter.  Key Performance Index (KPI) is

determined for financial objectives and various plans since the beginning of the year with periodic follow up.

The Board of Directors has realized the importance of internal control.  Therefore, there is a resolution to

appoint Internal Audit Office to examine the companyûs internal control system.  Reports from the audit are sent
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directly to the Audit Committee.  In addition, Board of Risk Management will be established in 2006 in order to

take into consideration all possible risks as well as the solutions to control and reduce those risks.

6. Conflict of Interest

For conflict of interest in the supervision of the inside information, which has not yet been disclosed to the

public, the company sets up policies forbidding directors, executives, as well as their spouses and dependent

child(ren) to use the inside information, which has not yet been disclosed to the public for their own benefits.

The executives are required to report changes in shareholding to Securities Exchange Commission (SEC) using

Section 59 of Securities  Act B.E. 2535 and deliver 1 set of copy of such report to the company as evidence.

In addition, the company sets up policies and procedures for approving any transactions with conflict of

interest and related transactions when the company and its subsidiaries have any related transactions or

acquire or sell any significant assets.  The company will strictly take action in accordance with Securities

Exchange (SEC)ûs requirement and Stock Exchange of Thailandûs regulations and disclose the information via

various channels so that all the stakeholders can equally acknowledge.

7. Business Morals

The Board of Directors has established the business morals complying to the good Business Supervision

Principles for the Companyûs executives and staff to observe and practice as follows:

For the Company and shareholders:

1. To keep our companyûs benefits while equally maintaining fair consideration on the benefits, rights

and entitlements of shareholders and people who share the companyûs interests.

2 Provide equal protection, care and maintenance on every shareholderûs investments and interests.

3. Provide accurate, complete, and punctual  Business Operation Reports and other information that

impact the benefits, rights and entitlements of the shareholders, and strictly adhere to the provisions

of the Stock Exchange Market

For the staff:

1. Provide training to support, develop and promote the staffûs knowledge and ability and provide

opportunity for promotion according to each personûs efficiency and capability.

2. Appropriately oversee and maintain the working environments under the prudent consideration to

provide hygiene, health, security for life and property.

3. All staff is required to assist and participate in the companyûs business operations, development and

growth.

4. Provide just and fair pay to each staff commensurate to their capability, responsibility and work

performance.
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For the Clients

1. Provide information to the clients in order to effectively and proficiently support the advertising work

and build-up the clientûs confidence.

2. Create high quality advertisements that all the installed work. can sharply penetrate the target groups,

look beautiful, worthwhile, show impressive images on each piece of work.

3. Apply advanced technology and new inventions on the media to enhance the clientûs complete

satisfaction.

4. Build-up and maintain good customer relations.

5. Provide after-sale-service, data and information to the clients by providing reports regarding billboardûs

status, light, electricity, and the value-worth of the media chosen by the client.

6. Set up good service standards on quality, service time, and reasonable price to enhance the clientsû

satisfactions.

For the society and environments:

1. Add value to society by providing more employment and increase export volume.

2. Develop outdoor advertising media as furniture to decorate town and enhance its beauty.

3. Operate the business under prudent care on its impacts to environments.

4. Provide support for activities that benefit society and community.

For Commercial Competition

Our company is working in strict compliance with the fair principles of competition, code of conducts, and

the governing laws.

8. Vested the Power of Non-executive Committee

There are 8 members in the Board of Directors.  Four of which are companyûs executives and the other 4

members are independent directors.  Simultaneously, the 3 independent directors in the Board of Directors also

sit in the Audit Committee.  The independent directors are half of the Board of Directors.  All of the independent

directors are not the companyûs shareholders or have any relationship with the major shareholders.  This can be

confident that the independent directors have full participation in the operations to maintain the utmost benefits

of the shareholders in a bid to vest the power of the directors appropriate for performing duties of the Board of

Directors.

9. Joining or Segregation of Duties

The company has clearly segregated the duties and responsibilities of the Chairman of the Board of

Directors and the managing director.  Chairman of the Board of Directors is an independent director without any

relationship to the management.

10. Directorûs and Managementûs Remuneration

The company has a policy to disclose the remuneration of individual director and top management in the

annual report as determined by SEC.  Remuneration of the Board of Directors and the Audit Committee must be
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considered by the Board of Directors as considered appropriate and presented for the shareholdersû approval in

the annual general meeting.

11. Board of Directors Meeting

In each of the Board of Directors meeting, the company will send out invitation to the meeting and

supplemental documents that include agenda, as well as meeting date, time, and venue to the board members

at least 7 days prior to the meeting.  Participation in the meeting is followed up by disclosing number of

meetings attended by individual board member.  After the meeting, minutes of the meeting and related

summaries will be prepared in writing.

12. Sub-Committee

The company sets up the Audit Committee consisting of qualified members for reviewing the companyûs

operations in compliance with securities and security exchange laws or any laws related to the companyûs

business, reviewing financial report for presentation to the Board of Directors, considering the accurate and

complete disclosure of related transactions or any conflict of interest.  There are 3 members in the Audit

Committee and all of them are independent directors.  In 2005, the Audit Committee held 4 meetings altogether.

13. Internal Control and Internal Audit System

The Board of Directors has realized the importance of internal control, which is a mechanism in effective

and efficient business operations.  The Board of Directors is assigned to select members to sit as the companyûs

internal auditor in the Internal Audit Office.

Internal Control

The Audit Committee selects internal auditor from IVL Audit Co., Ltd. to perform the first internal audit of

the company in the 2nd quarter of 2005.  The auditors examines financial and accounting transactions,

compliance with related laws using standard principles from the companyûs operating manual, principles

following Association of Internal Auditor of Thailand and Stock Exchange of Thailand, and other necessary

auditing methods.  This will provide summary on internal control following the standard audit plan, internal audit

program, agreed-upon operating scope.  After completing the audit, if there is any amendment to be made,

the internal auditor will hold a meeting with the management for discussion and exchange of ideas about facts

and significant corrections to be made from the audit.  They will also recommend the guidelines to improve and

report internal audit results and report on risk evaluation directly to the Audit Committee every quarter.

Internal Audit

The company has a project to establish the Board of Risk Management to manage related risks, evaluate

risks, and lay out organization structure to deal with any risks at the acceptable level and analyze on

the evaluation of possible risks.  The establishment will be complete in 2006.
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14. Report of the Board of Directors

The Audit Committee reviews the financial report every quarter by the presentation of Accounting

Department.  Invitation to the meeting is delivered at least 7 days in advance so that the Audit Committee may

review and certify the financial statements before presenting to the Board of Directors every quarter.  The Board

of Directors is responsible for the consolidated financial statements of the company and its subsidiaries (Report

of Directorsû Responsibilities to the Financial Reports) as appeared in the annual report. Such financial

statements are prepared using accounting standards and certified by the external auditor from the accounting

office approved by SEC.  Significant information and information in the financial statements are disclosed based

on accuracy and timely information basis to all the stakeholders equally.

15. Investor Relations

The company discloses information for the investorsû benefits and delivers information that may affect

securities prices, decision making on investment, or shareholdersû rights, as well as information that should be

disseminated to the investors to Stock Exchange of Thailand in the timely basis so that the investors may

equally acknowledge the information.  The company realizes the importance of providing accurate, complete,

transparent, and thorough disclosure of information and participates in çOpportunity Dayé arranged by Stock

Exchange of Thailand in every quarter.  This event opens the opportunities for shareholders, investors, analysts,

and interesting persons to listen to the announcement of the companiesû operating performance.  All participants

may ask questions on the companies.  In case that investors, analysts, and related persons have any suspicion

regarding the disclosed information or require additional information, they may contact the companyûs

Investor Relations Department directly at Tel: 02-939-3388 or at www.masterad.com.

Supervision on Inside Information
To prevent the use of inside information which has not yet been disclosed to the public for their own

benefits, the company sets up policies forbidding directors, executives, as well as their spouses and dependent

children to use the inside information for buying, selling, transferring, or receiving the companyûs securities

before such information is disclosed to the public.  This will make transparent management and provide utmost

benefits to all related parties.

However, in the purchase, sales, transfer, or receipt of the companyûs securities, directors and executives

must report changes in securities holding to Securities Exchange Commission (SEC) in compliance with the

criteria as specified by SEC.  One copy of such report must be delivered to the company as evidence.

Dividend Payment Policy
The company establishes dividend payment policy to the shareholders at the rate of not less than 40% of

net profit after corporate income tax and legal reserves.  However, this depends significantly on the economic

status and the future operations as well.
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Related Transactions

(see Notes to Financial Statements No. 5 Transactions with Related Companies pages 133)

Approval Measures and Procedures for Related Transactions

Related transactions can be made when it is necessary and reasonable for the utmost benefits of the

company.  The current related transactions of the company have been considered by the Audit Committee that

such transactions are normal business practices.  The company has paid or received the returns at fair prices.

The future related transactions depend on reasons and necessity.  Payment and receipt of returns must

comply with fair market price and must be approved by the Audit Committee.

When such transactions incurred, the Audit Committee will take into consideration the necessity and

appropriateness of the transactions, and then inform their views to the Board of Directors meeting.

Policies on Related Transactions in the Future
For the related transactions to be incurred in the future, the Board of Directors must not approve any

transactions that he/she or other person has any type of conflict of interest to the company.  Such transactions

must be disclosed to the Audit Committee for consideration whether they are of normal business practices and

at fair prices before presenting to the Board of Directors.  In addition, the company has a policy forbidding the

director to guarantee the companyûs loans.

The company will take the guidelines that comply with securities and security exchange laws, regulations,

announcement, or requirement of Stock Exchange of Thailand, as well as requirement of disclosure on related

transactions and acquisition or sales of companyûs or subsidiariesû assets.

At present, the company sets up policies for related transactions as follows:

Office rental to affiliate companies The company remains renting the office space in the building

on Wiphawadi Road to the affiliate companies.

Photo production For the photo printing which can be produced by the affiliated

companies, the company still assigns the job to them for flexibility in

controlling job and production period.
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Explanation and Analysis of Financial Status and
Operational Performance

Overall Operation

In 2005, considering major media income i.e. billboard, Trivision, BTS city vision, railway billboard, with the

utilization rates at 60%, 64%, 80%, and 90% respectively, the overall operation grew a little from 2004.  Target

groups are classified into product owner and advertising agency at the shares of 677.7%, 32.33% of total sales

respectively.  The brand new media are fly over bridge or fly over media, which are under construction and

expected to generate income in the first quarter of 2006.

However, there were problems on changes of economics conditions in 2005 due to petrol price increase,

political changes, and authoritiesû regulations.  Master Ad (Public) Co., Ltd. continued to push or develop variety

patterns of advertisement billboard and installation area to be different from other entrepreneurs, including

the possibly growing trend of out of home media.

Operating Performance
Master Ad (Public) Co., Ltd.ûs operating performance and financial status in 2005 can be summarized

as follows:

Income

In 2005, the group of companies had a consolidated income of 557 million Baht, or an increase of 3% from

542 million Baht in 2004.  Major income was generated from production and services of advertising media

valuing 514 million Baht.  Sales revenue was 30 million Baht.  Therefore, total income from production and

services of advertising media and sales revenue was 544 million Baht, constituting to 99% of total income.

Growth rate was at 3% due to an increase in income mostly from major media.  Major media are billboard,

railway billboard, Trivision, and BTS city vision respectively.  Total revenue from major media was 449 million

Baht, constituting 81% of total revenue.  Share of income by media type in comparison with total income can

be classified as follows: billboard 24%, railway billboard 14%, Trivision 25%, and BTS city vision 18%.

Costs and Expenses

In 2005 the group of companiesû cost of sales and services valued 288 million Baht, 14% increase from

2004, which grew at a higher rate than income.  This was mainly due to the costs from railway billboard during

the first and second quarters in the year.  Cost of sales of the group constituted approximately 53% of total

sales.  For the companyûs major business of production and services of advertisement billboards, major costs of

sales were from advertisement billboard depreciation, rental fee for advertisement billboard installation, and

maintenance of advertisement billboard, constituting approximately 80% of cost of sales.

In 2005, the group of companies had total expenses of 146 million Baht, of which 137 million Baht was

selling and administrative expenses constituting approximately 25% of total sales or a decrease of 4% from

2004.  This was due to the expenses from railway billboard project had already generated income and recog-

nized as expenses in cost of sales.
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Profitability

In 2005, the group of companies had gross profit of 255 million Baht.  Growth rate of gross profit increased

at a decreasing rate of 8% in comparison with 2004.  In comparison with 2004 and 2003, the growth rate was

at 35% For 2005, net profit was at 67 million Baht, a decrease of 18 million Baht or 21% from 2004.  Return on

sales decreased 16% to 12% due mainly to the realization of railway billboard project expenditure.  However, the

company could effectively control its expenses.  In 2005, the weighted returns from equity was at 15.91%.

A. Assets

Composition of Assets

The group of companies had current assets to long-term assets ratio of 1:1.6.  From the group of

companiesû business operations, current assets were mainly accounts receivable and fixed assets were property,

plants, and equipment, mainly advertisement billboards.

In 2005 the group of companies had total assets of 682 million Baht representing by current assets

of 262 million Baht or 38% of total assets, a decrease of 48% from 2004 due to a decrease in cash and cash

equivalent for use in the operations.  In 2005, the group of companies had 36 million Baht cash, equivalent to 5%

of total assets and a decrease from the ratio of 12% of total assets in 2004.

In 2005 the group company had fixed assets of approximately 420 million Baht or 62 % of total

assets representing by investment in property, plant, and equipment valuing 229 million Baht or 34% of total

assets, an increase of 14 million Baht or 35% of total assets from 2004.  Such increase was mainly from

construction of fly over bridge (fly over media) project.

Quality of Assets

Pertaining to the quality of debtors, the group of companies' policy on debt settlement is set between

60 to 90 days, depending on the type of customers. Customers who are advertising agencies are normally

granted the privilege of a longer payment term as of 31 December 2005, 2004, and 2003.  The average debt

payment period for most customer groups is set at 89, 85 and 60 days respectively.  Such debt payment

schedules are in line with the company's business operating policy, which reflects the company's efficient and

effective debt collection system as well as the quality of the customers.  Accounts receivable aging of the

company can be concluded as follows (ratio of accounts receivable to total receivable):

- Before due 51%

- Within 3 months 30%

- More than 3 months 19%

In the event of customer's defaults on debt payment, the company would submit the cases to Legal

Department to follow up debt settlement.  The company will set the full amount of allowance for doubtful debt.

From the previous operations, the company had very little difficulties from debt collection from the customers.

B. Liquidity

Cash Flow

In 2005, the group of companies had significant sources of capital from annual net profit.  After taking

working capital into consideration, the group of companies had cash flow from operating activities of 96 million
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Baht.  The group of companies used such cash flow for expansion on fixed assets investment, especially

advertisement billboards valuing 79 million Baht.  However, in 2005, the group of companies increased the

investment in Take A Look Co., Ltd. by purchasing 2,083,334 additional shares with the increase of 20,833,340

Baht capital, paid up 12,500,005 Baht.  The company made dividend payment of 30 million Baht to the

shareholders and borrowed the additional 23 million Baht from the financial institutions, with a result of 7 million

Baht increase in cash flow for financing activities.  After analyzing cash flow from the group of companies from

various activities, net cash flow decreased by 37 million Baht was mainly due to the investment in fly over bridge

(fly over media) project and operating activities which are normal business practices.

Liquidity

In 2005 the group of companies had current ratio and quick ratio of 1.40 times and 1.35 times

respectively, decreased from 1.79 times and 1.87 times in 2004 due to the increase in short-term loans by

issuing promissory note of 23 million Baht as working capital in the business.

C. Capital Expenditure

The company's major capital expenditure was used for advertisement billboard construction.  The

company increased the investment in advertisement billboard of approximately 79 million Baht, mainly the

increase in fly over bridge (fly over media), billboard, and Trivision respectively.  The increase in advertisement

billboard investment had a direct effect on the expansion of revenue in the future.

D. Sources of Capital

The structure of capital of the group of companies in 2005 derived from the procurement of loans

from financial institutions.  Debt to equity ratios for 2005 and 2004 were in nearly equal ratio.  The group of

companies had debt to equity ratios at 0.38 time and 0.38 time respectively. The said ratio had changed from

2003, that is, in 2003 the group of companies had sources of capital from loans and borrowings with debt to

equity ratio of 0.37 time.

E. Liabilities

In 2005 the group of companies had current assets of 187 million Baht and long-term liabilities of 2

million Baht.  Total Liabilities were 180 million Baht, 20 million Baht increase from 2004 mainly due to the

increase of 23 million Baht loans from financial institutions to 88 million Baht.  The said increase in loans resulted

in the consolidated debt to total assets ratio of the group increased from 27% in 2004 to 28% in 2005.  Such

increase in loan was considered a low rate.  And the company considered that financial risk ratio was still low

as well.

F. Shareholder's Equity

In 2005, shareholders' equity of the group of companies was 493 million Baht, or 52 million Baht

increase from 2004 due mainly to profitability in 2005.  However, the company declared a dividend payment of

30 million Baht by the resolution of the Board of Directors' meeting No. 1/2548 on Monday 28 February 2005.  As

a result, at the end of 2005, the company's retained earnings after legal reserves were approximately 136 million

Baht.
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Report of the Audit Committee

The Board of Directors appointed The Audit Committee made of up of 3 independent directors

including Pol.Sub.Lt. Kriengsak Lohachala as Chairman of the Audit Committee, Mr.Prasert Virasathienpornkul

and Ms. Napaporn Kraipanon as the Audit Committee.

For the operations in 2005, the Audit Committee meeting held 4 meetings to jointly review and

approve the company's quarterly and annual financial statements for 2005 audited by the company's auditor.

This was to convince that the company's financial statements were accurately prepared and information is

sufficiently disclosed in compliance with the generally accepted accounting principles.

In addition, the Audit Committee was assigned by the Board of Directors to select the internal auditors

from external sources to examine the company's internal audit system.  The Audit Committee had a resolution

to select I.V.L. Audit Co., Ltd. to be the internal auditor starting the first audit in the 2nd quarter by auditing the

financial accounting, operations, and compliance to related laws using the standard principles from the company's

code of conduct in combination with the operating standards of Association of Internal Auditors of Thailand and

Stock Exchange of Thailand before reporting the audit report to the Audit Committee.

The Audit Committee was of the opinion that the internal control system of the company is

satisfactory.  The company's Board of Directors and the management has an intention to manage the business

on conservative purpose in order to reach the targets under the effective supervision.

Pol. Sub. Lt. Kriengsak Lohachala

Chairman of Audit Committee

Master Ad (Public) Co., Ltd.
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The Board of Directors' Responsibilities for Financial
Statements

To the shareholders:

The Board of Directors is responsible for the company's consolidated financial statements of Master

Ad (Public) Co., Ltd. and consolidated financial statements of the company and subsidiaries as well as the

information as shown in the annual report. The consolidated financial statements have been prepared in

accordance with the generally accepted accounting principles in Thailand using the appropriate accounting

policies on the consistent basis.  Crucial information was sufficiently disclosed in Notes to Financial Statements

for the advantages of the shareholders and general investors.

The Board of Directors also assigns the Audit Committee to audit the accounting policies and the

accuracy of financial report in each quarter before presenting to the Board of Directors.  The opinion of the Audit

Committee is also presented in this annual report.  Moreover, the company's external auditor also gives opinion

towards financial statements of the company and subsidiaries presented in Report of the Independent Auditor

indicating the financial status, operating performance, and cash flow are accurate and in accordance with the

generally accepted accounting principles.

Pol.Sub.Lt. Kriengsak Lohachala Mr. Noppadon Tansalarak

Chairman of the Board Chairman of the Board of Managements
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1 Master Ad Public Plc. Mrs.Sumalee Chokede-anun 630,000.00 630,000.00

2 Master and More Co., Ltd. Mrs.Sumalee Chokede-anun 375,000.00 390,000.00

3 Inkjet Images (Thailand) Co., Ltd. Mrs.Sumalee Chokede-anun 181,000.00 240,000.00

4 Mrs.Sumalee Chokede-anun Mrs.Sumalee Chokede-anun 135,000.00 205,000.00

5 Maco Rite Sign Co., Ltd. Mrs.Sumalee Chokede-anun 161,000.00 205,000.00

                       Total Audit fee 1,482,000.00 1,670,000.00

No. Paid by Auditor
2004 2005

Audit fee

Audit Fee

The audit's remuneration

The Monerary remuneration of audit  for the  company and subsidiaries paid comparison as of 31

December 2004 - 2005.

(Non-Audit Fee)

- none -
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REPORT OF INDEPENDENT AUDITOR

To the Shareholders and the Board of Directors of Master Ad Public Company Limited

I have audited the accompanying consolidated balance sheets of Master Ad Public
Company Limited and subsidiaries as at 31 December 2005 and 2004, and the related consolidated statements
of income,  of changes in shareholdersû equity and of cash flows for the years then ended. I have also audited
Master Ad Public Company Limitedûs own balance sheets as at 31 December 2005 and 2004, and the related
statements of income, of changes in shareholdersû equity and of cash flows for the years then ended. These
financial statements are the responsibility of the Companyûs management as to their correctness and
completeness of the presentation. My responsibility is to express an opinion on these financial statements based
on my audits. The financial statements of Take A Look Co., Ltd. for the years ended 31 December 2005 and
2004, for which investment is accounted for, in the accompanying financial statements, by the equity method of
accounting were audited by other auditor whose reports have been submitted to me. The investment in such
associated companies represented 3.39 and 1.99 percent of total assets in consolidated financial statements as
at 31 December 2005 and 2004, respectively, and represented 3.99 and 2.24 percent of total assets in the
Companyûs own financial statements as at 31 December 2005 and 2004, respectively. The equity in net loss of
such associated company  represented 2.92 percent of net income in the consolidated and the Companyûs own
financial statements for the year ended 31 December 2005, and the equity in net income of such associated
company represents 0.20 percent of net income in the consolidated and the Companyûs own financial
statements for the year ended 31 December 2004.

I conducted my audits in accordance with generally accepted auditing standards. Those standards
require that I plan and perform the audits to obtain reasonable assurance about whether the financial statements
are free of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts
and disclosures in the financial statements. An audit also includes assessing the accounting principles used and
significant estimates made by management, as well as evaluating the overall financial statement presentation. I
believe that my audits provide a reasonable basis for my opinion.

In my opinion, based on my audits and the report of other auditors, the consolidated and the Companyûs
own financial statements referred to above present fairly, in all material respects, the consolidated financial
positions of Master Ad Public Company Limited and subsidiaries as at 31 December 2005 and 2004, and the
consolidated results of their operations and cash flows for the years then ended, and Master Ad Public Company
Limitedûs own financial positions as at 31 December 2005 and 2004, and the results of its operations and cash
flows for the years then ended in conformity with generally accepted accounting principles.

SUMALEE  CHOKDEEANANT
Certified Public Accountant

Registration No. 3322
Bangkok, Thailand
24 February 2006
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BALANCE SHEETS

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

AS AT 31 DECEMBER  2005 AND 2004

CONSOLIDATED THE COMPANY OWN F/S

Notes 2005 2004 2005 2004

(Unit : Baht)

ASSETS

CURRENT ASSETS

Cash and cash at banks 36,440,831  73,480,278  13,256,112 31,004,271

Trade accounts receivable

- general customers - net [ 4 ] 136,011,045 125,819,125 85,689,521 74,812,283

- related companies [ 4,5 ] 2,842,463 1,409,556 5,068,649 1,076,088

Other receivables - related companies [ 5 ] 297,692 2,964,168 1,214,358  4,241,639

Inventories 10,811,750 19,289,496  7,722,853  11,037,487

Advance payments for inventories

- general suppliers 367,370 507,987 367,370  452,925

- related company [ 5 ]  -  -  -  5,796,510

Prepaid rental 24,795,084 35,885,969 19,513,109  34,873,884

Prepaid expenses 30,524,121 17,310,353 26,876,134  5,901,220

Other current assets 19,938,407 16,498,163 16,929,505  16,287,270

Total Current Assets 262,028,763 293,165,095 176,637,611 185,483,577

NON - CURRENT ASSETS

Investments accounted for by the equity method

- subsidiary companies [ 6 ] -  -  118,999,621  99,553,324

- associated companies [ 6 ] 44,346,696 33,950,830 44,346,696  33,950,830

Restricted deposits with banks [ 7 ] 31,806,924 3,066,668 1,816,524  2,125,268

Loans to related companies [ 5 ]  9,939,800 3,334,000 9,939,800  3,334,000

Property and equipment - net [ 8 ] 229,016,796 214,951,948 176,917,515 175,878,189

Land not yet used in operations [ 9 ] 35,316,836 35,316,836 35,316,836  35,316,836

Goodwill - net [ 10 ] 17,213,760 19,300,277 -  -

Other non - current assets  52,128,429 3,763,157 16,683,636  2,354,216

Total Non - Current Assets  419,769,241 313,683,716 404,020,628 352,512,663

TOTAL ASSETS 681,798,004 606,848,811 580,658,239 537,996,240

The accompanying notes form an integral part of these financial statements.
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LIABILITIES AND SHAREHOLDERSû EQUITY

CURRENT LIABILITIES

Short-term loans from financial institutions [ 11 ] 88,000,000 65,000,000 88,000,000 65,000,000

Accounts payable

- general suppliers 22,313,893 25,008,391 7,913,398 15,945,266

- related companies [ 5 ] 5,742,710 7,462,246 7,612,996  8,810,261

Income received in advance

- general customers 17,024,999 14,068,484 15,280,075 14,068,484

- related companies [ 5 ] 1,762,827  - 168,215  7,380,000

Other payables - related companies [ 5 ] 316,557 218,253 242,138  208,869

Current portion of hire - purchase

payable [ 12 ] 943,592 452,138 132,022  244,603

Accrued dividend 85,411 161,689 85,411 161,689

Accrued income tax 14,405,540 17,510,206 2,603,600  1,620,077

Accrued expenses 24,414,927 18,871,313 11,030,745 9,228,478

Undue output VAT 8,808,947 8,045,204 5,485,920 4,505,744

Other current liabilities 2,763,405 7,317,461 1,576,283  6,609,324

Total Current Liabilities 186,582,808 164,115,385 140,130,803 133,782,795

NON - CURRENT LIABILITIES

Hire - purchase payable - net [ 12 ] 1,462,425 248,250 220,532 40,767

Other non - current liabilities 839,425 1,695,877 804,204  1,659,727

Total Non - Current Liabilities  2,301,850 1,944,127 1,024,736 1,700,494

TOTAL LIABILITIES 188,884,658 166,059,512 141,155,539 135,483,289

The accompanying notes form an integral part of these financial statements.

BALANCE SHEETS (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

AS AT 31 DECEMBER  2005 AND 2004

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2005 2004 2005 2004
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LIABILITIES AND SHAREHOLDERSû EQUITY

(CONTINUE)

SHAREHOLDERSû EQUITY

Share capital - common shares at

Baht 1 par value

- Registered 125,000,000 shares 125,000,000 125,000,000 125,000,000  125,000,000

- Issued and paid-up

125,000,000 shares 125,000,000 125,000,000 125,000,000  125,000,000

Share premium 167,084,833 167,084,833 167,084,833  167,084,833

Retained earnings

- Appropriated for legal reserve [ 14 ] 11,563,999 5,524,790 11,563,999  5,524,790

- Unappropriated 135,853,868 104,903,328 135,853,868  104,903,328

Total Shareholdersû Equity

of the Company  439,502,700 402,512,951 439,502,700  402,512,951

Minority interest in subsidiary companies 53,410,646 38,276,348 -  -

TOTAL SHAREHOLDERSû EQUITY  492,913,346 440,789,299 439,502,700  402,512,951

TOTAL LIABILITIES AND

SHAREHOLDERSû EQUITY 681,798,004 606,848,811 580,658,239  537,996,240

The accompanying notes form an integral part of these financial statements.

BALANCE SHEETS (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

AS AT 31 DECEMBER  2005 AND 2004

CONSOLIDATED THE COMPANY OWN F/S

Notes 2005 2004 2005 2004

(Unit : Baht)
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STATEMENTS OF INCOME

The accompanying notes form an integral part of these financial statements.

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

FOR THE YEARS ENDED 31 DECEMBER 2005 AND 2004

REVENUES [ 5 ]
Services income 513,775,727 487,541,379 359,022,489 310,569,546
Sales income 29,723,926 42,502,857 25,118,100  42,502,857
Other income

- Commission income - - 6,063,701  5,467,768
- Interest income 961,185 631,374 744,919  789,005
- Other 12,265,444 11,065,776 11,617,765  11,043,661

Equity in net income of :

- subsidiary companies [ 6 ] - - 19,446,297  32,674,977
- associated companies [ 6 ] - 114,499 -  114,499

TOTAL REVENUES 556,726,282 541,855,885 422,013,271 403,162,313

COSTS AND EXPENSES [ 5 ]
Costs of services  268,166,827 226,496,665 205,832,269 156,539,349
Costs of sales 19,978,165 25,355,743  16,381,975  25,355,743
Selling and administrative expenses 136,754,626 142,716,428 104,903,899 121,555,435
Loss from impairment of assets [ 8 ]  7,104,735  -  7,104,735  -
Equity in net loss of associated companies  2,104,139  -  2,104,139  -

TOTAL COSTS AND EXPENSES  434,108,492 394,568,836 336,327,017 303,450,527

Net Income Before Interest Expense and Income Tax 122,617,790 147,287,049  85,686,254  99,711,786
Interest expense  (3,097,819) (1,879,601) (3,033,711) (1,564,555)
Income tax (37,395,924) (39,669,737) (15,662,794) (13,595,172)
Net Income 82,124,047 105,737,711  66,989,749  84,552,059
Minority interest in net income (15,134,298) (21,185,652) - -

NET INCOME FOR THE YEAR 66,989,749  84,552,059 66,989,749  84,552,059

BASIC EARNINGS PER SHARE
Net income per share (Baht/share) 0.54 0.68 0.54 0.68

Weighted average number of common

share (shares) 125,000,000 125,000,000 125,000,000 125,000,000

Par value of common share (Baht) 1 1 1 1

(Unit : Baht)

CONSOLIDATED THE COMPANY OWN F/S

Notes 2005 2004 2005 2004
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STATEMENTS OF CHANGES IN
SHAREHOLDERSû EQUITY

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

FOR THE YEARS ENDED 31 DECEMBER  2005 AND 2004

The accompanying notes form an integral part of these financial statements.

Paid - up Unappropriated
share Share Legal retained Minority

Notes capital premium reserve earnings interest Total

CONSOLIDATED

Balance as at 1 January 2004 125,000,000 167,084,833 2,289,551 73,586,508 28,594,250 396,555,142

Minority interest in net income

for the year - - -  -  21,185,652  21,185,652

Decrease in minority interest from

investment - - -  -  (11,503,554)  (11,503,554)

Dividend payment - - -  (50,000,000) - (50,000,000)

Appropriated for legal reserve - -  3,235,239  (3,235,239) - -

Net income for the year - - -  84,552,059 - 84,552,059

Balance as at 31 December 2004  125,000,000  167,084,833  5,524,790  104,903,328  38,276,348  440,789,299

Balance as at 1 January 2005  125,000,000  167,084,833  5,524,790  104,903,328 38,276,348  440,789,299

Minority interest in net income

for the year - - - -  15,134,298  15,134,298

Dividend payment [ 13 ] - - -  (30,000,000) -  (30,000,000)

Appropriated for legal reserve [ 14 ] - -  6,039,209  (6,039,209) - -

Net income for the year - - -  66,989,749 -  66,989,749

Balance as at 31 December 2005  125,000,000  167,084,833  11,563,999  135,853,868  53,410,646  492,913,346

(Unit : Baht)
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STATEMENTS OF CHANGES IN
SHAREHOLDERSû EQUITY (Continued)

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

FOR THE YEARS ENDED 31 DECEMBER  2005 AND 2004

The accompanying notes form an integral part of these financial statements.

Paid - up Unappropriated
share Share Legal retained

Notes capital premium reserve earnings Total

THE COMPANY OWN F/S

Balance as at 1 January 2004  125,000,000  167,084,833  2,289,551 73,586,508  367,960,892

Dividend payment  -  -  -  (50,000,000)  (50,000,000)

Appropriated for legal reserve  -  -  3,235,239  (3,235,239) -

Net income for the year  -  -  -  84,552,059  84,552,059

Balance as at 31 December 2004  125,000,000  167,084,833  5,524,790  104,903,328  402,512,951

Balance as at 1 January 2005  125,000,000  167,084,833  5,524,790  104,903,328  402,512,951

Dividend payment [ 13 ] -  -  -  (30,000,000)  (30,000,000)

Appropriated for legal reserve [ 14 ] -  -  6,039,209  (6,039,209) -

Net income for the year -  - -  66,989,749  66,989,749

Balance as at 31 December 2005  125,000,000  167,084,833  11,563,999  135,853,868  439,502,700

(Unit : Baht)
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STATEMENTS OF CASH FLOWS

The accompanying notes form an integral part of these financial statements.

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

FOR THE YEARS ENDED 31 DECEMBER  2005 AND 2004

CONSOLIDATED THE COMPANY OWN F/S
2005 2004 2005 2004

(Unit : Baht)

Cash flows from operating activities :
Net income for the year  66,989,749  84,552,059  66,989,749  84,552,059
Adjustments to reconcile net income to net cash
  provided from (used in) operating activities:

Depreciation  62,037,765  49,620,814  48,688,621  34,994,280
Loss (gain) on disposal of equipment  (93,521)  139,744  96,614  139,744
Equipment written off -  3,731  -  -
Equity in net income (loss) of subsidiary and

associated companies  2,104,139  (114,499)  (17,342,158)  (32,789,476)
Unrealised gain on exchange rate -  (58,185)  -  (55,121)
Goodwill amortization  2,086,517  1,564,887  -  -
Doubtful debt  3,570,458  859,852  3,570,458  859,852
Loss from impairement of assets  7,104,735  -  7,104,735  -
Minority interest  15,134,298  9,682,097  -  -

Cash provided from operating activities before
  changes in operating assets and liabilities 158,934,140  146,250,500  109,108,019 87,701,338

Changes in operating assets and liabilities:
Decrease (increase) in Operating Assets:
Trade accounts receivable  (15,195,285) (27,921,256) (18,440,257) (20,526,838)
Other receivables - related companies  2,666,476  (2,892,256)  3,027,281  (1,250,939)
Inventories  2,594,169  (18,622,367)  (3,478,499) (10,339,817)
Advance payments for inventories 140,617  (77,443)  5,882,065  (5,818,892)
Prepaid rental  11,090,885  9,128,421  15,360,775  9,229,006
Prepaid expenses  (17,916,189)  (117,458)  (20,974,914)  7,908,853
Other current assets  (371,878)  (9,253,556)  2,426,131  (9,320,639)
Other non - current assets  (43,662,851) (945,870) (14,329,420) (878,999)
Increase (decrease) in Operating Liabilities:
Trade accounts payable (4,414,034) 6,017,852 (9,229,133) 3,180,649
Income received in advance  4,719,342  2,551,000  (6,000,194)  9,931,000
Other payables - related companies  98,304  1,584  33,269  (4,203,211)
Accrued income tax  (3,104,666)  (2,602,626)  983,523  (6,726,898)
Accrued expenses  5,543,614  9,178,865  1,802,267  3,544,118
Undue output VAT  763,743  1,768,370  980,176  1,216,636
Other current liabilities  (4,554,056)  5,364,062  (5,033,041)  5,325,908
Other non - current liabilities  (856,452)  214,513  (855,523)  178,363

Net cash provided from operating activities 96,475,879 118,042,335 61,262,525  69,149,638
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STATEMENTS OF CASH FLOWS (Continued)

The accompanying notes form an integral part of these financial statements.

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

FOR THE YEARS ENDED 31 DECEMBER  2005 AND 2004

Cash flows from investing activities:-
Decrease (increase)  in restricted deposits with banks  (28,740,256)  811,102  308,744 952
Acquisition of investments in subsidiary and

associated companies - including goodwill  (12,500,005) (31,457,155) (12,500,005)  (43,960,709)
Proceed from sales of equipment  340,661  182,982  131,386  182,982
Acquisition of equipment  (78,856,777) (158,755,508)  (52,970,915) (144,189,030)
Decrease (increase) in loan to related companies  (6,605,800)  (3,334,000)  (6,605,800)  15,536,000

Net cash used in investing activities  (126,362,177) (192,552,579)  (71,636,590) (172,429,805)

Cash flows from financing activities:
Increase in loan from financial institutions  23,000,000  15,000,000  23,000,000  15,000,000
Decrease in hire-purchase payables  (76,871)  (166,207) (297,816)  (244,604)
Decrease in loan from shareholders  -  (18,130,000)  -  -
Dividend payments  (30,076,278)  (49,838,311)  (30,076,278)  (49,838,311)

Net cash used in financing activities  (7,153,149)  (53,134,518)  (7,374,094) (35,082,915)
Net decrease in cash and cash at banks  (37,039,447) (127,644,762)  (17,748,159) (138,363,082)
Cash and cash at banks - beginning of the year  73,480,278  201,125,040  31,004,271  169,367,353
Cash and cash at banks - end of the year  36,440,831  73,480,278  13,256,112  31,004,271

Supplemental cash flows information:
Cash paid during the period for:

Interest expense  2,513,047  1,879,601  2,448,939  1,564,555
Corporate income tax  19,504,643  23,804,855  13,070,281  11,975,095

Non - cash transactions:
During the year, the Company and its subsidiary purchased new vehicles totaling Baht 2.38

million, of which Baht 1.78 million was under hire - purchase agreement and Baht 0.60
million was paid by cash.

During the year, the Company transferred inventories to equipment totaling Baht 5.88 million
in the consolidated financial statements, and totaling Baht 6.79 million in the Companyûs
own financial statements.

During the year, the Company demolished billboards and transferred the remaining amount of
Baht 3.07 mill ion, in the consolidated financial statements and the Companyûs own
financial statements, to supplies for maintenance.

CONSOLIDATED THE COMPANY OWN F/S
2005 2004 2005 2004

(Unit : Baht)
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NOTES TO THE FINANCIAL STATEMENTS

MASTER AD PUBLIC COMPANY LIMITED AND SUBSIDIARIES

AS AT 31 DECEMBER  2005 AND 2004

Numbers of employee  at the end of  year (persons) 143 131 109 104

Employee costs for the year (Thousand Baht) 49.31 43.14 39.38 35.07

1. GENERAL INFORMATION
The Company was registered with the Ministry of Commerce as a limited company on 18 February 1988

and listed in the MAI under Stock Exchange of Thailand in 2003. The Company is engaged in advertising,

leasing of property and purchases/sales of electricity billboard. The Companyûs registered head office is

located at 4th-6th Floor, 1 Soi Lat Phrao 19, Lat Phrao Road, Chomphon, Bangkok, Thailand.

Numbers of employee and employee costs are as follow:

2. PRINCIPLES OF CONSOLIDATION
Consolidated financial statements

2.1 The consolidated financial statements include the financial statements of Master Ad Public Company

Limited and subsidiaries, which are significantly influenced by the Company, as follow:

Proportion of investments (%)

Subsidiary companies 2005 2004 Type of businesses

Master & More Co., Ltd. 67.50 67.50 Produce and providing outdoor

    advertising media services.

MACO RiteSign Co., Ltd. 80.00 80.00 Produce and sell of trivision

    billboard.

As at 31 December 2005 and 2004, the total assets of subsidiaries represent 31.05 percent and 26.43

percent, respectively, of the total assets in the consolidated financial statements and total revenue of

subsidiaries for the years ended 31 December 2005 and 2004 represent 34.57 percent and 34.54 percent,

respectively, of the total revenue in the consolidated financial statements.

2.2 Significant inter-company transactions with subsidiaries included in the consolidated
financial statements have been eliminated.

2.3 The consolidated financial statements have been prepared with the same accounting policy for the
same accounting transactions or accounting event.

Consolidated The Company own F/S
2005 2004 2005 2004
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3. SIGNIFICANT ACCOUNTING POLICIES
The principal accounting policies adopted in the preparation of these consolidated and Companyûs own

financial statements are set out below:

3.1 Basis of financial statement preparation

The consolidated and the Companyûs own financial statements have been prepared in accordance

with Thai generally accepted accounting principles under the Accounting Act B.E. 2543 and

Accounting Standards issued by the Institution of Certified Accountants and Auditors of Thailand.

3.2 Subsidiaries and associated companies

Investments in subsidiaries and associated companies are accounted for in the Companyûs own

financial statements by the equity method of accounting. Such investments referred to investments in

subsidiaries and associated companies which the Company has more than 50% and 20% voting

rights, respectively, and over which the Company exercises control.  Equity accounting involves

recognizing in the income statement the Companyûs share of the subsidiariesû and associatesû profit or

loss for the year. The Companyûs interest in the subsidiaries and associated companies are carried in

the balance sheet at an amount that reflects its share of the net assets of the subsidiaries and

associated companies.  Provisions for impairment are taken up in the accounts to adjust the value of

investment whenever necessary.

3.3 Foreign currency translation

Foreign currency transactions are translated into Thai Baht for bookkeeping purposes at the exchange

rates prevailing at the date of the transactions. Gains and losses resulting from the settlement of such

transactions and from the translation of monetary assets and liabilities, denominated in foreign

currencies, are recognized in the income statement. Such balances are translated at year-end

exchange rates unless hedged by forward foreign exchange contracts, in which case the rates

specified in such forward contracts are used. Premiums on forward foreign exchange contracts are

amortized based on the decline balance of hedged foreign currencies.

3.4 Trade receivables

Trade receivables are carried at anticipated realizable value. An estimate is made for doubtful

receivables based on a review of all outstanding amounts at the year end. Bad debts are written off

during the year in which they are identified.

3.5 Property, plant and equipment

Property, plant and equipment are stated at historical cost less accumulated depreciation.

Depreciation is calculated on the straight-line method over their estimated useful life of 5 years.

Gains and losses on disposal of equipments are determined by reference to their carrying amount and

are recognized in the statement of income.

Expenditures for expansion, renewal and betterment, which result in a substantial increase in an

assetûs current replacement value, are capitalized. Repair and maintenance costs are recognized as an

expense when incurred.
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3.6 Impairment of Assets

Investments in property, plant and equipment and other non - current assets are reviewed for impair-

ment whenever events or changes in circumstances indicate that the recoverable amount of asset is

lower than its carrying amount.  An impairment loss is recognized as an expense in the statement of

income for asset carried at cost, or treated as a deduction of revaluation increment in the case that the

asset is carried at revalued amount to the extent that the impairment loss does not exceed the

revaluation increment formerly accounted for on the same asset.  A reversal of impairment loss is

recognized as income or treated as a revaluation increment when there is an indication that the

impairment loss recognized for the asset no longer exists or had decreased.  Such a reversal should

not exceed the carrying amount that would have been determined (net of amortization or depreciation)

had no impairment loss been recognized for the asset in prior periods.

3.7 Leases - where company and subsidiaries are the lessee

Leases of equipment where the Company assumes substantially all the benefits and risks of ownership

are classified as finance leases. Finance leases are capitalized at the estimated present value of the

underlying lease payments. Each lease payment is allocated between the liability and finance charges

so as to achieve a constant rate on the outstanding balance. The interest element of the finance

charge is charged to operations over the lease period. The equipment acquired under finance leasing

contract is depreciated over the useful life of the asset. Leases of assets under which all the risks and

benefits of ownership are effectively retained by the lessor are classified as operating leases.

Payments made under operating leases are charged to statements of income on a straight - line basis

over the period of the lease. When an operating lease is terminated before expiry date of the lease

period, any payment required to be made to the lessor by way of penalty is recognized as an expense

in the period in which termination takes place.

3.8 Leases - where company and subsidiaries are the lessor

Assets leased out under operating leases are included in equipment in the balance sheet. They are

depreciated over their expected useful lives on a basis consistent with other similar building and

equipment owned by the Group. Rental income (net of any incentives given to lessees) is recognized

on a straight - line basis over the lease term.

3.9 Goodwill

Goodwill from the purchase of subsidiary companiesûshare capital is amortized to expense by the

straight-line method over a period of 10 years or written off in full amount when there is an indication

of impairment

3.10 Revenue recognition

Sales are recognized when delivery has taken place and transfer of risks and rewards has been

completed.

Services income is recognized when service has been rendered and invoiced and the amount of the

revenue can be measured.
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Other income is recognized on an accrual basis.

3.11 Income tax

The Company accounts for income tax (if have) based on the provision of the Revenue Code.

3.12 Cash and cash equivalents

Cash and cash equivalents represent cash on hand and deposits with financial institutions with

maturities of less than three months without restriction of usage or obligation.

3.13 Basic earnings per share

The earnings per share is determined by dividing the net income for the year by the weighted average

number of shares outstanding during the year.

3.14 Accounting estimate

The preparation of financial statements in conformity with generally accepted accounting principles

requires management to make estimates and assumptions that affect the reported amounts of income,

expenses, assets and liabilities and disclosure of contingent assets and liabilities. Actual results may

differ from those estimates.

3.15 Provisions for liabilities and expenses, and contingent assets

Provisions are recognized when the Company and its subsidiaries have present legal or constructive

obligations as a result of past events with probable outflow of resources to settle the obligation, and

where a reliable estimate of the amount can be made. The contingent asset will be recognized as a

separate asset only when the reimbursement is virtually received.

4. TRADE ACCOUNTS RECEIVABLE
As at 31 December 2005 and 2004, the aged analysis of accounts receivable are as follow:-

Trade accounts receivable - general customers

Not yet due 75,343,032 79,496,300 50,553,918 51,970,522

Past due:

Less than 3 months 44,741,193 36,953,309 22,791,173 19,329,165

3-6 months 5,740,840 3,925,068 5,665,940 1,492,744

6-12 months 10,250,460 1,995,588 8,551,500 1,805,128

Over 12 months 13,366,476 13,309,358 3,665,820 2,183,096
Total trade accounts

receivable - general customers 149,442,001 135,679,623 91,228,351 76,780,655

Less :  Allowance for doubtful debts (13,430,956) (9,860,498) (5,538,830) (1,968,372)

Trade accounts receivable - general

customers - net 136,011,045 125,819,125 85,689,521 74,812,283

Consolidated The Company own F/S
Ages of receivable 2005 2004 2005 2004

(Unit : Baht)
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Trade accounts receivable - related companies

Subsidiaries

Not yet due - - 3,467,110 309,347

Past due:

Less than 3 months - - 351,067 -

3-6 months - - - -

6-12 months - - - -

Over 12 months - - - -

Total - - 3,818,177 309,347

Associated companies

Not yet due 2,107,913 739,115 515,922 96,300

Past due:

Less than 3 months 551,850 500,760 551,850 500,760

3-6 months 182,700 - 182,700 -

6-12 months - - - -

Over 12 months - 169,681 - 169,681

Total 2,842,463 1,409,556 1,250,472 766,741
Total trade accounts

receivable - related companies 2,842,463 1,409,556 5,068,649 1,076,088

Accounts receivable - net 138,853,508 127,228,681 90,758,170 75,888,371

Consolidated The Company own F/S
Ages of receivable 2005 2004 2005 2004

(Unit : Baht)
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5. RELATED PARTY TRANSACTIONS
During the year, the Company had significant business transactions with its related companies (related by

way of common shareholders and/or management). Such significant transactions, which have been

reflected in the Companyûs financial statements on the terms and bases determined by the Company and

those companies which bases might be different from those used for transactions with unrelated

companies, are summarised below:-

THE COMPANY OWN F/S

Transactions with related companies 2005 2004

(Unit : Million Baht)

Master & More Co., Ltd. (Subsidiary)
Billboard rental income 5.86 5.85
Billboard production income 23.66 4.50
Consulting and accounting service income 0.18 0.12
Office rental income - 0.01
Commission income 6.06 5.47
Interest income - 0.31
Other income 0.78 1.43
Other costs 2.13 0.43
Commission expenses 0.16 0.15
Rental expenses 0.05 0.05

Maco RiteSign Co., Ltd. (Subsidiary)
Billboard rental income 0.84 -
Consulting and accounting service income 0.02 0.02
Office rental income 0.41 0.24
Other income 0.46 0.40
Purchase of trivision billboard 19.32 37.46
Other costs 1.31 1.05
Maintenance expenses 0.08 -

Inkjet Images (Thailand) Co., Ltd. (Associated company)
Office rental income 0.59 0.59
Accounting service income 0.05 0.05
Other income 0.39 1.09
Image production expense - 20.48
Other expenses 15.94 -

Landy Development Co., Ltd. (Associated company)
Common service expense 1.88 1.80
Electricity expense 0.92 0.72
Car park expense 0.63 -



√“¬ß“πª√–®”ªï 2548
∫√‘…—∑ ¡“ ‡μÕ√å ·Õ¥ ®”°—¥ (¡À“™π)134

Take A Look Co., Ltd. (Associated company)

Other income 0.48 2.49

DAI- ICHI Corporation Public Company Limited (Co - director)

Billboard rental income 1.59 2.78

Landy Home Co., Ltd (Co - director)

Other income 0.05 0.08

5.1 Sales/Purchases of goods and services

The Company has made sales/purchases of goods and services to related companies in the normal

course of business. The sales/purchases of goods and services are determined at prices close to

those considered with third parties. However, the credit term for such related companies are longer

than normal credit term for other customers about 30 days.

5.2 Rental and service agreements

The Company entered into long-term office rental and facilities agreements and billboard rental with

certain related companies at the agreed rate. The rental rates were based on area and relevant space

utilization.

5.3 Commission

The Company and subsidiaries have agreement to provide counter services for each other. The service

commission is at the rate of 5 percent on collection amount, which is close to the rate charged to third

parties.

5.4 Other transactions

Other income and expenses are charged to related companies at the agreed rates.

THE COMPANY OWN F/S

Transactions with related companies 2005 2004

(Unit : Million Baht)
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Trade accounts receivable  - related companies

Subsidiary companies

Master & More Co., Ltd. - - 3,312,353 309,347

Maco RiteSign Co., Ltd. - - 505,824

Related companies

RiteSign ONM Sweden AB - 642,815 - -

Landy Home Co., Ltd. 1,636,043 - 44,052 -

DAI-ICHI Corporation Public Company Limited 1,206,420 766,741 1,206,420 766,741

2,842,463 1,409,556 5,068,649 1,076,088

Other receivables - related companies

Subsidiary companies

Master & More Co., Ltd. - - 506,612 972,976

Maco RiteSign Co., Ltd. - - 410,054 304,495

Associated companies

Inkjet Images (Thailand) Co., Ltd. 113,388 472,941 113,388 472,941

Landy Development Co., Ltd. - 2,086 - 2,086

Take A Look Co., Ltd. 157,834 2,487,750 157,834 2,487,750

Related company

DAI-ICHI Corporation Public Company Limited 26,470 1,391 26,470 1,391

297,692 2,964,168 1,214,358 4,241,639

Advance payment for inventories  - related company

Subsidiary Company

Maco RiteSign Co.,Ltd. - - - 5,796,510

- - - 5,796,510

As at 31 December 2005 and 2004, the outstanding balances of the above transactions are as follow:-

Consolidated The Company own F/S

2005 2004 2005 2004

(Unit : Baht)
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Loan to related companies

Inkjet Images (Thailand) Co., Ltd. 666,800 3,334,000 666,800 3,334,000

Take A Look Co., Ltd. 9,273,000 - 9,273,000 -

9,939,800 3,334,000 9,939,800 3,334,000

Trade account payables - related companies

Subsidiary Companies

Master & More Co., Ltd. - - 1,909,834 184,466

Maco RiteSign Co., Ltd. - - 948,516 1,350,109

Associated company

Inkjet Images (Thailand) Co., Ltd. 5,039,167 7,275,686 4,754,646 7,275,686

Related companies

RiteSign ONM Sweden AB - 186,560 - -

RiteSign USA INC 703,543 - - -

5,742,710 7,462,246 7,612,996 8,810,261

Income received in advance - related companies

Subsidiary Company

Master & More Co., Ltd. - - 168,215 7,380,000

Related company

RiteSign ONM Sweden AB 1,762,827 - - -

1,762,827 - 168,215 7,380,000

Other payables - related companies

Subsidiary Company

Master & More Co., Ltd. - - 17,355 7,966

Associated company

Landy Development Co., Ltd. 237,703 218,253 224,783 200,903

Related company

Clear Channel International 78,854 - - -

316,557 218,253 242,138 208,869

Consolidated The Company own F/S

2005 2004 2005 2004

(Unit : Baht)

Loan to Inkjet Images (Thailand) Co., Ltd. is unsecured and bears interest at the rate of 6 percent per

annum, repayable on January 2007.

Loan to Take a Look Co., Ltd. is unsecured with interest rate of MLR + 1% which is 6.75 percent per annum

in this period, and repayment term is at call.
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6. INVESTMENTS IN SUBSIDIARIES AND ASSOCIATED COMPANIES

CONSOLIDATED

Proportion of

Investment (%) Cost method Equity method

Paid up

Nature of business capital 2005 2004 2005 2004 2005 2004

Associated companies

Inkjet Images Production of

(Thailand) Co., Ltd. advertising media

and billboard 6,000 33.34 33.34 2,485 2,485 6,299 6,271

Landy Development Rental of office

Co., Ltd. building 20,000 48.87 48.87 16,495 16,495 14,902 15,079

Take A Look Co., Advertising service

Ltd. 50,000 33.33 25.00 25,000 12,500 23,146 12,601

Total investments in associated companies 43,980 31,480 44,347 33,951

(Unit : Thousand Baht)

THE COMPANY OWN F/S

Proportion of

Investment (%) Cost method Equity method

Paid up

Nature of business capital 2005 2004 2005 2004 2005 2004

Subsidiaries companies

Master & More Production and

Co., Ltd. service of outdoor

advertising media 20,000 67.50 67.50 43,569 43,569 117,999 97,979

Maco RiteSign Produce and sell of

Co., Ltd. trivision billboard 5,000 80.00 80.00 4,000 4,000 1,001 1,574

Total investments in subsidiaries 47,569 47,569 119,000 99,553

(Unit : Thousand Baht)
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7. RESTRICTED DEPOSITS WITH BANKS
As at 31 December 2005 and 2004, the Companyûs and subsidiaryûs deposits totalling Baht 31.81 million

and Baht 3.07 million, respectively, for consolidated financial statements and Baht 1.82 million and Baht 2.13

million, respectively, for the Companyûs own financial statements have been placed with banks as collaterals

for bank guarantees issued on behalf of the Company and subsidiary company.

THE COMPANY OWN F/S

Proportion of

Investment (%) Cost method Equity method

Paid up

Nature of business capital 2005 2004 2005 2004 2005 2004

Associated companies

Inkjet Images Production of

(Thailand) Co., Ltd. advertising media

and billboard 6,000 33.34 33.34 2,485 2,485 6,299 6,271

Landy Development Rental of office

Co., Ltd. building 20,000 48.87 48.87 16,495 16,495 14,902 15,079

Take A Look Co., Advertising service

Ltd. 50,000 33.33 25.00 25,000 12,500 23,146 12,601

Total investments in associated companies 43,980 31,480 44,347 33,951

Total investments in subsidiaries and associated companies 91,549 79,049 163,347133,504

(Unit : Thousand Baht)
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8. PROPERTY AND EQUIPMENT - NET

CONSOLIDATED

2004 Increased Decreased Transferred 2005

(Unit : Baht)

Property and equipment - Cost

Building 4,742,161 - - - 4,742,161

Office decorations and equipment 22,177,208 5,144,273 103,943 (3,012,546) 24,204,992

Tools and equipments 7,496,583 790,665 6,300 (3,194,970) 5,085,978

Vehicles 5,505,754 2,382,000 255,365 - 7,632,389

Billboard stands 298,951,745 22,737,277 11,667,425 16,346,391 326,367,988

Balloon 652,300 - - - 652,300

Airship 8,552,546 - - - 8,552,546

Other media 1,362,696 60,000 - 6,207,516 7,630,212

Work in process 14,888,772 54,550,592 - (17,204,131) 52,235,233

Others 646,125 858,000 - 857,740 2,361,865

     Total 364,975,890 86,522,807 12,033,033 - 439,465,664

Accumulated depreciation

Building 118,022 237,108 - - 355,130

Office decorations and equipment 11,989,699 3,241,405 74,836 (3,012,540) 12,143,728

Tools and equipments 5,641,482 604,496 4,487 (3,194,963) 3,046,528

Vehicles 3,395,659 1,444,573 255,363 - 4,584,869

Billboard stand 121,874,936 54,297,633 8,382,888 (371,681) 167,418,000

Balloon 469,299 130,460 - - 599,759

Airship 6,044,607 1,710,509 - - 7,755,116

Other media 329,231 272,539 - 6,207,503 6,809,273

Others 161,007 99,042 - 371,681 631,730

    Total 150,023,942 62,037,765 8,717,574 - 203,344,133

Property and equipments -  net 214,951,948 236,121,531

Less : Allowance for impairment

of assets - (7,104,735)

Property and equipments -  net 214,951,948 229,016,796
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Equipment - Cost

Office decorations and equipment 18,038,251 3,804,721 21,280 (3,012,546) 18,809,146

Tools and equipments 4,850,466 18,000 - (3,194,970) 1,673,496

Vehicles 3,822,718 492,000 - - 4,314,718

Billboard stands 214,006,454 36,117,088 11,667,425 16,346,391 254,802,508

Balloon 652,300 - - - 652,300

Airship 8,552,546 - - - 8,552,546

Other media 1,362,696 60,000 - 6,207,516 7,630,212

Work in process 8,609,720 18,781,151 - (17,204,131) 10,186,740

Others 295,795 856,087 - 857,740 2,009,622

Total 260,190,946 60,129,047 11,688,705 - 308,631,288

Accumulated depreciation

Office decorations and equipment 10,305,144 2,565,804 9,452 (3,012,540) 9,848,956

Tools and equipments 4,632,699 113,522 - (3,194,963) 1,551,258

Vehicles 2,572,823 784,147 - - 3,356,970

Billboard stands 59,833,360 43,016,265 8,382,888 (371,681) 94,095,056

Balloon 469,299 130,460 - - 599,759

Airship 6,044,607 1,710,509 - - 7,755,116

Other media 329,231 272,539 - 6,207,503 6,809,273

Others 125,594 95,375 - 371,681 592,650

   Total Accumulated depreciation 84,312,757 48,688,621 8,392,340 - 124,609,038

Equipments -  net 175,878,189 184,022,250

Less : Allowance for impairment of

assets - (7,104,735)

Equipments -  net 175,878,189 176,917,515

Depreciation for the years ended 31 December 2005 and 2004 amounted to Baht 62.04 million and Baht
49.62 million, respectively, for the consolidated financial statements and amounted to Baht 48.68 million and
Baht 34.99 million, respectively, for the Companyûs own financial statements.

During the year 2005, the Company recorded allowance for impairment of billboard pedestals, net value of
Baht 7.10 million, as a result of the amendment of agreement with a state enterprise.

THE COMPANY OWN F/S

2004 Increased Decreased Transferred 2005

(Unit : Baht)
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9. LAND NOT YET USED IN OPERATIONS
As at 31 December 2005 and 2004, the Company has some pieces of land that has not been used in

operations amounted to Baht 35.32 million. The Company plans to build new factories on these land to

support an expanding of its operations in the near future.

The Company mortgaged unused land as collateral for bank overdraft, promissory notes and bank

guarantee credit  facilities extended by a commercial bank totalling Baht 121 million and 83 million,

respectively.

10. GOODWILL - NET

CONSOLIDATED

2005 2004

(Unit : Baht)

Cost 33,368,718 33,368,718

Book value of subsidiary company at acquisition date - 330,000 shares (12,503,554) (12,503,554)

Goodwill 20,865,164 20,865,164

Less : Goodwill amortization (3,651,404) (1,564,887)

Total 17,213,760 19,300,277

Book value of Master & More Co., Ltd., the subsidiary company, as at the Company acquisition date

approximates fair value of identified assets and liabilities, mainly monetary items. Goodwill, therefore, is the

difference between book value and purchase price as of the acquisition date. The Company amortizes this

goodwill over a period of 10 years.

11. SHORT - TERM LOANS FROM FINANCIAL INSTITUTIONS

Short - term loans from financial institutions

- Bill of exchange - 50,000,000 - 50,000,000

   - Promissory notes 73,000,000 15,000,000 73,000,000 15,000,000

- Loans 15,000,000 - 15,000,000 -

Total 88,000,000 65,000,000 88,000,000 65,000,000

Consolidated The Company own F/S

2005 2004 2005 2004

(Unit : Baht)
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As at 31 December 2004, the Company has liabilities under bills of exchange issued to certain mutual funds

with the repayment period of 6 months with interest rate of 2.95% per annum. These bills of exchange have

no guarantee.

As at 31 December 2005 and 2004, the Company has liabilities under promissory notes issued to financial

company and commercial bank which bear interest at the rate ranging from 2.50% to 6.80% per annum and

3.25% per annum, respectively. These promissory notes have no guarantee.

As at 31 December 2005, the Company has liabilities under loans issued to commercial bank which bear

interest at the rate ranging from 4.75% to 5.12% per annum. These loans have no guarantee.

12. HIRE PURCHASES PAYABLE - NET

Hire purchases payable 2,406,017 700,388 352,554 285,370

Less : Current portion (943,592) (452,138) (132,022) (244,603)

Hire purchases payable - net 1,462,425 248,250 220,532 40,767

The hire purchase agreements are for the leases of vehicles for use in operations, with repayment schedule

of 36 - 48 months.

13. DIVIDEND PAYMENT
At the Shareholders Annual General Meeting held on 22 April 2005, the shareholders passed a resolution to

approve payment cash dividends for the year 2004 for 125,000,000 common shares at Baht 0.24 per share

or totalling Baht 30 million. Such dividends was paid on 13 May 2005 and recorded as cash dividend in the

year 2005.

14. LEGAL RESERVE
Under the provision of Civil and Commercial Code, the Company is required to set aside as a statutory

reserve at least 5 percent of its net profit, at each dividend declaration until the reserve reaches 10 percent

of the registered capital. The Company appropriated net income of Baht 6.07 million as legal reserve for this

year. These reserves are not distributable for dividends.

Consolidated The Company own F/S

2005 2004 2005 2004

(Unit : Baht)
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THE COMPANY

Year CONSOLIDATED OWN F/S

(Unit: Million Baht)

2006 90.75 58.47

2007 60.81 38.39

2008 onward 225.65 193.57

Total 377.21 290.43

The Company expects to generate revenues from the above commitments in the future.

16. DISCLOSURE OF FINANCIAL INSTRUMENTS
Financial assets and financial liabilities carried on the balance sheet include cash and cash equivalents,

investments in fixed and saving deposits, trade and other accounts receivable and payable, and long-term

loans.  The accounting policies on recognition and measurement of these items are disclosed in the

respective accounting policies in Note 3 to the financial statements.

Liquidity Risk

Liquidity risk arises from the possibility that customers may not be able to settle obligations to the Company

within the normal terms of trade.  To manage this risk, the Company periodically assesses the financial

viability of customers.

Credit Risk

Credit risk refers to the risk that counterparty will default in its contractual obligations resulting in a financial

loss to the Company.  Management believes that the Company has no significant concentrations of credit

risk with any single counterparty or group of counterparties since the Company has the large number of

customers.

15. COMMITMENTS
As at 31 December 2005, the Company and its subsidiaries had the following outstanding commitments:

Commitments with third parties

15.1 The Company and its subsidiary were contingently liable for letters of guarantees issued by local

banks to a government agency for the Companyûs annual space rental for the installation of billboards

totalling approximately Baht 76.62 million. The Company has adequately taken up accrued rent

proportionality based on the rent period.

15.2 The Company and its subsidiary had commitments under long - term lease and service agreements,

mainly relating to the rental of space for advertising business. Summarized below are the future rental

and service fees under the agreements:
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The carrying amount of accounts receivable recorded in the balance sheet represents the maximum

exposure to credit risk.

Interest Rate Risk

Interest rate risk arises from the fluctuation of market interest rates, which may have a negative effect to

current and future operations of the Company.  Management believes that the interest rate risk is minimum,

hence, the Company has no hedging agreement to protect against such risk.

Fair Value of Financial Instruments

Fair value is defined as the amount at which the instrument could be exchanged in a current transaction

between knowledgeable willing parties in an armûs length transaction.  Fair values are obtained from quoted

market prices or discounted cash flow models.

The following methods and assumptions are used to estimate the fair value of each class of financial

instruments.

- Cash and cash equivalents, investments in fixed and saving deposits and accounts

receivable - the carrying values approximate their fair values due to the relatively short-term maturity of

these financial instruments.

- Loans to subsidiary company carrying a floating rate - Minimum Loan Rate, which is considered to be

market rate - the carrying value approximates their fair value

- Accounts payable - the carrying amounts of these financial liabilities approximate their fair values due to

the relatively short-term maturity of this financial instrument.

17. APPROVAL OF FINANCIAL STATEMENTS
These financial statements have been approved by the directors of the Company.
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Social Activities



Over the past years,  
 Master Ad Public Co., Ltd. has organized quite a number of useful activities to promote internal relationship and 

strengthening customer relationship, as well as returning profit to the Thai society. 

 Internal activities in the organization are aimed to build close employee relationship and internal unity, starting with 

Welcoming New Comers, arranged each year to strengthen relationship and warm welcome to new employees, Birthday Party 

and M family party, a get-together party on employee birthdays when they can exchange of ideas, sharing of happenings, team 

building activities, focusing on a teamwork, matching with the Companyûs vision. 

 Other activities are held to promote the Companyûs public image and social participation through marketing activities, 

such as the First Asia Out of Home Media Conference, the conglomeration of Media Owners who provide services on Out of 

Home Media, and Suppliers of advertising production materials from the Asian and Pacific regions, hosted by Master Ad Public 

Co., Ltd. In the Sign Asia 2005, Master Ad was a part in the exhibition to present new concepts in Out of Home Media. 

 In terms of customer relationship activities, the Company is always attentive to continued customer relationship. In 

addition to quality, responsive and efficient services to impress customers, the Company organizes MACO VIP Club activities to 

emphasize brand loyalty to customers. 

 Apart from all these activities, the Company realizes the importance of contributions to society through interesting 

activities such as MACO Family Trip, returning turtles to the sea, cooperation for conservation of sea turtles to be with the Thai 

sea for ever. The 3D Billboard Contest opens a venue to a new generation of young students to show their creative power 

through new novel advertising pieces. After the tsunami calamity with its devastating destruction, the Company immediately 

provided relief, rice household products and Bt150,000 in cash assistance. 

 The prestigious award of honor to Master Ad Public Co., Ltd. came from the Society in Support of Thai Directors 

Institution, which arranged the Corporate Governance Report of Thai Listed Companies 2005. Master Ad Public Co., Ltd. was 

award with Top Quartile, and was the only organization in 100 companies honored as the  Top 100 from among 371 listed 

companies. And the company is 1 of 8 MAI listed companies receiving evaluation prestige. 
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